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ABSTRACT
This study investigates the role of TikTok in exposing and potentially promoting immoral behaviors among youths in Kwara State, Nigeria. With the platform's growing popularity, especially among young people, concerns have emerged regarding the nature of content being shared, such as sexually suggestive dances, nudity, vulgar language, and the glorification of indecent lifestyles. The study adopts a quantitative research approach, using structured questionnaires distributed to selected youths across tertiary institutions in Kwara State. Findings reveal that while TikTok serves as a source of entertainment and creativity, a significant portion of its content contributes to the normalization of immoral behavior. Many respondents acknowledged regular exposure to explicit materials, with some admitting to imitating such trends for social validation and online engagement. The study concludes that without proper regulation and media literacy, TikTok could further erode cultural and moral values among the youth. It recommends increased digital sensitization, parental monitoring, and the implementation of platform-specific content guidelines to curb the spread of immoral content.
Keywords: TikTok, immorality, youths, social media, Kwara State, content exposure, media influence.





















CHAPTER ONE
1.1 BACKGROUND OF THE STUDY
Social media platforms have revolutionized communication, entertainment, and cultural interactions, significantly influencing young people’s behaviors, values, and lifestyles. Platforms such as TikTok, Instagram, and Snapchat have become embedded in the daily lives of youths, fostering connections and enabling self-expression on an unprecedented scale. With over one billion active users worldwide as of 2023, TikTok stands out as a social media giant, particularly among young people aged 13–24 years (Statista, 2023). This platform thrives on its short-form video format and algorithm-driven personalization, which ensures that users receive content tailored to their preferences. Consequently, TikTok has become an avenue for creativity and connection, yet its content diversity also raises concerns regarding its impact on societal norms, values, and behaviors (Boyd, 2014).
In Nigeria, the rise of TikTok mirrors global trends, with young people embracing it as a means of entertainment, education, and social interaction. The platform has gained widespread popularity in urban centers, including Kwara State, where youths actively engage in creating and consuming content. TikTok's interactive features, such as duets, challenges, and live streams, foster a participatory culture, allowing users to collaborate and express themselves creatively. However, this accessibility also means that young users are exposed to various types of content, some of which may conflict with traditional values upheld in Nigerian society (Chen, 2021). The balance between TikTok’s positive attributes and its potential for harm is a key area of concern for educators, parents, and policymakers alike.
One of the primary attractions of TikTok is its ability to create viral trends and foster a sense of community. Through its "For You" page algorithm, TikTok personalizes content based on user engagement, ensuring that individuals are constantly presented with videos that align with their interests. For many youths, this leads to prolonged usage, often referred to as "digital bingeing," which influences their perceptions of reality and social norms. Trends that emerge on TikTok, such as dance challenges, fashion showcases, or meme-inspired humor, can reinforce creativity and self-expression. However, these trends can also introduce youths to content promoting explicit language, suggestive dance moves, or socially controversial topics (Kuss & Griffiths, 2017). The widespread adoption of such trends often leaves little room for critical reflection, especially among impressionable audiences.
In Kwara State, TikTok usage has become synonymous with youth culture, providing a platform for young people to explore and showcase their identities. This is particularly evident in the proliferation of local content, including videos that incorporate indigenous languages, attire, and cultural practices. While such content highlights the cultural richness of the region, concerns have been raised about the potential for TikTok to normalize behaviors that deviate from societal expectations. For example, some trends prioritize shock value or sensationalism over ethical considerations, which may inadvertently encourage the spread of content deemed inappropriate or immoral within the context of Nigerian values (National Bureau of Statistics, 2023).
Peer influence is a significant factor shaping how young people engage with TikTok. Adolescents and young adults are naturally drawn to platforms where they can gain social validation through likes, comments, and followers. This desire for recognition often drives users to participate in trending activities, even when those trends may contradict their personal or cultural values. For instance, youths in Kwara State may engage in challenges involving provocative themes or risky behaviors to enhance their online visibility and social status. This dynamic underscore the role of peer pressure in amplifying TikTok's impact on youths' decision-making and moral frameworks (Tapscott, 2009).
Beyond peer influence, TikTok’s global nature exposes users to diverse perspectives and lifestyles, which can be both enlightening and destabilizing. On one hand, exposure to different cultures and ideas can broaden horizons and foster tolerance. On the other hand, it can introduce values or behaviors that clash with local traditions and norms. In Kwara State, where communal and religious values are deeply ingrained, the adoption of foreign trends through TikTok may create a disconnect between youths and their communities. This cultural tension is particularly evident when users adopt behaviors or expressions perceived as disrespectful or inappropriate within their local context (Chen, 2021).
Furthermore, the role of TikTok in shaping public discourse cannot be overlooked. The platform has become a powerful tool for amplifying voices, raising awareness, and driving social change. For example, youths in Kwara State have used TikTok to highlight social issues such as unemployment, gender inequality, and environmental sustainability. These contributions demonstrate the potential of TikTok as a force for good, enabling young people to advocate for causes they are passionate about. However, the same platform has also been criticized for propagating misinformation, cyberbullying, and exploitative content, which can undermine its positive potential (Boyd, 2014).
The psychological effects of TikTok on youths are another critical area of concern. Studies have shown that excessive use of social media can lead to mental health challenges such as anxiety, depression, and low self-esteem. TikTok’s algorithm, designed to maximize user engagement, often creates a cycle of dependency, where users feel compelled to return to the platform for gratification. For youths in Kwara State, this dependency may interfere with their academic performance, social relationships, and overall well-being. Moreover, the pressure to conform to online trends or achieve "virality" can exacerbate feelings of inadequacy and stress (Kuss & Griffiths, 2017).
This study aims to examine the influence of TikTok on the moral and social values of youths in Kwara State, focusing on the types of content consumed and the dynamics of peer influence. By exploring how TikTok shapes attitudes and behaviours, the research seeks to provide insights into the platform's dual role as a creative outlet and a potential source of moral erosion. The findings will contribute to a broader understanding of how social media platforms like TikTok impact youth culture and inform strategies for fostering responsible digital citizenship among young users (Statista, 2023).
TikTok's popularity among Nigerian youths is a reflection of the country's growing digital landscape, where smartphones and affordable internet access have democratized participation in global trends. In Kwara State, this accessibility has empowered youths to become active creators and consumers of content, shaping their narratives and aspirations. However, the implications of this digital participation extend beyond individual expression, influencing societal perceptions of morality, ethics, and cultural identity. As such, this study is both timely and necessary, addressing the complex interplay between technology, youth culture, and societal values (National Bureau of Statistics, 2023).
In conclusion, TikTok represents a microcosm of the opportunities and challenges inherent in the digital age. While it offers unparalleled opportunities for creativity, connection, and empowerment, it also demands careful scrutiny to mitigate its potential negative impacts. This study focuses on Kwara State youths to understand the nuanced effects of TikTok on their moral and social development, with the goal of contributing to the discourse on digital responsibility and ethical media consumption. By addressing these issues, stakeholders can better navigate the evolving landscape of social media and its influence on young people (Chen, 2021).
1.2. STATEMENT OF THE PROBLEM
The exponential growth of TikTok as a social media platform has brought about significant shifts in the way young people consume, create, and interact with digital content. While the platform is celebrated for its ability to foster creativity and provide entertainment, concerns have emerged about its role in exposing young users to potentially harmful or immoral content. This concern is particularly pronounced in regions like Kwara State, Nigeria, where TikTok has become increasingly popular among youths.
Many young users in Kwara State dedicate substantial portions of their day to browsing TikTok, engaging with content that spans a broad spectrum—from harmless entertainment to videos that are explicit, suggestive, or contrary to societal norms. The platform’s algorithm, designed to maximize user engagement, ensures that such content reaches a vast audience, often without adequate filters or controls. As a result, young users may inadvertently encounter materials that influence their moral judgment, attitudes, and behaviors in ways that contradict traditional values upheld within the community (Kuss & Griffiths, 2017).
The unrestricted and user-driven nature of TikTok content further complicates the issue. Unlike traditional media platforms, where content is regulated and curated, TikTok relies on user-generated videos, making it difficult to control the nature and tone of what is shared. This lack of oversight has led to the proliferation of trends and challenges that may promote behaviors deemed inappropriate or harmful, such as provocative dance routines, explicit language, or the glorification of materialism. For impressionable youths in Kwara State, consistent exposure to such content can lead to the normalization of behaviors that deviate from societal and moral expectations (Chen, 2021).
Peer pressure also plays a crucial role in shaping how young users interact with TikTok. The desire for social validation, often measured by likes, comments, and shares, pushes many youths to participate in trending activities, sometimes at the expense of ethical considerations. In Kwara State, where communal and religious values are highly regarded, the influence of such trends can create a dissonance between traditional expectations and the digital realities embraced by the youth. This dynamic raise critical questions about the impact of TikTok on the moral fabric of society and the potential for long-term behavioral shifts (Boyd, 2014).
This study is motivated by the need to address these concerns and understand the extent to which TikTok influences immoral behaviors among youths in Kwara State. It seeks to investigate the types of content consumed by young users, the frequency of their engagement with TikTok, and the perceived impact of the platform on their values and beliefs. By exploring these dimensions, the research aims to provide a nuanced understanding of TikTok’s social impact and offer insights that can guide stakeholders—such as parents, educators, and policymakers—in promoting responsible social media usage among young people.
1.3. RESEARCH OBJECTIVES
1. To examine the types of content consumed by youths on TikTok in Kwara State.
2. To assess the influence of TikTok on the moral attitudes and behaviours of youths in Kwara State.
3. To identify specific aspects of TikTok content that may contribute to the spread of immorality among youths.
1.4. RESEARCH QUESTIONS
1. What types of content do youths in Kwara State consume on TikTok?
2. How does TikTok influence the moral attitudes and behaviours of youths in Kwara State?
3. What aspects of TikTok content contribute to the spread of immoral behaviours among youths in Kwara State?
1.5.  SIGNIFICANCE OF THE STUDY
The increasing influence of social media platforms like TikTok on youths highlights the need to understand its effects on moral behavior, particularly in a culturally rich and value-driven society like Kwara State. This study holds significant importance as it seeks to shed light on the role of TikTok in shaping the attitudes, beliefs, and behaviors of young people. By examining these dynamics, the research will provide critical insights into the potential risks and benefits of social media usage among youths, offering valuable implications for various stakeholders.
For parents, the findings will serve as a guide to understanding the kinds of content their children are exposed to on TikTok and its potential impact on their moral and social development. By equipping parents with this knowledge, they can make more informed decisions about monitoring and managing their children’s social media use. This understanding will also enable parents to foster open discussions with their children about digital responsibility, content discernment, and the importance of adhering to moral values in the face of diverse online influences (Livingstone & Helsper, 2008).
For educators, the study will contribute to the discourse on integrating media literacy into the educational curriculum. Media literacy education can empower students to critically evaluate the content they consume and make informed decisions about their online interactions. Educators can use the findings to develop targeted interventions aimed at promoting positive online behaviors while mitigating the risks associated with exposure to harmful or immoral content on platforms like TikTok (Hobbs, 2010).
Policymakers and regulators will also find the study valuable in framing policies and guidelines that address the challenges of social media usage among youths. By understanding the specific ways in which TikTok influences moral behavior, policymakers can craft regulations that encourage responsible platform use. This could include measures to ensure age-appropriate content, stricter content moderation, and enhanced digital safety mechanisms to protect young users from exposure to harmful material (UNICEF, 2020).
The study’s significance extends to the broader discourse on media literacy and the responsible use of digital platforms. As social media continues to evolve as a powerful tool for communication and cultural exchange, the findings from this research can inform strategies to maximize its positive impact while minimizing its adverse effects. For instance, it could guide social media companies in developing more robust algorithms and content imoderation policies to create safer online spaces for youths. Furthermore, the study could inspire community-based initiatives aimed at raising awareness about the moral and social implications of social media usage (Tapscott, 2009).
Finally, this research will contribute to academic literature by filling a knowledge gap concerning the influence of TikTok on youth behavior in Kwara State. It will provide a localized perspective on a global issue, enriching the understanding of how social media impacts morality within specific cultural and societal contexts. By doing so, the study will serve as a reference for future research exploring the interplay between digital platforms and societal values in Nigeria and beyond (Chen, 2021).
1.6. SCOPE OF THE STUDY
This research examines the influence of TikTok on youths in Kwara State, Nigeria, with a specific focus on the potential exposure to immoral content and its impact on their behaviors and values. The study is geographically confined to Kwara State, allowing for an in-depth exploration of how TikTok usage influences young people within this specific cultural and societal context.
The target demographic for the study comprises youths aged 15-24, as they represent the most active and engaged group on TikTok. This age range is critical because it is a formative period during which individuals are more impressionable and susceptible to external influences, including those stemming from social media platforms. By focusing on this age group, the study seeks to capture insights into how TikTok shapes the attitudes and behaviors of its primary users in Kwara State.
Data collection will be conducted through a structured survey targeting TikTok users within the specified age range in Kwara State. The survey will explore various aspects of TikTok usage, including:
· The types of content frequently consumed by users.
· The frequency and duration of engagement with the platform.
· Users' perceptions of how TikTok content affects their behaviors, values, and moral judgment.
It is important to note that the study is limited in scope and does not aim to address the influence of other social media platforms, such as Facebook, Instagram, or Snapchat. Additionally, the research excludes individuals outside the defined age bracket of 15-24 and users residing outside Kwara State. This delimitation ensures a focused analysis that is specific to the study’s objectives and target audience.
The study's findings will provide localized insights into the dynamics of TikTok's influence on youth morality within Kwara State, laying the groundwork for future research and interventions aimed at promoting positive social media use among Nigerian youths.





