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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
Photojournalism is an arm of journalism that uses images to tell stories and report events. It is different from other forms of photography such as commercial, Architecture and industrial photography. This could be seen in its adherence to certain journalism norms like News, Timeliness Objectivity, fairness and accurate representation of the events.
Photojournalism involves the use of camera to record events as they happen. Like a news reporter, a photojournalist is a reporter but he or she writes with camera and disseminates news events through images. Photojournalists use pictures to tell stories interpret event and communicate their feelings about the society as Journalists hoping for a better society.
For many years, photography has played an increasingly important role in the various media of mass communication that use visual messages to disseminate information (i.e. books, newspapers, magazines, film, television; and internet-based media) (Ijeh, 2015). Pictures have been known to greatly stimulate public interest in current events and human angle stories presented by the visual media of mass communication, and have also made tremendous contributions to the civilization and advancement of mankind (Ezekiel & Ezekiel, 2007).
The power of pictures in mass communication stems from the common knowledge that pictures are more powerful than words in message dissemination hence the dictum; “A picture can speak more than a thousand words”. This is because pictures speak a universal language and are better able to elicit the same emotions from people on different sides of languages and educational divides (Ezekiel &Ezikiel, 2007; Fasheke 2004).
In addition to creating a greater emotional response, pictures are used to capture a reader‟s attention to an article. Visual images are the gateway to a news story. Communication professor at the University of Oklahoma, Michael Pfau, claims that people do not merely pick up newspapers and magazines and start reading. Rather, they look at them, check the headlines and pictures to determine which stories they would like to read (Pfau, 2006). In previous research, eye-tracking software has been used to determine which articles are read first, proving that a reader begins their perusal of a newspaper drawn to the most striking features – typically the headlines and pictures. According to (Pfau, 2006), readers are more likely to view a photograph, first before reading a text.   However, he noted that combining both text and photograph makes it three times more likely that at least some of the text will be read. He also noted that previous research with an eye-tracking device has also proven that readers are drawn to larger photos over smaller ones, and color images over black and white versions.
To the general public, pictures are deemed as credible sources of information. Viewers are more susceptible to believe images that they visually see, rather than what they hear or read (Pfau, 2006). Pictures tend to be taken at face value, exactly for what they represent, while a photograph and text seem to be less credible because “readers sense that the words are authored, but the image is a true representation” (Kepplinger, 2020).
Conversely to Anderson 1989 cited in (Kepplinger, 2020) argues that “though the photographic image may have powerful visual impact, it does not have the ability to give any in-depth explanation of the event it presents to a world eager to be informed. It cannot tell what happened before or after an event; it cannot give political or social context, much less analysis. The camera does not know which of the events it captures are historically significant and which are not. As John et al. (2019) have noted, a photograph is time frozen, a moment yanked out of it‟s before and after” and therefore requires an added textual analysis to accompany an image (Andersen, 2019).
According to Eunson (2008), a “stand-alone” picture refers to a single photograph, with a caption that describes its content, published on a newspaper or magazine page whose other text or picture content is not related to the photograph in question. Here the photograph with its caption tells a story alone and not in any way related to other news stories on the same newspaper or magazine page. A picture is said to be accompanying a news story, its images and captions are directly related to a contiguous text of a newspaper or magazine news report. In this case, the photograph is used to support the story text. “Picture – based” news stories sometimes refers to the panorama of pictures on newspaper or magazine pages. Here, sets of pictures that present different aspects of a particular subject, event, or phenomenon are printed on dedicated newspaper/magazine pages with no textual report. The set of pictures, with the aid of their captions, tell the story.
The newspaper is one of the largest users of still pictures. In this contemporary digital media space where all the media of mass, communication (both offline and online) compete for audience and readership; pictures have become a veritable asset for these media outlets. This competition has necessitated and propelled newspapers to become more innovative in their use of pictures to attract and sustain readership. While some schools of thought argue that pictures aid readership of newspapers, others argue that they are irrelevant and make little or no impact on readers. It is therefore imperative against the already established background to ascertain the reader‟s perception of the use of pictures, specifically in the Cameroonian Newspapers.
1.2 Statement of the Problems
Visuals can have a dramatic impact on a reader’s involvement and feelings towards an event or issue. Images on newspapers have a powerful impact on readers‟ attitudes and understanding, and this impact and understanding cannot be created by text alone. In a news context, the presence of a photograph can significantly affect the consumer’s attitude towards the framed issue. While some readers might perceive pictures in newspapers as a support for the texts, others perceive it as something used in filling up the newspaper and making the pages numerous. To some also, it is just an act that serves to draw attention to a big story and to further illustrate statements made in the story and give the readers more details about the information presented. This study was conceived to ascertain.
1.3 Objectives of the Study
The aim of this study is to examine the impact of pictures on reader’s believability on newspaper, a study of Herald Newspaper.  The specific objectives of this study are as follows;
1. To ascertain if the use of pictures in newspapers contribute to attracting the attention of newspaper readers
2. To determine if newspapers readers view pictures as space fillers.
3. To determine if newspapers readers view pictures as an aid to readers‟ understanding of the content.
4. To ascertain if newspaper readers view pictures in newspapers as aiding credibility to stories or they        are used for aesthetic appeal.


