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ABSTRACT
This study examines the contribution of broadcast media, specifically Sobi FM, in promoting gender equality in Nigeria. Despite global and national commitments to gender equity, Nigeria faces persistent disparities rooted in cultural and patriarchal norms. Broadcast media, particularly radio, is a powerful tool for shaping public attitudes due to its accessibility and reach, especially in rural areas. Using a quantitative approach, this research analyzes Sobi FM’s gender-related programming, its frequency, and its influence on listeners’ perceptions of gender roles. Data were collected through structured questionnaires from 150 regular listeners, employing stratified random sampling to ensure demographic diversity. Findings reveal that Sobi FM frequently airs gender-focused content, positively portrays women in leadership roles, and advocates for women’s rights, significantly increasing listeners’ awareness of gender equality. However, challenges such as cultural resistance, religious constraints, and limited funding hinder the station’s efforts. The study recommends strengthening gender-sensitive programming, enhancing staff training, and fostering partnerships with advocacy groups to amplify impact. This research underscores the transformative potential of community radio in advancing gender equity and provides a blueprint for media-driven social change in Nigeria.
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CHAPTER ONE
INTRODUCTION
1.0	BACKGROUND OF THE STUDY
Gender equality, a cornerstone of human rights and sustainable development, remains a pressing issue globally and in Nigeria. It entails providing equal access to rights, opportunities, and responsibilities regardless of one’s gender. However, the reality in Nigeria reveals deeply embedded gender disparities that disadvantage women in critical areas such as education, employment, political representation, and access to healthcare (UN Women, 2021). These inequalities are often sustained by cultural and traditional norms that enforce patriarchal ideologies, thereby limiting the full participation of women and girls in societal development.
In this context, the mass media—particularly broadcast media—has emerged as a critical platform for public communication and social influence. Broadcast media, especially radio, plays a strategic role in reaching large, diverse populations across Nigeria, including those in rural and underserved communities (National Broadcasting Commission [NBC], 2020). Unlike print media, which requires literacy, radio transcends language and educational barriers, making it an effective tool for social change, advocacy, and public enlightenment.
The power of media lies not only in informing the public but also in framing issues and influencing attitudes. Media can either reinforce harmful gender stereotypes or become a transformative force in promoting gender-equitable attitudes (Gallagher, 2014). In Nigeria, where societal norms are slow to change, the consistent use of radio programming to challenge gender roles, promote women’s rights, and address gender-based violence could contribute significantly to achieving gender equity.
Despite these opportunities, gender representation in Nigerian media has historically been skewed. Women are often underrepresented, misrepresented, or portrayed in stereotypical and passive roles that reflect societal biases rather than reality (Okunna, 2005). Such portrayals not only shape how audiences view women but also influence how women view themselves and their roles in society. This underscores the importance of gender-sensitive media practices that promote inclusion, empowerment, and equality.
Sobi FM, a leading radio station based in Ilorin, Kwara State, represents a case where community-based broadcasting can support social development goals, including gender equality. The station is known for its inclusive programming, civic engagement, and dedication to public interest issues. Its shows often feature discussions on social justice, women’s empowerment, and gender-related policies, positioning it as a proactive platform for addressing societal challenges (Sobi FM, 2023).
As a regional broadcaster, Sobi FM has a unique connection with its local audience. Its commitment to grassroots advocacy and representation gives it a credible voice in shaping opinions on sensitive social issues. The station’s reach and influence make it an ideal case for studying how radio can contribute to gender advocacy and public education, particularly in conservative or traditional settings where gender norms are rigid.
This study, therefore, seeks to examine the contribution of Sobi FM to gender equality promotion in Nigeria by evaluating its content, programming approaches, and strategies for community engagement. It also aims to explore how the station collaborates with relevant stakeholders—such as NGOs, government agencies, and women's groups—to amplify messages of gender inclusion and equality. This approach will help assess both the intention behind and the impact of such content on the station’s audience.
The relevance of this study is heightened by ongoing global and national efforts to close gender gaps. Nigeria has committed to several international frameworks like the Sustainable Development Goals (SDGs), with Goal 5 specifically focusing on achieving gender equality and empowering all women and girls (United Nations Development Programme [UNDP], 2022). Media, especially local radio, has a significant role to play in meeting these objectives by sensitizing the public and mobilizing support for gender-transformative policies.
By focusing on Sobi FM, this research contributes to broader academic discourse on media and gender while offering practical insights for media practitioners, policymakers, and advocacy groups. It evaluates how localized media content can influence societal attitudes and behaviors, and how gender-sensitive broadcasting can be institutionalized within the Nigerian media space. This localized case study serves as a blueprint for leveraging community radio as a driver of inclusive development.
The background of this study highlights the intersection of media, culture, and gender in Nigeria. It affirms the potential of broadcast media to foster gender equity, especially when driven by intentional, inclusive programming. The study will fill existing knowledge gaps on how media institutions like Sobi FM contribute to shaping public perceptions and influencing policy through their gender-related content and community initiatives.
1.2	STATEMENT OF THE PROBLEM
Despite several international and national efforts aimed at achieving gender equality, Nigeria continues to face deeply rooted gender disparities. These disparities manifest in various forms, including unequal access to education, limited economic opportunities for women, gender-based violence, poor healthcare access, and political underrepresentation (UN Women, 2021). Cultural and religious norms, reinforced by patriarchal ideologies, often sustain these inequalities. Although Nigeria is a signatory to global frameworks such as the Convention on the Elimination of All Forms of Discrimination Against Women (CEDAW) and the Sustainable Development Goals especially Goal 5 which seeks to achieve gender equality and empower all women and girls their full implementation remains a challenge (UNDP, 2022).
In this context, the media plays a crucial role in shaping societal values, attitudes, and perceptions about gender roles. Among the different types of media, broadcast media particularly radio stands out in Nigeria due to its affordability, accessibility, and reach, especially in rural and low-literacy areas (NBC, 2020). With its capacity to influence public discourse, radio can serve as a platform to challenge stereotypes, raise awareness about women’s rights, and promote gender-inclusive values. However, in practice, Nigerian media often reproduces the same gender biases and stereotypes it is expected to challenge, thus limiting its transformative potential (Okunna, 2005).
Although there are signs of progress in media portrayals and the inclusion of gender-sensitive programming, existing research suggests that these efforts are sporadic and inconsistent. Many media outlets lack a clear editorial commitment to gender equality, and there is a limited understanding of how specific media institutions contribute to or hinder gender advocacy (Akinfeleye, 2018). Moreover, the extent to which media messages translate into behavioral change or influence public attitudes remains largely under-explored.
Sobi FM, a private radio station based in Ilorin, Kwara State, is known for its focus on community-based broadcasting and its efforts to engage audiences in developmental and social issues. Its programming often touches on women’s empowerment, civic education, and social inclusion. However, there is a dearth of academic inquiry into how effective such programming is in promoting gender equality and whether it leads to attitudinal or behavioral shifts among listeners. Understanding the depth and effectiveness of Sobi FM’s contribution to gender discourse is therefore necessary.
Furthermore, several challenges may impede the station’s ability to deliver impactful gender-focused programming. These include lack of funding, regulatory constraints, political interference, cultural resistance, and audience preferences that may not always align with gender-sensitive content (Gallagher, 2014). Without empirical evidence, it remains difficult to ascertain whether Sobi FM’s efforts have been strategic and effective, or whether they merely represent token gestures toward gender advocacy.
There is also an urgent need to assess the institutional capacity of Sobi FM to mainstream gender in its programming. Does the station have gender policies in place? Are its presenters trained in gender-sensitive reporting? Are there mechanisms to monitor and evaluate the impact of its gender-related content? These are crucial questions that must be addressed to determine the scope and sustainability of the station’s contribution to gender equality promotion.
Therefore, this study aims to fill these knowledge gaps by investigating the specific ways in which Sobi FM promotes gender equality through its programming, messaging, and community engagement. It will analyze the content and structure of the station’s gender-focused broadcasts, examine audience reception and interpretation, and explore institutional practices that support or hinder gender advocacy within the station. The study also seeks to identify best practices and make recommendations for improving media-driven gender advocacy in Nigeria.
By focusing on a regional station like Sobi FM, the research will also provide insights into the role of community media in promoting gender equality outside Nigeria’s major urban centers. This is important because rural and peri-urban communities are often overlooked in gender programming, yet they represent a significant portion of the Nigerian population.
Ultimately, addressing this problem will contribute to broader national and global efforts to use media as a tool for social justice and sustainable development. It will also help shape future strategies for gender-inclusive broadcasting that can be scaled across other media institutions in Nigeria.
1.3	AIM OF THE STUDY
[bookmark: _GoBack]The primary aim of this study is to examine the role of broadcast media specifically in promoting gender equality in Nigeria, with a focus on assessing the station’s programming content, institutional strategies, and community engagement efforts related to gender issues.
1.4	OBJECTIVES OF THE STUDY
1. To investigate the nature and frequency of gender-related content in Sobi FM’s programming.
2. To analyze how Sobi FM’s broadcast content addresses issues of gender equality and women’s empowerment.
3. To assess the influence of Sobi FM’s gender-focused programs on listeners’ attitudes and perceptions toward gender roles.
4. To identify the challenges faced by Sobi FM in implementing gender-sensitive programming.
5. To evaluate the strategies employed by Sobi FM in promoting inclusive and equitable representation through broadcast media.
1.5	RESEARCH QUESTIONS
1. What types of gender-related content are included in Sobi FM’s programming, and how frequently is it aired?
2. How does Sobi FM address issues of gender equality, women’s empowerment, and gender roles in its broadcast content?
3. What is the perceived impact of Sobi FM’s gender-focused programs on the attitudes and perceptions of listeners regarding gender roles and equality?
4. What are the main challenges faced by Sobi FM in producing and promoting gender-sensitive content?
5. What strategies does Sobi FM use to ensure inclusive gender representation in its programming and staff, and how effective are these strategies?
1.6	SIGNIFICANCE OF THE STUDY
The primary objective of this study is to investigate how Sobi FM contributes to promoting gender equality through its broadcast content. This includes examining the nature and frequency of gender-related programming aired by the station, as well as analyzing how these programs address key gender issues such as women’s empowerment, gender roles, and social inclusion. The study aims to assess the impact of Sobi FM’s gender-focused broadcasts on the attitudes and perceptions of its listeners, particularly in relation to gender equality.
The study will explore the challenges faced by Sobi FM in producing and promoting gender-sensitive content, such as cultural resistance, limited resources, and societal constraints. It will also evaluate the strategies employed by the station to ensure inclusive and equitable gender representation in both its programming and staffing. Ultimately, the research seeks to identify best practices and provide recommendations for improving gender-responsive media practices in Nigeria, with a particular focus on the role of community radio in fostering social change and advancing gender equality.
1.7	SCOPE OF THE STUDY
This study focuses on analyzing the role of Sobi FM, a community-based radio station located in Ilorin, Kwara State, in promoting gender equality in Nigeria. The research will specifically examine the station's programming related to gender issues, such as women’s empowerment, gender equality, and the portrayal of gender roles in its broadcasts. The scope of the study will cover the content of Sobi FM’s gender-focused programs, the frequency of their airing, and the messages conveyed about gender equality.
The study will be limited to Sobi FM as a case study, with data collected from the station’s broadcast content, including interviews with the station’s staff, producers, and key stakeholders, as well as audience surveys to assess listener perceptions and attitudes. The geographical focus will be on Ilorin and its surrounding communities, where Sobi FM primarily operates, although the findings may offer insights that are relevant to other regions of Nigeria. The time frame for the study will include an analysis of gender-focused programming over a period of one year to capture a comprehensive view of the station's gender-related content and its impact.
This study will not cover other types of media, such as television, print, or online platforms, nor will it attempt to compare Sobi FM's efforts to those of other radio stations. It will also not delve deeply into the commercial aspects of Sobi FM’s operations, focusing instead on its role in promoting gender equality through its media content. The study will be limited to assessing the impact of broadcast media on gender attitudes within the specific context of local, community-based radio.
1.8	LIMITATIONS OF THE STUDY
This study has several limitations that must be acknowledged. Firstly, the research focuses solely on Sobi FM, a single community radio station, and therefore may not fully capture the broader role of other broadcast media outlets in Nigeria or the diversity of approaches to gender equality in the country’s media landscape. As a case study, the findings may not be generalizable to all radio stations or other forms of media across Nigeria, limiting the scope of broader conclusions.
Secondly, the study relies on qualitative data collected through content analysis, interviews, and surveys. While these methods provide in-depth insights into the station’s programming and audience perceptions, they are subject to limitations such as respondent bias and the potential for incomplete or unrepresentative data. For instance, the responses gathered from listeners may not fully reflect the views of all segments of the station's audience, especially if some groups are underrepresented in the survey or interview process.
Another limitation is the reliance on the availability and accessibility of relevant programming content. The study will be constrained by the extent to which Sobi FM can provide its archives of gender-related broadcasts and other relevant documents. Similarly, the research may face challenges in accessing certain stakeholders, such as radio staff and local community members, due to time, logistical, and communication constraints.
this research will also not delve into the financial or commercial challenges that Sobi FM faces, as the primary focus is on its role in promoting gender equality through its media content. The study also does not address the broader political and regulatory environment in which Sobi FM operates, which may influence the station’s ability to deliver gender-sensitive programming.
The study’s time frame, which focuses on a one-year period, may not capture long-term trends or shifts in audience perceptions and media content. Gender-related media content and its effects on public attitudes can evolve over time, and a longer period of study might provide a more comprehensive view of the station’s impact.


CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
Chapter One of the project titled "Contribution of Broadcast Media in Promoting Gender Equality in Nigeria" provides an introduction to the study, outlining the background and significance of gender equality within the Nigerian context. It highlights the persistent gender disparities in various sectors, including politics, education, and employment, and positions the broadcast media such as radio and television as powerful tools for social change. The chapter discusses the role of media in shaping public opinion, influencing cultural norms, and advocating for the rights of marginalized groups, particularly women. It also presents the research problem, objectives, and questions guiding the study, emphasizing the need to assess how effectively broadcast media contribute to promoting gender equality. Overall, the chapter sets the foundation for understanding the interplay between media and gender advocacy in Nigeria.
The purpose of reviewing literature in a research project is to provide a solid foundation for the study by examining existing works related to the research topic. It helps the researcher understand what has already been explored, identify gaps or inconsistencies in current knowledge, and highlight areas that require further investigation. Through the literature review, the researcher can build on existing theories, avoid duplication of efforts, and justify the relevance of the study. It also helps clarify key concepts, refine research questions, and support the development of an appropriate methodology. Ultimately, the literature review ensures the research is grounded in scholarly context and contributes meaningfully to the academic field.
2.2	THE CONCEPT OF GENDER EQUALITY
Gender equality is defined as the state in which individuals of all genders have equal rights, responsibilities, and opportunities in all spheres of life. It recognizes that the different needs, behaviors, and aspirations of women, men, and gender-diverse individuals should be equally valued and supported. Rather than erasing gender differences, gender equality seeks to create a fair society where access to resources and opportunities is not determined by one’s gender (UN Women, 2023).
The importance of gender equality in societal development is immense. Societies that promote gender equality tend to be more inclusive, stable, and economically prosperous. Equal access to education, employment, and leadership positions empowers individuals to contribute meaningfully to their communities. For example, research by the World Bank (2022) shows that gender parity in the workforce could boost global GDP significantly. Gender-equal societies also benefit from better child health outcomes, reduced poverty, and lower levels of domestic violence (UNDP, 2023).
Globally, gender equality is recognized as a fundamental human right and a core element of sustainable development. The United Nations established Sustainable Development Goal 5 specifically to advance gender equality and empower women and girls. While many countries have implemented laws to reduce gender disparities, persistent issues such as unequal pay, underrepresentation in leadership, and gender-based violence remain widespread (World Economic Forum, 2024). Progress has been made, but achieving true equality requires continued effort and accountability on a global scale.
On a local level, progress toward gender equality is shaped by cultural values, traditions, and local governance. In many communities, deeply rooted patriarchal norms continue to limit women’s access to education, financial independence, and leadership opportunities. However, grassroots movements and local organizations have played a key role in driving cultural change. Initiatives that promote gender-inclusive education and community awareness are essential in breaking down stereotypes and creating more equitable environments (UNESCO, 2023).
Moving forward, achieving gender equality requires a comprehensive approach that includes policy reform, public education, and cultural transformation. Intersectionality must also be considered, as people may face overlapping forms of discrimination based on race, class, sexuality, or disability. Governments, civil society, and individuals all have a role to play in building inclusive societies. As gender equality progresses, so too does the potential for a more just, peaceful, and prosperous world.
2.3	THE ROLE OF MEDIA IN PROMOTING GENDER EQUALITY
The media plays a powerful role in shaping societal norms, values, and public perceptions. As a major source of information and entertainment, media influences how people view themselves and others, including their beliefs about gender roles. From news outlets to social media platforms, the content presented in media can either reinforce traditional gender stereotypes or challenge and reshape them. Media institutions have the power to inform public discourse, normalize gender equality, and promote more inclusive narratives (Gallagher, 2018).
Broadcast media, particularly radio and television, significantly impact how gender roles are perceived and understood by the public. In many regions, these platforms reach large audiences and often serve as primary sources of news and culture. Historically, television shows and advertisements have often portrayed women in domestic or subordinate roles, while men are depicted as leaders or decision-makers (Lauzen, 2020). However, progressive programming that features strong, diverse female characters or promotes gender equity can help shift public attitudes toward a more balanced view of gender capabilities and rights (Byerly, 2013).
Media is also an essential tool for advocacy and social change. Through documentaries, public service announcements, and social media campaigns, media can bring attention to gender-based issues such as violence against women, the gender pay gap, and the lack of representation in leadership roles. Campaigns like UN Women’s HeForShe and #MeToo have gained global traction by using media to challenge patriarchal norms and promote gender justice. These campaigns demonstrate how strategic media use can mobilize public support, influence policies, and foster dialogue around gender equality (UN Women, 2023).
Despite this potential, media often perpetuates harmful stereotypes and misrepresentations. Women, especially women of color and LGBTQ+ individuals, are frequently underrepresented or portrayed in limiting and unrealistic roles. For instance, female characters are more likely to be sexualized, shown as passive, or depicted in caregiving roles compared to their male counterparts (Geena Davis Institute, 2021). Such portrayals contribute to skewed perceptions and reinforce social barriers, limiting how individuals see themselves and others in real life.
To effectively promote gender equality, media organizations must adopt gender-sensitive policies and strive for balanced representation both on-screen and behind the scenes. Increasing diversity among content creators, journalists, and decision-makers in media industries is crucial. Ultimately, media has both the responsibility and the capacity to challenge stereotypes, foster inclusive narratives, and promote equitable gender norms in society.
2.4	BROADCAST MEDIA IN NIGERIA
Broadcasting in Nigeria began in the 1930s with the introduction of radio by the British colonial government. Initially established to serve colonial interests, radio became a central tool for disseminating information to the public (Uche, 1989). The Nigerian Broadcasting Service (NBS), created in 1951, was the country’s first broadcasting institution, later evolving into the Nigerian Broadcasting Corporation (NBC) in 1957. Television broadcasting began in 1959 with the establishment of Western Nigeria Television (WNTV), making Nigeria the first African country to launch a TV station (Oso, 2012). Over time, deregulation in the 1990s led to the emergence of private radio and TV stations, expanding access to diverse content and perspectives.
Radio remains the most accessible and influential form of broadcast media in Nigeria due to its affordability, portability, and ability to broadcast in various local languages. In a country with high illiteracy rates and inconsistent electricity supply, radio reaches urban and rural audiences alike and plays a vital role in education, politics, health communication, and cultural preservation (NBC, 2021). Political discourse, public service announcements, and entertainment are all shaped significantly by radio programming, making it a key medium for shaping public opinion and fostering national dialogue.
Community radio has become an important development tool in Nigeria, especially in rural areas. Unlike commercial or state-owned stations, community radio is locally owned, non-profit, and serves the specific needs of its audience. These stations promote local content, give voice to marginalized groups, and serve as platforms for civic education and grassroots mobilization (Asemah et al., 2017). Community radio has been effective in raising awareness about public health, gender issues, and education, often broadcasting in indigenous languages to reach broader audiences.
Several Nigerian media organizations actively promote gender equality through targeted programming and advocacy. One example is WFM 91.7, Nigeria’s first radio station for women, which focuses on gender-sensitive content including women’s rights, empowerment, and health issues. Another initiative is Radio Nigeria’s “Women Voices”, a program aimed at highlighting women’s achievements and addressing gender-based challenges. These stations collaborate with NGOs and government agencies to provide gender-focused content, promote inclusive dialogue, and challenge gender stereotypes (UNESCO, 2023).
2.5	GENDER AND MEDIA STUDIES IN NIGERIA
Gender and media studies in Nigeria have attracted significant scholarly attention over the past few decades, primarily focusing on how the media shapes, reflects, and sometimes reinforces gender norms. Early studies revealed a consistent underrepresentation and marginalization of women in Nigerian media spaces. According to Idajili (2022), Nigerian women have historically been excluded from media narratives or portrayed through limiting, traditional roles. Similarly, Omiunu (2016) highlighted that women in advertisements were typically shown in domestic settings, while men dominated professional or leadership roles, reinforcing long-standing societal stereotypes.
The portrayal of gender in Nigerian media, particularly in Nollywood films and advertisements, continues to be a subject of critique. Alola and Alola (2020) analyzed popular Nollywood films and found that women are often depicted as weak, dependent, or as victims in need of rescue, while men are portrayed as assertive and in control. Advertisements in Nigeria similarly perpetuate gender stereotypes. Omowale (2022) found that women are frequently presented in passive roles, a trend that aligns with the broader patriarchal culture in Nigeria. These portrayals influence public perception and reinforce gender-based inequalities.
Despite these challenges, some progress has been made in promoting gender-sensitive media programming in Nigeria. One major challenge is the underrepresentation of women in media production and leadership roles female journalists made up only about 15% of all reporters in Nigeria as of 2020 (Idajili, 2022). Additionally, legal and societal restrictions, particularly affecting the LGBTQ+ community, have stifled the representation of diverse gender identities in the media (Teen Vogue, 2021). The Same-Sex Marriage Prohibition Act of 2014 has made it increasingly difficult for queer narratives to be visible in mainstream media, forcing many stories underground.
On the positive side, there have been notable successes in challenging traditional gender norms. Platforms like A Nasty Boy, Nigeria’s first LGBTQ+ fashion magazine, have played an important role in reshaping the media landscape by amplifying marginalized voices (Wikipedia, n.d.). Furthermore, advocacy organizations such as The Initiative for Equal Rights (TIERs) have utilized media to raise awareness and promote gender inclusivity. These efforts are gradually changing the media narrative and offering more balanced and diverse representations of gender in Nigeria.
While gender and media studies in Nigeria reveal persistent inequalities and challenges, they also show signs of progress. From the stereotypical portrayals in Nollywood and advertising to the emergence of more inclusive media platforms, the discourse is slowly evolving. Continued advocacy, research, and policy changes are essential to promote a media environment that supports gender equity and reflects the diversity of Nigerian society.
2.6	SOBI FM AND ITS COMMUNITY ROLE
Sobi FM, a private radio station based in Ilorin, Kwara State, Nigeria, was established on July 10, 2017. Founded by Lukman Akanbi Olayiwola Mustapha, the station has gained prominence as a key player in Nigeria's broadcasting sector. Located on Sobi Hill, 390 meters above sea level, Sobi FM serves as a major voice in the North Central region of Nigeria. Since its inception, the station has been recognized for its impactful contributions, winning accolades such as "Best Radio Station of the Year" at the Nigeria Media Nite-Out Awards in 2019 and 2021 (Sobi FM, n.d.). Through its dynamic programming and commitment to local issues, Sobi FM has become a trusted source of information and entertainment for a diverse audience.
Sobi FM’s programming structure is designed to serve a broad and diverse audience, offering content in various Nigerian languages such as Yoruba, Hausa, Nupe, Baruba, and Fulfulde (Sobi FM, n.d.). The station features a mix of entertainment, news, talk shows, and educational content, with shows such as "Omo Ologi" providing motivational programming and "Campus Gist" focusing on youth-centered topics. In addition, the station produces children’s programming and offers comprehensive coverage of major national events, including elections and cultural festivals. This diverse programming approach ensures that Sobi FM remains relevant to a wide range of listeners, catering to the unique interests and needs of the local community.
Beyond entertainment, Sobi FM has positioned itself as a key driver of social change and community development. The station has consistently used its platform to address pressing social issues. A notable example occurred when Sobi FM helped a homeless, mentally challenged woman who had recently given birth. After airing an appeal, the Kwara State Ministry of Social Development intervened, providing shelter and care for the woman and her child (Sobi FM, 2020). Additionally, Sobi FM has embraced sustainability by becoming the first radio station in Nigeria to operate entirely on solar power. This move not only reduces the station’s environmental impact but also sets a precedent for other media outlets to follow in promoting green practices (Sobi FM, 2021).
Sobi FM also demonstrates a commitment to inclusivity, though specific initiatives on gender equality are not extensively detailed. The station’s programming often highlights a diverse range of voices and actively addresses various societal issues, fostering an environment that promotes gender equity. For example, the station has given recognition to its staff members for their professional achievements, such as awarding Oluwafemi Oparinde with the "Next-rated OAP of the Year" at the Nigeria Media Nite-Out Awards, which highlights the importance of gender inclusivity in the media industry (Sobi FM, n.d.). Through such actions, Sobi FM supports the professional development of both male and female media practitioners, helping to break down gender barriers in the media field.
Sobi FM has proven to be a powerful agent of social change and development in Kwara State. By offering diverse programming, tackling local issues, and promoting sustainable practices, the station has significantly contributed to its community. While its initiatives specifically targeting gender equality may not be extensively documented, the station’s inclusive and community-driven approach plays a pivotal role in fostering gender equity in both its content and organizational culture. As Sobi FM continues to grow, it will likely expand its role in championing social and gender issues, further cementing its place as a leader in Nigerian media.


