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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
Social media has changed the communication landscape and the way people communicate. It has provided opportunities for people to engage in quick online interactions in situations where face-to-face interaction is not possible, especially due to distance and location. The present age is an era of information and communication revolution. The advent of social network sites such as Instagram, Facebook, Twitter, Badoo, BBM, Whatsapp, LinkedIn, and YouTube has made it possible for information to be easily passed around the globe and to network with people without necessarily meeting them in person (Omoera et al., 2018).
Ajani et al., (2022); Matassi & Boczkowski, (2023) posited that the  first  set  of  social  media  platforms  was  launched  in  the  late  20th  century,  and  this transformed the lives and culture of people. However, the  rapid  rise  of  TikTok  (since  2016,  when  it  was  launched) is  attributed  to  its  pioneering  technologies  and  distinctive  approach  to  short-form video content (Li, 2022). The site's innovative consumer involvement technique and concise content strategy have attracted a significant user base, especially among younger generations globally (Cervi, 2021; Oyekola, 2018). Among students, TikTok has emerged as a prominent platform for self-disclosure due to its interactive and engaging nature (Oladele O. 2020). Students often use the platform to express their opinions, share their experiences, and showcase their talents. 
TikTok's algorithm encourages self-disclosure by amplifying content that resonates emotionally with viewers. For example, students frequently share challenges, triumphs, or vulnerabilities in viral trends or storytelling videos, seeking validation through likes and comments (Chen et al., 2022). The platform’s short-video format and creative tools make it easier for users to craft relatable content, which enhances social bonds (Zhao & Wang, 2023).
Moreover, self-disclosure refers to the process of sharing personal information, thoughts, and feelings with others, which can help build relationships and create a sense of connection. It is a way by which people disclose their private information in order to maintain and sustain relationship in online and offline context. In the view of Rime (2016), self-disclosure is defined as “the act of making yourself manifest, showing yourself so others can perceive you”. This portends that self-disclosure occurs when people try to make some information about them known to others in order to establish a virile relationship. 
However, excessive self-disclosure on TikTok may lead to negative consequences. Research suggests that revealing too much personal information online can increase the risk of online harassment and mental health issues, such as anxiety and low self-esteem (Nguyen & Le, 2021). Additionally, the permanence of digital footprints raises concerns about future implications, such as reputational damage. 
As people disclose and share information on social media, their privacy is being affected. In view of this, Yat (2018) claims that the privacy problem about disclosure of personal information on social network becomes the hottest issue that arouses much public concern and discussion. He adds that along with the increasing social network user base, this problem cannot be ignored because social network contains plenty of personal information which may bring about commercial interest and illegal usage of the information.
Despite the risks, TikTok's role in promoting self-disclosure among students cannot be underestimated. It provides a platform for self-expression and identity exploration, which are crucial during adolescence and early adulthood. In context of this study, it is observed that Tiktok is one of the major social media platforms students and youths as a whole prioritize in for communication. Hence, the researcher is thus motivated to carry-out a study on the effects of self-disclosure on Tik-Tok among Kwara State Polytechnic students, Ilorin.


1.2	Statement of the Problem
Self-disclosure on social media, particularly on platforms like TikTok, has become a significant trend among young people, including students of Kwara State Polytechnic, Ilorin. Many students use the TikTok to share personal experiences, creating a sense of community and connection. Positive interactions, such as supportive comments and likes, can enhance students’ self-esteem and encourage self-expression, contributing to their social and emotional well-being (Nguyen et al., 2021). However, high levels of self-disclosure also expose students to various risks, including privacy violations, online harassment, and cyberbullying, which can negatively affect mental health (Berryman et al., 2018).
Mental health concerns are another critical issue. The pressure to gain validation through likes, comments, and shares can lead to feelings of inadequacy or anxiety when posts do not receive the desired attention. Over time, this can contribute to stress and reduced self-esteem among students (Zhao & Wang, 2023).
Academically, the addictive nature of TikTok and the time spent on creating and consuming self-disclosure content may interfere with students' studies. Prolonged engagement on the platform can result in reduced concentration, missed deadlines, and lower academic performance (Chen et al., 2022).
Additionally, the cultural implications of self-disclosure on TikTok cannot be overlooked. In a traditional and conservative society like Ilorin, certain revelations on social media may conflict with societal norms, leading to judgment or strained relationships with family and peers. It is in view of these research problems the researcher seeks to investigate the effect self-disclosure on TikTok platform among students of Kwara State Polytechnic, Ilorin.


1.3	Aim and Objectives of the Study
i. To examine the level of self-disclosure on TikTok among Kwara State Polytechnic students
ii. To analyze the perceived risks associated with self-disclosure on TikTok among Kwara State Polytechnic students.
iii. To ascertain the influence of TikTok self-disclosure on privacy violation and mental health of Kwara State Polytechnic students. 
iv. To examine the impact of TikTok self-disclosure on self-esteem and self-expression of Kwara State Polytechnic students. 
v. To investigate the influence of TikTok self-disclosure on academic performance and behavior of Kwara State Polytechnic students.
1.4	Research Questions
i. What is the level of self-disclosure on TikTok among Kwara State Polytechnic students?
ii. What are the perceived risks associated with self-disclosure on TikTok among Kwara State Polytechnic students?
iii. What influence does TikTok self-disclosure have on privacy violation and mental health of Kwara State Polytechnic students? 
iv. How does TikTok self-disclosure affect self-esteem and self-expression of Kwara State Polytechnic students? 
v. What is the influence of TikTok self-disclosure on academic performance and behavior of Kwara State Polytechnic students?
1.5	Significance of the Study
This study on the effects of self-disclosure on TikTok among Kwara State Polytechnic students, Ilorin, is significant as it will explore how personal information shared on social media impacts students' social interactions, mental health, and digital identity. Understanding these effects is crucial in an era where TikTok and similar platforms increasingly shape social dynamics and self-expression. The findings will offer insights into the benefits and risks associated with self-disclosure, helping students make informed decisions about their online presence. Additionally, this study will guide educators and policymakers in promoting responsible social media usage and safeguarding students' well-being in digital spaces.
1.6	Scope of the Study
The scope of this study will be limited to students in Kwara State Polytechnic, Ilorin. The study will explore motivations for self-disclosure, perceived benefits, and potential risks, such as privacy concerns and emotional vulnerabilities. The research will provide insights into the influence of TikTok on students’ identities, relationships, and social dynamics, ultimately highlighting the role of digital self-expression in shaping youth culture. This study is academic based. However, the time frame of the study will be limited to a period of two semesters and stipulated in the academic calendar and curriculum of Kwara State Polytechnic, Ilorin.
1.7	Operational Definition of Terms
The following terms are defined operationally and in context of the phenomenon understudy for proper precision and clarity.
i. Self-Disclosure: Refers to the act of sharing personal, private, or intimate information about oneself on TikTok. 
ii. TikTok: A social media platform used for sharing short-form video content. In this context, TikTok refers specifically to the platform used by Kwara State Polytechnic students for creating and viewing self-disclosed content.
iii. Students: Students enrolled at Kwara State Polytechnic, Ilorin. For the study, these individuals will be identified as those currently registered and attending classes at the institution.
iv. Effect: The outcomes or consequences of self-disclosure on TikTok. 


CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK
2.1.1	Overview of Social Networking Sites (SNS)
Social networking sites (SNSs) are online platforms that enable individuals to create personal profiles, connect with others, and share content such as messages, photos, and videos. These platforms facilitate interaction, collaboration, and the exchange of ideas among users, making them a cornerstone of modern communication. SNSs have revolutionized the way individuals interact by offering a virtual space for networking, entertainment, and information dissemination.
According to Boyd and Ellison (2017), SNSs are characterized by three main features: the ability to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom one shares a connection, and view and traverse these connections within the system. These features create a networked structure that fosters relationships and promotes interaction among users. Facebook, Twitter, Instagram, LinkedIn, and TikTok are prominent examples of SNSs, each tailored to specific audiences and purposes.
One of the core concepts of SNSs is the creation and management of online identities. Users craft their profiles to reflect their personalities, interests, and affiliations, shaping how they are perceived by their peers. Goffman's (2019) theory of self-presentation is relevant in understanding this aspect, as users often curate their content to present an idealized version of themselves. This curated identity enables individuals to establish social connections and build networks based on shared interests or professional goals.
SNSs have also become significant tools for information sharing and collective action. Kaplan and Haenlein (2017) highlight that SNSs fall under the broader category of social media, which encompasses user-generated content and participatory culture. Through SNSs, individuals and organizations disseminate news, promote products, and engage in social activism. For instance, platforms like Twitter and TikTok have played a pivotal role in mobilizing social movements, showcasing the power of SNSs in amplifying voices and driving societal change.
Moreover, SNSs have a profound impact on education, business, and personal relationships. In education, these platforms enable collaborative learning, resource sharing, and communication between educators and students. In business, SNSs serve as marketing tools for reaching broader audiences and engaging with customers (Mangold & Faulds, 2019). On a personal level, they help maintain connections, foster relationships, and provide emotional support. However, their use also raises concerns about privacy, cyberbullying, and the potential for addiction.
Despite their advantages, the influence of SNSs on mental health and well-being has been a subject of extensive research. Studies suggest that excessive use of SNSs can lead to negative outcomes such as social comparison, reduced self-esteem, and anxiety (Chou & Edge, 2017). This underscores the importance of mindful and balanced engagement with these platforms to mitigate potential adverse effects.
2.1.2	Conceptualizing TikTok
TikTok is an entirely separate, internationalized version of Douyin, which was released in the Chinese market in September 2016. It launched in 2017 for iOS and Android in most markets outside of mainland China; however, it became available worldwide only after merging with another Chinese social media service, Musical.ly, on 2 August 2018. TikTok and Douyin have almost the same user interface but no access to each other's content. Their servers are each based in the market where the respective app is available. The two products are similar, but their features are not identical. Douyin includes an in-video search feature that can search by people's faces for more videos of them, along with other features such as buying, booking hotels, and making geo-tagged reviews.
Since their launches, TikTok and Douyin have gained global popularity. In October 2020, TikTok surpassed 2 billion mobile downloads worldwide. Morning Consult named TikTok the third-fastest growing brand of 2020, after Zoom and Peacock. Cloud flare ranked TikTok the most popular website of 2021, surpassing google.com. TikTok has been subject to criticism over psychological effects such as addiction, as well as controversies regarding inappropriate content, misinformation, censorship, moderation, and user privacy.
Douyin was launched by Byte Dance in Beijing, China in September 2016, originally under the name A.me, before rebranding to Douyin in December 2016. Byte Dance planned on Douyin expanding overseas. The founder of Byte Dance, Zhang Yiming, stated that "China is home to only one-fifth of Internet users globally. If we don’t expand on a global scale, we are bound to lose to peers eyeing the four-fifths. So, going global is a must." Douyin was developed in 200 days and within a year had 100 million users, with more than one billion videos viewed every day.
The app was launched as TikTok in the international market in September 2017. On 23 January 2018, the TikTok app ranked first among free application downloads on app stores in Thailand and other countries. TikTok has been downloaded more than 130 million times in the United States and has reached 2 billion downloads worldwide, according to data from mobile research firm Sensor Tower (those numbers exclude Android users in China).
In the United States, celebrities, including Jimmy Fallon and Tony Hawk, began using the app in 2018. Other celebrities, including Jennifer Lopez, Jessica Alba, Will Smith, and Justin Bieber joined TikTok as well as many others. In January 2019, TikTok allowed creators to embed merchandise sale links into their videos.
On 3 September 2019, TikTok and the U.S. National Football League (NFL) announced a multi-year partnership. The agreement occurred just two days before the NFL's 100th season kick-off at Soldier Field, where TikTok hosted activities for fans in honor of the deal. The partnership entails the launch of an official NFL TikTok account, which is to bring about new marketing opportunities such as sponsored videos and hashtag challenges. In July 2020, TikTok, excluding Douyin, reported close to 800 million monthly active users worldwide after less than four years of existence.
In May 2021, TikTok appointed Shou Zi Chew as their new CEO who assumed the position from interim CEO Vanessa Pappas, following the resignation of Kevin A. Mayer on 27 August 2020. On 3 August 2020, U.S. President Donald Trump threatened to ban TikTok in the United States on 15 September if negotiations for the company to be bought by Microsoft or a different American company failed.
On 6 August, Trump signed two executive orders banning U.S. "transactions" with TikTok and We Chat to its respective parent companies Byte Dance and Ten cent, set to take effect 45 days after the signing. A planned ban of the app on 20 September 2020 was postponed by a week and then blocked by a federal judge. President Biden revoked the ban in a new executive order in June 2021. The app has been banned by the government of India since June 2020 along with 223 other Chinese apps in view of privacy concerns. Pakistan banned TikTok citing "immoral" and "indecent" videos on 9 October 2020 but reversed its ban ten days later. In March 2021, a Pakistani court ordered a new TikTok ban due to complaints over "indecent" content.
In September 2021, TikTok reported that it had reached 1 billion users. In 2021, TikTok earned $4 billion in advertising revenue. In October 2022, TikTok was reported to be planning an expansion into the e-commerce market in the US, following the launch of TikTok Shop in the United Kingdom. The company posted job listings for staff for a series of order fulfillment centers in the US and is reportedly planning to start the new live shopping business before the end of the year.
2.1.3	Self-Disclosure: The Concept
This is the act of revealing personal information about ourselves that others are unlikely to discover in other ways. This information touches on topics that one would not even think about discussing with particular people and therefore, we keep our thoughts and feelings to ourselves (Derlega, Winstead, & Greene, 2017; Steinberg, 2017; Tang et al., 2018; Wood, 2019).
According to Jourard (2017), self-disclosure is a fundamental aspect of human interaction, as it allows individuals to share aspects of their private selves with others, thereby deepening emotional connections. The extent and nature of self-disclosure vary depending on the context, relationship type, and cultural norms.
Derlega et al. (2018) describe self-disclosure as a multifaceted process influenced by factors such as the perceived benefits and risks of sharing information. While appropriate self-disclosure can strengthen relationships, inappropriate or excessive disclosure can lead to negative consequences, including vulnerability, embarrassment, or a breach of trust. This concept is especially relevant in the digital age, where platforms like social media amplify opportunities for disclosure.
Online self-disclosure, as highlighted by Suler (2018), is shaped by the "online disinhibition effect," wherein individuals feel more comfortable sharing personal information in virtual environments. However, such openness can expose users to risks, including cyberbullying, identity theft, or reputational damage (Joinson, 2017). Therefore, self-disclosure requires a balance between openness and maintaining personal boundaries.
Cultural differences also impact self-disclosure. For instance, Western cultures, characterized by individualism, may encourage more open sharing, while collectivist cultures may emphasize privacy and restraint (Triandis, 2019). Gender dynamics further influence self-disclosure patterns, with research suggesting that women tend to disclose more about emotions, while men often focus on factual information (Dindia & Allen, 2019).
However it is also argued that any verbal or nonverbal communication that reveals something about the self is self-disclosure. Therefore, self-disclosure doesn’t always have to be deep to be useful or meaningful. Superficial self-disclosure, often in the form of “small talk,” is key in initiating relationships that then move onto more personal levels of self-disclosure. Self-disclosure gives room for controversial topics such as contraceptive use to be discussed and agreed upon (Masaviru, Mwangi and Masindano, 2015).
Self-disclosure has both advantages and disadvantages. With relation to its merit, it allows us to open up and disclose more with people who disclose too (Steinberg, 2017). Secondly, it is a reciprocal process where the more one discloses to others, the more they will be willing to do the same (Steinberg, 2017). Thirdly, disclosure leads to trust that develops the relationship. However, talking too much about ourselves early in a relationship may not facilitate the development of friendship because too much disclosure might be viewed as being insecure. As a result, self-disclosure can lead to rejection because of not being liked or accepted (Steinberg, 2017). Nevertheless, self-disclosure is subject to various issues and factors.
2.1.4	TikTok and Self-disclosure
Self-disclosure, the process of revealing personal information to others, has become a defining characteristic of social media platforms, particularly TikTok. With its algorithm-driven approach and highly interactive features, TikTok has cultivated an environment that encourages users to share personal narratives, emotions, and opinions through short-form videos. The platform’s focus on relatability and authenticity drives users to disclose aspects of their lives to foster connections and gain visibility. This cultural shift has reshaped self-disclosure, blending personal expression with digital performance (Zhao et al., 2023).
TikTok’s format plays a critical role in normalizing and amplifying self-disclosure. Features like "duets" and "stitching" allow users to directly respond to others’ content, creating a chain of shared experiences and fostering community interaction. For example, users often disclose personal struggles such as mental health challenges or life hardships, which resonate with audiences and lead to supportive dialogues. Trending challenges and prompts also encourage users to share stories, further embedding self-disclosure into TikTok’s culture (Chen et al., 2022).
However, the platform’s reliance on algorithms to prioritize emotionally engaging content has both positive and negative consequences. On the one hand, users find emotional validation and build communities around shared interests or struggles. On the other hand, the quest for virility often leads to oversharing, where individuals reveal highly sensitive or intimate details without fully anticipating the risks. Young users, particularly adolescents, are more prone to this behavior, using self-disclosure as a tool for social validation and identity formation. This vulnerability exposes them to cyberbullying, emotional exploitation, and privacy concerns (Smith & Taylor, 2022).
The permanence of digital content on TikTok exacerbates these risks. Disclosed information can be reshared, misinterpreted, or repurposed, leading to unintended consequences. Viral content often reaches audiences far beyond the user’s immediate followers, increasing both positive feedback and potential backlash. Additionally, the constant need for engagement may create pressure to continually disclose personal details, fostering a cycle of dependence on external validation for self-worth (Zhao et al., 2023).
Despite these risks, self-disclosure on TikTok offers several benefits. It enables users to build meaningful connections, find emotional support, and foster a sense of belonging. For content creators, strategic self-disclosure can enhance relatability and audience engagement, making it an effective tool for personal branding. Moreover, sharing personal stories can promote self-reflection and provide therapeutic relief. For instance, communities centered around topics like mental health or career challenges often provide users with a sense of empowerment and collective understanding (Chen et al., 2022).
Nonetheless, managing self-disclosure on TikTok requires a balance between openness and caution. Users need to remain mindful of the implications of sharing sensitive information in a highly public and interactive digital environment. Education on digital literacy and privacy settings can empower users to make informed decisions about what they disclose.

