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ABSTRACT
This study examines the audience perception of bloggers’ roles in the dissemination of fake news within Ilorin East local government. Utilizing quantitative data from structured questionnaires, the research analyzes the historical evolution of blogging, the characteristics of fake news, and the public’s recognition of bloggers. The findings reveal a predominantly positive view of bloggers, with a majority recognizing their influence in information dissemination. However, concerns about fake news are prevalent, with sensational headlines and lack of evidence being the most cited indicators. The study also explores strategies to mitigate fake news, highlighting the need for enhanced media literacy, community training, and stricter content regulations. Recommendations include educational reforms, community engagement, and the establishment of a government task force to address misinformation. The research contributes to the understanding of digital media’s impact on public opinion and the importance of credible information in the digital age.
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
In the dynamic landscape of contemporary communication, the influence of bloggers on information dissemination is increasingly pronounced. This study delves into the intricate relationship between bloggers and the spread of fake news within the confines of Ilorin East local government. The digital era has witnessed an unprecedented rise in the role of bloggers as purveyors of information, raising pertinent questions about the authenticity and impact of content they disseminate.
The ever-accelerating evolution of digital platforms has orchestrated a profound transformation in how information is disseminated and consumed. Bloggers, once on the periphery, have now ascended to the forefront as pivotal influencers within the intricate information ecosystem. Against this backdrop, Ilorin East local government emerges as a compelling crucible, providing an enriching context for unraveling the intricate dynamics of bloggers’ contributions to the dissemination and potential distortion of news.
In the digital age, where social media and online platforms have assumed the mantle of primary information sources, bloggers have become architects of narratives that shape public perception. Ilorin East, nestled within this shifting landscape, stands as a microcosm of the broader global digital terrain, teeming with insights into the multifaceted relationship between bloggers and the public. The imperative to scrutinize the role of bloggers becomes particularly pronounced as their influence permeates the fabric of information flow, navigating the delicate balance between authenticity and distortion.
This study is acutely attuned to the unique sociocultural dynamics woven into the fabric of Ilorin East. Recognizing that the interplay between bloggers and the local audience is not a monolithic experience, the research underscores the paramount importance of understanding the nuanced sociocultural tapestry. Ilorin East is not merely a passive stage for bloggers but an active participant, contributing distinctive hues to the information tableau painted by these digital narrators.
Emphasizing the need to delve into the local intricacies that shape audience interactions with bloggers, this study positions itself as more than a mere exploration of digital phenomena—it is a cultural excavation. Ilorin East’s sociocultural nuances influence how news is not only received but also interpreted and propagated. The ebbs and flows of historical trajectories, cultural idiosyncrasies, and contemporary factors intricately intertwine to mold the reception of information disseminated by bloggers.
As we embark on the historical trajectory, Ilorin East reveals itself as a repository of stories, traditions, and transformations. Blogging, once an uncharted digital frontier, has etched its narrative into the local consciousness, mirroring the shifting sands of societal values and preferences. The historical evolution of blogging in this locale becomes a narrative thread, weaving together the past and the present, shedding light on the genesis and metamorphosis of this digital storytelling medium.
The current state of blogging in Ilorin East unfolds as a vibrant one, resonating with echoes of the past while embracing the contours of the present. In exploring this contemporary landscape, the study endeavors to capture the pulse of the local blogosphere, deciphering the themes that resonate, the voices that dominate, and the narratives that captivate. Ilorin East, as a living canvas, offers a tableau vibrant where bloggers play a role akin to modern griots, shaping and narrating the collective story.
1.2 Statement of the Problem
Amidst the proliferation of information facilitated by bloggers, a critical concern arises regarding the veracity of the content they disseminate. The prevalence of fake news has become a global challenge, with potential consequences for public opinion, social cohesion, and even political stability. This research aims to address the specific issue of bloggers’ involvement in the spread of fake news within Ilorin East local government, emphasizing the need to dissect the problem to formulate effective responses.
Identifying the factors contributing to the spread of fake news by bloggers in the local government is paramount. This includes examining the motivations behind the creation and dissemination of misleading information, understanding the mechanisms employed, and gauging the extent of the audience’s vulnerability to such content.
1.3 Objectives of the Study
The overarching objective of this research is to comprehensively investigate the relationship between bloggers and the spread of fake news in Ilorin East local government. Specific objectives include:
i. To analyze the historical development and current state of blogging within Ilorin East. 
ii. To examine the prevalence and characteristics of fake news spread by bloggers in the local government. 
iii. To explore the audience’s perceptions of bloggers and their role in disseminating information. 
iv. To identify potential strategies for mitigating the spread of fake news and enhancing media literacy among the audience.
These objectives guide the research in systematically unraveling the complex interplay between bloggers, fake news, and audience perceptions within the specific context of Ilorin East local government.
1.4 Research Questions
In navigating the intricate landscape of bloggers’ impact on the spread of fake news in Ilorin East local government, this study formulates pivotal research questions:
i. How has blogging evolved historically within Ilorin East, and what is its current state? 
ii. What are the prevalent characteristics of fake news disseminated by bloggers in Ilorin East local government? 
iii. How do audiences perceive bloggers and their role in disseminating information in this specific locale?
iv.  What strategies can be identified to mitigate the spread of fake news and enhance media literacy among the audience? 
These research questions serve as guiding pillars, directing the inquiry towards a nuanced exploration of the dynamics between bloggers, fake news, and audience perceptions.
1.5 Significance of the Study
The significance of this research extends beyond academic inquiry, addressing real-world challenges in information dissemination and public perception. By scrutinizing the role of bloggers in Ilorin East, the study contributes valuable insights to:
Media Literacy: Understanding the dynamics of fake news dissemination aids in developing targeted media literacy initiatives for the local audience.
Public Awareness: Unveiling the characteristics of fake news spread by bloggers informs the public about potential pitfalls in information consumption.
Blogger Accountability: The study offers perspectives on holding bloggers accountable for the information they disseminate, fostering responsible digital citizenship.
Policy Development: Findings can inform policies aimed at regulating and mitigating the spread of misinformation on digital platforms within the local government.
1.6 Scope of the Study
This research centers specifically on Ilorin East local government, acknowledging the unique sociocultural context that shapes the dynamics of blogging and information consumption. The scope encompasses an exploration of historical and contemporary dimensions of blogging within this locale, examining the prevalence and characteristics of fake news spread by bloggers, and delving into the audience’s perceptions and responses.
1.7 Definition of Terms
To ensure clarity and precision in communication, key terms employed in this study are defined as follows:
1. Bloggers: Individuals who regularly create and disseminate content through blogs, often on digital platforms.
2. Fake News: Deliberately false or misleading information presented as genuine news.
3. Media Literacy: The ability to critically evaluate and analyze media content for accuracy, credibility, and reliability.
These definitions establish a common understanding of crucial concepts, facilitating a coherent interpretation of the study’s findings and conclusions.





CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
This chapter provides a comprehensive overview of the relevant literature on blogging and fake news in Ilorin East, a local government area in Kwara State, Nigeria. The chapter begins with a historical account of the evolution of blogging in the region, followed by a description of the characteristics of fake news disseminated by bloggers. Next, the chapter examines the factors that shape audience perceptions of bloggers and their content, as well as the strategies that have been implemented to mitigate the spread of fake news. The chapter then presents the theoretical framework that guides the study, drawing on the cultivation theory, the agenda-setting theory, and the two-step flow theory. Finally, the chapter reviews the related studies that have been conducted on blogging, fake news, and audience engagement in Nigerian and global contexts.
2.1.1 Evolution of Blogging in Ilorin East
Blogging, defined as the creation and dissemination of online content in the form of personal journals, news, opinions, or multimedia, has undergone significant changes since its inception in the late 1990s (Blood, 2002). The evolution of blogging in Ilorin East reflects a dynamic interplay of technological advancements, cultural influences, and individual motivations. This section traces the historical development of blogging in the region, highlighting the key milestones, trends, and challenges that have shaped the blogging landscape.
The emergence of blogging in Ilorin East can be traced back to the early 2000s, when personal diaries on digital platforms became popular among young internet users. These diaries, often hosted on free services such as Blogger and WordPress, allowed individuals to share their thoughts, feelings, and experiences with a global audience. The content of these diaries ranged from mundane to intimate, covering topics such as daily activities, hobbies, relationships, and personal struggles. Some of the early bloggers in Ilorin East include Aisha Bello, who started her blog Aisha’s Diary in 2003, and Abdulrahman Ibrahim, who launched his blog Abdul’s World in 2004. These bloggers gained a loyal following of readers who appreciated their honesty, humor, and creativity.
The mid-2000s witnessed a shift in the nature and purpose of blogging in Ilorin East, as bloggers began to explore more diverse and complex topics, such as politics, culture, religion, and social issues. This shift was influenced by several factors, such as the increased availability and affordability of internet access, the emergence of social media platforms, and the growing awareness and interest in local and national affairs. Bloggers in Ilorin East used their blogs as platforms to express their opinions, perspectives, and critiques on various matters affecting their community and country. Some of the prominent bloggers who emerged during this period include Musa Suleiman, who founded his blog Musa’s Musings in 2006, and Fatima Ahmed, who created her blog Fatima’s Voice in 2007. These bloggers attracted a large and diverse audience of readers who engaged with their content through comments, likes, and shares.
The late 2000s and early 2010s marked a period of expansion and innovation in the blogging scene in Ilorin East, as bloggers experimented with new formats, genres, and media. Bloggers in Ilorin East embraced the opportunities offered by the advancement of digital technologies, such as smartphones, tablets, laptops, and cameras, to create and distribute more varied and rich content. Bloggers also diversified their niches, catering to different tastes and preferences of their audience. Some of the new genres and formats that emerged during this period include lifestyle, fashion, entertainment, sports, travel, education, health, and business. Some of the notable bloggers who exemplified this trend include Hassan Aliyu, who launched his blog Hassan’s Style in 2008, and Maryam Yusuf, who started her blog Maryam’s Travels in 2010. These bloggers leveraged the power of multimedia, such as photos, videos, podcasts, and infographics, to enhance the appeal and quality of their content.
The current state of blogging in Ilorin East is characterized by a high level of diversity, dynamism, and competition. Bloggers in Ilorin East face various challenges, such as the saturation of the market, the emergence of new platforms, and the rise of fake news. Bloggers also have to contend with the changing preferences and expectations of their audience, who demand more relevant, reliable, and engaging content. To cope with these challenges, bloggers in Ilorin East have adopted various strategies, such as collaborating with other bloggers, partnering with local businesses and organizations, and participating in social causes and movements. Some of the successful bloggers who have adapted to the changing environment include Ibrahim Olanrewaju, who runs his blog Ibrahim’s Tech since 2012, and Amina Abdulazeez, who manages her blog Amina’s Kitchen since 2014. These bloggers have established a strong online presence and reputation, as well as a loyal and active audience.
2.1.2 Characteristics of Fake News in Ilorin East
Fake news, defined as the deliberate and intentional creation and dissemination of false or misleading information, has become a global phenomenon that poses serious threats to democracy, stability, public health (Lazer et al., 2018). In Ilorin East local government area in Kwara State, Nigeria, fake news is prevalent and pervasive, especially among bloggers who use their platforms to influence public opinion and behavior. This section examines the characteristics of fake news in Ilorin East, disseminated by bloggers, and how they are shaped by the sociocultural context of the region.
One of the main characteristics of fake news in Ilorin East is the thematic focus on local politics, traditional practices, and religious affairs. These topics are highly relevant and sensitive to the people of Ilorin East, who have a strong sense of identity and belonging based on their ethnic, cultural, and religious backgrounds. Bloggers who disseminate fake news exploit these topics to appeal to the emotions, biases, and prejudices of their audience, as well as to incite conflict, division, and violence among different groups. For example, in 2022, a blogger named Abdulmalik Sani posted a fake news story on his blog Abdulmalik’s Report, claiming that the governor of Kwara State had ordered the demolition of a historic mosque in Ilorin East, as part of his plan to eradicate Islam from the state. The story, which was accompanied by a photoshopped image of the mosque being destroyed, sparked outrage and protests among the Muslim community, who demanded the governor’s resignation and threatened to attack his supporters. The story was later debunked by the state government and the local media, who confirmed that the mosque was intact and that the governor had no intention of harming any religious group. However, the damage had already been done, as the fake news story had caused social unrest and violence in Ilorin East.
Another characteristic of fake news in Ilorin East is the use of sensational language and manipulated images to attract attention and foster engagement. Bloggers who disseminate fake news employ various rhetorical devices, such as hyperbole, exaggeration, and sarcasm, to create catchy headlines and captivating narratives that lure readers into clicking and sharing their content. Bloggers also use various digital tools, such as photo editing software, video editing software, and deepfake technology, to create and alter images and videos that support their claims and deceive their audience. For instance, in 2021, a blogger named Adebayo Adeyemi posted a fake news story on his blog Adebayo’s News, alleging that a prominent traditional ruler in Ilorin East had been arrested and detained by the federal government for supporting the secession of the Yoruba nation. The story, which was accompanied by a video of the traditional ruler being handcuffed and escorted by armed officers, went viral on social media, generating widespread sympathy and anger among the Yoruba people, who condemned the government’s oppression and called for the ruler’s release. The story was later exposed as a hoax, as the video was revealed to be a deepfake, created by using the face of the traditional ruler and the body of another person. The blogger had used the fake news story to gain popularity and revenue, as well as to stir up ethnic tensions and sentiments in Ilorin East.
2.1.3 Audience Perceptions of Bloggers
Audience perceptions of bloggers in Ilorin East are influenced by a combination of cultural, social, and individual factors. These factors affect how audiences evaluate the credibility and trustworthiness of bloggers and their content, as well as how they engage with blogger-generated information. This section analyzes the factors that shape audience perceptions of bloggers in Ilorin East, and how they impact the audience’s behavior and attitude towards the digital information landscape.
One of the factors that influence audience perceptions of bloggers in Ilorin East is the cultural factor. The cultural factor refers to the shared values, beliefs, norms, and practices that characterize a group of people and guide their behavior and communication. In Ilorin East, the cultural factor plays a significant role in determining how audiences perceive bloggers and their content, as it affects their expectations, preferences, and judgments. For example, one of the cultural values that is prevalent in Ilorin East is the respect for elders and authorities, who are seen as sources of wisdom and guidance. This value influences how audiences perceive bloggers who are older or who have a high social status, such as traditional rulers, religious leaders, or political figures. Audiences tend to trust and respect these bloggers more, as they assume that they have more knowledge, experience, and credibility. Conversely, audiences tend to distrust and disregard bloggers who are younger or who have a low social status, such as students, unemployed, or marginalized groups. Audiences assume that these bloggers have less knowledge, experience, and credibility, and that they may have ulterior motives or agendas.
Another factor that influences audience perceptions of bloggers in Ilorin East is the social factor. The social factor refers to interpersonal relationships, networks, and interactions that shape a person’s identity and behavior. In Ilorin East, the social factor affects how audiences perceive bloggers and their content, as it affects their influence, exposure, and feedback. For instance, one of the social factors that is influential in Ilorin East is the word-of-mouth, which is the informal and personal communication among friends, family, and acquaintances. Word-of-mouth influences how audiences perceive bloggers and their content, as it affects their awareness, recommendation, and endorsement. Audiences are more likely to be aware of, follow, and trust bloggers who are recommended or endorsed by their social contacts, as they rely on their opinions and experiences. Conversely, audiences are less likely to be aware of, follow, and trust bloggers who are not recommended or endorsed by their social contacts, as they lack the social proof and validation.
A third factor that influences audience perceptions of bloggers in Ilorin East is the individual factor. The individual factor refers to the personal characteristics, attributes, and motivations that differentiate a person from others and influence their behavior and communication. In Ilorin East, the individual factor affects how audiences perceive bloggers and their content, as it affects their interest, involvement, and evaluation. For example, one of the individual factors that is relevant in Ilorin East is the personal relevance, which is the degree to which a topic or issue is important or meaningful to a person. Personal relevance influences how audiences perceive bloggers and their content, as it affects the attention they pay to them, as they relate to their needs, goals, and values. Conversely, audiences are less likely to pay attention to, engage with, and be persuaded by bloggers and their content that are not personally relevant to them, as they do not relate to their needs, goals, and values.
2.1.4 Strategies to Mitigate Fake News Spread
Fake news, as discussed in the previous section, is a serious problem that affects the quality and credibility of online information, as well as the social and political stability of communities and countries. Therefore, various strategies have been implemented to mitigate the spread of fake news by bloggers, both globally and within specific regions. This section reviews the main types of strategies that have been adopted, namely education campaigns, regulatory measures, and collaborations. The section also evaluates the applicability of these strategies to the unique context of Ilorin East, a local government area in Kwara State, Nigeria.