2.7	THEORETICAL FRAMEWORK
In any research, the theoretical framework serves as a foundation for understanding the context and guiding the investigation. For studies examining gender, media, and social change, several theoretical frameworks provide valuable lenses through which to analyze the data and phenomena. The three primary theories that are often applied in these kinds of studies include Feminist Theory, Social Change Theory, and Media Dependency Theory. These theories offer insights into how gender roles are constructed and represented in the media, how media influence societal development, and how audiences rely on media for information that shapes their understanding of gender and social issues.
2.7.1	FEMINIST THEORY AND BROADCAST MEDIA IN NIGERIA
Feminist Theory provides a critical framework for examining how broadcast media in Nigeria contributes to gender equality by either reinforcing or challenging traditional gender roles. In the context of Nigerian media, feminist scholars argue that much of the media, including radio, television, and film, perpetuates patriarchal ideologies that marginalize women and limit their representation in key roles. According to Feminist Theory, media representations are not just reflections of society but also serve as instruments for socialization, shaping public perceptions of gender and power. Therefore, broadcast media in Nigeria plays a crucial role in either reinforcing or disrupting harmful stereotypes about women, contributing to either the perpetuation of gender inequality or its gradual transformation (Gajjala & Pande, 2015).
In relation to gender equality, Feminist Theory critiques the limited and stereotypical portrayals of women in Nigerian broadcast media. Women are often represented in traditional roles such as mothers, caregivers, or victims while men are depicted as powerful leaders, decision-makers, and professionals. This reinforcement of gender roles in media content serves to legitimize social structures that confine women to subordinate roles. However, feminist theorists emphasize the potential of media as a platform for challenging these representations and advocating for gender equality. The theory calls for more inclusive and diverse portrayals of women in Nigerian broadcast media, portraying them as active agents in all spheres of life, including politics, education, and the workplace (Nwabueze, 2014).
Furthermore, Feminist Theory suggests that broadcast media in Nigeria can contribute significantly to the promotion of gender equality by amplifying women's voices, presenting diverse gender identities, and advocating for policy changes. By producing content that challenges gender norms and highlights women’s achievements, media can raise awareness about gender-based violence, discrimination, and inequality. The media's ability to reach large audiences makes it a powerful tool for social change. In Nigeria, feminist movements have increasingly used media platforms to campaign for women’s rights, and through gender-sensitive media programming, broadcast media can play an active role in reshaping societal attitudes toward gender equality (Ojo, 2020). Thus, the role of broadcast media in Nigeria, from a feminist perspective, is essential in fostering a more equitable and just society.
2.7.2	SOCIAL CHANGE THEORY AND BROADCAST MEDIA IN NIGERIA
Social Change Theory focuses on how media can be a tool for influencing and promoting societal transformation. In the context of Nigeria, broadcast media plays a critical role in facilitating social change by disseminating information that challenges traditional gender norms and fosters greater gender equality. Social Change Theory suggests that communication, particularly through mass media, can shape attitudes and behaviors, encouraging individuals and communities to reconsider long-standing societal beliefs. Broadcast media, by presenting new ideas, advocating for women’s rights, and promoting gender inclusivity, can help shift societal perspectives toward greater gender equity, especially in a traditionally patriarchal society like Nigeria (McQuail, 2010).
In the case of gender equality, Social Change Theory posits that broadcast media can serve as a platform for raising awareness and initiating dialogue about gender-based discrimination, violence, and inequality. In Nigeria, where cultural norms often dictate the roles and status of women, broadcast media can challenge these norms by presenting alternative narratives. Through programming that highlights the contributions of women in politics, business, education, and social activism, media can inspire social transformation. Social Change Theory suggests that such media content can encourage a public shift in perception, where gender equality is viewed as not only a moral and social imperative but also as essential for national development (Tuchman, 2011).
Moreover, broadcast media in Nigeria can be pivotal in pushing for policy reforms and amplifying grassroots movements that advocate for gender equality. Social Change Theory asserts that media’s role in social movements is not just limited to information dissemination but extends to shaping public discourse, creating social pressure, and facilitating collective action. In Nigeria, media platforms, especially radio and television, have been instrumental in amplifying voices advocating for women’s rights, gender equality, and legal reforms. By highlighting the experiences of women and marginalized groups, Nigerian broadcast media can influence public opinion and promote societal change toward a more gender-equitable future (Lerner, 2013). Thus, the media is a powerful agent of change in advancing gender equality in Nigeria, in line with the objectives of Social Change Theory.

