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CHAPTER ONE
INTRODUCTION
1.1   BACKGROUND TO THE STUDY
The Nigeria Broadcasting Commission (NBC) deﬁnes campus broadcasting, which encompasses radio, “a form of community broadcasting set up by a department/faculty for training potential broadcasters or students allied to communication arts.” Campus radio can otherwise be referred to as college radio, university radio or student radio. It is therefore a type of radio station that is run by the students of a college, university or other educational institutions 
Radio is an essential mass medium that virtually every member of the society beneﬁts from. Kuewumi (2019) asserts that Radio has radicalized the face of human communication and ultimately become a ﬁxed point in the daily lives of humans whereby people are informed, taught, nurtured and reformed by way of relaxation, reinvigoration and resuscitation. This he argued, makes radio as a medium of mass communication being constantly sought after by its ardent listeners. Radio is the wireless transmission of signals through free space by electromagnetic radiation of a frequency signiﬁcantly below that of visible light, in the radio frequency range, from about 30 kHz to300GHz (Wikipedia, 2018).
Egbuchulam (2017) deﬁned radio as a mobilizer and a formidable factor in the new world order in economy, technology and politics. Radio is best described as the cheapest, safest and the most eﬀective medium of communication available to man. According to Onabajo (2019), in the developing world as in Asia and Africa, radio is cheap; it does not cost much compared to television which is expensive. It is also portable i.e. it can be easily transported from one place to another. It is credible as it transmits messages that its listeners hold important. Radio can also present news as it happens, brings the voices of news makers and artists into the homes of listeners. It also provides dramatic shows and other entertainment, which listeners can visualize even in the absence of visuals. For that reason, radio enjoys the advantage of simultaneity. It requires little eﬀort of its consumers to comprehend its message. It is a good companion that entertains and informs its listeners.
Kuewumi (2019) asserted that imagine a world without radio; it will be like a garden without ﬂowers and trees. Radio daily feeds us with information, teaches us and calms our nerves. If radio is well understood and its potentials realized, hardly will there be any one that will live without a radio. Many anxious moments will be healed. “Radio is a vehicle for projecting personality through which it attracts and holds an audience. It is an eﬃcient instrument for getting a message to a large number of people at the same time, because it transcends the boundary of space and time, and also leaps across illiteracy barriers (Onabajo, 2019).
Egbuchulam (2017) asserts that radio has been a major communication tool for improving the quality of people’s lives, bringing to their doorstep news, entertainment and education through its programmes. Despite the worldwide enchantment with the internet and web-based learning, radio still retains the advantage of being able to serve dispersed, isolated, and disadvantaged communities aspiring to overcome the barriers of illiteracy and physical distance in many countries. Listeners use and relate to radio in very diﬀerent ways compared to other media. Listeners use radio for various reasons one of which is for emotional support, to keep their spirits up through programmes, and the result will determine to a large extent the attitude listeners would have to programmes. People listen to radio to be informed, entertained, educated, follow their favorite’s football team, and follow fashion trends or popular music, among others.
According to Oliveira, Portela, & Santos (2012), it is assumed that listeners make their own interpretations of a radio programme – if the presentation includes something they can relate to, something familiar. The encounter between the radio programme and the listener is regarded as a meaning making process within a cultural context.
This meaning making process is inﬂuenced by a variety of factors, such as the radio programme topic, design and the socio-cultural variations in experiences, knowledge and cultural dispositions. “The ﬁgures of those who listen to radio continue to increase thus indicating an increasing aﬃnity for the free and participatory opportunities oﬀered by radio stations” (Bamgboye, 2019). Radio plays an integral role in providing its listener with news, music and other programmes, while also acting as a voice that represents them as well as the society at large. It is therefore no argument that radio serves as a means of communication. In the aspect of information, radio provides information in terms of news that is, the day-to-day information within and outside the country. Radio also encourages its listener to know more about entertainment, education, and politics; they can also participate through phone-in programmes, talk shows and motivational programmes. Radio generally helps to broaden the knowledge intellectually and morally.
Kwara state polytechnic Campus Radio popularly known as KWARAPOLY FM 88.5 is a campus radio located inside school campus, and they poised themselves to have given the best of information on the latest events and stuﬀs happening around the world. The station is striving hard to give to the society the best in the world of radio broadcasting. Since her inception, kwarapoly FM 88.5 Campus radio, ilorin has been able to reach the world and make positive impact on the students & staﬀ of Kwara state polytechic,Ilorin and also more greatly on the Community Host of oke-ose and its environs.

