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CHAPTER ONE
1.0	INTRODUCTION
1.1 	BACKGROUND OF THE STUDY 
The word “Entrepreneur” simply means a person, who coordinates, manages, harmonizes, integrates and harnesses resources to achieve organizational objectives. In the middle ages, an entrepreneur was “someone who managed large projects on behalf of a land owner” such as farmers and merchants who organized resources and accepted risk. Therefore, the dentition of an entrepreneur is as numerous as the number of people seeking to deﬁne it. Baumback (1983:20) deﬁnes an entrepreneur as “one who organizes, manages and assumes the risk of a business form or venture”. 
According to Canllion (1951:47), an entrepreneur can be deﬁned, as “one who buys a product at a certain price with a view of selling the product at an uncertain price in the future and as such becomes the bearer of an uninsurable risk”. Morison (1973:52) deﬁnes an entrepreneur as “the owner/manager of a business”. It can be deducted that he is his own boss having complete or eﬀective control of his business and employing people to produce goods and services. It does not however mean that entrepreneurial organizations are one-man organizations only. They could be in the form of partnership and limited liability companies. 
Webster’s New World Dictionary deﬁnes an entrepreneur as “a person who organizes and manages a business undertaking assuming the risk for the sole of making proﬁt”. An entrepreneur can therefore be described as an individual who has the zeal and ability to ﬁnd and evaluate a business opportunity, gather necessary resources and take sequential or systematic steps towards utilizing the advantages. He is creative and promotes the necessary relationship required for the venture to come into existence. He manages and operates the enterprise once established. 
An entrepreneur must be able to seek and identify investment opportunities in the environment where he or she leaves. Among other principles are self-confidence, that is, he can take decisions himself at any time. 
1.2 	STATEMENT OF THE PROBLEM 
Despite Nigeria’s vast entrepreneurial potential, the country continues to face significant challenges in developing striving entrepreneurial ecosystem.
Institutions, which play a crucial role in shaping the business environment, have been critized for inadequately supporting entrepreneurship development. This has resulted in.
i. Limited access to funding: Entrepreneurs struggle to access capital hindering business growth and innovation.
ii. Inadequate infrastructure: poor infrastructure such as power and transportation, increase operational cost and reduce competiveness.
iii. Regulatory bottlenecks: cumbersome regulations and bureaucratic processes discourage entrepreneurship and innovation  
1.3	RESEARCH QUESTIONS 
i. What role of institution play in promoting entrepreneurship development in Nigeria?
ii. What are the key challenges faced by entrepreneurs in Nigeria?
iii. How can institution improve their support for entrepreneur development? 
 1.4 	OBJECTIVES OF THE STUDY 
i. To examine the role of institution in promoting entrepreneurship development in Nigeria 
ii. To identify the challenges faced by entrepreneurs in Nigeria 
iii. To recommends strategies for institution to enhance entrepreneurship development.
1.5	RESEARCH HYPOTHESIS
H1: financial institution play a significant role in promoting entrepreneurship development in Nigeria 
H2: there is a positive relationship between financial institution funding and entrepreneurship development in Nigeria.
H3:Financial institution lending policies and procedures have a significant impact on entrepreneurship development in Nigeria.
1.6	SCOPE OF THE STUDY 
The Research project is designed to cover the role financial institution in the development of entrepreneurship in Osun State. It shall cover both the present and past period of financial institution in Nigeria. For easier collection of data Zenith Bank in Osun State will be examined for the research.
1.7 	SIGNIFICANCE OF THE STUDY 
The importance or usefulness of this kind of research work cannot be over emphasized, in that the economy of the nation is characterized with the problems of unemployment, inﬂationary trend, shortages of essential consumables, low industrial outputs, etc.
Therefore, the study is being concluded to help provide the unemployed and other alike with an insight up a business, how to manage and ﬁnance it. In addition, the research will assist those already in business in areas of how to manage their ﬁnances and raise the capital needed for their business. 
The study will also be important to the management and staff of Zenith Bank on whose institution the research was centered. However, the 
recommendation made, if adhered to and put into practice, will go a long way to facilitate the existing service being rendered to entrepreneurs. 
Finally, it is hoped that this research work will help future researchers, students, lecturers and ﬁnancially interested parties in conducting future study on ﬁnancial institutions. 
1.8 	LIMITATIONS OF THE STUDY 
In the course of carrying out this research work, some difficulties were encountered. 
i. Time Factor: This has always been a constraint in the course of carrying out every research work. i.e. most of the time available to the researcher does not permit him to increase the scope by administering the questionnaires to a greater proportion of the targeted population. 
ii. To what the study entails, it is difficult as the officials are not ready to release information about their organization, claiming that such information were classiﬁed and not to be released to an outsider. 
1.9 	DEFINITION OF TERMS 
BUSINESS: The organized effort of individuals to produce and sell goods and services that satisfy human needs and wants for a proﬁt. 
COLLATERAL: Real or personal property that an individual or a company owns and that is pledged a security for loan. 
CREDIT: Immediate purchasing power that is exchanged for a promise to repay it without interest at a later date. 
ENTREPRENEURSHIP: Entrepreneurship is the process of starting and managing a business venture to create value and achieve financial success. It involves taking on the risks of business ownership, developing new products or services, and managing all aspects of the business.
ENTREPRENEURSHIP DEVELOPMENT PROGRAMME (EDP): A self-reliance programme designed to train unemployed graduates and individuals to be self- employed.
FINANCIAL INSTITUTION: The definition of a financial institution typically describes an establishment that completes and facilitates monetary transactions, such as loans, mortgages, and deposits. Financial institutions are a place where consumers can effectively manage earnings and develop financial footing














CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
2.1.1	DETERMINANTS OF ENTREPRENEURSHIP 
Ample studies underline that entrepreneurship is not only a static concept as a factor of production but also a dynamic concept and it, therefore, should be taken as a process. Entrepreneur is the one who develops and evaluates new opportunities by overcoming the difficulties standing against creating new products (Fogel et. al., 2006). The process of entrepreneurship can be subdivided into four distinct phases. These are identification and evaluation of the opportunity, establishment of the business plan, determination of the required resources, and management of the resulting enterprise (Hisrich et. al., 2005). Carree and Thurik (2002) aims to define the functions of entrepreneurship in the light of the explanations offered by Schumpeter (1934), Kirzner (1997) and Knight (1971). Schumpeter, as an economist, emphasizes exclusively on the notion of creativity and argues that “everyone is an entrepreneur when he actually carries out new combinations”. The expression of “new combinations” suggests discovering the new methods to meet the current demands or creating new products in the current technology and production patterns (Thurik and Wennekers, 2001: 2; UNCTAD, 2004: 4). Schumpeter considers innovation, which is the fundamental part of entrepreneurship, as the main source of economic development (Thurik and Wennekers, 2001: 2). As Kirzner (1997) put emphasis on perceiving of profit-making opportunities as a crucial feature in his definition of entrepreneur, Knight (1971) defines the entrepreneur who is capable of making profits by taking risks in uncertain business environments (Carree and Thurik, 2002: 8; UNCTAD, 2004: 4). In short, entrepreneurs not only seek for and identify profitable opportunities but also keen to take risks in economically beneficial activities (OECD, 1998: 11). Hence it would not be Characteristics of Small Businesses wrong to argue that identifying and choosing the right business opportunities among several other options is the main feature of successful entrepreneurs. According to GEM (2002) report, while two thirds of the active entrepreneurs carry out business opportunities voluntarily, the resting one third involves in entrepreneurial activities because of the lack of vocational opportunities. As the first group called as opportunity-motivated entrepreneurs are general found in developed countries, the second group known as necessity-motivated entrepreneurs makes up the half of entrepreneurs in the developing countries (GEM, 2002: 6).
To sum up, many policymakers and academicians argue that entrepreneurship is crucial for economic development and social welfare. Entrepreneurs do not only create new employment possibilities but also accelerate the structural change of the economy. Given the fact that entrepreneurship is a factor that increases competition in the market, it can also be argued that entrepreneurship plays the role of catalyst for economic growth and country competitiveness (GEM, 2010: 12). Major factors that determine entrepreneurship can be put forward as follows: Financial factors, institutional factors, and economic and framework condition.
The United States and the United Kingdom defined small business based on the number of employees and returns on investment (Gbandi & Amissah, 2014). The diversity of nations resulted in multiple definitions for small business among nations. Small businesses are often defined based on the workforce, the amount of capital invested, and the management structure (Lucky & Olusegun, 2012). Small business definitions categorized SMEs in three forms, micro, small, and medium enterprises (Lucky & Olusegun, 2012). The small and medium scale enterprises development agency of Nigeria (SMEDAN) was initiated by the government of Nigeria to support the initiative of citizens on setting small businesses and their growth of in the economy (SMEDAN, 2013). According to SMEDAN, the small business consists of businesses that were initiated with 5 million Naira (US$10,000 as per parallel market exchange rate) and not exceeding 50 million Naira (US$100,000) employing 10 – 49 persons (Ogunyomi & Bruning, 2015). SMEDAN has defined medium scale enterprises in Nigeria as enterprises with employees from 50 to 199, and capital is ranging from 50 to 100 million Naira (US$100,000 to US$1,000,000) (Ogunyomi & Bruning, 2015). Nigerians regulatory body of monetary policies, the Central Bank of Nigeria (CBN) defined small businesses with capital ranging from 1.0 million Naira to 10.0 million Naira (US$2,000 to US$20,000) and employed fewer than 50 individuals (Juliana, 2013). The National Industrial Development Bank emphasized that small business is enterprises that its total cost does not exceed 750,000 Naira (US$1,500), while National Economic reconstruction fund defines SMEs as enterprises with an investment of equal or less than 10 million Naira (Juliana, 2013). 
Other institutions that attempted defining small businesses in Nigeria include Small and Medium Industries Equity Investment Scheme (SMIEIS) and define SMEs as those businesses with the total cost of between 1.5 million Naira and 200 million Naira, and having 10 - 300 individuals as a workforce (Lucky & Olusegun, 2012). The enterprise's promotion decree of 1989 categorized SMEs as businesses that provide the owner with employment in retail and mechanic businesses (Dugguh, 2015). The Nigerian industrial policy considers businesses with a total capital of between 100,000 and 2.0 million Naira as small businesses, and the Center for Management Development in Nigeria consider enterprises with total capital excluding land not exceeding 50,000 Naira and employing up to 50 persons as a small business (Dugguh, 2015).I adopted the definition of small businesses by SMEDAN because it focusses on two fundamental aspects of this study: capital and employees. SMEDAN (2013) stated small businesses are firms with capital of between 5 million Naira and 50 million Naira employing 1 -49 persons. Thus, owners and managers of companies with capital of between 5 – 50 million Naira that employed 1 – 49 persons responded to the questionnaire of this study.
2.1.2	MAJOR CHALLENGES OF ENTREPRENEURSHIP 
The critical challenge for small businesses regarding ownership structure particularly sole proprietors includes the lack of separation between the business funds and the funds that belong to the owner/s which is a factor that affects securing a loan from financial institutions (Ogbo & Nwachukwu, 2012). In most cases, partnership in small businesses do not work and often end up being managed by one of the partners (Ogbo & Nwachukwu, 2012). In a situation where owners of small businesses consider personal transactions within the funds of the firm, they eventually end up managing the business in their personal favors rather than the development of the businesses (Ogbo & Nwachukwu, 2012). In a situation where owners interfered with the funds of business, it makes it difficult to secure external funding which make growth and development also difficult and leads to eventual failure of the businesses (Ogbo & Nwachukwu, 2012). It is important to note that failure of small businesses to secure external funding results in their failure to survive beyond five years in business. Strategic planning in business is an indicator of a right way to success. A study suggested that formalized planning and extensive documentation does not benefit small businesses (Robinson Jrn & Pearce II, 1983). A study of 500 small firms in U. S. indicated that 50% of the firms that responded are successful without a written plan, and only 17.5% were successful with a completed business plan (Parks, Olson, & Bokor, 2015). Overdependence on imported raw materials or products has been the characteristics of small businesses in Nigeria (Du & Banwo, 2015). Over-reliance on imported raw materials and spare parts by small businesses play a crucial role in their low mortality rate (Du & Banwo, 2015). Otherspecial features of small businesses are their incapacity to take a risk in new ventures which are related to their shortcomings of lack of capital and expertise and are mostly initiated as family businesses and manage by the family members with no expert employee (Gunasekaran, Rai, & Griffin, 2011).