One of the strategies that has been widely used to combat the spread of fake news by bloggers is the education campaign. Education campaigns are initiatives that aim to raise awareness and improve skills among the public, especially the youth, on how to access, analyze, and evaluate online information. Education campaigns often focus on media literacy, which is the ability to critically assess the sources, content, and effects of media messages (Potter, 2019). Media literacy empowers audiences to become more informed and responsible consumers and producers of online information, as well as to resist the influence of fake news and misinformation. Some examples of education campaigns that have been implemented to promote media literacy include the following:
· The Media Literacy Project (MLP), launched in 2011 by the Media Development Authority of Singapore, is a national program that aims to equip students, teachers, and parents with the knowledge and skills to navigate the digital media landscape. The MLP consists of various components, such as curriculum resources, teacher training, parent workshops, and student competitions, that cover topics such as cyber wellness, information verification, and online safety (Media Literacy Council, 2020).
· The Checkology Virtual Classroom, developed in 2016 by the News Literacy Project, a non-profit organization based in the United States, is an online platform that provides interactive lessons and activities for students and educators on how to identify and evaluate credible news and information. The Checkology Virtual Classroom covers topics such as news literacy, fact-checking, bias detection, and civic engagement (News Literacy Project, 2020).
· The Be Media Smart Campaign, initiated in 2019 by the Media Literacy Ireland Network, a coalition of media organizations, academic institutions, and civil society groups, is a public awareness campaign that encourages citizens to stop, think, and check before sharing online information. The Be Media Smart Campaign uses various media channels, such as television, radio, print, and social media, to disseminate messages and tips on how to spot and counter fake news (Media Literacy Ireland, 2019).
Education campaigns, such as the ones mentioned above, have shown promise in mitigating the spread of fake news by bloggers, as they enhance the media literacy skills and foster a culture of critical thinking and civic responsibility. However, education campaigns also face some challenges, such as the lack of resources, the diversity of audiences, and the need to tailor the content to the specific contexts, characteristics, and characteristics of the target audience, as well as to be updated and evaluated regularly to ensure their effectiveness.
The applicability of education campaigns to the context of Ilorin East is high, as there is a need and an opportunity to improve the media literacy of the population, especially the youth, who are the most active and vulnerable users of online information. Education campaigns in Ilorin East could leverage the existing educational institutions, such as schools, colleges, and universities, as well as the local media outlets, such as newspapers, radio stations, and television channels, to deliver media literacy education to the students, teachers, parents, and the general public. Education campaigns could also involve the participation and collaboration of local bloggers, who could serve as role models, mentors, and facilitators for the media literacy education. Education campaigns in Ilorin East could address the specific topics and issues that are relevant and important to the local community, such as local politics, traditional practices, and religious affairs, that are often the subjects of fake news and misinformation. Education campaigns in Ilorin East could also incorporate the cultural, social, and individual factors that influence the audience perceptions of bloggers and their content, as discussed in the previous section, to enhance the effectiveness and resonance of the media literacy education.
Another strategy that has been employed to combat the spread of fake news by bloggers is the regulatory measure. Regulatory measures are actions that are taken by the government or other authorities to control, monitor, or sanction the production and dissemination of online information that aim to prevent, deter, or punish the creation and distribution of fake news and misinformation. Some examples of regulatory measures that have been implemented to curb the spread of fake news by bloggers include the following:
· The Protection from Online Falsehoods and Manipulation Act (POFMA), enacted in 2019 by the Singapore government, is a law that gives the government the power to issue correction or take-down orders to online platforms and individuals who publish or share false or misleading statements that affect the public interest. The POFMA also imposes criminal penalties, such as fines or imprisonment, for those who deliberately communicate or amplify online falsehoods (Ministry of Law, 2019).
· The Netzwerkdurchsetzungsgesetz (NetzDG), enacted in 2017 by the German government, is a law that requires social media platforms with more than two million users in Germany to remove illegal content, such as hate speech, defamation, and incitement to violence, within 24 hours of receiving a complaint (Federal Ministry of Justice and Consumer Protection, 2017).
· The Code of Practice on Disinformation, adopted in 2018 by the European Commission, is a self-regulatory framework that sets out a series of commitments and actions for online platforms, advertisers, and industry associations to address the spread of online disinformation. The Code of Practice on Disinformation covers areas such as transparency, accountability, and cooperation, and aims to enhance the quality and diversity of online information, as well as to empower users and researchers (European Commission, 2018).
Regulatory measures, such as the ones mentioned above, have been effective in curbing the spread of fake news by bloggers, as they impose legal and financial consequences on those who create and distribute online falsehoods and misinformation. However, regulatory measures also face some challenges, such as the balance between freedom of expression and public interest, the jurisdiction and enforcement of online regulations, and the resistance and backlash from the online platforms and users. Therefore, online regulations need to be carefully designed and implemented, taking into account the political, ethical, and practical implications of the online regulation.
The applicability of regulatory measures to the context of Ilorin East is low, as there is a lack of political will and legal capacity to enact and enforce offline regulations in the region. Ilorin East, as part of Kwara State and Nigeria, is subject to the existing laws and policies that govern the online information environment in the country. However, these laws and policies are often vague, outdated, or ineffective, as they do not adequately address the specific challenges and issues of fake news and misinformation spread by bloggers. For example, the Cybercrimes Act of 2015, which is the main law that regulates online activities in Nigeria, does not explicitly define or prohibit fake news or misinformation online activities. In Nigeria, the enforcement of online regulations is often hampered by the lack of resources, expertise, and coordination among the relevant authorities, such as the police, the courts, and the regulators. Furthermore, the implementation of online regulations in Ilorin East may face opposition and criticism from the local bloggers and their audience, who perceive it as an infringement of their freedom of expression and a threat to their autonomy and diversity.
A third strategy that has been adopted to combat the spread of fake news by bloggers is the collaboration. Collaboration is the process of working together and sharing resources, information, and expertise among different stakeholders to achieve a common goal or objective. Collaboration often involves the partnership and cooperation between the online platforms, the government, the media, and the civil society, to address the spread of fake news and misinformation. Some examples of collaboration that have been established to mitigate the spread of fake news include the following:
· The Third-Party Fact-Checking Program, launched in 2016 by Facebook, is a global initiative that partners with independent fact-checking organizations to review and rate the accuracy of news stories and posts on Facebook. The Third-Party Fact-Checking Program aims to reduce the distribution and visibility of false or misleading content on Facebook, as well as to provide users with more context and information about the content they see and share (Facebook, 2020).
· The International Fact-Checking Network (IFCN), founded in 2015 by the Poynter Institute, a non-profit journalism school and research organization based in the United States, is a network of fact-checking organizations that promote best practices and standards in fact-checking, as well as support and coordinate fact-checking initiatives around the world. The IFCN also organizes the annual International Fact-Checking Day, a global campaign that educates and engages the public on the importance and methods of fact-checking (Poynter Institute, 2020).
· The Trusted News Initiative (TNI), launched in 2019 by the BBC and other major media organizations, such as the Associated Press, Reuters, and Google, a collaborative effort that aims to combat the spread of disinformation and misinformation during major events, such as elections, health crises, and conflicts. The TNI enables the sharing of information and alerts among the participating media organizations, as well as the development and deployment of technological solutions, such as the Project Origin, which verifies the authenticity and provenance of online content (BBC, 2020).
Collaboration, such as the ones mentioned above, have been successful in mitigating the spread of fake news by bloggers, as they leverage the resources, information and expertise of different stakeholders to enhance the quality and reliability of online information, as well as to empower and inform the users and the public. However, collaboration also faces some challenges, such as the coordination and communication among the different actors, and the trust and transparency among the different actors, and the scalability and sustainability of the collaborative initiatives. Therefore, collaboration needs to be based on clear and shared goals, values, and standards, as well as to be monitored and evaluated regularly to ensure their effectiveness and impact.
The applicability of collaboration to the context of Ilorin East is moderate, as there is a potential and a challenge to foster and facilitate the partnership and cooperation among the online platforms, the local authorities, and the local bloggers, who are the key stakeholders in the online information environment in the region. Collaboration in Ilorin East could benefit from the existing networks and relationships among the local actors, such as the local government, the local media, the local civil society, and the local bloggers, who have a common interest and stake in the quality and credibility of online information in the region. Collaboration in Ilorin East could also utilize the existing platforms and tools, such as the social media platforms and the blogging platforms, as well as the local and international fact-checking organizations and initiatives, to share and verify online information, as well as to educate and engage the users and the public. Collaboration in Ilorin East could also address the specific challenges and opportunities that are present in the region, such as the political, cultural, and religious sensitivities, the diversity and dynamism of the online information, and the media literacy and awareness of the population. Collaboration in Ilorin East could also incorporate the cultural, social, and individual factors that influence the audience perceptions of bloggers and their content, as discussed in the previous section, to enhance the effectiveness and resonance of the collaboration.
2.2 Theoretical Framework
This study adopts a multi-theoretical approach to examine the phenomenon of blogging and fake news in Ilorin East, a local government area in Kwara State, Nigeria. The study draws on three theories that are relevant and applicable to the research area, namely the agenda-setting theory, the two-step flow theory, and the cultivation theory. This section provides an overview of each theory, as well as their implications and contributions to the study.
2.2.1 Agenda-setting theory
The agenda-setting theory, developed by Maxwell McCombs and Donald Shaw, proposes that the media have the power to influence the public agenda by selecting and emphasizing certain topics, issues, or events over others. The agenda-setting theory suggests that the media not only inform the public about what to think about, but also how to think about it, by framing and interpreting the information in a certain way. The agenda-setting theory is useful for understanding how bloggers, as a form of online media, affect the audience’s perceptions of the reality and importance of various topics, issues, or events, especially those related to the local politics, traditional practices, and religious affairs in Ilorin East. By examining the content and frequency of the topics, issues, or events covered by the bloggers, as well as the tone and perspective of the bloggers, the agenda-setting theory can help reveal the potential influence of bloggers on the public agenda in Ilorin East.
