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ABSTRACT

This study investigates the influence and uses of social media in creating awareness about fact-checking and digital rights among students at Kwara State Polytechnic. With the proliferation of misinformation and evolving digital landscapes, social media platforms serve as critical tools for disseminating information and shaping perceptions. The research explores how platforms such as X, Instagram, and WhatsApp are utilized by students to access, share, and verify information, as well as their awareness of digital rights, including privacy, freedom of expression, and data protection. Employing a mixed-methods approach, the study combines surveys and interviews to assess students’ engagement with social media, their fact-checking practices, and their understanding of digital rights. Preliminary findings suggest that while social media significantly enhances awareness, challenges such as misinformation overload and limited digital literacy hinder effective fact-checking and rights advocacy. The study underscores the need for targeted educational interventions to empower students in navigating digital spaces responsibly and safeguarding their digital rights.
.
ii

CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
Due to the advancement in technology of media typology people are actively participating in journalism through the dissemination of information from their social media platforms to the general public.
Increase in social media usage has led to an increase in the spread and consumption of fake news and unverified information and news (Talwar, Dhir, Singh, & Salo 2020).
Fact-checking, as we know it today, has its roots in journalism and has evolved over time. Brooke Borel (2018), science writer and fact-checking expert defines "Fact-checking as the process of verifying the accuracy of information, especially in science, health, and technology reporting."
According to Claire Wardle (2017), expert on misinformation and fact-checking defined "Fact-checking as a crucial process in journalism and public discourse, which involves verifying the accuracy of claims and correcting misinformation."
The advent of social media has revolutionized the way information is disseminated and consumed (Kaplan & Haenlein, 2010). Social media platforms have become an essential tool for communication, information sharing, and social interaction (Boyd & Ellison, 2007). However, the proliferation of misinformation and disinformation on social media has raised concerned about the impact on individuals, communities, and society (Allcott & Gentile, 2017)
In Nigeria, social media has become a vital platform for information dissemination, with over 80 million internet users (Nigerian Communications Commission, 2022). However, the luck of digital literacy and critical thinking skills among Nigerian youths has led to the spread of misinformation, hate speech, and online harassment (UNESCO, 2019).
1.2 Statement of Problem
While social media offers numerous benefits in terms of information access and communication, the issue of misinformation remains a significant concern. Many students may lack the skills to distinguish credible information from falsehoods, which can lead o the spread of misinformation. Furthermore, limited awareness of digital rights leaves students vulnerable to online risks, such as privacy breaches and cyberbullying.
Despite the importance of fact-checking and digital rights, there is limited research on the influence of social media in promoting these concepts among students in Nigerian polytechnics, particularly in Kwara State Polytechnic. This study seeks to address this gap by investigating how social media can be used to educate students on fact-checking practices and their digital rights, and to assess the effectiveness of these platforms in fostering awareness and responsible online behavior.
1.3 Objectives of the study
1. To examine the level of awareness about fact-checking and digital rights among Kwara state polytechnic students.
2. To investigate the influence of social media on awareness about fact-checking and digital rights among kwara state polytechnic students.
3. To identify the factors that affect the effectiveness of social media in creating awareness on fact checking and digital rights among Kwara state polytechnic students.
1.4 Research Questions
1. What is the level of awareness about fact-checking and digital rights among Kwara state polytechnic students?
2. How do social media platforms influence awareness on fact-checking and digital chhta among Kwara state polytechnic students?
3. What are the factors that affect the effectiveness of social media in creating awareness on fact-checking and digital rights among Kwara state polytechnic students?
1.5 Significance of the study
This study will contribute to the existing body of knowledge on the role of social media in creating awareness on fact-checking and digital rights (Wardle, 2017). The findings will provide insights for policymakers, educators, and stakeholders on effective strategies for promoting digital literacy and critical thinking skills among Kwara state polytechnic students:

Contributing to Academic Knowledge. This study will add to the existing body of research on social media's role in education, fact-checking, and digital rights, providing a local perspective from Kwara Polytechnic. It will serve as a reference for future researchers examining similar topics in different contexts.
Empowering Students as Responsible Digital Citizens. The study will foster a culture of responsible social media usage among students, equipping them to navigate the digital world with confidence and ethical standards. It will encourage active participation in onlin discussion while adhering to informed and respectful communication.
Enhancing Digital Literacy. The study will provide insights into how well stalents understand and practice fact-checking, fostering critical thinking and responsible datal behavior. It will help identify gaps in digital literacy and suggest ways to improve stude ability to assess information accuracy and authenticity.
1.6 Scope of the Study
This study will focus on Kwara state polytechnic students. The study will explore t influence of social media on awareness about fact-checking and digital rights, using survey an questionnaire method, a survey is a research method used to collect data from a predefined group of respondents to gain insights into specific topics or issues. It involves systematically gathering information about attitudes, behaviors, opinions, or characteristics through structured or semi-structured questions. Surveys are commonly used in quantitative research and are designed to provide measurable data that can be analyzed to answer research questions or test hypotheses
A questionnaire is a data collection instrument used in surveys. It consists of a series of written or printed questions designed to gather specific information from respondents. Questionnaires can include closed-ended questions (e.g., multiple-choice, Likert scale) for quantitative analysis and open-ended questions for qualitative insights.



