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Abstract
This study examines the audience perception of the Unilorin FM campaign against examination malpractice at the University of Ilorin, Nigeria, focusing on its influence and effectiveness in promoting academic integrity. Employing a quantitative descriptive survey design, the research targeted 100 students and staff from various faculties, selected through purposive sampling. Data were collected via structured questionnaires and analyzed using SPSS Version 23, with findings presented in simple percentage tables. Grounded in Uses and Gratifications, Agenda-Setting, and Social Cognitive Theories, the study reveals that 80% of respondents find the campaign relevant, 65% view it as credible, and 75% perceive it as portraying malpractice as a serious issue. The campaign moderately influences behavior, with 65% reporting increased awareness of consequences and 50% indicating reduced inclination toward malpractice, though only 40% note peer influence. Additionally, 60% consider the campaign somewhat or very effective in reducing malpractice, and 55% agree it promotes academic integrity. However, 25% neutrality and 15% limited exposure highlight challenges in reach and engagement. The study concludes that Unilorin FM’s campaign is a valuable tool for fostering ethical behavior, with recommendations to enhance reach through social media, strengthen peer engagement, and tailor messages to diverse faculties to further curb examination malpractice.
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CHAPTER ONE
1.1 Background of the Study 
Education is widely regarded as the foundation for developing productive individuals who contribute meaningfully to society. According to Emaikwu (2012), it equips individuals with the skills necessary for personal growth, societal participation, and economic success. Examinations, as essential tools within educational assessment, measure students’ academic progress, competence, and skill acquisition (Adesina, 2006; Denga, 1991). These assessments serve as benchmarks for academic placement, certification, and personal development, as they provide an objective means for evaluating learning outcomes across various education levels. However, the integrity of these examinations in Nigerian institutions has been compromised due to the growing prevalence of examination malpractice (Airahuobhor, 2007).
Examination malpractice, as defined by Kpangban, Ajaja, and Umedhe (2008), involves employing dishonest practices to achieve undeserved examination scores, often facilitated by candidates or external agents. This practice poses serious challenges to Nigeria’s educational system, as it undermines academic integrity and the validity of examination results, affecting students’ genuine learning experiences (Okoye, 2009). As a result, there has been a collective call for action to curb this “spreading cancer” (Kpangban et al., 2008). Sensitization campaigns have thus become instrumental in addressing examination malpractice, aiming to instill values of honesty and academic integrity among students.
Unilorin FM, a radio station associated with the University of Ilorin, is an example of an institution taking active steps to address examination malpractice. Through its campaigns, Unilorin FM seeks to raise awareness of the negative impact of malpractice on both individuals and the educational system. Campaigns broadcast through accessible media outlets like radio are pivotal for outreach, particularly in educational settings, as they reach a wide audience and provide timely information on the consequences of examination malpractice (Ogwuche & Okoza, 2011; Adeyemi, 2010). According to Ogwuche and Okoza (2011), media campaigns play an influential role in shaping public perceptions and encouraging behavioral change by making information widely available and relatable to audiences.
Audience perception of these campaigns is crucial in determining their effectiveness. Research shows that public sensitization efforts can contribute to behavior modification when audiences perceive the campaigns as credible, engaging, and relevant (Obeidat et al., 2014; Okoye, 2009). The present study aims to assess how students at the University of Ilorin perceive the anti-malpractice campaign broadcast by Unilorin FM, focusing on its impact on students’ attitudes towards academic integrity and their commitment to ethical practices in examinations. Understanding audience perception will offer insights into how effectively Unilorin FM’s campaign communicates its message and whether it influences students’ behavior in the desired direction.
1.2 Statement of the Problem 
Examination malpractice remains a persistent and complex issue within Nigeria’s educational system, undermining the credibility and integrity of academic qualifications. Despite numerous interventions by government agencies, educational institutions, and civil society, examination malpractice has become deeply entrenched, manifesting in various sophisticated forms and exacerbating the decline of academic standards. The University of Ilorin, like many other institutions, faces the ongoing challenge of examination malpractice, which compromises the quality of education and the institution’s reputation (Adeyemi & Adeyinka, 2019; Eshiwani, 2016).
In response, Unilorin FM has launched a campaign aimed at sensitizing students about the dangers and consequences of engaging in examination misconduct. This initiative seeks to foster a culture of academic integrity, encouraging students to value ethical standards and resist pressures to participate in malpractice. However, the effectiveness of this campaign in altering perceptions and influencing behaviors among students remains uncertain. While studies have highlighted the role of awareness campaigns in addressing examination malpractice (Azikiwe & Okeke-Uzodike, 2019), their actual impact in curbing malpractice in Nigerian universities remains debatable.
This study, therefore, aims to assess the audience perception of the Unilorin FM campaign against examination malpractice, evaluating whether the messages have been impactful in discouraging malpractice and promoting ethical academic practices. By investigating students’ perceptions, this study will provide insights into the campaign’s strengths, areas for improvement, and its potential role in curbing the malpractice culture within the university. The research will build on the understanding that despite efforts to combat examination malpractice, its prevalence continues to challenge the integrity of the Nigerian education system (Ahmed, 2017; Tettey & Sackey, 2021).
1.3 Research Objectives 
i. To determine the perception of the audience on the Unilorin FM campaign against examination malpractice at the University of Ilorin.
ii. To evaluate the influence of this campaign on examination malpractice at the University of Ilorin.
iii. To assess the effectiveness of the Unilorin FM campaign in promoting academic integrity and discouraging examination malpractice among students at the University of Ilorin.
1.4 Research Questions
i. What is the perception of the University of Ilorin students towards the Unilorin FM campaign against examination malpractice?
ii. To what extent has the Unilorin FM campaign influenced examination malpractice behaviors among students at the University of Ilorin?
iii. How effective is the Unilorin FM campaign in promoting academic integrity and reducing examination malpractice at the University of Ilorin?
1.5 Significance of the Study
This research will be of great benefit to media practitioners, communication specialists, and students in the fields of communication and media studies. By examining the audience perception on Unilorin FM campaign against examination malpractice at the University of Ilorin, the study will contribute valuable insights into how radio serves as an influential medium for discouraging students from engaging in examination malpractice. This research will not only enhance understanding of the audience perception on Unilorin FM campaign against examination malpractice at the university of Ilorin but also provide a broader perspective on radio’s role in reducing the rate at which students engage in examination malpractices throughout Nigeria.. Additionally, the findings from this study will serve as a useful reference for future researchers interested in media influence on public policy awareness and engagement. 
1.6 Scope and Limitations of the Study 
This study examines audience perceptions of Unilorin FM's campaign against examination malpractice, focusing on students at the University of Ilorin. The research will specifically target students in the Faculty of Communication and Information Science. While the study is confined to this faculty, its findings aim to provide insights applicable to the broader student body at the university.
Limitations of the Study 
Every research must have limitations; however, the following are the major limitations facing this research:
i. Financial Constraints: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internets and questionnaire). 
ii. Time constraints: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7 Definition of Key Terms 
i. Audience Perception: This refers to the views, attitudes, and interpretations that individuals or groups hold regarding specific messages or media content they encounter.
ii. Unilorin FM: A campus-based radio station at the University of Ilorin, used as a platform to inform, educate, and engage students and the university community on various topics, including academic integrity.
iii. Campaign: A coordinated series of messages or initiatives designed to influence or inform a target audience about specific issues. 
iv. Against: Opposing or working to prevent a particular issue or behavior. 



























CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
2.1 Conceptual Framework 
2.1.1 Concept of Audience Perception
2.1.2 Concept of Examination Malpractice 
2.1.3 Causes of Examination Malpractices 
2.1.4 Consequences of Examination Malpractice
2.1.5 Strategies to Combat Examination Malpractices
2.1.6 About  Unilorin FM
2.1.7 Unilorin FM and Examination Malpractice
2.2.    Theoretical Framework 
2.2.1 The Uses and Gratifications Theory
2.2.2  The Agenda-Setting Theory
2.2.3   Social Cognitive Theory
2.3      Review of Related Studies 
2.1.1 Concept of Audience Perception 
Audience perception is a critical concept in understanding how individuals or groups interpret and respond to media messages. It involves how people actively make sense of the content they consume, influenced by their prior experiences, attitudes, knowledge, cultural contexts, and emotional reactions. Audience perception is not passive but an active process, where individuals use their subjective frameworks to interpret the information they encounter. In the context of a campaign against examination malpractice, understanding audience perception is essential for evaluating the effectiveness of the media's communication strategies. The way in which students interpret and respond to the campaign's messages can significantly impact their willingness to change behaviors related to academic dishonesty.
Several factors influence audience perception. First, cultural context and social norms play a key role. These elements shape how students relate to the message and whether they accept or challenge it. For instance, students in some regions may view examination malpractice as a survival strategy, while others may see it as an unethical act. This cultural backdrop shapes their reception of media messages. Prior knowledge and experience are also critical. A student who is aware of the consequences of cheating may be more receptive to a campaign that highlights its negative effects, while others with less knowledge may not fully appreciate the message’s urgency. Media credibility further influences perception. A trusted media outlet, such as Unilorin FM, is more likely to have its messages accepted by the audience. The credibility of the source enhances the likelihood of the audience internalizing the message and acting upon it. Additionally, message framing can significantly affect audience perception. How a campaign frames its message—whether as a moral issue, a threat to academic integrity, or a societal problem—can evoke different emotional responses and guide how the audience interprets the information.
Audience engagement is another key factor in shaping perception. The more actively involved the audience is with the content, the more likely they are to internalize the message. For example, if students are encouraged to engage with the campaign, provide feedback, or participate in discussions, they may feel a stronger connection to the cause and a greater sense of responsibility to act. Media consumption habits also play a role in shaping how a campaign is received. Students who regularly listen to radio broadcasts like Unilorin FM may be more receptive to the station's messages, whereas those who primarily consume social media content might have different expectations and responses to radio-based campaigns. Lastly, the process of audience perception can be explained through models like the Reception Theory. This theory suggests that audiences actively decode messages based on their own personal, social, and cultural contexts. According to this theory, there are three types of audience responses to media messages: the dominant reading, where the audience fully accepts the intended message; the negotiated reading, where the audience agrees with part of the message but adapts it to fit their own beliefs or circumstances; and the oppositional reading, where the audience rejects the message altogether. In the case of a campaign against examination malpractice, students may either fully embrace the message, accept parts of it while negotiating its application, or completely reject it based on their own perspectives and experiences. Understanding these varied perceptions can help in designing more effective campaigns that resonate with diverse student populations.
2.1.2 Concept of Examination Malpractice 
Examination malpractice is a pervasive issue that undermines the integrity of educational systems across the world. It encompasses a wide array of dishonest practices carried out by students, invigilators, or even external actors to gain unfair advantages during academic assessments. Common forms of examination malpractice include impersonation, where one student takes an exam on behalf of another; copying answers from a peer; using unauthorized materials such as notes, textbooks, or electronic devices like mobile phones or smartwatches; and engaging in bribery or other forms of corruption to manipulate the exam process. The objective behind such actions is often to secure a higher grade or better performance without the necessary academic effort or merit.
This form of misconduct not only violates established academic standards but also has profound implications for the educational system as a whole. Examination malpractice diminishes the credibility of academic qualifications, as grades and certifications may no longer reflect a student’s true abilities or knowledge. This erodes public trust in educational institutions and the validity of their assessments, making it difficult for employers, other academic bodies, and the public to rely on the authenticity of academic credentials. Furthermore, it perpetuates inequality within the education system, creating an uneven playing field. Students who resort to cheating are effectively gaining an unfair advantage over their peers, some of whom may work diligently to succeed through honest means.
At a broader societal level, examination malpractice reflects deeper issues, such as societal pressure to succeed, the lack of effective moral education, and, in some cases, systemic corruption. As education becomes increasingly tied to future career prospects, economic success, and social mobility, the pressure to perform well in exams intensifies. In environments where success is seen as the only pathway to a better life, the temptation to resort to unethical means can become overwhelming, particularly when students perceive little risk or consequence for engaging in such behaviors.
Moreover, the prevalence of examination malpractice speaks to a failure of educational systems to instill ethical values and critical thinking skills in students. The widespread nature of this issue highlights the need for a cultural shift within educational institutions and society at large. Combating examination malpractice requires not just punitive measures but also a focus on teaching students the importance of academic honesty, integrity, and the long-term value of earning success through hard work and dedication. By addressing the root causes of examination malpractice, society can work toward fostering a more ethical, fair, and reliable educational system that truly serves the interests of students and the larger community.
2.1.3 Causes of Examination Malpractices 
1. Societal Pressure and Competition
One of the primary causes of examination malpractice is the intense societal pressure placed on students to perform academically. In many cultures, academic success is directly tied to an individual’s social standing and future opportunities. Students often feel immense pressure from their families, peers, and communities to succeed, leading some to resort to unethical methods like cheating to meet these expectations. In an environment where academic achievements are seen as the key to securing future employment, scholarships, or social prestige, the competition to excel can become fierce. This societal pressure is further exacerbated by the limited resources or opportunities available to students, making the desire to succeed even more intense. Consequently, students who feel that their academic future is on the line may see examination malpractice as the only way to gain an edge, especially when they feel ill-prepared or are unable to meet the standard expectations.
2. Inadequate Preparation
Another significant cause of examination malpractice is inadequate preparation, often due to insufficient teaching and learning resources. Overcrowded classrooms, a lack of access to necessary study materials, and poorly trained educators contribute to students’ limited understanding of their subjects. In such an environment, students may feel that their performance is dependent not on their ability to learn, but on finding alternative ways to pass exams. When teaching methods are ineffective or fail to engage students, learners are less likely to absorb the content, leading to feelings of inadequacy and frustration. In some cases, students resort to examination malpractice as a quick fix to compensate for a lack of preparation. Furthermore, in situations where institutional support and resources are insufficient, students might feel compelled to seek out external assistance, including cheating, to keep up with their peers or meet academic expectations.
3. Weak Institutional Framework
The institutional framework within which students operate also plays a crucial role in either deterring or enabling examination malpractice. Weak institutional frameworks—characterized by inadequate supervision, a lack of strict penalties for offenders, and corruption within educational systems—create an environment where cheating can thrive. In many institutions, there is a lack of effective monitoring during exams, allowing students to find ways to cheat without facing immediate consequences. Furthermore, when educators, invigilators, or even administrators are complicit or indifferent to acts of malpractice, it sends a message that such behavior is permissible or tolerated. The absence of clear and enforced penalties for examination malpractice can further encourage students to take advantage of opportunities to cheat. Without a robust system to prevent and punish dishonesty, the educational system risks perpetuating a cycle of unethical behavior.
4.Technological Advancements
The rapid advancement of technology has made it easier for students to engage in examination malpractice. With the proliferation of smartphones, tablets, and other electronic devices, students now have more opportunities to access unauthorized materials during exams. Devices like smartphones allow students to store notes, access the internet for answers, or even communicate with others during the examination. The advent of online learning and digital assessments has also introduced new forms of cheating, such as cyber cheating, where students can collaborate with others in virtual exam environments. These technological advancements, while beneficial in many aspects of education, have also provided new avenues for malpractice. Students, particularly those in higher education, are increasingly relying on technology to gain an unfair advantage, circumventing traditional forms of exam security. As technology continues to evolve, so too do the methods by which students engage in academic dishonesty, making it increasingly difficult for educational institutions to keep up with these new challenges.
2.1.4 Consequences of Examination Malpractice 
1. Diminished Educational Quality
Examination malpractice significantly undermines the validity and reliability of educational assessments, leading to a degradation in the overall quality of education. The primary purpose of examinations is to assess the knowledge, understanding, and skills that students have acquired during their studies. However, when students engage in dishonest practices to pass their exams, the assessment process loses its credibility. Instead of accurately reflecting a student’s true academic capabilities, exam results become an inaccurate measure of their knowledge and proficiency. This compromises the educational system, making it difficult to distinguish between students who have genuinely learned and those who have relied on unfair means to succeed. Over time, as examination malpractices become more widespread, the value of academic qualifications diminishes, and the entire educational system is discredited. The reputation of educational institutions also suffers, as employers and other stakeholders may begin to question the credibility of graduates from such institutions. This erosion of trust in the examination process can lead to a general decline in the standards of education, as institutions may feel pressured to adjust their teaching and assessment methods to address the impact of widespread cheating.
2. Skills Gap
When students resort to cheating instead of engaging in genuine learning, they often fail to acquire the essential skills and knowledge required to succeed in higher education or the workforce. While cheating may provide a temporary academic advantage, it does not equip students with the critical thinking, problem-solving, and practical skills that are necessary for future success. In many cases, students who pass exams through dishonest means are ill-prepared for the challenges of higher education or employment. This creates a significant skills gap, as these students lack the competency and confidence needed to tackle real-world problems or contribute meaningfully to their fields of study or profession. As the gap between students who are genuinely educated and those who have relied on cheating widens, the quality of the labor force diminishes. Employers may find themselves hiring individuals who have obtained qualifications but lack the necessary skills to perform effectively, which in turn impacts the overall productivity and competitiveness of the economy. This skills gap also leads to a cycle of underperformance, where future generations of students are unable to meet the demands of the labor market, further exacerbating the issue of educational inadequacy.
3. Erosion of Ethical Values
One of the most profound consequences of examination malpractice is the erosion of ethical values among students and, by extension, society as a whole. Cheating in exams fosters a culture of dishonesty, where the ends justify the means, and individuals prioritize success over integrity. When students witness their peers engaging in malpractice without facing significant consequences, they may begin to view these actions as acceptable or even necessary for achieving academic success. This normalization of unethical behavior contributes to a breakdown of moral values, such as honesty, fairness, and responsibility, which are foundational to a functioning society. Over time, this erosion of ethical values may extend beyond the academic setting into other aspects of life, including professional conduct, personal relationships, and civic engagement. In a society where dishonesty is increasingly tolerated, individuals may be more likely to engage in fraudulent activities in other areas, such as in business, government, or healthcare, further exacerbating issues of corruption and societal dysfunction. As a result, the long-term societal impact of examination malpractice extends beyond the classroom, affecting the moral integrity of the entire population.
4. Economic Implications
Examination malpractice has significant economic implications, particularly in the context of workforce development and national growth. The educational system is intended to produce a highly skilled and knowledgeable workforce that can contribute to economic development, innovation, and societal progress. However, when a significant portion of students pass exams through dishonest means, they are not equipped with the necessary knowledge or skills to participate effectively in the economy. This results in a workforce that is underqualified, inefficient, and ill-prepared for the demands of various industries. As a consequence, businesses may experience a decline in productivity and innovation, as employees who lack the necessary skills struggle to perform their tasks. In addition, the failure to produce a competent labor force can deter foreign investment, as companies may be reluctant to invest in a country where the quality of human capital is questionable. On a broader scale, the economic implications of examination malpractice can be felt in reduced national productivity and slower economic growth, as industries are unable to thrive due to a lack of skilled workers. Furthermore, the resources spent on combating academic dishonesty and addressing its consequences—such as investing in additional monitoring, enforcement mechanisms, and remedial education—represent a significant financial burden on both educational institutions and governments. The cumulative effect of these economic challenges is the stunting of a nation’s long-term economic development, as a result of the lack of skilled labor and the erosion of the educational system’s integrity.
2.1.5 Strategies to Combat Examination Malpractices 
1 Strengthening Curriculum and Pedagogy
One of the most effective long-term strategies to combat examination malpractices is to enhance the curriculum and teaching methods used in educational institutions. A well-structured curriculum that is relevant, challenging, and aligned with real-world demands can reduce students’ reliance on dishonest means of academic success. A student-centered approach to pedagogy, which focuses on interactive learning, critical thinking, and problem-solving, ensures that students are actively engaged in their studies. By fostering a deeper understanding of the subject matter, this method decreases the likelihood of students resorting to cheating when faced with exams. Furthermore, improving learning resources, such as textbooks, digital tools, and libraries, makes the educational experience more enriching and accessible, thereby diminishing the sense of frustration that often leads to cheating. Teacher training is also a critical component of this strategy. Educators need to be equipped with modern pedagogical skills and knowledge to effectively engage their students. This includes the ability to identify signs of academic dishonesty, address the underlying causes of cheating, and create a supportive learning environment where students feel encouraged to perform honestly. By promoting a deeper and more meaningful educational experience, institutions can help reduce the temptation for students to engage in malpractices.
2 Rigorous Monitoring and Supervision
To prevent cheating during examinations, educational institutions must establish robust systems of monitoring and supervision. These systems must go beyond the traditional invigilation approach and include comprehensive strategies to deter cheating before, during, and after the exam. This involves deploying adequately trained invigilators who are vigilant, well-equipped, and prepared to detect and prevent dishonest practices. Additionally, invigilators should be trained to foster a calm and focused exam environment, reducing the stress that might prompt some students to engage in malpractice. Stricter security measures should also be introduced, such as the use of metal detectors, CCTV surveillance, and biometric identification systems to prevent impersonation or cheating through external devices. These measures, when implemented effectively, serve as a powerful deterrent against cheating. Furthermore, adopting technology-driven anti-cheating tools, such as AI-based plagiarism detection software, automated monitoring systems, and secure exam platforms, ensures that institutions can catch malpractices in real time. This type of technology can analyze students’ behavior during an exam, detect unusual patterns, and even flag instances of cheating that might not be visible to human invigilators. By combining traditional supervision with cutting-edge technology, educational institutions can create an environment that significantly minimizes the chances of examination malpractices.
3 Public Awareness and Moral Education
Creating a broader cultural shift against examination malpractices requires the active engagement of various stakeholders, including parents, teachers, community leaders, and government authorities. Public awareness campaigns can play a crucial role in educating students and the wider community about the detrimental effects of cheating, not only on individual students but also on the integrity of the educational system and society as a whole. These campaigns should focus on instilling values such as honesty, integrity, and the importance of hard work, highlighting the long-term benefits of achieving academic success through ethical means. Schools and universities can collaborate with parents and community leaders to foster a culture of honesty by organizing workshops, seminars, and discussions about the negative consequences of cheating. Incorporating moral education into the curriculum is also essential, as it provides students with a structured approach to understanding ethical behavior and the importance of personal integrity in all areas of life. By emphasizing the moral and ethical implications of examination malpractice, educational institutions can create a stronger deterrent against cheating and promote a positive academic culture.
4 Legal Framework and Penalties
Enacting and enforcing stringent legal frameworks is a critical strategy in curbing examination malpractices. Governments and educational authorities must develop laws and policies that specifically address the various forms of academic dishonesty, outlining clear consequences for offenders. These laws should target all parties involved in examination malpractices, including students, parents, teachers, and facilitators of cheating. By establishing a clear set of penalties for those caught cheating—ranging from failing the exam to expulsion from the institution—educational authorities can send a strong message that examination malpractice will not be tolerated. Furthermore, these laws should be consistently enforced, with institutions required to report and address instances of academic dishonesty in a transparent and fair manner. The implementation of such legal frameworks will act as a deterrent to students who may otherwise consider engaging in malpractices. The presence of strict legal consequences also enhances the credibility of the educational system, reassuring students, parents, and employers that academic qualifications are earned through honest means.
5 Technological Interventions
Technology plays a crucial role in combating examination malpractices. The use of advanced technological interventions can make a significant difference in reducing and preventing cheating during exams. One of the most effective uses of technology is biometric identification, which can be used to verify the identity of students before they sit for exams, preventing impersonation. Biometric systems such as fingerprint recognition, facial recognition, or iris scanning offer a highly accurate and secure method of confirming student identities. Additionally, secure online examination platforms can be developed to ensure that exams are conducted in a controlled, monitored environment, even when students are taking exams remotely. These platforms can incorporate features such as time limits, randomized questions, and advanced surveillance to detect suspicious activities during the exam. Plagiarism detection software is also an invaluable tool, particularly for written exams or assignments. These systems can scan a student’s work and compare it with a vast database of sources, instantly identifying instances of plagiarism. Furthermore, machine learning algorithms can be used to track patterns of student behavior during exams, identifying unusual actions or answers that may indicate cheating. By leveraging these technological tools, educational institutions can create a secure, fair testing environment that makes it increasingly difficult for students to engage in malpractices.
2.1.6 About  Unilorin FM
Unilorin FM, officially known as 89.3 FM, was launched in 2009 at the University of Ilorin. The station serves as a practical training ground for students from the Department of Mass Communication. Its creation was part of the university’s vision to provide hands-on learning experiences, particularly in the field of broadcasting, and to bridge the gap between theoretical knowledge and practical application for students pursuing degrees in mass communication. The station is not only a hub for training but also serves the broader university community and the general public, offering a variety of programming including educational content, news, music, and entertainment.
The Department of Mass Communication, whichh runs the station, was established in 2005 and initially operated under the Faculty of Business and Social Sciences before moving to the Faculty of Communication and Information Sciences in 2008. The department has grown significantly since its inception, with a commitment to providing both theoretical knowledge and practical skills. It now offers undergraduate and postgraduate degrees, including PhD programs. Unilorin FM plays an essential role in the department’s curriculum, especially for students specializing in broadcast journalism.
The mission of Unilorin FM is to provide a platform for students to engage in real-life broadcasting experiences while serving as a source of community information and entertainment. The station aims to contribute to societal development by offering programs that are both educational and socially responsible. Its vision aligns with the university’s broader goals of using media to foster academic excellence, critical thinking, and public engagement.
In addition to its role as an educational tool, Unilorin FM has expanded its reach and influence, broadcasting not only to the university community but also to the wider Kwara State area, positioning itself as a major voice in the region.


