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ABSTRACT
This study examines the perceived influence of online journalism on employment creation in Kwara State, Nigeria. With the rapid proliferation of digital media platforms, online journalism has emerged as a pivotal force in the information dissemination landscape. This research explores how the adoption of online journalism has facilitated economic opportunities, enhanced accessibility to information, and promoted the development of digital skills among the workforce. The findings indicate that online journalism has not only diversified content delivery but also fostered citizen journalism, thereby democratizing media participation. Furthermore, the study highlights the role of online journalism in encouraging entrepreneurship and influencing traditional media practices. Recommendations are made to support the sustainable growth of online journalism through targeted training programs, financial support for startups, and the establishment of a regulatory framework that balances innovation with ethical standards. This abstract underscores the transformative potential of online journalism in creating employment and driving socio-economic development in Kwara State.
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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Online journalism has become an increasingly popular medium for disseminating news and information. With the rise of the internet and social media, online journalism has become a powerful tool for creating employment opportunities in the media industry (Ojebode et al., 2017). Online journalism is a contemporary form of journalism where editorial contents are distributed via the Internet, as opposed to publishing via print or broadcast. What constitutes digital journalism is debated by scholars, Scholars such as Andrew Lih, Sue Robinson, and Jay Rosen have contributed to our understanding of digital journalism; however, the primary product of journalism, which is news and features on current affairs, is presented solely or in combination as text, audio, video, or some interactive forms like storytelling stories or newsgames, and disseminated through digital media technology.
Fewer barriers to entry, lowered distribution costs, and diverse computer networking technologies have led to the widespread practice of digital journalism (Garry wallet 2022). It has democratized the flow of information that was previously controlled by traditional media including newspapers, magazines, radio, and television.
Some have asserted that a greater degree of creativity can be exercised with digital journalism when compared to traditional journalism and traditional media.The digital aspect may be central to the journalistic message and remains, to some extent, within the creative control of the writer, editor, and/or publisher. It has been acknowledged that reports of its growth have tended to be exaggerated. In fact, a 2019 Pew survey showed a 16% decline in the time spent on online news sites since 2016.Online journalism flows as journalism flows and is difficult to pinpoint where it is and where it is going.In partnership with online media, online journalism uses facets of digital media to perform journalist tasks, for example, using the internet as a tool rather than a singular form of digital media. There is no absolute agreement as to what constitutes digital journalism. Mu Lin argues that, “Web and mobile platforms demand us to adopt a platform-free mindset for an all-inclusive production approach – create the [digital] contents first, then distribute via appropriate platforms.” The repurposing of print content for an online audience is sufficient for some, while others require content created with the digital medium’s unique features like hypertextuality. Fondevila Gascón adds multimedia and interactivity to complete the digital journalism essence.For Deuze, online journalism can be functionally differentiated from other kinds of journalism by its technological component which journalists have to consider when creating or displaying content.Digital journalistic work may range from purely editorial content like CNN (produced by professional journalists) online to public-connectivity websites like Slashdot (communication lacking formal barriers of entry). The difference of digital journalism from traditional journalism may be in its reconceptualised role of the reporter in relation to audiences and news organizations. The expectations of society for instant information was important for the evolution of digital journalism. However, it is likely that the exact nature and roles of digital journalism will not be fully known for some time. Some researchers even argue that the free distribution of online content, online advertisement and the new way recipients use news could undermine the traditional business model of mass media distributors that is based on single-copy sales, subscriptions and the selling of advertisement space.
In Kwara State, online journalism has gained significant traction in recent years, with many online news platforms emerging to provide news and information to the public. However, the perceived influence of online journalism on employment creation in Kwara State is not well understood.
1.2	STATEMENT OF THE PROBLEM
Online journalism, utilizing the internet to produce and distribute news, has seen significant growth with the advent of new technologies like social media and mobile devices. It presents opportunities for employment creation, allowing journalists, entrepreneurs, and citizens to participate in news production. Despite its potential, online journalism faces challenges such as competition, credibility issues, regulation, and sustainability concerns.
In Kwara State, Nigeria, with a population of approximately 3.6 million, the media landscape includes newspapers, radio, and TV, but online journalism remains underdeveloped compared to other Nigerian states (Ogunleye & Adebayo, 2020). This study aims to investigate online journalism’s influence on employment in Kwara State, examining its current state, factors affecting its adoption, and its impact on job creation. While U.S. newsroom employment has declined by 26% since 2008, digital-native news organizations have seen employment rise by 144% (Pew Research Center, 2021). This contrast highlights the shifting landscape of journalism employment due to digitalization.
The study will also consider the broader context of digital journalism's impact on employment, noting that while the internet has created jobs, it has also led to job losses and changes in job quality. In Kwara State, there is a positive perception and notable awareness of artificial intelligence in journalism, suggesting a readiness to adopt digital tools in journalistic practices. However, the adoption of innovations like artificial intelligence in journalism is still limited in daily practice (Ogunleye & Adebayo, 2020).
1.3 	OBJECTIVES OF THE STUDY
The objectives of this study are as follows:
1. To examine the role of online journalism in creating employment opportunities in Kwara State.  
2. To assess the level of adoption of online journalism among media practitioners in Kwara State.  
3. To identify the challenges faced by online journalists in Kwara State and their impact on employment creation.  
4. To explore the contribution of online journalism to youth empowerment and entrepreneurship in Kwara State.  
5. To evaluate the influence of government policies on the growth and sustainability of online journalism in Kwara State.  
1.4	RESEARCH QUESTIONS
1. What is the role of online journalism in creating employment opportunities in Kwara State?  
2. To what extent has online journalism been adopted by media practitioners in Kwara State?  
3. What challenges do online journalists face in Kwara State, and how do these challenges affect employment creation?  
4. How does online journalism contribute to youth empowerment and entrepreneurship in Kwara State?  
5. What is the impact of government policies on the growth and sustainability of online journalism in Kwara State?  
1.5	SIGNIFICANCE OF THE STUDY
This study is significant for several reasons. First, it will provide insights into the current state of online journalism in Kwara State, which is an under-researched area in the field of journalism studies. This study will fill the gap in the literature by providing empirical data and analysis on the characteristics, features, and trends of online journalism in Kwara State, which can help to understand the dynamics and development of online journalism in Nigeria and Africa. Second, it will identify the factors that influence the adoption of online journalism in Kwara State, which can help to explain the opportunities and challenges of online journalism in Kwara State. This study will also provide recommendations and suggestions for media practitioners and other stakeholders in the media industry to enhance the adoption and practice of online journalism in Kwara State, which can improve the quality and diversity of news and information in Kwara State. Third, it will investigate the perceived influence of online journalism on employment creation in Kwara State, which can help to assess the potential and impact of online journalism on the economic and social development of Kwara State. This study will also provide implications and insights for policymakers, educators, and researchers to promote and support online journalism as a source of employment creation in Kwara State, which can contribute to the reduction of poverty and unemployment in Kwara State.