1.7. Definition of Terms
2. TikTok: A social media platform where users create and share short videos, often featuring music, dance, and creative content.
3. Influence: The power or capacity of a platform or individual to affect the behavior, thoughts, or actions of others.
4. Exposing: The act of revealing or making something visible, often something hidden or not widely recognized.
5. Immorality: Behavior that deviates from societal, cultural, or religious standards of moral conduct.
6. Youths: Individuals typically within the age range of 15 to 35 years, often characterized by their transition from adolescence to adulthood.
7. Kwara State: A state in North-central Nigeria, serving as the geographical focus of the study.

















CHAPTER TWO
LITERATURE REVIEW
CONCEPTUAL FRAMEWORK
2.1.1. CONCEPT OF TIKTOK 
TikTok, a short-form video-sharing platform developed by ByteDance in 2016, has become one of the most influential social media platforms globally. It allows users to create, share, and engage with videos lasting between 15 seconds and 10 minutes. The app has revolutionized content creation and consumption, particularly among younger demographics, by fostering creativity, interaction, and entertainment. Studies show that TikTok’s user-centric design and viral trends have contributed to its massive global adoption (Anderson, 2020). Originally launched in China under the name Douyin, TikTok was developed as a platform for creative expression through music and video. Its global version was introduced in 2018 after ByteDance merged TikTok with Musical.ly, another short-form video platform. This merger combined the user bases of both platforms, propelling TikTok to international success. Scholars have highlighted the role of this merger in TikTok’s rapid expansion and ability to dominate the social media market (Smith, 2021). The app’s design is centred around an algorithm-driven “For You” page (FYP), which personalizes content recommendations based on user interactions. This feature distinguishes TikTok from other platforms and keeps users engaged by presenting them with highly relevant content. Research suggests that this algorithmic approach significantly enhances user retention and satisfaction (Johnson, 2022).
TikTok’s appeal lies in its innovative features that encourage user engagement. These include video editing tools, filters, and sound effects, which enable users to create professional-looking content effortlessly. Features like duets and stitches promote collaboration, allowing users to interact with others’ videos, creating a sense of community. Scholars have emphasized how these features contribute to TikTok’s status as a hub for participatory culture and creativity (Chen et al., 2023). One of TikTok’s unique attributes is its extensive sound library, which includes songs, voiceovers, and sound effects. This library allows users to pair their videos with trending sounds, making content more engaging and shareable. Many songs have gained international recognition through TikTok, highlighting its influence on the music industry (Brown, 2023). TikTok has significantly shaped youth culture by providing a platform for self-expression and identity exploration. It is particularly popular among Gen Z and Millennials, who use it to share creative ideas, participate in trends, and connect with like-minded individuals. Researchers have noted that TikTok serves as a vital outlet for creativity and social validation among young people (Smith, 2021).
The rise of TikTok has reshaped the marketing landscape. Businesses have leveraged the platform to reach younger audiences through influencer partnerships, branded content, and advertisements. TikTok’s algorithm-driven nature ensures that promotional content reaches the right audience, making it an effective tool for businesses (Brown, 2023). Influencers play a pivotal role in TikTok’s marketing ecosystem. These individuals, often referred to as content creators, have amassed large followings by producing engaging and relatable content. Brands collaborate with influencers to promote their products or services, leveraging their credibility and reach. Scholars have found that influencer marketing on TikTok drives significant consumer engagement and product sales (Chen et al., 2023). In addition to entertainment and marketing, TikTok has demonstrated potential as an educational tool. Educators and experts use the platform to share knowledge on various topics, from science and history to language learning and career advice. The short-form format makes complex information more digestible, appealing to users who prefer quick and engaging learning experiences (Anderson, 2020). Despite its popularity, TikTok has faced criticism and challenges, including data privacy concerns, its addictive nature, and the presence of harmful content. Researchers emphasize the need for responsible use, stricter content moderation, and enhanced transparency to ensure the platform remains a positive force in digital culture (Brown, 2023).
2.1.2. FEATURES OF TIKTOK
TikTok’s immense popularity is largely attributed to its innovative and user-friendly features that foster creativity, interaction, and engagement. These features have made it a preferred platform for content creators and users seeking entertainment. Scholars have identified TikTok’s design as a key driver of its global adoption (Anderson, 2020).
1. Sound library
The app’s sound library is one of its most distinctive features. It includes a vast collection of songs, sound effects, and voiceovers that users can incorporate into their videos. Trending sounds often lead to viral challenges and memes, further encouraging user participation. The integration of music has also influenced the music industry, propelling songs to global popularity (Smith, 2021).
2. Duet and stitch
TikTok’s duet and stitch features enable collaborative content creation. With duets, users can create side-by-side videos in response to existing content, while stitches allow users to incorporate clips from other videos into their own. These features promote interaction and creativity, fostering a sense of community among users (Anderson, 2020).
3. Hashtags and challenges
Hashtags and challenges play a significant role in organizing content and driving engagement on TikTok. Users can participate in trending challenges by creating videos under specific hashtags. These challenges often go viral, encouraging widespread participation and community involvement (Johnson, 2022).
4. Live streaming capabilities
TikTok offers live streaming capabilities, allowing users to broadcast in real-time. During live streams, creators can interact with their audience through comments and receive virtual gifts that can be converted into monetary rewards. This feature has become popular among influencers and businesses for direct audience engagement (Chen et al., 2023).
5. Video duration options
Initially limited to 15-second videos, TikTok has expanded its video duration options to allow videos up to 10 minutes long. This flexibility enables users to create more diverse content, ranging from quick, entertaining clips to detailed tutorials and storytelling (Brown, 2023).
6. Content discovery and trends
TikTok’s content discovery and trends feature highlights popular content, challenges, and hashtags through the Discover tab and trending sections. These features help users explore new creators and stay updated on viral trends, ensuring a dynamic and engaging experience (Smith, 2021).
7. Analytics tools
For content creators, TikTok provides analytics tools to track performance metrics like views, likes, shares, and follower growth. These insights help creators refine their strategies and improve content quality. Researchers have emphasized the importance of these tools in enhancing creator engagement and effectiveness (Johnson, 2022).
8. Ad integration
TikTok includes ad integration features such as in-feed ads, branded effects, and sponsored hashtag challenges. These options allow businesses to reach a large audience and engage users through creative marketing campaigns. Studies suggest that TikTok’s advertising model is highly effective for brand promotion (Chen et al., 2023).
9. Direct messaging
TikTok allows users to connect through direct messaging, enabling private conversations and fostering personal connections and collaborations between users. This feature has been noted for its role in enhancing community building on the platform (Anderson, 2020).
TikTok has implemented parental control options and privacy settings to ensure user safety. Features like screen time management, restricted mode, and account privacy settings help users control their TikTok experience and protect sensitive information. Researchers highlight these measures as critical for promoting a safe online environment (Smith, 2021).
10. Parental control options and privacy settings 
These features collectively make TikTok an engaging and versatile platform for users of all ages, fostering creativity, interaction, and community building (Brown, 2023).
2.1.3 USAGE OF TIKTOK
TikTok has become a versatile platform with diverse applications, extending beyond entertainment to education, marketing, social activism, and community building. Its widespread adoption across different demographics reflects its broad utility and influence in modern digital culture.
1. Entertainment
The primary usage of TikTok lies in entertainment. Users create and consume short, engaging videos ranging from comedic skits to dance routines, lip-syncs, and challenges. The app’s ability to entertain with bite-sized content has made it a favorite pastime, especially among younger demographics. Studies reveal that TikTok’s content variety and algorithm-driven recommendations contribute significantly to its entertainment value (Smith, 2021).
2. Self-Expression and Creativity
TikTok provides a platform for users to showcase their talents, hobbies, and creativity. From music and art to fashion and storytelling, creators use the app’s tools to produce unique and original content. This self-expression fosters a sense of individuality and community, particularly among Gen Z users who value creativity and authenticity (Chen et al., 2023).
3. Education and Skill Sharing
TikTok has emerged as an unconventional yet effective educational tool. Creators share knowledge on diverse topics such as science, history, health, and career advice. Tutorials, DIY projects, and language-learning videos are among the most popular educational content. The short-form format makes complex information easily digestible, appealing to users who prefer quick learning (Anderson, 2020).
4. Marketing and Business Promotion
Businesses and marketers use TikTok to promote products and services through influencer collaborations, branded hashtags, and advertisements. The app’s algorithm ensures that promotional content reaches the right audience, enhancing engagement and conversion rates. Many small businesses have also leveraged TikTok’s affordability and virality to gain visibility and grow their customer base (Brown, 2023).
5. Social Activism and Advocacy
TikTok has become a platform for raising awareness and driving social change. Users share content to advocate for causes such as climate change, mental health, racial equality, and LGBTQ+ rights. Campaigns on TikTok often gain traction due to the platform’s global reach and the ability to connect with a younger, socially conscious audience (Johnson, 2022).
6. Community Building and Interaction
TikTok fosters community building through its participatory culture. Viral trends, challenges, and collaborative features like duets and stitches encourage users to interact and share experiences. This sense of community has made TikTok a hub for niche groups and subcultures, where individuals with shared interests can connect (Anderson, 2020).
7. Political Engagement
The platform has also been used for political discourse and activism. From mobilizing voters to raising awareness about elections and policies, TikTok has proven to be a powerful tool for political engagement. During protests and social movements, TikTok has been instrumental in amplifying voices and spreading information (Smith, 2021).
8. Personal Branding and Influencer Growth
Individuals use TikTok to build personal brands and become influencers. By consistently creating engaging content, users can amass large followings, which opens opportunities for sponsorships, collaborations, and monetization. TikTok has been pivotal in launching the careers of many internet personalities (Chen et al., 2023).
9. News and Information Sharing
TikTok is increasingly being used as a platform for news dissemination and real-time information sharing. Users share updates on current events, trends, and global happenings, making it a source of informal yet impactful journalism. This use is particularly appealing to younger audiences who consume news through social media platforms (Brown, 2023).
10. Mental Health and Emotional Support
Content on mental health and well-being is widely shared on TikTok. From tips on managing stress and anxiety to personal stories of resilience, the platform provides a space for users to find support and relate to others’ experiences. TikTok’s community-driven nature makes it an effective medium for promoting mental health awareness (Johnson, 2022).
11. Gaming and Esports
TikTok has become a hub for gamers and esports enthusiasts to share gameplay highlights, tips, and live streams. The platform’s short-form videos allow creators to showcase their gaming skills and connect with audiences who share similar interests (Smith, 2021).
TikTok’s usage extends across various domains, showcasing its versatility and ability to adapt to users’ evolving needs. Whether for entertainment, education, or advocacy, the platform continues to redefine how people interact and share content in the digital age.
 2.1.4. CHALLENGES OF TIKTOK
Despite its popularity and widespread adoption, TikTok faces several challenges that impact its users, creators, and the platform’s overall reputation. These challenges span concerns related to privacy, content moderation, societal impact, and regulatory issues.
1. Privacy and Data Security
One of the most significant challenges TikTok faces is ensuring the privacy and security of user data. The platform has been criticized for its data collection practices and alleged ties to the Chinese government. Governments in countries like the United States and India have raised concerns about potential misuse of user information, leading to restrictions or outright bans in certain regions (Smith, 2021).
2. Content Moderation
TikTok struggles with effectively moderating the vast amount of content uploaded daily. Harmful or inappropriate content, including violence, hate speech, and misinformation, sometimes slips through the platform’s moderation mechanisms. Critics argue that inconsistent enforcement of community guidelines undermines user trust and safety (Anderson, 2020).
3. Cyberbullying and Harassment
The platform has been criticized for fostering an environment where cyberbullying and harassment can occur. Creators, particularly those with large followings, often face negative comments, trolling, and targeted attacks. This toxic behavior has raised concerns about TikTok’s ability to protect its users, especially younger audiences (Chen et al., 2023).
4. Addictive Nature
TikTok’s algorithm is designed to keep users engaged, often leading to excessive screen time. The platform’s addictive nature has drawn criticism for its potential impact on mental health, productivity, and overall well-being. Studies have highlighted the need for users to manage their time on TikTok responsibly (Brown, 2023).
5. Spread of Misinformation
The rapid dissemination of content on TikTok makes it a fertile ground for misinformation and fake news. During major events, such as elections or public health crises, misleading content can go viral and influence public opinion. TikTok’s efforts to curb misinformation have been criticized as insufficient (Johnson, 2022).
6. Copyright and Intellectual Property Issues
TikTok’s user-generated content often involves the use of copyrighted material, such as music and videos, without proper licensing. This has led to disputes with content creators, record labels, and other rights holders, challenging the platform’s ability to manage intellectual property rights (Smith, 2021).
7. Negative Societal Impacts
TikTok has been associated with promoting unrealistic beauty standards and harmful trends. Filters and editing tools often create unattainable ideals, impacting users’ self-esteem and body image. Similarly, dangerous challenges have sometimes led to injuries or other adverse outcomes (Chen et al., 2023).
8. Regulatory and Political Pressures
TikTok faces increasing scrutiny from governments worldwide. Regulatory pressures regarding data protection, user safety, and content transparency have led to investigations and potential bans in some countries. These pressures threaten TikTok’s global operations and market presence (Anderson, 2020).
9. Monetization Challenges for Creators
While TikTok offers monetization opportunities through live gifts and brand partnerships, many creators struggle to earn sustainable income. Unlike platforms such as YouTube, TikTok’s monetization model is less robust, creating challenges for creators seeking financial stability (Brown, 2023).
10. Platform Saturation and Competition
As TikTok’s user base continues to grow, creators face increased competition for visibility. Saturation of content makes it difficult for new creators to stand out and gain traction. Additionally, rival platforms like Instagram Reels and YouTube Shorts present stiff competition, impacting TikTok’s dominance (Johnson, 2022).
11. Cultural Sensitivity and Inclusivity
TikTok has been criticized for a lack of cultural sensitivity and inclusivity in its content and algorithms. Accusations of favoritism towards certain demographics and underrepresentation of marginalized groups have sparked debates about fairness and bias on the platform (Smith, 2021).
