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ABSTRACT
This study is on influence of digital technology on the practice of journalism in  Nigeria. The total population for the study is 100 staff of SOBI FM in Ilorin kwara state. The researcher used questionnaires as the instrument for the data collection. Descriptive Survey research design was adopted for this study. A total of 100 respondents made up managers, editors, news correspondents and junior staffs were used for the study. The data collected were presented in tables and analyzed using simple percentages and frequencies
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CHAPTER ONE 
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
            Digital technology has changed the entire system of Journalism Practice in Nigeria. Both the print and broadcast media are affected in one way or the other by the information revolution. Information is the primary input as well as the final output of Media industry. It collects raw information and converts it into categorized, defined and useful pieces of information. Therefore it will not be an exaggeration to say that the radical changes brought in the realm of information through the Internet revolution are bound to affect media stations more than any other industry. The adoption and absorption of digital technology are being carried out in media industry by bringing efficiencies in all the functional wings including newsgathering, production, editorial a and marketing so as to gain competitive advantage (Indo American Print summit 2020).     
              Digital technology is now used not just by press but increasingly by reporters and editors also in Nigeria. Its benefits are being recognized at every point of the entire supply chain of Journalism Practice. The impact of digital technology on every aspect of Media, on the product, the production process, marketing and distribution in Nigeria cannot be overemphasized. According to Chris (2019), digital technology development and absorption in media industry improved the printing process and reduced the operating time of editorial desks. The profuse use of online content and facilities has led to dominance of many-to-many model over one-to-many model of information collection. The individual or the department entrusted for the collection of information and news (Journalist) could gather information as per own and others convenience. The wide range of editing, page making, database, photo imaging, and mixing software provided cutting-edge facilities to newspaper business which could now streamline and integrate intra-wings functions within a newspaper. The use of telefax, websites, online database, and web based information sites, and online readers and newsmakers, made the cumbersome job of information collection and reporting easier than ever before.  
           Fact-checking, defined as verifying information before publication, has become a prominent sub-genre of journalism over the last decade. These activities are characterized by their time-consuming aspects at each step of the process. However, it would be misleading to view this process as a sum of repetitive tasks insofar as they also depend on the nature, either textual or visual, and on the complexity of the domain related to the fact to check. Fact-checking tools are a part of the fact-checker apparatus. In this research, we provide evidence on the condition of the use of fact-checking tools, mobilizing a theoretical framework that explores the epistemology of the use and user experience concepts. This interdisciplinary approach grounded a method that relied on semi-structured interviews with fourteen professional fact-checkers and three newsroom managers from well established news media or fact-checking organizations in Northern and Western Europe. 

                It allowed us to identify common patterns where ethical standards of journalism and  fact checking come to the fore. The two other main requirements are a transparent and explainable process and keeping the human in the loop. Still, the use of fact-checking tools fits more into a utilitarian approach, according to which technology is not an end but a means likely to assist or augment professional practices.
             The facilities of emails, personal blogs, and online discussion forums further have widened the canvas of information as the news of remotest areas could be retained within the deadlines. Information Technology made its presence felt in all quarters of news quarters. It not only impacted the functioning of newspapers and various departments but even gave birth to new avatar, the repaper. Limitation of print versions, reach and accessibility, cost of newsprint abetted by unfathomable vista of Internet encouraged Newspapers companies Nigeria to launch electronic version of editions. Thus, Internet made the newspaper available literally with a click of mouse anywhere anytime. However, the e-paper is not a substitute to the print version rather a complement to the same. There is a complete transformation from the days when reporters used to file report, which had to be cleared and screened by band of sub-editors, followed by final checking of story by editor himself/herself and even an army of trained proof readers. Whereas now the reports are being filed online or on Local Area Network, read, crosschecked and edited electronically, saving time and money.  Mass media evolved because people from all walks of life needed help to understand the world around them. Throughout history, newspapers have excelled at collecting, recording, and distributing information at many different levels and geographic locales. As they evolve in light of technological change, newspapers need to embrace that mission anew. In fact, defining what is news is now more critical than ever. And it is their ability to do this within the context of new technologies that is the key to newspapers’ survival. Writing in a recent New York Times Magazine column, veteran journalist Frankel (2018:38) prognosticates: The newspapers that prosper in the next century will be the ones that offer the best journalism, that master the subjects about which they write and acquire the talent and expertise to appraise and explain an infinite variety of events. Newspapers can trust the fermenting computer industry to perfect the technologies that will gradually replace their presses and delivery trucks. It’s talent that they will need to survive in the digital age gifted editors, reporters, and image artists who can find meaning in the approaching information glut. Today, the use of advanced commercial printing machinery has also enabled media station like newspaper industry to operate with well-defined properties, capable of producing high precision graphic images along with other direct mail printing services, the modern digital printing machines are printing 30 thousand and above copies per hour as against 3000 to 4000 copies per hour published by old printing press. 
         According to Tony (2023), the incorporation of digital inkjet proofing and color management has enabled newspapers to use distributed printing sites to produce product while minimizing the possibility of color loss and poor print quality. Decentralized printing distribution has been given a further boost by the introduction of inserting and distribution technologies that help newspapers customize and produce targeted products. In the past, traditional newspapers could only tell stories through text and images only, but now the advent of new media technologies allows journalists to tell stories in multiple channels. This increases the credibility of the story. It also allows users (readers), to become active participants in information creation. In other words, it turns users from been passive recipients of information to active participants of information production. Based on the medium strengths and weakness barometer above it is apparent that online news services are multifunctional and flexible than other traditional forms of news media (Craig, 2010). This is also so because online services incorporate all functionalities which are found in traditional news media. It is also so because online news services are able to offer a triple play (i.e. video, text and audio) which other news media channels can only offer in isolation.
1.2 STATEMENT OF THE PROBLEM
          This research however, aims to investigate the influence of digital technology on fact checking in journalism practice in which sobi FM is use as a case study.  Fact-checking practices consist of publishing evidence-based analyses of the validity of public claims or contents. It differs from internal procedures relating to verifying facts before publication. It would be misleading to view this process as a sum of repetitive tasks as it depends on the nature of the fact to check, either textual or audiovisual, on the sources to mobilize, and on the complexity of the application domain it relates. In this, the techniques and skills of fact-checking are also linked to investigative work that requires time to be performed. 
          The problem in this research explains that there is no denying that the use of digital technology  in Nigerian journalism has brought  with it opportunities and problems as well as advancements in the field. Despite the admirable advancement that digital technology growth has brought about in journalism practice, there are still certain gaps. A major danger to its sustainability and development is the lack of access, widespread illiteracy among journal-ists in digital technologies tools, the high cost of using com-puters and the internet, as well as power outages. In light of this, the study evaluates how digital technology applica-tion  has  affected journalists  in sobi FM kwara state Ilorin on the s use  of main-stream journalism. The processes of using manuals in Journalism Practice over the years have been of major concern to the newspaper industry.  Manual production processes of Newspaper not only in Nigeria but the world over takes more time and more workers than the modern process but yet produces less number of copies. This cumbersome process affects the financial base of the industry as more workers and time are required to produce less number of copies which in most cases also fail to meet both the deadlines and the number demanded for. The dependency on manual production also created tedious jobs for reporters, correspondents, editors, copywriters, as well as the distribution department. These problems and others are what this research work seeks to solve. The adoption of digital technology has altered the manual production process. Technology development and absorption in Radio stations has improved the dissemination process and reduced the operating time of editorial desk. The journalist, correspondent or the editorial department entrusted for the collection of information and news (Journalist) could gather information while in the office without much inconvenience using digital technology. Though new technology has introduced some extra costs, it has brought benefits in return. Portable computers mean that reporters working away from the main office can now deliver stories quickly, simply and reliably using a modem, rather than integrating them to a typist or a rewrite desk as in the case of manual production. The ability to submit stories and communicate with editors electronically saves time for most journalists, particularly freelancers, who often delivered their finished work by hand in the past. Now they can easily work for publications far from office, without worrying about the time and cost of delivering completed work.