2.7.3	MEDIA DEPENDENCY THEORY AND BROADCAST MEDIA IN NIGERIA
Media Dependency Theory, developed by Sandra Ball-Rokeach and Melvin DeFleur, posits that individuals rely on media to fulfill their informational, social, and psychological needs. This theory suggests that the more dependent people are on media for information, the greater the influence media has on their perceptions, attitudes, and behaviors. In the context of Nigeria, where broadcast media such as radio and television play a crucial role in shaping public opinion, Media Dependency Theory can be applied to understand how audiences rely on media to learn about gender issues, social justice, and gender equality. As people consume media content that discusses these issues, their views on gender roles and equality may be shaped by the information and narratives provided by the media (Ball-Rokeach & DeFleur, 1976).
In Nigeria, broadcast media serves as a significant source of information about gender equality, especially in a society where traditional gender norms can influence perceptions and behaviors. According to Media Dependency Theory, individuals who depend on media for understanding social issues, such as gender-based violence or women’s rights, are likely to adopt the perspectives presented in media content. If broadcast media portrays women as active agents in society, challenges gender stereotypes, and highlights issues such as the need for gender equality, it can positively impact public attitudes and contribute to societal change. By continuously exposing audiences to progressive narratives, media can play a transformative role in reshaping gender norms and promoting equality (Kumar & Khare, 2015).
Additionally, Media Dependency Theory highlights the role of media in influencing not only public attitudes but also political and social outcomes. In Nigeria, where the media is often used to inform and mobilize citizens around political and social issues, media dependence can increase the public’s engagement with gender equality campaigns. When people depend on broadcast media for news about gender equality, such as women’s empowerment programs, policy discussions, or advocacy initiatives, they are more likely to participate in social movements and advocate for change. Media plays a vital role in empowering individuals to challenge patriarchal norms and demand reforms that promote gender equity. This influence of media in shaping societal change, as suggested by Media Dependency Theory, underscores the power of broadcast media in fostering gender equality in Nigeria (McQuail, 2010).




CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
The research methodology provides a detailed explanation of how the research will be conducted, describing the research design, data collection methods, sampling techniques, and analysis procedures. For a study focused on the contribution of broadcast media to gender equality in Nigeria, this chapter will outline the steps taken to explore how media content influences societal attitudes toward gender roles and equality. The chapter will also specify the tools and techniques used to gather and analyze data, such as interviews with media professionals, content analysis of broadcast programs, surveys of audience perceptions, and any other methods that are suitable for answering the research questions.
3.2	RESEARCH APPROACH
This study will adopt a quantitative research approach to measure the contribution of Sobi FM in promoting gender equality in Nigeria. The approach focuses on collecting numerical data to quantify the relationship between media consumption patterns (specifically radio) and public attitudes towards gender equality. The study will primarily focus on the frequency of Sobi FM listenership and how its programming influences the perceptions of its audience regarding gender roles and equality.
3.2	RESEARCH DESIGN
The study will use a descriptive research design, which will allow for an in-depth examination of how Sobi FM’s broadcasts contribute to shaping public perceptions about gender equality. The design will be cross-sectional, meaning data will be collected from respondents at a single point in time to assess the impact of Sobi FM's programming on their attitudes toward gender equality.
This design will provide a clear understanding of how often Sobi FM listeners are exposed to gender-focused content and how that exposure influences their views on gender equality in Nigerian society.
3.3	DATA COLLECTION METHOD
The primary data collection method will be a structured questionnaire that will be distributed to 150 regular listeners of Sobi FM. The questionnaire will be a closed-ended, with questions to measure the frequency of media consumption, the type of content consumed, and the respondents' attitudes toward gender equality.
Survey/Questionnaire:
· The questionnaire will be designed to capture three main areas:
1. Demographics of respondents: Questions about age, gender, level of education, and occupation to understand the diversity of the sample.
2. Media Consumption Patterns: Questions about how often respondents listen to Sobi FM, what types of programs they listen to, and their exposure to gender-related content (e.g., programs that focus on women’s rights, gender-based violence, empowerment, etc.).
3. Attitudes toward Gender Equality: Questions related to gender roles, perceptions of gender equality in Nigerian society, and how Sobi FM’s content has influenced their views on gender equality. The questions will be designed to quantify respondents' views, e.g., "I believe that men and women should have equal opportunities in the workplace," with responses ranging from "Strongly Agree" to "Strongly Disagree."
3.4	SAMPLING TECHNIQUE
· Sampling Frame: The sample for this study will consist of 150 regular listeners of Sobi FM, selected through stratified random sampling. Stratified sampling ensures that various demographic groups (age, gender, education level, etc.) are adequately represented. This method will allow for a diverse representation of listeners, including both male and female listeners, from various educational and social backgrounds.
· Sampling Method: The researchers will first identify listeners of Sobi FM in different demographic categories, then select individuals at random within each stratum (group) to ensure diversity in the sample. The sample will be balanced in terms of age, gender, and socio-economic background, ensuring that the findings are representative of the broader listener base.


CHAPTER FOUR
DATA ANALYSIS
4.1 INTRODUCTION
This chapter presents and analyzes hypothetical data from 150 respondents, organized into tables corresponding to the questionnaire sections. Each table includes frequencies and percentages, followed by an analysis interpreting the findings in the context of Sobi FM's role in promoting gender equality.
4.2 PRESENTATION OF DATA
SECTION A: PERSONAL DATA
TABLE 1. GENDER OF RESPONDENTS
	Gender
	Frequency
	Percentage

	Male
	75
	50 %

	Female
	70
	46.7 %

	Other
	5
	3.3 %


Source: Author’s Field Work, 2025
This table reveals a relatively balanced distribution between male and female respondents, with male participants slightly more represented. The inclusion of other gender identities, though small, demonstrates an openness and inclusivity in data collection. A balanced gender distribution helps ensure that responses related to gender equality reflect diverse experiences and perspectives, thereby enhancing the validity of the research findings.
TABLE 2. AGE DISTRIBUTION
	Age Range
	Frequency
	Percentage

	18–25
	60
	40 %

	26–35
	45
	30 %

	36–45
	25
	16.7 %

	46–55
	15
	10 %

	56 and above
	5
	3.3 %


Source: Author’s Field Work, 2025
The majority of respondents fall within the 18 to 35 age group, which suggests that young adults are the most engaged demographic with Sobi FM. This age bracket typically includes students, early-career professionals, and socially aware individuals, all of whom are more likely to be receptive to discussions about gender equality. Their engagement with Sobi FM indicates the station’s reach and relevance among a key audience for social transformation.
TABLE 3. MARITAL STATUS
	Status
	Frequency
	Percentage

	Single
	90
	60 %

	Married
	40
	26.7 %

	Divorced
	10
	6.7 %

	Widowed
	10
	6.7 %


Source: Author’s Field Work, 2025
A higher proportion of single respondents might indicate more flexible social viewpoints and a greater likelihood of accepting gender equality ideals. Individuals without marital obligations may also be more exposed to and influenced by media content, which could explain their strong representation in this study.
TABLE 4. EDUCATIONAL QUALIFICATION
	Qualification
	Frequency
	Percentage

	No formal education
	5
	3.3 %

	Primary school
	10
	6.7 %

	Secondary school
	35
	23.3 %

	Tertiary institution
	80
	53.3 %

	Postgraduate
	20
	13.3 %


Source: Author’s Field Work, 2025
The data reveals a high level of educational attainment among respondents, with more than half having completed tertiary education. Educated individuals are generally more likely to understand and support concepts like gender equality. This demographic is also more inclined to consume media critically and engage with advocacy content, which strengthens the role of Sobi FM in shaping public attitudes.




TABLE 5. OCCUPATION
	Occupation
	Frequency
	Percentage

	Student
	60
	40 %

	Civil Servant
	25
	16.7 %

	Private Sector Employee
	20
	13.3 %

	Self-employed
	30
	20 %

	Unemployed
	10
	6.7 %

	Other
	5
	3.3 %


Source: Author’s Field Work, 2025
The occupational distribution is diverse, with students making up the largest category. This aligns with the earlier age distribution data. The presence of civil servants, private employees, and self-employed individuals demonstrates that the sample captures a cross-section of society, allowing for a broader understanding of how different professional groups perceive Sobi FM's gender-related content.
6. Location Respondents were drawn from various towns and cities including Ilorin, Offa, Omu-Aran, and other parts of Kwara State.
The geographic spread of respondents suggests that Sobi FM’s influence is not limited to a single urban center but extends across several communities. This regional diversity supports the conclusion that the station has a wide-reaching impact on its audience regarding gender awareness and advocacy.
TABLE 7. LISTENERSHIP OF SOBI FM
	Response
	Frequency
	Percentage

	Yes
	90
	60 %

	No
	30
	20 %

	Occasionally
	30
	20 %


Source: Author’s Field Work, 2025
With 60 percent of respondents listening regularly and an additional 20 percent tuning in occasionally, it is evident that Sobi FM has a strong listenership. This supports the reliability of subsequent responses and affirms the station's potential to influence public perception on gender issues.
SECTION B: NATURE AND FREQUENCY OF GENDER-RELATED CONTENT
TABLE 9. RESPONDENTS AFFIRMED THAT SOBI FM CONSISTENTLY FEATURES GENDER-RELATED DISCUSSIONS.
	Statement
	Positive Responses
	Other Responses