2.2.2 Two-step flow theory
The two-step flow theory, developed by Paul Lazarsfeld, Bernard Berelson, and Hazel Gaudet, posits that the media influence the public opinion and behavior not directly, but indirectly, through a limited effect on the mass of opinion leaders. The two-step flow theory suggests that the media have a limited effect on the audience, as the audience rely more on the opinions and recommendations of the opinion leaders, who are individuals who have more access, exposure, and interest in the media, as well as more social status, credibility, and persuasiveness. The two-step flow theory is relevant for exploring how bloggers, as a form of online opinion leaders, influence the audience’s opinions and behaviors, based on their personal relevance, social proof, and trustworthiness. By analyzing the characteristics and motivations of the bloggers and their followers, as well as the interactions and relationships between them, the two-step flow theory can help explain the dynamics and patterns of the online influence and engagement in Ilorin East.
2.2.3 Cultivation theory
The cultivation theory, developed by George Gerbner, posits that prolonged exposure to media content shapes individuals’ perceptions of reality, especially in terms of their beliefs, values, and norms. The cultivation theory suggests that the media have a certain phenomena, values, and norms. The cultivation theory suggests that the audience gradually adopt and internalize the media’s representations and interpretations of the reality, which may differ from or distort the actual reality. The cultivation theory is applicable for investigating how continuous engagement with bloggers’ content influences the audience’s understanding of social issues, political dynamics, and cultural norms over time, as well as how the audience’s perceptions of reality affect their attitudes and actions. By examining the long-term effects of exposure to blogger-generated information, the cultivation theory provides a valuable lens for understanding the potential impact of bloggers on the audience’s perceptions within the local government.
However, this section has presented the theoretical framework of the study, which consists of three theories, namely the agenda-setting theory, the two-step flow theory, and the cultivation theory. The section has also explained how each theory is relevant and applicable to the research area, as well as how each theory contributes to the study. The next section will review related studies that have been conducted on blogging, fake news, and audience engagement in Nigerian and global contexts.
2.3 Review of Related Studies
This section reviews the existing studies that have been conducted on blogging, fake news, and audience engagement in Nigerian and global contexts. The section aims to provide a comprehensive understanding of the research area, as well as to identify the gaps and limitations of the previous research. The section is organized into three subsections, namely Blogging in Nigerian Communities, Fake News and its Impact, and Audience Engagement and Interventions.
Blogging in Nigerian communities has been the subject of several studies that have explored the characteristics, motivations, and roles of bloggers, as well as the challenges and opportunities they face in the online information environment. Some of the studies that have focused on blogging in Nigerian communities include the following:
· Ojebuyi and Oyedeji (2017) conducted a survey of 300 bloggers in Nigeria to examine their demographic profile, blogging practices, and ethical orientation. The study found that most of the bloggers were young, educated, and urban-based, and that they blogged mainly for personal, professional, and social reasons. The study also found that the bloggers had low levels of ethical awareness and adherence, and that they faced various challenges, such as poor internet connectivity, inadequate resources, and legal threats.
· Oyero and Salawu (2018) conducted a content analysis of 10 popular blogs in Nigeria to investigate their thematic focus, content quality, and social responsibility. The study found that the blogs covered a wide range of topics, such as politics, entertainment, sports, and lifestyle, but that they lacked depth, accuracy, and balance. The study also found that the blogs had low levels of social responsibility, as they often violated the privacy, dignity, and rights of individuals and groups, as well as promoted hate speech, violence, and sensationalism.
· Ogunleye (2019) conducted a case study of Linda Ikeji, one of the most successful and influential bloggers in Nigeria, to explore her blogging journey, strategies, and impact. The study found that Linda Ikeji started her blog as a hobby, but later turned it into a lucrative and powerful media platform, by using various strategies, such as creating original and diverse content, engaging with her audience, and collaborating with other media outlets and stakeholders. The study also found that Linda Ikeji had a positive and negative impact on the Nigerian society, as she inspired and empowered many young people, especially women, to pursue their dreams and passions, but also contributed to the spread of fake news and misinformation, as well as the erosion of journalistic standards and ethics.
These studies, among others, have provided valuable insights into the phenomenon of blogging in Nigerian communities, as well as its implications for the online information environment, regional and Nigerian society. However, these studies also have some limitations, such as the lack of theoretical and methodological rigor, and the lack of longitudinal and comparative perspectives. Therefore, there is a need for more in-depth and comprehensive studies on blogging in Nigerian communities, especially in relation to the spread of fake news and misinformation and the audience engagement and perceptions.
Fake News and its Impact
Fake news and its impact have been the topic of numerous studies that have examined the definition, measurement, and detection of fake news and misinformation, as well as their causes, consequences, and solutions of the fake news problem. Some of the studies that have addressed the issue of fake news and its impact include the following:
· Lazer et al. (2018) conducted a review of the literature on fake news and misinformation, and proposed a multidisciplinary and multi-stakeholder approach to address the problem. The study defined fake news as the deliberate and intentional creation and dissemination of false or misleading information, and distinguished it from other types of online misinformation, such as rumors, hoaxes, satire, and propaganda. The study also identified and discussed the various factors that contribute to the production and consumption of fake news, such as the cognitive, social, and technological factors, as well as the various effects that fake news has on the individual, social levels, such as the political, economic, and health effects. The study also suggested and evaluated the various strategies that have been implemented or proposed to combat the spread of fake news, such as the education, regulation, and collaboration strategies, and highlighted the challenges and opportunities for future research and action.
· Allcott and Gentzkow (2017) conducted an empirical analysis of the prevalence and impact of fake news during the 2016 US presidential election, using a combination of web browsing data, social media data, and survey data. The study estimated that the average American adult saw and remembered 0.92 pro-Trump fake news stories and 0.23 pro-Clinton fake news stories, and that the fake news stories were more likely to be seen and remembered by older and more conservative individuals. The study also found that the fake news stories had a small but significant impact on the voting behavior of the individuals, and that the fake news stories accounted for about 0.4 percentage points of Trump’s margin of victory. The study also discussed the implications and limitations of the findings, and suggested directions for future research and policy.
Vosoughi, Roy, and Aral (2018) conducted a large-scale analysis of the diffusion of true and false news stories on Twitter, using a dataset of 126,000 stories tweeted by 3 million users over 11 years. The study verified the veracity of the stories using six independent fact-checking organizations, and measured the diffusion of the stories using various metrics, such as the number of retweets, the size of the cascades, and the speed of the spread. The study found that false news stories were more likely to be retweeted, reached larger audiences, and spread faster than true news stories, and that this difference was not explained by the characteristics of the users, the stories, or the bots, but by the novelty and emotional reactions of the stories. The study also explored the implications and challenges of the findings, and recommended solutions for reducing the spread of fake news stories.
These studies, among others, have provided important insights into the issue of fake news and its impact, as well as on specific platforms, events, or countries. However, these studies on quantitative or qualitative methods, and the lack of cultural and contextual sensitivity. Therefore, there is a need for more comprehensive studies on fake news and its impact, especially in relation to the role and influence of bloggers, and the perceptions and engagement of the audience.
Audience Engagement and Interventions
Audience Engagement and Interventions have been the focus of several studies that have explored the interaction and involvement of the audience in the spread of fake news, as well as the effectiveness and evaluation of the audience’s interventions aimed at reducing the spread of fake news and misinformation. Some of the studies that have investigated the audience engagement and interventions include the following:
· Metzger et al. (2010) conducted a survey of 2,747 college students in the United States to examine their online information-seeking behavior, their use and evaluation of online information sources, and the strategies, social media platforms, and their awareness and adoption of online information sources. The study found that the students relied heavily on online information sources, such as search engines, but that they had low levels of trust and confidence in the quality and credibility of online information. The study also found that the students used various purposes, such as academic, personal, and civic purposes, and that they had low levels of awareness and adoption of online information evaluation strategies, such as cross-checking, consulting experts, and using fact-checking tools. The study also discussed the implications and recommendations of the findings, and suggested ways to improve the online information literacy and behavior of the students.
· Guess, Nyhan, and Reifler (2018) conducted an online experiment with 1,208 US adults to test the effectiveness of three interventions designed to reduce the belief in and sharing of fake news stories, namely the source salience intervention, the accuracy nudge intervention, and the accuracy feedback intervention. The source salience intervention involved highlighting the participants to rate the accuracy of the news story, and the peer feedback intervention involved showing the participants the average accuracy rating of the news story by other participants. The study found that the source salience intervention had no significant effect on reducing the belief in fake news stories, but that the accuracy nudge intervention had a small but significant effect on reducing the belief in and sharing of fake news stories, and that the accuracy feedback intervention had a moderate and significant effect on reducing both the belief in and sharing of fake news stories. The study also explored the mechanisms and limitations of the interventions, and suggested directions for future research and practice.
· Ecker, Lewandowsky, and Tang (2010) conducted a laboratory experiment with 60 Australian university students to examine the effects of corrective information, as well as the coherence plausibility of misinformation, and measured the participants’ recall and belief of the information. The study found that corrective information reduced the recall and belief of misinformation, but that the effects were moderated by the timing, coherence, and plausibility of the misinformation. The study also found that corrective information increased the recall and belief of the misinformation, but that the effects were moderated by the coherence and plausibility of the misinformation. The study also discussed the implications and challenges of the findings, and recommended strategies for enhancing the effectiveness and impact of corrective information.












CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION

This chapter describes the research design and methods used in this study, which aims to explore the complex dynamics between bloggers, fake news, and audience perceptions in Ilorin East, Nigeria. The study covers the following aspects of the research process: the research design, the population of the study, the sample size and sampling technique, the instrumentation, the method of data gathering, the method of data analysis, and the ethical considerations.
3.1 Research Design
This study employs a mixed-methods research design, incorporating both qualitative and quantitative approaches. According to Creswell and Plano Clark (2021), mixed-methods research is “a research design with philosophical assumptions as well as methods of inquiry that involves collecting, analyzing, and integrating (or mixing) quantitative and qualitative data in a single study or a program of inquiry” (p. 4). This design ensures a comprehensive exploration of the complex dynamics between bloggers, fake news, and audience perceptions in Ilorin East, as it allows for the triangulation of data sources, methods, and perspectives, as well as the complementarity and expansion of findings.
The mixed-methods design adopted in this study follows the convergent parallel approach, which involves the concurrent collection and analysis of qualitative and quantitative data, followed by the integration and interpretation of the results in the discussion phase (Creswell & Plano Clark, 2021). The rationale for choosing this approach is that it enables the researcher to compare and contrast findings from different data sources and methods, and to address the research questions and objectives from multiple angles. The quantitative data provides a broad overview of the patterns and trends of bloggers, fake news, and audience perceptions and behaviors related to bloggers and fake news, while the qualitative data provides a deeper understanding of the meanings and experiences of the participants.
The philosophical assumptions underlying this mixed-methods design are based on pragmatism, which is “a philosophical perspective that focuses on the outcomes of research, the actions, situations, and consequences of inquiry, and the use of multiple methods of data collection to inform problems of practice” (Creswell & Plano Clark, 2021, p. 41). Pragmatism allows the researcher to adopt a flexible and practical stance towards the research problem, and to use the methods that best suit the purpose and context of the study. Pragmatism also acknowledges the complexity and diversity of reality, and the role of the researcher’s values and perspectives in the research process.
3.2 Population of the Study
Population of study is an interdisciplinary field of scientific study that uses various statistical methods and models to analyze, determine, address, and predict population challenges and trends from data collected through various data collection methods such as population census, registration method, collected through various data collection methods such as population census, registration method sampling, and some other systems of data sources. In the various fields of healthcare, a population study is a study of a group of individuals taken from the general population who share a common characteristic, such as age, sex, or health condition. This group may be studied for different reasons, such as their response to a drug or risk of getting a disease.
The population under consideration comprises residents of Ilorin East local government, one of the 16 local governments in Kwara State, Nigeria. According to the 2006 census, Ilorin East has a population of 204,310 people, with a projected population of 280,000 in 2020 (National Population Commission, 2006). This diverse group includes individuals from various demographic backgrounds, such as age, gender, education, occupation, income, religion, and ethnicity, reflecting the broader community engaged in online information consumption. The population of interest for this study is the subset of Ilorin East residents who have access to the internet and use online platforms, such as blogs, social media, and news websites, to obtain information on various topics, such as politics, health, education, entertainment, and sports.
3.3 Sample Size and Sampling Technique
A purposive sampling technique will be employed to select participants representative of the diverse demographics within Ilorin East. Purposive sampling is “a type of nonprobability sampling in which the researcher selects participants based on specific characteristics or criteria that are relevant to the research topic or question” (Creswell & Plano Clark, 2021, p. 157). The criteria for selecting participants include: being a resident of Ilorin East, being 18 years or older, having access to the internet, and using online platforms to obtain information. The sample size will be determined based on the principle of saturation, which is “the point at which no new information or themes are observed in the data” (Saunders et al., 2018, p. 1929). The researcher expects to reach saturation with approximately 200 participants, consisting of 100 participants for the quantitative data collection and 100 participants for the qualitative data collection. However, the sample size may be adjusted depending on the availability and diversity of the participants.
3.4 Instrumentation
The primary instrument for data collection is a structured questionnaire. This questionnaire is designed to gather both qualitative and quantitative data, allowing for a nuanced understanding of audience perceptions and behaviors related to bloggers and fake news. The questionnaire consists of four sections: (1) demographic information, (2) online information consumption habits, (3) perceptions of bloggers and their credibility, and (4) experiences with and attitudes towards fake news. The questionnaire items are based on existing scales and measures that have been validated and used in previous studies on similar topics, such as the Online Credibility Assessment Scale (Flanagin & Metzger, 2007), the Fake News Recognition Scale (Shu et al., 2017), and the Fake News Susceptibility Scale (Roets et al., 2017). The questionnaire items are also adapted and modified to suit the context and purpose of this study, and to reflect the local language and culture of the participants. The questionnaire uses a combination of closed-ended questions, such as Likert scales, multiple-choice questions, and short-answer questions, to capture both quantitative and qualitative data.
3.5 Validity and Reliability of the Instrument
The questionnaire will undergo rigorous validation to ensure its appropriateness and effectiveness. Content validity will be established through expert review, in which the questionnaire will be evaluated by two experienced researchers in the field of media and communication studies, who will provide feedback and suggestions on the clarity, relevance, and comprehensiveness of the questionnaire items. Pilot testing will assess the instrument’s reliability, in which the questionnaire will be administered to a small sample of 20 participants who meet the criteria for the main study, and who will not be included in the final sample. The pilot testing will allow the researcher to check the feasibility, usability, and functionality of the questionnaire, as well as to calculate the internal consistency and test-retest reliability of the quantitative items, using Cronbach’s alpha and Pearson’s correlation coefficients, respectively. The pilot testing will also enable the researcher to identify and address any potential issues or problems with the questionnaire, such as ambiguous or confusing wording, technical glitches, or missing data, and to make necessary adjustments before the final administration.
3.6 Method of Data Gathering
Data will be gathered through the administration of the structured questionnaire. Participants will respond to a series of questions designed to elicit information on their perceptions of bloggers, experiences with fake news, and overall engagement with online information sources. The questionnaire will be delivered online, using a secure and user-friendly platform, such as Google Forms or SurveyMonkey. The online mode of data collection offers several advantages, such as convenience, accessibility, cost-effectiveness, and anonymity, which may enhance the participation rate and the quality of the data (Creswell & Plano Clark, 2021). The online questionnaire will also allow for the integration of multimedia elements, such as images, videos, and audio clips, which are accessible through a link that will be distributed to the potential participants via various channels, such as email, social media, blogs, and WhatsApp. The link will also include a brief introduction to the study, the eligibility criteria, the informed consent form, and the contact details of the researcher. The data collection process will take place over a period of four weeks, during which the researcher will monitor the responses and follow up with the participants as needed.
3.7 Method of Data Analysis
Quantitative data obtained from the questionnaire will be analyzed using statistical methods to identify patterns, correlations, and trends. The data will be entered and processed using a software program, such as SPSS or Excel, which will facilitate the computation of descriptive and inferential statistics, such as frequencies, percentages, means, standard deviations, t-tests, ANOVA, and regression analysis. The statistical analysis will enable the researcher to answer the research questions and test the hypotheses related to the quantitative aspects of the study, such as the level of online information consumption, the results of the influencing the credibility of bloggers, and the prevalence and impact of fake news. The results of the statistical analysis will be presented in tables, charts, and graphs, accompanied by narrative explanations and interpretations.
Qualitative data will undergo thematic analysis, allowing for the exploration of diverse perspectives and insights. Thematic analysis is “a method for identifying, analyzing, and reporting patterns (themes) within data” (Braun & Clarke, 2006, p. 79). The qualitative data will be transcribed and coded using a software program, such as NVivo or Atlas.ti, which will assist the researcher in organizing, managing, and analyzing the data. The coding process will involve both deductive and inductive approaches, in which the researcher will use both predefined and emergent codes to label and categorize the data. The codes will then be grouped into themes and subthemes, which will capture the main ideas and patterns in the data. The thematic analysis will enable the researcher to answer the research questions and address objectives related to the qualitative aspects of the study, such as the meanings and experiences of online information consumption, the perceptions and evaluations of bloggers and their content, and the responses and strategies to deal with fake news. The results of the thematic analysis will be presented in quotes, excerpts, and summaries, supported by narrative descriptions and interpretations.
The combination of these methods will provide a comprehensive understanding of the research variables, and allow for the integration and comparison of the findings from both quantitative and qualitative data.





















CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
This chapter deals with the presentation, analysis and interpretation of the problem under the research work. A total 100 questionnaires were administered to the respondents via Google form. It was shared to their WhatsApp number and groups and the responses were retrieved on the Google drive. Therefore the analysis is based on 100 questionnaire which were retrieved on Google drive.
4.1 ANALYSIS OF FIELD PERFORMANCE OF INSTRUMENT
Table 1: How often do you read blogs?
	Response
	Frequency
	Percentage

	Daily
	68
	68%

	Weekly
	14
	14%

	Monthly
	6
	6%

	Rarely
	12
	12%

	Never
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 68% of the respondents often read blogs daily, 14% of the respondents often read blogs weekly, 6% of the respondents often read it monthly and 12% of the respondents rarely read blogs.
Table 2: Do you consider bloggers to be credible sources of information?
	Response
	Frequency
	Percentage

	Yes
	68
	68%

	No
	18
	18%

	Maybe
	14
	14%

	Total
	100
	100%


Source: Field Survey, 2025
Table 2 explain if the respondents consider bloggers to be credible sources of information, 68% of the respondents consider them as credible sources, 18% of the respondents do not consider them as credible sources and 14% are under maybe.



Table 3: Have you ever come across what you suspected to be fake news on a blog?
	Response
	Frequency
	Percentage

	Yes
	73
	73%

	No
	17
	17%

	Maybe
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Table 3 shows the respondents encounter with fake news on blog, 73% of the respondents have come across fake news on blog, 17% of the respondents have not come across fake news on blog and 10% of the respondents are unsure if they have come across it or not.
Table 4: Should bloggers be held accountable for the spread of fake news?
	Response
	Frequency
	Percentage

	Yes
	66
	66%

	No
	17
	17%

	Maybe
	17
	17%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 66% of the respondents agreed that bloggers should be held accountable for the spread of fake news while 17% of the respondents disagree with the claim and 17% of the respondents are under maybe.
Table 5: Do you verify the information you read on blogs?
	Response
	Frequency
	Percentage

	Always
	53
	53%

	Often
	16
	16%

	Sometimes
	20
	20%

	Rarely
	9
	9%

	Never
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
Table 5 shows how the respondents verify the information they read on blogs, 53% always verify, 16% often verify, 20% sometimes verify, 9% of the respondents rarely verify and 2% never verify.
Table 6: How influential do you think bloggers are in shaping public opinion in Ilorin East?
	Response
	Frequency
	Percentage

	Very Influential
	55
	55%

	Somewhat Influential
	28
	28%

	Not very Influential
	15
	15%

	Not influential at all
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
From the table above, 55% of the respondents agreed that bloggers in Ilorin East are very influential, 28% believe they are somewhat influential, 15% believe that they are not influential and 2% believe they are not influential at all.
Table 7: Are you aware of how blogging has evolved in Ilorin East over the years?
	Response
	Frequency
	Percentage

	Yes
	59
	59%

	No
	31
	31%

	Maybe
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 59% of the respondents are aware of how blogging has evolved in Ilorin East over the years, 31% are not aware and 10% are unsure.
Table 8: Which of the following characteristics do you associate with fake news?
	Response
	Frequency
	Percentage

	Sensational headlines
	54
	54%

	Lack of evidence
	20
	20%

	Emotional manipulation
	12
	12%

	Biased reporting
	12
	12%

	Misleading images
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, it shows the characteristics that helps the respondents know fake news on blog, 54% of the respondents picked sensational headlines, 20% picked lack of evidence, 12% of the respondents picked emotional manipulation, 12% picked biased reporting and 2% picked misleading images.
Table 9: How do you perceive the role of bloggers in the spread of information?
	Response
	Frequency
	Percentage

	Positive
	60
	60%

	Neutral
	35
	35%

	Negative
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Table 9 shows how the audience perceive the role of bloggers in the spread of information, 60% of the respondents are positive, 35% of the respondents are neutral and 5% of the respondents are negative about the role of bloggers in the spread of information.
Table 10: How serious do you think the impact of fake news is on your community?
	Response
	Frequency
	Percentage

	Very serious
	54
	54%

	Somewhat serious
	27
	27%

	Not very serious
	18
	18%

	Not serious at all
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Table 10 explains the impact of fake news on respondents’ community, 54% of the respondents know the impact is very serious, 27% of the respondents think it is somewhat serious, 18% of the respondents know it is not very serious and 1% know it is not serious at all.
Table 11: Compared to traditional media, how much trust do you place in blogs?
	Response
	Frequency
	Percentage

	More trust in blogs
	42
	42%

	Equal trust
	49
	49%

	More trust in traditional media
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
In table 11, 42% of the respondents put more trust in blogs, 48% put equal trust and 9% ut more trust in traditional media.
Table 12: Who do you think has the most responsibility to combat the spread of fake news?
	Response
	Frequency
	Percentage

	Bloggers
	57
	57%

	Readers
	25
	25%

	Government
	17
	17%

	Traditional media
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 57% of the respondents believe bloggers are responsible to combat the spread of fake news, 25% believe that the readers are responsible, 17% believe it is the government and 1% believe it is traditional media.
Table 13: How would you rate your own media literacy?
	Response
	Frequency
	Percentage

	Very knowledgeable
	74
	74%

	Somewhat knowledgeable
	19
	19%

	Not very knowledgeable
	7
	7%

	Not knowledgeable at all
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 74% of the respondents believe their Media literacy is very knowledgeable, 19% of the respondents believe it is somewhat knowledgeable and 7% of the respondents believe it is not very knowledgeable.
Table 14: The spread of fake news has harmed community cohesion in Ilorin East.
	Response
	Frequency
	Percentage

	Strongly Agree
	1
	1%

	Agree
	55
	55%

	Neutral
	17
	17%

	Disagree
	8
	8%

	Strongly Disagree
	19
	19%

	Total
	100
	100%


Source: Field Survey, 2025
According to Table 14, 1% of the respondents strongly agree that the spread of fake news has harmed community cohesion in Ilorin East, 55% Agree, 17% are neutral while 8% disagree and 19% strongly disagree.
Table 15: The community in Ilorin East is actively combating the spread of fake news
	Response
	Frequency
	Percentage

	Strongly Agree
	3
	3%

	Agree
	46
	46%

	Neutral
	22
	22%

	Disagree
	14
	14%

	Strongly Disagree
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
In table 15, 3% of the respondents strongly agree that the community in Ilorin East is actively combating the spread of fake news, 46% Agree, 22% of the respondents are neutral while 14% disagree and 15% strongly disagree with the statement.
Table 16: Fake news has influenced my behavior or decisions
	Response
	Frequency
	Percentage

	Strongly Agree
	3
	3%

	Agree
	43
	43%

	Neutral
	17
	17%

	Disagree
	21
	21%

	Strongly Disagree
	16
	16%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 3% of the respondents strongly agree that fake news has influenced their behavior or behavior or decisions, 43% of the respondents Agree that fake news has influenced their behavior or decisions, 17% of the respondents are neutral while 21% disagree and 16% strongly disagree.
Table 17: There should be stricter regulations on the content published by bloggers
	Response
	Frequency
	Percentage