1.7 Definition of Key Terms
1. Fact-checking: The process of verifying information to be disseminated is the public to confirm its authenticity to avoid misinformation which can lead to defamation of character of an individual, group of people or state of discussion.
2. Digital rights: The rights and freedoms enjoyed by individuals in the digital sphere.
3. Social media: Online platforms that enable social interaction, information sharing, and communication.





















CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews relevant literature on the influence and uses of social media in creating awareness about fact-checking and digital rights. The focus is on exploring social media's role as an information dissemination tool, its influence on students' perception of fact-checking and digital rights, and the challenges faced in using social media for this purpose. The chapter provides a theoretical framework and highlights gaps in existing literature, with emphasis on Kwara State Polytechnic students.
2.1 Conceptual Framework
Social Media platforms like Facebook, Twitter, Instagram, and WhatsApp have revolutionized how information is shared and consumed. They allow instant dissemination of information to a wide audience, making them crucial tools for raising awareness. Research by Kaplan and Haenlein (2010) categorizes social media into various forms, including blogs, collaborative projects, and social networking sites, all of which facilitate engagement and interaction among users.
Social media refers to online platforms and tools that enable users to create, share, and interact with content. These platforms include social networking sites, blogs, forums, and multimedia sharing sites such as Facebook, Twitter, Instagram, TikTok, and YouTube. Social media provides real-time communication and access to diverse information sources, making it a powerful tool for awareness campaigns.
The unique features of social media, such as interactivity, immediacy, and widespread accessibility, make it an essential medium for engaging younger audiences, particularly students. By leveraging social media, organizations and individuals can disseminate information rapidly and tailor content to meet the specific needs of their target audience.
Fact-checking and digital rights awareness are essential components of digital literacy (Wardle, 2017). Digital literacy encompasses critical thinking, technical skills, and social norms necessary for effective online interaction (Hobbs, 2017).
Fact-Checking: Fact-checking involves verifying information to determine its accuracy and reliability. In an era where misinformation and fake news are rampant, fact-checking has become a critical practice for combating the spread of false information. Social media, while a source of valuable information, has also contributed to the rapid dissemination of unverified claims, making fact-checking more important than ever.
For students, especially those in higher education, fact-checking skills are essential for academic success, informed decision-making, and civic engagement. Organizations like Africa Check and Dubawa are actively leveraging social media to promote fact-checking practices across Nigeria, including Kwara State Polytechnic, ensuring that students can critically evaluate information before accepting or sharing it.
Digital rights awareness encompasses the rights to privacy, freedom of expression, and access to information in the digital age. These rights are fundamental in protecting individuals from surveillance, data breaches, and online harassment. The United Nations has recognized digital rights as an extension of human rights in the digital age (UNESCO, 2019). However, awareness of these rights remains low, especially among young people in developing countries.
Social media plays a dual role in digital rights awareness: it serves as a platform for advocacy and a medium for raising awareness about violations. Initiatives by organizations like Paradigm Initiative and the Centre for Democracy and Development use social media campaigns to educate students on their rights, ensuring they can navigate the digital world responsibly and safely.
- Social Media as a Tool for Awareness: Social media's ability to amplify messages makes it a powerful tool for creating awareness on fact-checking and digital rights. Social media platforms have revolutionized communication and information sharing, making them powerful tools for raising awareness on critical issues like fact-checking and digital rights. Among students, particularly at institutions like Kwara State Polytechnic, social media serves as a key avenue for learning, engagement, and advocacy. The following sections detail how social media facilitates awareness on fact-checking and digital rights. Some of the key strategies used include:
· Content Creation and Sharing: campaigns that use local languages and culturally relevant examples are more relatable to students at Kwara State Polytechnic. Social media platforms allow, customization of content to suit the audience.
· Localized Fact-Checking Content: Platforms can post examples of fake news that are trending locally, alongside tips on identifying false claims.
· Digital Rights in Nigeria: Content focusing on Nigerian laws, such as the Nigeria Data Protection Regulation (NDPR), helps students understand their rights in a context they can relate to. Educators and activists create info-graphics, videos, and articles to highlight the importance of critical thinking and digital rights.
· Hashtag Campaigns: Specific hashtags like #FactCheckNigeria and #DigitalRightsNow help aggregate content, making it easier for users to access and engage with relevant materials.
· Influencer Partnerships particularly those with educational or tech-oriented followings, can amplify awareness campaigns. Similarly, collaborations with advocacy organizations focused on fact-checking and digital rights ensure that students access accurate and relevant information, Influencers in Fact-Checking: Influencers can participate in campaigns like debunking trending fake news or promoting critical thinking. Advocacy for Digital Rights: Partnerships with organizations like Paradigm Initiative or Enough is Enough Nigeria can provide students with tailored resources on digital rights. Collaborations with influencers who resonate with students help expand the reach and impact of awareness campaigns.
· Interactive Engagement: Social media platforms are highly interactive, allowing creators to use multimedia formats like videos, info-graphics, memes, and live streams to engage users. For students, visually appealing content tends to be more impactful than plain text. Fact-checking Tools Demonstration: Short tutorial videos demonstrating how to use fact-checking tools like Google Reverse Image Search, Snopes, and Hoaxy can be widely shared among students. Digital Rights Education. Info-graphics explaining concepts like privacy settings, cybersecurity tips, and data protection rights are easy to share and understand Platforms like Instagram and TikTok enable interactive tools such as polls quizzes, and live sessions to engage students effectively.
Challenges in Leveraging Social Media for Awareness
Despite its potential, using social media for awareness creation faces several challenges:
- Misinformation and Disinformation: The same platforms used for awareness can also be exploited to spread false information, complicating efforts to educate students.
- Digital Divide: Limited access to smartphones and the internet among some students may hinder the effectiveness of social media campaigns.
- Engagement Fatigue: With the overwhelming volume of content on social media, students may become less responsive to campaigns.
- Trust Issues: Some students are skeptical about the credibility of information shared on social media, making it essential to involve trusted sources.
Case Studies and Success Stories
Several campaigns have demonstrated the effectiveness of social media in promoting fact-checking and digital rights awareness:
- Dubawa's Social Media Outreach: Dubawa uses platforms like Twitter and Instagram to share simplified fact-checking guides and debunk false claims. Their campaigns have engaged thousands of Nigerian students.
- Paradigm Initiative's Digital Rights Advocacy: This organization has successfully used social media to educate young Nigerians about their digital rights, using hashtags and webinars to discuss privacy, surveillance, and online freedom of expression.
- Implications for Kwara State Polytechnic Students: Social media provides Kwara State Polytechnic students with access to diverse perspectives on fact-checking and digital rights. By participating in online campaigns and leveraging resources shared on social platforms, students can develop critical skills necessary for academic and personal growth. Additionally, active engagement with digital rights content ensures that they understand how to protect their online presence and advocate for a fair and secure digital environment.
Independent Variables:
- Social Media Usage: Frequency and duration of social media use among students. This shows how the various social media platforms is being used among Kwara State Polytechnic students to source for information, entertainment and also educate themselves.
* Social Media Literacy: Students' ability to critically evaluate online information and identify biases. This refers to how Kwara state polytechnic students, evaluates and examines information they wish to consume before the consumption. It critically evaluates the biases in information to determine whether or how they consume them.
*Digital Rights Awareness: Students' knowledge and understanding of digital rights and online responsibilities. This refers to the knowledge and understanding of Kwara state polytechnic students about their rights and responsibilities in the digital world. This includes awareness of:
a. Online privacy: Understanding how personal data is collected, used, and protected online.
b. Digital security: Knowing how to protect oneself from cyber threats, such as phishing, malware, and online harassment.
c. Freedom of expression: Understanding the rights and limitations of online speech, including hate speech, defamation, and censorship.
d. Intellectual property: Knowing how to respect and protect intellectual property rights, such as copyright and trademarks, in the digital environment.
Dependent Variables:
1. Fact-Checking Awareness: Fact-checking refers to the process of verifying the accuracy of information, especially in the context of online content. Kwara state polytechnic Students' knowledge and understanding of fact-checking principles and practices. Fact-checking can be measured through various indicators, such as:
* Knowledge of fact-checking principles: Students' understanding of fact-checking concepts, such as source evaluation, bias detection, and evidence-based reasoning
* Ability to identify misinformation: Students' capacity to recognize and distinguish between accurate and inaccurate information online.
* Frequency of fact-checking behavior: Students' self-reported frequency of fact-checking online content, such as news articles, social media posts, or online advertisements.
* Confidence in fact-checking abilities: Students' self-assessed confidence in their ability to fact-check online information.
2. Digital Literacy: This refers to the ability to effectively use digital technologies, such as computers, smartphones, and the internet, to access, evaluate, create, and communicate information. Kwara State Polytechnic Students' ability to effectively use digital technologies to access, evaluate, and create information, and limitations of online speech, including hate speech. defamation, and censorship.
2.2 Theoretical Framework
1. Social Cognitive Theory (Bandura, 1977 SCT) is a psychological theory that explains how people learn and adopt new behaviors, attitudes, and knowledge by observing and imitating others. The theory was developed by Albert Bandura in the 1970s and 1980s. It posits that learning is a cognitive process that occurs through observing and imitating others, and that people's behaviors, attitudes, and knowledge are shaped by their social environment.
It focuses on how people acquire and maintain behaviors through observation, interaction, and environmental influences. Applying SCT to this research work, we can explore how students learn and engage with fact-checking and digital rights. Observational Learning, students observe content shared on social media platforms (e.g., posts, videos, and campaigns) about fact-checking and digital rights. Influencers, educators, or peers sharing credible information encourage students to mimic positive online behavior, such as verifying sources or advocating for digital rights.
By integrating Social Cognitive Theory into this research work, we can effectively leverage the power of social media to influence students' attitudes and behaviors toward fact-checking and digital rights advocacy.
2. Diffusion of Innovations Theory: Everett Rogers' Diffusion of Innovations Theory (1962) examines how new ideas and technologies spread within a social system. The theory identifies five adopter categories: innovators, early adopters, early majority, late majority, and laggards. In the context of social media awareness campaigns:
* Innovators and Early Adopters: Students who are tech-savvy and curious about digital literacy tools are more likely to embrace fact-checking practices and advocate for digital rights.
* Early and Late Majority: Awareness campaigns can influence the broader student body through consistent messaging and, peer-to-peer sharing.
* Laggards: Over time, even less engaged students may adopt these practices as they become part of the institutional culture. This theory highlights the importance of strategically targeting early adopters at Kwara State Polytechnic to ensure the widespread diffusion of fact-checking and digital rights awareness.
* Health Belief Model (Becker & Rosenstock, 1984 HBM): is a psychological model that explains how people's beliefs and attitudes influence their health behaviors. Developed by Irving Rosenstock in 1966, the HBM aims to predict and explain why people engage in certain health-related behaviors. Kwara state polytechnic Students' perceived susceptibility to online risks and benefits influences their adoption of fact-checking and digital rights awareness. Rosenstock. 1984 HBM): is a psychological model that explains how people's beliefs and attitudes influence their health behaviors. Developed by Irving Rosenstock in 1966, the HBM aims to predict and explain why people engage in certain health-related behaviors. Kwara state polytechnic Students' perceived susceptibility to online risks and benefits influences their adoption of fact-checking and digital rights.
2.3 Review of Related Studies
The research on the role of social media in awareness campaigns concludes that these platforms play a significant and multifaceted role in modern communication. They act as powerful tools for disseminating information, engaging audiences, and fostering awareness about critical issues such as fact-checking and digital rights. Here are the key takeaways:
1. Effective Dissemination of Information
Social media's ability to quickly and widely disseminate information makes it an effective medium for awareness campaigns. Platforms like Facebook, Twitter, and Instagram enable campaigns to reach diverse audiences, including underserved communities.
2. Promoting Critical Thinking and Fact-Checking
Through media literacy programs, social media has proven to be an essential tool in combating misinformation. Campaigns that leverage these platforms teach users, especially students, how to critically evaluate information and verify sources, empowering them to navigate digital spaces responsibly.
3. Challenges of Misinformation
While social media is instrumental in spreading awareness, it is also a primary source of misinformation. The dual nature of social media requires that awareness campaigns include education on responsible usage and verification techniques.
4. Collaborative Efforts Enhance Impact
Partnerships with educational institutions and global organizations have amplified the success of social media campaigns. Programs like FactCheckAfrica's initiatives in Nigerian schools demonstrate how collaborative efforts can foster a culture of informed media consumption.
In conclusion, social media serves as both a challenge and a solution in awareness campaigns. Its role is transformative in empowering individuals with the knowledge and tools to address misinformation and advocate for digital rights. However, its effectiveness depends on strategic use, education, and ongoing collaboration between stakeholders.
The research on fact-checking training for students concludes that it is a critical component of modern education, equipping young people with the skills necessary to navigate the digital information landscape. The findings highlight the following key points:
1. Empowering Critical Thinking
Fact-checking training fosters critical thinking by teaching students how to evaluate information credibility, detect biases, and verify the authenticity of online content. This helps students become more discerning consumers and producers of digital information.
2. Mitigating Misinformation
Students trained in fact-checking are better prepared to combat the pervasive spread of misinformation. This is particularly important in the context of social media, where false information can quickly gain traction. These skills help students contribute positively to the digital ecosystem.
3. Holistic Educational Benefits
Fact-checking training integrates seamlessly with broader media literacy and digital rights education. It not only enhances academic research skills but also prepares students for responsible digital citizenship, fostering a culture of informed decision-making and ethical online behavior.
Finally, Fact-checking training for students is a vital tool in combating misinformation and fostering critical digital literacy. By integrating these skills into education, institutions can prepare students to navigate the complexities of the digital age responsibly and confidently, contributing to a more informed and empowered society..














CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Introduction
This chapter outlines the research methodology employed to investigate the influence and uses of social media in creating awareness on fact-checking and digital rights among Kwara State Polytechnic, students. The chapter discusses the research design, population, sample size, sampling technique, data collection instruments, and data analysis procedures.
3.2 Research Design
This study adopts a survey research design, which is appropriate for assessing students' perceptions, awareness, and engagement with social media regarding fact-checking and digital rights. The survey method allows for the collection of primary data from a large population, making it suitable for analyzing trends and patterns. This study also employed a quantitative research approach, using a survey research design. The survey design was chosen because it allows for the collection of data from a large sample size, which can be generalized to the population.
3.3 Population of the Study
The population of this study consisted of students from Kwara State Polytechnic in Nigeria. The population was chosen because students are active users of social media and are directly affected by issues related to misinformation, fact-checking, and digital rights.
3.4 Sample Size
A sample size of 500 students will be selected using a random sampling technique to ensure fair representation. The sample will be drawn from different faculties and departments to capture diverse perspectives. The stratified sampling technique may also be used to ensure equal representation of male and female students and different academic levels.
3.5 Sampling Technique
The primary instrument for data collection is a structured questionnaire designed to gather quantitative data on:
· Students' awareness of fact-checking and digital rights.
· The role of social media in disseminating fact-checking and digital rights information.
· Students' engagement with fact-checking content on social media.
· The perceived influence of social media in combating misinformation and promoting digital rights.
The questionnaire consists of closed-ended questions to facilitate easy quantification and analysis, as well as some open-ended questions to allow respondents to elaborate on their perspectives.
3.6 Data Collection Instrument
A questionnaire was used as the data collection instrument for this study. The questionnaire consisted of 30 items, divided into five sections:
1. Demographic information
2. Social media usage
3. Fact-checking and digital rights awareness
4. Influence of social media on fact-checking and digital rights awareness
5. Challenges faced in using social media for fact-checking and digital rights awareness
3.7 Data Collection Procedure
The questionnaires were administered to the respondents through an online platform. The link to the questionnaire was shared with the respondents through their university email addresses and social media groups. However, the instrument will be reviewed by academic experts in media studies and digital rights to verify its relevance, clarity, and effectiveness in addressing the research objectives.
3.8 Data Analysis Procedure
The collected data will be analyzed using descriptive and inferential statistics with the help of SPSS (Statistical Package for the Social Sciences). Data analysis will include:
· Descriptive statistics (percentages, mean, frequency distribution) to summarize responses.
· Inferential statistics (chi-square test, correlation analysis) to determine the relationship between social media usage and awareness of fact-checking and digital rights.
3.9 Ethical Considerations
THIS RESEARCH UPHOLDS ETHICAL STANDARDS BY ENSURING:
Informed Consent: Participants will be briefed about the study's objectives, and their consent will be obtained before participation.
Confidentiality: Responses will be kept confidential and used strictly for research purposes.
Voluntary Participation: Participants will have the right to withdraw at any stage without consequences.



















CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 Data Presentation and Analysis
This chapter presents the analysis and interpretation of the data obtained from the questionnaire distributed to respondents. The data is analyzed using tables, percentages, and chi-square to ensure the validity and reliability of the findings. A total of 100 questionnaires were distributed, all of which were filled and returned, representing a 100% response rate. The analysis answers the research questions outlined in the study.
Number of Questionnaires Distributed: 100
Number of Questionnaires Filled and Returned: 100
Number of Questionnaires Not Returned: 0
Number of Questionnaires Analyzed: 100 
SECTION A 
Table 1: What is your age group?
	REPONSES
	FREQUENCY 
	PERCENTAGE 

	16-20
	14
	14%

	21-25
	51.5
	51.5%

	26-34
	34.3
	34.3%

	TOTAL 
	100
	100%


Field Survey, 2025
From Table 1 above, 51.5% of the respondents are within 21-25years, 34.4% are 26years and above while 14% are 16-20years.






Table 2: What is your gender?
	REPONSES
	FREQUENCY 
	PERCENTAGE 

	Male 
	35
	35%

	Female 
	55
	55%

	Preferd not say 
	10
	10%

	Total 
	100
	100%


Field survey 2025 
The table shows that 35% of the respondents are male, 55% are female while 10% prefer not to say.
Table 3: what is your academic level?
	REPONSES
	FREQUENCY 
	PERCENTAGE 

	ND 1
	11.2
	11.2%

	ND2 
	16.3
	16.3%

	HND1
	11.2
	11.2%

	HND2 
	61.2
	61.2%

	TOTAL 
	100
	100%


Field survey 2025 
The table shows that 61.2% of respondents are in HND2, 11.2% in HND1, 16.3% in ND2, and 11.2% in ND1.
Table 4: Which institute you are in?
	REPONSES
	FREQUENCY 
	PERCENTAGE 

	IICT
	63.3
	63.3%

	IES
	11.2
	11.2%

	IFMS
	20.4
	20.4%

	IOT
	5.1
	5.1%

	TOTAL 
	100
	100%


Field survey 2025 
The table show that 63.3% of respondents are in IICT, 20.4% in IFMS, 11.2% in IES and 5.1% in IOT
Table 5: Which social media platform do you use most ?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Whatsapp
	73.7
	73.7%

	Instagram 
	20.2
	20.2%

	facebook
	6.1
	6.1%

	Total 
	100
	100%


Field survey 2025
Table 5, 73.3% of respondents uses WhatsApp, 20.2% uses instagram, and 6.1% in ND1. This indicates a significant consensus that WhatsApp is an effective medium for rapidly disseminating information.
Table 6: How many hours do you use on social media daily?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Less than 2hours
	16.3
	16.3%

	2-4hours
	25.5
	25.5%

	More than 4hours
	58.2
	58.2%

	TOTAL 
	100
	100%


Field survey 2025
The table show that 58.2% of respondents uses social media for more than 4hours daily, 25.5%  uses 2-4hours and 16.3% less than 2hours daily.
Table 7: How often do you come across false information on social media?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Frequently
	59.6
	59.6%

	Occasionally
	35.4
	35.4%

	Never:
	5
	5%

	TOTAL 
	100
	100%


Field survey 2025
The table show that 50.6% of respondents comes across false information ok social media, 35.4% occasionally and 5% haven’t come across false information on social media.
Table 8: Do you verify information before sharing it online?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes always
	70.7
	70.7%

	Sometimes
	25.3
	25.3%

	No
	4
	4%

	TOTAL 
	100
	100%


Field survey 2025 
The table shows that 70.7% of respondents verify information before sharing it online, 25.3% does sometimes 24% in ND2, and 4% don’t verify it. This shows that individuals verify information before sharing it to avoid misinformation
Table 9: Are aware of what fact checking means?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes 
	71.4
	71.4%

	Not sure
	25.3
	25.3%

	No
	4
	4%

	Total 
	100
	100%


Field survey 2025 
The table shows that 70.7% of respondents verify information before sharing it online, 25.3% does sometimes 24% in ND2, and 4% don’t verify it. This shows that individuals verify information before sharing it to avoid misinformation.