12. Underage Users and Safety
TikTok’s popularity among younger audiences raises concerns about the safety of underage users. Despite age restrictions, many minors create accounts, exposing them to inappropriate content, predators, and excessive screen time. The platform’s parental control features are often seen as inadequate in addressing these issues (Anderson, 2020).
13. Economic and Regional Disparities
In some regions, users face barriers to accessing TikTok due to economic or infrastructural challenges, such as limited internet access or data costs. These disparities hinder the platform’s ability to achieve equitable global reach (Chen et al., 2023).
Addressing these challenges is crucial for TikTok’s continued growth and success. The platform must enhance its policies, algorithms, and features to ensure a safer and more inclusive environment for all users while navigating regulatory and competitive pressures.
 2.1.5. OVERVIEW OF IMMORALITY IN THE SOCIETY
Immorality is a complex and multifaceted concept that encompasses behaviors, actions, or attitudes that deviate from established moral principles, ethical standards, or societal norms. It involves a conscious or unconscious breach of what is considered right or acceptable by an individual, group, or culture. While the understanding of morality is deeply subjective and influenced by various factors such as culture, religion, and individual upbringing, immorality generally represents a departure from values that promote harmony, justice, and the collective good of society (Smith, 2021).
1.Nature and Definition of Immorality
Immorality is often perceived as a deliberate rejection or disregard for moral standards. It reflects actions that go against societal expectations of proper conduct, often resulting in harm to individuals or communities. Philosophers like Immanuel Kant and Aristotle have explored the foundations of morality and immorality. Kant emphasized adherence to universal moral laws, suggesting that immoral actions violate the intrinsic dignity of individuals. Aristotle, on the other hand, focused on virtues and the idea that immoral acts arise from a failure to achieve balance and moderation in character (Kant, 1785; Aristotle, 350 BCE).
The understanding of immorality varies significantly across cultures and historical contexts. For instance, practices such as polygamy or same-sex relationships, considered immoral in some societies, are accepted and even celebrated in others. This cultural relativism demonstrates that the concept of immorality is not absolute but shaped by the prevailing beliefs, laws, and traditions of a given community (Brown, 2023).
2.Causes of Immorality
i. The root causes of immorality are diverse and often interrelated. One of the most significant drivers of immoral behavior is self-interest or greed. When individuals prioritize personal gain over the welfare of others, they are more likely to engage in unethical actions such as lying, stealing, or manipulating others. For example, corruption in governance often stems from greed and a desire for power (Johnson, 2022).
ii. Another critical factor is ignorance or lack of awareness. Many people engage in immoral actions because they are unaware of the ethical principles or societal norms that their behavior violates. This lack of moral education can lead to actions that harm others, even if unintended (Chen et al., 2023).
iii. Peer pressure and societal influence also play a significant role. Individuals, particularly young people, may act immorally to fit in with a group or gain acceptance. This is evident in cases of bullying, substance abuse, or participating in harmful trends on social media (Smith, 2021).
iv. Cultural relativism further complicates the understanding of immorality. What one society considers immoral might be viewed as normal or even virtuous in another. This disparity highlights the role of upbringing and societal values in shaping moral perspectives (Brown, 2023).
3.Forms of Immorality
i. Immorality manifests in various forms, reflecting its pervasive nature in human behavior. One common form is social immorality, which includes actions like dishonesty, theft, cheating, and exploitation. These behaviors undermine trust and cohesion within communities, leading to a breakdown of social order (Anderson, 2020).
ii. Another prevalent form is sexual immorality, which pertains to actions that violate societal norms around sexual behavior. Examples include infidelity, promiscuity, and sexual exploitation. While views on sexual morality vary widely across cultures and generations, actions perceived as sexually immoral often carry significant social stigma (Johnson, 2022).
iii. Corporate immorality refers to unethical practices in the business world, such as fraud, exploitation of workers, and environmental degradation. These actions prioritize profit over ethical considerations, often causing widespread harm to communities and ecosystems (Smith, 2021).
iv. Political immorality involves corruption, abuse of power, and negligence of public responsibilities by leaders. This form of immorality has far-reaching consequences, undermining democracy, eroding public trust, and perpetuating inequality and injustice (Chen et al., 2023).
4.Impacts of Immorality
The consequences of immorality are profound and multifaceted, affecting individuals, communities, and societies at large. On a personal level, engaging in immoral behavior often leads to feelings of guilt, shame, and a loss of self-respect. It can damage personal relationships, erode trust, and result in social isolation (Anderson, 2020).
On a societal level, immorality undermines the fabric of communities. For instance, widespread corruption in governance can lead to economic instability, inefficiency, and a lack of public trust in institutions. Similarly, corporate immorality, such as environmental exploitation, can have devastating effects on public health and natural ecosystems (Johnson, 2022).
Immorality also perpetuates cycles of injustice and inequality. For example, discriminatory practices in employment or education systems deprive individuals of opportunities based on factors such as race, gender, or socioeconomic status. This not only harms individuals but also hinders societal progress by limiting diversity and inclusivity (Smith, 2021).
5.Addressing Immorality
i. Combating immorality requires a multifaceted approach that addresses its root causes and promotes ethical behavior. Education plays a crucial role in fostering moral awareness and critical thinking. By teaching ethical principles and encouraging individuals to consider the consequences of their actions, societies can cultivate a culture of integrity and accountability (Brown, 2023).
ii. Role modeling is another essential strategy. Leaders, educators, and influencers must exemplify moral behavior, setting standards for others to follow. When individuals in positions of authority act ethically, they inspire trust and encourage others to uphold similar values (Anderson, 2020).
iii. Legal frameworks also play a vital role in deterring immoral behavior. Enforcing laws against corruption, discrimination, and exploitation sends a strong message that such actions will not be tolerated. However, laws alone are not enough; they must be complemented by cultural engagement that promotes dialogue about values and ethical dilemmas (Chen et al., 2023).
iv. Community involvement is equally important in addressing immorality. Grassroots initiatives, support networks, and advocacy campaigns can raise awareness about issues such as inequality, environmental degradation, and human rights abuses. By empowering individuals and communities to take action, these efforts create a collective push toward positive change (Smith, 2021).
Immorality poses significant challenges to individuals and societies, disrupting harmony, justice, and progress. Its manifestations, causes, and impacts are diverse, reflecting the complexity of human behavior and societal structures. Addressing immorality requires a comprehensive approach that includes education, role modeling, legal enforcement, and community engagement. By fostering a culture of ethical awareness and accountability, societies can work toward a more just, inclusive, and harmonious future (Johnson, 2022).
2.1.6. CHARACTERISTICS OF IMMORALITY
Immorality refers to actions, behaviors, or decisions that contradict or violate the accepted moral principles, values, or norms of society. While immorality can take many forms, certain characteristics are generally common across different instances of immoral behavior. These characteristics are often associated with the negative consequences that result from immoral actions, whether on a personal or societal level. Below are some key characteristics of immorality.
1. Violation of Ethical Standards
A primary characteristic of immorality is the intentional or unintentional violation of ethical standards. These standards may be based on societal norms, religious teachings, or individual moral philosophies. For instance, lying, cheating, stealing, and corruption are considered immoral because they undermine trust, fairness, and honesty—values upheld by most ethical frameworks. These actions violate what is deemed right by society, which can lead to consequences ranging from legal punishment to social ostracism (Brown, 2022).
2. Self-Centeredness
Immorality is often driven by self-interest or selfish motives. Immoral actions frequently prioritize personal gain, satisfaction, or desires over the well-being of others. This characteristic is especially evident in actions such as theft, exploitation, or greed, where individuals disregard the rights, needs, or feelings of others in pursuit of their own goals. For example, an individual who lies to gain a competitive advantage does so at the expense of honesty and fairness, demonstrating a disregard for the broader social good (Johnson, 2021).
3. Disregard for Consequences
Immoral behavior often occurs when individuals fail to consider the negative consequences of their actions on others or society. This disregard for the potential harm caused by immoral actions highlights a lack of empathy and foresight. A person who engages in behaviors like substance abuse or corruption may not consider how their actions affect their family, community, or society at large. This characteristic points to the idea that immoral actions often stem from a failure to think critically about the long-term repercussions of one’s decisions (Smith, 2023).
4. Intentional Harm
Another distinguishing feature of immorality is the intentional harm caused to others, whether physically, emotionally, or socially. Immoral acts often seek to exploit or hurt others for personal benefit, which directly contradicts the principles of empathy, compassion, and fairness. Examples include bullying, abuse, or discrimination, where harm is deliberately inflicted on others to assert control or dominance. In contrast, amoral or morally neutral behavior may cause harm, but typically not with the intent to hurt (Anderson, 2020).
5. Lack of Accountability
Immoral individuals often fail to take responsibility for their actions or the harm they have caused. This lack of accountability is characteristic of those who try to avoid the consequences of their behavior through denial, deflection, or justification. For example, a person who commits a financial fraud and subsequently attempts to cover it up by lying or manipulating others demonstrates a lack of accountability for their actions. This characteristic can be particularly dangerous when those in power, such as political leaders or business executives, avoid responsibility for immoral acts, thereby enabling further unethical conduct (Brown, 2022).
6. Deception and Manipulation
Deceptive behavior is often a key trait of immorality. Immoral individuals may use lies, manipulation, or deceit to conceal the truth and achieve their selfish objectives. Whether through misleading advertisements, fraudulent business practices, or personal manipulation in relationships, immorality is often associated with efforts to mislead others and distort reality. The aim is typically to maintain an illusion of truth or fairness, when in fact the individual is exploiting or taking advantage of others (Johnson, 2021).
7. Rejection of Social Norms and Laws
Immorality often entails a rejection of the laws, regulations, and moral codes that are established to maintain order and fairness in society. Those who engage in immoral behavior may disregard social rules and laws that serve to protect the rights and well-being of individuals. This rejection can manifest in various forms, from small acts of defiance, such as skipping work, to larger breaches, such as criminal behavior. The rejection of laws and norms demonstrates a disregard for the collective good and an inclination toward acting outside the established moral and legal boundaries (Smith, 2023).
8. Lack of Empathy and Compassion
A characteristic common to immoral behavior is the absence of empathy, compassion, or concern for others. Individuals who engage in immoral actions often show little regard for the feelings or rights of those they affect. For example, exploiting vulnerable populations for profit or manipulating relationships for personal gain illustrates a profound lack of empathy. Immoral behavior typically involves a focus on personal desires or goals at the expense of others’ well-being (Anderson, 2020).
9. Short-Term Focus
Immorality often stems from a short-term focus on achieving immediate rewards or gratification, without considering the long-term implications. Immoral individuals may prioritize their own convenience or satisfaction at the expense of long-term ethical considerations or the greater good. For instance, a person who chooses to engage in corrupt practices may do so for short-term financial gain, without considering the long-term damage caused to their reputation, the legal system, or the social fabric (Johnson, 2021).
10. Cultural Relativity
Immorality is often subjective and culturally relative. While certain behaviors are universally recognized as immoral, such as murder or theft, the perception of what is immoral can vary greatly across different societies and cultures. Practices such as polygamy, dress codes, and dietary choices may be deemed immoral in some societies but are perfectly acceptable in others. This cultural relativity points to the fact that immorality is not an absolute concept but is instead shaped by societal norms and values (Brown, 2022).
Immorality, though a subjective concept, shares several defining characteristics, such as the violation of ethical standards, self-centeredness, intentional harm, and a lack of empathy. These traits highlight the negative and disruptive impact of immoral behavior on both individuals and society. While the perception of immorality may vary across cultures, the fundamental elements of immorality—harm, selfishness, and a disregard for others—remain consistent across time and place. Addressing immorality requires a multifaceted approach, including education, cultural engagement, and legal frameworks, to encourage ethical behavior and minimize the negative consequences of immoral actions.
 2.1.7. IMPACT OF TIKTOK IN EXPOSING IMMORALITY AMONG YOUTH IN KWARA STATE.
TikTok has rapidly gained popularity as one of the most influential social media platforms, particularly among youth. It has created a space where millions of users, primarily in the 16-24 age range, share short, creative videos ranging from dance challenges to social commentary. (Smith, 2021). While TikTok offers numerous opportunities for creativity and self-expression, it has also been criticized for its role in exposing and amplifying immoral behaviors among young users. This article explores the ways in which TikTok contributes to the exposure of immorality among youth and the potential consequences of such exposure.
1. Encouragement of Risky Behavior
One of the most significant impacts of TikTok is its role in promoting risky or immoral behaviors that may be viewed as sensational or attention-grabbing. Through viral challenges and trends, users are often encouraged to participate in activities that can be considered harmful or immoral. For instance, the “Tide Pod challenge,” which involved ingesting laundry pods, gained widespread attention on TikTok, encouraging users to participate in a dangerous and foolish act. Similarly, there are videos that promote reckless behavior such as dangerous stunts, substance abuse, or reckless driving, often accompanied by humor and peer validation (Smith, 2022). These types of trends expose young users to behaviors that undermine personal and societal well-being, normalizing actions that are considered immoral, such as disregarding personal safety and promoting harm.
2. Sexualization and Exploitation
TikTok has also been criticized for its role in sexualizing young users, particularly teenagers. Many TikTok videos feature suggestive or sexually explicit content, sometimes under the guise of humor or “harmless” fun. Content creators may post videos that emphasize their physical appearance, sometimes wearing revealing clothing or engaging in provocative gestures, which can be seen as an immoral portrayal of sexuality. This behavior can influence young audiences by normalizing the objectification of individuals based on their physicality. It also creates an environment where sexuality is commodified, and users are rewarded with likes, comments, and views based on their ability to attract attention through their appearance, potentially fostering unhealthy body image standards and unrealistic sexual expectations (Brown, 2021). These practices raise concerns about the potential long-term consequences of exposure to such content, which can skew young people’s perceptions of self-worth and interpersonal relationships.
3. Promotion of Materialism and Superficiality