1.4	Research Questions
1. To what extent does the use of pictures in Nigeria newspapers contribute to attracting the attention of newspaper readers?
2. How do newspaper readers view this use of pictures as space fillers or aid to readers‟ understanding?
3. How do newspapers readers view pictures as the aid of readers‟ understanding of the content?
4. How do newspaper readers view pictures in newspapers as aiding the credibility of stories or for aesthetic appeal?
1.5	Significance of the Study
The research will examine the current trend of photojournalism in Nigeria. The study will examine the relevance of front-page pictures and bring into focus the use of news pictures in Newspapers. The study will establish the function of photograph as a tool of communication, information and persuasion. The study will serve as a guide and reference for future researcher or as a resource to photojournalists in training. The findings and recommendations will serve to improve and reposition the trend of photojournalism in Nigeria.
1.6 Scope and Limitation of the Study
The study focuses on the content analysis of the role of picture in reader‟s story believability on newspaper. This will show the diversity of the pattern of Coverage of News pictures by different Newspapers.
The time frame is chosen based on its significance. For instance, the year 2020 is the most current completed year while the month of June marks the first month after the successful transition of power from one democratic government to another in Nigeria.
1,7	Operational Definition of the Terms
IMPACT: The powerful effect something has on a person or situation, especially something new.
PICTURE: This is a design or representation made by various means (such as painting, drawing, or photography)
READERS: a person who reads or who is fond of reading.
NEWSPAPER:  a paper that is printed and distributed usually daily or weekly and that contains news, articles of opinion, features, and advertising.
HERALD NEWSPAPER: The Herald is a Nigerian digital newspaper and magazine established by the Kwara State Government in 1973, ranked among the best-selling newspapers in the 1970s and 1980s.
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CHAPTER TWO 
LITERATURE REVIEW
2.1  CONCEPTUAL FRAMEWORK
The power of pictures in mass communication stems from the common knowledge that pictures are more powerful than words in message dissemination hence the dictum; “A picture can speak more than a thousand words”. This is because pictures speak a universal language and are better able to elicit the same emotions from people on different sides of languages and educational divides (Ezekiel &Ezikiel, 2007; Fasheke 2004).
In addition to creating a greater emotional response, pictures are used to capture a reader’s attention to an article. Visual images are the gateway to a news story. Communication professor at the University of Oklahoma, Michael Pfau, claims that people do not merely pick up newspapers and magazines and start reading. Rather, they look at them, check the headlines and pictures to determine which stories they would like to read (Pfau, 2006). In previous research, eye-tracking software has been used to determine which articles are read first, proving that a reader begins their perusal of a newspaper drawn to the most striking features – typically the headlines and pictures.
According to (Pfau, 2006), readers are more likely to view a photograph, first before reading a text. However, he noted that combining both text and photograph makes it three times more likely that at least some of the text will be read.
2.1.1	The Meaning and Origin of Newspaper
Newspapers are journals of record and opinion, and as journals of record, events in the society are recorded daily, weekly or monthly depending on their frequency. Newspaper refers to a daily or weekly publication used to disseminate news to a mass audience. A newspaper is a wholesome package of news, events, people and places in a given area and published on a predetermined frequency (Nwosu, 2003). Newspapers carry information on a broad spectrum of issues which include: news, advertisement, politics, education, science and technology, religion, commerce, etc. (Ani, 2019).
The history of newspapers goes back to Rome where official documented information was displayed for the public. The daily events in the life of Romans were collected by reporters (known as actuarii), officially appointed by the state. These reports were displayed on a board. Acta Diurna means daily acts„ in Latin. The Acta Diurna were also known as Acta Populi (Acts of the People), Acta Publica (Public Acts), or Acta Urbana (Municipal Acts) (Oparaugo, 2021).
“Iwe Irohin fun awon Egba ati Yoruba” was the first newspaper published in Nigeria by Reverend Henry Townsend, missionary in Abeokuta in 1859. Subsequently, other newspapers were published by different people in the pre-colonial and post-colonial era. Today, there are over 100 newspapers published either daily or weekly in Nigeria. As a medium that furnish readers with News, information in the Newspaper is expressed through linguistic, typographic and graphic forms which are defined by the media organisation‟s house style. This in its totality affects the way news are gathered and reported in the newspaper including the use of photographs on the front-page. The second quite popular and influential newspaper of the time was “The Anglo-African” established in Lagos in 1863 by Robert Campbell. Its primary goal was to increase the level of knowledge among the population. The third Nigerian newspaper came out in 1880 and was called “The Lagos Times and Gold Coast Colony Advertiser.” Its cost was 6 pence, and it was published every 15 days. The main topics the newspaper covered were the current issues of that time. Even though the paper was quite useful and relevant, it didn‟t last long. It was closed in 1883 and reopened in 1890 with little success. The development of Nigerian newspapers wouldn‟t be adequately described without mentioning the “West African Pilot” – printed press that appeared in 1937. The particular interest in this newspaper was its aim – to fight for independence from the British government. It was a powerful media, due to which lots of different newspapers emerged in the 1960s. In 1936, the Northern Nigerian Government established a Hausa newspaper called “Gaskiya Ta Fi Kwabo.” Later, in 1965, it got an English version and changed the name to “New Nigerian.” Most well-known newspapers of that times set their goal to fight for independence. However, till the 1990s most publications were government-owned. Only private papers continued to uncover public and private scandals, despite governmental suppression. Among them were: Daily Trust; Nigerian Tribune; The Punch; Vanguard; Guardian.
2.1.2	The Meaning and Origin of Photojournalism
Photojournalism is an arm of journalism that uses images to tell stories and report events. It is different from other forms of photography such as commercial, Architecture and industrial photography. This could be seen in its adherence to certain journalism norms like News, Timeliness Objectivity, fairness and accurate representation of the events. Photojournalism involves the use of camera to record events as they happen. Like a news reporter, a photojournalist is a reporter but he or she writes with camera and disseminates news events through images. Photojournalists use pictures to tell stories interpret event and communicate their feelings about the society as Journalists hoping for a better society. Photojournalism is as old as life itself because it is the originator of all other forms of communication.
A quick flash back to the assertion made in the preceding part of the discourse will put us once more in better perspective. God being the prime communicator created images first and not words-He perfected the work of creation through visual style (Nnadiukwu and Anih, 2019).
Photojournalism differs from other types of commercial photography which involve people. Like in traditional print journalism, the photojournalist‟s job is to document a real story in the most authentic manner possible and with the utmost journalistic integrity. These documentary photographs are delivered to the public as a visual complement to a written article, television newscast or sometimes even on their own. The word "photography" was derived from the two Greek words, photo and graphein. Photo means light while Graphein means draw. Nicephor Niepce in the past, made use of "heliography" and "'sun drawing" till Sir Herschel brought in the advent of photography in 1839 Photojournalism, according to Oduh (2011), is a representation of pictorial images with a written copy as a subordinate in news story presentation. Using images to communicate the news, photojournalism has shaped the way we view the world since the mid-19th century. The history of photography has roots in remote antiquity with the discovery of principle of the camera obscura and the observation that some substances are visibly altered by exposure to light. As far as is known nobody thought of bringing these two phenomena together to capture camera images in permanent form until around 1800, when Thomas Wedgewood made the first reliable document, although unsuccessful attempt.
In mid -1820s, Nicephore Niepee succeeded, but several days of exposure in the camera where required and the earliest result were very crude. Niepce's associate Louis Daguerre went on to develop the daguerreotype process, the first publicly announced photographic process which required only minutes of exposure in the camera and produced clear, finely detailed result. It was commercially introduced in 1839, a day generally accepted as the birth year of practical photography. During that war, the most dramatic pictures of the conflict came not so often from the newspapers as from the weekly photojournalism magazines, photos that still are famous today. The drama of war and violence could be captured on those small, fast 35 mm cameras like no other, although it had to be said that through the 1950s and even 1960s, not all photojournalists used 35s.
2.1.3	Uses of Photographs in Newspapers
The newspaper is one of the largest users of still pictures. In this contemporary digital media space where all the media of mass communication (both offline and online) compete for audience and readership; pictures have become a veritable asset for these media outlets. This competition has necessitated and propelled newspaper to become more innovative in their use of photographs to attract and sustain readership. While some schools of thought argue that pictures aid readership of newspapers, others argue that they are irrelevant and make little or no impact on readers. To the general public, photographs are deemed as credible sources of information. Viewers are more susceptible to believe images that they visually see, rather than what they hear or read (Pfau, Haigh, Fifrick and Holl, 2006). Photographs tend to be taken at face value, exactly for what they represent, while a photograph and text seems to be less credible because readers sense that the words are authored, but the image is a true representation (Kepplinger, 1976).
Photographs take two dimensions in newspaper either tell the story in all (Stand Alone Photo) or to complement story. It is important to realize that for information or photographs to have any substantial impact, influence and effect on the readers it must be well snapped and pass message. The advent of photographs mechanically printed into newspapers opened up market for press photography. Pictures were mostly taken for their action and content rather than any aesthetic consideration. Today, they are used in the newspapers for different reasons. Photographs in journalism inform, educate and enlighten readers about current issues and also reflect on the past as well. Photographs in newspaper enhance the credibility of the stories. As they depict reality, they also furnish evidence to show the authenticity of a news story or give proof of an event that occurred. Its aesthetic values enable a photograph to serve as a tool to attract reader‟s attention and break the monotony of news content. Thus, photographs enhance and beautify the pages of a newspaper. A photograph in newspaper speaks more than a thousand words. No formal education is required to understand a picture. Photographs are therefore able to break through literacy barrier to effectively communicate a message. It is a universal language.
2.1.4	Functions of Photographs
Photographs can grab our attention and speak directly to our emotions. It embodies the power of a single image. At a more subtle level, we can learn lessons about a whole range of emotions. Grief has the power to wash away the luminance and chrominance of our lives. Photography, at its best, is a powerful language which speaks to our emotions. It allows us to tell our story and show others our framing of the world around us. However, the following are specifically the functions of photographs in newspaper: It serves as record of an event.   It supplements written information i.e. it explain the written information. It also authenticate the written information, a picture does not lie unless it is contrived. It serves as a form of illustration, information may need to be well illustrated, pictures are more illustrative than written words. Photograph jumps or eliminates literacy barrier by visually you are communicating to the illiterate what he can't understand in a written words. Photographs are not limited by language. It is the only language understood in all part of the world. A photograph has an appeal. A wedding ceremony in Nigeria will communicate the occasion to Scottish or German. Photograph makes reading material dramatic, the more the picture; the more encouraging and attractive audience find it. A good picture tells the story and disseminates information. Photograph gives emphasis to human nature, it appeals to the sense of sight.