1.3 OBJECTIVE OF THE STUDY
The objectives of the study are;
1.To understand the contribution of fact checking on digital technology to Journalism Practice. 
2.To verify how effective the application of fact checking on digital technology has been in journalism practice.
3.To ascertain the problems associated with the adoption of digital technology in Journalism Practice in Sobi FM. 
4.To identify how Sobi FM have harnessed the potential of fact checking on digital technology in enhancing their dissemination of their journalistic duties.
 1.4 RESEARCH QUESTIONS
1. What is the contribution of fact checking on digital technology to Journalism Practice?
2. To what extent is the effectiveness of fact checking on digital technology in the practice of journalism?
3. What are the problems associated with the adoption of fact checking on digital technology in journalism practice in Sobi FM?
4. How has Sobi FM harnessed the potentials of fact checking digital technology in enhancing their dissemination of their journalistic duties?
1.5 SIGNIFICANCE OF THE STUDY
       This study helps to show how digital technology have improved the delivery of news, research and news gathering processes of the newspaper industryThe study is significant because it helps to know how the daily reality of digital technology contributes to the journalism Practice process. Journalists now have a chance to really know and interact with his or her audience that goes way beyond traditional letters to the editor. Also is significant because it would serve as a point of reference for those seeking additional information on this research topic and other related subject matter.
        This study will also add to existing literature on the role of digital technology in fact checking on Journalism Practice. By examining the experiences and perceptions of the public, as well as the strategies and approaches used by journalists, the study aims to provide insights into the potential of digital technology in addressing the challenge of fact checking in the media station and journalism practices. The findings of the study are expected to benefit the government, media organizations, and the public by providing evidence-based recommendations for using radio to combat the spread of fake news and misinformation. The study's significance is important to convey to the reader why the research work was important and how others will benefit from it.

1.6 SCOPE AND LIMITATION OF THE STUDY
            The scope of the study covers the influence of digital technology in fact checking on the practice of journalism in Nigeria and Sobi FM. These constraints include but are not limited to the following such as availability of time,financial factors and others to defined to avoid ambiguity and ensure that the study is focused on relevant aspects of the research question.
1.7 DEFINITION OF TERMS
DIGITAL TECHNOLOGY:Chowdhury (2000, p.23) writes that Internet encompass technologies that can process different kinds of information (voice, video, audio, text and data) and facilitate different forms of communications among human agents, among humans and information systems, and among information systems. They are about capturing, storing, processing, sharing, displaying, protecting, and managing information. Duncombe and Heeks (1999,p.128) simplify the definition by describing INTERNET as an “electronic means of capturing, processing, storing and disseminating information”.
INFLUENCE: The Capacity To Have An Effect On The Character, Development, Or Behaviour Of Someone Or Something, Or The Effect Itself.
FACT CHECKING: Fact checking is a specific application of verification in the world of journalism. In this respect, as Adair notes, verification is a fundamental practice that enables fact checking.
JOURNALISM PRACTICE:Are the processes (from news gathering to news stand) through which newspaper passes before it is in hardcopy or softcopy. 










CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK 
2.1.1 OVERVIEW OF DIGITAL TECHNOLOGY
         In the final two decades of the 20th century, the evolution of information and communication technology (ICT) accelerated, becoming more pervasive, affordable, and advanced. ICT has impacted various facets of human life, as the internet is not a singular entity but a web of user-generated networks. As people utilize new ICTs to communicate online, they engage in dialogues, expressions, celebrations, rituals, performances, campaigns, caucuses, commercial exchanges, and information transactions. These interactions collectively create spaces where individuals can gather to engage in a range of shared activities, from communication and trade to education and adventure (Holma and Mcgrecor, 2005, p; 272).
            One area where ICT has had a significant impact is the media landscape, transforming how media functions. This has led to a dichotomy in the media sector, with mainstream media and digital media, online media versus offline media, and old media versus new media forming distinct categories. The primary distinction lies in whether news is accessed from traditional sources like television, magazines, or newspapers, or from a computer screen connected to the internet.
             Given the numerous changes in the media environment and its technologies, one of the key challenges in defining public interest today is reevaluating the nature of news journalism. In recent years, the rise of social media, blogs, and online newspapers has significantly increased the competition for audience attention. Looking at another aspect, online journalism can foster dialogue among various societal actors. It can enable change and provide a platform for voices that might be marginalized in mainstream media. Therefore, challenging the traditional monopoly and centralization of information power in media outlets like newspapers is a critical aspect of the information age.
           Every day, countless individuals power up their computers to access news, bypassing the need for traditional newspapers. Technology has not only revolutionized computer-assisted reporting but also transformed the way journalists work. The internet has empowered journalists by providing them with access to influential organizations globally (Singer et al., 1999). Some researchers argue that the keys to success in new journalism are the same as in traditional news: quality writing, accuracy, and a readiness to innovate (Arant & Anderson, 2001).
         Pavlik et al. (1997) proposed that online journalism is evolving through three stages. The first stage involves repurposing content from primary publications. The second stage sees journalists creating news content specifically for websites, and the third stage involves crafting original content tailored for the web as a novel communication medium.
           In 1997, researchers observed that most news sites were in the midst of the first stage, with the other two stages beginning to emerge. Today, it appears that most local news remains in the first stage, while numerous regional and national sites successfully publish original content. Kamalipour (2007) suggested that the initial electronic publication of print press should not be classified as online journalism, instead proposing the term 'electronic journalism'. Stovall (2004) argued that no news websites have yet fully harnessed the potential of the web, with only a handful of news organizations surpassing mere updates to develop original site content. Online journalism is generally defined as fact-reporting produced and disseminated via the internet. From the perspective of traditional media, this new form of journalism presents both opportunities and risks, with its significance lying in bolstering the traditional watchdog role of journalism by providing reporters with more efficient ways to delve deeper for information. 
2.1.2 DIGITAL  JOURNALISM: CHANCES AND CHALLENGES
             The emergence of a new form of journalism, which blends various media (including the internet and traditional journalism), has seen significant growth since the mid-1990s (Li, 2006). This evolution has redefined concepts such as policy, user, content, and more. It raises several questions, one of which is: How can ICT components be utilized to enhance the effectiveness of journalism compared to traditional methods? The use of ICT in journalism has brought about changes in news in various ways. It expands the ability to gather news through a multimedia structure, offers immediacy (redefining time and space), and leverages the interactive nature of the Internet and the World Wide Web, making it a unique and powerful platform for democracy. In the following sections, I will discuss the impact of ICT on journalism compared to traditional journalism methods.
2.1.3 INTERACTIVITY OF ONLINE JOURNALISM 
         One-way communication and the lack of interactivity in traditional media were some concerns of many researchers in 1962 because they believed that communication between journalism and the audience was more limited. Indeed, the ancient mass media produced their messages largely independent from the audience (Folayan, 2004). Nevertheless, with the emergence of new technology (i.e. the Internet), the lack of interactivity has been eradicated and this gives the audience the power that allows them a two-way information flow. Hence, online journalism as a new technology now is a medium that is fundamentally different from the traditional media because of the ability of interactivity. 
         In addition, it has been recognized as a "critical concept in computer-mediated communication" defined as "a term that specifies the level of relationship among successive communication exchange, in which way third (or later) transmission is contingent upon how previous exchanges were related to even earlier transmission" (Li, 2006, p: 139). Thus, it is not just interactivity, it is also a kind of interconnectedness which subsets the logic of electronic media. One of the scholars also identified some important factors that affect interactivity of online newspapers that include; ownership status, newspaper market size, quantity of technical staff for online environment and duration of time having the Internet presence site that helps journalists to become comfortable and experienced with the new medium (Zeng, 2002).
            In the field of interactivity, one of the scholars also stressed that new media are important tools for developing countries in order to separate themselves from the developed countries. This is because; the one-way flow of interaction from the developed to third and developing countries would be changed towards equality (Banjade, 2006). 
2.1.4 POLICY AND INDEPENDENCY IN ONLINE JOURNALISM
          The term independence for press refers to newspapers, magazines and other communication media that have political and economic independence from the government and other private economic monopolies (Motamed Nejad, 1995).  The conception of independence has become a sector of great disputes in the current media world. It has been identified as "not depending upon the authority of another or other, not in a position of subordination, not subject to external control or rule, self-governing and free. However, in relation to the media, the idea of independent production presents a paradox: it is both simple and complex" (Wolk, 2001, p: 132). This means that news does not need to be served into the suitable mainstream media production. In contrast to the new form of journalism, the independence of press media is still questioned by some. For example, in Iran, most of the daily newspapers continue to be controlled by the government, political parties and wealthy individuals.  
             Although progress has been formed with some news media in responding to social needs, the majority of them have a close relationship with policy and power. It means that, politically, each has a sponsor; thus, sponsors are supposed to look for the specified viewpoint to be presented in publication. In addition, the reason that relates to the lack of appropriate media market and this condition is mainly the result of self-censorship by journalists and news organizations that mostly consider the financial status of newspapers and consequently the independence of media. 
           In general, journalists who use this new technology can relax and feel unrestrained from any proviso because one of the many great touchstones of journalism is that there is no fear and no favour (Wolk, 2001).  
          Furthermore, under the new technology label, the journalists can produce news with diverse approaches in order to create electronic democracy by using different resources. Nevertheless, there are many countries in the world that still use filtering because from their point of view, freedom (of speech) should not threaten the social, cultural and religious identities of the nations that may turn into (freedom of) unethical issues (Motamednejad, 2004). 
2.1.5  CHALLENGES OF DIGITAL  JOURNALISM
         Although online journalism is definitely "a breed apart" (Deuze, 2003) in comparison to traditional journalism, it has challenged the meaning of production capacity, policy, independence, difference of time and place and in particular, the interaction between the journalists and their audience. And some journalists around the world specifically those in the developed countries are enthusiastic in using online journalism but there are considerable numbers of journalists who have not adopted modern journalism, especially those in developing and third world countries while the press theories in these countries are mostly based on authoritarian or Soviet Union’s models.  
          In this era, the press could be owned by a leader, a party or anyone who has real or absolute power or if the people own the press, the media is restricted by the communist party apparatus (Debeer and Merrill, 2009); thus, publishing news is seen as a model of accordance between the publishers and power sources in the form of monopoly given by those holding the power. The authoritarian and soviet theories are not enforceable to this dispute since each does not directly address the democratic systems (Washburn, 2009).   
           Based on the advantages highlighted earlier, the online environment offers an environment for the freedom of speech; thus, it could probably be the best alternative available for those who provide and publish news and information for others. On the other hand, the limitation of professional journalists who are practicing or employing online version could pose a big challenge for the journalism society for two obvious reasons; first, most of the people in these countries (namely, developing and the third world countries) may use the new technologies to get or retrieve information and news due to the lack of censorships, governmental control.  
              Hence, newspapers published on the Internet are the best resources for the people to get real information. However, if they could not get or retrieve any online newspapers from their own countries, they might opt for foreign news resources which are mostly from the developed countries. It is important to highlight the fact that the flow of information from the West is very much with specific bias, and is unilateral and unbalanced. 
In his global model of communication, Mowlana (1997) emphasizes the ways in which technology has redefined the concept of international communication which leads to unfair, unbalanced, and unidirectional direction or sources of information are mostly from the Western countries to Eastern ones such as Iran. 
            At the same time, the emphasis on the concept of accuracy which is a crucial norm that should exist in the norm of ethical journalism is challenged by the limited number of professional journalists in online journalism at present. This is simply because audience who searches for information would definitely opt for and obtain information required from the personal blogs or personal websites (many, if not all, are not based on the standards of journalism) available in their country if they refused to get the information from the foreign official news resources or newspapers due to language barrier and sources that they are skeptical about.  
           It is very important to note that the lack of professional standards, particularly the aspect of social responsibility, poses the greatest threat to media. As most of the bloggers act without any education in communication science as well as standards of journalism, they use the information based on their personal taste by which false information and public misleading would be resulted.   
             Consequently, people will see and regard online news as something which is from "outside" journalism, consisting of only a specific direction that has restricted or limited news standards, as well as lack of effectiveness, efficiency and social responsibility. These will decrease the trust by the public towards the media even further, and the people will definitely question the accuracy of the available blogs, particularly, the scholars and mainstream journalists who hold the belief that the lack of a structured verification process or inaccurate reporting would mislead the public.
          According to Addis (2009), the Internet is still bound by the role of copyright and ownership. This is because many sites provide news which has normally been revised or rewritten, and although the time of the revision is stated, trace of the original version is usually not stated. More frequently than not, the false information dispersed is not corrected to ensure accuracy and clarity. Thus, the ethnical aspect is always challenged. The same doubt remains, i.e. the application of standards to real life, and this makes the Internet no different than others as it still struggles to find its balance. Consecutively, the emphasis on the concept of accuracy which is a crucial norm that should exist in the norm of ethical journalism is challenged by the limited number of professional journalists in online journalism at present. This is largely due to the fact that the bloggers are those without any relevant academic qualification in communication science and also those who are not familiar with the standards of journalism. These are the people who write or disperse information based on their own personal interests who could lead to dissemination of false information; thus, the lack of a structured verification process or inaccurate reporting would mislead the public.
2.1.6  OVERVIEW OF FACT CHECKING
         Fact-checking is a modern, identifiable category of journalism. Its goal is to provide accurate, unbiased analysis of statements made in public in order to correct public misperceptions and increase knowledge of important issues. Modern fact-checking analyzes claims and rates them as true or false. Fact checkers may clarify their assessment of a claim by providing context and background information.
            This type of fact-checking is different from the work done by fact checkers for publishers of nonfiction material. Historically, fact checkers ensured that the factual items in a text were correct: spelling of names, addresses, dates and so on.
           In the 1980s and 1990s, fact-checking began to take on the particular meaning defined here. Early reporting that had the goal of fact-checking was referred to by the terms "adwatch" or "truth-squadding." With the creation of FactCheck.org in 2003, and the proliferation of other fact-checking sites, fact-checking came to be recognized as its own category of journalism.
           Fact-checking analysis in the United States primarily targets political claims, but internet hoaxes, urban legends, social media memes and other statements are also subject to fact-checking. The fact-checking of political claims is an integral part of media coverage of political news in the United States. Political fact-checking intends to assess the accuracy of political information as it is expressed in statements made by politicians and others. The goal is to prevent the repetition of false information that occurs when news organizations simply report what politicians say. Fact checkers want to increase their audience’s knowledge of important issues by examining whether the statement is factual or false and reporting on their findings. Political fact checkers seek to be accurate, unbiased and nonpartisan.
2.1.7 FACT CHECKING IN DIGITAL JOURNALISM
           Fact-checking in journalism is the process of making sure that all information in a story can be verified. This often means conducting research with primary and secondary sources, like talking to experts who can confirm and corroborate information. Accuracy is the bedrock of journalism. And yet, journalists are often fighting against the clock to break stories and get news out in a timely manner. This time constraint often means that accuracy in journalism isn’t always given the attention it should get. Since more journalists are embracing sharing their stories in newsletters, it’s especially important to make sure that information published in newsletters is  also reported responsibly and accurately.