TikTok often showcases trends related to materialism, where individuals are seen flaunting expensive clothing, luxury items, or extravagant lifestyles. This can contribute to the moral decline among youth by promoting superficial values based on wealth, status, and appearance. The “rich kid” culture, often showcased on TikTok, glorifies excessive wealth and consumerism, which may influence young viewers to adopt materialistic values as a measure of success. This contributes to the normalization of behaviors such as consumerism, status-seeking, and the pursuit of wealth at all costs, which can overshadow more meaningful and ethical values like hard work, kindness, and integrity (Johnson, 2022).
4. Cyberbullying and Harassment
The anonymity provided by platforms like TikTok allows individuals to engage in behaviors that would typically be considered immoral in face-to-face interactions. TikTok is not immune to the issue of cyberbullying, with many young users experiencing harassment or verbal abuse in comment sections or private messages. This exposure to bullying can negatively impact the mental and emotional well-being of those involved, promoting a culture of cruelty and insensitivity (Anderson, 2020). While TikTok has implemented certain measures to curb harmful behavior, the prevalence of negative comments and harmful feedback remains high, and the platform’s algorithm often exacerbates this by promoting viral videos that engage in controversy, aggression, or shaming.
5. Reinforcement of Harmful Gender Norms and Stereotypes
TikTok’s algorithmic feed, which tailors content to user preferences, often perpetuates traditional gender roles and stereotypes. Female creators, for example, are frequently shown engaging in content that emphasizes traditional beauty standards, nurturing roles, or sexual attractiveness, while male creators are often encouraged to project masculinity or dominance. This contributes to the reinforcement of gender norms that can perpetuate sexism, restrict self-expression, and limit personal growth. The overwhelming emphasis on physical attractiveness, especially for women, leads to the reinforcement of stereotypical expectations that tie personal worth to one’s appearance (Chen et al., 2021). This exposure can contribute to unhealthy gender dynamics, promoting immorality in how both men and women are perceived and treated in society.
6. Normalization of Violence and Aggression
Violence, aggression, and explicit content have become a common feature in some TikTok videos. Many creators post videos that feature violent acts or promote harmful behaviors, sometimes in the form of pranks, challenges, or skits. These videos often normalize aggression or cruelty as a form of entertainment, which can desensitize young viewers to the seriousness of such behaviors. For instance, videos that depict bullying or aggressive confrontations between individuals may be treated as comedic, further reinforcing the idea that physical or emotional harm can be trivialized (Smith, 2022). Such content risks normalizing violence, encouraging young users to imitate harmful behaviors in their own lives.
7. Exposing Vulnerability to Predators
TikTok’s popularity among youth also exposes a significant risk of exploitation by online predators. Due to the platform’s wide reach and its interactive nature, there is a real danger that young people may become targets of individuals with immoral intentions. Predators may engage with vulnerable users under the guise of friendship, using manipulative tactics to gain their trust and exploit them. Although TikTok has implemented privacy measures and reporting features to protect users, the platform’s lack of stringent age verification systems makes it difficult to fully safeguard young users from exploitation (Anderson, 2020). This exposure to predators highlights the ethical concerns surrounding TikTok’s ability to protect its youngest users and prevent the spread of immoral activities online.
8. Peer Pressure and Conformity
TikTok thrives on viral trends and challenges that often promote conformity within its user base. Peer pressure plays a significant role in encouraging young users to engage in behaviors they may not otherwise consider. For example, the desire to go viral can push young people into creating and participating in content that may be immoral or harmful. The “need for likes” culture encourages young people to sacrifice their personal values and morals in pursuit of attention or approval from their peers (Brown, 2021). This reinforces a culture of conformity, where immoral behavior is normalized and even rewarded, contributing to the moral decline among impressionable youth.
TikTok has become a powerful platform for young people to express themselves and engage with a global community. However, its impact in exposing and amplifying immoral behaviors is significant. From promoting risky behaviors and sexualization to reinforcing materialism and gender stereotypes, TikTok often serves as a medium through which youth are exposed to ideas and actions that challenge ethical standards. While the platform can offer positive aspects, such as creativity and social connection, it also poses serious risks to the moral development of young people. To mitigate these risks, it is essential to promote greater awareness about responsible content creation and consumption, while encouraging platforms like TikTok to implement stricter measures to protect young users from harmful influences. 
 2.1.8. IMPLICATIONS OF TIKTOK ON YOUTH IMMORALITY IN THE SOCIETY.
TikTok, as one of the most widely used social media platforms among young people, has significant implications on the behaviors, values, and moral development of its users. While it offers a platform for creativity, entertainment, and social interaction, TikTok’s influence on youth has raised concerns regarding its potential to promote immorality. The platform’s nature, which encourages viral trends, self-expression, and peer interaction, can expose youth to content that challenges ethical norms and encourages behavior that may be considered immoral. This article discusses the implications of TikTok on youth immorality, examining both the negative and positive aspects.
1. Normalization of Harmful Behavior
TikTok’s viral trends and challenges often encourage behavior that can be considered immoral, such as risky or dangerous actions, substance abuse, and physical aggression. Many of these trends may appear to be harmless or entertaining but, in reality, they encourage behaviors that can have lasting consequences on physical and mental well-being. For example, trends like the “Tide Pod challenge” and dangerous pranks have been shared widely on the platform, despite their potential to cause harm. By popularizing these behaviors, TikTok plays a role in normalizing them among youth, thereby lowering the moral and ethical standards regarding safety and health (Smith, 2022). This normalization can lead to an increase in risky behaviors, where young users imitate what they see in pursuit of social approval or attention.
2. Encouragement of Materialism and Superficiality
TikTok’s emphasis on wealth, appearance, and status contributes to the rise of materialistic values among its users. Many popular TikTok influencers and creators flaunt expensive products, luxurious lifestyles, and superficial ideals of success, which can create an environment where personal worth is equated with material possessions and outward appearances. This materialism can result in immorality by promoting the idea that happiness and success come from external validation and consumerism, rather than from ethical values or personal development. Young users, in turn, may become more focused on acquiring material wealth, neglecting more meaningful moral principles such as integrity, empathy, and compassion (Johnson, 2021).
3. Promotion of Sexualization and Objectification
Another concerning implication of TikTok’s impact on youth immorality is the sexualization and objectification of individuals, particularly women. Many TikTok videos focus on appearance, attractiveness, and sexuality, with some content creators using revealing clothing or provocative dance routines to garner attention. While some may argue that these videos are empowering or a form of self-expression, they often perpetuate harmful stereotypes that objectify individuals based on their physicality. This exposure to sexualized content at a young age can distort youth perceptions of sexuality and self-worth, emphasizing external beauty and sexual appeal over personal character and moral values. Such content can contribute to an environment where sexual exploitation, harassment, and imbalanced power dynamics are normalized (Brown, 2021).
4. Impact on Gender Norms and Stereotypes
TikTok’s content often reinforces traditional gender roles and stereotypes, contributing to immorality in terms of gender discrimination and inequality. For example, female creators are frequently showcased engaging in behaviors that emphasize beauty, nurturing, or passivity, while male creators are often expected to display dominance, physical strength, or authority. These stereotypes limit personal freedom and contribute to a narrow understanding of gender roles that can negatively affect how youth perceive themselves and others. The reinforcement of rigid gender expectations can promote behaviors such as sexism, gender-based violence, and inequality, all of which undermine moral values of equality, fairness, and respect (Chen et al., 2021).
5. Cyberbullying and Toxicity
TikTok’s interactive features, such as comment sections and direct messaging, have contributed to an increase in cyberbullying and online harassment. Users, particularly teenagers, may engage in immoral behaviors by targeting others with hurtful comments, insults, or derogatory remarks. The platform’s algorithm, which often promotes content that generates high engagement, sometimes rewards negative or controversial content, including bullying or shaming. This culture of cruelty and negativity can have profound psychological effects on youth, leading to lower self-esteem, anxiety, and even depression. The immorality of cyberbullying is not limited to the direct harm inflicted on the victim, but also to the toxic environment it fosters, where harmful behavior is condoned or ignored by the wider community (Anderson, 2020).
6. Influence on Peer Pressure and Conformity
TikTok plays a significant role in creating a culture of peer pressure and conformity, where young users may feel compelled to engage in immoral behaviors to gain popularity or validation. This pressure to conform to trends, behaviors, or challenges can lead to youths abandoning their moral compass in favor of gaining likes, followers, or attention. Whether it is engaging in a viral challenge, mimicking inappropriate content, or participating in controversial trends, youth may prioritize social approval over ethical considerations. The pursuit of online fame and validation can drive individuals to compromise their values and engage in behavior that is inconsistent with the moral standards they might otherwise uphold (Johnson, 2021).
7. Desensitization to Violence and Aggression
TikTok’s content, especially some viral pranks or joke skits, may desensitize young users to violence, aggression, or harmful behavior. While these videos are often intended to entertain, they can trivialize serious issues such as bullying, physical aggression, or emotional harm. This desensitization can make youth more accepting of violence and cruelty in real life, seeing it as acceptable behavior for humor or attention. Moreover, some users may be encouraged to imitate these behaviors, believing they are part of the “fun” of participating in TikTok trends. Over time, this exposure to violence can erode empathy and compassion, key components of moral behavior (Smith, 2022).
8. Exploitation by Predators
TikTok’s massive popularity among young people makes it a target for online predators, who may exploit vulnerable users for immoral purposes. Some predators use the platform to groom and manipulate minors, taking advantage of their naivety or lack of awareness about online dangers. The anonymity that TikTok provides can make it difficult for young users to distinguish between genuine interactions and potentially harmful ones. The prevalence of online exploitation highlights the risks that youth face when engaging with immoral individuals who use platforms like TikTok to exploit and manipulate them (Anderson, 2020).
9. Lack of Accountability and Responsibility
Another implication of TikTok’s influence on youth immorality is the lack of accountability for actions taken on the platform. Users may engage in harmful behaviors such as spreading misinformation, promoting hate speech, or participating in illegal activities, often without facing any immediate consequences. TikTok’s algorithmic nature, which promotes viral content based on engagement rather than ethical standards, can reward users for sharing immoral content or behavior. This lack of accountability can lead to a culture where unethical actions are tolerated or even encouraged, undermining the moral values that should guide social interactions both online and offline (Brown, 2021)
The implications of TikTok on youth immorality are far-reaching, influencing behaviors, values, and social norms in ways that challenge traditional moral frameworks. While the platform offers opportunities for creativity and self-expression, it also exposes youth to behaviors and attitudes that can undermine their ethical development. From promoting risky behavior and materialism to fostering peer pressure, sexualization, and violence, TikTok plays a significant role in shaping the moral compass of its young users. To mitigate these effects, it is essential for educators, parents, and platform creators to work together to promote responsible content creation and consumption, as well as to encourage critical thinking and ethical behavior among youth in the digital age. 
2.2. THEORETICAL REVIEW
2.2.1. Social Learning Theory
Social Learning Theory, developed by Albert Bandura, posits that individuals acquire new behaviors, attitudes, and norms by observing and imitating others, especially those they view as role models (Bandura, 1986). This learning process occurs in various forms, such as direct observation, imitation of behaviors, and modeling, which are critical for shaping one's understanding of social norms and acceptable behaviors. In the context of TikTok, a platform heavily based on visual media, youths are exposed to a wide range of behaviors through the content created by influencers, celebrities, and even their peers. These behaviors can include both positive and negative actions, influencing youths’ moral values and attitudes.
TikTok, with its highly engaging algorithm and viral content, serves as an ideal environment for social learning. As users scroll through videos, they are constantly exposed to trends, challenges, and behaviors that can become part of the collective cultural narrative on the platform. Many of these trends are replicated by others, contributing to the normalization of certain behaviors. Bandura’s theory highlights how youths may replicate behaviors they observe in videos, which may range from harmless fun to morally questionable actions. For instance, videos that promote dangerous challenges, explicit content, or materialism can become normalized as youths see others engaging in these behaviors. This repeated exposure and imitation of behaviors can significantly influence the moral compass of young users, especially when they perceive these actions as widely accepted or celebrated within the TikTok community (Bandura, 1986).
Furthermore, Bandura's concept of reinforcement plays a key role in the TikTok experience. Users who engage in popular trends or create content that receives a significant amount of likes, comments, and shares are reinforced for their behavior. This positive reinforcement can increase the likelihood that users will continue to imitate or engage with similar behaviors in the future, further normalizing these actions among their peers. As Bandura suggests, the more youths observe certain behaviors being rewarded, the more likely they are to adopt these behaviors themselves (Bandura, 1986). In the case of TikTok, this can lead to the perpetuation of content that, while entertaining, may also contribute to the spread of immoral behaviors, influencing the social and moral values of young users.
2.2.2. Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT) posits that individuals actively seek out media platforms to satisfy specific psychological needs and desires. Rather than being passive recipients of media content, individuals make deliberate choices regarding the media they engage with, based on their motivations, such as the need for entertainment, social interaction, identity formation, or personal gratification (Katz, Blumler, & Gurevitch, 1973). When applied to TikTok, this theory helps explain why youths engage with particular types of content, including those that may be deemed immoral or harmful by societal standards. By understanding the motivations behind their media consumption, we can better comprehend why certain content trends among youths and how these trends may influence their social and moral choices.
Youths turn to TikTok for a variety of reasons. Some seek entertainment through humorous or creative videos, while others use the platform to interact with peers, follow influencers, or explore new trends. TikTok's algorithm, which suggests content based on users' interests and interactions, plays a significant role in guiding these choices. The platform offers a variety of content that appeals to different needs, including escapism, self-expression, validation, and social connection. For instance, youths may seek content that reflects their values, interests, or aspirations, and may engage more with videos that reinforce these ideas. However, this can also mean that youths are exposed to content that aligns with more superficial, materialistic, or morally questionable values. When youths are drawn to content that emphasizes trends, beauty standards, or risky behaviors, they may begin to adopt these values and behaviors, sometimes without critically evaluating the potential consequences (Katz, Blumler, & Gurevitch, 1973).