1.6	SCOPE OF THE STUDY
This study will focus on the perceived influence of online journalism and its adoption in creating employment in Kwara State. The study will be limited to online news platforms in Kwara State, which are defined as websites or applications that produce and distribute news and information using the internet as a medium. The study will exclude other forms of online media, such as blogs, podcasts, social media, and online forums, which may also have journalistic elements but are not the main focus of this study. The study will also exclude offline media, such as newspapers, radio, and television, which may have online versions or components but are not the main focus of this study. The study will cover online news platforms that are based in Kwara State, or that have a significant presence or audience in Kwara State. The study will also cover online news platforms that are owned or operated by individuals, groups, or organizations in Kwara State, or that have a significant affiliation or connection with Kwara State. The study will use a mixed-methods approach, combining quantitative and qualitative methods, to collect and analyze data from online news platforms, media practitioners, and other stakeholders in the media industry in Kwara State.
1.7	LIMITATIONS OF THE STUDY
This study has several limitations. First, the study will be limited to online news platforms in Kwara State, which may not represent the full spectrum and diversity of online journalism in Nigeria and Africa. The study may also miss some online news platforms that are not easily accessible or identifiable, or that are not willing to participate in the study. Second, the study will be limited to the perceptions of media practitioners and other stakeholders in the media industry, which may not reflect the actual influence of online journalism on employment creation in Kwara State. The study may also encounter some challenges in accessing and contacting media practitioners and other stakeholders in the media industry, or in obtaining their consent and cooperation for the study. Third, the study will be limited by the availability of data, which may affect the validity and reliability of the study. The study may face some difficulties in finding and collecting relevant and accurate data on online journalism and employment creation in Kwara State, or in verifying and analyzing the data using appropriate tools and techniques. 
1.8	DEFINITION OF TERMS
1. Online Journalism: The practice of producing and distributing news and information through digital platforms, including websites, blogs, and social media.  
2. Employment Creation: The process of generating job opportunities for individuals within an economy or a specific sector.  
3. Adoption: The acceptance and integration of new practices, technologies, or ideas by individuals or organizations.  
4. Perceived Influence: The way individuals or groups believe a particular phenomenon affects or impacts a specific area or outcome.  
5. Kwara State: A state in north-central Nigeria, used in this study as the geographical context for examining the role of online journalism.  
6. Youth Empowerment: Efforts and initiatives aimed at equipping young people with the skills, resources, and opportunities needed to become self-reliant and productive.  
7. Government Policies: Rules, regulations, and directives established by authorities to guide and influence activities within a specific sector or society.  



CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
2.1.1	HISTORY OF ONLINE MEDIA
Online media, also known as digital media or new media, refers to the production and distribution of information and content through internet-based platforms and devices. Online media encompasses various forms of media, such as text, audio, video, images, graphics, and animations, that can be accessed, shared, and modified by users across different locations and time zones (Pavlik & McIntosh, 2017).
The history of online media can be traced back to the emergence of the internet in the late 1960s, when the first computer networks were established for military and academic purposes. The internet gradually expanded to include more users and applications, such as email, bulletin board systems, and Usenet, which enabled the exchange of messages and files among online communities. The invention of the World Wide Web in 1989 by Tim Berners-Lee marked a significant milestone in the development of online media, as it introduced a system of hypertext links that allowed users to access and navigate information on web pages hosted on servers around the world (Castells, 2009).
The 1990s witnessed the rapid growth and diversification of online media, as more people gained access to the internet through personal computers and modems. The emergence of web browsers, such as Mosaic and Netscape, facilitated the creation and consumption of online content, while the development of web standards, such as HTML, HTTP, and URL, ensured the compatibility and interoperability of web pages and applications. The rise of online media also challenged the dominance and authority of traditional media, such as newspapers, radio, and television, as new sources of information and entertainment emerged on the web, such as online magazines, newsletters, forums, and chat rooms. Moreover, online media enabled the participation and empowerment of users, who could create and publish their own content, such as personal websites, blogs, and podcasts, without the mediation and regulation of gatekeepers and institutions (Deuze, 2006).
The 2000s and 2010s saw the further expansion and Innovation of online media, as the internet became more accessible, affordable, and ubiquitous through the diffusion of broadband connections, mobile devices, and wireless networks. The advent of Web 2.0, a term coined by Tim O’Reilly in 2004, reflected the shift from static and passive web pages to dynamic and interactive web applications, such as social media, wikis, and blogs, that allowed users to generate, collaborate, and share content online. The emergence of Web 3.0, also known as the Semantic Web, envisioned the integration and interpretation of data and information across different web platforms and devices, using artificial intelligence, natural language processing, and machine learning techniques. The development of online media also influenced and transformed various domains and sectors of society, such as politics, education, health, business, and culture, as online platforms and tools enabled new forms of communication, learning, activism, commerce, and expression (Flew & Smith, 2014).
2.1.2	TYPES OF ONLINE MEDIA
Categorizing various forms of online media, including news websites, blogs, and social media platforms, allows for a comprehensive exploration of the diverse channels through which online journalism is disseminated. Online journalism, also known as digital journalism or web journalism, refers to the production and distribution of news and information through online media platforms and devices. Online journalism encompasses various genres and formats of journalism, such as news articles, features, opinions, reviews, interviews, podcasts, videos, and live streams that can be accessed, shared, and commented by users across different locations and time zones (Franklin & Eldridge II, 2017).
The types of online media that are used for online journalism can be classified into the following categories, based on their characteristics and functions:
· Blogs and blog networks: Blogs are online journals or diaries that contain posts or entries written by individuals or groups on various topics and issues. Blog networks are collections of blogs that are affiliated or associated with each other, usually under a common theme, brand, or organization. Blogs and blog networks can be used for online journalism, as they provide a platform for expressing opinions, perspectives, and insights on current events and trends, as well as for reporting and analyzing news and information from alternative or niche sources. Examples of blogs and blog networks that are used for online journalism are [HuffPost], [TechCrunch], and [The Conversation].
· News aggregators: News aggregators are online platforms or applications that collect and display news and information from various sources, such as newspapers, magazines, websites, blogs, and social media, based on user preferences, interests, or behaviors. News aggregators can be used for online journalism, as they provide a convenient and customized way of accessing and consuming news and information from different sources and perspectives, as well as for discovering and exploring new topics and issues. Examples of news aggregators that are used for online journalism are [Google News], [Flipboard], and [Reddit].
· Microblogging platforms: Microblogging platforms are online platforms or applications that allow users to post and share short messages or updates, usually limited by a certain number of characters, on various topics and issues. Microblogging platforms can be used for online journalism, as they provide a fast and easy way of breaking and spreading news and information, as well as for engaging and interacting with audiences and sources. Examples of microblogging platforms that are used for online journalism are [Twitter], [Tumblr], and [Mastodon].
· Social networking sites: Social networking sites are online platforms or applications that allow users to create and maintain profiles, connect and communicate with other users, and join and participate in groups or communities, based on common interests, activities, or affiliations. Social networking sites can be used for online journalism, as they provide a powerful and popular way of creating and sharing news and information, as well as for building and sustaining relationships and networks with audiences and sources. Examples of social networking sites that are used for online journalism are [Facebook], [LinkedIn], and [Instagram].
· Video-sharing sites: Video-sharing sites are online platforms or applications that allow users to upload and watch videos, as well as to rate, comment, and subscribe to other users or channels. Video-sharing sites can be used for online journalism, as they provide a rich and immersive way of presenting and consuming news and information, as well as for showcasing and demonstrating skills and expertise. Examples of video-sharing sites that are used for online journalism are [YouTube], [Vimeo], and [TikTok].
· Photo-sharing sites: Photo-sharing sites are online platforms or applications that allow users to upload and view photos, as well as to edit, filter, and tag them. Photo-sharing sites can be used for online journalism, as they provide a vivid and expressive way of illustrating and conveying news and information, as well as for capturing and documenting moments and events. Examples of photo-sharing sites that are used for online journalism are [Flickr], [Pinterest], and [Snapchat].
· Podcasting platforms: Podcasting platforms are online platforms or applications that allow users to create and listen to audio files, usually in the form of episodes or series, on various topics and issues. Podcasting platforms can be used for online journalism, as they provide a personal and intimate way of delivering and receiving news and information, as well as for narrating and storytelling. Examples of podcasting platforms that are used for online journalism are [Spotify], [Apple Podcasts], and [SoundCloud].
2.1.3	FEATURES OF ONLINE MEDIA
Analyzing the distinctive features of online media, such as interactivity, multimedia content, and real-time updates, sheds light on the unique characteristics that differentiate it from traditional forms of journalism.
Online media, as opposed to traditional media, such as print, radio, and television, offer several features and advantages that enhance and transform the practice and experience of journalism, both for producers and consumers of news and information. Some of the key features of online media are:
· Interactivity: Online media enable the interaction and feedback between users and content, as well as among users themselves, through various modes and mechanisms, such as hyperlinks, comments, likes, shares, ratings, and polls. Interactivity enhances the engagement and involvement of users with news and information, as well as the credibility and accountability of journalists and news organizations, as they can respond to and incorporate user feedback and input into their content and practices (Bucy & Tao, 2007).