1.2        STATEMENT OF THE PROBLEM
The signiﬁcance of radio in informing, educating, and entertaining students in the educational institution is not in doubt, and it is one way by which they keep in touch with the contemporary world. It can be assumed that before the advent of radio, information on what is happening outside the school premises especially in the educational and social world was (would be) diﬃcult to discern by students. Even after the advent of radio and going a step further to establish campus radio stations, there is still doubt as to how many students are aware of what is happening beyond the walls of their school premises, and in the global world. As students, especially of higher institutions, it is imperative that they keep abreast of goings-on around them, in the country and the world at large. It is worthy to note that the residents in the states where campus radio stations are located also beneﬁt by listening to radio station that is been moderated by youth and intellectuals whose energetic nature will oﬀer the best in terms of news, entertainment, education and information. This study therefore seeks to examine the listenership level and perception of kwara state polytechnic campus radio programs.

1.3         OBJECTIVES OF THE STUDY
The following are the objectives of this study:
I. To examine the listenership level and perception of kwara state polytechnic campus radio program.
II. To determine factors affecting the listenership level of kwara state polytechnic, Ilorin campus radio program.
III. To examine perception of the public on the quality of program aired on kwara state polytechnic Ilorin campus radio.

1.4         RESEARCH QUESTIONS 		
I. What is the listenership level and perception of kwara state polytechnic campus radio program?
II. What are the factors affecting the listenership level of kwara state polytechnic, Ilorin campus radio program?

III. What is the perception of the public on the quality of program aired on kwara state polytechnic campus radio?

1.5        SIGNIFICANCE OF THE STUDY
The following are the signiﬁcance of this study:
The outcome of this study	will educate	the	students, education administrators and the general public on the relationship between listenership level and perception of kwara state polytechnic, Ilorin campus radio programs. It will also reveal the advantages of listening to campus radio stations. This research will be a contribution to the body of literature in the area of the listenership level and perception of the public on campus radio station and its programs, thereby constituting the empirical literature for future research in the subject area.

1.6        SCOPE/LIMITATIONS OF THE STUDY
This study is limited to residents in oke-ose, Kwara State where kwara state polytechnic campus radio is located. This study is academic based. However, the time frame of the study will be limited to a period of two semester and stipulated in the academic calendar and curriculum of kwara state polytechnic.

1.7       DEFINATION OF KEY TERMS
I.  LISTENERSHIP LEVEL
The extent to which individuals or groups engage with and regularly tune into the kwara state polytechnic campus radio programmes. It reflects audience size, frequency of listening and levels of attentiveness
II. PERCEPTION
The way listeners interpret understand and form opinions about the content and presentation of the campus radio programmes. This include attitudes preferences and satisfaction levels with the broadcast.
III. CAMPUS RADIO PROGRAMME
A series of educational information, or entertainment broadcast produced and transmitted by kwara state polytechnic radio station station. These programmes cater to the polytechnic community and surrounding areas.
IV. LISTENERS IN OKE-OSE
This refers to the audience residing in or around oke-ose a locality where individual tune into the kwara state polytechnic campus radio program. These listeners form the subject of the study in terms of their engagement and perception of the broadcast. 
CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION 
This chapter is the literature review of this study and will consist of three major sections which are the theoretical framework, conceptual framework and the review of relevant literature. The theoretical framework will describe the theories that explain listenership level and perception of the public towards campus radio programs. The conceptual framework will present the description of various concepts including the history of radio in Nigeria, nature of radio, radio listenership and advantages of listening to radio. The review of relevant literature will consist of past studies conducted in the subject area, its aim and outcome.
2.1         CONCEPTUAL FRAMEWORK
2.1.1      BRIEF HISTORY OF RADIO IN NIGERIA