            This is where fact-checking comes in. After the reporter files a story, it’s often sent to the editor and fact-checker to make sure that all the details check out. But, fact-checking isn’t always easy for independent news outlets with less resources, especially as there are fewer and fewer fact-checkers employed in newsrooms. Juan Luis Font, the publisher of Guate.News, a digital outlet serving the Guatemalan community in the United States, says that the biggest barrier to fact-checking in journalism is time and the lack of human resources. “You’re doing 110 things a day,” says Font. For busy and overworked journalists sending newsletters or publishing news stories, here’s an overview of fact-checking principles and ethical considerations to keep in mind.Factchecking has, of course, always been a part of journalism but not necessarily given the same central position rhetorically as it is today. Part of this development is the shift within the journalistic field. As more and more content creators from related fields (e.g., influencers, bloggers, opinion makers on social media) are entering the field, journalists are trying to claim professionalism and distinguish themselves from these by claiming values unique to the journalistic profession – factchecking being one of them. This is a trend that has been growing for the past five-to-seven years – and it can be observed in almost all countries. The value of fact checking becomes a distinguishing mark of professionalism among journalists – with the fact check journalism genre ensuring a proper place among other well-renowned journalistic genres and factchecking emerging as a profession related to journalism.
           Fact Checking has, of course, always been a part of journalism but not necessarily given the same central position rhetorically as it is today. Part of this development is the shift within the journalistic field. As more and more content creators from related fields (e.g., influencers, bloggers, opinion makers on social media) are entering the field, journalists are trying to claim professionalism and distinguish themselves from these by claiming values unique to the journalistic profession – fact checking being one of them. This is a trend that has been growing for the past five-to-seven years – and it can be observed in almost all countries. The value of fact checking becomes a distinguishing mark of professionalism among journalists – with the factcheck journalism genre ensuring a proper place among other well-renowned journalistic genres and fact checking emerging as a profession related to journalism.
         At its core, journalism is the conveying of information. It has the ability to shape people’s beliefs and opinions. It can open a reader’s mind to experiences half a world away, build a person’s legacy or destroy a reputation. One article can start a worldwide revolution; so it’s important to get the facts straight. Even a post on Twitter or Facebook should be backed up by a reliable source. If a fact can’t be verified, no matter how much it’s trending online, leave it out of the story. A good journalist fact-checks everything.
2.1.8  ROLE OF FACT CHECKERS IN NIGERIA MEDIA
         Fact-checking was birthed as an information concept aimed at curbing information disorder. It primarily aims to correct a false claim and present a fact-based clarification. The goals are accountability, education, restoration of public trust, and removal of bias and conspiracy theories.
           While fact-checking promotes public education and accountability, it has not fully eradicated cognitive biases and conspiracy theories. Hence, its effectiveness hangs on the willingness of individuals to consider opposing viewpoints and information. The ‘think for yourself theory’ underscores this dynamic – where  biases and distorted truths can perpetuate unfounded theories. Based on these factors, while fact-checking serves as a critical tool in combating misinformation, fact-checking does not ensure the complete elimination of false narratives. 
               In August 2014, Nigerians were in a state of quandary due to the Ebola outbreak. While there were eight recorded casualties from the disease, two died because of the wave of information disorder surrounding the disease. A student started a broadcast message, asking people to bath with salt water, which circulated widely on social media. Unfortunately, within hours, the hoax message started trending online and eventually led to the hospitalisation of about 20 other people.
             At the time of the incident, fact-checking as a standalone journalistic practice was not a common practice in Nigeria. In mainstream media, reporting was still mainly focused on events as they occurred and occasionally extending to include reactions to those events. While the media reported the government’s statement, many Nigerians ignored it as it simply contributed to a large amount of readily accessible, and often false information concerning the issue.
           A year after the ‘Ebola salt water’ hoax, Nigeria went to the polls in 2015 while an unresolved  enemy was rising: ‘information disorder’. The rise of social media and its impact on the elections led to media organisations taking initiatives to curb the menace of information disorder. One such way was fact-checking.
         Consequently, a fact-checker’s job goes beyond just debunking to educating and uncovering individual bias even when not convenient. It also involves the careful research of context to further provide a better appreciation of unfolding events. Context aims to provide the background, circumstance of an event or full information and significance of a subject. Doing this helps readers and fact-checkers uncover the intention of an action, statement or activity. While fact-checkers are obligated to provide factual information, the context of a subject helps in discerning how to respond.
          Limitations to a fact-checkers job however concerns the bureaucracy of retrieving information from sources. This includes slow response times, restricted access to certain documents, or complex procedures for requesting information. In cases where it applies, fact-checkers are burdened with the task of being resourceful in retrieving relevant information that would aid their research and investigation. In doing so, alternative sources, utilize advanced research methodologies, or use technological tools to gather the necessary information to verify facts accurately are adopted.
2.1.9 ROLE OF DIGITAL TECHNOLOGY IN FACT CHECKING
                In the digital age, fact-checking has become a vital tool for ensuring accuracy in public discourse, especially during high-stakes events like political debates. Once a post-event process involving careful analysis, fact-checking has evolved into a real-time practice aimed at countering misinformation almost instantly. This shift responds to the rapid pace of digital media, where audiences demand immediate clarification and validation of statements. However, real-time fact-checking presents unique challenges, including the risk of oversimplification, potential biases, and unintended consequences for public perception. The "fact-checked" label, rather than signaling purely objective scrutiny, may imply either the credibility or controversy of a statement, sometimes reinforcing the very beliefs it seeks to challenge. As fact-checking increasingly shapes public opinion, its role in supporting democratic discourse warrants careful examination. This paper explores how fact-checking, when conducted transparently and responsibly, can strengthen democratic integrity, encouraging critical thinking and meaningful public debate in an era of information saturation.  
              Fact-checking in digital journalism isn’t merely a practice; it has evolved into a powerful weapon against the rampant rise of fake news. With a staggering 5,000 articles published online every minute, an unverified fact can metamorphose into ‘truth’ in the blink of an eye. Enter the conscientious role of fact-checking in journalism. Fact-checking underpins the fundamental principle of providing accurate and reliable information to the public. It’s the protective barrier between the truth and the avalanche of misinformation that could potentially taint the media landscape. The immersed presence of digital platforms has given birth to an ecosystem where information spreads faster than it can be validated. As a result, journalists and media houses are fed with incorrect or distorted data more frequently than ever. Here, fact-checking plays a crucial role, to sieve through this info-blitz, assuring only validated data reaches the public. Fact-checking doesn’t just combat fake news or misinformation. It’s also a protective shell for the integrity and accountability of journalism. When journalists tout facts that have undergone meticulous vetting, they uphold an environment of trust. As such, fact-checking isn’t just a process; it’s a commitment to the ethical practice of journalism.
               Fact-checking isn’t a sporadic event but a systematic strategy embedded into the fabric of journalism. This step-by-step process is often set in motion even before a story is written. The process starts with the identification of claims or statements that can be assessed for accuracy. The next step is research; journalists rely on primary sources for this, like interviews, or secondary sources like academic papers. They then compare the claim with the research data to evaluate its accuracy. If discrepancies are found, they invest time in finding the correct data or clarifying why the original information was incorrect. The final stage is publication, where the accuracy of the studied information is conveyed to the public. It’s an opportunity to also educate readers about the fact-checking process. Here, transparency is key to enhancing credibility and trust.
[bookmark: _gjdgxs]2.2 THEORETICAL FRAMEWORK
This study will adopt Innovation diffusion theory to analyze the importance of digital technology in journalism.
2.2.1 DIFFUSION OF INNOVATIONS THEORY
             The Diffusion of Innovation (Multiple Step Flow Theory) explains how ideas are spread. According to Rogers (1996), diffusion refers to “the process by which an innovation is communicated through certain channels over time among the members of a social system. An Innovation is an idea, practice or object perceived as new by an individual or other unit of adoption. The diffusion of innovations involves both mass media and interpersonal communication channels
         Communication channels such as interpersonal communication or mass communication are very active in spreading information on an innovation and also influencing people to adopt the innovation. Greg (2003), in his review of Rogers book ‘Diffusion of Innovation’, observed that successful efforts to diffuse an innovation depend on characteristics of the situation. To eliminate a deficit of awareness of an innovation, mass media channels are most appropriate. To change prevailing attitudes about an innovation, it is best to persuade opinion leaders.
             According to Rogers, opinion leaders also influence the adoption of innovations. Opinion leaders are individuals who provide advice and information about an innovation to members of the social. These individuals tend to support the norms of the social structure and serve as a model for others. Opinion leaders are at the center of the communication network and reach a large number of people via the interconnected flow of information.
                He further stated that the mass media’s most powerful effect on diffusion is that it spreads knowledge of innovations to a large audience rapidly. It can even lead to changes in weakly held attitudes. But strong interpersonal ties are usually more effective in the formation and change of strongly held attitudes. Research has shown that firm attitudes are developed through communication exchanges about innovation with peers and opinion leaders. These channels are more trusted and have greater effectiveness in dealing with resistance or apathy on the part of the communication.
RELATING DIFFUSION OF INNOVATION THEORY TO THE RESEARCH 
              This theory underscores the essence of digital technology and its influence in journalism in Nigeria. In relation to this study, the innovation is digital technology which needs to be communicated through the mass media (and indeed, other avenues) to enable citizens to be aware of its advantages and disadvantages so as to adopt it. This adoption process captures the diffusion of innovation. The role of the mass media in communicating the innovation is central to its diffusion and this is the focus of the study. In examining the role of the mass media, we analyse the attitude and perception of journalists as necessary factors in the diffusion of the fact checking initiatives. 
2.2.2 INFORMATION DEFICIT THEORY
           The information deficit model (IDM) suggests that disseminating relevant information to the public about an issue or concern can result in people changing their perception, beliefs and attitude leading to positive actions. In the context of disaster preparedness, IDM suggests that providing information associated to disaster risk and response actions to concerned stakeholders should increase the level of disaster preparedness, leading to mitigation in the growing damages caused by disasters. Yet, in spite of notable global and local strategy of disaster education and information campaigns, there has not been a commensurate success in flood preparedness worldwide. 
        Relating this theory to the research, it explains Mass media representations, ranging from news to entertainment, are critical links between the everyday realities of how people experience certain issues and the ways in which these are discussed at a distance between science, policy, and public actors. Numerous studies show that the public frequently learns about science and more specifically issues such as climate change from the mass media. Heuristics (see low-information rationality and cognitive miser) also play a role in decision-making.
         The actual processes behind the communication and dissemination of information from experts to the public may be far more complex and deep-running than the deficit model suggests. In mass communication, the communicator (source) is always a part of an organized group and is most often a member of an institution that has functions other than communication. A receiver is always an individual; however, receivers are often seen by communicator organizations as members of a group that share some general characteristics. The channel includes large-scale technologically based distribution devices and systems.
2.3 EMPIRICAL STUDIES
          These study reference some of related research studies on this study;
        Internet’s Influence on Journalism in Nigeria 2011: Felix Talabi’s research explores the impact of new technology, particularly the internet, on journalism practices. It underscores the internet’s role in creating, distributing, and accessing information. The study also points out the internet’s interactive nature and its effect on citizen journalism.
       Digital Technologies’ Effect on Nigerian Journalism 2021: In this chapter, Ladi S. Adamu provides an overview of the digital transformation of Nigerian mass media. It discusses how convergence technologies and processes are making digital journalism a norm in Nigeria, with examples from print and broadcast media like Punch newspaper, Daily Trust newspaper, Channels TV, TVC News, and Cool FM.
       Digital Technologies and the Transformation of African Newsrooms 2013: This research  emphasizes the lack of studies on the impact of new digital technologies on African journalism. It highlights the need for more research on the influence of digitization, the internet, mobile communications, and social media on journalists’ daily routines and practices. 
        The book “Digital Technology and Journalism: An International Comparative Perspective” by Jingrong Tong and Shih-Hung Lo (2017) provides an updated overview of the influence of digital technology on journalism. It reevaluates and scrutinizes the role of technology and context in reshaping journalism, pinpointing both the continuity and transformation in journalism under the impact of digital technology.
      In this work “THEORIES OF JOURNALISM IN A DIGITAL AGE: An exploration and introduction”, Steen Steensen and Laura Ahva (2014) delve into modern theoretical concepts in journalism studies. They propose that there is a need for improved methods of conceptualizing journalism and its evolution in the digital era. These resources offer a comprehensive discussion on the theoretical, practical, and methodological aspects related to the changes in journalism in the digital age. They investigate how technological advancements have revolutionized journalism and how an international comparative viewpoint can enhance our comprehension of the subject. 
           The studies indicate that while public mass media in Nigeria are still slow in fully adopting digital evolution, private media are leading the way in digital journalism activities. The studies suggest that media organizations should provide their staff with training on online journalism and that the government should create a conducive environment, especially in rural areas, for information dissemination.
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CHAPTER THREE