· Multimedia: Online media allow the integration and combination of different types and formats of media, such as text, audio, video, images, graphics, and animations, into a single and coherent piece of content that can be accessed and viewed on various devices and platforms. 
· Real-time: Online media enable the instant and continuous update and delivery of news and information, as well as the live and synchronous coverage and interaction of events and issues, through various modes and mechanisms, such as push notifications, live streams, and chats. Real-time enhances the timeliness and relevance of news and information, as well as the immediacy and urgency of journalism and news organizations, as they can report and respond to the changing and evolving situations and contexts (Hermida, 2012).
· Personalization: Online media enable the customization and adaptation of news and information, as well as the segmentation and targeting of audiences and markets, based on user preferences, interests, behaviors, and profiles, through various modes and mechanisms, such as algorithms, filters, and recommendations. Personalization enhances the satisfaction and loyalty of users with news and information, as well as the efficiency and effectiveness of journalists and news organizations, as they can provide and oduce content that matches and meets the needs and wants of users (Thurman & Schifferes, 2012).
· Globalization: Online media enable the access and availability of news and information, as well as the connection and collaboration of audiences and sources, across different locations and time zones, through various modes and mechanisms, such as web browsers, mobile devices, and wireless networks. Globalization enhances the diversity and plurality of news and information, as well as the reach and impact of journalism and news organizations, as they can cover and address the local and global issues and challenges that affect and concern the world (Reese, 2016).
These features of online media have significant implications and consequences for the practice and experience of journalism, both for producers and consumers of news and information. They also pose various opportunities and challenges for the development and improvement of online journalism, as well as for the ethical and professional standards and norms of journalism, in the digital age.
2.1.4	THE REACH AND ACCESSIBILITY OF ONLINE JOURNALISM 	COMPARED TO TRADITIONAL MEDIA
This section investigates the reach and accessibility of online journalism, comparing its global and instantaneous nature to the limitations of traditional media. Understanding these differences is essential for assessing the potential impact on information dissemination. One of the main advantages of online journalism over traditional media is its ability to reach and access a large and diverse audience across different locations and time zones, through various devices and platforms. Online journalism can overcome the physical and geographical barriers that constrain traditional media, such as newspapers, radio, and television, which often have limited circulation, coverage, and availability. Online journalism can also bypass the political and economic barriers that restrict traditional media, such as censorship, regulation, and ownership, which often influence the content and quality of news and information. Online journalism can offer a more pluralistic and democratic media environment, where different voices and perspectives can be heard and represented, and where users can actively participate and contribute to the news-making process (Castells, 2009).
Another advantage of online journalism over traditional media is its ability to provide and update news and information in real time, as events and issues unfold and develop. Online journalism can leverage the speed and immediacy of the internet, as well as the interactivity and feedback of the users, to deliver and disseminate news and information faster and more accurately than traditional media, which often have fixed and delayed schedules and formats. Online journalism can also adapt and respond to the changing and evolving situations and contexts, as well as the needs and wants of the users, by offering and updating news and information in various forms and formats, such as text, audio, video, images, graphics, and animations. Online journalism can offer a more dynamic and engaging media experience, where users can access and consume news and information according to their preferences and interests, and where they can also share and comment on the news and information with others (Hermida, 2012).
The reach and accessibility of online journalism compared to traditional media have significant implications and consequences for the practice and experience of journalism, both for producers and consumers of news and information. They also pose various opportunities and challenges for the development and improvement of online journalism, as well as for the ethical and professional standards and norms of journalism, in the digital age.
2.1.5	THE COST-EFFECTIVENESS OF ONLINE JOURNALISM COMPARED TO TRADITIONAL MEDIA
Exploring the cost-effectiveness of online journalism relative to traditional media provides insights into the economic considerations that influence media production and distribution. One of the main challenges of online journalism compared to traditional media is its ability to generate and sustain revenue and profit, as well as to cover and reduce costs and expenses, in a competitive and volatile media market. Online journalism faces the problem of monetizing its content and services, as well as of attracting and retaining advertisers and subscribers, in a media environment where news and information are abundant and often free, and where users have low willingness and ability to pay. Online journalism also faces the problem of investing and innovating in its content and services, as well as of maintaining and upgrading its technology and infrastructure, in a media environment where news and information are constantly changing and evolving, and where users have high expectations and demands. Online journalism has to find a balance between providing and producing quality and original news and information, and ensuring and enhancing its economic viability and sustainability (Franklin & Eldridge II, 2017).
One of the main opportunities of online journalism compared to traditional media is its ability to leverage and exploit the potential and advantages of the internet, as well as of the users, to create and deliver news and information in a more efficient and effective way, as well as to reduce and save costs and expenses, in a flexible and adaptable media market. Online journalism can benefit from the lower barriers to entry and distribution that the internet offers, as well as from the diverse and networked technologies that the internet enables, to create and deliver news and information with less resources and constraints than traditional media, which often require high capital and operational costs. Online journalism can also benefit from the participation and contribution of the users, as well as from the collaboration and partnership with other media outlets and organizations, to create and deliver news and information with more sources and inputs than traditional media, which often rely on limited and controlled staff and content. Online journalism can offer a more cost-effective and innovative media model, where news and information can be created and delivered with more value and impact, and with less cost and waste (Deuze, 2006).
The cost-effectiveness of online journalism compared to traditional media have significant implications and consequences for the practice and experience of journalism, both for producers and consumers of news and information. They also pose various opportunities and challenges for the development and improvement of online journalism, as well as for the ethical and professional standards and norms of journalism, in the digital age.
2.1.6	IMPACT OF ONLINE JOURNALISM ON THE LOCAL JOB MARKET IN KWARA STATE
	This subsection focuses specifically on the impact of online journalism on the local job market in Kwara State, examining how the digital transformation of the media sector influences employment opportunities within the region. Kwara State is one of the 36 states of Nigeria, located in the north-central region of the country. It has a population of about 3.2 million people, and a land area of about 36,800 square kilometers. It is bordered by Niger, Kogi, Ekiti, Osun, and Oyo states, as well as by the Republic of Benin. It has 16 local government areas, and its capital and largest city is Ilorin. It is known for its agricultural and mineral resources, as well as for its cultural and historical heritage (Kwara State Government, 2025).
Online journalism is a relatively new and emerging phenomenon in Kwara State, as well as in Nigeria as a whole. According to a report by the Nigerian Communications Commission (NCC), as of June 2025, Nigeria had about 200 million active internet subscribers, representing a penetration rate of about 98%. However, the distribution of internet access and usage is uneven across the country, with urban areas having more access and usage than rural areas, and with southern regions having more access and usage than northern regions. Kwara State ranked 19th among the 36 states in terms of internet subscribers, with about 3.1 million subscribers, representing a penetration rate of about 97% (NCC, 2025).
Online journalism has both positive and negative impacts on the local job market in Kwara State, as well as in Nigeria as a whole. On the positive side, online journalism creates new and diverse employment opportunities for journalists, media professionals, and media entrepreneurs, who can leverage the internet and digital technologies to produce and distribute news and information in various forms and formats, as well as to reach and engage a large and diverse audience across different locations and time zones. Online journalism also creates new and diverse employment opportunities for other sectors and industries that are related to or dependent on online journalism, such as information and communication technology, education and training, advertising and marketing, and e-commerce and e-government. Online journalism can contribute to the economic and social development of Kwara State, as well as of Nigeria as a whole, by providing and promoting quality and original news and information, as well as by facilitating and enhancing communication, participation, and empowerment of the citizens (Ojebode et al., 2017).
On the negative side, online journalism poses new and diverse challenges and threats for journalists, media professionals, and media entrepreneurs, who have to compete and survive in a competitive and volatile media market, where news and information are abundant and often free, and where users have low willingness and ability to pay. Online journalism also poses new and diverse challenges and threats for other sectors and industries that are related to or dependent on online journalism, such as print and broadcast media, which often face declining revenue and profit, as well as shrinking audience and market share, due to the shift and preference of users to online media. Online journalism can also have negative consequences for the quality and credibility of news and information, as well as for the ethical and professional standards and norms of journalism, in Kwara State, as well as in Nigeria as a whole, due to the issues and problems of fake news, misinformation, disinformation, and propaganda, as well as of censorship, regulation, and ownership, that often plague the online media environment (Olorunnisola & Douai, 2013).
The impact of online journalism on the local job market in Kwara State, as well as in Nigeria as a whole, have significant implications and consequences for the practice and experience of journalism, both for producers and consumers of news and information. They also pose various opportunities and challenges for the development and improvement of online journalism, as well as for the ethical and professional standards and norms of journalism, in the digital age.
2.1.7	ROLE OF ONLINE JOURNALISM IN PROVIDING A PLATFORM FOR CITIZEN JOURNALISM AND GRASSROOTS REPORTING
Investigating the role of online journalism as a platform for citizen journalism and grassroots reporting explores how these digital channels empower individuals to participate in news creation and distribution. Citizen journalism, also known as participatory journalism or grassroots journalism, refers to the practice of members of the public reporting on news and events using various forms of media, such as blogs, social media, podcasts, and videos. Citizen journalism can be seen as a form of online journalism, as it relies on the internet and digital technologies to produce and disseminate news and information. However, citizen journalism also differs from online journalism, as it challenges the traditional roles and norms of professional journalists and news organizations, as well as the conventional definitions and standards of news and information (Lasica, 2007).
One of the main roles of online journalism as a platform for citizen journalism and grassroots reporting is to provide access and opportunity for individuals to create and share news and information, especially on topics and issues that are underreported, misrepresented, or ignored by mainstream media. Online journalism can lower the barriers to entry and distribution that often limit the participation and contribution of citizens in the news-making process, such as high costs, technical skills, legal regulations, and editorial gatekeeping. Online journalism can also enable the diversity and plurality of news and information, as it can accommodate and represent different voices and perspectives, as well as different forms and formats, of news and information. Online journalism can offer a more inclusive and democratic media environment, where citizens can exercise their rights and responsibilities as news producers and consumers, as well as as public communicators and watchdogs (Ojebode et al., 2017).
Another role of online journalism as a platform for citizen journalism and grassroots reporting is to facilitate interaction and collaboration among individuals and groups, as well as between citizens and professionals, in the creation and distribution of news and information. Online journalism can foster the engagement and involvement of users with news and information, as well as with each other, through various modes and mechanisms, such as comments, likes, shares, ratings, and polls. Online journalism can also support the networking and partnership of users and content, as well as of citizens and professionals, through various modes and mechanisms, such as hyperlinks, tags, recommendations, and aggregators. Online journalism can offer a more interactive and collaborative media experience, where users can exchange and enhance news and information, as well as build and sustain relationships and communities, around news and information (Bruns, 2008).
The role of online journalism as a platform for citizen journalism and grassroots reporting have significant implications and consequences for the practice and experience of journalism, both for producers and consumers of news and information. They also pose various opportunities and challenges for the development and improvement of online journalism, as well as for the ethical and professional standards and norms of journalism, in the digital age.
2.1.8	EFFECT OF ONLINE JOURNALISM ON THE POLITICAL LANDSCAPE IN KWARA STATE
Analyzing the influence of online journalism on the political landscape in Kwara State provides insights into how digital media shapes political discourse, participation, and information flow within the region. Online journalism is a relatively new and emerging phenomenon in Kwara State, as well as in Nigeria as a whole. According to a report by the Nigerian Communications Commission (NCC), as of June 2025, Nigeria had about 200 million active internet subscribers, representing a penetration rate of about 98%. However, the distribution of internet access and usage is uneven across the country, with urban areas having more access and usage than rural areas, and with southern regions having more access and usage than northern regions. Kwara State ranked 19th among the 36 states in terms of internet subscribers, with about 3.1 million subscribers, representing a penetration rate of about 97% (NCC, 2025).
Online journalism has both positive and negative effects on the political landscape in Kwara State, as well as in Nigeria as a whole. On the positive side, online journalism enhances the political discourse, participation, and information flow in the region, by providing and promoting a platform for political communication, education, and mobilization. Online journalism can increase the awareness and understanding of political issues and actors, as well as the interest and involvement of political actors and citizens, in the political process. Online journalism can also improve the transparency and accountability of political institutions and actors, as well as the responsiveness and representation of political actors and citizens, in the political process. Online journalism can contribute to the political development and democratization of Kwara State, as well as of Nigeria as a whole, by providing and promoting quality and original news and information, as well as by facilitating and enhancing communication, participation, and empowerment of the citizens (Olorunnisola & Douai, 2013).
On the negative side, online journalism poses challenges and threats to the political landscape in Kwara State, as well as in Nigeria as a whole, by creating and spreading fake news, misinformation, disinformation, and propaganda, as well as by inciting and fueling violence, hatred, and division, in the region. Online journalism can undermine the credibility and reliability of news and information, as well as the trust and confidence of news producers and consumers, in the political process. Online journalism can also disrupt and distort the political discourse, participation, and information flow in the region, by manipulating and influencing the opinions and behaviors of political actors and citizens, in the political process. Online journalism can have negative consequences for the political stability and security of Kwara State, as well as of Nigeria as a whole, by creating and spreading false and harmful news and information, as well as by provoking and escalating conflicts and tensions, in the region (Shittu, 2022).
The effect of online journalism on the political landscape in Kwara State, as well as in Nigeria as a whole, have significant implications and consequences for the practice and experience of journalism, both for producers and consumers of news and information. They also pose various opportunities and challenges for the development and improvement of online journalism, as well as for the ethical and professional standards and norms of journalism, in the digital age.
2.2	THEORETICAL FRAMEWORK
Establishing a theoretical framework involves integrating relevant theories that explain the relationship between online journalism and employment, providing a conceptual lens through which the study is approached. In this study, three mass communication theories are adopted to examine how online journalism affects the employment opportunities, conditions, and challenges of journalists in the digital age. These theories are:
2.2.1	The Network Society Theory
	This theory, developed by Manuel Castells, argues that the emergence of new information and communication technologies, such as the Internet, has transformed the social, economic, and political structures of society. The network society is characterized by the rise of global networks of communication, production, and power, which shape the opportunities and constraints of individuals and groups in different domains of life. Online journalism is seen as a part of the network society, as it enables journalists to access, produce, and distribute information across different platforms and audiences, but also exposes them to new forms of competition, surveillance, and regulation.
According to Castells (2009), the network society is based on the logic of networks, which are open, decentralized, and flexible structures that connect nodes of information, resources, and power. Networks operate on the basis of inclusion and exclusion, meaning that they grant or deny access to their nodes depending on the compatibility and relevance of the actors and the information. Networks are also dynamic and adaptable, meaning that they can change and reconfigure their nodes and links according to the changing environment and demands. Networks are also global and local, meaning that they can transcend the boundaries of space and time, but also adapt to the specificities of different contexts and cultures.
Online journalism is influenced by the network society, as it reflects and affects the dynamics and characteristics of the networks in which it operates. Online journalism can benefit from the opportunities that the network society offers, such as:
· Increased access to information and sources, as online journalists can use the internet and digital technologies to gather and verify data and facts from various online and offline sources, such as websites, databases, social media, and mobile devices (Franklin & Eldridge II, 2017).
· Increased reach and diversity of audiences, as online journalists can use the internet and digital technologies to deliver and disseminate news and information to a large and diverse audience across different locations and time zones, as well as to segment and target specific audiences based on their preferences and interests (Flew & Smith, 2014).
· Increased innovation and creativity of content and services, as online journalists can use the internet and digital technologies to create and offer news and information in various forms and formats, such as text, audio, video, images, graphics, and animations, as well as to experiment and explore new genres and formats of journalism, such as data journalism, interactive journalism, and immersive journalism (Pavlik & McIntosh, 2017).
However, online journalism also faces the challenges and threats that the network society poses, such as:
· Increased competition and pressure, as online journalists have to compete and survive in a competitive and volatile media market, where news and information are abundant and often free, and where users have low willingness and ability to pay, as well as high expectations and demands (Franklin & Eldridge II, 2017).
· Increased surveillance and regulation, as online journalists have to deal with the risks and dangers of the internet and digital technologies, such as hacking, cyberattacks, censorship, and legal restrictions, as well as with the ethical and professional dilemmas and conflicts that arise from the use and misuse of these technologies, such as privacy, security, and accountability (Deuze, 2006).
· Increased complexity and uncertainty, as online journalists have to cope and adapt to the changing and evolving situations and contexts, as well as to the needs and wants of the users, in the network society, which often require new skills, knowledge, and competencies, as well as new roles, identities, and values, of online journalists (Deuze, 2006).
The network society theory provides a useful framework for understanding and explaining the opportunities and challenges that online journalism faces in the digital age, as well as for exploring and evaluating the implications and consequences of online journalism for the employment of journalists in the network society.
2.2.2	The Participatory Culture Theory
This theory, proposed by Henry Jenkins, suggests that the development of digital media has enabled new forms of participation and collaboration among media users and producers. Participatory culture is defined as a culture where media consumers also become media producers, who create, share, and remix media content, often in communities of interest or affinity. Online journalism is influenced by the participatory culture, as it allows journalists to engage with their audiences, sources, and peers in interactive and creative ways, but also challenges their professional norms, values, and roles.
According to Jenkins (2006), participatory culture is based on the logic of participation, which is the expression and involvement of users in the creation and circulation of media content. Participation is enabled and encouraged by the affordances and features of digital media, such as interactivity, multimedia, and real-time, which allow users to access, create, and share media content in various ways. Participation is also motivated and driven by the interests and passions of users, who form and join communities of interest or affinity around media content, where they can exchange and enhance their knowledge, skills, and experiences.
Online journalism is affected by the participatory culture, as it reflects and affects the dynamics and characteristics of the participation of users in the news-making process. Online journalism can benefit from the participation of users, such as:

· Increased feedback and input, as online journalists can use the internet and digital technologies to interact and communicate with their audiences, sources, and peers, who can provide and contribute valuable feedback and input to the news-making process, such as comments, likes, shares, ratings, and polls, as well as suggestions, corrections, and additions (Bruns, 2008).
· Increased collaboration and partnership, as online journalists can use the internet and digital technologies to network and cooperate with their audiences, sources, and peers, who can collaborate and partner with them in the news-making process, such as by providing and contributing content, information, and resources, as well as by supporting and promoting their content and services (Bruns, 2008).
· Increased engagement and loyalty, as online journalists can use the internet and digital technologies to involve and empower their audiences, sources, and peers, who can participate and contribute to the news-making process, such as by creating and sharing their own content, information, and opinions, as well as by joining and participating in communities and groups around news and information (Jenkins, 2006).
However, online journalism also faces the challenges and threats that the participation of users poses, such as:
· Decreased authority and credibility, as online journalists have to deal with the risks and dangers of the internet and digital technologies, such as fake news, misinformation, disinformation, and propaganda, as well as with the ethical and professional dilemmas and conflicts that arise from the participation and contribution of users, such as quality, accuracy, and reliability (Hermida, 2012).
· Decreased control and autonomy, as online journalists have to cope and adapt to the changing and evolving power relations and dynamics, as well as to the needs and wants of the users, in the participatory culture, which often challenge and undermine the traditional roles and norms of journalists and news organizations, such as gatekeeping, agenda-setting, and framing (Deuze, 2006).
· Decreased stability and security, as online journalists have to compete and survive in a competitive and volatile media market, where news and information are abundant and often free, and where users have low willingness and ability to pay, as well as high expectations and demands, in the participatory culture, which often affect and threaten the economic viability and sustainability of journalists and news organizations (Franklin & Eldridge II, 2017).
The participatory culture theory provides a useful framework for understanding and explaining the opportunities and challenges that online journalism faces in the digital age, as well as for exploring and evaluating the implications and consequences of online journalism for the employment of journalists in the participatory culture.
2.2.3	The Precarious Work Theory
This theory, derived from the sociology of work, examines the changes in the nature and quality of work in the contemporary economy. Precarious work is defined as work that is uncertain, insecure, and unprotected, often involving low wages, irregular hours, temporary contracts, and limited benefits. Online journalism is affected by the precarious work, as it creates new opportunities for freelance, entrepreneurial, and citizen journalists, but also undermines the stability, security, and status of traditional journalists.
According to Kalleberg (2009), precarious work is based on the logic of flexibility, which is the adaptation and adjustment of work to the changing and uncertain conditions and demands of the economy. Flexibility is enabled and encouraged by the globalization and deregulation of the economy, as well as by the development and diffusion of new technologies, which increase the competition and volatility of the market. Flexibility is also motivated and driven by the interests and preferences of employers and workers, who seek to maximize their efficiency and effectiveness, as well as their autonomy and choice, in the labor market.
Online journalism is influenced by the precarious work, as it reflects and affects the dynamics and characteristics of the work of journalists in the digital age. 