Radio started in Nigeria with the introduction of the Radio Distribution in the year 1933 in Lagos by the British colonial government under the Department of Post and Telegraphs (P&T). The Radio Distribution system, (RDS) was a reception base for the British Broadcasting Corporation and a relay station, through wire systems with loudspeakers at the listening end. In 1935, the Radio Distribution System was changed to Radio Diﬀusion System with the aim of spreading the eﬀorts of the Britain and her allies during the Second World War through the BBC. The Ibadan station was commissioned in 1939, followed by the Kano station in 1944. Later a re-appraisal of radio broadcast objectives gave birth to the establishment in 1950 of the Nigerian BroadcastingService (NBS). The NBS began broadcast in Lagos, Ibadan, Kaduna, Kano and Enugu on shortwave and medium wave transmitters. Through a bill by the House of Representatives, the Nigerian Broadcasting Corporation (NBC) was established in 1956. The NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established in 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. With the creation of more states and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the nation. Each state owns and operates at least one radio station
Transistor radio was the premier channel of information communication. It has been in use several decades before the invention of other information communication channels. Its existence could be dated back to the twentieth century. Wikipedia (2012) asserted that a transistor is a semiconductor device with at least these terminals per connection to an electric circuit. The ﬁrst patent for the ﬁeld eﬀect principle was ﬁled in Canada by Austrian Hungarian Physicist Julius Edigar Lilienfeld on October, 22, 1925. Lilienfeld (1925) opined that the invention of the transistor was ﬁled in 1925 but Lilienﬁeld published no research articles about his devices and his work was ignored by industry.
Tracing the historical development of radio from distribution system to radio diﬀusion or radio fusion and transistor radio dry cell battery was the only source of power and its radio batteries are very cheap and readily available even in the most remote areas of Nigeria but now digital radio had replaced the transistor radio.
Radio ranked as the most popular means of disseminating information, regardless of the continent. It is very appealing because of some distinguishing features of interactivity, its capacity to provoke dialogue and to solicit the participation of local population with lower production costs and extreme versatility. Omenesa (1997) observed that radio programmes are usually timely and capable of extending messages to the audience no matter where they may be as long as they have a receiver with adequate supply of power. The absence of such facilities as road, light and water are no hindrance to radio. Similarly, such obstacles as diﬃcult topography, distance, time and socio-political exigencies do not hinder the performance of radio. He further observed, that illiteracy is no barrier to radio messages since such messages can be passed in the audience own language. Another advantage of radio programme is that it can be done almost anywhere through the use of a tape recorder (Nwuzor, 2000). Radio lends itself
Just as well to rapid interventions as to the broadcasting of in-depth reports and is just suitable for the dissemination of information as it is for entertainment and    for educational 
Purposes.
2.1.2       HISTORICAL OVERVIEW OF KWARAPOLY RADIO
Kwarapoly Radio, the campus-based radio station of Kwara State Polytechnic, Ilorin, has a rich history rooted in the institution's commitment to education and community development. Established as part of the polytechnic's efforts to provide practical training for students in media and communication fields, the station began as a small-scale operation. Its initial goal was to serve as a training platform for Mass Communication students while fostering a sense of community among staff and students. The radio station also provided a means to disseminate information within the campus and promote cultural activities. In its early years, Kwarapoly Radio operated with limited resources, broadcasting primarily to the campus and its immediate surroundings. The station's programming focused on educational content, campus news, and cultural enrichment, reflecting its role as a teaching tool and community voice. Despite its modest beginnings, the station quickly gained popularity, becoming a central hub for campus life and an integral part of the polytechnic's academic and social activities.
As the station grew, it expanded its reach and influence, eventually catering to audiences beyond the polytechnic community. Upgrades in equipment and infrastructure allowed for broader transmission, bringing the station's diverse programming to listeners across Ilorin and other parts of Kwara State. The inclusion of talk shows, music, entertainment, and public affairs programs diversified its content and attracted a wider audience. Partnerships with local organizations and government agencies further enhanced the station's reputation as a platform for community engagement and social advocacy.
Today, Kwarapoly Radio is a vital part of Kwara State's media ecosystem, serving both the academic community and the broader public. It continues to provide a platform for dialogue, education, and entertainment while contributing to the socio-economic and cultural development of the state. For students, it remains a hands-on training ground that prepares them for careers in broadcasting and media. The station's enduring success highlights the importance of campus-based radio in fostering community engagement and promoting societal growth Today, Kwarapoly Radio is a vital part of Kwara State's media ecosystem, serving both the academic community and the broader public. It continues to provide a platform for dialogue, education, and entertainment while contributing to the socio-economic and cultural development of the state. For students, it remains a hands-on training ground that prepares them for careers in broadcasting and media. The station's enduring success highlights the importance of campus-based radio in fostering community engagement and promoting societal growth.