3.0 RESEARCH METHODOLOGY 
            This chapter will be presenting the method adopted in conducting this research. It will be treated under the following headings; Research design, Population of the study, Sample Size and Sampling Technique, Data collection instruments, Validity of Research Instrument, Reliability of Research Instrument, Method of Data Collection, and Data Analysis Techniques.
3.1 METHOD OF RESEARCH: 
         Research design refers to the overall strategy that you choose to integrate the different components of the study in a coherent and logical way, thereby, ensuring you will effectively address the research problem; it constitutes the blueprint for the collection, measurement and analysis of data. (Wikipedia) 
        This research was aimed to investigate the influence of digital technology on the practice of journalism in Nigeria, with a specific focus on Sobi FM in Ilorin as the primary methods with the other media as the secondary focus on mixed-methods approach to gain a comprehensive understanding of the dynamics involved. This type of research method is not simply amazing and tabulates facts, but includes proper analysis, interpretation, comparisons, identification of trends and relationships. This study method offers an opportunity to study a particular subject e.g. an organization in-depth or a group of individuals and usually involves gathering and analyzing information that may be both qualitative and quantitative. This method was used because it seeks to describe systematically, factually, and accurately the situation or area of interest in question. 
3.2 RESEARCH METHOD
          The research method for this study was survey research method as surveys are the easiest, most common, and one of the most sought-after quantitative research techniques. The main aim of a survey is to widely gather and describe the characteristics of a target population or audience. 
3.3 POPULATION OF THE STUDY
          Best and Kahn (2013) described the population as „‟ any group of individuals that have one or more characteristics in common that are of interest to the researcher. The population may be all the individuals of a particular type or a more restricted part of that group. 
Sobi FM in Ilorin was the primary case study location. The choice of Sobi FM is strategic due to its prominence in the region and its representation of the broader Nigerian media landscape. This study has several delimitations. This study only uses the audience and the staffs of Sobi Fm. 
3.4 SAMPLING TECHNIQUES
        Sampling is a technique of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population.
        The adopted sampling procedure for this research work was distributing questionnaires and it was conducted through a sampling technique known as random sampling which allows equal chance of being selected. As a result of this, facts and adequate information will be collected in order to be able to present a research work of high quality. 
       The sample procedural use for this study was purposive sampling techniques, the sampling method was use in other to conduct investigation is random sampling method of 100 respondents from SOBI FM media both the married, unmarried, civil servants, to assess the One hundred (100) respondents was selected for the research through  purposive sampling technique, males and female respondents will be selected among the media station that will be studied. A sample is a subject of any subgroup which is a fair representation of the entire population interest.
3.5 SAMPLE SIZE
        According to Saadudeen (2018), sample size is the collection of individuals, subjects, elements, and so forth that a researcher intends to use for their study. The aim of using sample methods is to adequately manipulate the large number and reduce the cost of producing the questionnaire to the entire population.
         One hundred (100) respondents was selected for the research through purposive sampling technique, In order to have reliable and adequate information for the purpose of the research work,questionnaires was prepared for the sobi FM media house and staff of contracting and consulting media firms in Ilorin. A sample is a subject of any subgroup which is a fair representation of the instrument. 
3.6 VALIDITY AND RELIABILITY OF THE INSTRUMENT
          For the validation of items in the questionnaire, content and construct validity will be carried out. This was done to ensure that the instrument accurately measures what it sets out to measure. In addition, the researcher will ensure that the majority of the items in the research instrument successfully measured the theoretical constructs of this study, which led to the fine-tuning of the items in the questionnaire to make them suitable for the study.
The reliability of the research instrument is the degree to which it can yield consistent findings when replicated. The reliability of the instrument will be obtained from a pilot  test conducted by the researcher. 
3.7 DATA COLLECTION METHOD
        This study used using structured questionnaires for sampled media personnel. The questionnaire has a set of questions divided into themes that take into account the study objectives. A questionnaire is suitable for this study because it has the ability to generate standard data from all sampled respondent
          The area of the study is the influence of fact checking on digital journalism. The population of the study is made up of different sobi FM media workers and other media agencies in Ilorin, Kwara state. 
3.8 DATA ANALYSIS METHOD
             The analysis of data focuses on the five research questions formulated in this study. Data collected and collated analysed using simple percentages for easy understanding while the presentation was done with the aid of tables and charts. They are presented in frequency tables so as to provide a visual aid for the data collected. Moreover, tables and charts are the most effective, simplest, and understandable methods of analyzing complexes.
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CHAPTER FOUR
DATA ANALYSIS 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights.
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten from the collected data and findings will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.