Table 10: Are aware of what fact checking means?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes 
	71.4
	71.4%

	Not sure 
	23.5
	23.5%

	No
	5.1
	5.1%

	Total 
	100
	100%


Field survey 2025 
The table shows that 71.4% of respondents knows what fact checking means, 23.5% are not sure, and 5.1% don’t know what fact checking means at all.
Table 11: Have you ever used a fact checking website or tools (e.g Dubawa, Africa check)?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes 
	48
	48%

	Yes but never used it
	22.4
	22.4%

	No
	29.6
	29.6%

	Total 
	100
	100%


Field survey 2025
The table shows that 48% of respondent use fact-checking website 22.4% have ever heard of it but never used it, and 29.6% don’t use fact checking website at all.
Table 12: What is your usual source of information on social media?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Friends and family
	28.6
	28.6%

	News pages/blogs
	48
	48%

	Influencer/ Celebrities:
	23.4
	23.4%

	Total 
	100
	100%


Field survey 2025
The table shows that 48% of respondents uses social media to source for news, 28.6% gets news from friends and family and 23.4% gets their news feed from influencers/celebrities.
Table 13: Why don't you fact check information regularly
	REPONSES
	FREQUENCY
	PERCENTAGE 

	I trust the source
	48.4
	48.4%

	I don’t know how:
	27.4
	27.4%

	I think it’s not necessary:
	24.2
	24.2%

	Total 
	100
	100%


Field survey 2025
The table shows that 48.4% of respondents don’t bother to check out for the authenticity of the news because they trust the source of the information, 27.4% don’t know how to fact check, and 24.2% thinks it’s not necessary to fact check.
Table 14: Are you aware of digital rights (e.g,. online privacy, access to information)?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	66.7
	66.7%

	A little
	29.3
	29.3%

	No
	4
	4%

	Total 
	100
	100%


Field survey 2025
The table shows that 66.7% of respondents are fully aware of their digital rights and access to information, 29.3% knows a little about their digital rights, and 4%don’t know about their digital rights at all.
Table 15: Where did you learn about digital rights?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Social media
	63.6
	63.6%

	School
	30.3
	30.3%

	Nowhere
	6.1
	6.1%

	Total 
	100
	100%


Field survey 2025
The table shows that 63.6% learnt about their digital rights on social media platforms, 30.3% learnt about it in school, the four corners of a classroom and 6.1% don’t know where they learnt about fact checking at all.
Table 16: Do you think digital rights are important in fighting misinformation?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes:
	70.4
	70.4%

	Not sure
	25.5
	25.5%

	No
	4.1
	4.1%

	Total 
	100
	100%


Field survey 2025
The table shows that 70.4% of respondents believes digital rights are used to fight against misinformation, 25.5% are not sure, and 4.1% did not agree with the term.
Table 17: Have you been thought about digital rights or online safety in school?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	62.2
	62.2%

	Not formally
	25.5
	25.5%

	No 
	12.2
	12.2%

	Total 
	100
	100


Field survey 2025
The table shows that 62.2% have learnt about digital rights and online safety in school, 25.5% learnt about it but not formally, and 12.2% have not learnt about digital rights at all.
Table 18: Have you seen any awareness campaign about fact checking online ?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes 
	63.6
	63.6%

	Not sure 
	22.2
	22.2%

	No 
	14.1
	14.1%

	Total 
	100
	100%


Field survey 2025
The table shows that 63.6% of respondents have seen the awareness campaign of fact checking online, 22.2% are not sure if they have seen it and 14.1% are yet to see it.
Table 19: Did the campaign influence your behavior?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes 
	53.1
	53.1%

	A little 
	25.5
	25.5%

	No 
	21.4
	21.45%

	Total 
	100
	100%


Field survey 2025
The table shows that 53.1% agreed that the campaign influences their behavior, 25.5% believed a little and 21.4% do not agree that the campaign influences their behavior.
Table 20: Do you believe social media can help promote fact checking among students?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	78.6
	78.6%

	May be 
	16.3
	16.3%

	No 
	4.1
	4.1%

	Total 
	100
	100%


Field survey 2025
The table shows that 78.6% believed that social media helps to promote fact checking, while 16.3% are not sure, and 4.1% disagreed that social media promotes fact checking among students.





Table 21: What is the best way to promote fact checking awareness in your school?
	REPONSES
	FREQUENCY
	PERCENTAGE 