The Uses and Gratifications Theory also helps to explain why immoral content may gain popularity on TikTok. Certain types of content, such as videos that challenge societal norms or push boundaries, can attract large numbers of views and engagement. These videos often receive high levels of attention because they satisfy youths' desire for novelty, excitement, and social validation. TikTok thrives on viral content, and videos that shock, entertain, or provoke strong reactions tend to spread quickly. This can lead to the amplification of content that may not align with traditional moral values, but that fulfills the immediate gratifications of entertainment, identity, and social recognition. When such content becomes popular, youths may be more likely to engage with it, influenced by the desire to fit in with the trends or gain approval from their peers (Katz, Blumler, & Gurevitch, 1973).
Additionally, the social nature of TikTok fosters peer influence and validation, which is central to the Uses and Gratifications Theory. Young users are motivated to post content that resonates with their peers and engages them through likes, shares, and comments. The feedback loop created by these interactions can reinforce certain behaviors, including those that may promote immoral or harmful values. For instance, when a video displaying risky behaviors (such as substance abuse or disrespectful conduct) goes viral and receives a lot of engagement, it encourages other youths to replicate these behaviors in the hope of gaining similar attention or validation. In this way, the cycle of gratification and peer approval contributes to the spread of content that can influence youths' behavior and social values (Katz, Blumler, & Gurevitch, 1973).
By applying these two theoretical frameworks—Social Learning Theory and Uses and Gratifications Theory—we can gain a deeper understanding of how TikTok influences the behavior and moral development of youths. Social Learning Theory highlights how youths are influenced by the behaviors they observe and imitate, while Uses and Gratifications Theory sheds light on the motivations behind their engagement with specific types of content. Together, these theories help explain how TikTok's content, especially that which may be considered immoral or deviant, can shape the values, attitudes, and behaviors of young users in Kwara State and beyond.
2.3. EMPIRICAL REVIEW
Research has consistently shown that social media exposure has a significant effect on youths' moral and social behaviors. In a comprehensive study by Przybylski and Weinstein (2017), the researchers found that excessive social media use can lead to shifts in self-perception, self-control, and overall behavior. Specifically, their study explored how social media engagement, including platforms like Facebook, Instagram, and TikTok, can alter users' cognitive and emotional responses. The study found that youths who spent more time on these platforms experienced changes in their self-image and moral reasoning. As they engage with content regularly, youths may internalize certain behaviors and values, which can affect their perceptions of acceptable social norms.
Przybylski and Weinstein (2017) concluded that social media platforms like TikTok, with their immersive, highly engaging content, can lead youths to mimic behaviors they frequently observe, which might include both positive and negative actions. For example, viral challenges and trending topics can normalize behaviors that are typically considered deviant or inappropriate in real-world contexts. In some cases, this leads to a shift in the youths' understanding of what is morally acceptable, potentially lowering the bar for acceptable conduct. TikTok’s interactive features, such as likes, shares, and comments, provide constant feedback, reinforcing the notion that certain behaviors are socially validated, even if they deviate from traditional moral standards.
This research underscores the importance of understanding the implications of social media exposure for youth morality, particularly on platforms like TikTok, where content is rapidly consumed and behaviors can be quickly imitated.
Empirical studies have specifically explored how TikTok's unique platform structure influences youth behavior. TikTok’s short-form video format, combined with its highly interactive features, plays a significant role in capturing youths' attention and shaping their behaviors. Zhang (2021) conducted a study that analyzed how youths are influenced by the platform’s content, focusing particularly on behaviors exhibited in viral trends. Zhang found that youths exposed to certain behaviors or actions on TikTok are more likely to imitate them, driven by the need to fit in with trends and gain social approval. The study also highlighted that social validation, through likes, shares, and comments, further intensifies the desire to replicate these behaviors.
TikTok's ability to engage users with personalized content based on their interactions, interests, and viewing history fosters a culture of imitation, where youths model their behaviors after influencers or peers they admire. This research suggests that the platform’s interactive and trend-driven nature makes it a powerful tool for influencing behavior. For example, a TikTok trend that involves risky behavior or explicit content may encourage others to follow suit in order to gain visibility and approval from their social circle. As Zhang (2021) notes, these behaviors may not only mirror those of peers but also reflect a deeper engagement with what is perceived as "cool" or "acceptable" in the TikTok community. This study provides valuable insights into how TikTok shapes the behavioral choices of youths by creating an environment where social validation and trends drive actions.
Another important aspect of TikTok’s influence is its algorithm, which plays a key role in curating the content that users are exposed to. TikTok’s recommendation system is designed to promote content that engages users, often pushing videos that are sensational, provocative, or emotionally charged. A study by Sorokowski et al. (2020) examined TikTok’s algorithmic structure and its impact on content exposure, particularly among youths. The researchers found that the platform's algorithm tends to prioritize videos that generate high engagement, which often includes content that is controversial or provocative in nature. This mechanism ensures that certain types of content—such as explicit or suggestive videos—reach a larger audience, increasing the likelihood that youths will encounter these types of media.
Sorokowski et al. (2020) argue that while this algorithm is designed to enhance user engagement and satisfaction, it also exposes youths to material that may influence their moral perceptions and behavior. For example, when explicit or controversial content goes viral, it can normalize behaviors that are outside the bounds of traditional moral values. The more youths interact with such content, the more likely they are to see similar material in the future. This cycle can perpetuate the exposure to immoral or deviant content, shaping their perceptions of what is socially acceptable.
The study emphasizes the need for awareness about the role of algorithms in content curation, as these systems can inadvertently promote harmful behaviors by continuously exposing youths to sensationalized or explicit content. It suggests that while the algorithm’s goal is to maximize engagement, its impact on youth morality should not be overlooked.
Peer influence is a crucial factor in shaping the moral development of youths, particularly in the context of social media. In a study on social media influence among Nigerian youths, Omolayo (2019) explored how peer interactions on platforms like TikTok can drive behaviors that align with trending norms, regardless of their moral implications. The research found that validation from peers—through likes, shares, and comments—encourages youths to engage in behaviors that are often driven by social approval rather than personal values or societal norms. In particular, TikTok’s community-driven nature amplifies this peer influence, as youths often strive to gain popularity by engaging in trends that are widely accepted within the platform’s culture.
Omolayo (2019) argues that peer validation on TikTok fosters a social environment where youths are more likely to replicate behaviors they see online, even if these behaviors conflict with traditional moral values. For example, trends that promote materialism, promiscuity, or deviant behaviors can gain traction if they align with the peer group’s desires for social validation. This study supports the idea that TikTok’s interactive nature—combined with its emphasis on peer-driven validation—can lead youths to adopt behaviors that are socially encouraged but may not necessarily align with their moral upbringing.
The study also highlights that peer pressure on TikTok can sometimes override individual moral reasoning, leading to the adoption of behaviors that youths might not otherwise engage in. Omolayo (2019) concludes that TikTok serves as a powerful platform for peer-driven behaviors that can influence the moral development of young users, especially when these behaviors are amplified through social approval mechanisms.
Another significant area of research related to social media’s impact on youths' behavior and moral values concerns its influence on self-perception and identity formation. Studies have shown that youths use social media platforms like TikTok to experiment with different identities and gain validation from their peers. According to a study by Valkenburg and Peter (2013), social media platforms provide a space where youths can explore and present various aspects of themselves, which may significantly influence their self-esteem and personal identity. TikTok, with its focus on video-based content, allows users to showcase their talents, opinions, and personal stories, while also providing a platform for self-expression.
However, this process of self-exploration can also lead to negative outcomes, particularly if youths begin to base their self-worth on external validation from likes, comments, and shares. Research by Przybylski and Weinstein (2017) shows that excessive engagement with social media can result in an overreliance on digital validation, leading to issues with self-esteem and body image, particularly when youths compare themselves to influencers or peers on TikTok. In this context, youths may internalize unrealistic standards of beauty, success, or behaviour, which can conflict with their personal and societal moral values. As youths try to conform to what is trending on TikTok, they may unknowingly adopt behaviours that conflict with their real-life identity or moral standards.
TikTok's viral challenges and trends often encourage youths to engage in behaviours that can be considered risky or immoral. For instance, challenges that involve dangerous activities, inappropriate language, or controversial topics have been popularized on TikTok, influencing the decisions of youths who want to gain visibility and social approval. In a study by Finkelhor et al. (2014), it was found that social media platforms can normalize risky behaviours, especially when these behaviours are promoted by popular content creators. On TikTok, where challenges can quickly go viral, youths may feel compelled to participate in such activities, even if they are aware of the potential consequences.
Research by Best and Dima (2020) further supports this idea, revealing that youths who are exposed to these viral trends are more likely to take part in them, often disregarding the risks involved. This research highlights the role of social media platforms like TikTok in normalizing behaviours that can have harmful effects, particularly when they are widely shared and validated within the peer group. The normalization of such behaviours, whether related to substance use, risky physical stunts, or explicit content, can contribute to youths internalizing these actions as acceptable or normal, further influencing their moral decision-making.
Influencers on TikTok play a significant role in shaping the behaviours and attitudes of their followers, particularly among youths. Influencers often set trends, dictate what is fashionable or desirable, and influence how youths perceive and interact with various issues, including moral behaviour. According to a study by Djafarova and Rushworth (2017), influencers have a unique ability to affect their followers' attitudes and behaviours through their authenticity and perceived relatability. This is especially true on platforms like TikTok, where users often follow influencers who share content that resonates with their personal beliefs and values.
However, the influence of these creators can be both positive and negative. While some influencers promote healthy behaviours, creativity, and self-expression, others may normalize behaviours that conflict with societal norms. Research by Hu et al. (2020) found that youths who follow influencers who engage in controversial or immoral behaviours may be more likely to imitate these actions, as they often view these influencers as role models. This trend is particularly concerning on TikTok, where influencers may inadvertently promote behaviours such as materialism, promiscuity, or substance abuse through their content.
The influence of TikTok influencers highlights the potential for social media to shape youths' moral compass, as these figures often serve as models for what is considered acceptable behaviour. The relationship between influencers and their followers can foster a sense of peer influence that may lead youths to adopt behaviours seen as trendy, even if they are in conflict with traditional moral values.
Social media platforms like TikTok can create a sense of moral dissonance, where youths are exposed to content those conflicts with their personal or cultural values. This phenomenon occurs when users encounter behaviours or values on social media that challenge their existing moral beliefs. According to Festinger’s (1957) theory of cognitive dissonance, individuals experience discomfort when confronted with conflicting beliefs or behaviours. On TikTok, where content can range from innocent entertainment to explicit material, youths may experience moral dissonance as they navigate between content that aligns with their values and content that contradicts them.
A study by Pantic et al. (2012) found that social media users often face cognitive dissonance when they engage with content that contradicts their moral values. This is particularly evident on TikTok, where the platform’s algorithm promotes diverse content, some of which may be in stark contrast to traditional moral values. The discomfort resulting from this moral dissonance can lead youths to either change their attitudes to align with the new content they are exposed to or rationalize their behaviours to reduce the discomfort. Over time, repeated exposure to conflicting content can lead to a shift in moral beliefs, potentially altering youths’ perceptions of what is acceptable or unacceptable.
Social media platforms like TikTok also have a significant influence on the political and social attitudes of youths, shaping their views on important societal issues. A study by Tufekci (2015) examined how social media activism and political engagement on platforms like Twitter and Facebook could influence youths' views on social justice issues. TikTok, with its viral trends and politically charged content, has also become a space for youths to engage with social and political movements, particularly among younger generations.
The influence of political content on TikTok can have both positive and negative effects on youths' moral development. On the one hand, youths may be exposed to movements that promote social justice, equality, and environmental sustainability. On the other hand, TikTok’s algorithm may amplify politically charged content that reflects extreme or polarizing views, which can lead to the radicalization of youths. A study by Chen et al. (2020) found that social media platforms can either promote tolerance and understanding or contribute to division and polarization, depending on the content youths are exposed to. In the case of TikTok, where content is often highly polarized, youths may be more likely to adopt extreme positions on social issues, which can influence their moral decision-making.
As youths engage with content on TikTok, they are also exposed to ideas about consumerism and ethical consumption. Research by Lee and Lee (2018) shows that social media platforms like TikTok have become powerful tools for promoting consumer culture, influencing youths' purchasing decisions and shaping their attitudes toward materialism. Many TikTok influencers promote products, lifestyles, and behaviours that encourage excessive consumption, which can lead to the internalization of materialistic values. This emphasis on consumer culture can sometimes clash with traditional ethical values, particularly in communities that place a high value on modesty or frugality.
Studies have shown that exposure to materialistic content on TikTok can increase youths' desire for instant gratification, leading to behaviors that prioritize short-term pleasure over long-term wellbeing. According to Kasser (2002), this shift toward materialism is associated with lower life satisfaction and poorer mental health outcomes, as youths place greater importance on external validation through material goods rather than on intrinsic values like relationships and personal growth.













CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
This chapter outlined the research methodology adopted to examine the impact of TikTok in exposing immorality among youths in Kwara State, Nigeria. The study employed a survey research method to collect data, which was crucial for understanding the influence of TikTok on youths’ behaviors, values, and moral orientation. The methodology provided insights into the nature of content consumed by youths, the role of peer influence, and how exposure to potentially immoral content on TikTok affected their attitudes and behavior.
3.1 RESEARCH DESIGN
The study employed a survey research design, which was appropriate for gathering data from a representative sample of the target population. According to Nwodu (2006), survey research involves collecting data from a sample to analyze and generalize findings. This design enabled the examination of the perceptions, experiences, and behaviors of youths in Kwara State regarding TikTok content. The approach facilitated the collection of both quantitative and qualitative data, providing a comprehensive understanding of how TikTok content influenced the moral attitudes and behaviors of youths. The survey method allowed for the measurement of frequency of exposure to immoral content, the perceived impact on behavior, and the role of peer influence in shaping users’ moral values.
3.2 POPULATION OF THE STUDY
The target population for this study consisted of youths aged 15–24 in Kwara State, Nigeria. According to the National Population Commission (NPC), the total population of Kwara State was approximately 3.5 million as of the 2006 census, with a projected increase to over 4 million by recent estimates (National Bureau of Statistics, 2023). This age demographic is highly active on TikTok and most likely to be influenced by the platform’s content.
As defined by Afiwokemi (2015), the research population included all individuals relevant to the study’s focus. This age group was selected because it represents a significant portion of TikTok’s user base in Kwara State. Furthermore, the influence of social media on morality and behavior is often most pronounced within this group. The study focused on youths in Kwara State to capture local insights into TikTok’s influence and its potential role in exposing immoral behaviors.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
The sample size for the study was set at 100 youths from Kwara State, which was deemed sufficient to provide reliable and generalizable findings. Issa (2012) explains that a sample size should be representative of the population to ensure valid conclusions. Stratified random sampling was employed to ensure diverse representation across age groups, educational backgrounds, and geographic locations within Kwara State. Stratification by demographic variables such as age, gender, and location ensured a comprehensive understanding of the youths’ experiences with TikTok and captured variations in exposure to immoral content. This sampling technique accounted for differences in how youths from various backgrounds used TikTok and the types of content they encountered.
3.4 DATA GATHERING INSTRUMENT
The primary data collection instrument for the study was a structured questionnaire, designed to gather both quantitative and qualitative data from respondents. The questionnaire consisted of both closed-ended and open-ended questions, allowing for statistical analysis and in-depth responses. The closed-ended questions focused on the frequency of TikTok usage, types of content viewed, and the perceived impact of immoral content. The open-ended questions enabled respondents to elaborate on how TikTok influenced their behavior, values, and peer interactions. The questionnaire was distributed both physically and electronically to ensure accessibility and encourage a higher response rate.
3.5 VALIDITY AND RELIABILITY OF INSTRUMENTS
To ensure validity and reliability, a pilot study was conducted with 20 randomly selected youths in Kwara State who were not included in the main study. The pilot helped identify issues related to clarity, relevance, and question formatting, which were adjusted accordingly. As emphasized by Tejumaye (2003), ensuring the reliability of an instrument is essential for consistent and accurate data collection. Additionally, the test-retest method was employed, where the questionnaire was administered to a smaller group of respondents on two separate occasions. This method confirmed that the instrument consistently measured the intended variables over time.
3.6 METHOD OF DATA ADMINISTRATION
Data collection was conducted using both physical and electronic methods. Questionnaires were distributed in key youth-dense locations in Kwara State, such as universities and community centers. Electronic versions were shared via WhatsApp and email, platforms commonly used by the target group. Clear instructions were provided, and respondents were assisted when needed. The data collection period lasted three weeks to ensure adequate participation and minimize bias.
3.7 METHOD OF DATA ANALYSIS
The data collected from the survey were analyzed using both descriptive and inferential statistics. Descriptive statistics such as percentages, frequency distributions, and mean scores were used to summarize responses to closed-ended questions, providing an overview of how youths in Kwara State engaged with TikTok and the types of content they encountered. Cross-tabulations were employed to examine relationships between variables such as frequency of TikTok usage and exposure to immoral content, revealing patterns in how different groups were impacted.
Qualitative data from open-ended responses were analyzed thematically, offering deeper insights into respondents’ personal experiences with TikTok and the perceived effects of the content they encountered. Thematic analysis identified recurring themes such as peer influence, normalization of immoral behaviors, and TikTok’s impact on social interactions and moral values. By combining both quantitative and qualitative data, the study provided a well-rounded understanding of TikTok’s role in exposing youths to immoral content and influencing their behavior and moral outlook.


CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION OF RESULTS

4.0. INTRODUCTION 
The essence of this chapter is to analyze and discuss the response given to the questionnaire distributed to the respondents.
Gathered data would be analyzed by using table text to reflect the percentage of the respondents, which would be allowed by specific interpretation of the results.
In this research, the researcher used tables, percentage and chi-square to check the reliability and validity of the results obtained in the study.
The study answered following research questions:
Number of questionnaires distributed 100
Number of questionnaires filled 100
Number of questionnaires not filled 0
Number of questionnaires presented and analyzed. 100
4.1 DATA PRESENTATION AND ANALYSIS 
1. Demographic of the Respondents
Table 1: Gender of Respondents
	Options
	Respondents
	Percentage

	Female
	89
	89%

	Male
	11
	11%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 1 above, 89% of the respondents are female, while 11% are male.
Table 2: Age Distribution of Respondents
	Options
	Respondents
	Percentage

	18–25 years
	91
	91%

	26–35 years
	9
	9%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 2 shows that the majority of respondents (91%) are between 18–25 years of age, while 9% are aged 26–35 years.
Table 3: Educational Level of Respondents
	Options
	Respondents
	Percentage

	ND1
	14
	14%

	HND1
	10
	10%

	HND2
	76
	76%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 3, 76% of respondents are in HND2, 14% in ND1, and 10% in HND1.
Table 4: Marital Status of Respondents
	Options
	Respondents
	Percentage

	Single
	95
	95%

	Engaged
	5
	5%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 4 indicates that 95% of the respondents are single, while 5% are engaged.
Table 5: Religion of Respondents
	Options
	Respondents
	Percentage

	Islam
	22
	22%

	Christianity
	78
	78%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 5, 78% of respondents identify as Christians, while 22% identify as Muslims.
2. Awareness of TikTok’s Influence
Table 6: Do you believe TikTok contributes to exposing immoral behavior among youths in Kwara State?
	Options
	Respondents
	Percentage

	Yes
	93
	93%

	No
	6
	6%

	Total
	99
	100%

	Source: Field Survey, 2025
	
	


From Table 6, 93% of the respondents believe TikTok contributes to exposing immoral behavior among youths in Kwara State, while 6% do not believe so.
Table 7: Do you think TikTok encourages the spread of inappropriate content among youths?
	Options
	Respondents
	Percentage

	Yes
	65
	65%

	No
	22
	22%

	Maybe
	13
	13%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 7 shows that 65% of respondents think TikTok encourages the spread of inappropriate content among youths, 22% disagree, while 13% are uncertain.
Table 8: Have you observed any change in the behavior of youths due to the influence of TikTok?
	Options
	Respondents
	Percentage

	Yes
	64
	64%

	No
	11
	11%

	Maybe
	25
	25%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 8, 64% of the respondents have observed changes in the behavior of youths due to TikTok, while 11% have not, and 25% are unsure.
Table 9: Do you feel that TikTok’s content has led to increased exposure to immoral acts among youths?
	Options
	Percentage

	Yes
	63.6%

	No
	9.1%

	Maybe
	27.3%

	Total
	100%

	Source: Field Survey, 2025
	


Table 9 reveals that 63.6% of respondents feel TikTok’s content has led to increased exposure to immoral acts among youths, 9.1% do not feel so, and 27.3% are unsure.
Table 10: Do you think TikTok’s popularity is contributing to the erosion of traditional moral values?
	Options
	Percentage

	Yes
	72.4%

	No
	8.2%

	Maybe
	19.4%

	Total
	100%

	Source: Field Survey, 2025
	


Table 10 shows that 72.4% of respondents think TikTok’s popularity is contributing to the erosion of traditional moral values, while 8.2% disagree and 19.4% are undecided.

3. Youth Behavior and Engagement
Table 11: TikTok promotes explicit or inappropriate dances and challenges.
	Options
	Respondents
	Percentage

	Strongly agree
	77
	77%

	Agree
	23
	23%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 11, a majority of respondents (77%) strongly agree and 23% agree that TikTok promotes explicit or inappropriate dances and challenges, totaling 98% agreement on the issue.
Table 12: TikTok features videos that encourage substance abuse or illegal activities.
	Options
	Respondents
	Percentage

	Strongly agree
	41
	41%

	Agree
	46
	46%

	Neutral
	7
	7%

	Total
	94
	94%

	Source: Field Survey, 2025
	
	


Table 12 shows that a combined 87% of respondents (41% strongly agree, 46% agree) believe TikTok features content that encourages substance abuse or illegal activities. Only 7% remained neutral.
Table 13: Content related to sexual behaviors or relationships is prevalent on TikTok.
	Options
	Respondents
	Percentage

	Strongly agree
	40
	40%

	Agree
	38
	38%

	Neutral
	6
	6%

	Disagree
	12
	12%

	Strongly disagree
	4
	4%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 13, 78% of respondents (40% strongly agree and 38% agree) believe sexual content is prevalent on TikTok, while 16% (12% disagree and 4% strongly disagree) think otherwise. 6% are neutral.

Table 14: TikTok shows youths engaging in immoral or illegal activities for fame.
	Options
	Respondents
	Percentage

	Strongly agree
	5
	4%

	Agree
	40
	40.4%

	Neutral
	19
	19.2%

	Disagree
	10
	10.1%

	Strongly disagree
	26
	26.3%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 14 reveals that 44.4% (Strongly agree and Agree) believe TikTok shows youths engaging in immoral or illegal acts for fame. Meanwhile, 36.4% disagree (Disagree and Strongly disagree), with 19.2% remaining neutral.
Table 15: TikTok videos often glamorize negative behaviors like disrespect or violence.
	Options
	Respondents
	Percentage

	Strongly agree
	13
	13%

	Agree
	37
	37%

	Neutral
	21
	21%

	Disagree
	6
	6%

	Strongly disagree
	23
	23%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 15, 50% of respondents (Strongly agree and Agree) feel TikTok glamorizes negative behaviors such as disrespect or violence, while 29% disagree, and 21% remain neutral.
Table 16: TikTok encourages youths to adopt questionable moral values.
	Options
	Respondents
	Percentage

	Strongly disagree
	24
	24%

	Disagree
	9
	9%

	Neutral
	18
	18%

	Agree
	43
	43%

	Strongly agree
	6
	6%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 16, a total of 49% (Agree and Strongly agree) believe TikTok encourages questionable moral values among youths, while 33% (Strongly disagree and Disagree) disagree, and 18% are neutral.
Table 17: Youths in Kwara State are increasingly engaging in risky or immoral behaviors due to TikTok.
	Options
	Respondents
	Percentage

	Strongly disagree
	26
	26%

	Disagree
	9
	9%

	Neutral
	14
	14%

	Agree
	44
	44%

	Strongly agree
	7
	7%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 17 reveals that 51% of respondents agree that TikTok leads to risky or immoral behavior among youths, while 35% disagree and 14% remain neutral.
Table 18: TikTok provides a platform for youths to imitate harmful behaviors for social acceptance.
	Options
	Respondents
	Percentage

	Strongly disagree
	23
	23%

	Disagree
	11
	11%

	Neutral
	16
	16%

	Agree
	41
	41%

	Strongly agree
	9
	9%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 18, 50% (Agree and Strongly agree) believe TikTok promotes imitation of harmful behaviors, while 34% disagree and 16% are undecided.


Table 19: TikTok’s influence has contributed to a decline in respect for cultural norms among youths.
	Options
	Respondents
	Percentage

	Strongly disagree
	24
	24%

	Disagree
	6
	6%

	Neutral
	12
	12%

	Agree
	49
	49%

	Strongly agree
	9
	9%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 19 shows that a significant 58% (Agree and Strongly agree) feel TikTok has eroded respect for cultural norms, while 30% (Strongly disagree and Disagree) do not share this view, and 12% are neutral.
Table 20: There is a visible rise in the normalization of inappropriate behavior among youths due to TikTok.
	Options
	Respondents
	Percentage

	Strongly disagree
	19
	19.2%

	Disagree
	7
	7.1%

	Neutral
	14
	14.1%

	Agree
	46
	46.5%

	Strongly agree
	13
	13.1%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 20, 59.6% (Agree and Strongly agree) believe TikTok has normalized inappropriate behaviors, while 26.3% (Strongly disagree and Disagree) disagree and 14.1% remain neutral.
Table 21: Awareness programs about the negative impact of TikTok should be organized.
	Options
	Respondents
	Percentage

	Strongly disagree
	15
	15.3%

	Neutral
	11
	11.2%

	Agree
	53
	53.1%

	Strongly agree
	15
	15.3%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 21, 68.4% of respondents support the idea of organizing awareness programs about TikTok's negative impacts, while only 15.3% strongly disagree, and 11.2% remain neutral.
Table 22: Parents and guardians should monitor their children’s use of TikTok more closely.
	Options
	Respondents
	Percentage

	Strongly disagree
	12
	12.2%

	Neutral
	11
	11.2%

	Agree
	56
	56.1%

	Strongly agree
	16
	16.3%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 22 indicates that 72.4% of respondents believe parental monitoring of TikTok usage is necessary, while only 12.2% strongly disagree and 11.2% are neutral.
Table 23: Schools should educate students on the ethical use of social media platforms like TikTok.
	Options
	Respondents
	Percentage