One fundamental characteristic of small businesses is their role as the engine that stimulates innovation in an economy, creates jobs, and propels economic growth (Gale & Brown, 2013). The impact of small business in encouraging innovation in both developed and developing countries is glaringly evident, and innovation spur job creation through new jobs and the result of innovation ends up in a business growth and the country’s economic growth (Gale & Brown, 2013). Therefore, policy makers should face the challenge of inducing programs that will propel small businesses to introduce innovation in their business to enable harnessing of its role in creating new jobs, the growth of the business, and eventually the economic growth of the country. In Nigeria, the SMEDAN has the responsibility of stimulating innovation in small businesses (SMEDAN, 2013). Innovation will further create value by injecting new ideas into the system and finding new possibilities for the business. The survival of small businesses depends on its capacity to make innovation especially in the 21st-century business environment where competition continues to dictate survival (Bello & Ivanov, 2014). According to Peltier, Stoica, and Naidu (2012), small businesses must respond to innovation to enable them to compete in the 21st-century business environment. It was suggested that small businesses respond to competition.
2.1.3	FINANCIAL FACTORS 
By all means, financial factors are pivotal particularly in the initial phases of entrepreneurship. Lack of financial sources has been cited as one of the main obstacles for an entrepreneur (Reynolds et. al., 2000: 24). According to report of GEM (2000), 20% of entrepreneurs mark the lack of financial sources as the main impediment in the way of entrepreneurship. Financial systems are tools to invest the most productive projects among different enterprises (King and Levine, 1993: 515). In this line whereas OECD (2011) and OECD/EUROSTAT (2008) made a similar case on the importance of access to finance and development in financial system, Bianchi (2010) emphasizes the significance of accessibility to credit opportunities for entrepreneurship. Klapper et. al. (2004) and Baliamoune et. al. (2011), similarly, point out that private and commercial credits are pivotal for the entrance to market and that the lack of those credit opportunities is the major setback standing against the establishment of new businesses.
According to OECD (2011), the mixture of investment opportunities, entrepreneurial capacity and financial sources do not necessarily lead to entrepreneurship if opportunity cost and start-up cost are higher than potential benefit of the investment. GEM (2000) contributes this finding by arguing that entrepreneurial opportunity, entrepreneurial capacity and access to financial sources are the major factors for the entrepreneurship. Thus regulatory framework including taxes and other public and institutional rules do have a massive impact on entrepreneurship under scant financial sources.
2.1.4	INSTITUTIONAL FACTORS 
Baumol (1990), based on North (1990)’s nexus between institutional factors and economic performance, argues that entrepreneurs help to create new profit-making opportunities and to allocate sources by means of institutional structure. Sobel (2008) contends that an institutional structure which allows for property rights, fair judicial system, contract enforcement and constraints on taxes and regulations of governments aiming to transferring wealth encourages entrepreneurship and economic development. According to OECD (1998) societal structure, trust between individuals and people’s willingness for cooperation has a serious impact on the success of entrepreneurship (OECD, 1998: 13). In their study that focuses on the influence of entry regulations on entrepreneurship, Klapper, Laeven and Rajan (2004) identify that entry regulations have no solid impact on entrepreneurship on countries with high level of corruption. However entry regulations have a strong effect on entrepreneurship in corruption free countries. Blackburn and Sarmah (2006), argue that whereas both red tape and corruption have a negative impact on entrepreneurship, corruption’s impact only targets financial markets.
2.2 	THEORETICAL REVIEW 
2.2.1	THE RESOURCE-BASED VIEW THEORY AND FINANCIAL RESOURCES
 	Financial resource is an integral component of firms‟ assets mostly applied to balance liabilities; while considering the acquisitions of other assets in satisfying the firms‟ growth and developmental goals (Korepanov, Yatskevych, Popova, Shevtsiv, Marych, & Purtskhvanidze, 2020; Ramon-Jeronimo, Florez-Lopez, & Araujo-Pinzon, 2019; Stacey, 2011). Resource-based view theory viewed finance as the oil for development. It is, without a doubt, the company's lifeblood. Considering finance as the lifeblood of any economy; and the financial system as the vessel that transport the lifeblood to the diverse sub-system of the economy, malfunctioning vessels hinder the lifeblood from reaching critical components (Ndam, Alain, & Penn, 2020; Ngendakumana, & Mashahanya, 2019; Anthala, 2018; Sowah, 2003). Similarly, financial resources are limited. By focusing company‟s efforts on asset accumulation, RBV theory complements strategic management (Ndam, Alain, & Penn, 2020; Degravel, 2012).
Moreover, financing, in the outfit of the RBV, indicates the availability of financial resources for expansion (Ndam, Alain, & Penn, 2020). According to Gill & Biter (2012), adequate financing has a major positive impact on small business survival and growth, and without it, small enterprises would struggle to survive. In accordance with this assertion, scholars like Yallapragada and Buoyant (2011) investigated the most important and essential variables for SMEs success and established that enough financial resources were among the factors that determined SMEs' success. Similarly, Chong (2012) investigates the elements that influence SMEs growth and revealed that financial resources were discovered to be critical to the survival and development of SMEs (Ayub, Mifli, & Majid, 2022; Peter, Adegbuyi, Olokundun, et al., 2018).
Nonetheless, entrepreneurs regard a lack of financial resources as the most fundamental obstacle to business expansion and development (Byrd et al., 2013). Similarly, Brinckmann et al. (2011) found that small enterprises have trouble obtaining financial resources to pursue their developmental goals. However, problems stuck between business owners and external participants such as banks, due to some gaps in information. Hence, one of the most critical challenges that contribute to a SMEs‟ early extinction is a lack of financial resources (Müller & Voigt, 2018; Leitch, Welter & Henry, 2018; Ormazabal, Prieto-Sandoval, Puga-Leal, & Jaca, 2018; Abor, & Quartey, 2010). In addition, it has been noted as a general impediment in the literature (Raeesi, 2013 & Chong, 2012). However, it is crucial to emphasize that business owners must explore financing solutions because a lack of financial resources is a major factor in the high failure rate of small business development (Nofsinger and Weicheng, 2011).