2.1.5	Importance of Photographs
According to Uwakwe (2015, pp. 94-95) the following are the importance of photograph: Communication: A photograph is an instrument of communication. In journalism parlance, we say it tells the story. A photo album tells a story. When sequentially arranged, it promotes a historical picture as good as literature does. Adds Credibility: Photographs add credibility to stories. An axiom is that a picture is worth more than a thousand words. What's more? A real picture tells no lies. Explains Mood: Pictures explain the mood of an event and people. The late Prof. Chinua Achebe had always pensive pictures. Many have interpreted it as a show of disbelief at the waste, pomp and imperviousness that have characterised the Nigerian leaders who have left Nigerians irredeemably poor. Other journalistic real situations captured in pictures such as a State of the Nation address by Goodluck Jonathan regarding the activities of Boko Haram go to show mood. Vitality: Photographs add life and heighteners readers' interest. A newspaper without a photograph is dead and can hardly be read. We also know that a story, no matter the vitality it has, needs a photograph to enhance the strength. Breaks the Monotony of text: Photographs are a breaker of boredom. Imagine a newspaper with a long list of grey matter. This most likely will lead to boredom. Photographs break this boredom. Provides Variety to Readers: Evidences are on people who devote time to assessing pictures other than reading accompanying grey matter. We then see that photographs offer opportunity for different categories of readers to thrive. Attracts Attention: Photographs are visual magnets and they arrest the attention of readers. In modemday journalism, glossy pictures and even black and white pictures of celebrities thrill readers. For these reasons, we say that pictures are entry points to a page. Readers might first see the loud headlines, but from literature, readers first cast a glance on picture before continuing with grey matter.