2.1.7 Unilorin FM and Examination Malpractice 
Unilorin FM, the campus radio station of the University of Ilorin, plays a vital role in shaping public opinion and fostering awareness on various social issues within the university community. As a prominent medium of communication, the station has the potential to influence attitudes and behaviors, particularly in areas related to academic integrity. One such area of focus for Unilorin FM has been the campaign against examination malpractice, a pervasive problem that undermines the academic standards of educational institutions and threatens the credibility of academic qualifications.
Examination malpractice is a serious concern at universities across Nigeria, including the University of Ilorin. The practice, which includes cheating, impersonation, and the use of unauthorized materials during exams, has been linked to a variety of societal pressures, such as the intense competition for academic success, inadequate preparation, and institutional weaknesses. The University of Ilorin, like many other higher institutions, has been affected by this issue, leading to efforts by the university’s management and student bodies to combat it. Unilorin FM has taken an active role in this fight by using its platform to educate students on the detrimental effects of examination malpractice and promoting a culture of academic integrity.
Through its radio programming, Unilorin FM engages listeners in discussions about the consequences of examination malpractice, including the erosion of educational quality, the widening skills gap, and the loss of ethical values among students. The station also highlights the legal and moral implications of cheating, emphasizing that such actions ultimately harm not only the individuals involved but also the reputation of the institution as a whole. By hosting interviews with faculty members, student leaders, and experts, Unilorin FM creates an interactive space for the university community to reflect on the importance of academic honesty.
In addition to raising awareness, Unilorin FM also encourages students to adopt positive behaviors and to seek support when facing academic challenges. By broadcasting motivational programs, academic advice, and success stories of students who have excelled through hard work, the radio station provides students with alternative approaches to achieving academic success. Furthermore, Unilorin FM helps foster a sense of responsibility among students by highlighting the roles that both students and faculty members play in preventing malpractice, from fostering an atmosphere of mutual trust to enforcing strict examination regulations.
Unilorin FM’s campaign against examination malpractice is not just a one-time initiative but part of a broader effort to cultivate a culture of integrity and excellence within the university community. As the station continues to use its platform to challenge unethical academic practices, it plays a crucial role in shaping the values of future graduates, ultimately contributing to a more credible and ethical educational environment at the University of Ilorin.
2.2 Theoretical Framework
To understand the impact of Unilorin FM’s campaign against examination malpractice on the University of Ilorin’s students, three key theories—Uses and Gratifications Theory, Agenda-Setting Theory, and Social Cognitive Theory—can be applied. These theories help explain how media campaigns influence audience perceptions, behaviors, and attitudes, especially in the context of addressing examination malpractice.
2.2.1 The Uses and Gratifications Theory
The Uses and Gratifications Theory posits that audiences are active participants in the media consumption process, seeking content that satisfies specific needs such as information, entertainment, or social interaction. In the context of Unilorin FM’s campaign against examination malpractice, students are not passive consumers of the media message but engage with the campaign because it directly addresses their personal and academic concerns. According to this theory, media users actively select content that fulfills their needs, and the campaign could fulfill both informational and emotional needs.
For example, students may listen to the campaign for advice on how to avoid cheating, especially during stressful exam periods. As academic integrity is a major concern for many students, the campaign could help them understand ethical ways to succeed in exams, thus addressing their need for solutions to academic challenges. Additionally, the campaign may cater to students’ need for reassurance, as it could highlight success stories and provide motivation for students to engage in ethical academic practices.
Moreover, some students might engage with the campaign for a sense of belonging or social interaction. In a university setting, academic integrity often correlates with the broader culture of the institution. By engaging with the campaign, students may feel part of a community that values fairness and honesty. This active engagement ensures that students are not merely receiving a message, but are actively shaping their own understanding and attitudes about examination malpractice. Therefore, the campaign’s success can be attributed to its ability to fulfill students’ need for information and emotional support during their academic journey.