2.2.2	THEORY OF SOCIAL CAPITAL 
Putman proposed this theory in 1995, and it defines social capital as all of the physical and virtual resources that amass to individual owners and organizations as a result of having a mutual relationship, acquaintance, and recognition in a social network (Song, 201; Jia, 2018). Social capital of a company is defined by the benefits received through social networks. This is critical most especially in the domain of SMEs financing; as formation of both intra-and inter-social SMEs network can offer reciprocal benefits for both. It refers to the players' ability to get significant and immeasurable benefits from their social networks, personal relationships, and association quality (Clark, Algoe, & Green, 2018; Portes, 1998).
The social capital theory asserts that individuals and businesses most frequently engage in social networks to gain money (Ghahtarani, Sheikh Mohammad & Rostami, 2020; Giurca, & Metz, 2018; Lin, 1999). The theory's strength is founded on three assumptions that: firstly, “the more networking, the more social capital”; secondly, “the more social capital, the higher the priority of the equality principle”; and thirdly, “the more social capital, the easier it is to mobilize support for problem solutions” (Forrier, De Cuyper, & Akkermans, 2018; De Boeck, Meyers, & Dries, 2018). Expectations, obligations, information conduits, the trustworthiness of organizations, norms, and effective sanctions are all part of the idea of social capital, according to Schmid & Robison (1995). All of these factors contribute to the development of SMEs.
According to Davidsson & Honig (2003), SMEs who create and maintain strong relationships with social networks are more likely to raise financing to help their businesses grow. Coleman et al. (2013) go on to say that social capital is one of the most important resources for enhancing internal organizational trust through the bonding of actors and the bridging of external networks to give meaningful financial resources. The driving force in social network theory, according to evidence from prior studies, is trust and the performance of duties that come with punishments (Coleman et al. 2013). According to Kasekende & Opondo (2003), one of the most attractive features of social capital theory is its ability to produce good results during information sharing, overcoming the problem of information asymmetries, which makes it critical to exchange information with prospective financiers.
2.2.3	LIBERAL FEMINIST THEORY 
Liberal feminism has its roots in 19th century, it focused particularly on women suffrage and access to education and proposing equality for women and the liberal feminists such as Wollistonnecraft-1792; Mill-1869 argue that society holds the false belief that women are, by nature, less intellectually and physically capable than men; and this tends to discriminate against women in the academy, the forum, and the marketplace (Sinopoli&Hirschmann,1991; Donner,1993;). Giddens (2001) defines liberal theory as a “feminist theory that believes gender inequality is created by lowering access for women and girls to civil rights and allocation of social resources and its focus on achieving gender equality through political and legal reform within the framework of liberal democracy. Liberal feminism focuses on rights for women, as in access to education, the right to vote, and economic independence, citizenship, and other issues of equality (Saulnier, 1996). Among its assumptions, women should have the same rights as men, including the same educational as well as employment opportunities. Meanwhile, liberal feminism cannot overcome the prevailing belief that women and men are intrinsically different; but to a degree, it succeeds in showing that, although women are different from men, they are not inferior (Nienaber and Moraka, 2016). The general understanding of this theory is that if equal access to resources is not achieved, there will always be gender differences in performance due to some systemic factors that deprive women of pertinent resources required for business and economic decisions in finance, education among others. The main task of feminist research and policies is to allow women to reach a state of similarity with men via the removal of systemic forms of discrimination mainly directed against women (Umejiaku, 2020).
2.3	EMPIRICAL STUDIES 
The review suggested that low financing and lack of access to finance by SMEs particularly from financial institutions are major causes of failure of SMEs in Nigeria. It is also evident some of the challenges relating to accessing finance from financial institutions by SMEs is related to knowledge and skills of small business managers. The failure of owners and managers of small businesses to fulfill conditions set by financial institutions and lack of preparedness of both owners of SMEs and financial institutions to take risk relating to debt financing played a role in the inability of small businesses to access financial institutions loans. It was also highlighted that high rate of interest rates scares away owners of SMEs to seek to finance from formal institutions. The study aims to focus on the relationship between access to financial institutions financing and growth of SMEs in Nigeria. The factors relating to access to finance include the availability of the institutions and readiness of owners of SMEs to access finance from them and the growth of the firm. Factors in the review that are highlighted include the need to study further reasons why SMEs failed when trying to access finance from formal financial institutions.
There is sufficient evidence in the literature which indicates that financing of entrepreneurship may lead to high growth in employment, productivity and consequently have positive impact on economic growth. The study of the impact of finance in entrepreneurship has been captured by Shackle (2020), that a choice among several alternatives lead to entrepreneurial action that is expected to yield profitability in a world of uncertainty. To deal with uncertainty, Shackle (2020) creates the concept of potential surprise to replace the probability distribution of known possible outcome, and uses that concept to analyze the thought process with decision-making process in a world of uncertainty. Lachmann (2019) submits that the theory of co-ordination of the entrepreneurs with a view to achieving the expectations of market participants in the market economy in both the flow of goods and services. For example, Neren (2021) conducts research on entrepreneurship access to capital in Sub-Saharan African countries, including Nigeria and the results show that lower, middle income, and wealthier consumers are typically served by the mainstream informal financial sector and contribute positively to employment and economic growth. Klapper, SarriaAllende and Sulla (2019) review the pattern of access to finance in the context of the financing of small businesses in Eastern Europe and conclude that access to finance could lead to economic growth. Entrepreneurship is also essential for the continued dynamism of the modern market economy for a greater entry rate of new businesses that can foster competition and economic growth (Harper, 2020; Klapper and Love, 2019; OECD, 2021). The entrepreneur has been a fundamental agent in most production, distribution and growth theories (Sanyang and Huang, 2022). 
Hermert (2023) submits that over time, different economic theories have supported the idea that entrepreneurship and innovation are essential for spurring economic growth and indeed both the past and current literature emphasize the interrelationship between entrepreneurship, innovation and economic growth. Naudé (2022) submits that the field of development economics and entrepreneurship has developed over the past 50 years as sub-disciplines within the respected fields of economics and management did so in relative isolation. The study of King and Levine (1993) using endogenous growth framework suggests that finance has positive impact on prospective entrepreneurship, its productivity, risk diversification, profitability, and successful innovation for sustainable economic growth. This view is also supported by Cheng (2022) that finance promotes entrepreneurship and this will have a positive effect on economic growth. Wennekers and Thurik (2021, p. 32) also observe that the neo-classical model, with its production functions, rational choice, and perfect information, has no interest in entrepreneurship participation in the production process. As neo-classical economics became more formalized, and the concept of market equilibrium becomes more relevant in the price mechanism, and with noticeable importance of entrepreneurship in the areas of employment generation and poverty reduction, a new growth theory known as the endogenous growth model emerges (Wennekers and Thurik, 2021,  Naude, 2022). Wennekers and Thurik (2018) argue that to move to the aggregate level of industries, regions and national economies, many individual entrepreneurial actions compose a mosaic of new experiments. A process of competition ensues between the small and large firms in micro and macro environments leading to market equilibrium. Viewed from the perspectives of openness of the economy as a whole as indicated in an endogenous theoretical framework, it could be argued that the additional productive potential in a competitive environment would create its own demand.