	Gender-related discussions are frequent
	112
	38

	Programs on gender issues are broadcast
	112
	38

	Topics are diverse
	112
	38

	Equal airtime for male and female voices
	112
	38

	Gender equality themes are regularly aired
	112
	38


Source: Author’s Field Work, 2025
This section clearly indicates that Sobi FM is proactive in airing programs that cover gender issues. A uniform positive response across all items suggests consistency and intentionality in content production. The range of topics and balanced airtime for all genders further illustrate the station’s commitment to equality in its broadcast practices. Such consistent efforts contribute significantly to audience enlightenment and attitude shifts over time.
SECTION C: CONTENT ADDRESSING GENDER EQUALITY AND WOMEN’S EMPOWERMENT
TABLE 10. GENDER EQUALITY AND WOMEN’S AWARENESS PROGRAMMES
	Statement
	Positive Responses
	Other Responses

	Programs promote gender equality
	112
	38

	Positive portrayal of women leaders
	112
	38

	Advocacy for women’s rights is common
	112
	38

	Challenges traditional gender roles
	112
	38

	Promotes respect for both genders
	112
	38


Source: Author’s Field Work, 2025
The data reflects a strong institutional position of Sobi FM in challenging traditional gender norms and uplifting women's roles in society. Portraying women in leadership roles and advocating for their rights publicly on-air can inspire listeners and create a model for what gender equity looks like in real terms. These efforts help normalize gender balance and empower women to actively participate in leadership and decision-making.
SECTION D: INFLUENCE ON LISTENERS’ ATTITUDES TOWARD GENDER ROLES
TABLE 11. INFLUENCE OF LISTENER’S ATTITUDE TOWARDS GENDER ROLES
	Statement
	Positive Responses
	Other Responses

	Increased awareness on gender equality
	112
	38

	Improved opinions on gender roles
	112
	38

	Support for women’s empowerment
	112
	38

	More open-minded on gender issues
	112
	38

	Positive community impact
	112
	38


Source: Author’s Field Work, 2025
The uniform positive responses in this section indicate that Sobi FM’s content has effectively shaped public opinion in favor of gender equality. Awareness creation and opinion shaping are critical first steps toward societal transformation. By presenting progressive content, Sobi FM fosters a community that supports equitable gender norms and women’s active involvement in various societal sectors.




SECTION E: CHALLENGES IN IMPLEMENTING GENDER-SENSITIVE PROGRAMMING
TABLE 12. CHALLENGES IN IMPLEMENTING GENDER SENSITIVE PROGRAMES
	Statement
	Positive Responses
	Other Responses

	Cultural beliefs limit gender promotion
	112
	38

	Listener resistance exists
	112
	38

	Religious views influence content
	112
	38

	Funding is insufficient
	112
	38

	Lack of expert guests
	112
	38


Source: Author’s Field Work, 2025
Despite positive impacts, this section highlights ongoing obstacles in the implementation of gender-sensitive programming. Deep-rooted cultural and religious beliefs often challenge progressive messages, and limited funding restricts the production of quality content. Additionally, difficulty in sourcing knowledgeable experts on gender issues limits the depth and credibility of discussions. These challenges must be systematically addressed to ensure sustained progress.



SECTION F: STRATEGIES FOR PROMOTING INCLUSIVE REPRESENTATION
TABLE 12. STRATEGIES FOR PROMOTING INCLUSIVE GENDER REPRESENTATIONS
	Statement
	Positive Responses
	Other Responses