	Strongly disagree
	12.2
	12.2%

	Neutral
	11.2
	11.2%

	Agree
	51.2
	51.2%

	Strongly agree
	23.5
	23.5%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


From Table 23, 74.5% (Agree + Strongly agree) support school-based education on ethical social media use, while 12.2% strongly disagree and 11.2% are neutral.
Table 24: There should be stronger regulations or restrictions on TikTok content in Nigeria.
	Options
	Respondents
	Percentage

	Strongly disagree
	11.2
	11.2%

	Agree
	61.2
	61.2%

	Strongly agree
	20.4
	20.4%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 24 reveals that 81.6% support stronger regulatory measures on TikTok content in Nigeria, while 11.2% strongly disagree.
Table 25: Influencers on TikTok should promote positive and moral content to counterbalance negativity.
	Options
	Respondents
	Percentage

	Strongly disagree
	11.5
	11.5%

	Neutral
	9.4
	9.4%

	Agree
	57.3
	57.3%

	Strongly agree
	21.9
	21.9%

	Total
	100
	100%

	Source: Field Survey, 2025
	
	


Table 25 shows that 79.2% of respondents want influencers to promote moral content, while 11.5% strongly disagree and 9.4% are neutral.
4.2. ANALYSIS OF RESEARCH QUESTIONS
The analysis of the data collected provides valuable insights into the influence of TikTok on the moral behavior of youths in Kwara State. The responses are organized around the three research questions to reflect the key patterns and observations drawn from the field.
1. What types of content do youths in Kwara State consume on TikTok?
The findings reveal that a significant portion of respondents strongly believe that the platform promotes explicit and inappropriate dances and challenges. Specifically, 77% strongly agreed and 21% agreed that such content is prevalent. Furthermore, 87% of the respondents (41% strongly agree, 46% agree) indicated that TikTok features videos that encourage substance abuse or illegal activities. Additionally, 78% acknowledged that sexual content is common, while others pointed out the glamorization of disrespect, violence, and illegal acts by users seeking fame. These patterns suggest that the majority of TikTok content consumed by youths in Kwara State is morally questionable and potentially harmful.
1. How does TikTok influence the moral attitudes and behaviours of youths in Kwara State?
The majority of respondents (93%) believe that TikTok contributes significantly to the exposure of immoral behavior among youths in the state. A notable 64% observed actual changes in the behavior of youths, with 25% uncertain but not dismissive, suggesting possible influence. Furthermore, 72.4% of the respondents agreed that TikTok is contributing to the erosion of traditional moral values. Many also agreed that the platform exposes youths to immoral acts and normalizes such behavior, with 63.6% confirming increased exposure and 59.6% perceiving a rise in the normalization of inappropriate conduct. These findings indicate that TikTok is perceived as a major driver of shifting moral standards among young people in Kwara State.
1. What aspects of TikTok content contribute to the spread of immoral behaviours among youths in Kwara State?
The survey results show that explicit trends and challenges, peer imitation, and influencer culture play significant roles. For instance, 50% of respondents agreed that TikTok encourages youths to imitate harmful behaviors for social acceptance. Additionally, 58% agreed that TikTok has contributed to a decline in respect for cultural norms. The constant exposure to viral content that rewards sensational or controversial behavior appears to entice youths to replicate such actions to gain popularity. Moreover, the platform’s algorithm amplifies content with high engagement, thereby increasing visibility for questionable acts and further normalizing them.
In summary, the analysis reveals that TikTok is widely viewed by youths in Kwara State as a source of morally compromising content, which in turn influences their behavior, attitudes, and value systems. The content trends—ranging from explicit dances to videos promoting harmful behaviors—are seen as significant contributors to the decline in moral consciousness among young users.
4.3 DISCUSSION OF FINDINGS
The findings of this study reveal a growing concern among youths in Kwara State regarding the moral implications of TikTok content. The data collected supports the assertion that TikTok, as a widely used social media platform, is significantly influencing the behavior and moral values of its users, particularly young people.
One of the most striking discoveries is the overwhelming consensus among respondents that TikTok contributes to the exposure and spread of immoral behavior among youths. With 93% agreeing that the platform exposes young people to immoral acts, and 72.4% acknowledging that it erodes traditional moral values, it is evident that TikTok is seen not just as a tool for entertainment but as a cultural force that shapes attitudes and behaviors. This supports existing literature that warns of the impact of unregulated digital content on youth development and moral reasoning.
The study also finds that content promoting explicit dances, substance abuse, and sexually suggestive behavior is widely present on TikTok. Respondents strongly agreed that such content is prevalent, with 98% affirming that TikTok promotes inappropriate dances and challenges. This suggests that the platform’s algorithm, which rewards high-engagement content, often amplifies morally questionable trends. Additionally, the observation that 64% of respondents noticed behavioral changes among youths due to TikTok implies a direct correlation between content exposure and real-life actions.
Moreover, several respondents indicated that TikTok’s influence is linked to the normalization of harmful behaviors and a visible shift away from cultural norms. For example, 58% agreed that TikTok has led to a decline in respect for traditional values, and 59.6% confirmed a rise in the normalization of inappropriate behavior. This reflects the power of social media to redefine what is considered acceptable, especially when driven by peer influence and the desire for online popularity.
Finally, the findings highlight a call to action. A majority of respondents agreed on the need for awareness programs, closer parental monitoring, and school-based education on the ethical use of TikTok and similar platforms. This suggests that stakeholders—including parents, educators, policymakers, and influencers—have a crucial role to play in mitigating the negative effects of TikTok on youth morality. While the platform also offers educational and creative opportunities, the unchecked spread of negative content poses a significant threat to societal values if left unaddressed.
In essence, the study confirms that while TikTok serves as a popular entertainment hub among youths in Kwara State, it also plays a critical role in shaping moral behaviors—often in negative ways. This underscores the need for proactive steps to ensure that its influence supports, rather than undermines, the moral fabric of society.























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY 
This study examined the influence of TikTok on the moral behavior of youths in Kwara State. The research was guided by three key questions: the types of content youths consume on TikTok, how such content influences their moral attitudes and behaviors, and which specific aspects of TikTok contribute to the spread of immoral conduct.
The findings revealed that a large percentage of respondents believe TikTok exposes youths to immoral behaviors, particularly through inappropriate dances, sexual content, and videos that glamorize violence or substance abuse. The platform's algorithm was seen to reward sensational content, leading many youths to imitate harmful trends for popularity and acceptance.
Furthermore, a majority of respondents observed behavioral changes among youths and expressed concern over the erosion of traditional values. The study also highlighted strong support for intervention, with many advocating for awareness programs, ethical education in schools, stricter content regulations, and more responsible content creation by influencers.
5.2 CONCLUSION
From the data and analysis presented, it is evident that TikTok plays a significant role in shaping the moral perspectives and behaviors of young people in Kwara State. The platform has grown beyond entertainment to become a powerful social force that influences cultural and ethical norms. While it offers opportunities for learning and creativity, the proliferation of explicit and harmful content poses a threat to the moral development of youths.
Therefore, there is a critical need for a balanced approach—one that encourages responsible use of TikTok while mitigating its negative influences. This includes media literacy education, parental guidance, and content regulation by relevant authorities.
5.3 RECOMMENDATIONS
Based on the study’s findings, the following recommendations are made:
1. Organize Awareness Campaigns: Government agencies, NGOs, and schools should collaborate to conduct awareness programs that educate youths about the negative moral implications of certain TikTok content.
1. Parental Monitoring: Parents and guardians should closely monitor their children’s social media use, particularly platforms like TikTok, to guide them toward healthier online behaviors.
1. Ethical Social Media Education in Schools: Schools should incorporate lessons on the responsible and ethical use of social media into their curriculum to help students critically evaluate the content they consume.
1. Strengthen Regulation: Regulatory bodies such as the National Broadcasting Commission (NBC) and the Nigerian Communications Commission (NCC) should work with TikTok and other platforms to enforce age restrictions and reduce the spread of harmful content.
1. Influencer Responsibility: Influencers and content creators should be encouraged to promote positive, educational, and culturally respectful content that aligns with societal values.
1. Further Research: Future studies should explore long-term behavioral impacts of TikTok use and assess differences in content influence across different Nigerian states for broader applicability.
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APPENDIX
QUESTIONNAIRE
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am a final-year student of Mass Communication, HND2, conducting research on the topic: “Influence of TikTok in Exposing Immorality Among Youths in Kwara State.”
This questionnaire is for academic purposes only. Your responses will be treated with utmost confidentiality.
Instructions:
Kindly mark [√] the appropriate response that best represents your views. The questionnaire is divided into three sections: Section A (Personal Data), Section B (Awareness of TikTok’s Influence), and Section C (Youth Behavior and Engagement).
SECTION A: PERSONAL DATA OF RESPONDENTS
1. Gender: Male [ ] Female [ ]
2. Age: 18–30 years [ ] 31–45 years [ ] Above 45 years [ ]
3. Education Level: ND1 [ ] ND2 [ ] HND1 [ ] HND2 [ ]
4. Marital Status:
Single [ ] Engaged [ ] Married [ ]
5. Religion: Islam [ ] Christianity [ ] Others [ ]
SECTION B: AWARENESS OF TIKTOK’S INFLUENCE
1. Do you believe TikTok contributes to exposing immoral behavior among youths in Kwara State?
Yes [ ] No [ ]
2. Do you think TikTok encourages the spread of inappropriate content among youths?
Yes [ ] No [ ]
3. Have you observed any change in the behavior of youths due to the influence of TikTok?
Yes [ ] No [ ]
4. Do you feel that TikTok’s content has led to increased exposure to immoral acts among youths?
Yes [ ] No [ ]
5. Do you think TikTok’s popularity is contributing to the erosion of traditional moral values?
Yes [ ] No [ ]


SECTION C: YOUTH BEHAVIOR AND ENGAGEMENT
Q1. What types of content on TikTok do you believe contribute to exposing immoral behavior among youths?
Instruction: Tick [√] against the option that best suits you.
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	TikTok promotes explicit or inappropriate dances and challenges.
	
	
	
	
	

	2
	TikTok features videos that encourage substance abuse or illegal activities.
	
	
	
	
	

	3
	Content related to sexual behaviors or relationships is prevalent on TikTok.
	
	
	
	
	

	4
	TikTok shows youths engaging in immoral or illegal activities for fame.
	
	
	
	
	

	5
	TikTok videos often glamorize negative behaviors like disrespect or violence.
	
	
	
	
	


Q2. How has TikTok influenced the social behavior of youths in Kwara State?
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	TikTok encourages youths to adopt questionable moral values.
	
	
	
	
	

	2
	Youths in Kwara State are increasingly engaging in risky or immoral behaviors due to TikTok.
	
	
	
	
	

	3
	TikTok provides a platform for youths to imitate harmful behaviors for social acceptance.
	
	
	
	
	

	4
	TikTok’s influence has contributed to a decline in respect for cultural norms among youths.
	
	
	
	
	

	5
	There is a visible rise in the normalization of inappropriate behavior among youths due to TikTok.
	
	
	
	
	


Q3. How can TikTok’s influence be controlled or mitigated among youths in Kwara State?
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Awareness programs about the negative impact of TikTok should be organized.
	
	
	
	
	

	2
	Parents and guardians should monitor their children’s use of TikTok more closely.
	
	
	
	
	

	3
	Schools should educate students on the ethical use of social media platforms like TikTok.
	
	
	
	
	

	4
	There should be stronger regulations or restrictions on TikTok content in Nigeria.
	
	
	
	
	

	5
	Influencers on TikTok should promote positive and moral content to counterbalance negativity.
	
	
	
	
	



Thank you for your participation.
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