2.3	EMPIRICAL REVIEW 
Reviewing empirical studies related to online journalism and its impact on employment provides a foundation for understanding existing research findings and identifying gaps that the current study aims to address. The following studies are selected based on their relevance, recency, and rigor:
Deuze and Witschge (2020) explores the changing nature of journalistic work in the digital era, focusing on the concept of entrepreneurial journalism. The authors define entrepreneurial journalism as a form of journalism that involves innovation, risk-taking, and value creation, often outside or beyond the established media organizations. The authors conduct a qualitative analysis of 41 interviews with entrepreneurial journalists from 14 countries, and identify four dimensions of entrepreneurial journalism: autonomy, creativity, community, and diversity. The authors argue that entrepreneurial journalism offers new possibilities for journalistic expression, engagement, and empowerment, but also poses new challenges for journalistic identity, legitimacy, and sustainability.
Gulyas (2019) examines the impact of online journalism on the employment patterns and conditions of journalists in the United Kingdom. The author uses a mixed-methods approach, combining a survey of 700 journalists, a content analysis of 2000 news articles, and 30 interviews with journalists and editors. The author finds that online journalism has increased the workload, pressure, and stress of journalists, as well as the demand for multi-skilling, speed, and interactivity. The author also finds that online journalism has reduced the job security, income, and career prospects of journalists, especially for those working in the print sector.
Another one is Hanitzsch, (2019) which investigates the effects of digital media on the professional views and practices of journalists around the world. The authors use a comparative survey of 67 countries, involving more than 27,000 journalists, to measure the journalists’ perceptions of their roles, ethics, autonomy, influences, and trust. The authors compare the results of the survey with the previous wave conducted in 2012, and analyze the changes over time and across regions. The authors report that digital media has led to more role conflicts, ethical dilemmas, and external pressures for journalists, as well as more audience feedback, peer networking, and source diversity.
“Online Journalism: Current Trends and Challenges” by Ján Višňovský and Jana Radošinská, published in 2017, delves into the profound changes within the journalistic sphere over the past few decades. It emphasizes the transition from traditional to digital media, highlighting the new opportunities and challenges that have emerged in online journalism. The authors discuss the need for terminological and paradigmatic revisions to align online news content and form with the general theory of journalism, advocating for a continuous, creative, and highly professional approach to journalistic activities.
Following this, the study titled “Innovating Online Journalism: New Ways of Storytelling,” released in 2023, takes a closer look at the effectiveness of various storytelling methods in online journalism. Challenging the conventional “inverted pyramid” model, this research suggests that linear storytelling can be more engaging and effective in delivering information to consumers. The study’s mixed-methods approach, which includes qualitative data and audience testing, reveals key principles for a user-focused narrative approach in online news.
Moreover, Ramón Salaverría’s “Digital journalism: 25 years of research,” published in 2019, offers a comprehensive overview of the research in digital journalism over the last quarter-century. This review covers the historical context, market environment, innovation processes, changes in journalistic practices, and the role of user-generated content. Salaverría’s analysis confirms that digital journalism research is a robust and evolving discipline, highlighting the methodological and thematic challenges that researchers continue to address.
These scholarly reviews collectively provide a nuanced understanding of the evolution of online journalism, examining its current state and the innovative practices that are shaping its future. They shed light on the adaptation of journalism to the digital era, exploring the profession’s challenges and the broader opportunities it presents for society.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This chapter describes the research methodology used in this study, which aims to examine the influence of online journalism on employment in Kwara State. The chapter covers the following aspects: research design, population of the study, sample size and sampling technique, instrumentation, validity and reliability of the instrument, method of data gathering, and method of data analysis.
3.1	RESEARCH DESIGN
The research design for this study is quantitative, employing a questionnaire as the primary data collection instrument. A quantitative research design is suitable for this study, as it allows for the measurement and comparison of the variables of interest, such as the perceived influence of online journalism on employment opportunities, conditions, and challenges, as well as the demographic and professional characteristics of the participants. A questionnaire is an appropriate instrument for this study, as it enables the systematic gathering of data from a large and diverse sample of participants, as well as the standardization and quantification of their responses. A structured questionnaire allows for the operationalization and measurement of the constructs and indicators of the study, as well as the testing of the hypotheses and research questions of the study (Creswell, 2014).
3.2	POPULATION OF THE STUDY
The population of this study includes all individuals involved in or affected by online journalism in Kwara State. This includes online journalists, content creators, digital marketers, employers in the online media industry, and consumers of online journalism. The estimated population is approximately 500 people actively engaged in online journalism and related employment within the state.