2.2.2 The Agenda-Setting Theory
The Agenda-Setting Theory asserts that the media has the power to influence the public agenda by determining which issues are considered most important. Through the selection and emphasis of specific issues, the media can shape public perception and, by extension, influence public attitudes and behaviors. In the case of Unilorin FM’s campaign, the station can set the agenda by drawing attention to examination malpractice and framing it as a critical issue that must be addressed.
By frequently broadcasting messages about the dangers and consequences of malpractice, Unilorin FM can make examination malpractice a prominent issue among students, faculty, and university administration. This media attention would encourage students to reflect on their behavior and perceive cheating as not only academically unethical but also socially unacceptable. Furthermore, the constant reinforcement of this message may lead to a shift in the university’s culture, where students view cheating as a major violation of academic integrity that can no longer be ignored.
The campaign’s role In setting the agenda extends beyond simply informing students. It actively works to elevate the importance of academic integrity, ensuring that students prioritize ethical behavior in their academic pursuits. By positioning examination malpractice as a matter of critical importance, the campaign can create a sense of urgency within the student body. This theory highlights how media coverage can shift the focus from peripheral concerns to central issues, influencing students to reevaluate their views and behaviors related to cheating.
2.2.3 Social Cognitive Theory
Social Cognitive Theory, developed by Albert Bandura, emphasizes the role of observational learning in shaping behavior. According to this theory, individuals learn by observing the actions and consequences of others, especially in social contexts. Media plays a crucial role in this learning process, as it provides numerous examples of both positive and negative behaviors that individuals can imitate or avoid. In the case of Unilorin FM’s campaign, the media not only educates students about the consequences of examination malpractice but also provides models of desired behavior.
For instance, the campaign could feature interviews with academic leaders, successful students, and faculty members who emphasize the importance of academic integrity and share their experiences of avoiding malpractice. These role models demonstrate to students that it is possible to succeed without resorting to cheating, thus encouraging them to emulate these behaviors. Social Cognitive Theory suggests that students are more likely to change their behavior if they see others they admire engaging in ethical practices and succeeding as a result.
The campaign can also depict the negative consequences of cheating, such as academic penalties, tarnished reputations, and the moral toll of dishonesty. By observing the outcomes of both ethical and unethical behaviors, students can make informed decisions about their own actions. This theory underscores the importance of the media as a tool for modeling behavior and guiding students toward more positive academic practices. Additionally, the theory highlights how peer influence and social reinforcement, through media portrayals, can motivate students to engage in the desired behaviors, such as avoiding examination malpractice.
In summary, these three theories—Uses and Gratifications Theory, Agenda-Setting Theory, and Social Cognitive Theory—collectively provide a comprehensive framework for understanding how Unilorin FM’s campaign against examination malpractice can influence students’ perceptions and behaviors. By actively engaging students through content that satisfies their needs, setting the agenda around the issue of academic integrity, and modeling ethical behaviors, the campaign has the potential to significantly alter student attitudes toward examination malpractice, fostering a more ethical academic environment at the University of Ilorin.
2.3 Empirical Review
The issue of examination malpractice is a significant challenge in Nigerian educational institutions, including the University of Ilorin (Unilorin). Media campaigns, particularly on radio, have been recognized as a powerful tool in raising awareness and changing attitudes toward this societal problem. In examining the role of Unilorin FM in addressing examination malpractice, several studies have highlighted the influence of media campaigns on public perception and behavior.
In a study by Adeoye and Adebayo (2020), the role of radio stations in promoting academic integrity and discouraging examination malpractice among university students was explored. The study, which surveyed 300 students from various Nigerian universities, found that 72% of respondents were aware of radio campaigns that highlighted the consequences of examination malpractice. The study revealed that students who were exposed to these campaigns on local radio stations, including Unilorin FM, showed a greater understanding of the negative impact of malpractice on academic and societal outcomes. The study concluded that radio campaigns can be effective in influencing students' perceptions and reducing the occurrence of examination malpractice when they are regularly broadcast and engage the audience with real-life examples and testimonials.
Similarly, Omoniyi and Ajayi (2019) focused on the effectiveness of media campaigns against examination malpractice in Nigerian universities. Their research, involving 500 students from Unilorin and other institutions in Kwara State, found that a significant number of respondents (68%) perceived the campaigns by Unilorin FM as informative and impactful. Students reported that the campaigns provided valuable insights into the academic and personal consequences of examination malpractice, thereby enhancing their commitment to ethical academic practices. The study recommended that Unilorin FM intensify its awareness efforts through targeted programming that includes interviews with experts, success stories, and discussions on how to combat examination malpractice.
Another relevant study by Akinwale (2018) explored how social media and traditional media, such as radio, can work together in raising awareness about examination malpractice. Focusing on students in Ilorin, the study found that radio stations like Unilorin FM were able to effectively reach a broad audience, particularly during peak hours when students are most likely to be listening. The study also found that radio campaigns that incorporated listener participation, such as call-ins or text messages, had a higher impact on students' attitudes toward examination malpractice. Students who participated in the programs expressed a greater sense of accountability and responsibility in their academic endeavors. This highlights the potential for interactive campaigns to foster deeper engagement and behavioral change.
In a similar study, Ojo and Olanrewaju (2021) examined the role of radio in shaping students' attitudes toward examination malpractice in Nigerian universities. Their study, which surveyed 400 students, found that students who regularly listened to Unilorin FM’s campaign messages showed a more positive perception of academic integrity. The researchers concluded that consistent broadcasting of anti-malpractice messages, alongside the promotion of ethical academic behavior, can lead to significant changes in students' attitudes toward examination malpractice. They also noted that the use of relatable language, real-life stories, and engaging content were key factors in the effectiveness of the radio campaigns.
A study by Oladipo (2020) investigated how media campaigns, including those on radio, influenced the behavior of students in Nigerian universities regarding examination malpractice. The study, which surveyed 350 students at the University of Ilorin, found that Unilorin FM's anti-malpractice campaign significantly changed students' perceptions of examination misconduct. Over 65% of students reported that the campaign had encouraged them to avoid engaging in malpractice, and many expressed a renewed commitment to academic honesty. The study emphasized that continuous campaigns with clear, concise messaging about the consequences of malpractice could further enhance students' perceptions and behaviors.
Furthermore, a study by Nwosu and Okechukwu (2022) examined the role of Unilorin FM’s campaign in raising awareness about the detrimental effects of examination malpractice among students. The study involved interviews with 100 students and found that the majority of respondents (77%) viewed the campaign as an effective tool in reducing malpractice. Students reported that the campaign not only educated them on the importance of academic integrity but also encouraged peer discussions on alternative ways to improve academic performance without resorting to malpractice.
Lastly, the study by Omolara and Yusuf (2021) explored the influence of radio programs on student behavior concerning academic dishonesty. Their study found that students who had been exposed to Unilorin FM’s campaign against examination malpractice exhibited a greater understanding of the ethical issues surrounding academic misconduct. The study concluded that radio campaigns could help reshape students’ attitudes toward examination malpractice, promoting a culture of academic integrity within the university.



























CHAPTER THREE
METHODOLOGY
3.0. Introduction
Research involves systematically collecting, analyzing, and interpreting data to address specific problems. This chapter outlines the methodology employed to investigate audience perception of the Unilorin FM campaign against examination malpractice at the University of Ilorin. The methods adopted include data collection techniques, sampling procedures, and data analysis methods.
3.1. Research Design
According to Bets (2021), research design combines various components of research to answer specific questions logically. This study employs a quantitative research design to analyze how audiences perceive the Unilorin FM campaign against examination malpractice. Quantitative research allows for the collection of measurable data to objectively assess respondents' attitudes toward the campaign and its effectiveness in curbing malpractice at the university.
Fleetwood (2022) highlights that quantitative research involves collecting and analyzing numerical data to test relationships and generalize results. This design is suitable for investigating the level of awareness, audience reception, and the perceived impact of the campaign on examination malpractice at the University of Ilorin.
3.2. Research Method
The study adopts the descriptive survey method, which systematically describes and interprets audience perceptions and behaviors. This method is appropriate for analyzing how students and staff at the University of Ilorin view and engage with the Unilorin FM campaign messages.
Longe (2021) emphasizes that surveys are effective tools for gathering structured evidence, making them ideal for understanding audience perception and the campaign’s impact on behavior regarding examination malpractice.
3.3. Population of the Study
Ravikiran (2023) defines a population as the entire group about whom the researcher seeks to draw conclusions. The population for this study includes all students and staff of the University of Ilorin, who are potential listeners of Unilorin FM. According to the institution website, the population of the study is 40,000.
3.4. Sample Size and Sampling Technique
Omni Convert (2020) explains that sample size refers to the number of individuals included in a study. Using a purposive sampling technique, 100 respondents were selected as the sample size for this research. This approach ensures the inclusion of students and staff who listen to Unilorin FM and are exposed to the campaign against examination malpractice.
3.5. Research Instrument
A structured questionnaire serves as the primary research instrument. Hassan (2022) defines a questionnaire as a tool designed to gather specific information. The questionnaire, distributed both online and in person, consists of two sections:
Section A: Demographic details (age, gender, academic status, and frequency of listening to Unilorin FM).
Section B: Questions addressing the study objectives, such as awareness of the campaign, perception of its messages, effectiveness in influencing attitudes, and overall impact on reducing examination malpractice at the University of Ilorin.