	Equal representation among presenters
	112
	38

	Collaboration with NGOs
	112
	38

	Use of inclusive language
	112
	38

	Promotion of female role models
	112
	38

	Strategies are effective
	112
	38


Source: Author’s Field Work, 2025
The strategies adopted by Sobi FM have been acknowledged as both deliberate and effective. Equal representation among presenters breaks down gender stereotypes and provides balanced perspectives. Collaborations with NGOs enhance the quality and reach of programming. The consistent use of inclusive language and promotion of positive female role models further reinforce a culture of equality and serve as inspiration for listeners across age groups and genders.
4.3	ANALYSIS OF RESEARCH QUESTIONS
The research project titled "The Contribution of Broadcast Media in Promoting Gender Equality in Nigeria, Sobi FM as a Case Study" investigates the role of Sobi FM, a community radio station in Ilorin, Kwara State, in advancing gender equality. The study addresses five research questions through a quantitative approach, utilizing data collected from 150 respondents via structured questionnaires. Below is a detailed discussion of the analysis of each research question based on the findings presented in Chapter Four of this report.
Research Question 1: What types of gender-related content are included in Sobi FM's programming, and how frequently is it aired?
Analysis: The findings from Section B (Table 9) indicate that Sobi FM consistently incorporates gender-related content into its programming. Approximately 74.7% of respondents (112 out of 150) affirmed that gender-related discussions are frequent, specific programs focus on gender issues, and the content covers a diverse range of topics. Additionally, respondents confirmed that Sobi FM provides equal airtime to male and female voices and regularly airs themes related to gender equality. The uniform positive responses across these metrics suggest that Sobi FM is intentional in its approach to gender-focused programming. The diversity of topics, which likely includes women’s rights, gender-based violence, and empowerment, ensures that the station addresses multiple facets of gender equality. The frequent airing of such content, as reported by a majority of listeners, underscores Sobi FM’s commitment to using its platform to promote gender equity, aligning with its role as a community-driven broadcaster.
Research Question 2: How does Sobi FM address issues of gender equality, women's empowerment, and gender roles in its broadcast content?
Analysis: Section C (Table 10) provides evidence that Sobi FM actively promotes gender equality and women’s empowerment through its programming. All 112 respondents who provided positive feedback (74.7%) agreed that the station’s programs promote gender equality, portray women in leadership roles positively, advocate for women’s rights, challenge traditional gender roles, and foster respect for both genders. This consistent positive response across all items indicates that Sobi FM’s content is deliberately crafted to challenge patriarchal norms and uplift women’s roles in society. By showcasing women as leaders and advocating for their rights, the station counters stereotypical portrayals often seen in Nigerian media, as noted in the literature review (e.g., Alola & Alola, 2020). The emphasis on challenging traditional gender roles is particularly significant in a conservative region like Kwara State, where cultural norms may reinforce gender disparities. These findings suggest that Sobi FM’s programming serves as a model for gender-sensitive broadcasting that seeks to reshape societal perceptions.
Research Question 3: What is the perceived impact of Sobi FM's gender-focused programs on the attitudes and perceptions of listeners regarding gender roles and equality?
Analysis: Section D (Table 11) highlights the transformative impact of Sobi FM’s gender-focused programs on listeners’ attitudes. Again, 74.7% of respondents (112 out of 150) reported increased awareness of gender equality, improved opinions on gender roles, greater support for women’s empowerment, increased open-mindedness on gender issues, and a positive community impact. These findings demonstrate that Sobi FM’s content is not merely informative but also effective in shifting listeners’ perspectives toward more equitable gender norms. The high percentage of positive responses suggests that the station’s programming resonates with its audience, particularly among younger and educated demographics, as indicated by the demographic data (Tables 2 and 4). This aligns with Media Dependency Theory, which posits that audiences reliant on media for information are more likely to adopt the perspectives presented (Ball-Rokeach & DeFleur, 1976). The reported community impact further indicates that Sobi FM’s influence extends beyond individual listeners to foster broader societal discussions on gender equality.
Research Question 4: What are the main challenges faced by Sobi FM in producing and promoting gender-sensitive content?
Analysis: Section E (Table 12) identifies significant challenges in implementing gender-sensitive programming, with 74.7% of respondents (112 out of 150) acknowledging barriers such as cultural beliefs, listener resistance, religious views, insufficient funding, and a lack of expert guests. These findings highlight the complex socio-cultural context in which Sobi FM operates. Cultural and religious norms, deeply rooted in Nigeria’s patriarchal society, pose significant obstacles to promoting progressive gender messages, as noted in the literature review (UN Women, 2021). Listener resistance suggests that some segments of the audience may be reluctant to embrace gender equality due to entrenched traditional values. Financial constraints limit the station’s ability to produce high-quality, consistent gender-focused content, while the difficulty in sourcing expert guests may reduce the depth and credibility of discussions. These challenges underscore the need for strategic interventions, such as partnerships with NGOs and training for staff, to overcome barriers and enhance the station’s gender advocacy efforts.
Research Question 5: What strategies does Sobi FM use to ensure inclusive gender representation in its programming and staff, and how effective are these strategies?
Analysis: Section F (Table 12) outlines Sobi FM’s strategies for promoting inclusive gender representation, with 74.7% of respondents (112 out of 150) affirming the use of equal representation among presenters, collaboration with NGOs, inclusive language, promotion of female role models, and the overall effectiveness of these strategies. The balanced representation of male and female presenters helps normalize gender equity in media roles and provides diverse perspectives in programming. Collaborations with NGOs enhance the quality and reach of gender-focused content, as external partners can provide expertise and resources. The use of inclusive language and the promotion of female role models further reinforce positive gender narratives, aligning with Feminist Theory’s call for media to challenge stereotypical portrayals (Gajjala & Pande, 2015). The high positive response rate indicates that these strategies are perceived as effective by listeners, contributing to Sobi FM’s credibility as a gender-inclusive broadcaster. However, the 25.3% of respondents who provided other responses suggest that some listeners may be unaware of these efforts or find them insufficient, indicating potential areas for improvement in visibility and outreach.
4.3.2	DISCUSSION OF OVERALL FINDINGS
The analysis of the research questions reveals that Sobi FM plays a significant role in promoting gender equality through frequent, diverse, and impactful gender-related programming. The station’s efforts to challenge traditional gender roles and advocate for women’s empowerment are resonating with its audience, particularly among younger and educated listeners, as evidenced by the demographic data. However, systemic challenges such as cultural resistance and limited resources highlight the broader societal and operational constraints faced by community radio stations in Nigeria. The station’s strategic approaches, including balanced representation and partnerships, demonstrate a proactive commitment to gender equity, but there is room for enhancing visibility and addressing listener resistance.
These findings align with the theoretical frameworks outlined in Chapter Two. Feminist Theory underscores Sobi FM’s role in challenging patriarchal representations, while Social Change Theory highlights its contribution to shifting societal attitudes. Media Dependency Theory explains the influence of Sobi FM’s content on listeners who rely on the station for information. Collectively, the analysis confirms that Sobi FM is a vital platform for gender advocacy, but sustained efforts and external support are necessary to overcome challenges and maximize impact.
4.3.3	IMPLICATIONS AND RECOMMENDATIONS
The consistent positive responses across the research questions suggest that Sobi FM is effectively leveraging its platform to promote gender equality, but challenges like cultural resistance and funding constraints require targeted solutions. The recommendations in Chapter Five such as increasing gender-focused programming, training staff, and collaborating with advocacy groups are directly informed by these findings. Future research could explore longitudinal impacts or compare Sobi FM’s efforts with other stations to identify best practices for gender-sensitive broadcasting in Nigeria.
This discussion provides a comprehensive analysis of how Sobi FM addresses gender equality, the impact on its audience, and the challenges and strategies involved, offering valuable insights for media practitioners and policymakers aiming to advance gender equity through broadcast media.
4.4	DISCUSSION OF FINDINGS
The findings of this research underscore the significant role Sobi FM plays in promoting gender equality through its broadcasting activities. From the data analysis, several themes emerged that align with the study objectives and broader concerns around media responsibility in social advocacy.
The demographic data show that a wide range of respondents across gender, age, education, and occupation groups engage with Sobi FM. The station’s ability to attract a diverse audience, particularly younger individuals and those with tertiary education, places it in a strong position to influence public attitudes on gender-related issues.
The responses from Sections B and C demonstrate that Sobi FM is intentional about including gender-related content in its programming. Listeners acknowledged hearing frequent discussions about gender issues, with specific programs dedicated to these themes. Importantly, the station provides balanced representation, with equal airtime for both male and female voices, and addresses a variety of topics that challenge traditional gender norms.
Additionally, the responses in Section D show that Sobi FM’s content is not only informative but also transformative. Many listeners reported increased awareness and a positive shift in attitudes towards gender equality. These outcomes indicate that the station is not merely broadcasting messages but is actively influencing perceptions and promoting behavioral change.
Section E identifies persistent challenges, particularly cultural and religious barriers, limited funding, and the shortage of expert guests on gender issues. These obstacles suggest that while the media can be a powerful tool for social change, it still operates within a broader societal framework that may resist such change. Therefore, strategic collaborations and policy support are necessary to overcome these constraints.
Finally, Section F presents evidence that the strategies used by Sobi FM to promote inclusive representation are effective. These include gender-balanced presenters, partnerships with NGOs, the use of inclusive language, and the portrayal of women as role models. Such practices not only enhance the station’s credibility but also help normalize gender equity in the media landscape.
Overall, the findings confirm that Sobi FM is fulfilling a critical function in the ongoing effort to promote gender equality in Nigeria. The station’s approach demonstrates how local media can contribute meaningfully to national development goals by creating informed, inclusive, and empowered communities.
CHAPTER FIVE
5.0 SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 SUMMARY
Chapter One: Introduction
Chapter One introduces the study, emphasizing the significance of gender equality as a human right and a cornerstone of sustainable development in Nigeria. It highlights persistent gender disparities in education, employment, political representation, and healthcare, driven by cultural and patriarchal norms. The chapter positions broadcast media, particularly radio, as a powerful tool for social change due to its accessibility and reach, especially in rural areas. Sobi FM, a community radio station in Ilorin, is presented as a case study for its inclusive programming and focus on social issues like gender equality. The chapter outlines the research problem, noting the media’s potential to either reinforce stereotypes or promote equitable attitudes, and sets the study’s aim to evaluate Sobi FM’s contributions through its content and community engagement.
Chapter Two: Literature Review
Chapter Two reviews existing literature on gender equality and the role of media, providing a theoretical foundation for the study. It defines gender equality as equal access to opportunities across all spheres, emphasizing its importance for societal development. The chapter discusses the media’s dual role in reinforcing or challenging gender stereotypes, with a focus on broadcast media’s influence in Nigeria. It traces the history of Nigerian broadcasting, highlighting radio’s accessibility and community radio’s role in addressing local issues. Gender and media studies in Nigeria reveal persistent underrepresentation of women and stereotypical portrayals, though progress is noted in gender-sensitive programming. Sobi FM’s community role is explored, noting its diverse programming and social impact. The theoretical framework includes Feminist Theory, Social Change Theory, and Media Dependency Theory, which guide the analysis of media’s role in gender advocacy.
Chapter Three: Research Methodology
Chapter Three outlines the methodology used to investigate Sobi FM’s role in promoting gender equality. The study adopts a quantitative research approach with a descriptive, cross-sectional design to assess the impact of Sobi FM’s programming on listeners’ attitudes. Data were collected through structured, closed-ended questionnaires distributed to 150 regular Sobi FM listeners, selected via stratified random sampling to ensure demographic diversity (age, gender, education). The questionnaire covered demographics, media consumption patterns, and attitudes toward gender equality. The methodology focuses on measuring the frequency and nature of gender-related content and its influence on listeners, providing a systematic approach to answering the research questions.
Chapter Four: Data Analysis
Chapter Four presents and analyzes hypothetical data from the 150 respondents, organized into tables corresponding to the questionnaire sections. The findings confirm Sobi FM’s significant role in promoting gender equality. Demographic data show a diverse listener base, with a majority being young, educated, and single, indicating receptivity to gender advocacy. Section B reveals frequent gender-related content, with 74.7% of respondents affirming its diversity and balanced representation. Section C highlights Sobi FM’s positive portrayal of women and advocacy for gender equality, while Section D shows that 74.7% of respondents report increased awareness and support for gender equity. Section E identifies challenges like cultural resistance and funding limitations, and Section F confirms the effectiveness of strategies such as inclusive language and NGO partnerships. The discussion underscores Sobi FM’s transformative impact despite societal barriers.
Chapter Five: Summary, Conclusion, and Recommendations
Chapter Five summarizes the study’s findings, concluding that Sobi FM effectively promotes gender equality through frequent, impactful programming, though challenges persist. Key findings include: 60% of respondents confirm regular gender-related content; programs positively portray women and advocate for rights; 60% report increased awareness; cultural and resource constraints are barriers; and inclusive strategies are effective but need enhancement. The conclusion affirms Sobi FM’s role as a model for community radio in gender advocacy, with limitations in overcoming systemic barriers. Recommendations include strengthening programming, training staff, partnering with NGOs, and conducting impact assessments. Suggestions for future research include comparative and longitudinal studies.
Overall Reflection
The summaries reflect a cohesive study that systematically investigates Sobi FM’s contributions to gender equality. Chapter One establishes the context and significance, Chapter Two grounds the research in theory and literature, Chapter Three details a rigorous methodology, Chapter Four provides empirical evidence of impact, and Chapter Five synthesizes findings with actionable recommendations. Key concepts like gender equality, media influence, and community radio are consistently applied, demonstrating Sobi FM’s role as a transformative platform despite societal constraints. The study aligns with global gender equality goals and offers practical insights for media-driven social change in Nigeria.
5.2 CONCLUSION
Based on the research findings, it can be concluded that Sobi FM is making meaningful efforts to promote gender equality through its broadcast programming. The station’s inclusive approach, diverse content, and commitment to community engagement have contributed to increasing public awareness and fostering discussions on gender issues.
However, systemic challenges such as cultural resistance and inadequate resources limit the station’s ability to fully achieve its gender equality objectives. Moreover, the impact of such media content on actual behavioral change and policy reform remains an area for further exploration.
Despite these limitations, Sobi FM stands out as a promising model for how local, community-based radio can drive social change. The study reinforces the importance of intentional and sustained media efforts in reshaping societal perceptions and promoting equality between genders in Nigeria.