3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE
A sample size of 100 respondents was selected for this study using the simple random sampling technique. This method ensures that every member of the population has an equal chance of being selected, which helps reduce bias and enhances the representativeness of the sample.
3.4	RESEARCH INSTRUMENT
The primary instrument for data collection was a structured questionnaire. The questionnaire contained both closed-ended and open-ended questions designed to gather quantitative and qualitative data on respondents’ perceptions of online journalism and its role in employment creation.
3.5	VALIDITY OF THE RESEARCH INSTRUMENT
To ensure the validity of the questionnaire, it was reviewed by experts in mass communication and research methodology. A pilot test was conducted with 10 respondents outside the study sample to assess clarity, relevance, and reliability. Necessary adjustments were made based on feedback.
3.6	METHOD OF DATA COLLECTION
Data were collected through face-to-face administration of questionnaires and online distribution via email and social media platforms. This mixed approach helped to reach a wider range of respondents across Kwara State effectively and efficiently.
3.7	METHOD OF DATA ANALYSIS
Data collected were analyzed using descriptive statistics, including frequencies, percentages, and mean scores, to summarize respondents’ views. The data was also presented in tables and charts for easy interpretation. Additionally, qualitative responses were analyzed thematically to support quantitative findings.



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	INTRODUCTION
This study employed the survey research methodology. It made use of quantitative research apparatus using the questionnaire a research instrument for data collection, which is capable of measuring the project topic. As earlier stated in this study, the respondents of the study comprise of the residents of Ilorin east local government area, Kwara state, and the study reveals the "Perceived influence of online journalism and its adoption in creating employment in Kwara State"
4.1	DATA PRESENTATION
In research, data presentation is an important step in the process of data analysis. Data presentation is the process of organizing and displaying data in a meaningful and effective way, so that conclusions can be drawn from it. Data can be presented in variety of ways such as charts, graphs, tables or maps. This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administration to respondents. All questions were duly attended to by the total respondents for the study purpose (100) questionnaire consists of two section (A&B) questionnaire which are relevant for the study.
SECTION A
Table 1: Gender
			RESPONSE
	FREQUENCY
	PERCENTAGE

	Male
	51
	51%

	Female
	49
	49%

	Total
	100
	100%


Source: Field Survey 2025
The table shows that 51% are male while 49% are female.


Table 2: Age
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Under 18
	45
	45%

	18-24
	28
	28%

	25-34
	54
	54%

	35-44
	12
	12%

	45 & above
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
The table shows that respondent under the age range of 18 were the 45% of the respondents, 18-24 years were 28% while 25-34 years were 54%, 35-44 years were 12% and 45 & above were 0%.
Table 3: Educational Qualifications 
	RESPONSE
	FREQUENCY
	PERCENTAGE

	O Level 
	8
	8%

	ND/NCE
	28
	28%

	BSC/HND
	51
	51

	MSC 
	8
	8%

	PHD
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
The table shows that 8% percent respondent had O level educational, 28% of the respondent had ND/NCE, 51% of the respondent had BSC/HND, 8% of the respondent had MSC while 5% had PHD. This shows that most respondent had BSC/HND qualifications.


Table 4: Years of Experience in Journalism 
	RESPONSE
	FREQUENCY
	PERCENTAGE

	1-3 years
	49
	49%

	4-6 years
	43
	43%

	7-10 years
	6
	6%

	More than 10 years 
	2
	3%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that 49(49%) of the respondent had 1-3 years’ experience in journalism 43(43%) respondents had 4-6 years’ experience 6(6%) of the respondent had 7-10 years’ experience, while 2(2%) of the respondent had more than 10 years’ experience in journalism. This shows that most respondents had 1-3 years’ experience in journalism.
SECTION B
Table 5: Have you ever worked in the online journalism sector
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Yes
	83
	83%

	No
	17
	17%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 83(83%) of the respondent have worked in the online journalism sector, while 17(17%) didn't work in the online journalism sector. This indicate that the greater number of the respondent have worked in the online journalism sector.
Table 6: Do you believe online journalism creates more job opportunities compared to traditional journalism?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	88
	88%

	NO
	12
	12%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 88 (88%) respondent yes, 12(12%) respondent were no. This shows that most respondent online journalism creates more job opportunities than traditional media.
Table 7: Do you think the rise of online journalism has reduced the demand for traditional journalism jobs?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	83
	83%

	NO
	17
	17%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 83(83%) thinks the rise of online journalism has reduced the demand for traditional journalism jobs while 17 (17%) picked no by opposing the statement.
Table 8: Have you received any formal training in online journalism?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	78
	78%

	NO
	22
	22%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 78 (78%) respondent have received formal training in online journalism while 22 (22%) didn't have any.
Table 9: Is the adoption of online journalism in Kwara State increasing rapidly?
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	79
	79%

	NO
	21
	21%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that7 9(79%) respondents believed adoption of online journalism is increasing in Kwara State while 21(21%) did not support the statement.