CHAPTER THREE
METHODOLOGY
[bookmark: _TOC_250013]3.1	INTRODUCTION
	This chapter gives details about research design, population of the study, Sample and  sampling techniques, sources and method of data collection, instrument of data collection and techniques for data analysis of the Zenith Bank in Osun.
3.2	RESEARCH DESIGN
A research design is a plan which specifies how data relating to a given problems should be analyzed and collected. It provides the procedural outline for the conduct of any given investigation. For the purpose of this research, the involvement of Zenith bank in development of entrepreneurship in Nigeria have been considered. Some data are from the documented reports while others were gathered from the administration of questionnaires to the officials in Zenith bank in Osun.
[bookmark: _TOC_250012][bookmark: _TOC_250011]3.3 	POPULATION OF THE STUDY
Population refers to animate and inanimate things in the society on which the study is focused. Therefore population refers to number of people living in a given place performing activity individually.
The population of the study consists of both the 25 junior and 32 senior staff in the branch with a total number of 57 workers which made up the respondents to the questionnaires.
[bookmark: _TOC_250010]3.4	SAMPLE SIZE AND SAMPLE TECHNIQUES
Based on the total population of 57 staff of Zenith bank in Osun, sample size was determined using Yamani‟s (1964) formula thus;
n =
Where
n = sample
N = population size
e² = error limit (0.05) 1 = constant
n =