1.1.3  NATURE OF RADIO
Onabajo (1999) describes radio as one of the many ways of getting messages to a large number of people at thesame time, because it transcends the boundary of space and time, and also leaps across illiteracy barriers. Asekun-Olarinmoye (2018) explains that radio is the single most important media equipment, because it reaches larger audiences anywhere in the world. This is so because it is fast, as events occur they are related to the potential audience” Onabajo (2019) further asserts that radio can persuade and eﬀectively inﬂuence a large audience, there by contributing substantially to the building of a national consensus. Furthermore, it is a powerful instrument in thearea of public enlightenment, on health issues, family planning, cultural re-awakening, business improvement and other social development issues (Onabajo, 2019).
Radio has the ability to reach millions of people simultaneously, yet it speaks to an individual personally. The listener feels a great companion in his radio especially when it is discussing something so relevant, sensible or personal to him (Kuewumi, 2019). It is amazing how radio can reach a large number of people and it’s still so personal to each individual who listens.
Listeners depend so much on radio to get information, entertainment and education. It is a companion to its listener. Programmes of interest therefore have a strong hold on the listener that if there is power failure or unavailability of batteries, the listener’s day seems incomplete. Radio for those who love it, is perhaps more than a friend, because the language of radio is many times soft and gentle, appealing, teaching and persuasive (Kuewumi,2019).
Radio has the ability to talk back to its listeners when messages are sent, through phone calls, text messages, social media (Twitter, Facebook, etc.). This (interactive nature of radio) puts members of an audience in touch with one another, and creates a horizontal ﬂow of communication. McLeish (2018) explains that radio is selective. This means that choice for the listener is only in his mental
Switching-oﬀ which occurs during an item which fails to maintain his interest, or when he tunes to another station.
Radio allows its listener to consciously or unconsciously select contents, unlike other mass communication media (newspaper, magazine) where the reader has too many contents to decide which to attend to ﬁrst. Kuewumi (2019) referred to radio as a blind medium that paints pictures in the mind of the listener. A blind medium, but one which has capacity to stimulate the imagination such that as soon as voice comes out of the loud speaker the listener attempts to visualize what he hears and to create in the mind’s eye the owner of the voice. In essence, listeners many times detect and create scenarios just by hearing sounds, yet it is a blind medium.
Radio is a powerful electronic medium that is utilized in bringing political, economic and social news to any community or group of communities faster than other media. In his contribution on the role of radio, Asemah (2011) says it has brought stimulus into the house, brings about competitions within families, thereby, grooming people who will contribute positively to the process of development. Asemah, Anum and Edegoh (2013) notes that radio serves as an opinion leader in its news commentary and editorial. In programmes like drama, radio mirrors the society, presenting issues relevant to society inaction which creates easy understanding and learning. Radio informs and educates the Listeners in its discussion and documentary programmes. It also entertains in its light programmes like musicals, sports, comedy and dances. It seeks to improve the society in its special occupational programmes geared towards agriculture, business and other related areas.
The radio is a popular and ubiquitous medium of mass communication and the most pervasive in every part of the world (Okoro, 2018). The researcher considers the pros of radio as follows:

· Pervasiveness: The radio is not only highly intrusive but also possesses the power to shatter walls of privacy the moment it is on. It possesses a universal attribute which enables it to cut across the barriers of illiteracy and poverty.
· Immediacy: The radio has the capacity to relate the events to the audience as it is happening. Okoro (2018) avers that the radio relays signals to the home at the speed of 186,000 miles per second. The radio can also transport the audience to the scene of event while still at home.
· Economy: Radio is economical medium in terms of buying radio sets and in terms of programme production, airing and set maintenance.
· Flexibility: Replacement of message at the last minute with minimum cost and inconvenience is easy in radio programming. Also radio is ﬂexible in providing specialized programming for varied audience-types.
· Presence: The human warmth and power of the voice associated with the radio create unseen, near realistic physical presence.

Radio can be employed to pass vital information about the right attitude, behavior, knowledge, technique and skills, which are expected from the members of the public. Radio has been found to be one of the most eﬀective media for transforming a hither-to, under-developed society to a developed polity. Ojebode (2018) agrees with this of thinking when hesitates that with few years of its emergence, the radio has metamorphosed from being an object of private concern, to a political and development instrument in the hands of government and NGOs. The information dispersing and the enlightenment role of the radio is the commonest of its functions. 
Asemah (2018) avers that the dissemination function of the radio covers information to people’s alertness to health, agriculture, education, economy, politics, etc.

2.1.4  CHARACTERISTICS OF RADIO
1. Portability and Accessibility
Radio is highly portable, allowing listeners to access content anywhere and at any time. Unlike other media that require visual engagement or stationary devices, radio can be accessed through car radios, mobile phones, and portable devices, making it ideal for people on the move. This characteristic ensures radio remains a preferred medium for reaching both urban and rural populations.
2. Immediacy
Radio is an instantaneous medium that can broadcast real-time information, such as news, weather updates, and live events. This immediacy makes it particularly useful during emergencies and crisis situations, where timely dissemination of information is critical. Its live broadcasting capability helps it remain relevant and impactful in a rapidly changing world.
3. Cost-Effectiveness
Producing and broadcasting content on radio is generally more affordable compared to other media like television or film. This cost-effectiveness extends to both the producers and the audience, as radios are inexpensive to own and operate. As a result, radio has become a widely accessible medium, particularly in developing regions where resources may be limited.



4. Wide Reach
Radio has the ability to reach a vast and diverse audience, including remote and underserved areas where other forms of media might not penetrate. With its broad transmission capabilities, radio bridges communication gaps across geographic, economic, and social barriers, making it a critical tool for mass communication.
5. Theater of the Mind
Radio relies on audio-only communication, which engages listeners' imagination. Through sound effects, music, and the spoken word, radio creates vivid mental images and emotional connections. This "theater of the mind" makes radio a uniquely engaging and personal medium, capable of evoking strong responses from its audience.
6. Flexibility and Adaptability
Radio is a versatile medium that can cater to various content types and audience preferences. It accommodate: formats such as news, music, talk shows, educational programs, and advertisements. Its ability to adapt t different languages, cultures, and local contexts makes it a dynamic medium that resonates with a wide range of listeners 