2.1.5	Motivation for Self-disclosure on TikTok
Self-disclosure on TikTok is driven by various psychological, emotional, and social factors that reflect the platform’s unique interactive and expressive features. Users disclose personal information, thoughts, and experiences on TikTok for reasons ranging from seeking social connection and validation to expressing their identity and emotions. This process of sharing intimate details is influenced by both individual motivations and the dynamics of the platform itself, which fosters a blend of personal expression, social interaction, and emotional release.
A primary motivation for self-disclosure on TikTok is the desire for social connection and validation. The platform’s interactive features—such as likes, comments, shares, and duets—facilitate immediate feedback, which can create a sense of belonging and emotional satisfaction. TikTok provides a space where individuals can connect with like-minded people or find empathy from others by sharing personal stories, struggles, or experiences (Manago et al., 2008). The feedback loop of receiving likes and comments reinforces feelings of acceptance and recognition, motivating further self-disclosure. This is particularly important in the context of the digital age, where many users may seek a sense of community or validation that may not be readily available in offline settings (Barker, 2020). Through self-disclosure, users can build relationships, foster a sense of belonging, and gain social support. For example, a TikTok user may share their personal journey related to mental health struggles, receiving encouragement or advice from others facing similar issues. This fosters an environment of mutual support, further encouraging others to disclose their personal experiences as well.
Another key motivation for self-disclosure on TikTok is the need for identity expression and self-presentation. TikTok offers users a platform to express their personalities, beliefs, and values through creative content, such as dance routines, lip-syncing, comedy sketches, or personal narratives. The platform’s focus on visual storytelling and creative formats enables users to express themselves in dynamic and artistic ways. As such, users often disclose personal aspects of their lives as a means of shaping how they are perceived by others, aligning with theories of identity negotiation and self-presentation (Goffman, 1959; Marwick & boyd, 2011). Self-presentation on TikTok allows users to control and construct their public persona, carefully curating what aspects of their lives they choose to reveal. For instance, a user might share a personal success story or disclose details about their background to convey a particular image or persona. This process allows individuals to negotiate their identity, express individuality, and present themselves in a way that aligns with their values, preferences, and goals. Research shows that social media platforms, like TikTok, provide a space where individuals can experiment with various aspects of their identity in response to feedback from others (Schwartz & Howard, 2018).
TikTok’s informal nature and its focus on short, authentic content also provide an outlet for emotional expression and catharsis. Users may disclose personal information or experiences as a way to process their emotions, deal with stress, or cope with personal challenges. This aligns with social penetration theory, which suggests that deeper self-disclosure allows individuals to build closer relationships and experience emotional relief (Altman & Taylor, 1973). For example, a user might share a heartfelt video about overcoming a personal loss or mental health challenge to not only release pent-up emotions but also connect with others who may have had similar experiences.
Additionally, TikTok’s supportive community allows users to express vulnerability without fear of judgment. Many TikTok users openly share struggles related to mental health, body image, or family issues, which fosters a sense of solidarity. In doing so, they not only benefit from emotional release but also contribute to broader conversations around these topics, helping to normalize discussions about mental health and well-being.
A significant motivation for self-disclosure on TikTok is the desire for social influence, recognition, and potential fame. The platform’s viral nature allows content to spread rapidly, providing users the opportunity to gain a large following and influence public discourse. TikTok’s algorithm rewards content that resonates with broader trends, making it possible for individuals to become viral celebrities based on personal disclosures (Freeman et al., 2019). As a result, many users disclose personal details about their lives, particularly those that align with trending topics or societal conversations, in the hopes of gaining attention, increasing followers, or becoming influencers.
This motivation is closely linked to the concept of “visibility” in digital media. Users may disclose intimate or controversial details to attract attention and increase their reach. In doing so, they may attempt to build a brand or platform that enables them to monetize their influence or gain recognition from brands. For example, TikTok influencers often share personal stories or behind-the-scenes glimpses into their lives to create a more authentic and relatable image, which in turn increases their appeal and reach.
TikTok’s social dynamics and culture also play a role in encouraging self-disclosure. The platform’s trends, challenges, and collaborative nature promote the idea of sharing personal experiences and participating in shared cultural moments. Users are often influenced by their peers or the content they consume, leading to a cycle of disclosure and participation. Social norms on TikTok often emphasize openness, humor, and relatability, which further encourages self-disclosure. As more users disclose personal information in response to challenges or popular content, others feel compelled to follow suit, contributing to a culture of openness and vulnerability (Buchanan, 2017).
2.1.6	Nexus between Students and Self-disclosure on TikTok and 
Self-disclosure on TikTok, particularly among students, has become a significant area of research as the platform continues to grow in popularity. TikTok allows users to share personal thoughts, emotions, experiences, and identities through short videos, which can reach a wide audience. For students, this form of self-disclosure can have various psychological, social, and academic impacts, both positive and negative.
Self-disclosure on social media is a well-established concept in communication studies. According to Jourard (1971), self-disclosure involves sharing personal information to establish intimacy and trust in relationships. On platforms like TikTok, students disclose personal stories, mental health struggles, or daily experiences, thereby creating a sense of connection with others who may share similar experiences (Rosen et al., 2013). TikTok, with its emphasis on user-generated content, provides an ideal space for students to express themselves creatively while also receiving feedback from peers and followers, reinforcing their sense of belonging (Marwick & Boyd, 2011). For example, students may share educational struggles, personal achievements, or social experiences, which can garner support or validation from their audience.
The positive effects of self-disclosure on TikTok are particularly evident in the areas of mental health and social support. Pennebaker and Chung (2011) argue that expressing emotions through writing or speech can help individual’s process difficult emotions, a concept known as emotional catharsis. This theory holds true for TikTok users, where many students turn to the platform to share their mental health challenges or personal struggles. Research indicates that sharing such experiences online can lead to feelings of social support and solidarity, as others who resonate with these stories may offer encouragement or advice (Gulati et al., 2020). This can foster a sense of community, especially among students who might feel isolated in their physical environments.
However, the act of self-disclosure on TikTok is not without its risks. The very openness that fosters connection can also expose students to cyberbullying, harassment, or exploitation. Studies have shown that revealing personal information online can lead to unintended consequences, including privacy violations or negative judgments from others (Gulati et al., 2020). For example, students who post vulnerable content may find themselves the target of negative comments or ridicule, which can harm their self-esteem and mental well-being. Moreover, TikTok’s algorithm amplifies content based on user engagement, meaning that highly personal or controversial disclosures can go viral, attracting even more attention—both positive and negative (Liu et al., 2020).
Furthermore, excessive self-disclosure on TikTok can detract from academic focus. Although students often share educational content, tips, or personal reflections about their learning experiences, prolonged engagement with the platform may result in time management issues. Research by Junco (2012) suggests that time spent on social media negatively correlates with academic performance, as students may prioritize online interactions over studying or engaging in educational activities. Students who invest significant time in self-disclosure on TikTok might be less focused on their academic responsibilities, leading to reduced productivity or academic achievement.
Additionally, the nature of TikTok as a highly visual platform means that self-disclosure often involves not only verbal communication but also visual representation. This could lead students to focus on their appearance or how they are perceived by others, further influencing their self-concept and identity (Tiggemann & Slater, 2014). For example, students may feel pressured to conform to idealized beauty standards or performance expectations, influencing their mental health and self-esteem.
2.1.7	Psychological Effects of Self-Disclosure on TikTok
Self-disclosure on TikTok, where users share personal thoughts, experiences, and emotions, can have significant psychological effects on students. This phenomenon is particularly relevant among young adults, who often navigate social media as a key tool for self-expression. The psychological impact of self-disclosure is multifaceted, encompassing both positive and negative outcomes that can affect students' mental health, self-esteem, and overall well-being.
One of the primary benefits of self-disclosure on TikTok is its potential to foster social connection and emotional support. When students share their personal stories or challenges, they may receive validation, encouragement, and empathy from their audience. Research has shown that self-disclosure can help build social bonds and a sense of community (Jourard, 1971). On platforms like TikTok, where interaction is often immediate and public, students can experience a sense of belonging and recognition. This can be particularly valuable for students who might feel isolated or disconnected in their offline lives, providing a space where they can be heard and understood (Hollenbaugh & Ferris, 2014).
Furthermore, self-disclosure can boost self-esteem. As students share their thoughts and experiences, particularly those that are vulnerable or authentic, they may receive positive feedback that reinforces their sense of self-worth. This process is aligned with the concept of "self-affirmation" in psychology, where expressing personal values and strengths leads to increased self-esteem and emotional resilience (Cohen & Sherman, 2014). TikTok, with its diverse user base, offers students the opportunity to engage with others who share similar interests or experiences, thus reinforcing a positive self-image and enhancing their confidence.
Additionally, self-disclosure on TikTok allows for creative expression and self-exploration. Many students use TikTok as a platform to showcase their talents, opinions, or unique perspectives. This can serve as a form of self-actualization, as students are able to explore and develop their identities in a supportive, interactive environment. Research suggests that expressing oneself creatively on social media can lead to greater emotional well-being and satisfaction (Ryan & Deci, 2000).
Despite its positive effects, self-disclosure on TikTok can also have detrimental psychological consequences. One of the most significant risks is the potential for social comparison. Students may engage in upward social comparison, where they compare themselves to others who they perceive as more successful, attractive, or popular. This can lead to feelings of inadequacy, low self-esteem, and anxiety (Fardouly et al., 2015). TikTok's focus on curated, often idealized content exacerbates these tendencies, as users typically post highlight reels of their lives, which may not accurately reflect reality. Such comparisons can create a distorted sense of self-worth and contribute to mental health challenges, particularly among vulnerable youth.
The pressure to maintain a certain image or persona on TikTok can also lead to anxiety and stress. The public nature of the platform means that self-disclosure often comes with the risk of judgment, criticism, or cyberbullying. Negative comments or harsh feedback can undermine a student’s confidence and lead to emotional distress (Willard, 2007). For students already struggling with mental health issues, these negative interactions can exacerbate feelings of depression and anxiety, making the platform a source of emotional harm rather than support.
Moreover, the constant need to create content and maintain an online presence can be mentally taxing. Students may feel pressured to post frequently, ensuring that their self-disclosures remain relevant and engaging to their audience. This pressure can lead to burnout and a disconnection from their authentic selves, as they may prioritize external validation over internal self-reflection (Tiggemann & Slater, 2013). This constant exposure to feedback, both positive and negative, can also make students overly reliant on external validation for their self-worth.
2.1.8	Influence of TikTok Self-disclosure on Academic Performance of Studemts
TikTok, a popular social media platform, allows users to share personal experiences, thoughts, and opinions through short videos, a practice known as self-disclosure. This form of self-expression on TikTok can have varying effects on students' academic performance. On one hand, self-disclosure can foster emotional well-being and enhance social connections, which may indirectly benefit students' academic performance by improving their mental health and reducing stress (Valkenburg & Peter, 2008). By sharing personal experiences, students can receive support and empathy from peers, fostering a sense of belonging that is critical for motivation and engagement in academic pursuits (Naslund et al., 2016).
On the other hand, excessive self-disclosure on TikTok may distract students from their academic responsibilities, leading to procrastination and a decline in focus on educational tasks. Research indicates that excessive use of social media platforms, including TikTok, can be linked to lower academic performance due to time displacement and cognitive overload (Junco, 2012). Students who spend a significant amount of time curating and viewing content on TikTok might find themselves spending less time on studies, leading to a negative impact on their grades (Rosen et al., 2013).
The effects of TikTok self-disclosure on academic performance ultimately depend on how students manage their time and emotions. When used mindfully, TikTok can serve as a tool for social interaction and emotional release, which can enhance learning. However, when overused or when personal disclosures lead to negative attention, students may experience increased anxiety or diminished concentration, ultimately affecting their academic performance (Ahn, 2016). Balancing online self-disclosure with academic responsibilities is essential to avoid adverse outcomes.
2.2	THEORETICAL FRAMEWORK
	The theoretical framework of this study hinged on the tenets of Social Penetration Theory (SPT) and Communication Privacy Management Theory (CPMT).
2.2.1	Social Penetration Theory
Social Penetration Theory (SPT), proposed by Irwin Altman and Dalmas Taylor in 1973, explains how interpersonal relationships develop through gradual and systematic self-disclosure. According to the theory, relationships grow closer as individuals reveal more intimate aspects of themselves over time. This process is likened to peeling an onion, where layers of superficial information are gradually stripped away to reveal deeper, more personal layers (Altman & Taylor, 1973).
The theory identifies two key dimensions of self-disclosure: breadth and depth. Breadth refers to the range of topics that individuals disclose to each other, while depth pertains to the intimacy or personal significance of the information shared. The more individuals share across both dimensions, the more their relationship deepens. However, this progression is not always linear, as the pace of disclosure can vary depending on factors such as trust, comfort, and situational context (Altman & Taylor, 1973).
SPT also highlights the role of social norms in governing self-disclosure. For example, individuals tend to disclose more to those with whom they share a greater sense of intimacy and emotional connection, while they limit their disclosures in more formal or casual relationships. Additionally, the theory suggests that relationships may undergo stages of growth and decline based on the patterns of self-disclosure and privacy management (Jourard, 1971).
The relevance of Social Penetration Theory to this study lies in understanding how the platform's features influence the depth and breadth of personal information shared. TikTok, as a social media platform, provides users with opportunities to create and share short-form videos that may range from casual content to more personal and intimate disclosures. The theory helps explain how students may begin with superficial posts (e.g., trends, challenges) and progressively share more personal stories, opinions, or emotions as they gain followers and develop connections with their audience.
In the context of Kwara State Polytechnic students, TikTok serves as both a space for social interaction and self-expression. The peer-to-peer connections formed through shared experiences or emotions on TikTok can encourage deeper levels of disclosure, with students revealing personal struggles, ambitions, or opinions. This gradual increase in intimacy, as suggested by Social Penetration Theory, could influence how students' relationships evolve on the platform and impact their social dynamics offline.
2.2.2	Communication Privacy Management Theory
Communication Privacy Management Theory (CPM), developed by Sandra Petronius in the late 1990s, explores how individuals manage their private information through communication. The theory posits that people view their personal information as something they own and, therefore, have the right to control. It suggests that individuals use rules to manage their private information and decide when, how, and with whom to share it.
The core tenet of CPM is that privacy boundaries exist, and individuals set rules for these boundaries to regulate access to their personal information. These boundaries can be thick (rigid) or thin (permeable) depending on how private an individual perceives the information to be. Privacy rules are established based on various factors, including the relationship with the recipient of the information, the cultural context, and the significance of the information itself (Petronio, 2002).
One of the key concepts of CPM is the boundary coordination, which refers to the process by which individuals manage shared private information. When information is shared, the original owner of the information may lose control over it, leading to the establishment of "co-owners" who are expected to respect the privacy boundaries set by the original owner. Boundary turbulence occurs when these rules are violated or when misunderstandings arise regarding the boundaries, leading to potential conflicts (Petronio, 2000).
Another important concept is privacy turbulence, which is the disturbance or complication in managing privacy boundaries due to changing circumstances or external pressures (e.g., in relationships or organizational settings). CPM stresses the negotiation process in privacy management and the role of communication in maintaining or redefining privacy boundaries.
This theory is particularly relevant in the context of studying self-disclosure on platforms like TikTok, where users, especially students of Kwara State Polytechnic, may share personal details about their lives, experiences, and emotions.
According to CPM, individuals perceive their personal information as something they own, and thus, they make decisions on how much to disclose, to whom, and under what circumstances (Petronio, 2002). In the case of TikTok, a social media platform where users often share videos of their daily lives, the boundary management process becomes crucial. Users must negotiate between public and private disclosure, balancing the potential benefits of social interaction, emotional expression, and validation with the risks of oversharing and exposure to unwanted attention.
For students at Kwara State Polytechnic, CPM theory offers insight into how they might regulate their self-disclosure on TikTok. These students are likely to share personal information to gain social capital, receive feedback, or engage in digital activism, but they also weigh the consequences of oversharing, such as privacy violations or the spread of personal content beyond their intended audience (Baker & Pifer, 2022). By applying CPM, researchers can explore the boundaries students set around their self-disclosure, how they manage information, and how TikTok's public nature influences these decisions.
2.3	EMPIRICAL REVIEW
The empirical review of this study exhumes ten related studies to the research topic understudy and related phenomenon. The review captures several scholarly thesis, journals and articles garnered on Self-disclosure via Social Networking Sites (SNSs) particularly TikTok and its influence on students.  Critical analysis of the studies and their relevance the research topic under study were manifested. 
Lee, (2021) explored the relationship between self-disclosure and social media engagement, particularly on platforms like TikTok. The study found that students who engaged in high self-disclosure experienced more meaningful interactions and better social support. Lee highlighted that TikTok’s short-form content structure encourages users to express personal experiences, which increases interaction rates. Students who disclose personal stories or challenges tend to foster a community of support, especially in niche groups. However, the study also noted that excessive self-disclosure could lead to negative consequences, such as cyberbullying or oversharing, affecting students' well-being. This research emphasizes the role of TikTok as a double-edged sword in terms of self-presentation and social connection (Lee, 2021).
Smith and Jones (2022) examined how anonymity impacts self-disclosure on TikTok among students. Their findings suggest that the perceived anonymity of TikTok’s commenting and video sharing features encourages more students to disclose personal details, believing that they won’t face direct consequences. Anonymity allows for a sense of protection, which enhances openness, but this may also lead to less thoughtful disclosures. Their research stresses that while this environment can foster personal expression, it raises concerns about authenticity and the potential for oversharing. Furthermore, Smith and Jones (2022) argue that the platform’s algorithmic features that promote viral content amplify the risks associated with disclosing personal information publicly.
Nguyen et al. (2020), studied the Impact of Self-Disclosure on Student Identity Formation. The study explored how self-disclosure on platforms like TikTok affects identity formation among students. The researchers found that students often use self-disclosure to experiment with different aspects of their identity. TikTok, in particular, provides a space for students to try out various personas or subcultures through the content they post, which helps in identity exploration. This process is especially prominent among younger users who are navigating their social and personal identities. The study concluded that while self-disclosure is an important tool for identity exploration, it also opens up students to external pressures and judgment, which could complicate their self-image.
Wang (2021) studied the psychological impacts of self-disclosure on TikTok among students. The research indicated that while self-disclosure can lead to increased feelings of social connectedness, it can also result in stress and anxiety, particularly when the disclosed content receives negative feedback. Students often report feeling vulnerable when sharing personal stories or struggles, and the reactions from peers can significantly impact their emotional state. Wang’s study highlighted the need for supportive online environments that protect mental health while allowing students to express themselves freely on platforms like TikTok.
In another study, Miller and Brown (2023) investigated the influence of peer dynamics on self-disclosure among TikTok users. The study found that students are more likely to disclose personal information if they perceive it to be culturally accepted within their peer groups. TikTok trends, challenges, and memes often create environments where students feel encouraged to share personal experiences. The peer pressure to conform to these trends influences the content students disclose, leading them to share more personal stories than they might otherwise. Miller and Brown (2023) noted that while this peer influence can enhance group cohesion, it may also lead to oversharing or risks related to privacy.
 Davis and Taylor (2022) explored the connection between self-disclosure on TikTok and the development of social capital among students. The study suggested that self-disclosure can enhance students’ social capital by fostering connections with like-minded individuals. Those who disclose personal experiences on TikTok often find that they are able to build support networks, which can be helpful for academic and emotional growth. However, the researchers cautioned that there is a delicate balance between sharing too much and maintaining privacy. Excessive disclosure may erode trust and lead to exploitation of personal information by others.
Anderson and Harris (2021) focused on how self-disclosure on TikTok affects academic engagement among students. Their findings showed that students who share academic achievements or struggles on TikTok are often met with positive reinforcement, which enhances their academic motivation. However, the study also found that some students face judgment or ridicule when sharing academic challenges, which can negatively impact their confidence and engagement. Anderson and Harris (2021) suggested that TikTok can be a useful tool for building a supportive academic community, but it also requires careful management to avoid undermining academic confidence.
 Chavez et al. (2020) examined the role of cultural factors in shaping self-disclosure behaviors among students on TikTok. The study found that students from collectivist cultures tend to disclose personal information less frequently on TikTok compared to those from individualistic cultures. In collectivist cultures, there is a greater emphasis on family privacy and maintaining group harmony, which can inhibit the sharing of personal experiences. Conversely, students from individualistic backgrounds are more likely to embrace self-disclosure as a form of self-expression and social connection. The research highlights the cultural dimension of self-disclosure on social media platforms like TikTok.
In the work of Perez and Kim (2023), they explored gender differences in self-disclosure on TikTok, particularly among students. The study found that female students were more likely to engage in emotional self-disclosure, sharing personal experiences related to relationships, mental health, and self-esteem. Male students, on the other hand, were more likely to disclose content related to humor or achievements. Perez and Kim (2023) concluded that gender norms and societal expectations influence the type and frequency of self-disclosure on TikTok. They also suggested that these patterns may reflect broader trends in how different genders approach vulnerability and online interaction.
Taylor and Harris (2022) conducted a study on the risks and benefits of self-disclosure on TikTok among students. The research found that students who were selective in their disclosures tended to experience more positive outcomes, such as increased social support and personal validation. However, those who overshared were at a greater risk of facing negative consequences, including cyberbullying or reputational damage. The study emphasized the importance of digital literacy in helping students navigate the challenges of self-disclosure on TikTok. Taylor and Harris (2022) argued that while self-disclosure can foster connection, it must be approached with caution to avoid potential harm.