	Through social media campaigns
	70.5
	70.5%

	Through workshop/seminars:
	17.9
	17.9%

	Through posters and handbill
	11.6
	11.6%

	Total 
	100
	100%


Field survey 2025
The table shows that 70.5% believes that the best way to promote fact checking is through social media campaigns, while 17.9% thinks the best way to promote fact checking is through workshops/seminars, and 11.6% believes poster and handbook will promote fact checking effectively.
4.2 Analysis of Research Questions 
This chapter presents the results of the study on the influence and uses of social media in creating awareness on fact-checking and digital rights among Kwara State Polytechnic students. The findings are based on data collected through surveys and focus group discussions.
Research Question 1: 
What are the factors that affects the effectiveness of social media in creating awareness on fact checking and digital rights among students? 
The data on table 19 answers the question of the effectiveness of social media in creating awareness on fact checking and digital rights among Kwara state polytechnic students. The effectiveness of social media in creating awareness on fact-checking and digital rights among Kwara State Polytechnic students can be influenced by several factors, including:
Digital literacy: Students ability to critically evaluate online information and navigate digital platforms. A review on the research piece shows that 78.6% of the audience believes that Social media usage helps in promoting fact checking and digital rights among students. 16.3% of the audience are indifferent about the suggestion while 4.1% disagrees totally to the points raised. Frequency, duration, and purpose of social media use can impact exposure to fact-checking and digital rights content. Content credibility: Trustworthiness and reliability of sources sharing fact-checking and digital rights information on social media.
Relevance and engagement: Content relevance, format, and engagement strategies can influence students' interest and participation. Institutional support: Polytechnic's promotion of digital literacy, fact-checking, and digital rights education can enhance social media efforts. Socio-cultural factors: Students' cultural background, social environment, and peer influences can shape their perceptions and behaviors.
Research question 2: 
How do social media platforms influence awareness on fact checking and digital right among Kwara state polytechnic students? 
The data on table 14, shows the Influence of Social Media Platforms. Social media platforms can significantly influence awareness of fact-checking and digital rights. 63.6% of the audience confirmed social media influence awareness on fact checking and digital rights.
Information dissemination: Social media platforms can rapidly spread fact-checking information and digital rights awareness.
Targeted reach: Platforms allow for targeted outreach to specific audiences, increasing awareness among relevant groups.
Engagement and interaction: Social media enables users to engage with fact-checking content, fostering critical thinking and discussion.
Misinformation spread: Social media can also spread misinformation, undermining fact-checking efforts.
Platform-Specific Influences
Facebook and Twitter: Widely used for fact-checking and digital rights discussions.
WhatsApp and Telegram: Popular for sharing fact-checking content and discussing digital rights.
Instagram and TikTok: Visual-centric platforms can effectively raise awareness through infographics and short videos.
Research question 3 
Do you think digital rights are important in fighting misinformation? 
The data on table 15, shows how digital rights is important while fighting against misinformation as the study revealed that the Awareness of digital rights [94.9%] of respondents were aware of digital rights. Understanding of digital rights [71.4%] of respondents understood digital rights to include online privacy, freedom of expression, and access to information. Concerns about digital rights [66.7%] of respondents expressed concerns about online privacy and security. Influence of Social Media on Fact-Checking and Digital Rights. The study found that social media's role in fact-checking. Social media platforms were seen as both a source of misinformation and a tool for fact-checking. Social media's impact on digital rights. Respondents reported concerns about online harassment, cyberbullying, and data privacy.
4.3: Discussion of Findings 
The findings suggest that social media plays a significant role in shaping Kwara State Polytechnic students' awareness and practices regarding fact-checking and digital rights. While students are aware of fact-checking initiatives, there is room for improvement in their fact-checking practices. The study also highlights the need for increased awareness and education on digital rights. 
The Influence and Uses of Social Media in Creating Awareness on Fact-Checking and Digital Rights among Kwara State Polytechnic Students" reveals significant insights into the role of social media in promoting fact-checking and digital rights awareness. The findings are discussed below:
Social Media Usage Patterns, the study found that Kwara State Polytechnic students frequently use social media platforms, particularly WhatsApp, Facebook, and Instagram. This widespread adoption of social media presents opportunities for promoting fact-checking and digital rights awareness.
Fact-Checking Awareness and Practices.
The study revealed that students have varying levels of awareness about fact-checking initiatives. While some students are aware of fact-checking initiatives, others lack knowledge about how to verify information. This highlights the need for education and training on fact-checking practices.
Digital Rights Awareness, the study found that students have limited awareness about digital rights, including online privacy, freedom of expression, and access to information. This lack of awareness underscores the importance of promoting digital rights education.
Influence of Social Media on Fact-Checking and Digital Rights. The study showed that social media can be both a source of misinformation and a tool for promoting fact-checking and digital rights awareness. Social media platforms can be leveraged to disseminate fact-checking information and promote digital rights awareness.



















CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
This research study set out to examine the influence and uses of social media in creating awareness about fact-checking and digital rights among students of Kwara State Polytechnic. The study aimed to assess the level of awareness, the platforms used, the nature of content consumed, and how this has impacted students’ ability to verify information and understand their rights in the digital space.
Through the deployment of structured questionnaires and interviews, data were collected from a representative sample of students across different departments and analyzed quantitatively and qualitatively. The major findings of the study include:
1. High Usage of Social Media: A significant majority of the respondents use social media regularly, with platforms such as WhatsApp, Facebook, and Instagram being the most common. This shows that social media is an integral part of their daily communication and information consumption.
2. Moderate Awareness of Fact-Checking: While many students are familiar with the term “fake news,” fewer have a clear understanding of the concept and importance of fact-checking. Some are aware of platforms like Dubawa and Africa Check, but usage of such platforms remains low.
3. Low Awareness of Digital Rights: The study found that students’ knowledge of digital rights—such as privacy, freedom of expression online, data protection, and access to information—is relatively poor. Many were not aware of their rights concerning personal data shared online or how to report abuses.
4. Social Media as a Tool for Awareness: Despite the low awareness levels, many respondents believe that social media has the potential to effectively educate users about fact-checking and digital rights, particularly through engaging content such as infographics, short videos, and interactive posts.
5. Challenges Identified: Several challenges hinder awareness creation via social media. These include misinformation, algorithmic echo chambers, poor digital literacy, and lack of access to credible sources of information.
5.2 Conclusion
Based on the findings, it can be concluded that social media plays a crucial role in shaping the information landscape for students at Kwara State Polytechnic. The platforms are widely used and have significant potential to promote awareness on critical issues like fact-checking and digital rights. However, the current level of awareness among students is not optimal. Many students are passive consumers of content and are not adequately equipped with the skills to verify the information they encounter online or to assert their rights in digital spaces.
To maximize the potential of social media for awareness creation, deliberate efforts must be made to promote digital literacy, provide access to fact-checking tools, and incorporate rights-based education in student life. Stakeholders such as the institution’s management, student bodies, government agencies, and civil society organizations have a role to play in this regard.
5.3 Recommendations
In light of the findings and conclusions, the following recommendations are proposed:
1. Integration of Digital Literacy into Curriculum
Kwara State Polytechnic should introduce workshops or general studies courses that cover topics such as media literacy, fact-checking, online safety, and digital rights. This will ensure that students are systematically educated about navigating digital platforms responsibly.
2. Collaboration with Fact-Checking Organizations
The institution can partner with organizations like Dubawa, Africa Check, and Paradigm Initiative to hold awareness campaigns, seminars, and webinars on campus. These collaborations can bring expertise and tools directly to the students.