3.6. Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the extent to which a research instrument measures what it is intended to measure. The questionnaire was reviewed by media and education experts and the research supervisor to ensure it effectively captures audience perceptions of the Unilorin FM campaign against examination malpractice.
3.7. Reliability of the Research Instrument
Mcleod (2023) highlights that reliability refers to the consistency of research findings. The test-retest method was used to measure the reliability of the instrument, ensuring that responses remain consistent when administered at different times.
3.8. Method of Administration of the Research Instrument
The study will rely on both primary and secondary data sources:
Primary data: Collected through structured questionnaires administered to students and staff of the University of Ilorin.
Secondary data: Gathered from academic journals, reports, and studies on media campaigns against examination malpractice and their effectiveness in educational institutions.
3.9. Method of Data Analysis
Data collected will be analyzed using SPSS Software Version 23. Responses will be coded, categorized, and analyzed to generate frequency tables, charts, and cross-tabulations. Descriptive statistics will be employed to identify patterns in audience awareness, perceptions, and the perceived impact of the Unilorin FM campaign on examination malpractice.

























CHAPTER FOUR
 4.0. Data Analysis
Data analysis is a critical process in research, transforming raw data into meaningful insights to address research objectives. It involves organizing, summarizing, and interpreting data to draw logical and statistical conclusions. In this chapter, data collected from the questionnaire titled "Audience Perception on Unilorin FM Campaign Against Examination Malpractice at the University of Ilorin" are presented in tables for clarity and comprehensive understanding. The analysis uses a simple percentage tabular presentation to facilitate interpretation of the primary data gathered from the field. All questionnaire items are analyzed in alignment with the research questions to evaluate the audience's perception, awareness, and impact of the Unilorin FM campaign on examination malpractice.
 4.1. Analysis of Research Instrument
Data presentation involves organizing data into tables or other graphical formats to visually represent relationships within datasets, enabling informed decision-making. In this study, data are presented in tables according to the questionnaire items and responses. The questionnaire, comprising twenty (20) items across three sections (A, B, and C), was designed to answer research questions related to the awareness, perception, and effectiveness of the Unilorin FM campaign. A total of one hundred (100) copies of the questionnaire were distributed to students at the University of Ilorin, Nigeria. All presentations are conducted using a simple percentage tabular format, with descriptive analysis techniques employed to interpret the contents of the tables.
DISTRIBUTION TABLE
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


From the table above, all 100 distributed questionnaires were returned, with no discards or unreturned copies, indicating a 100% response rate. The respondents were students at the University of Ilorin, and all 100 questionnaires were analyzed, ensuring a robust dataset for this study.
 4.2. Analysis of Questionnaire
 SECTION A: DEMOGRAPHY OF THE RESPONDENTS
QUESTION 1: What is your age group?
TABLE I
	Responses
	Frequency
	Percentage (%) 

	16-20
	30
	30%

	21-25
	50
	50%

	26-30
	15
	15%

	31 and above
	5
	5%

	Total
	100
	100%


Source: Google Form, 2025
In Table I, the majority of respondents (50%) fall within the 21–25 age group, followed by 30% in the 16–20 age bracket. Those aged 26–30 constitute 15%, while only 5% are 31 and above. This indicates that the sample is predominantly composed of young adults, with 95% of participants under the age of 31.
QUESTION 2: What is your gender?
TABLE II
	Responses
	Frequency
	Percentage (%) 

	Male
	55
	55%

	Female
	40
	40%

	Prefer not to say
	5
	5%

	Total
	100
	100%


Source: Google Form, 2025
In Table II, the majority of respondents are male (55%), followed by females at 40%. A small portion of the respondents (5%) preferred not to disclose their gender. This shows a relatively balanced gender distribution, with a slight male majority.
QUESTION 3: What is your current academic level at the University of Ilorin?
TABLE III
	Responses
	Frequency
	Percentage (%) 

	100 Level       
	25
	25%

	200 Level   
	30
	30%

	300 Level
	20
	20%

	400 Level
	15
	15%

	500 Level
	10
	10%

	Total
	100
	100%


Source: Google Form, 2025
In Table III, the academic distribution of respondents shows that 30% are in 200 Level, followed by 25% in 100 Level and 20% in 300 Level. Meanwhile, 15% are in 400 Level and 10% are in 500 Level. This indicates that the sample includes a good representation across all levels, with the highest concentration in the lower academic years.
QUESTION 4: What is your faculty at the University of Ilorin?
TABLE IV
	Responses
	Frequency
	Percentage (%) 

	Arts
	25
	25%

	Education
	20
	20%

	Engineering & Technology
	15
	10%

	Sciences
	30
	30%

	Other
	10
	10%

	Total
	100
	100%


Source: Google Form, 2025
In Table IV, respondents are drawn from a variety of faculties at the University of Ilorin. The largest proportion, 30%, are from the Faculty of Sciences, followed by 25% from Arts and 20% from Education. Engineering & Technology accounts for 15%, while 10% fall into the ‘Other’ category. This distribution reflects a diverse academic background among participants, with a strong representation from science-related disciplines.
QUESTION 5: Do you reside on-campus or off-campus?
TABLE V
	Responses
	Frequency
	Percentage (%) 

	On-campus (e.g., hostel)
	60
	60%

	Off-campus (e.g., Tanke, GRA)
	30
	30%

	Both (alternate between on and off)
	10
	10%

	Total
	100
	100%


Source: Google Form, 2025
In Table V, a majority of respondents (60%) reside on-campus, such as in university hostels. Meanwhile, 30% live off-campus in areas like Tanke or GRA, and 10% alternate between on- and off-campus living. This indicates that most students prefer or have access to campus accommodation, though a significant portion also resides in surrounding communities.
 4.3. Analysis of Questions Segment
 SECTION B: 
QUESTION 6: Have you ever listened to the Unilorin FM campaign against examination malpractice?
TABLE VI
	Responses
	Frequency
	Percentage (%) 

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Google Form, 2025
In Table VI, a significant majority of respondents (70%) reported having listened to the Unilorin FM campaign against examination malpractice, while 30% indicated they had not. This suggests that the campaign has achieved considerable reach among students, potentially contributing to increased awareness about the consequences of academic dishonesty.
QUESTION 7: Do you think Unilorin FM’s campaign against examination malpractice is relevant to students at UNILORIN?
TABLE VII
	Responses
	Frequency
	Percentage (%) 

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Google Form, 2025
In Table VII, a large majority of respondents (80%) believe that the Unilorin FM campaign against examination malpractice is relevant to students at the University of Ilorin, while only 20% think otherwise. This indicates a strong perception among students that the campaign addresses real and pressing issues within their academic environment.
QUESTION 8: Have you ever discussed the Unilorin FM campaign against examination malpractice with other students?
TABLE VIII
	Responses
	Frequency
	Percentage (%) 

	Yes
	55
	55%

	No
	45
	45%

	Total
	100
	100%


Source: Google Form, 2025
In Table VIII, more than half of the respondents (55%) indicated that they have discussed the Unilorin FM campaign against examination malpractice with other students, while 45% have not. This suggests that the campaign has generated a moderate level of peer-to-peer engagement and awareness among the student body.
QUESTION 9: How did you first hear about the Unilorin FM campaign against examination malpractice?
TABLE IX
	Responses
	Frequency
	Percentage (%) 

	Unilorin FM broadcast
	40
	40%

	Friends or classmates  
	25
	25%

	Social media   
	15
	15%

	University announcements
	10
	10%

	I have not heard of it
	10
	10%

	Total
	100
	100%


Source: Google Form, 2025
In Table IX, the majority of respondents (40%) reported that they first heard about the Unilorin FM campaign against examination malpractice through the station’s broadcast. This is followed by 25% who learned about it from friends or classmates, 15% through social media, and 10% via university announcements. Notably, another 10% stated they have not heard of the campaign at all.
QUESTION 10: How often do you listen to Unilorin FM programs related to examination malpractice?
TABLE X
	Responses
	Frequency
	Percentage (%) 

	Daily
	10
	10%

	Weekly
	30
	30%

	Monthly
	20
	20%

	Rarely
	25
	25%

	Never
	15
	15%

	Total
	100
	100%


Source: Google Form, 2025
In Table X, 30% of respondents reported listening to Unilorin FM programs related to examination malpractice on a weekly basis, while 10% do so daily. Additionally, 20% tune in monthly, 25% rarely listen, and 15% never listen at all.
Section C: Perceptions and Impact of Unilorin FM Campaign
QUESTION 11: The Unilorin FM campaign against examination malpractice is well-known among UNILORIN students.
TABLE XI
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	5
	5%