CHAPTER THREE
RESEARCH METHODOLOGY
[bookmark: _Toc167826369]3.1 	Introduction
This  chapter  deals  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  was  carried  out  following  some  logical  steps  that facilitate  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Furthermore,  the  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample size  and  Sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc167826370]3.2	Research Design
This study investigates the effects of self-disclosure on Tik-Tok among Kwara State Polytechnic students. The research adopts survey research design, this is chosen base on the nature and scope of the study. Kerlinger & Lee (2010) asserted that survey method is one of the oldest research methods. According to W. K. Pertiwi (2016), this method is simply the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc167826371]3.3 	 Population of the Study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick [2016] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population of this study was limited to students of Kwara State Polytechnic, Ilorin. There are six institutes in the institution (Institute of Information and Communication Technology, Institute of Finance and Management Studies, Institute of Environmental Studies, Institute of Applied sciences, Institute of Technology and Institute of General Studies) with over 40 departments. According to the Management Information System (MIS, 2023), Kwara State Polytechnic, Ilorin, the total population of students in the institution is estimated to 40,000. However, the target population of this study will be limited to students in some selected departments across all the institutes in Kwara State Polytechnic, Ilorin.
[bookmark: _Toc167826372][bookmark: _Toc167826373]3.4 	 Sample size and Sampling Technique
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.  In  order  to determine  the  sample  size  for the  study,  the  researcher adopts Taro  Yamane method.  Taro Yamane formula is presented as follows:

Where;  
	n = Sample size
 	N = Entire population (311,500)
 	e = Entire population (0.1)
 	1 = Unit [a constant figure] 

Using the above formula, the sample size of this study is approximated to 200.
According to Mugenda and Mugenda (2003), sampling technique is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process of the respondents (Denscombe, 2013).
In view of this, multi-stage sampling technique was adopted for this study. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
At the first stage of sampling, purposive sampling technique was adopted. Purposive sampling a form of non-probability sampling method where a researcher make a subjective decision based on the respondents considered to be most efficient and resourced for a study. Using this technique, two institutes in Kwara State Polytechnic will be sampled. Hence, Institute of Information and Communication Technology (IICT) and Institute of Finance and Management Studies (IFMS) are considered most appropriate for this study.
At the second stage of sampling, simple random technique will be adopted. It is a subset of a statistical population where each member of the population is equally likely to be chosen. Using this technique, two departments in each of the two institutes above will be selected. Hence, Mass Communication department and Computer Science department will be sampled in IICT while Public Administration department and Business Administration department will be sampled in IFMS.
At the last stage of sampling, convenient sampling technique was employed. Convenient sampling technique is a form of non-probability sampling method where units are selected for inclusion in the sample because they are the easiest for the researcher to access. Using this technique for this study, the researcher will administer questionnaire to students who are mostly accessible to the researcher in the above selected departments.
3.5 	 Research Instrument 
Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A was conceptualize on introduction and familiarity of respondents to the topic understudy, part B was contain items designed to obtain data on the research topic while part C was sought the demographic profile of the respondents. 
[bookmark: _Toc167826374]3.6 	 Validity and Reliability of the instrument 
In order to ensure that relevant items will be included in the questionnaires, relevant literatures will be consulted before the questionnaire was drafted. Expert validity method was adopted where a constructed questionnaire draft was  given to the project supervisor for scrutiny. A pre-test method was be employed. Hence, few copies of the questionnaire was used to pilot-test the reliability of the instrument. This is essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc167826375]3.7 	 Method of Administration of Instrument and Data Collection 
The  measuring  instrument  to  be  used  in  collecting  data  is  questionnaire.  However, the instrument was administered to respondents via online. This process was achieved through the instrument of Google form machine. The researcher ensure that all questions contain in the instrument was attempted by the respondents. However, the submission of attempted questionnaire was contrived within a period of 48-hours. This is to ensure adequate monitoring of data collection. More so, the researcher ensure that a respondent attempt not more than one questionnaire in order the safeguard the quality of data collection.
[bookmark: _Toc167826376]

3.8 	 Method of Analysis 
The purpose of collecting data is to solve the problems at hands. In analyzing the data collected through the questionnaires, simple percentage table and cross tabulation was used in the course of this research and descriptive analysis of data presented in the table shall follow. This is one of the most adopted means of data analysis employed by many social science researchers. 










CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0 	Introduction
In this chapter, there is a brief discussion of procedure adopted in the analysis of data obtained from the field.
From the questionnaires administered, it was observed that data obtained must be put into table so that a quick look will give a better summary or conclusion of the research work. Data analysis is an initial aspect in research effort. It serves as the core of research for the fact that gives meaning to the raw data collected during the data collection stage. One Hundred (100) questionnaires were distributed among the students of Kwara State Polytechnic, Ilorin, Kwara State. All the 100 questionnaires were retrieved and were validly responded to by the students.
4.1	DATA PRESENTATION
TABLE 1: DRISTRIBUTION OF RESPONDENT BY SEX.
	OPTIONS
	RESPONSES
	PERCENTAGE 

	MALE
	47
	47%

	FEMALE
	53
	53%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
From the above table (1), 47% of the respondents are males while 53% of the respondents are females.


TABLE 2: DRISTRIBUTION OF RESPONDENT BY AGE
	OPTIONS
	RESPONSES
	PERCENTAGE

	Under 20
	24
	24%

	21 -25
	59
	59%

	26 -30
	15
	15%

	ABOVE
	2
	2%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
The table above (2), shows that 59% of the respondents are in the age range of  21- 25 years while 24% of the respondents are under 20 years of age, furthermore 15% of the respondents are from the range of age 26 – 30 years, only 2% of the respondents are above the options of the age.
TABLE 3: DISTRIBUTION OF RESPONDENTS BY ACADEMIC QUALIFICATON
	OPTIONS
	RESPONSES
	PERCENTAGE

	N D 1
	17
	17%

	N D 11
	52
	52%

	H N D 1
	15
	15%

	HND 11
	16
	16%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025. 
The table above (3) shows that 52% of the respondents are in ND 11, while 17% of the respondents are in ND 1, however, 16% of the respondents is in HND 11, while 15% of the respondents are in HND 1.


TABLE 4: DISTRIBUTION OF RESPONDENTS BY MARITAL STATUS
	OPTIONS
	RESPONSES
	PERCENTAGE

	Single
	56
	56%

	Married
	38
	38%

	Divorce
	6
	6%

	Widow
	0
	0%

	Total
	100
	100%


Source: Researcher’s field survey, 2025
The table above (4) shows the distribution of respondents by marital status that 56(56.0%) of the respondents were single, 38(38.0%) of the respondents were married and 12(6.0%) of the respondents were divorce. The result brings to the height that majority of the respondents sampled were single
TABLE 5: DISTRIBUTION OF RESPONDENTS BY RELIGION
	OPTIONS
	RESPONSES
	PERCENTAGE

	CHRISTIANITY
	44
	44%

	ISLAM
	56
	56%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
From the above table (5) 56% of the respondents are Muslims, while 44% of the respondents are Christians.
Table 6: How often do you use Tiktok ?
	Response
	Frequency
	Percentages%

	Several times a day
	70
	70%

	Once a day
	18
	 18%

	A few times a week
	7
	 7%

	Rarely or never
	5
	  5%

	Total
	100
	100%


Source: Field Survey, 2025
	Table 6 shows the frequently of Tiktok user, this shows that 70(70.0%) of the respondents used it several times a day, 18(18.0%) of the respondents used it once a day while 7(7.0%) of them used it a few times a week and 5(5.0%) of the respondents used it rarely or never. This implies that majority of the student in kwara poly frequently use Tiktok.
Table 7: How long have you been using Tiktok?
	Response
	Frequency
	Percentages%

	Less than 1 Years
	6
	6%

	1-2 Years
	12
	12%

	2-3 Years
	20
	20%

	More than 3Years
	62
	62%

	Total
	100
	100%


Source: Field Survey, 2025
	Table 7 shows how long respondents have been using Tiktok, this shows that 6(6.0%) of the respondents used Less than 1 years on Tiktok, 12(12.0%) of the respondents used 1-2 years on Tiktok while 20(20.0%) of them used 2-3 years and 62(62.0%) of the respondents used More than 3 Years on Tiktok. This implies that majority of the student in kwara poly frequently use Tiktok.





Table 8: What types of information do you share on Tiktok?
	Response
	Frequency
	Percentages%

	Personal photos
	27
	27%

	Information about my interests/hobbies
	43
	43%

	Details about my daily
	20
	20%

	Opinions and thoughts on various topics
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
The table 8 above classifies the respondents’ types of information share on Tiktok. From the data gathered, it shows that 27 of the respondents representing (27%) were of the sharing personal photos on Tiktok, 86 representing (43%) were of the sharing information about my interests/hobbies, while 20 (2.0) of the respondents share details about my daily and 10 (10%) of the respondents share opinions and thoughts on various topics on Tiktok.
Table 9: Do you feel that you disclose more personal information on Tiktok than you would in person?
	Response
	Frequency
	Percentages%

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%


Source: Field Survey, 2025
Table 9 shows how frequently respondents disclose more personal information on Tiktok than you would in person, this shows that 78(78%) of the respondents were disclose more personal information on Tiktok than you would in person while 22(22%) of the respondents don’t not disclose more personal information on Tiktok than you would in person other.

Table 10: How do you feel after sharing personal information on Tiktok?
	Response
	Frequency
	Percentages%

	Positively
	70
	70%

	Negatively
	20
	20%

	Neutral
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
The table 10 above classifies the respondents’ opinion on social media affects your mood. From the data gathered, it shows that 70 of the respondents representing (70.0%) were of the opinion that yes, social media affects their mood positively, 20 representing (20%) were of the opinion that yes, social media affects their mood  negatively and 10 (10.0) of the respondents agreed that social neutral. 
Table 11: How motivated do you feel to use Tiktok?
	Response
	Frequency
	Percentages%

	Not motivated at all
	9
	9%

	Slightly motivated
	15
	15%

	Moderately motivated
	28
	28%

	Highly motivated
	48
	48%

	Total
	100
	100%


Source: Field Survey, 2023
	Table 11 shows that 9(9.0%) of the respondents not motivated at all to use Tiktok, 15(15.0%) of the respondents slightly motivated while 28(28.0%) of them moderately motivated and 48(48.0%) of the respondents highly motivated to use Tiktok. This implies that majority student in kwara poly highly motivated to use Tiktok.


Table 13:  The perceived reactions of my followers influence what I disclose about myself on Tiktok? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 42 
	 43% 

	 Agree 
	 43 
	 44% 

	 Disagree 
	 6 
	 6% 

	 Strongly disagree 
	 9 
	 9%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
	From  the  table  above,  it  shows  that  42(43%)  of  the  respondents  strongly  agreed  that  perceived reactions of followers influence what disclose about myself on Tiktok 43(44%) also agreed, 6(6%) disagreed and 9(9%) stay strongly disagree
. 
Table 14: My mood at the time of posting affects my awareness of self-disclosure on Tiktok? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 32 
	 33% 

	 Agree 
	 53 
	 54% 

	 Disagree 
	 11
	 11% 

	 Strongly disagree 
	 4
	 4% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From the table  above,  it shows that  32(33%)  of  the  respondents  strongly  agreed  that  mood at the time of posting affects awareness of self-disclosure on Tiktok,  53(54%)  also  agreed, 11(11%) disagreed and 4(4%) of the respondents strongly disagreed. 
 Table 14: The level of trust I have in my followers impacts my willingness to self-disclose on Tiktok? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 37 
	 38% 

	 Agree 
	 41 
	 42% 

	 Disagree 
	 20
	 20% 

	 Strongly disagree 
	 2 
	 2% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  32(33%)  of  the  respondents  strongly  agreed  that  level of trust have in followers impacts their willingness to self-disclose on Tiktok,  41(42%)  also  agreed, 20(20%)  disagreed  and  another  2(2%)  of  the  respondents strongly disagreed. 
Table 15: The presence of privacy settings on Tiktok influences my self-disclosure habits? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 25 
	 26% 

	 Agree 
	 45 
	 46% 

	 Disagree 
	 7 
	 7% 

	 Strongly disagree 
	 23
	 23% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  25(26%)  of  the  respondents  strongly  agreed  that  presence of privacy settings on Tiktok influences self-disclosure habits,  45(46%)  also  agreed, 7(7%)  disagreed and 23(23%) of the respondents strongly disagreed. 
 Table 16: Feedback received on previous disclosures affects my future self-disclosure behavior on Tiktok? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 33 
	 33% 

	 Agree 
	 19 
	 19% 

	 Disagree 
	 30
	 30% 

	 Strongly disagree 
	 18 
	 18% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  33(33%) of the respondents  strongly  agreed  that  feedback received on previous disclosures affects future self-disclosure behavior on Tiktok, 19(19%)  also  agreed, 30(30%) disagreed and 18(18%) of  the respondents strongly disagreed. 
Table 17: Tiktok usage affects my awareness of what I disclose about myself? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 35
	 35% 

	 Agree 
	 25 
	 25% 

	 Disagree 
	 29 
	 30% 

	 Strongly disagree 
	 11 
	 11% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
The  table  above  shows  that  35(35%)  of  the  respondents  strongly  agreed  that  Tiktok usage affects awareness of what I disclose about myself, 25(25%)  also  agreed, 29(30%)  disagreed  and  11(11%)  of  the respondents  strongly disagreed.  
 