n =


n =

n=49.8 
n = 50
Analysis of data will be based on the respondents who returned their questionnaires and which conceded with the sample size.
3.5	SOURCES AND METHOD OF DATA COLLECTION
The researcher employed the following research instruments in obtaining data from his primary source;
· Oral interviews
· Questionnaires
The interview is a conversation carried out with the aim of obtaining certain information. The information devout from the staffs and the accompanying questions attached at the end of this work are meant to elicit further comments to support commenting the exact service provided to dwellers.
The structured questionnaires were drafted for this study with a list of alternative answers provided out of which respondent were to freely and briefly express their opinion in the space provided. This method has greater reliability because of its flexibility.
3.6	INSTRUMENT OF DATA COLLECTION
Data collection can only be effective when a researcher knows the type and nature of data required to enable them test his hypothesis. For the purpose of this research work, the researcher administered the questionnaire on hand to hand basis to the staff of Zenith bank in Osun.
In order to achieve the effectiveness of this research work, the researcher chose to use random sampling so as to give each person the equal opportunities. Majority of the discussion will be based on the result of the questionnaires designed and the literature written about the subject matter by many authors and the method of collection based on primary and secondary methods.
Primary Data: For the purpose of the primary data, the researcher extracted its information from distribution among the officials of the Zenith bank in Osun and the questionnaires were designed with multiple choices requiring “Yes” or “No”.
[bookmark: _TOC_250009]Secondary Data: Data were extracted from relevant textbooks, seminar papers, internet and organizational records.
3.7	TECHNIQUES OF DATA ANALYSIS
For the appropriate techniques to be used in any analytical study, depends on the kind of statistical tools used. Therefore the use of tables, frequency and percentage will be of great help. The data will be presented and analyzed in tables and the view of majority will be taken as the dominant view.  Also the hypothesis is tested by applying the responses to the question that is related to the formula hypothesis.

CHAPTER FOUR
ANALYSIS AND DISCUSSION
[bookmark: _TOC_250008]4.1	INTRODUCTION
This chapter is concerned with the analysis of the result of data from sampled respondents through the use of questionnaires. The items on the questionnaire were treated and analyzed using percentages as shown on the tables below. Chi square will be used to state the hypotheses formulated in this research work. The total number of questionnaires distributed is 57, 50 were returned and 7 were not returned.
4.2 	RESPONDENTS CHARACTERISTICS AND CLASSIFICATION
Responses were received from the total of 50 respondents who were administered with questionnaires. Therefore, the analysis of the questionnaires was based on the returned questionnaires.
Question 1
Table 4.1: Gender
	Responses
	No of respondents
	Percentages

	Male
	35
	70

	Female
	15
	30

	Total
	50
	100


Sources: Field survey, 2025
The above table shows the sex distribution of  the  respondents  of  Zenith Bank in Osun staff. It can be seen that 70% of the respondents are  male  while 30% are female.
Question 2
Table 4.2: Qualification
	Responses
	No of respondents
	Percentages

	OND
	5
	10

	M.SC
	10
	20

	B.SC/HND
	30
	60

	Professional Qualification
	5
	10

	Total
	50
	100


Sources: Field survey, 2025
The above table shows that 10% of the respondents have OND, 20% have M.SC, 60% have B.SC/HND and 10% have professional qualification.
TABLE 4.3: Age
	Responses
	No of respondents
	Percentages

	0-21 years
	8
	16

	21-30 years
	30
	60

	30-50 years
	10
	20

	50 and above
	2
	4

	Total
	50
	100


Sources: Field survey, 2025
The above table shows that the age distributions of the respondent that are 16% are within the ages of 0-21years, 60%are within the ages of 21- 30years, 20% are within the ages of 30-50years and 4% are 50 and above.
Table 4.4: Marital Status
	Responses
	No of respondents
	Percentages

	Single
	35
	70

	Married
	15
	30

	Divorce
	-
	-

	Total
	50
	100


Sources: Field survey, 2025
The above table shows the sex distribution of the respondents of Zenith Bank in Osun staff. It can be seen that 70% of the respondents are single while 30% are married.
4.3	PREENTATION AND ANALYSIS OF DATA
Question 5: Have Zenith bank ever give financial support to entrepreur   
Table 4.5: response to question 5 
	Variables
	No of respondents
	Percentages