2.2	THEORETICAL FRAMEWORK
The study of mass communication has led to the explanation and predictions of some theories of mass communication which are related to any topic “Role of picture in reader‟s story believability on newspaper” The theories are as follows:
1. Agenda setting theory
2. Uses and Gratification theory
2.2.1     Agenda Setting Theory
Agenda setting describes a very powerful influence of the media- the ability to tell us what issues are important. Newspaper columnist, Walter Lippman was concern that the media had the power to present images of public.
Agenda setting is the creation of public awareness and concern of salient issue by the news media. Two basic assumptions under most research on AGs are the press and media do not reflect reality; they filter and shape it, (2) media concentrate on a few issues and subjects that lead the public to perceive these issues as more important than other issues, one of the most critical aspects in the concept of Agenda setting role of mass communication is the time frame for this phenomenon.
In addition, different media have different agenda setting potentials. Agenda setting theory seems quite appropriate to help us understand the pervasive role of the mass media.
Therefore by setting agenda for discussion, it means picture draws people’s attention to certain event and as a result bring people to focus and discuss such event, these pictures are pictures illustration.
2.2.2     Uses and Gratification Theory
This theory tenet over the years, the researchers began to analyze why and what audience use media instead of what effects media has on audience. The uses and gratifications theory holds a significant position in the area of mass media effects research as it focuses on audience. As stated by Katz (2007) unlike other media-effect theories, which focused mainly on what media does to people, Uses and Gratification theory focuses on what do people do with media. Audience chooses media to satisfy various needs. The theory argues that media choices are made by audience according to their needs. The theory believed that audiences are active audience. They are homogeneous in nature and use media as they get gratification.
2.3	EMPIRICAL REVIEW
Luvery, (2018) Photographs in newspapers with a case study of the Punch newspaper. It is obvious that photographs play a very prominent role in newspaper and the world of print media in general. It communicates messages even to the illiterates and photographs messages can grab at a glance. The study was anchored on Agenda Setting Theory and Individual Differences Theory. Cross-sectional survey research method was adopted in which questionnaire was used as data collection instrument. The data collected were analysed in frequency and percentage method. Findings have shown that newspaper without the use of photograph will be nothing but look like a letter or text book and such publication cannot interest readers. Also, photographs draw the attention of the reader to the most prominent news and issue especially when placed at the front page of a newspaper while placement of photo are used to set agenda on what public will debate upon. It was recommended that print media should always use only the important photo that communicates the message in which the photo represents and not just use any photo.s political, social, economic and entertainment. It use graphic art extensively.
Govry, (2017) Photographs mechanically printed into newspapers opened up market for press photography. Pictures were mostly taken for their action and content rather than any aesthetic consideration. Today, they are used in the newspapers for different reasons.
Photographs in Journalism inform, educate and enlighten readers about current issues and also reflect on the past as well. Photographs in Newspaper enhance the credibility of the stories. As they depict reality, they also furnish evidence to show the authenticity of a news story or give proof of an event that occurred.
Its aesthetic values enable a photograph to serve as a tool to attract reader’s attention and break the monotony of news content. Thus, photographs enhance and beautify the pages of a newspaper.
A photograph in Newspaper speaks more than a thousand words. No formal education is required to understand a picture. Photographs are therefore able to break through literacy barrier to effectively communicate a message. It is a universal language.
This research will explore the use of front page photographs through a content analysis of two Nigerian Newspapers that represent different approaches to News presentation ideology and target different readership.





CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This chapter provides a description of the research design. Data collection instrument, measurable variables, pre-test and validation of instrument, and how they were validated before they are finally used to carry out the research study. The research procedure and methods of data collection were also being discussed method.
Also selected people can represent the entire population under study and this called sample. Sample is the subset of the population and the data gathered from this selected respondents can be confidently used to represent data about the total population. Sample ensures more accurate information than total enumeration.
It saves time and also minimizes cost of survey since only the population would be interviewed.
3.2	Population of Study
According to Evboroulalai (2012), population refers to the entire subject whom the research is investigating or any group of persons or organization being studied by an investigator that constitutes the population. This research work is to make findings on the topic “Impact of Picture in Reader’s Story Believability on Newspaper”.
However, the population of this study will be drawn from readers of the Herald Newspaper, Ilorin.
3.3	Sample Size and Sampling Techniques
The goal of sampling strategies in survey research is to obtain a sufficient sample that is representative of the population of interest because it is not feasible to collect data from an entire population of interest.
Therefore, the sample size for this study was calculated using Taro Yamane method; n = N
1+N(e) 2)
Where:
n signifies the sample size and N signifies the population of the study 
e signifies the margin error
n = 114623
1+1146(0.03)2)
n =114623
1+114623(0.0015)

n = 114623

(1+136.5575)

n = 114623

879.5576

n = 100
Sampling techniques helps the researcher to devote more definition and this greater attention devoted to the population of study results in superior accuracy.
In this study, random sampling would be used in analysis the data gathered in this research work. Random sampling gives equal chance of being selected at all members of the population. The most important advantage if the random sampling is that, the result of investigation can confidently be extended to the entire study population.
3.4	Instrument of Data Collection 
The data for this study will be obtained from information gathered mainly from questionnaires which was administered to people in different walks of life. Questionnaire is defined as an instrument use to measure behavior attitude and respondent‟s characteristic, (Kinnea, 2007). Questionnaire is a research instrument consisting of a series of questions and other prompt for the purpose of gathering information from respondents. Although they often designed for statistical analysis of the responses; this is not always the case. Questionnaires are also sharply limited by fact that the respondents must be able to read the questions and respond to them.