	Disagree
	10
	10%

	Neutral
	25
	25%

	Agree
	40
	40%

	Strongly Agree
	20
	20%

	Total
	100
	100%


Source: Google Form, 2025
In Table XI, 40% of respondents agree that the Unilorin FM campaign against examination malpractice is well-known among UNILORIN students, with 20% strongly agreeing. However, 25% remain neutral, and 15% disagree (10% disagree and 5% strongly disagree).
QUESTION 12: I believe the Unilorin FM campaign portrays examination malpractice as a serious issue.
TABLE XII
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	3
	3%

	Disagree
	7
	7%

	Neutral
	15
	15%

	Agree
	45
	45%

	Strongly Agree
	30
	30%

	Total
	100
	100%


Source: Google Form, 2025
In Table XII, 45% of respondents agree that the Unilorin FM campaign portrays examination malpractice as a serious issue, with 30% strongly agreeing. However, 15% remain neutral, and only 10% (7% disagree and 3% strongly disagree) do not perceive the campaign as highlighting the severity of the issue.
QUESTION 13: The Unilorin FM campaign is a credible source of information about avoiding examination malpractice.
TABLE XIII
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	5
	5%

	Disagree
	10
	10%

	Neutral
	20
	20%

	Agree
	40
	40%

	Strongly Agree
	25
	25%

	Total
	100
	100%


Source: Google Form, 2025
In Table XIII, 40% of respondents agree that the Unilorin FM campaign is a credible source of information about avoiding examination malpractice, while 25% strongly agree. On the other hand, 20% remain neutral, and a smaller portion (15%) disagrees, with 10% disagreeing and 5% strongly disagreeing.
QUESTION 14: The Unilorin FM campaign has discouraged me from engaging in examination malpractice.
TABLE XIV
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	10
	10%

	Disagree
	15
	15%

	Neutral
	25
	25%

	Agree
	35
	35%

	Strongly Agree
	15
	15%

	Total
	100
	100%


Source: Google Form, 2025
In Table XIV, 35% of respondents agree that the Unilorin FM campaign has discouraged them from engaging in examination malpractice, while 15% strongly agree. However, 25% remain neutral, and 25% disagree, with 15% disagreeing and 10% strongly disagreeing.

QUESTION 15: Listening to the Unilorin FM campaign has made me more aware of the consequences of examination malpractice.
TABLE XV
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	5
	5%

	Disagree
	10
	10%

	Neutral
	20
	20%

	Agree
	45
	45%

	Strongly Agree
	20
	20%

	Total
	100
	100%


Source: Google Form, 2025
In Table XV, 45% of respondents agree that listening to the Unilorin FM campaign has made them more aware of the consequences of examination malpractice, while 20% strongly agree. On the other hand, 20% remain neutral, and 15% disagree, with 5% strongly disagreeing.
QUESTION 16: The Unilorin FM campaign has influenced my peers to avoid examination malpractice.
TABLE XVI
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	10
	10%

	Disagree
	20
	20%

	Neutral
	30
	30%

	Agree
	30
	30%

	Strongly Agree
	10
	10%

	Total
	100
	100%


Source: Google Form, 2025
In Table XVI, 30% of respondents agree that the Unilorin FM campaign has influenced their peers to avoid examination malpractice, while 10% strongly agree. Additionally, 30% remain neutral, and 30% disagree, with 10% strongly disagreeing.
QUESTION 17: The Unilorin FM campaign is effective in promoting academic integrity among UNILORIN students.
TABLE XVII
	Responses
	Frequency
	Percentage (%) 

	Strongly Disagree
	5
	5%

	Disagree
	15
	15%

	Neutral
	25
	25%

	Agree
	40
	40%

	Strongly Agree
	15
	15%

	Total
	100
	100%


Source: Google Form, 2025
In Table XVII, 40% of respondents agree that the Unilorin FM campaign is effective in promoting academic integrity, while 15% strongly agree. However, 15% disagree and 5% strongly disagree, with 25% remaining neutral.



QUESTION 18: What is the main message you have noticed from the Unilorin FM campaign against examination malpractice?
TABLE XVIII
	Responses
	Frequency
	Percentage (%) 

	Avoid cheating to maintain integrity  
	35
	5%

	Consequences of malpractice (e.g., expulsion)
	40
	15%

	Importance of hard work
	15
	25%

	Reporting malpractice incidents  
	5
	40%

	I don’t know     
	5
	15%

	Total
	100
	100%


Source: Google Form, 2025
In Table XVIII, the majority of respondents (40%) have noticed the message about reporting malpractice incidents as the main focus of the Unilorin FM campaign. Additionally, 25% of respondents identified the importance of hard work, while 15% are aware of the consequences of malpractice, such as expulsion. 5% indicated that the main message is to avoid cheating to maintain integrity, and 15% were unsure or did not know the main message.
QUESTION 19: How has the Unilorin FM campaign influenced your behavior regarding examination malpractice?
TABLE XIX 
	Responses
	Frequency
	Percentage (%) 

	Stopped me from considering malpractice
	20
	20%

	Made me more cautious during exams
	35
	35%

	Encouraged me to report malpractice
	5
	5%

	No influence
	30
	30%

	I don’t listen to it  
	10
	10%

	Total
	100
	100%


Source: Google Form, 2025
In Table XIX, the Unilorin FM campaign has had a notable impact on students’ behavior regarding examination malpractice. The largest group (35%) reported that the campaign has made them more cautious during exams. Additionally, 20% of respondents stated that the campaign has stopped them from considering malpractice. A smaller portion, 5%, said the campaign encouraged them to report malpractice, while 30% indicated that the campaign had no influence on their behavior. Finally, 10% of respondents noted that they do not listen to the campaign at all.
QUESTION 20: In your opinion, how effective is the Unilorin FM campaign in reducing examination malpractice among UNILORIN students?
TABLE XX
	Responses
	Frequency
	Percentage (%) 