	Strongly Agree
	10
	10%

	Agree
	64
	64%

	Neutral
	13
	13%

	Disagree
	3
	3%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
According to table 17, 10% of the respondents strongly agree that there should be stricter regulations on the content published by bloggers, 64% of the respondents agree, 13% of the respondents are neutral while 3% of the respondents disagree and 10% strongly disagree.
Table 18: I trust bloggers more than traditional journalists
	Response
	Frequency
	Percentage

	Strongly Agree
	2
	2%

	Agree
	52
	52%

	Neutral
	22
	22%

	Disagree
	15
	15%

	Strongly Disagree
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
In table 18, 2% of the respondents agree that they trust bloggers more than traditional journalists, 52% of the respondents agree, 22% of the respondents are neutral while 15% of the respondents disagree and 9% strongly disagree.
Table 19: There is a need for more media literacy education to help identify fake news
	Response
	Frequency
	Percentage

	Strongly Agree
	7
	7%

	Agree
	69
	69%

	Neutral
	10
	10%

	Disagree
	11
	11%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
From table 19, 7% of the respondents strongly agree that there is a need for more media literacy education to help identify fake news, 69% of the respondents agree, 10% of the respondents are neutral while 11% of the respondents disagree and 3% strongly disagree.
Table 20: Fake news significantly affects the public perception of bloggers
	Response
	Frequency
	Percentage

	Strongly Agree
	9
	9%

	Agree
	67
	67%

	Neutral
	11
	11%

	Disagree
	2
	2%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Table 20 shows that 9% of the respondents strongly agree that fake news significantly affects the public perception of bloggers, 67% of the respondents agree, 11% of the respondents are neutral, while 2% of the respondents disagree and 11% of the respondents strongly disagree.
Table 21: Government intervention is necessary to control the spread of fake news by bloggers
	Response
	Frequency
	Percentage

	Strongly Agree
	8
	8%

	Agree
	62
	62%

	Neutral
	13
	13%

	Disagree
	6
	6%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
The table above explicates that 8% of the respondents strongly agree that Government intervention is necessary to control the spread of fake news by bloggers, 62% of the respondents agree, 13% of the respondents are neutral while 6% of the respondents disagree and 11% of the respondents strongly disagree.
Table 22: The audience has a significant role in verifying the information they read online
	Response
	Frequency
	Percentage

	Strongly Agree
	6
	6%

	Agree
	67
	67%

	Neutral
	16
	16%

	Disagree
	1
	1%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
According to table 22, 6% of the respondents strongly agree that The audience has a significant role in verifying the information they read online, 67% of the respondents agree, 16% of the respondents are neutral while 1% disagree and 10% of the respondents strongly disagree.
Table 23: Current strategies are effective in mitigating the spread of fake news by bloggers
	Response
	Frequency
	Percentage

	Strongly Agree
	10
	10%

	Agree
	55
	55%

	Neutral
	21
	21%

	Disagree
	2
	2%

	Strongly Disagree
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2025
In line with table 23, 10% of the respondents strongly agree that Current strategies are effective in mitigating the spread of fake news by bloggers, 55% of the respondents agree, 21% of the respondents are neutral while 2% disagree and 12% strongly disagree.
Table 24: Bloggers in Ilorin East are responsible for the spread of fake news
	Response
	Frequency
	Percentage

	Strongly Agree
	3
	3%

	Agree
	48
	48%

	Neutral
	21
	21%

	Disagree
	14
	14%

	Strongly Disagree
	14
	14%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 3% of the respondents strongly agree that Bloggers in Ilorin East are responsible for the spread of fake news, 48% of the respondents agree, 21% of the respondents are neutral while 14% of the respondents disagree and strongly disagree respectively.
Table 25: Age
	Response
	Frequency
	Percentage

	Under 18
	1
	1%

	18-24
	73
	73%

	25-34
	23
	23%

	35-above
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, respondent under the age of 18 is 1%, 73% are from age 18-24, 23% are from age 25-34 and 3% are from age 35-above.
Table 26: Gender
	Response
	Frequency
	Percentage

	Male
	51
	51%

	Female
	49
	49%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, Male respondents are 51% while female respondents are 49%.
Table 27: Educational level
	Response
	Frequency
	Percentage

	O level
	6
	6%

	ND/NCE
	28
	28%

	BSc/HND
	64
	64%

	Master’s degree
	2
	2%

	Doctorate degree
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, respondents with O level are 6%, respondents with ND/NCE are 28%, respondents with BSc/HND are 64% and respondents with Master’s degree are 2%.
4.2 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: How has blogging evolved historically within Ilorin East, and what is its current state?
The historical evolution of blogging within Ilorin East reveals a significant awareness among the populace. According to Table 7, a majority of 59% of respondents acknowledge the progression of blogging in the region over the years. However, there remains a notable 21% who are not aware, and a further 10% who are unsure of this evolution. Table 6 provides additional insight, indicating that 55% of respondents view bloggers in Ilorin East as very influential, while 28% consider them somewhat influential. On the other hand, 15% perceive them as not influential, with a minimal 2% deeming them not influential at all.
Research question 2: What are the prevalent characteristics of fake news disseminated by bloggers in Ilorin East local government?
Table 8 sheds light on the characteristics that signal fake news to readers. A significant 54% of respondents identified sensational headlines as a key indicator, followed by 20% who noted a lack of evidence. Emotional manipulation and biased reporting were each picked by 12% of respondents, and a smaller fraction of 3% pointed to misleading images as a tell-tale sign of fake news.
Research Question 3: How do audiences perceive bloggers and their role in disseminating information in this specific locale?
The perception of bloggers and their informational role within Ilorin East is largely positive, with Table 9 showing that 60% of respondents have a positive view. A neutral stance is held by 35%, and a minority of 5% hold a negative perception of the role bloggers play in spreading information.
Research Question 4: What strategies can be identified to mitigate the spread of fake news and enhance media literacy among the audience?
Several strategies emerge from the data to combat fake news and boost media literacy. Table 17 indicates that 10% of respondents strongly agree on the need for stricter regulations on blogger content, with 64% in agreement. A neutral position is held by 13%, while 3% disagree and 10% strongly disagree with this approach.
Table 19 reveals that 7% strongly agree on the necessity for more media literacy education to aid in identifying fake news, with 69% in agreement. Neutrality is expressed by 10%, and 11% disagree, with 3% strongly disagreeing.
According to Table 22, 6% strongly agree that the audience plays a significant role in verifying online information, with 67% in agreement. 16% are neutral, while a mere 1% disagree and 10% strongly disagree.
Table 21 explicates that 8% strongly agree on the need for government intervention to control fake news spread by bloggers, with 62% in agreement. 13% remain neutral, while 6% disagree and 11% strongly disagree.
Finally, Table 23 indicates that 10% strongly agree that current strategies are effective in mitigating the spread of fake news by bloggers, with 55% in agreement. 21% are neutral, while 2% disagree and 12% strongly disagree with the effectiveness of current measures.
4.3 DISCUSSION OF FINDINGS
The findings from the research on audience perception of the role of bloggers in the spread of fake news in Ilorin East local government yield a multifaceted view. The data suggests that the majority of the audience holds a positive perception of bloggers, with 60% responding favorably to their role in disseminating information. This positive outlook underscores the influential position bloggers have carved out in the local media landscape.
However, the presence of fake news remains a concern, as indicated by the 54% of respondents who associate sensational headlines with fake news. This highlights a critical need for bloggers to maintain ethical standards in journalism to preserve their credibility and the trust of their audience.
The neutral stance of 35% of respondents towards bloggers’ roles suggests a segment of the audience is either undecided or indifferent about the impact bloggers have. This could be attributed to a lack of direct interaction with blogs or a general skepticism towards online information sources.
The negative perception held by 5% of the audience, albeit a minority, is significant. It reflects the challenges bloggers face in establishing themselves as reliable news sources amidst the proliferation of fake news.
Strategies to mitigate the spread of fake news, such as stricter regulations on content and increased media literacy education, are widely supported, with 64% and 69% agreement, respectively. This consensus indicates a public appetite for measures that can enhance the quality of information and empower audiences to discern factual content.
The audience’s role in verifying information is also acknowledged, with 67% agreement on their significance in combating fake news. This points to a collective responsibility model where both producers and consumers of content are active participants in ensuring the integrity of information.
Government intervention is seen as necessary by a majority (62%), suggesting a trust in regulatory frameworks to provide oversight. However, the effectiveness of current strategies is debated, with 55% in agreement and a notable 21% neutral, indicating room for improvement in the existing approaches.
In conclusion, the audience in Ilorin East generally perceives bloggers positively but remains cautious due to the threat of fake news. The call for enhanced trust, media literacy, and regulatory measures reflects a community engaged in shaping a responsible and trustworthy media environment.








CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This research study is based on the Audience perception of the role of bloggers in the spread of fake news in Ilorin East local government, as it is aimed at to analyze the historical development and current state of blogging within Ilorin East. To examine the prevalence and characteristics of fake news spread by bloggers in the local government. To explore the audience’s perceptions of bloggers and their role in disseminating information. To identify potential strategies for mitigating the spread of fake news and enhancing media literacy among the audience.
This research work is divided into five chapters, which the chapters revealed steps approached for easy presentation of the research content.
Chapter one focused on the background of the study, statement of problem, research Objectives, research questions, significance of the study scope of the study and definition of the terms.
Chapter two of this research work explained the conceptual framework with the theoretical framework of Agenda setting theory, Two step flow and Cultivation theory, it also clearly explained the empirical review (review of related studies) as it unveil different individuals’ work that are related to the studies.
Chapter three of this research work contains research Methodology adopted in the study, population of the study (Ilorin East local government Area) sample size which is one hundred respondents and sampling technique is simple random sampling, while the research used questionnaire as the instrument for data collection amidst the sampling size. It also stated the validity and reliability of the instrument, as well as it stated the method of data analysis.
Chapter four explained how data gathered were Analyzed for proper understanding, it also contained how data were represented. Also it explain how research questions were Analyzed and provided discussion of the findings.
Chapter five clearly summarize the chapters from chapter one to Chapter four, it also contained conclusion and recommendations of the study.
5.2 CONCLUSION
The exploration of audience perception regarding the role of bloggers in the spread of fake news within Ilorin East local government has culminated in a nuanced understanding of the digital information landscape. The research findings illuminate the complexities of the blogging sphere, where influence and misinformation intersect, shaping public opinion and trust.
Bloggers in Ilorin East have emerged as influential figures in information dissemination. This influence, of the audience acknowledging their significant role in information dissemination. This influence, however, comes with the responsibility to uphold journalistic integrity, as the spread of fake news threatens to undermine the credibility of these digital news providers. The prevalence of sensational headlines, lack of evidence, emotional manipulation, biased reporting, and misleading images as characteristics of fake news underscores the challenges faced by audiences in discerning the truthfulness of online content. The responsibility to navigate this digital terrain falls not only on the bloggers but also on the audience.
The audience’s positive view towards bloggers remains cautious due to the threat of fake news. The call for enhanced trust, media literacy, and regulatory measures reflects a community engaged in shaping a responsible and trustworthy media environment.
The research indicates a positive audience perception of bloggers, with a majority viewing them as a valuable source of information. This positive sentiment, however, is tempered by the awareness of fake news, suggesting that while bloggers are influential, there is a critical need for vigilance and media literacy.
The neutral and negative perceptions held by some respondents reflect a diverse audience with varying levels of engagement and trust in bloggers. The neutral group may represent a segment that is either less exposed to or less reliant on blogs for information, highlighting the importance of reaching out to and educating this demographic. The negative perception, albeit held by a minority, is a reminder of the potential repercussions of disseminating fake news and the importance of maintaining a trustworthy information space.
Strategies to mitigate the spread of fake news, such as stricter content regulations and media literacy education, find substantial support among the audience. This suggests a collective desire for a more regulated and educated online environment where information can be trusted. The audience’s role in verifying information is also recognized, emphasizing the participatory nature of the digital age, where everyone has a part to play in safeguarding the integrity of information.
Government intervention is viewed as a necessary measure by a significant portion of the audience, indicating a reliance on authorities to curb the spread of misinformation. However, the effectiveness of current strategies is questioned, with a considerable percentage of respondents remaining neutral. This ambivalence points to the need for ongoing evaluation and adaptation of strategies to ensure they are meeting the challenges posed by the dynamic nature of fake news.
In conclusion, the study of audience perception in Ilorin East local government reveals a complex picture where bloggers are seen as key players in the information dissemination process, yet their role is scrutinized in the face of fake news. The findings call for a balanced approach that combines regulatory oversight, media literacy, and audience participation to create a resilient and informed community capable of navigating the evolving digital landscape. The future of blogging in Ilorin East hinges on the ability of all stakeholders to foster an environment of trust, transparency, and critical engagement, ensuring that the power of blogging is harnessed for the public good and not diminished by the scourge of misinformation.
5.3 RECOMMENDATIONS
Based on the research work findings, the following recommendations are proposed to address the issues surrounding the spread of fake news by bloggers in Ilorin East local government:
1. Educational authorities in Ilorin East should integrate media literacy into school curricula.
2. Media organizations and journalist associations should conduct ethical journalism workshops for bloggers.
3. Local government and non-governmental organizations should organize community forums on fake news.
4. Regulatory bodies should implement and enforce digital content publication regulations.
5. Technology experts and educators should promote the use of fact-checking tools among the audience.
6. The government should establish a task force to address the spread of fake news in Ilorin East. These recommendations aim to create a more informed and responsible digital environment, fostering a culture of accuracy and trust in the local media landscape.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) DEPARTMENT OF MASS COMMUNICATION
Dear respondent, I am a final year Student of the above named institution and department carrying out research on the topic: AUDIENCE PERCEPTION OF THE ROLE OF BLOGGERS IN THE SPREAD OF FAKE NEWS IN ILORIN EAST LOCAL GOVERNMENT.
I would be glad if you could help fill the questionnaire accurately and humanly possible.
All information provided shall be used solely for academic purpose and kept confidential.
Yours,
Ezekiel Oluwadamilola Blessing
INSTRUCTION: Please tick (✓) as applicable to you
SECTION A
1. How often do you read blogs?
a) Daily
b) Weekly
c) Monthly
d) Rarely
e) Never
2. Do you consider bloggers to be credible sources of information?
a) Yes
b) No
c) Sometimes
3. Have you ever come across what you suspected to be fake news on a blog?
a) Yes
b) No
c) Not sure
4. Should bloggers be held accountable for the spread of fake news?
a) Yes
b) No
c) Depends on the situation
5. Do you verify the information you read on blogs?
a) Always
b) Often
c) Sometimes
6. How influential do you think bloggers are in shaping public opinion in Ilorin East?
a. Very influential
b. Somewhat influential
c. Not very influential
d. Not influential at all
7. Are you aware of how blogging has evolved in Ilorin East over the years?
a. Yes
b. No
c. Somewhat
8. Which of the following characteristics do you associate with fake news? (Select all that apply)
a. Sensational headlines
b. Lack of evidence
c. Emotional manipulation
d. Biased reporting
e. Misleading images
9. How do you perceive the role of bloggers in the spread of information?
a. Positive
b. Neutral
c. Negative
10. How serious do you think the impact of fake news is on your community?
a. Very serious
b. Somewhat serious
c. Not very serious
d. Not serious at all
11. Compared to traditional media, how much trust do you place in blogs?
a. More trust in blogs
b. Equal trust
c. More trust in traditional media
12. Who do you think has the most responsibility to control the spread of fake news?
a. Bloggers
b. Readers
c. Government
d. Traditional media
13. How would you rate your own media literacy?
a. Very knowledgeable
b. Somewhat knowledgeable
c. Not very knowledgeable
d. Not knowledgeable at all
SECTION B
INSTRUCTION: From 14 - choose level of agreement
SA - Strongly agree
A - Agree
N - Neutral
D - Disagree
SD - Strongly disagree
	Statement
	SA
	A
	N
	D
	SD

	14. The spread of fake news has harmed community cohesion in Ilorin East.
	
	
	
	
	

	15. The community in Ilorin East is actively combating the spread of fake news.
	
	
	
	
	

	16. Fake news has influenced my behavior or decisions.
	
	
	
	
	

	17. There should be stricter regulations on the content published by bloggers.
	
	
	
	
	

	18. I trust bloggers more than traditional journalists.
	
	
	
	
	

	19. There is a need for more media literacy education to help identify fake news.
	
	
	
	
	

	20. Fake news significantly affects the public’s perception of bloggers.
	
	
	
	
	

	21. Government intervention is necessary to control the spread of fake news by bloggers.
	
	
	
	
	

	22. The audience has a significant role in verifying the information they read online.
	
	
	
	
	

	23. Current strategies are effective in mitigating the spread of fake news by bloggers.
	
	
	
	
	

	24. Bloggers in Ilorin East are responsible for the spread of fake news.
	
	
	
	
	


SECTION C: PERSONAL INFORMATION
1. Age:
a. Under 18
b. 18-24
c. 25-34
d. 35-above
2. Gender:
a. Male
b. Female
c. Prefer not to say
3. Education Level:
a. O level
b. ND/NCE
c. Bachelor’s Degree/HND
d. Master’s Degree
e. Doctoral Degree