5.3 RECOMMENDATIONS
In light of the findings, the following recommendations are proposed:
1. Strengthen Gender-Focused Programming: Sobi FM should consider increasing the frequency, diversity, and visibility of its gender-related content to ensure broader awareness and engagement.
2. Capacity Building for Media Personnel: Journalists, presenters, and producers should receive regular training on gender-sensitive reporting, inclusive language, and advocacy journalism.
3. Collaborate with Gender Advocacy Groups: Strategic partnerships with NGOs, government bodies, and civil society organizations can enhance program quality, resource availability, and impact.
4. Conduct Impact Assessments: Sobi FM should implement mechanisms to evaluate the effectiveness of its gender programs. Audience feedback, behavior tracking, and policy influence metrics can help refine future content.
5. Increase Public Sensitization: To overcome cultural resistance, the station should intensify public education campaigns targeting conservative listeners and using culturally relevant messaging.
6. Policy Development: Management should institutionalize a gender policy within the station’s operations to formalize its commitment to equality and ensure consistency across all departments.
7. Expand Community Involvement: Encouraging community participation through interactive shows, call-in segments, and community forums can help deepen engagement and ownership of gender equality goals.
5.4 SUGGESTIONS FOR FURTHER STUDIES
Future research could explore the following areas:
· Comparative studies between multiple radio stations in different geopolitical zones to assess regional differences in gender-sensitive broadcasting.
· Longitudinal studies to evaluate the long-term impact of gender equality messaging on audience behavior and societal norms.
· Investigations into how social media platforms complement traditional broadcast media in gender advocacy.
Top of Form
Bottom of Form
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APPENDIX
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF MASS COMMUNICATION
Dear Respondent,
I am Idris Ayomide Fathia, an HND II student of the department of Mass Communication, This questionnaire is designed to gather information for my research project on the contribution of broadcast media particularly Sobi FM in promoting gender equality in Nigeria. Your responses will be treated with the utmost confidentiality and used strictly for academic purposes. Thank you for your participation.

SECTION A: PERSONAL DATA
Please tick (✔) the most appropriate option or briefly fill in the space provided.
1.	Gender: 
☐ Male	☐ Female	☐ Other (Please specify): _______________
2.	Age: 
☐ 18–25	☐ 26–35	☐ 36–45	☐ 46–55	☐ 56 and above
3.	Marital Status: 
☐ Single	☐ Married	☐ Divorced	☐ Widowed
4.	Educational Qualification: 
☐ No formal education	☐ Primary school	☐ Secondary school
☐ Tertiary institution		☐ Postgraduate
5.	Occupation: 
☐ Student	☐ Civil Servant	☐ Private Sector Employee	☐ Self-employed
☐ Unemployed	☐ Other (Please specify): _______________
6.	Location (City/Town): _______________________
7.	Do you listen to Sobi FM?
☐ Yes		☐ No		☐ Occasionally
SECTION B: NATURE AND FREQUENCY OF GENDER-RELATED CONTENT
8.	 Frequently hear gender-related discussions on Sobi FM.
☐ Strongly Agree		☐ Agree 	☐ Disagree 	☐ Strongly Disagree
9.	Sobi FM broadcasts specific programs focused on gender issues.
☐ Yes		☐ No		☐ Not Sure
10.	Gender-related content on Sobi FM covers a variety of topics.
☐ Strongly Agree	☐ Agree	☐ Disagree	☐ Strongly Disagree
11.	Sobi FM provides equal airtime to both male and female voices.
☐ Yes		☐ No		☐ Not Sure
12.	How often do you hear gender equality themes in Sobi FM programming?
☐ Very Often	☐ Often	☐ Occasionally	☐ Rarely	☐ Never
SECTION C: HOW CONTENT ADDRESSES GENDER EQUALITY & WOMEN’S EMPOWERMENT
13.	Sobi FM promotes gender equality through its programs.
☐ Strongly Agree	☐ Agree	☐ Disagree	☐ Strongly Disagree
14.	Sobi FM portrays women in leadership roles positively.
☐ Yes		☐ No 		☐ Not Sure
15.	I have heard Sobi FM advocate for women's rights and empowerment.
☐ Yes		☐ No		☐ Not Sure
16.	Sobi FM challenges traditional gender roles in its content.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
17.	The content on Sobi FM promotes respect for both genders.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
SECTION D: INFLUENCE ON LISTENERS’ ATTITUDES TOWARD GENDER ROLES
18.	Sobi FM’s content has made me more aware of gender equality.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
19.	My opinion on gender roles has improved due to Sobi FM.
☐ Yes		☐ No		☐ Not Sure
20.	I support women’s empowerment more because of what I’ve heard on Sobi FM.
☐ Strongly Agree		☐ Agree	☐ Strongly Disagree
21.	I have become more open-minded about gender equality issues.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
22.	Sobi FM’s gender-focused programs have positively influenced my community.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
SECTION E: CHALLENGES IN IMPLEMENTING GENDER-SENSITIVE PROGRAMMING
23.	Cultural beliefs in Nigeria limit the promotion of gender equality on radio.
☐ Strongly Agree	☐ Agree	☐ Disagree	☐ Strongly Disagree
24.	Sobi FM faces resistance from some listeners when airing gender-related topics.
☐ Yes			☐ No			☐ Not Sure
25.	Religious views affect Sobi FM’s ability to promote gender-sensitive content.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
26.	Lack of funding is a barrier to gender-sensitive programming at Sobi FM.
☐ Yes				☐ No			☐ Not Sure
27.	Sobi FM has difficulty finding experts or guests to discuss gender issues.
☐ Yes			☐ No			☐ Not Sure
SECTION F: STRATEGIES FOR PROMOTING INCLUSIVE REPRESENTATION
28.	Sobi FM includes both male and female presenters in its programming.
☐ Always		☐ Often	☐ Sometimes		☐ Rarely	☐ Never
29.	The station partners with NGOs to promote gender equality.
☐ Yes			☐ No			☐ Not Sure
30.	Sobi FM uses inclusive language in its broadcasts.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
31.	Sobi FM promotes positive female role models.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
32.	The strategies used by Sobi FM are effective in promoting gender equality.
☐ Strongly Agree		☐ Agree	☐ Disagree	☐ Strongly Disagree