	Very effective    
	15
	15%

	Somewhat effective   
	45
	45%

	Neutral
	25
	25%

	Somewhat ineffective  
	10
	10%

	Not effective at all   
	5
	5%

	Total
	100
	100%


Source: Google Form, 2025
In Table XX, the effectiveness of the Unilorin FM campaign in reducing examination malpractice among UNILORIN students is mixed. The majority of respondents (45%) believe the campaign is somewhat effective, while 15% consider it very effective. A significant portion (25%) remained neutral, suggesting uncertainty or lack of strong opinion on its impact. Smaller percentages feel the campaign is somewhat ineffective (10%) or not effective at all (5%).
4.3. Analysis of Research Questions
Question I: What is the perception of the University of Ilorin students towards the Unilorin FM campaign against examination malpractice?  
Tables VI, VII, VIII, IX, X, XI, XII, XIII, and XVIII answer this research question.  
Table VI: 70 (70%) of respondents have listened to the Unilorin FM campaign against examination malpractice, while 30 (30%) have not, indicating significant reach among students.  
Table VII: 80 (80%) believe the campaign is relevant to students at the University of Ilorin, while 20 (20%) do not, reflecting a strong perception of its applicability to the academic environment.  
Table VIII: 55 (55%) have discussed the campaign with other students, while 45 (45%) have not, suggesting moderate peer-to-peer engagement and awareness.  
Table IX: 40 (40%) first heard about the campaign through Unilorin FM broadcasts, 25 (25%) via friends or classmates, 15 (15%) through social media, 10 (10%) via university announcements, and 10 (10%) have not heard of it, showing the campaign’s primary reach through radio, supplemented by social networks.  
Table X: 30 (30%) listen weekly, 10 (10%) daily, 20 (20%) monthly, 25 (25%) rarely, and 15 (15%) never, indicating varied but regular engagement with campaign-related programs.  
Table XI: 40 (40%) agree and 20 (20%) strongly agree that the campaign is well-known among students, with 25 (25%) neutral, 10 (10%) disagreeing, and 5 (5%) strongly disagreeing, suggesting that 60% perceive it as widely recognized.  
Table XII: 45 (45%) agree and 30 (30%) strongly agree that the campaign portrays examination malpractice as a serious issue, with 15 (15%) neutral, 7 (7%) disagreeing, and 3 (3%) strongly disagreeing, indicating that 75% view it as effectively highlighting the issue’s severity.  
Table XIII: 40 (40%) agree and 25 (25%) strongly agree that the campaign is a credible source of information on avoiding malpractice, with 20 (20%) neutral, 10 (10%) disagreeing, and 5 (5%) strongly disagreeing, showing that 65% trust its credibility.  
Table XVIII: 40 (40%) identify the campaign’s main message as reporting malpractice incidents, 25 (25%) as the importance of hard work, 15 (15%) as consequences of malpractice, 5 (5%) as avoiding cheating to maintain integrity, and 15 (15%) are unsure, reflecting a focus on accountability and diligence.
Question II: To what extent has the Unilorin FM campaign influenced examination malpractice behaviors among students at the University of Ilorin?  
Tables XIV, XV, XVI, and XIX answer this research question.  
Table XIV: 35 (35%) agree and 15 (15%) strongly agree that the campaign has discouraged them from engaging in examination malpractice, with 25 (25%) neutral, 15 (15%) disagreeing, and 10 (10%) strongly disagreeing, indicating that 50% report personal behavioral influence.  
Table XV: 45 (45%) agree and 20 (20%) strongly agree that the campaign has increased awareness of malpractice consequences, with 20 (20%) neutral, 10 (10%) disagreeing, and 5 (5%) strongly disagreeing, showing that 65% feel more informed about risks.  
Table XVI: 30 (30%) agree and 10 (10%) strongly agree that the campaign has influenced peers to avoid malpractice, with 30 (30%) neutral, 20 (20%) disagreeing, and 10 (10%) strongly disagreeing, suggesting a 40% perception of peer influence.  
Table XIX: 35 (35%) report being more cautious during exams, 20 (20%) say it stopped them from considering malpractice, 5 (5%) were encouraged to report malpractice, 30 (30%) report no influence, and 10 (10%) do not listen, indicating that 60% experienced some behavioral change, with caution being the most common outcome.
Question III: How effective is the Unilorin FM campaign in promoting academic integrity and reducing examination malpractice at the University of Ilorin?  
Tables XIV, XV, XVII, and XX answer this research question.  
Table XIV: 35 (35%) agree and 15 (15%) strongly agree that the campaign has discouraged malpractice engagement, with 25 (25%) neutral, 15 (15%) disagreeing, and 10 (10%) strongly disagreeing, showing a 50% perceived impact on reducing malpractice.  
Table XV: 45 (45%) agree and 20 (20%) strongly agree that the campaign has increased awareness of malpractice consequences, with 20 (20%) neutral, 10 (10%) disagreeing, and 5 (5%) strongly disagreeing, indicating a 65% impact on awareness, a key factor in promoting integrity.  
Table XVII: 40 (40%) agree and 15 (15%) strongly agree that the campaign is effective in promoting academic integrity, with 25 (25%) neutral, 15 (15%) disagreeing, and 5 (5%) strongly disagreeing, suggesting that 55% view it as effective in fostering ethical behavior.  
Table XX: 45 (45%) consider the campaign somewhat effective in reducing malpractice, 15 (15%) very effective, 25 (25%) neutral, 10 (10%) somewhat ineffective, and 5 (5%) not effective, indicating that 60% perceive at least moderate effectiveness in reducing malpractice.
4.4. Discussion of Findings
This study investigates the "Audience Perception on Unilorin FM Campaign Against Examination Malpractice at the University of Ilorin," Nigeria, based on a survey of 100 students with a 100% response rate. The sample is predominantly young (80% aged 16–25), diverse in academic levels (100 to 500 Level), and spans multiple faculties, with Sciences (30%) and Arts (25%) being prominent. The findings reveal strong awareness and positive perceptions of the Unilorin FM campaign, moderate influence on student behavior, and a generally effective role in promoting academic integrity, though tempered by some neutrality and skepticism. These insights align with the study’s focus on evaluating the campaign’s reach, perception, and impact in combating examination malpractice at a major Nigerian university.
University of Ilorin students exhibit a largely positive perception of the Unilorin FM campaign against examination malpractice, underpinned by its relevance, credibility, and visibility. A significant 70% have listened to the campaign (Table VI), and 80% consider it relevant to their academic context (Table VII), reflecting its alignment with student concerns about academic integrity. The campaign’s prominence is evident, with 60% agreeing it is well-known (Table XI) and 55% having discussed it with peers (Table VIII), indicating moderate social engagement. Its credibility is affirmed by 65% who view it as a reliable source for avoiding malpractice (Table XIII), and 75% who believe it portrays malpractice as a serious issue (Table XII). The campaign’s messaging, primarily focused on reporting malpractice (40%) and emphasizing hard work (25%, Table XVIII), resonates with students, aligning with research on effective anti-malpractice campaigns that combine deterrence with ethical appeals (McCabe et al., 2001). The primary channel of awareness, Unilorin FM broadcasts (40%, Table IX), underscores the station’s role as a trusted campus medium, supplemented by peer networks (25%) and social media (15%). However, the 15–25% neutrality or disagreement across perception metrics (Tables XI–XIII) and 15% unsure of the main message (Table XVIII) suggest that some students, possibly less engaged (15% never listen, Table X), may not fully connect with the campaign, highlighting the need for broader outreach strategies.
The Unilorin FM campaign has a moderate but meaningful influence on students’ behaviors regarding examination malpractice, primarily by fostering caution and awareness. A notable 65% report increased awareness of malpractice consequences (Table XV), and 50% say the campaign has discouraged them from engaging in malpractice (Table XIV), with 60% citing specific behavioral changes, such as increased caution during exams (35%) or ceasing to consider malpractice (20%, Table XIX). The campaign’s peer influence is less pronounced, with 40% believing it has affected their peers’ behavior (Table XVI), suggesting a stronger personal than communal impact. These findings align with studies on media campaigns’ ability to shape individual attitudes through repeated messaging (Ajzen & Fishbein, 1980), particularly in academic settings where radio remains influential (Ojebuyi, 2016). The campaign’s focus on consequences and reporting aligns with deterrence theory, which posits that fear of punishment reduces unethical behavior (Gibbs, 1975). However, the 30% reporting no influence and 10% not listening (Table XIX), combined with 30% neutrality on peer impact (Table XVI), indicate that behavioral change is not universal, possibly due to entrenched academic pressures or limited campaign exposure among some students (e.g., off-campus residents, 30%, Table V). This suggests a need for more targeted messaging to reach disengaged segments.
The Unilorin FM campaign is perceived as moderately effective in promoting academic integrity and reducing examination malpractice, with significant contributions to awareness and ethical behavior. A majority (60%) view the campaign as at least somewhat effective in reducing malpractice (45% somewhat effective, 15% very effective, Table XX), and 55% agree it promotes academic integrity (Table XVII). The campaign’s success in raising awareness of consequences (65%, Table XV) and discouraging malpractice (50%, Table XIV) underscores its role in fostering an ethical academic culture, consistent with research on campus media’s impact on student conduct (Whitley, 1998). The student-heavy sample, predominantly in lower academic years (55% in 100–200 Level, Table III), may be particularly receptive to such campaigns, as younger students are often more impressionable (McCabe et al., 2001). However, the 25% neutrality and 15% perceiving ineffectiveness (Table XX) suggest limitations, possibly due to the campaign’s reliance on radio (40% via broadcasts, Table IX) in a digital age where social media (15%) could amplify reach. The moderate peer influence (40%, Table XVI) and low reporting behavior (5%, Table XIX) indicate that while the campaign fosters personal accountability, it may not yet drive collective action, such as whistleblowing, possibly due to social pressures or fear of repercussions in a university setting.  
The Unilorin FM campaign against examination malpractice enjoys strong awareness and positive perceptions among University of Ilorin students, who view it as relevant, credible, and serious in addressing academic dishonesty. It moderately influences behaviors, primarily by increasing caution and awareness of consequences, and is perceived as effective in promoting academic integrity, with 60% acknowledging its impact on reducing malpractice. However, neutrality, limited peer influence, and low reporting behavior highlight gaps in engagement and collective action. These findings underscore the campaign’s strengths in leveraging campus radio while suggesting opportunities for enhanced social media integration and targeted messaging to reach less engaged students and foster broader behavioral change. Strengthening the campaign’s call to action and addressing academic pressures could further enhance its impact in cultivating a culture of integrity at the University of Ilorin.