4.1. ANALYSIS OF RESEARCH INSTRUMENT  
    Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (25) Twenty Five questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.



  DISTRIBUTION TABLE
	Respondent
	Frequency

	Number of questionnaire distributed
	100

	Number of questionnaire returned
	100

	Number of discard
	Nil

	Number of questionnaire not returned
	Nil 

	Number of questionnaire presented and analyzed
	100


   From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 100.








4.1. DATA PRESENTATION
SECTION A- BIO DATA OF THE RESPONDENTS
QUESTION 1: Distribution of sex respondents
Table 	I
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Male 
	52
	52%

	Female
	48
	48%

	Total 
	100
	100%


Source: Field Work 2025
    In the response to the question on the distribution of respondents according to their sex, 52 respondents representing 52% of the population are male while 48 representing 48% are female.

QUESTION 2: Distribution of the age of respondent
Table II
	RESPONSES 
	FREQUENCY 
	PERCENTAGE 

	16-20
	24
	24%

	21-25
	72
	72%

	26-30
	3
	3%

	31 and above 
	1
	1%

	Total 
	100
	100%


Source: Field Work 2025
    In the above table, 24 respondents on 24% fall between the age bracket of (16-20) years and 72 respondents on 72% fall between the age bracket of (21-30) years. For the age bracket of (36-45) years we have 3 respondents on 3% and then 21 respondents 1% for the age 46 years and above.

QUESTION 3:Marital Status
Table III
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Single 
	82
	82%

	Married 
	17
	17%

	Separate 
	1
	1%

	Divorce
	0
	0%

	TOTAL
	100
	100%


Source:Field Work 2025
The table 3 above shows the Marital Status of the respondents. According to the table 82 (82%) of the respondents are single, 17 (17%) are married, 1 (1%) of the respondents is separated while 0 (0%) is divorce.




QUESTION 4: Occupation of Respondent
Table IV
	 RESPONSES 
	FREQUENCY 
	PERCENTAGE 

	Self employed 
	12
	12%

	Civil servants 
	0
	0%

	Employed
	5
	5%

	Student
	83
	83%

	Total 
	100
	100%


Source: Field Work 2025
    Table above shows the occupation of the respondents, according to the table 12 (12%) are respondents for self employed, 0 (0%) are civil servants, 5 (5%), are employed, while 83 (83%) are students.

SECTION B
QUESTION 5: Does the integration of digital technology on fact checking in journalism improve the speed and efficiency of news delivery in Sobi FM?
Table V
	RESPONSES
	FREQUENCY 
	PERCENTAGE 

	Yes
	92 
	92%

	No 
	8
	8%

	Total
	100
	100%


Source: Field Work 2024
  From the table above, 92 (92%) of the respondents agree that the  integration on fact checking of digital technology in journalism improves the speed and efficiency of news delivery in Sobi FM while the 8 (8%) of the respondent does not.

QUESTION 6: Are journalists in Sobi FM adapting to the challenges posed by digital technology on fact checking in their practice?
Table XI
	 RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Yes
	36
	36%

	No
	64
	64%

	Total 
	150
	100%


 Source: Field Work 2025
The table above shows how respondents answered the question and it shows that 36(36%) of the respondents are journalists in sobi fm adapting to the challenges posed by digital technology in their practice while 64(64%) of the respondents do not. 



QUESTION 7: Does the influence of digital technology on fact checking in journalism lead to a decline in the quality of reporting in Sobi FM station?
Table VII
	RESPONSES 
	FREQUENCY
	PERCENTAGES 

	Yes
	63
	63%

	No
	37
	27%

	Total
	100
	100%


Source: Field Work 2025
From the above table, it shows respondents answer the question, does the influence of digital technology in journalism lead to a decline in the quality of reporting in FM as 63 (63%) of the respondents agree that 37(37%) of the respondent do not. 

QUESTION 8: Are traditional journalistic values being compromised due to the influence of digital technology in Sobi FM?
Table VIII
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	54
	54%

	No
	46
	16%

	Total 
	100
	100%


Source: Field Work 2025
From the above table, it shows how the respondents give answer to the question on Are traditional journalistic values being compromised due to the influence of digital technology in Sobi FM that 54(54%) of the respondents agree to that fashion entertainment news, 46(46%) of the respondent does not. 


QUESTION 9: Does the use of digital technology on fact checking in journalism contribute to the democratization of information? 
Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	65
	65%

	No
	25
	8%

	Total 
	100
	100%


Source: Field Work 2025
Table 9 above shows  the respondents that Does the use of digital technology in journalism contribute to the democratization of information in Sobi FM, 65 (65%) agree to this while while 25 (25%) of the respondents does not. 







QUESTION 10: Watching of entertainment programmes keep me informed on what is happening in my immediate environment
Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly agree 
	14
	14%

	Agree 
	41
	41%

	Neutral
	21
	21%

	Disagree 
	14
	14%

	Strongly agree 
	10
	10%

	Total 
	100
	100%


Source: Field Work 2025
The above table shows that respondents 14  (14%) of the respondents strongly agree that watching of entertainment programmes keep them informed on what is happening in their immediate environment  41  (41%)  of the respondents agree, 21 (21%) of the respondents remains neutral, 14  (14%) of the respondents disagree, while 10 (10%) of the respondents strongly disagree with the statement

SECTION B
QUESTION 11: The adoption of digital technology on fact checking in journalism practice at Sobi FM has led to a decline in the quality of reporting. 
Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly agree 
	30
	30%

	Agree 
	41
	41%

	Neutral
	13
	13%

	Disagree 
	12
	12%

	Strongly agree 
	4
	4%

	Total 
	100
	100%


Source: Field Work 2025
    The above table shows how the respondents responded to the statements that The adoption of digital technology in journalism practice at Sobi FM has led to a decline in the quality of reporting in which 30  (30%) of the respondents strongly agree,  41  (41%)  of the respondents agree, 13 (13%) of the respondents are neutral, 12  (12%) of the respondents disagree, while 4 (4%) of the respondents strongly disagree with the statement.

QUESTION 12: The adoption of digital technology on  fact checking in journalism practice at Sobi FM has made it easier to verify news sources and combat misinformation.
Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Strongly agree 
	35
	35%

	Agree 
	46
	46%

	Neutral
	8
	8%

	Disagree 
	9
	9%

	Strongly agree 
	2
	2%

	Total 
	100
	100%


Source: Field Work 2025
The above table shows the responses of the respondent on the statements that the adoption of digital technology in journalism practice at sobi fm has made it easier to verify news sources and combat misinformation in which 35  (35%) of the respondents strongly agree,  46  (46%)  of the respondents agree, 8 (8%) of the respondents are neutral, 9  (9%) of the respondents disagree, while 2 (2%) of the respondents strongly disagree.