Table 18:  I am conscious of the information I disclose about myself on Tiktok? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 33 
	 33% 

	 Agree 
	 18 
	 18% 

	 Disagree 
	 29
	 29% 

	 Strongly disagree 
	 20 
	 20% 

	 Total 
	100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that 33(33%)  of  the  respondents  strongly  agreed  that they conscious of the information disclose about myself on Tiktok,  18(18%)  also  agreed,  29(29%)  disagreed  and  20(20%)  of  the  respondents strongly disagreed. 
 Table 19: The more time spend on Tiktok, the less aware I am of my self-disclosure habits? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 18 
	 18% 

	 Agree 
	 61 
	 62% 

	 Disagree 
	 16
	16% 

	 Strongly disagree 
	 5
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  18(18%)  of  the  respondents  strongly  agreed  that  The more time spend on Tiktok, the less aware on self-disclosure habits,  61(62%)  also  agreed, 16(16%) disagreed and 5(5%) of the respondents strongly disagreed. 
 
Table 20: Frequent Tiktok usage makes me more likely to share personal experiences without considering the consequences? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 11% 

	 Agree 
	 24 
	 24% 

	 Disagree 
	 39 
	 40% 

	 Strongly disagree 
	7
	 7% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025 
From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed  that  social media contribute to electronic commercialization,  24(24%)  also  agreed, 39(40%) disagreed and 7(7%) of the respondents strongly disagreed. 
Table 21: The volume of my Tiktok usage influences my perception of privacy boundaries? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 44 
	44% 

	 Agree 
	 45 
	 46% 

	 Disagree 
	 7 
	 7% 

	 Strongly disagree 
	 4
	 4% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  44(44%)  of  the  respondents  strongly  agreed that  volume of my Tiktok usage influences my perception of privacy boundaries,  45(46%)  also  agreed, 7(7%)  disagreed and 4(4%) of the respondents strongly disagreed.
4.2	ANALYSIS OF RESEACH QUESTION
Research question 1: What is the level of self-disclosure on TikTok among Kwara State Polytechnic students? 
Table  17 answered  research  question  1,  The  table  above  shows  that  41(41%)  of  the  respondents  strongly  agreed,  35(35%)  also  agreed,  11(11%) stay neutral, 8(8%) disagreed and 5(5%) of the respondents strongly disagreed.. 
 Research question 2: What are the perceived risks associated with self-disclosure on TikTok among Kwara State Polytechnic students? 
Table  18  answered  research  question  2,  the  table  shows  that  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed. 
Research question 3:  What influence does TikTok self-disclosure have on privacy violation and mental health of Kwara State Polytechnic students? 
Table  15  answered  research  question  3,  From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  22(22%)  also  agreed,  28(28%)  stay  neutral  another  20(20%)  respondents  disagreed  . 
4.3	Discussion of Findings
	Social connection and relationship building, one of the prominent motivations identified in the study is the desire for social connection and relationship building. Female students in Kwara State Polytechnic appear to use Tiktok as a means to establish and maintain relationships with peers, friends, and even potential romantic partners. The platform's visual nature and interactive features provide a convenient and engaging way to share personal experiences, emotions, and daily activities, fostering a sense of connection and intimacy.
	Self-presentation and identity expression, the findings also indicate that Tiktok serves as a platform for self-presentation and identity expression. Female students in the polytechnic use the platform to curate their online personas, carefully selecting and sharing content that reflects their interests, values, and lifestyle. Self-disclosure, in this context, becomes a tool for projecting a desired image to their audience, thereby shaping how they are perceived by others.
	Social support and validation, another significant motivation for self-disclosure on Tiktok is the seeking of social support and validation. Female students may share personal stories, challenges, and achievements as a way to receive encouragement, empathy, and validation from their followers. The likes, comments, and supportive interactions they receive can boost their self-esteem and provide a sense of belonging within the online community.
	Entertainment and enjoyment, the study highlights that Tiktok serves as a source of entertainment and enjoyment for female students. Sharing personal experiences, creative content, and humor can elicit positive reactions from their audience, leading to a sense of satisfaction and enjoyment. This motivation aligns with the platform's emphasis on visual content and its potential to generate immediate gratification through user engagement.
	Norms and peer influence, the findings suggest that social norms and peer influence play a role in motivating self-disclosure on Tiktok. Female students may feel compelled to share certain types of content due to trends, popular practices, or the behaviors of their peers. The need to conform to these norms and gain acceptance within their social circle can drive them to disclose personal information.
	Privacy concerns and selective sharing, interestingly, the study indicates that while self-disclosure is a common behavior, concerns about privacy and selective sharing are also present among female students. They navigate the tension between sharing personal information and safeguarding their privacy by carefully choosing what to disclose and what to withhold.
	Platform features and user experience, the features and user experience of Tiktok itself can motivate self-disclosure. The visual and interactive nature of the platform, including stories, captions, and comments, encourages users to share content in various formats. The ease of use and the ability to control who sees their content contribute to the appeal of sharing on Tiktok.
	In conclusion, the motivations for self-disclosure on Tiktok among female students attending Kwara State Polytechnic are multifaceted and interconnected. The desire for social connection, self-presentation, social support, entertainment, norm conformity, and the platform's features collectively shape their self-disclosure behaviors. Acknowledging these motivations provides a comprehensive understanding of why these students engage in such behaviors and offers insights for both researchers and practitioners in the fields of social media, psychology, and communication.