	Yes
	50
	100

	No
	-
	-

	Total
	50
	100


Sources: Field survey, 2025
The table shows that 100% of the respondents always agreed that Zenith Bank gives financial support to entrepreneur, While none disagreed that Zenith Bank gives financial support to entrepreneur
Question 6: What type of financial support did Zenith bank give to entrepreneurship?
Table 4.6 Response to Question 6
	Variables
	No of respondents
	Percentages

	Loan
	30
	60

	Grant
	10
	20

	Equity Finance
	5
	10

	Overdraft facilities
	5
	10

	Total
	50
	100


Sources: Field survey, 2025
The table shows that 60% of the respondents always agreed that Zenith bank gives loan to entrepreneur, 20% of the respondents agreed that Zenith bank offer financial support to entrepreneur in forms of grant, 10% of the respondents agreed Equity finance and 10% of the respondent agreed overdraft facilities.







Question 7: What was the process of accessing financial support like?
Table 4.7: Response to question 7
	Variables
	No of respondents
	Percentages

	Very Difficult
	30
	60

	Difficult 
	15
	30

	Easy
	5
	10

	Total
	50
	100


Sources: Field survey, 2025
The table shows that 60% of the respondents said to get financial support from Financial institution is very difficult, 30% of the respondent agreed that is difficult to get financial support from financial bank, 10% the respondent agreed that is easy to get financial support from financial bank  
Question 8: What factors influenced entrepreneur decision to apply for financial support? 
Table 4.8: Response to question 8
	Variables
	No of respondents
	Percentages

	Business Growth
	25
	50

	Interest Rate
	25
	50

	Personal recommendation
	-
	-

	Total
	50
	100


Sources: Field survey, 2025
The table shows that 50% of the respondents strongly agreed that factors influenced entrepreneur decision to apply for financial support is business growth, and 50% agreed factors influenced entrepreneur decision to apply for financial support is interest rate. 
Question 9: How do Zenith bank support the growth of entrepreneurship in Nigeria?
Table 4.9: Response to question 9
	Variables
	No of respondents
	Percentages

	Providing access to fund
	35
	60

	Offering training program
	10
	30

	Helping entrepreneurs with market access
	5
	10

	Total
	50
	100


Sources: field survey, 2025
The table shows that 60% of the respondents agreed that Zenith bank support the growth of entrepreneurship in Nigeria by providing access to funding, and  30% agreed to offering training program, while 10 agreed that Zenith bank support the growth of entrepreneurship in Nigeria by helping entrepreneurs with market access  
Question 10: Do you believe that financial institutions in Nigeria adequately support entrepreneurs, 
Table 4.10: Response to question 10
	Variables
	No of respondents
	Percentages

	Strongly Agreed
	40
	90

	Agreed
	10
	10

	None 
	-
	-

	Disagreed
	-
	-

	Strongly Disagreed
	-
	-

	Total
	50
	100


Sources: field survey, 2025
The table shows that 90% of the respondents strongly agreed that financial institutions in Nigeria adequately support entrepreneurs,, and 10% agreed that financial institutions in Nigeria adequately support entrepreneurs,. 
4.4	 RESEARCH HYPOTHESIS
4.4.1 Hypothesis One (Ho1)
	There is no actual and potential contribution of Zenith bank to the development of entrepreneurship
	The above hypothesis was tested using questionnaire item.
	Result of T-Test there is no actual and potential contribution of Zenith bank to the development of entrepreneurship 
Options				Frequency			   Percentages%
Yes					40					70.37
No					10					29.63
Total					50					100 
Source: field survey 2025
Using  x2
X2 =	E  (01-e1)		= 50/2 =25
e1
		
 = (40-25)2 + (10-25)2
	        25

	225 + 225			=           510	     = 20.4
             25	                           25
Therefore, the calculated x2 = 20.4
Degree of freedom = (n-1) (k-1)
	       (2-1) (2-1)
	        =1
According to the above analysis, there is actual and potential contribution of Zenith bank to the development of entrepreneurship.
4.4.2 Hypothesis Two (Ho2)
Entrepreneur does not play role in the development of  the state and nation as a whole
The above hypothesis was tested using questionnaire item.
Result of T-Test Entrepreneur does play role in the development of  the state and nation as a whole
Options				Frequency			Percentages%
Yes					45					88.9
No					5					11.1
Total					50					100 
Source: field survey 2025
Using  x2
X2 =	E  (01-e1)	= 50/2 =25
     e1
		
 = (45-25)2 + (5-25)2
	        25

	400 + 400		 	= 800	     = 32
                   25	                                   25
therefore, the calculated x2 = 32
Degree of freedom = (n-1) (k-1)
	       (2-1) (2-1)
	        =1
      According to the above analysis, Entrepreneur does play role in the development of the state and nation as a whole
4.4.3 Hypothesis Three (Ho3)
	There is no actual problem that hinder entrepreneurs from securing assistance from financial institution.
	The above hypothesis was tested using questionnaire item.
	Result of T-Test There is actual problem that hinder entrepreneurs from securing assistance from financial institution.
Options				Frequency			Percentages%
Yes					35					70
No					15					30
Total					50					100 
Source: field survey 2025
Using  x2
X2 =	E  (01-e1)	= 50/2 =25
     e1
		
 = (35-25)2 + (15-25)2
	        25

	100 + 100		 	= 200	     = 8
                   25	                                   25
therefore, the calculated x2 = 8
Degree of freedom = (n-1) (k-1)
	       (2-1) (2-1)
	        =1
      According to the above analysis, There is no actual problem that hinder entrepreneurs from securing assistance from financial institution.
4.5	SUMMARY OF THE FINDINGS
The research survey has indicated that financial institution plays a significant role in the development of entrepreneurship in Nigeria. The study discovered that actually financial institution provide loan, grant and overdraft to the entrepreneur for the development of their business.	
However, the study observed that without financial support from financial institution entrepreneurship cannot grow in Nigeria.
