3. Use of Influencers and Peer Educators
Leveraging student influencers and peer educators who are already active on social media can help spread accurate information in a relatable and trusted manner. These individuals can be trained to share fact-checking content and educate others about their digital rights.
4. Promotion of Verified and Credible Content
Students should be encouraged to follow credible news outlets, fact-checking pages, and educational channels. Platforms such as Facebook, Instagram, and TikTok can be harnessed to disseminate short and engaging content that highlights the importance of verifying information before sharing.
5. Institutional Policy on Misinformation
Kwara State Polytechnic should develop a clear policy or code of conduct regarding the spread of false information among students. This could include sanctions for deliberate misinformation and incentives for responsible online behavior.
6. Access to Tools and Resources
Students should be provided with access to digital tools that aid in fact-checking (e.g., Google Reverse Image Search, TinEye, and fact-checking databases). The school’s ICT department can integrate these into the campus library or student portal.
7. Ongoing Awareness Campaigns
Awareness on fact-checking and digital rights should not be one-off events. Periodic sensitization programs—such as Digital Rights Awareness Week or Truthful Tuesday—can be organized to keep the conversation going.
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APPENDIX

KWARA STATE POLYTECHNIC, ILORIN
INSTITUTION OF INFORMATION AND COMMUNICATION TECHNOLOGY DEPARTMENT OF MASS COMMUNICATION

Dear Sir/Ma.

RESEARCH QUESTIONNAIRE
This questionnaire is designed to gather information about INFLUENCE AND USES OF SOCIAL MEDIA IN CREATING AWARENESS ON FACT-CHECKING AND DIGITAL RIGHTS AMONG KWARA STATE POLYTECHNIC STUDENTS.
This questionnaire is for academic purposes only. Your responses will be treated with strict confidentiality. Please answer as honestly as possible.
Your participation is voluntary, and all responses will be kept confidential.

Thanks.

SECTION A: Demographic Information
Please tick (✔) the appropriate option:
1. What is your age group? A. 16-20 years ( ) B. 21-25 years ( ) C. 26 years and above ( )
2. Gender: A. Male( ) B. Female ( ) C. Prefer not to say ( )
3. Academic level: A. ND 1( )B. ND 2 ( ) C. HND 1 ( ) D. HND 2 ( )
4. Which institute are you in?A. IICT( ) B. IES ( ) C. IFMS ( ) D. IOT( )

Section B: Social Media Usage and Fact-Checking
5. Which social media platform do you use most? A. WhatsApp ( ) B. Instagram ( ) C. Facebook( )
6. How many hours do you spend on social media daily? A. Less than 2 hours ( ) B. 2-4 hours ( ) C. More than 4 hours( )
7. How often do you come across false information on social media? A. Frequently( ) B. Occasionally ( ) C. Never ( )
8. Do you verify information before sharing it online? A. Yes, always ( ) B. Sometimes 
C. No ( )
9. Are you aware of what fact-checking means? A. Yes ( ) B. Not sure ( ) C. No ( )
10. Have you ever used a fact-checking website or tool (eg. Dubawa, Africa Check)?
A. Yes ( ) B. Heard of it but never used ( ) C. No ( )
11. What is your usual source of information on social media? A. Friends and family ( ) B. News pages/blogs ( ) C. Influencers/celebrities ( )
12. Why don't you fact-check information regularly? A. I trust the source ( ) B. I don't know how ( ) C. I don't think it's necessary ( )

Section C: Awareness of Digital Rights
13. Are you aware of your digital rights (e.g., online privacy, access to information)? A. Yes( ) B. A little ( ) C. No ( )
14. Where did you learn about digital rights? A. Social media ( ) B. School ( ) C Nowhere ( )
15. Do you think digital rights are important in fighting misinformation? A. Yes ( ) B. Not sure ( ) C. No
16. Have you been taught about digital rights or online safety in school? A. Yes ( ) B. formally ( ) C. No. ( ) Not

Section D: Impact and Suggestions
17. Have you seen any awareness campaign about fact-checking online A. Yes, ( ) B. Not sure 
( ) C. No ( )
18. Did the campaign influence your behavior? A. Yes ( ) B. A little ( ) C. No ( )
19. Do you believe social media can help promote fact-checking among students? A. Yes ( ) B. Maybe ( ) C. No ( )
20. What is the best way to promote fact-checking awareness in your school? A. Through social media campaigns ( ), B. Through workshops/seminars ( ), C. Through posters and handbills ( ).
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