CHAPTER FIVE
SUMMARY, RECOMMENDATIONS AND CONCLUSIONS
5.0	Introduction 
The study sought to self-disclosure on Tiktok among students attending Kwara State Polytechnic. This chapter presents a summary of the study. The chapter further offers a summary on the data collected, analysis of data, discussions of the findings on each research question and the logical interpretation emanating from the findings. Finally the chapter makes recommendations on possible areas for further research
5.1	Summary 
This research work is on the motivations for self-disclosure on Tiktok among female students attending Kwara State Polytechnic and the whole is divided into five main chapters. Chapter one is primary of background of the study on motivations for self-disclosure on Tiktok which stated that social media use connects individuals to their social networks and can provide increased perceptions of social support, thus leading to reductions in self-disclosure. The current experiment includes two conditions: one which induces self-disclosure and one which does not. Participants are then given a 10-minute break on their own computer and allowed to engage in any activity they wish. The key outcome variable is whether participants choose to use Tiktok during their break. 
Social media usage is still increasing, and it has been seen worldwide. New behaviours have occurred due to social media, and it is a part of people’s everyday life. Associations have been found between social media and self-disclosure, previous findings indicate that addictive behaviours on social media are related to self-disclosure. 
Research shows that today a number of events and expectations in society require individuals to be constantly connected. It is an expectation to respond, whether it is working time or not, a sense of compulsion to respond can emerge (Barley, Meyerson & Grodal, 2011). Although boyd (2014) believed that all these fears are just too simplistic, it is a reality that adults found it hard to believe that youth, particularly young women are prone to self-disclosure and rampant personal privacy violation. On the other hand, several individuals need social media at work (Barley et al., 2011). Self-disclosure on social media may however be subjected to what Petronio (2002) called turbulence when it gets to the unintended audience.
The statement of the problem is on the social media is a habit that has an impact on the individual’s health and it needs to be monitored by authorities, in order to inform about the effects of social media and make recommendations for a healthy use of social media. Research stated out research objectives, and research questions, scope of the study, significance of the study and definition of key terms used in this research work.
Chapter two center on conceptual framework, theoretical framework and literature review on related literatures use to back up research work. Media dependency theory were adequately used in this study. Thus, media dependency theory according to Oketunbi (2005) is the submission that an individual level to dependency on a medium for satisfying his need is proportional to the importance he attached to the medium. Dependency theory proposes an integral relationship among audiences, media and the larger social system.  
Dependency theory posit that one’s needs are not always strictly personal but may be shaped by the culture by various social conditions. In other words individual needs, motives and uses of media are contingent on outside factors that may not what and how media can be used on the availability of their media alternatives. The media dependency proposes that media use is basically influenced by societal relationship and as the interest has become persuasive instrument in our daily existence, the application on adoption of these in study is therefore inevitable.
Chapter three state the method of data collection instrument, it is also state on the research design and method of data collection and procedure, the descriptive method, the population of the study, sample size and sampling techniques, this show the collation of questionnaire used to gather response from the respondents on the motivations for self-disclosure on Tiktok among female students attending Kwara State Polytechnic.
Chapter four is on the data collection method and how questionnaire was collected questionnaire and arrange, it shows the opinion of people about the topic and the questions is divided into sub section, the bio data of the respondents and the perception of Kwara State polytechnic students on the motivations for self-disclosure on Tiktok. And chapter five conclude on the summary of the whole work/project, the conclusion and recommendations and how researcher recommends the research for further researcher. 
5.2	 Recommendations
Self-disclosure on Tiktok among female students attending Kwara State Polytechnic or any other university can be driven by various motivations. These motivations may include:
i. Self-Expression and Authenticity: Tiktok provides a platform for individuals to express themselves, showcase their personality, and share their thoughts, feelings, and experiences. Female students may use Tiktok as a means to express their authentic selves and showcase their unique identity to their followers.
ii. Social Connection and Networking: Female students may use Tiktok to connect with friends, classmates, and other individuals within and outside the university community. Sharing personal experiences and updates on Tiktok helps in building and maintaining social relationships and networks.
iii. Fulfillment of Social Expectations: In today's digital age, there is often pressure to maintain an online presence and share personal updates, especially among young adults. Female students may feel a sense of obligation to disclose certain aspects of their lives on Tiktok to meet societal expectations or fit in with their peer group.
iv. Gratification and Validation: Tiktok offers a platform for receiving social validation through likes, comments, and shares. Female students may disclose aspects of their lives in pursuit of positive feedback, validation, and a sense of gratification from their social network.
v. Promotion of Personal Branding or Image: Students, particularly those looking to establish a personal brand or professional image, may use Tiktok as a tool for self-promotion. Sharing achievements, experiences, hobbies, and aspirations on Tiktok can help shape a positive image and further their personal or career goals.
vi. Documenting Life Events and Milestones: Tiktok serves as a visual diary where female students can document significant life events, academic achievements, travel experiences, and other milestones. Sharing these moments helps in preserving memories and allows others to share in their joy and success.
vii. Influencing and Social Impact: Some female students may aspire to be influencers or advocates for various causes. Self-disclosure on Tiktok can be a means to influence and educate their audience about important social, cultural, or environmental issues.
Recommendations for Effective and Responsible Self-Disclosure on Tiktok among Female Students:
i. Privacy Awareness: Encourage female students to be mindful of their privacy settings and to limit the amount of personal information shared to protect themselves from potential risks associated with oversharing.
ii. Digital Literacy and Online Etiquette: Provide education on responsible social media use, emphasizing the importance of respectful communication, critical thinking, and fact-checking before sharing any information.
iii. Empowerment through Education: Offer workshops or seminars on how to use Tiktok as a tool for personal and professional growth, emphasizing the importance of building a positive online presence and leveraging the platform to achieve their goals.
iv. Mindfulness and Intentionality: Encourage students to reflect on their motivations for self-disclosure, reminding them to share content that aligns with their personal values and aspirations, rather than succumbing to societal pressures.
v. Mental Health Support and Awareness: Promote mental health awareness and provide resources for seeking help when needed, reminding students that it's okay to take breaks from social media and prioritize their mental well-being.
vi. Cyber security and Safety: Educate students about cyber security measures to protect their online presence, including strong passwords, secure logins, and how to identify and report any suspicious or harmful activities.
vii. Promotion of Positivity and Inclusivity: Encourage female students to use their platform for spreading positivity, inclusivity, and supporting causes that matter to them, fostering a healthy and supportive online community.
By promoting responsible self-disclosure and providing education on social media use, students can utilize platforms like Tiktok in a meaningful and beneficial manner.
5.3	Conclusion
In conclusion, the investigation into the motivations for self-disclosure on Tiktok among female students attending Kwara State Polytechnic sheds light on the multifaceted reasons driving these students to share personal information on the platform. The study's findings provide valuable insights into the complex interplay of psychological, social, and technological factors that influence their behaviors.
The  basic  purpose  of  doing  this  research  was  to  find  out  the possible connection between social media in self-disclosure and as well as their motivations, and self-disclosure reactivity among  Kwara State Polytechnic students.  Social networking addiction, perceived motivations, and elf-disclosure reactivity have negative motivations on the student thereby lead to negative self-image and that individuals with tendencies to addictive behaviour have less quality of life.
  The study was conducted among many department in Kwara State Polytechnic students.    Findings  revealed  that  there  is  an insignificant  relationship  between  demographics  (Gender)  with  main variables of study. However, no significant relationship was found with gender. This might be perhaps due to changing social norms of our society where a specific gender does not get marginalized under the slogan of equal rights and equal participation. Since our sample consists of Kwara State Polytechnic students (and not the marginalized section) and both genders are now facing similar situations and similar opportunities. Therefore, their access to social media and their motivations for self-disclosure on Tiktok reactivity might not vary considerably. The evidence from the empirical study showed that addiction to social networking and self-disclosure can have motivations on an individual's professional life, personal life, and living standard and it can immensely affect the level of individuals. This is the reason that there should be required attention to the social networking addiction, motivations for self-disclosure on Tiktok reactivity among Kwara State Polytechnic students.  
Educational organizations must promote a healthy environment for Kwara State Polytechnic students. The research will contribute to undermining different other aspects related to self-disclosure reactivity.
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APPENDIX
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I am a final year student of the above mentioned institution conducting a research on topic titled “SELF-DISCLOSURE ON TIKTOK AND ITS EFFECT ADOPTION AMONG STUNDENTS IN TERTIARY INSTITUTION (A CASE STUDY OF KWARA STATE POLYTECHNIC STUDENTS, ILORIN).”Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.

Yours faithfully,

QUESTIONAIRE
SECTION A.
i.	Sex:    Male        (a) (      )   (b) Female (     )
ii.	Age: 	(a) Under 20 years old (   )   (b) 21-25 years old (     ) (c) 26-30 years old (    )	(d) 31 years and above (   )
iii.	Marital status:   (a) Single   (      ) (b) Married (     )  (c)  divorce (    )
iv.	Current year of study:  (a) ND1 (    )  (b) ND 2    (     )  (c) HND1  (      )  (d) HND2 (     )
v.	Religion: (a) Muslim  (    )  (b) Christian (    )

SECTION B
1. How often do you use Tiktok? a. Several times a day (    ) b. Once a day (    ) c. A few times a week (    ) d. Rarely or never (    )
2. How long have you been using Tiktok? a. Less than a year (    ) b. 1-2 years (    ) c. 2-3 years (    ) d. More than 3 years (    )
3. What types of information do you share on Tiktok? a. Personal photos (    ) b. Information about my interests/hobbies (    ) c. Details about my daily life (    ) d. Opinions and thoughts on various topics (    )
4. Do you feel that you disclose more personal information on Tiktok than you would in
person? a. Yes (    ) b. No (    )
5. How do you feel after sharing personal information on Tiktok? a. Positive (    ) b. Negative (   ) c. Neutral (    )
6. How motivated do you feel to use Tiktok? a. Not motivated at all (    ) b. Slightly motivated (   ) c. Moderately motivated (    ) d. Highly motivated
7. How motivated do you feel to share personal information on Tiktok? a. Not motivated at all (    ) b. Slightly motivated (    ) c. Moderately motivated (    ) d. Highly motivated (    )
8. How does your Tiktok usage volume affect your motivation to engage in other activities? a. Increases motivation (    ) b. Decreases motivation (     ) c. No effect (     )
9. How does your Tiktok usage volume affect your motivation to interact with people in person? a. Increases motivation (     ) b. Decreases motivation (     ) c. No effect
10. Do you feel that your Tiktok usage volume affects your self-disclosure in real-life interactions? a. Yes (     ) b. No (    )
11. How would you rate your current level of self-motivation? a. Very low (    ) b. Low (    ) c. Moderate (    ) d. High (     ) e. Very high (    )
12. What factors contribute to your level of self-motivation? Please select all that apply. a. Support from family and friends (    ) b. Success and achievement (    ) c. Interest and passion in the activity (     ) d. Financial gain (     ) e. Recognition and praise (    ) f. Fear of failure (    )
g. Other (please specify)
13. How willing are you to share personal information with others? a. Not willing at all (    ) b. slightly willing (     ) c. moderately willing (    ) d. Very willing
e. Extremely willing (     )
14. How would you rate your overall level of self-disclosure? a. Very low (    ) b. Low (   ) c. Moderate (     ) d. High (     ) e. Very high
15. How often do you use Tiktok on a typical day? a. Less than 30 minutes (    ) b. 30 minutes to 1 hour (    ) c. 1-2 hours (    ) d. More than 2 hours.
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