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY 
The research study found financial institution financing is a tool for the growth of the small business sector of the Nigerian economy, and the owners and managers knowledge of how to secure financial institutions loans is relevance to securing the loan by small businesses. It was also discovered that, owners of the small business that employed managers who are expert in the process of securing financial institutions loan achieve their financing goals more than those that do not have experts managing their loan management processes.
The findings of this study aligned with lack of financing from formal financial institutions resulted in the failure of most small businesses in Nigeria (Obokoh & Asaolu, 2018). The analysis of data shows a positive relationship between access to financial institutions loans by entrepreneurship and their growth. The study also confirmed with the research of Akinola and Iordoo (2019) which found lack of funding is the barrier of entrepreneurship to capital markets in Nigeria. Similarly, lack of entrepreneurship funding in Nigeria negates their opportunity to grow and become public liability firms. If small businesses can access financing from formal financial institutions in Nigeria, the tendency that they will grow and be quoted as public companies are high if such financing is strategically applied to innovative businesses. Gbandi and Amissah (2020) also found the failure of entrepreneurship in Nigeria is largely attributed to their inability to secure long-term debt that will grow the business, which aligned with the findings of this study. Another study found that, among the external factors that hinder entrepreneurship (Bah & Fang, 2021). It was also discovered undercapitalization of Nigerian small businesses is attributed to the owners’ tendencies to the use of family and personal savings than sourcing institutional funding, which conform with the findings of the study (Opara, 2017). Small business owners and managers are discouraged to apply for a loan from a financial institution because of administrative frustrations involved in the loan application procedures (Cole & Sokolyk, 2018). 
According to Cole and Sokolyk (2018), one-third of the discouraged firms would have secured the loan if they applied because of the potentiality of the business. The findings of Cole and Sokolyk conformed with the conclusions of the study that owners of small businesses that employed experts with knowledge of how to secure financial institutions loan help small businesses to secure long-term institutional funding that grows their business. Similarly, it aligned with the finding growth of SMEs in Nigeria is positively related to their ability to secure microcredit institutional funding (Franca, 2019). 
A study by Oliyide (2018) discovered financial institutions in Nigeria does not associate with risk involving SMEs loans, while Opara (2017) stated that SMEs inadequate collateral and bad records are the reasons why financial institutions avoided SMEs loan applications. High interest rate is one of the factors that prevent entrepreneurship from applying for financial institutions loans (Franca, 2019). Notwithstanding risk, unreliable collateral, and poor records that discourage financial institutions to grant loans to entrepreneurship, Terungwa (2020) found SMEs with proper risk management strategies secure loans from financial institutions. Therefore, the findings of this paper that employing experts with knowledge of how to secure financial institutions loans will help small businesses to secure institutional loans aligned with the findings of Terungwa that proper risk management strategies secure loans financial institutions loans for entrepreneurship. 

5.2	CONCLUSION
Entrepreneurship in Nigeria are faced with numerous challenges ranging from entrepreneurial, enterprise, and external factors challenges. Among the many challenges identified by researchers, most of them are external factor challenges. The growth of small businesses will provide the Nigerian economy with the necessary impetus that will reduce the level of unemployment in the country. The growth can be achieved if Entrepreneurship can access long-term financing to innovate and be relevant in the 21st -century competitive business environment. The study found financial institutions financing is one of the long-term sources of financing that grows entrepreneurship in Nigeria and Experts employed by owners played a role in securing the loan for small businesses
5.3	RECOMMENDATIONS 
The following are recommendations for deduced from the findings of the study.
Entrepreneur should not limit their financing to family and personal savings. They should source additional funding to grow their business from financial institutions. Entrepreneur should employ persons that will keep proper records to enable lenders to assess their potentiality when they apply for institutional financing. Entrepreneur should employ experts with knowledge of securing long-term loans, and loan management to help secure loans and manage the loan successfully. 
Entrepreneur development agencies should train managers on loan application procedures and enlighten them the benefits of institutional loans to their businesses. The government should find away to bring down the high interest rate of small business loans to facilitate their growth to enable employing more citizens of Nigeria by the sector.
5.4	FURTHER RECOMMENDATION
· A study of why small businesses are avoiding financial institutions loans should be carried out by SMEDAN to enable them to understand different reasons as it applies to different demographics of the Nigerian economy. 
· The study should be carried by the financial institutions’ regulatory authority particularly on the Loan packages that can easily be assessed by small businesses and those that can be repaid easily to boost the growth of the sector. 
· A study should be made by Entrepreneurship researchers on how best to assist small businesses to access institutional financing.
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