Table 10: Online journalism has significantly influenced the job market in Kwara State.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	45
	45%

	Agree
	47
	47%

	Neutral
	7
	7%

	Disagree
	0
	0%

	Strongly Disagree
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025
This table shows that 45 (45%) respondents were strongly agreed, 47 (47%) were agreed, 7 (7%) neutral, 0(0%) disagreed, 1 (1%) strongly disagreed. This shows that most respondent agreed.
Table 11: Online journalism provides more flexible employment opportunities compared to traditional journalism.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	62
	62%

	Agree
	32
	32%

	Neutral
	6
	6%

	Disagreed
	0
	0%

	Strongly disagreed
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
This table shows that 62(62%) respondent were strongly agreed, 32(32%) agreed, 6(6%) neutral, 0 (0%) disagreed, 0(0%) strongly disagreed.


Table 12: The cost-effectiveness of online journalism makes it an attractive career option for new graduates.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	56
	56%

	Agree
	33
	33%

	Neutral
	8
	8%

	Disagreed
	3
	3%

	Strongly disagreed
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
This table shows that 56 (56%) respondent were strongly agreed, 33 (33%) agreed, 8(8%) neutral, 3(3%) disagreed, 0 (0%) strongly disagreed.
Table 13: The reach and accessibility of online journalism offer better career prospects than traditional journalism.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	46
	46%

	Agree
	42
	42%

	Neutral
	10
	10%

	Disagreed
	1
	1%

	Strongly disagreed
	1
	1%

	Total
	100
	100%


Source: Field Survey 2025
This table shows that 46(46%) respondent were strongly agreed, 42 (42%) agreed, 10(10%) neutral, 1 (1%) disagreed, 1(1%) strongly disagreed. This shows that most respondent were strongly agreed.


Table 14: Online journalism in Kwara State provides a platform for citizen journalism and grassroots reporting.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	38
	38%

	Agree
	51
	51%

	Neutral
	8
	8%

	Disagreed
	1
	1%

	Strongly disagreed
	2
	2%

	Total
	100
	100%


Source: Field Survey 2025
The table shows that 38 (38%) strongly agreed, 51 (51%) agreed, 8 (8%) neutral, 1 (1%) disagreed 2 (2%) to the statement.

Table 15: The rise of online journalism has positively impacted political engagement in Kwara State.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	43
	43%

	Agree
	49
	49%

	Neutral
	6
	6%

	Disagreed
	2
	2%

	Strongly disagreed
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
The table shows that 43 (43%) respondent were strongly agreed, 49 (49%) agreed, 6(6%) neutral, 2(2%) disagree and 0(0%) strongly disagreed. Most respondent strongly agree.



Table 16: There are adequate job opportunities in the online journalism sector in Kwara State.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	38
	38%

	Agree
	46
	46%

	Neutral
	12
	12%

	Disagreed
	3
	3%

	Strongly disagreed
	1
	1%

	Total
	100
	100%


Source: Field Survey 2025
The table shows that 38(38%) respondent were strongly agreed, 46 (46%) agreed, 12(12%) neutral, 3(3%) disagree, 1(1%) strongly disagreed.
Table 17: Online journalism has enhanced the diversity of voices and opinions in Kwara State’s media landscape.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	33
	33%

	Agree
	56
	56%

	Neutral
	7
	7%

	Disagreed
	1
	1%

	Strongly disagreed
	3
	3%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that 33 (33%) respondent strongly agreed, 56 (56%) agreed, 7 (7%) neutral, 1 (1%) disagreed, 3 (3%) strongly disagreed.


Table 18: Online journalism in Kwara State has made it easier for journalists to work independently.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	35
	35%

	Agree
	58
	58%

	Neutral
	5
	5%

	Disagreed
	0
	0%

	Strongly disagreed
	2
	2%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that 35(35%) respondent strongly agreed, 58(58%) agreed, 5 (5%) neutral, 0 (0%) disagreed and 2 (2%) strongly disagreed.

Table 19: The growth of online journalism has led to improved transparency and accountability in Kwara State
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	31
	31%

	Agree
	54
	54%

	Neutral
	11
	11%

	Disagreed
	3
	2%

	Strongly disagreed
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that 31 (31%) respondent strongly agree, 54 (54%) agreed, 11(11%) neutral, 3 (3%) disagreed, 1 (1%) strongly disagreed.




Table 20: Considerations of Independent regulations of the media might reduce fake news outlet online.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	64
	64%