3.5	Method of Data Collection
Data collection is the process of collecting data in a systematic way. In this study, both primary and secondary data collection methods are utilized. Primary data collection method will be solely self- administered, survey data will be collected. Secondary data collection will be sourced from the library (text books and journal), Internet (existing works, articles in journals, textbooks and reference material).

3.6	Validity and Reliability of the Instrument
According to Igwe, (2008), Validity is concerned with the ability of a research instrument to measure what it has design to measure i.e. how well it measure what it is supposes to measure? Does the instrument measure what is supposed to measure? This instrument is valid because the questionnaire is pretested and the questions were given the desired result. Moreover the questions were crossed checked by the supervisor to give the instrument validity. On the basis of the above, the instrument is therefore valid. The aim of the pre-test is to test the validity of the field instrument by checking the effectiveness of the instrument in tapping the required information for this study, to assess if items in the instrument best suit to address the measurable variables.
Reliability refers to the extent that the instrument yields the same results over multiple trials. Validity refers to the extent that the instrument measures what it was designed to measure.
3.7	Method of Data Analysis and Presentation
To make the analysis of the data collection sample, frequency count is been used, the statistical computation would be done manually, furthermore, table as part of the descriptive statistical techniques will be used to best the research questions and each respondents would be shared according to the basis or frequency distribution and simple percentage would be computed from the distribution.











CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 INTRODUCTION
In this chapter, there is a brief discussion of procedure adopted in the analysis of data obtained from the field.
From the questionnaires administered, it was observed that data obtained must be put into table so that a quick look will give a better summary or conclusion of the research work. Data analysis is an initial aspect in research effort. It serves as the core of research for the fact that gives meaning to the raw data collected during the data collection stage.
One hundred (100) questionnaires were distributed among the students of Kwara State Polytechnic, Ilorin, Kwara State.
All the 100 questionnaires were retrieved and were validly responded by the students.
4.2.	ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUMENT SECTION A
TABLE 1: DRISTRIBUTION OF RESPONDENT BY SEX

	OPTIONS
	RESPONSES
	PERCENTAGE (%)

	MALE
	50
	50%

	FEMALE
	50
	50%

	TOTAL
	100
	100%


Source: Field Survey, 2025
From the above table (4.2.1), 50 of the respondents representing 50% are males while the 50 of the respondents representing 50 are females.
TABLE 2: DRISTRIBUTION OF RESPONDENT BY AGE
	OPTIONS
	RESPONSES
	PERCENTAGE (%)

	16 -20
	24
	24%

	21 -25
	43
	43%

	26 -30
	20
	20%

	ABOVE
	13
	13%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table above (4.2.2) shows that 65 of the respondents representing 43% are in age range of 21-25 years while 24 of the respondents representing 24% of the respondents are 16-20 years of age, furthermore, 20 of the respondents representing 20% of the respondents are from the range of age 26-30 years, only 13 of the respondents representing 13% of the respondent are above the options of the age. QUESTION 3: TABLE 3: DISTRIBUTION OF RESPONDENTS BY RELIGION
	OPTIONS
	RESPONSES
	PERCENTAGE (%)

	CHRISTIANITY
	37
	37%

	ISLAM
	63
	63%

	OTHERS
	-
	-

	TOTAL
	100
	100%


Source: Field Survey, 2025
From the above table (4.2.3), 63 of the respondents representing 63% of the respondents are Muslims, while 37 of the respondents representing 37% of the respondents are Christians.

QUESTION 4: DISTRIBUTION OF RESPONDENTS BY ACADEMIC QUALIFICATON
	OPTIONS
	RESPONSES
	PERCENTAGE (%)

	WAEC/NECO/SSCE
	23
	23%

	ND/NCE
	37
	37%

	HND/ B.SC
	23
	23%

	OTHERS
	17
	17%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table above (4.2.4) shows that 37 respondents representing 37% of the respondents are in WAEC/NECO/SSCE, while 23 respondents representing 23% of the respondents are in ND/NCE, however, 23 respondents representing 23% In HND/ B.Sc, while 17 respondents representing 17% of the respondents are in OTHERS.

QUESTION 5:
TABLE 5: DISTRIBUTION OF RESPONDENTS BY MARITAL STATUS
	OPTIONS
	RESPONSES
	PERCENTAGE (%)

	Single
	63
	63%

	Married
	37
	37%

	Divorced
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table (4.2.5), 63 respondents representing 63% of the respondents are Single, while 37 respondents representing 37% of the respondents are Married.
QUESTION 6:
TABLE 6: DISTRIBUTION OF RESPONDENTS BY OCCUPATION
	OPTIONS
	RESPONSES
	PERCENTAGE (%)

	Civil servant
	-
	-

	Business man/woman
	-
	-

	Student
	100
	100%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table (4.2.6), 100 respondents representing 100% of the respondents are students.
ANALYSIS OF THE INSTRUMENT Q1:	 DO YOU READ NEWSPAPER?
	Response
	Frequency
	Percentage %

	Frequently
	63
	63%

	Once in a while
	17
	17%

	Rarely
	12
	12%

	Not at all
	8
	8%

	Total
	100
	100%


Source: Research Study Survey Work, 2025
The above table shows that, 63 respondents representing 63% read newspaper frequently, 17 respondents representing 17% read newspaper once in a while, 12 respondents representing 12% rarely read newspaper, while 8 respondents representing 8% don‟t read newspaper at all.