QUESTION 13: The adoption of digital technology on fact checking in journalism practice at Sobi FM has improved the efficiency of news delivery. 
Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Strongly Agree
	41
	41%

	Agree
	39
	39%

	Neutral
	6
	6%

	Disagree 
	13
	13%

	Strongly Disagree 
	1
	1%

	Total 
	100
	100%


Source: Field Work 2025
The above table shows  the respondents responses on the statement that the adoption of digital technology in journalism practice at Sobi FM has improved the efficiency of as 41  (41%) said is politics,  39  (39%)  of the respondents said business, 6 (6%) of the respondents said sport, 13  (13%) of the respondents said the effect is education, while 1 (1%) of the respondents said it is entertainment.

QUESTION 14:  The adoption of fact checking in digital technology in journalism practice at Sobi FM has made it easier to verify news sources and combat misinformation. 
Table XIV
	RESPONSES 
	FREQUENCY
	PERCENTAGES

	Strongly Agree
	60
	60%

	Agree
	20
	20%

	Neutral
	5
	5%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field Work 2025
From the above table, it shows the respondent response to the adoption of digital technology in journalism practice at Sobi FM has made it easier to verify news sources and combat misinformation as 60(60%) of the respondent strongly Agree, 20(20%) of the respondents Agree, 5 (5%) of through respondent are neutral, 10 (10%) of the respondent Disagree, while 5 (5%) of the respondents disagree. 

QUESTION 15: The adoption of fact checking on digital technology in journalism practice at Sobi FM has created challenges for journalists in upholding ethical standards. 
Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Strongly Agree
	34
	34%

	Agree 
	36
	36%

	Neutral
	10
	10%

	Strongly Disagree
	15
	15%

	Disagree
	10
	10%

	Total 
	100
	100%


Source: Field Work 2025
The above table respondent response on the statement that the adoption of digital technology in journalism practice at Sobi FM has created challenges for journalists in upholding ethical standards in which 34 (34%) strongly agree, 36 (36%) of the respondent Agree While 10 (10%) of the respondent are neutral, 15 (15%) of the respondent disagree and 10 (10%) of the respondent strongly disagree. 


QUESTION 16: The integration of digital technology on fact checking has significantly improved the efficiency of news delivery at sobi FM.
Table XII
	RESPONSES  
	FREQUENCY
	PERCENTAGE 

	Strongly agree
	63
	63%

	Agree
	20
	20%

	Neutral
	6
	6%

	Disagree
	6
	6%

	Strongly Disagree
	5
	5%

	Total 
	100
	100%


Source: Field Work 2025
     The above table shows the integration of digital technology has significantly improved the efficiency of news delivery at sobi FM as 63  (63%) of the strongly agree, 26  (26%)  of  the respondents agree, 6 (6%) of  the respondents are neutral, while 5 (5%) of the respondents strongly disagree  and 5 (5%) of the respondent disagree. 
QUESTION 17: Fact Checking in Digital technology has enhanced the quality of journalism practiced at Sobi FM.      
	RESPONDENT
	FREQUENCY (Percentage) 

	Strongly Agree
	24%

	Agree
	36%

	Neutral
	20%

	Strongly Disagree
	30%

	Disagree
	10%

	Total
	100%


Source Field Work: 2025
The above table respondent response on the statement that digital technology has enhanced the quality of journalism practiced at Sobi FM in which 24 (24%) strongly agree, 36 (36%) of the respondent Agree While 20 (20%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree. 

QUESTION 18: The influence of digital technology on fact checking has compromised the traditional values of journalism at Sobi FM

	RESPONDENT 
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	40
	40%

	Agree
	20
	20%

	Neutral
	5
	5%

	Disagree
	20
	20%

	Strongly Disagree
	15
	15%

	Total
	100
	100%


Source Field Work: 2024

The above table respondent response on the statement that the influence of digital technology has compromised the traditional values of journalism at Sobi FM in which 40 (40%) strongly agree, 20 (20%) of the respondent Agree While 5 (5%) of the respondent are neutral, 20 (20%) of the respondent disagree and 15 (15%) of the respondent strongly disagree.
QUESTION 19: Digital technology on fact checking in journalism practice in Nigeria and media poses a threat to traditional journalistic values
	RESPONDENT
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	30
	30%

	Agree
	29
	29%

	Neutral
	1
	1%

	Disagree
	30
	30%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source Field Work: 2025
The above table respondent response on the statement that Digital technology in journalism practice in Nigeria and Sobi FM poses a threat to traditional journalistic values in which 30 (30%) strongly agree, 29(29%) of the respondent Agree While 1 (1%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree.
QUESTION 20: Digital technology on fact checking in journalism practice in Nigeria and media leads to a decline in the quality of reporting. 

	RESPONDENT 
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	30
	30%

	Agree
	29
	29%

	Neutral
	1
	1%

	Disagree
	30
	30%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100%


Source Field Work:2025
The above table respondent response on the statement that Digital technology in journalism practice in Nigeria and Sobi FM leads to a decline in the quality of reporting in which 30 (30%) strongly agree, 29(29%) of the respondent Agree While 1 (1%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree.
4.3. ANALYSIS OF RESEARCH QUESTIONS 
Research question 1: What is the problem associated with the adoption of Fact Checking on digital technology in journalism practice in Nigeria and Sobi FM?

        Table 20  answered this research question as it was gathered in table 20 that digital technology in journalism practice in Nigeria and Sobi FM leads to a decline in the quality of reporting in which 30 (30%) strongly agree, 29(29%) of the respondent Agree While 1 (1%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree.
Table 19 also answered this research question as it was gathered that Digital technology in journalism practice in Nigeria and Sobi FM poses a threat to traditional journalistic values in which 30 (30%) strongly agree, 29(29%) of the respondent Agree While 1 (1%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree.

Research question 2: To what extent is the effectiveness of fact checking in digital technology in the practice of journalism at Sobi FM?
        Table 17 answered this research question as it was gathered in table 17 that digital technology has enhanced the quality of journalism practiced at Sobi FM in which 24 (24%) strongly agree, 36 (36%) of the respondent Agree While 20 (20%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree. 
          Table 18 also answered this research question 2 as it was gathered that the influence of digital technology has compromised the traditional values of journalism at Sobi FM in which 40 (40%) strongly agree, 20 (20%) of the respondent Agree While 5 (5%) of the respondent are neutral, 20 (20%) of the respondent disagree and 15 (15%) of the respondent strongly disagree.

Research question 3: How has fact checking in digital technology affected journalism practice at Sobi FM?
             Table 15 answered the question on the adoption of digital technology in journalism practice at Sobi FM has created challenges for journalists in upholding ethical standards in which 34 (34%) strongly agree, 36 (36%) of the respondent Agree While 10 (10%) of the respondent are neutral, 15 (15%) of the respondent disagree and 10 (10%) of the respondent strongly disagree. 

Research Question 4; What is the contribution of digital technology to Journalism Practice in Sobi Fm.?
            Table 16 answered this research question on integration of digital technology has significantly improved the efficiency of news delivery at sobi FM as 63  (63%) of the strongly agree, 26  (26%)  of  the respondents agree, 6 (6%) of  the respondents are neutral, while 5 (5%) of the respondents strongly disagree  and 5 (5%) of the respondent disagree. 

Research Question 5: How has Sobi FM harnessed the potentials of  digital technology in enhancing their dissemination of their journalistic duties?
            Table 14 answered the question on the adoption of digital technology in journalism practice at Sobi FM has made it easier to verify news sources and combat misinformation as 60(60%) of the respondent strongly Agree, 20(20%) of the respondents Agree, 5 (5%) of through respondent are neutral, 10 (10%) of the respondent Disagree, while 5 (5%) of the respondents disagree. 