CHAPTER FIVE
Summary, Conclusion, and Recommendations
5.1 Summary
The research study is based on the “Audience Perception on Unilorin FM Campaign Against Examination Malpractice at the University of Ilorin.” This research work is divided into five main chapters, from Chapter One to Chapter Five, which systematically outline the steps and approaches for a clear presentation of its contents.
Chapter One provides the background of the study, emphasizing the role of Unilorin FM, a university-based radio station, in disseminating campaigns to combat examination malpractice among students. It includes the statement of research problems, research objectives, research questions, significance of the study, limitations, and operational definitions of key terms, highlighting the campaign’s potential to shape students’ perceptions and behaviors regarding academic integrity.
Chapter Two explains the conceptual framework, which enhances understanding of key concepts such as examination malpractice, radio campaigns, and audience perception, and the theoretical framework applied in the study. The study adopts the Uses and Gratifications Theory, which posits that students actively engage with Unilorin FM to fulfill needs like information seeking and ethical reinforcement; the Agenda-Setting Theory, which suggests that the campaign’s emphasis on examination malpractice influences students’ prioritization of academic integrity; and the Social Cognitive Theory, which argues that students learn to avoid malpractice through observing campaign messages and peer behaviors. These theories collectively reveal how Unilorin FM shapes students’ attitudes and actions toward examination malpractice.
Chapter Three details the research methodology adopted in the study, focusing on the population of students at the University of Ilorin. The study targets undergraduate students across various faculties and academic levels, representing a diverse sample capable of providing relevant data on the campaign’s influence. The sample size is 100 respondents, selected using a purposive sampling technique to target students likely exposed to Unilorin FM. The research instrument was a questionnaire comprising 20 items, administered in person, with validity and reliability ensured through pilot testing and clear question design. The chapter also outlines the method of data analysis, which involves simple percentage tabular presentations.
Chapter Four explains how the data were gathered and analyzed for proper comprehension. It presents the findings in simple percentage format, addressing the research questions on students’ perceptions of the Unilorin FM campaign, its influence on their behaviors, and its effectiveness in promoting academic integrity and reducing examination malpractice. The discussion of findings highlights the campaign’s role in raising awareness, fostering caution, and promoting ethical behavior, while noting challenges like limited reach and neutral perceptions, drawing from responses collected from the 100 questionnaires.
Chapter Five summarizes the entire study from Chapters One to Four, provides a conclusion based on the findings, and offers recommendations to enhance the effectiveness of the Unilorin FM campaign against examination malpractice among University of Ilorin students.
5.2 Conclusion
The research study aimed to examine the “Audience Perception on Unilorin FM Campaign Against Examination Malpractice at the University of Ilorin.” Unilorin FM, as a university-based radio platform, has emerged as a significant medium for promoting academic integrity by disseminating campaigns that address the issue of examination malpractice. Despite challenges like limited reach and varying perceptions, the campaign has a notable impact on students’ awareness and behaviors at the University of Ilorin.
Based on the findings and observations drawn from the empirical data, University of Ilorin students perceive the Unilorin FM campaign positively, recognizing its relevance and credibility in addressing examination malpractice. It was found that 80 (80%) respondents believe the campaign is relevant to students (Table 7), and 65 (65%) agree or strongly agree that it is a credible source of information on avoiding malpractice (Table 13). Additionally, 75 (75%) perceive the campaign as portraying examination malpractice as a serious issue (Table 12), and 60 (60%) agree it is well-known among students (Table 11). These findings align with Agenda-Setting Theory, as the campaign’s focus on malpractice elevates its importance in students’ minds, and Uses and Gratifications Theory, as students engage with Unilorin FM to gain information and reinforce ethical values. The sample’s characteristics—55% male (Table 2), 80% aged 16–25 (Table 1), and diverse faculties (30% Sciences, 25% Arts, Table 4)—indicate a young, academically varied group receptive to the campaign’s messages.
The Unilorin FM campaign has Influenced examination malpractice behaviors to a moderate extent, primarily by increasing awareness and fostering caution. It was discovered that 65 (65%) respondents agree or strongly agree that the campaign has made them more aware of malpractice consequences (Table 15), and 50 (50%) report it has discouraged them from engaging in malpractice (Table 14). Additionally, 60 (60%) indicate some behavioral change, with 35 (35%) being more cautious during exams and 20 (20%) stopping consideration of malpractice (Table 19). However, only 40 (40%) perceive peer influence (Table 16), and 30 (30%) report no influence (Table 19). These results support Social Cognitive Theory, as students learn ethical behaviors through campaign messages and peer discussions (55% discussed the campaign, Table 8), though limited peer impact suggests weaker modeling. The high on-campus residency (60%, Table 5) and regular listenership (40% daily/weekly, Table 10) enhance exposure, but the 30% who haven’t listened (Table 6) indicate reach gaps.
The campaign Is moderately effective in promoting academic integrity and reducing examination malpractice, with room for improvement in reach and impact. It was found that 60 (60%) respondents consider the campaign very or somewhat effective in reducing malpractice (Table 20), and 55 (55%) agree it promotes academic integrity (Table 17). Additionally, 65 (65%) report increased awareness of consequences (Table 15), and 50 (50%) feel discouraged from malpractice (Table 14). However, 25 (25%) remain neutral on effectiveness (Table 20), and 15 (15%) haven’t listened (Table 10), suggesting limited engagement for some. These findings align with Uses and Gratifications Theory, as students seek campaign content for ethical guidance, and Agenda-Setting Theory, as the campaign prioritizes integrity, though neutral responses indicate incomplete agenda adoption. The diverse academic levels (30% 200 Level, 25% 100 Level, Table 3) and faculty representation (Table 4) highlight the campaign’s broad relevance, but the 10% who haven’t heard of it (Table 9) underscore dissemination challenges.
This research concludes that the Unilorin FM campaign is a valuable tool for shaping students’ perceptions and behaviors regarding examination malpractice at the University of Ilorin, driven by its credibility, relevance, and ability to raise awareness, though its effectiveness is tempered by limited reach and neutral perceptions. The findings align with Uses and Gratifications Theory’s emphasis on active media engagement, Agenda-Setting Theory’s focus on issue prioritization, and Social Cognitive Theory’s learning through observation. Enhancing the campaign’s reach and engagement strategies can further strengthen its impact on promoting academic integrity and reducing examination malpractice.
5.3 Recommendations
Based on the findings, the following recommendations are proposed to enhance the effectiveness of the Unilorin FM campaign against examination malpractice among University of Ilorin students:
i. Increase Campaign Reach: Unilorin FM should intensify broadcast frequency and leverage social media platforms, addressing the 30 (30%) who haven’t listened (Table 6) and 10 (10%) unaware of the campaign (Table 9), to ensure broader exposure among the 80% aged 16–25 (Table 1), aligning with Uses and Gratifications Theory’s information-seeking motive.
ii. Enhance Peer Engagement: The university should encourage student-led discussions and forums on the campaign, capitalizing on the 55 (55%) who discuss it with peers (Table 8), to foster modeling behaviors as per Social Cognitive Theory, particularly among the 60% on-campus residents (Table 5).
iii. Strengthen Message Framing: Unilorin FM should emphasize consequences and reporting mechanisms, given the 40 (40%) who noted reporting as the main message (Table 18), to reinforce seriousness (75%, Table 12), aligning with Agenda-Setting Theory’s issue prioritization.
iv. Target Diverse Faculties: The campaign should tailor messages to faculty-specific contexts, leveraging the diverse representation (30% Sciences, 25% Arts, Table 4), to enhance relevance and engagement across the 100–500 Level students (Table 3).
v. Promote Regular Listenership: Unilorin FM should schedule programs during peak student listening times, addressing the 25 (25%) who rarely listen and 15 (15%) who never do (Table 10), to boost the 40% daily/weekly listeners (Table 10) and meet informational needs per Uses and Gratifications Theory.
vi. Encourage Behavioral Reinforcement: The university should integrate campaign messages into academic orientations and workshops, reinforcing the 60 (60%) reporting behavioral changes (Table 19), particularly caution (35%), to strengthen ethical behaviors as per Social Cognitive Theory.
vii. Enhance Credibility and Appeal: Unilorin FM should collaborate with student influencers and faculty to deliver compelling messages, addressing the 20 (20%) neutral on credibility (Table 13), to enhance trust (65%) and impact, aligning with Agenda-Setting Theory.
viii. Monitor and Evaluate Impact: The university should conduct regular surveys to assess campaign effectiveness, addressing the 25 (25%) neutral on overall impact (Table 20), to refine strategies and ensure sustained influence on academic integrity.
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Appendix

INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY 
DEPARTMENT OF MASS COMMUNICATION 
KWARA STATE POLYTECHNIC, ILORIN, KWARA STATE, NIGERIA 

QUESTIONNAIRE
Dear Respondent,
I am a final year student of Kwara State Polytechnic, I am conducting research on the topic: “Audience Perception on Unilorin FM Campaign Against Examination Malpractice at the University of Ilorin.” All information disclosed will be treated as confidential and shall be used solely for the purpose of this research.
Thank you.
SECTION A: DEMOGRAPHIC DATA
1. What is your age group?
16–20 (   ) 21–25 (   ) 26–30 (   ) 31–35 (   ) 36 and above (   )
2.  What is your gender?
Male (   ) Female (   ) Prefer not to say (   )
3. What is your current academic level at the University of Ilorin?
100 Level (   ) 200 Level (   ) 300 Level (   ) 400 Level (   ) 500 Level or above (   )
4.What is your faculty at the University of Ilorin?
Arts (   ) Education (   ) Engineering & Technology (   ) Sciences (   ) Other (   )
5. Do you reside on-campus or off-campus?
On-campus (e.g., hostel) (   ) Off-campus (e.g., Tanke, GRA) (   ) Both (alternate between on and off) (   )
SECTION B
6. Have you ever listened to the Unilorin FM campaign against examination malpractice?
Yes (   ) No (   )
7. Do you think Unilorin FM’s campaign against examination malpractice is relevant to students at UNILORIN?
Yes (   ) No (   )
8. Have you ever discussed the Unilorin FM campaign against examination malpractice with other students?
Yes (   ) No (   )
9. How did you first hear about the Unilorin FM campaign against examination malpractice?
Unilorin FM broadcast (   ) Friends or classmates (   ) Social media (   ) University announcements (   ) I have not heard of it (   )
10 How often do you listen to Unilorin FM programs related to examination malpractice?
Daily (   ) Weekly (   ) Monthly (   ) Rarely (   ) Never (   )
SECTION C 
Please tick (✓) the option that best represents your opinion.  
Scale: 1 = Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly Agree
11. The Unilorin FM campaign against examination malpractice is well-known among UNILORIN students.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
12. I believe the Unilorin FM campaign portrays examination malpractice as a serious issue.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
13. The Unilorin FM campaign is a credible source of information about avoiding examination malpractice.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
14. The Unilorin FM campaign has discouraged me from engaging in examination malpractice.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
15. Listening to the Unilorin FM campaign has made me more aware of the consequences of examination malpractice.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
16. The Unilorin FM campaign has influenced my peers to avoid examination malpractice.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
17. The Unilorin FM campaign is effective in promoting academic integrity among UNILORIN students.
1 (   ) 2 (   ) 3 (   ) 4 (   ) 5 (   )
18. What is the main message you have noticed from the Unilorin FM campaign against examination malpractice?
Avoid cheating to maintain integrity (   ) Consequences of malpractice (e.g., expulsion) (   ) Importance of hard work (   ) Reporting malpractice incidents (   ) I don’t know (   )
19. How has the Unilorin FM campaign influenced your behavior regarding examination malpractice?
Stopped me from considering malpractice (   ) Made me more cautious during exams (   ) Encouraged me to report malpractice (   ) No influence (   ) I don’t listen to it (   )
20. In your opinion, how effective is the Unilorin FM campaign in reducing examination malpractice among UNILORIN students?
Very effective (   ) Somewhat effective (   ) Neutral (   ) Somewhat ineffective (   ) Not effective at all (   )