	Agree
	19
	19%

	Neutral
	7
	7%

	Disagreed
	5
	5%

	Strongly disagreed
	5
	5%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that 64 (64%) strongly agree, 19 (19%) agreed, 7 (7%) neutral, 5 (5%) disagree, and 5 (5%) strongly disagreed.
4.2	ANALYSIS OF RESEARCH QUESTIONS 
In this section, the data collected from survey on the topic "Perceived influence of online journalism and its adoption in creating employment in Kwara State" will be discussed. The data was contained in 100 fully completed copies of questionnaire retrieved from the respondent out of 100 copies of questionnaire distributed.
Research Question One: How do online journalists in Kwara State perceive the influence of online journalism on their employment status and opportunities?
The data on table 11 provided answers to the question with the statement: Online journalism provides more flexible employment opportunities compared to traditional journalism the table shows that 62(62%) respondent were strongly agreed, 32(32%) agreed, 6(6%) neutral, 0 (0%) disagreed, 0(0%) strongly disagreed. Employments opportunities can be gotten from the online space.
           Research Question Two: What are the main challenges and opportunities that online journalists in Kwara State face in adopting and practicing online journalism?
Table 7 and Table 19 respectively answered this question above, the challenge and opportunities. Do you think the rise of online journalism has reduced the demand for traditional journalism jobs? This shows that 83(83%) thinks the rise of online journalism has reduced the demand for traditional journalism jobs while 17 (17%) picked no by opposing the statement. The growth of online journalism has led to improved transparency and accountability in Kwara State. The table shows that 31 (31%) respondent strongly agree, 54 (54%) agreed, 11(11%) neutral, 3 (3%) disagreed, 1 (1%) strongly disagreed.
Research Question Three: How do online news platforms in Kwara State differ from each other in terms of their types, genres, formats, sources, and audiences?
Table 14 answered this research question; Online journalism in Kwara State provides a platform for citizen journalism and grassroots reporting. This method distinct one online news medium to another, and the table shows that 38 (38%) strongly agreed, 51 (51%) agreed, 8 (8%) neutral, 1 (1%) disagreed 2 (2%) to the statement.
Research Question Four: What are the legal and ethical implications of online journalism for employment creation in Kwara State?
 Table 20 and table 17: provided answers to the question respectively: Considerations of Independent regulations of the media might reduce fake news outlet online. The table shows that 64 (64%) strongly agree, 19 (19%) agreed, 7 (7%) neutral, 5 (5%) disagree, and 5 (5%) strongly disagreed. Online journalism has enhanced the diversity of voices and opinions in Kwara State’s media landscape. This are the implications of online journalism in Kwara State. The table shows that 33 (33%) respondent strongly agreed, 56 (56%) agreed, 7 (7%) neutral, 1 (1%) disagreed, 3 (3%) strongly disagreed.
4.3	DISCUSSION OF FINDINGS 
This research work has been able to attain a fact that Online journalism can leverage the speed and immediacy of the internet, as well as the interactivity and feedback of the users, to deliver and disseminate news and information faster and more accurately than traditional media, which often have fixed and delayed schedules and formats. 
From the findings it is crystal clear that online journalism evolvement provides more job opportunities for people and it’s has adopted in creating employment in Kwara State resident or indigenes.
The research work discovered the shift towards online journalism which necessitated the development of digital skills among journalists and media professionals. Training programs and workshops are increasingly available, focusing on multimedia production, social media management, data analysis, and digital marketing. This skill development is critical for maintaining competitive employability in the evolving job market.
The findings of this study underscore the transformative impact of online journalism on employment and economic development in Kwara State. By improving accessibility, diversifying content, promoting citizen participation, and fostering digital skills, online journalism has created new employment opportunities and stimulated entrepreneurial activities. However, to fully harness these benefits, it is essential to address the existing challenges through targeted interventions, supportive policies, and continuous stakeholder engagement. This holistic approach will ensure that online journalism continues to contribute positively to the socio-economic landscape of Kwara State.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
    	Based on the research "Perceived influence of online journalism and it's adoption in creating employment in Kwara State" The first chapter dwells on the introduction of the the project work and a background detail about online journalism, giving the statement of the problem, research objectives and research questions, the significance of the study, scope of the study, limitations and definition of key term.
The second chapter of the research work indicates the literature review of the study which comprises the conceptual framework, history of online media, types of online media, features of online media, the reach and accessibility of online journalism compared to traditional media, cost-effectiveness of online journalism compared to traditional media, the impact of online journalism on local job market in Kwara State. Role of online journalism in providing a platform for citizen journalism and grassroots reporting, Effect of online journalism on political landscape in Kwara State. The theoretical framework consists of the network society theory, the participatory theory and precarious work theory and the chapters’ ends with empirical framework which is the review of other researcher work. 
    Also chapter three of the research work shows the research methodology which comprises research design, the study uses survey descriptive, population of the study, the population used were journalist in Kwara State, according to sholola et Al, the population is 205, sample size is 100 and sampling technique considered was purposive sampling technique, questionnaire was used as the research instrument for this study to measure the validity and reliability of research work, data was collected through Google form and  analysed using spss. 
    Chapter four of this project work is data presentation and analysis which comprises analysis of available data gathered from respondents through questionnaire, analysis of research questions and discussion of findings called from the responses of the respondents.
     Finally, the chapter five of the research work discusses the summary, conclusion and recommendations which gives advice on the research topic or concerned key points in the topic.
5.2 	CONCLUSION
Online journalism has revolutionized the media landscape, offering new opportunities for information dissemination and employment. In Kwara State, Nigeria, the adoption of online journalism has had a significant impact on employment, contributing to economic development and providing a platform for new voices and perspectives.Online journalism has made news and information more accessible to the public, transcending geographical barriers and providing real-time updates.
      The flexibility of online platforms allows for a broader range of content, including multimedia elements such as videos, podcasts, and interactive graphics, which attract a wider audience.
       Traditional media houses in Kwara State are increasingly adopting digital platforms to reach a broader audience, leading to a convergence of media and the creation of hybrid job roles. Online journalism has lowered the barriers to entry for media entrepreneurship, allowing individuals to start their own news blogs, vlogs, or podcasts with minimal capital.Online platforms enable ordinary citizens to contribute to news reporting, fostering a more inclusive media environment and democratizing information dissemination.
5.3	RECOMMENDATIONS 
1. Professionals and veterans in journalism should at all times organize training to Invest in and equip aspiring journalists with digital skills necessary for online journalism, including multimedia production, data journalism, and social media management.
2. Kwara State government should provide financial and technical support for media startups to encourage innovation and entrepreneurship in the digital media space.
3. Journalism agency like Nigerian Union of journalist should develop a clear regulatory framework that supports the growth of online journalism while ensuring ethical standards and professionalism
4. Kwara State government should provide incentives for traditional media houses to adopt digital platforms and expand their online presence.
5. Online media outlet should establish internship programs with media organizations to provide students with hands-on experience in online journalism.
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APPENDIX
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION AND TECHNOLOGY (IICT)
DEPARTMENT OF MASS COMMUNICATION
Dear Respondent,
                I am a final-year student of the department of mass communication Kwara State Polytechnic, Ilorin. I am conducting a research on “PERCIEVE INFLUENCE OF ONLINE JOURNALISM AND ITS ADOPTION IN CREATING EMPLOYMENT IN KWARA STATE”. This questionnaire has been constructed as an instrument to aid the researcher obtain required data for the study.
             Please kindly supply answers to the following questions to the best of your ability. All information disclosed shall be treated in strict confidence and for research purpose only.
Thanks for your co-operation.
INSTRUCTION: Please tick (√) the answer you consider appropriate. The questionnaire will be in two parts Section A and Section B.
SECTION A 
1. Gender: ( ) Male ( ) Female
2. Age: ( ) Under 20 ( ) 20-29 ( ) 30-39 ( ) 40-above
3. Educational Qualifications: O Level ( )  ND/NCE ( ) BSC/HND ( ) MSC ( ) PHD ( )  
4. Years of Experience in Journalism: ( ) Less than 1 year ( ) 1-3 years ( ) 4-6 years ( ) 7-10 years ( ) More than 10 years
SECTION B
5. Have you ever worked in the online journalism sector? ( ) Yes ( ) No ( )
6. Do you believe online journalism creates more job opportunities compared to traditional journalism? ( ) Yes ( ) No
7. Do you think the rise of online journalism has reduced the demand for traditional journalism jobs? ( ) Yes ( ) No
8. Have you received any formal training in online journalism? ( ) Yes ( ) No
9. Is the adoption of online journalism in Kwara State increasing rapidly? ( ) Yes ( ) No
INSTRUCTION: From Question 11-20, choose your level of agreement with the statement.
Keyword:  
Strongly Agree = SA, Agree = A, Neutral = N, Disagree = D, Strongly Disagree = SD
	STATEMENT
	SA
	A
	N
	D
	SD

	10. Online journalism has significantly influenced the job market in Kwara State.
	
	
	
	
	

	11. Online journalism provides more flexible employment opportunities compared to traditional journalism.

	
	
	
	
	

	12. The cost-effectiveness of online journalism makes it an attractive career option for new graduates.
	
	
	
	
	

	13. The reach and accessibility of online journalism offer better career prospects than traditional journalism.

	
	
	
	
	

	14. Online journalism in Kwara State provides a platform for citizen journalism and grassroots reporting.
	
	
	
	
	

	15. The rise of online journalism has positively impacted political engagement in Kwara State.
	
	
	
	
	

	16. There are adequate job opportunities in the online journalism sector in Kwara State.
	
	
	
	
	

	17. Online journalism has enhanced the diversity of voices and opinions in Kwara State’s media landscape.
	
	
	
	
	

	18. Online journalism in Kwara State has made it easier for journalists to work independently.
	
	
	
	
	

	19. The growth of online journalism has led to improved transparency and accountability in Kwara State.
	
	
	
	
	

	20. Considerations of Independent regulations of the media might reduce  fake news outlet online.
	
	
	
	
	