4.4. DISCUSSION OF FINDINGS
The purpose of this study is to examine “ INFLUENCE OF DIGITAL TECHNOLOGY ON FACT CHECKING IN JOURNALISM PRACTICE ( A CASE STUDY OF SOBI FM)”. The result obtained from the statistical analysis in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.
Definite questions were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaire were administered to the respondent and all the copies of the questionnaire were returned.
This findings confined that digital technology on fact checking has enhanced the quality of journalism practiced at Sobi FM in which 24 (24%) strongly agree, 36 (36%) of the respondent Agree While 20 (20%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree.
It was discovered  that majority of the media workers have access to digital technologies in the dis-charge of their duties to a large extent at 66% and they use digital technologies often. This outcome is consistent with those of Anorue et al. (2021), who found that 41% of broad-cast media  professionals in Kwara state sobi FM had  a fair  under-standing of the digital technologies’ tools utilised in broad-casting. 

It was discovered that integration of digital technology has significantly improved the efficiency of news delivery at sobi FM as 63  (63%) of the strongly agree, 26  (26%)  of  the respondents agree, 6 (6%) of  the respondents are neutral, while 5 (5%) of the respondents strongly disagree  and 5 (5%) of the respondent disagree. 
Digital  technologies  is  a  blessing  to  the  profession;  digital technologies facilitate the process of news gathering, production  and  dissemination;  digital  technologies  enable them to carry-out  their duties seamlessly  and with ease;  and  digital  technologies  has  made  journalism  practice standardized and interesting. This conclusion is consistent with Anorue et al's (2021) findings, which also showed that 55% of broadcast media professionals believed that digital technologies had been successful.

       It was also discovered that many problem are associated with the adoption of digital technology on fact checking for journalism and one of the problem is the digital technology in journalism practice in Nigeria and Sobi FM leads to a decline in the quality of reporting in which 30 (30%) strongly agree, 29(29%) of the respondent Agree While 1 (1%) of the respondent are neutral, 30 (30%) of the respondent disagree and 10 (10%) of the respondent strongly disagree.
Additionally, their  findings  showed that  64%  of broadcast media professionals use digital technologies in a moderate way for their broadcast assignments. Obayi et al. (2018) provided support by stating that 82% of journal-ists had received substantial assistance from digital tech-nologies in terms of news collecting and reporting, and that 90% of journalists in Owerri had access to digital technol-ogies.  Additionally,  Samphina  Academy  (2018)  demon-strated that working journalists in Kwara state were aware of dig-ital technologies, had access to digital  technologies, and used digital technologie.





































CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION

5.1	SUMMARY 
The research study is based on INFLUENCE OF DIGITAL TECHNOLOGY ON FACT CHECKING IN JOURNALISM PRACTICE ( A CASE STUDY OF SOBI FM). This research work is divided into five main chapters from chapter one of this study to chapter five, which clearly reviewed some steps and approach for easy presentation of its contents.
[bookmark: _gjdgxs]Chapter one is based on the background of the study with emphasis on the correlation between digital technology and journalism practices in a media profession..
[bookmark: _rdt3kx2nsvgt] The processes of using manuals in Journalism Practice over the years have been of major concern to the newspaper industry. (Journalist) could gather information while in the office without much inconvenience using digital technology. Though new technology has introduced some extra costs, it has brought benefits in return. Portable computers mean that reporters working away from the main office can now deliver stories quickly, simply and reliably using a modem, rather than integrating them to a typist or a rewrite desk as in the case of manual production. The ability to submit stories and communicate with editors electronically saves time for most journalists, particularly freelancers, who often delivered their finished work by hand in the past. Now they can easily work for publications far from office, without worrying about the time and cost of delivering completed work. It also contains the statement of research problems, research objectives, research question, significance of the study and its limitations with operational definition of key terms.

  Chapter two of this research work explained the conceptual framework which helps in understanding and having more knowledge about the key concept of the study, the theoretical framework of the research applied by the researcher which is the diffusion of innovation theory. The Diffusion of Innovation (Multiple Step Flow Theory) explains how ideas are spread.

  Chapter three of this research work however contains research methodology adopted in this study, The populations of the study environment which the researcher set out of the study which consists of the workers of the sobi fm especially those who are knowledgeable in the field of mass communication. This includes both male and female either single, married, divorced or separated, of the selected radio station. Sample size is (100), one hundred and sampling techniques which are simple random sampling techniques and the instrument used in the research study was a questionnaire that was administered amidst the sampling size of the population, it also clearly stated the validity and reliability of the instrument and also stated the method of data analysis. 

   Chapter four of this research work explains how the data were gathered and analyzed for proper comprehension. It also contained how the data were presented and the discussion of the research findings.

Chapter five of this research clearly explained and summarized the whole chapter from one to four and also contained the conclusion and recommendations presented by the researcher.


5.2          CONCLUSION 

        This research work examined the influence of digital technology on fact checking in the practice of journalism in Nigeria. A study of sobi FM Ilorin Kwara state. This study was carried out  to investigate the influence of digital technology on the practice of sobi FM Ilorin Kwara state. Through a mixed-methods approach combining surveys,  qualitative interviews, and distribution of questionnaires, valuable insights were gained into the practice of journalism professionals.

           The findings of the study revealed that many problems are associated with the adoption of digital technology for journalism and one of the problems is the digital technology in journalism practice in Nigeria and Sobi FM leads to a decline in the quality of reporting . Furthermore, there was a strong correlation between the frequency and types of entertainment news consumed and the likelihood of youth turning to mainstream media for news.

           Qualitative interviews provided deeper insights into the motivations behind the usefulness of digital technology in the journalism profession.
Journalism practice has grown phenomenally over the years across the world. While admitting that more growth and development has taken place in developed countries, developing countries have not been entirely quiet. In Nigeria for instance, journalists have made efforts to catch up with the rest of the world. This presentation was backed up with the technological determinism theory which argues that the media technology in any society affects the environment profoundly. Also, the availability of the internet and new media have naturally led to different challenges in the developing countries especially Nigeria where the problem of power supply remains unaddressed as well as the general complaint of lack of funds to acquire technological devices.

             The study concluded that digital technology has improved the professional process of news gathering, production and dissemination, thus, has significantly influenced journalism practice. The study recommended for the acceptance of digital switchover by media organisations and its embrace among the journalists



5.3    RECOMMENDATION
              
            The use of digital technologies in Nigeria's journalism industry has created opportunities and challenges while also advancing the field. It is unarguable that almost allprofessional practices, including journalism practice, has been directly or indirectly influenced by the emergence of digital technologies. The study concludes that digital technology has improved the professional process of news gathering, production and dissemination, thus, has significantly influenced journalism practice. As a result of the findings of the study, the followings were recommended:
1. Since journalists in Owerri access digital technologies in the discharge of their reportorial duties to a large extent, a continuous access to and usage of digital tech-
nologies among journalists is recommended. 

2. Since the respondents’ perception towards the application of digital technologies in journalism practice is positive as they believe that digital technologies is a blessing to journalism profession, the study recommends the acceptance of digital switchover by media organisations and its embrace among the journalists.

3. Having found out that digital/computer literacy and the lack of the requisite knowledge to operate digital technologies gadgets; high cost of data subscriptions due to
poor funding of the media organization; high cost of acquiring digital technologies gadgets by the media organisation and cryptic network and internet server problem are the challenges faced by the respondents while using digital technologies to carry out their reportorial duties, the study recommends for the training and retraining of journalists on
digital literacy and the efficient funding of media organisations.

4. Given that digital technologies application in journalism practice has significantly influenced journalism by improving the professional process of news gathering, production and dissemination, it is recommended that journalists should be technologically savvy as digital technologies aids a great deal in journalism practice.
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