Q2:	DO YOU FOUND THE NEWSPAPER SUFFICIENT TO INFORM YOU ABOUT HAPPENS IN THE SOCIETY?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	47
	47%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 53 respondents representing 53% of the respondents opined that they found the newspaper sufficient to inform them about happens in the society, while 47 respondents representing 47% of the respondents claimed not found the newspaper sufficient to inform them about happening in the society.
Q3: DO YOU USE PICTURES IN NEWSPAPER?
	Response
	Frequency
	Percentage %

	Yes
	67
	67%

	No
	33
	33%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 67 respondents representing 67% of the respondents opined that they like pictures in newspaper while 33 respondents representing 33% of the respondents said that they do not like pictures in newspaper.




Q4: DOES THE PICTURES IN NEWSPAPER PROMPT YOUR PURCHASE OF ANY NEWSPAPER?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	47
	47%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 53 respondents representing 53% of the respondents opined that they found the newspaper sufficient to inform them about happening in the society, while 47 respondents representing 47% of the respondents claimed not found the newspaper sufficient to inform them about happening in the society.
Q5: HOW OFTEN DO YOU COME ACROSS PICTURES IN NEWSPAPER?
	Response
	Frequency
	Percentage %

	Often
	67
	67%

	Very Often
	30
	30%

	Can‟t say
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table, 67 respondents representing 67% of the respondents opined that they often come across pictures in newspaper while 30 respondents representing 30% of the respondents said that they come across pictures in newspaper very often and 3 respondents representing 3% of the respondents said they can‟t say.


Q6: HOW INTERESTING DOES YOU FIND PICTURE IN NEWSPAPER?
	Response
	Frequency
	Percentage %

	Interesting
	27
	27%

	Very Interesting
	50
	50%

	Not interesting
	23
	23%

	Total
	100
	100%


Source: Field Survey, 2025
The table above shows that 27 respondents representing 27% of the respondents said they find picture in newspaper interesting, 50 respondents representing 50% of the respondents however opined that they find it very interesting, while 23 respondents representing 23% of the respondents said they find it not interesting.
Q7: DOES PICTURES IN NEWSPAPER PLAY ANY ROLE IN READER’S STORY BELIEVABILITY?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	47
	47%

	Can‟t say
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 80 respondents representing 53% of the respondents opined that pictures in newspaper play any role in reader‟s story believability, while 47 respondents representing 47% of the respondents claimed that pictures in newspaper does not play any role in reader‟s story believability.


Q8: DOES PICTURES PLAY ANY ROLE IN THE COMMUNICATIVE LIFE OF ITS AUDIENCE?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	43
	43%

	Can‟t say
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 53 respondents representing 53% of the respondents opined that pictures play any role in the communicative life of its audience, while 43 respondents representing 43% of the respondents claimed that pictures does not play any role in the communicative life of its audience and 4 respondents representing 4% of the respondents said they can‟t say.
Q9: DO YOU PREFER PICTURES TO WRITTEN WORDS BECAUSE IT’S MORE ACTIONABLE AND REQUIRES FEW WORD DESCRIPTIONS?
	Response
	Frequency
	Percentage %

	Yes
	50
	50%

	No
	27
	27%

	Can‟t say
	23
	23%

	Total
	100
	100%


Source: Field Survey, 2025
The table above shows that 50 respondents representing 50% of the respondents said they prefer pictures to written words because it‟s more actionable and requires few word descriptions. 27 respondents representing 27% of the respondents they don‟t prefer pictures to written words because it‟s more actionable and requires few word descriptions, while 23 respondents representing 23% of the respondents said they can‟t say. This implies that majority of the respondents prefer pictures to written words.
Q10: DOES PICTURES ATTRACT YOUR READING OF NEWSPAPER?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	47
	47%

	Can‟t say
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 53 respondents representing 53% of the respondents opined that the use of pictures in newspapers contribute to attracting the attention of newspaper readers, while 47 respondents representing 47% of the respondents claimed that the use of pictures in newspapers does not contribute to attracting the attention of newspaper reader. This means that majority of the respondents agreed that the use of pictures in newspapers contribute to attracting the attention of newspaper readers.
Q11: HOW DO NEWSPAPER READERS VIEW THIS USE OF PICTURES AS SPACE FILLERS OR AID TO READERS’ UNDERSTANDING?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	43
	43%

	Can‟t say
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 53 respondents representing 53% of the respondents said that they view the use of pictures as space fillers or aid to readers‟ understanding, while 43 respondents representing 43% of the respondents claimed that they does not view the use of pictures as space fillers or aid to readers‟ understanding and 4 respondents representing 4% of the respondents said they can‟t say. It implies that majority of the respondents agreed that the use of pictures serves as space fillers or aid to readers‟ understanding.
Q12: DO NEWSPAPERS READERS VIEW PICTURES AS THE AID OF READERS’ UNDERSTANDING OF THE CONTENT?
	Response
	Frequency
	Percentage %

	Yes
	50
	50%

	No
	27
	27%

	Can‟t say
	23
	23%

	Total
	100
	100%


Source: Field Survey, 2025
The table above shows that 50 respondents representing 50% of the respondents said they view pictures as the aid of readers‟ understanding of the content. 27 respondents representing 27% of the respondents they don‟t view pictures as the aid of readers‟ understanding of the content, while 23 respondents representing 23% of the respondents said they can‟t say. This means majority of the respondents agreed that the use pictures serves as the aid of readers‟ understanding of the content.


Q13: DO NEWSPAPER READERS VIEW PICTURES IN NEWSPAPERS AS AIDING THE CREDIBILITY OF STORIES OR FOR AESTHETIC APPEAL?
	Response
	Frequency
	Percentage %

	Yes
	53
	53%

	No
	47
	47%

	Can‟t say
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
From the above table 53 respondents representing 53% of the respondents opined that they view pictures in newspapers as aiding the credibility of stories or for aesthetic appeal, while 47 respondents representing 47% of the respondents said that they does not view pictures in newspapers as aiding the credibility of stories or for aesthetic appeal. This implies that majority of the respondents agreed that pictures in newspapers serves as aiding the credibility of stories or for aesthetic appeal.
Q14: IS PICTURES GENERALLY ACCEPTED AS A MEANS OF COMMUNICATION IN NEWSPAPER JOURNALISM?
	Response
	Frequency
	Percentage %

	Yes
	50
	50%

	No
	27
	27%

	Can‟t say
	23
	23%

	Total
	100
	100%


Source: Field Survey, 2025
The table above shows that 50 respondents representing 50% of the respondents agreed that picture is generally accepted as a means of communication in newspaper journalism, 27 respondents representing 27% of the respondents said picture is not generally accepted as a means of communication in newspaper journalism, while 23 respondents representing 23% of the respondents said they can‟t say. It implies that majority of the respondents accepted pictures in newspaper as means of communication.
4.3 ANALYSIS OF RESEARCH QUESTIONS
Question 1: To what extent does the use of pictures in Nigeria newspapers contribute to attracting the attention of newspaper readers?
Table 4 answered this question as it was gathered that 53 respondents representing 53% of the respondents opined that they found the newspaper sufficient to inform them about happening in the society, while 47 respondents representing 47% of the respondents claimed not found the newspaper sufficient to inform them about happening in the society.
Table 6, answered this same question as its was gathered that 27 respondents representing 27% of the respondents said they find picture in newspaper interesting, 50 respondents representing 50% of the respondents however opined that they find it very interesting, while 23 respondents representing 23% of the respondents said they find it not interesting.
Question 2: How do newspaper readers view this use of pictures as space fillers or aid to readers’ understanding?
Table 11 also answered this question as it was indicate that 53 respondents representing 53% of the respondents said that they view the use of pictures as space fillers or aid to readers‟ understanding,
while 43 respondents representing 43% of the respondents claimed that they does not view the use of pictures as space fillers or aid to readers‟ understanding and 4 respondents representing 4% of the respondents said they can‟t say. It implies that majority of the respondents agreed that the use of pictures serves as space fillers or aid to readers‟ understanding.
Table 8 answered this question as it was gathered that 53 respondents representing 53% of the respondents opined that pictures play any role in the communicative life of its audience, while 43 respondents representing 43% of the respondents claimed that pictures does not play any role in the communicative life of its audience and 4 respondents representing 4% of the respondents said they can‟t say.
Question 3: How do newspapers readers view pictures as the aid of readers’ understanding of the content?
Table 10, answered this research question as its was gathered that 53 respondents representing 53% of the respondents opined that the use of pictures in newspapers contribute to attracting the attention of newspaper readers, while 47 respondents representing 47% of the respondents claimed that the use of pictures in newspapers does not contribute to attracting the attention of newspaper reader. This means that majority of the respondents agreed that the use of pictures in newspapers contribute to attracting the attention of newspaper readers.
Table 9, answered this research question as its was gathered that 50 respondents representing 50% of the respondents said they prefer pictures to written words because it‟s more actionable and requires few word descriptions. 27 respondents representing 27% of the respondents they don‟t prefer pictures to written words because it‟s more actionable and requires few word descriptions, while 23 respondents representing 23% of the respondents said they can‟t say. This implies that majority of the respondents prefer pictures to written words.
Question 4: How do newspaper readers view pictures in newspapers as aiding the credibility of stories or for aesthetic appeal?
Table 14, answered this research question as its was gathered that 50 respondents representing 50% of the respondents agreed that picture is generally accepted as a means of communication in newspaper journalism, 27 respondents representing 27% of the respondents said picture is not generally accepted as a means of communication in newspaper journalism, while 23 respondents representing 23% of the respondents said they can‟t say. It implies that majority of the respondents accepted pictures in newspaper as means of communication.
DISCUSSION OF FINDINGS
According to the findings of this chapter, “The Role Of Picture in Reader‟s Story Believability On Newspaper”, it can be said that pictures is a reliable means of communication that fosters quick and easy understanding of interpersonal communication.
However, it can be concluded that pictures in newspaper is a good and reliable communication element. It illustrations can be used in bringing the communication gap between individuals or groups.
In addition, 98% of the respondents believed that pictures plays positive role in their communicative lives. Also 84% of them accepted pictures as a means of communication as it has extensive usage on the pages of newspaper.
In Conclusion, research study review earlier discussed in the previous chapters have relevance to findings of the study pictures is describe as a means of communication that is use in brining smile to the faces of depressed people.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This study basically is set out to accessing “The Role of Pictures in Reader‟s Story Believability on Newspaper. In the course of this study, a survey method was employed and questionnaires were used as the instrument in gathering information needed to achieve the objectives of this research work. More so, the populace of Kwara State Polytechnic Students were selected as the population of the study, 100 respondents were randomly proved as the sample size.
However, findings from this research work show that majority of the respondents were students of Kwarapoly
In addition, 98% of the respondents believed that pictures plays positive role in their communicative lives. Also 84% of them accepted pictures as a means of communication as it has extensive usage on the pages of newspaper.
In Conclusion, research study review earlier discussed in the previous chapters have relevance to findings of the study pictures is describe as a means of communication that is use in brining smile to the faces of depressed people.
In this research work, two challenging factors were encountered in the course of the study, hence, it is pertinent to know that these factors limited the smooth operation of this work to a certain extent.
However, the first and the most challenging factor faced is financial aspect. This occurred due to the economic situation and poor financial status of the researcher of this work.
The second factor that is challenging was poor responses and inadequate actions of the researcher towards this research work.
Thus, these factors prompted this study to suffer great delay.
5.2 CONCLUSION
Based on this research finding on “The Role of Pictures in Newspapers”, it can be said that pictures is a reliable means of communication that fosters quick and easy understanding of interpersonal communication.
However, it can be concluded that pictures in newspaper is a good and reliable communication element. It illustrations can be used in bringing the communication gap between individuals or groups.
Finally, picture is a good example of illustration in newspaper and as illustration; it gives aesthetics to newspaper‟s pages.

5.3 RECOMMENDATIONS
Based on the result of facts on the findings of this study, the following recommendations are proposed to journalists, editors, media practitioners, and scholars in the field of media and communication:
1. Since pictures is a good and reliable means of communication, it is recommended that newspaper proprietors or publishers should introduce more use of pictures illustrations in the pages of their newspaper, because it can be easily understood and also entertaining in nature.
2.  Invest in High-Quality Photographic Content: The quality of the photograph emerged as a key factor influencing reader interpretation. Media outlets are encouraged to invest in high-quality photographic content, including the use of professional photography and high-resolution images, to ensure that photographs effectively convey the intended message and evoke the desired response from readers.
3. Consider Reader Preferences and Demographics: Recognizing the diverse preferences for types of photographs among Nigerian newspaper readers, media practitioners should consider demographic factors such as age, gender, and education level when selecting photographs. Tailoring visual content to the interests and sensibilities of the target audience can enhance reader engagement and satisfaction.
4. Foster Trust Through Authenticity and Transparency: To address concerns about the trustworthiness of photographs, newspapers should adhere to strict ethical standards in photojournalism. This includes transparency about digital alterations and providing clear captions that contextualize the image within the news story. Building reader trust through authenticity and ethical practices is paramount in maintaining credibility in the digital age.
5. Further Research: Academics and media researchers should continue to explore the evolving role of photographs in newspapers, particularly in the digital landscape. Further studies could examine the impact of online news formats, multimedia content, and social media on reader perceptions and engagement with visual news content.
6. Encourage Reader Feedback and Engagement: Media organizations should establish mechanisms for reader feedback and engagement regarding the use of photographs in newspapers. This could include reader surveys, comment sections, and social media platforms that allow for direct interaction between readers and journalists. Engaging with the audience can provide valuable insights into reader preferences and perceptions, informing future editorial decisions.
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APPENDIX
KWARA STATE POLYTECHNIC, ILORIN DEPARTMENT OF MASS COMMUNICATION
INSTITITUTE OF INFORMATION AND COMMUNICATIO TECHNOLOGY


Dear respondent,

I am a student of the above institution conducting a research on a topic “IMPACT OF PICTURE IN READER’S STORY BELIEVABILITY ON NEWSPAPER (A CASE STUDY OF HERALD NEWSPAPER)”.
I hereby request your assistance in answering the following question, honestly as possible and I assure you that all information supplied by you shall be used only for academic purpose and shall be kept confidential. Your co-operation will be highly appreciated.
Thanks.








SECTION A

1.	Sex:	a. Male ( )	b. Female ( )
2.	AGE:	a. 16-20 ( )	b.  21-25 (	) c. 26-30 ( ) d. 31-35
3. Religion:	a. Islam (	)	b. Christianity (   )	c. Others (	)
4. Educational Level:	a. WAEC/NECO/SSCE ( ) b. ND/NCE ( )	c. HND/ B.sc ( ) d. Others (	)
5. Marital Status:	a. Single ( )	b. Married   ( )	c. Divorced ( )
6. Occupation: a. Civil servant ( )	b. Business man/woman ( ) c. Student ( )

SECTION B
7. Do you read newspaper?	a. Yes ( )	b. No ( )
8. Do you found the Newspaper sufficient to inform you about happens in the society?
a. Yes (   )	b. No ( )
9. Do you use pictures in Newspaper?	a. Yes ( )	b. No ( )
10. Do pictures in newspaper prompt your purchase of any newspaper?
a. Yes (   )	b. No ( )
11. How often do you come across pictures in Newspaper?
a. Often ( ) b. Very Often ( )	c.  Can‟t say ( )
12. How interesting do you find picture in newspaper?
a. Interesting ( ) b. Very Interesting ( )	c. Not interesting ( )
13. Does pictures in Newspaper play any role in reader‟s story believability?
a. Yes (   ) b. No ( )	c. Can‟t say ( )
14. Does pictures play any role in the communicative life of its audience?
a. Yes (   ) b. No ( )	c. Can‟t say ( )
15. Do you prefer cartoon to written words because it‟s more actionable and requires few word descriptions?
a. Yes (   ) b. No ( )	c. Can‟t say ( )
16. Does pictures attract your reading of Newspaper?
a. Yes (   ) b. No ( )	c. Can‟t say ( )
17. How do newspaper readers view this use of pictures as space fillers or aid to readers‟ understanding?
a. Yes  (   ) b. No ( )	c. Can‟t say ( )
18. How do newspapers readers view pictures as the aid of readers‟ understanding of the content?
a. Yes (   ) b. No ( )	c. Can‟t say ( )
19. How do newspaper readers view pictures in newspapers as aiding the credibility of stories or for aesthetic appeal?
20. Is pictures is generally accepted as a means of communication in newspaper journalism?
a. Yes (   ) b. No ( )	c. Can‟t say ( )
21. Does picture aid your understanding in Newspaper stories credible?	a. Yes (   )   b. No   (   )	c. Can‟t say (
22.  )