2.1.5 ROLES OF RADIO
1. INFORMATION DISSEMINATION
Radio serves as a vital platform for delivering timely and accurate information to the public. It broadcasts news, weather updates, public service announcements, and emergency alerts. Due to its immediacy, radio is particularly effective during crises or natural disasters when other forms of communication may be disrupted.
2. EDUCATION
Radio is a valuable tool for promoting education and learning, especially in remote or underserved areas.
Educational programs on topics such as health, agriculture, literacy, and civic education are broadcast to empower communities. In many developing regions, radio plays a significant role in distance learning, reaching students who lack access to formal schooling.
3. ENTERTAINMENT
One of radio's most popular roles is providing entertainment through music, drama, comedy, talk shows, and sports commentary. Radio stations often cater to diverse tastes and preferences, making it a preferred medium for many listeners. Its ability to engage and entertain audiences contributes to its enduring popularity.
4. CULTURAL PRESERVATION AND PROMOTION
Radio serves as a platform for promoting and preserving local culture and traditions. By broadcasting programs in local languages, sharing folk music, and discussing cultural practices, radio helps strengthen cultural identity. It also provides a platform for emerging artists and performers to showcase their talent.
5. SOCIAL ADVOCACY AND MOBILIZATION
Radio is a powerful tool for advocating social change and mobilizing communities. It raises awareness about critical issues such as human rights, gender equality, environmental conservation, and public health. Through call-in programs and community-focused shows, radio fosters dialogue, encourages participation, and amplifies marginalized voices.

2.1.6 TYPES OF RADIO PROGRAMME
1. News and Current Affairs
These programs focus on delivering timely and factual information about local, national, and international events. News bulletins, investigative journalism, and interviews with experts or public figures fall under this category. Current affairs programs also include analysis and discussions of trending issues, making them essential for keeping the public informed.
2. Music Programs
Music is a central component of radio programming, with stations often dedicated exclusively to various genres, such as pop, classical, jazz, or regional music. Music shows may feature live performances, countdown charts, or thematic playlists, often accompanied by commentary from presenters or DJs.
3. Talk Shows
Talk shows involve discussions on various topics, such as politics, health, education, relationships, and lifestyle. These programs often include guest speakers, experts, and audience participation through live calls, messages, or social media. Talk shows foster dialogue and provide a platform for diverse opinions.
4. Drama and Storytelling
Radio dramas and storytelling programs use sound effects, voice acting, and narration to create immersive audio experiences. These shows may involve fictional stories, folktales, or serialized dramas that entertain and sometimes educate audiences.
5. Educational Programs
Educational radio programs are designed to inform and teach specific audiences. Topics may range from health and hygiene to science, technology, and language learning. Such programs are especially impactful in rural areas or regions with limited access to formal education.
6. Sports Coverage
Sports programs include live commentary on games, match previews, post-match analysis, and discussions about athletes and teams. These programs are popular among sports enthusiasts and often incorporate audience participation through call-ins and predictions.

2.1.7        RADIO PROGRAMMING TECHNIQUES
Radio programming techniques refer to the methods and strategies used to create engaging and effective radio content. These techniques ensure that programs meet audience expectations, maintain interest, and fulfill the objectives of the station. Here are key radio programming techniques:
1. Audience Targeting
Understanding the preferences, demographics, and needs of the target audience is crucial.
Programmers design content based on factors such as age, gender, cultural background, and interests. For instance, a youth-oriented station may focus on pop music, while a community station might prioritize local news and educational content.
2. Content Segmentation
Breaking down programs into well-defined segments helps maintain variety and audience engagement. For example, a morning show may include segments like news updates, weather reports, music blocks, and call-ins. This structure keeps the program dynamic and appealing to a broader audience.
3. Consistent Scheduling
Consistency in the timing and format of programs helps build listener loyalty. Radio programmers establish regular schedules for popular shows, ensuring that audiences know when to tune in. This technique also helps in creating a distinct identity for specific programs or time slots, such as "drive-time" shows.
4. Creative Use of Sound
Audio elements such as jingles, sound effects, background music, and voice modulation enhance the listening experience. These techniques create atmosphere, reinforce branding, and make transitions between segments smoother. For example, dramatic sound effects can heighten the impact of a radio drama.
5. Interaction and Engagement
Incorporating interactive elements, such as call-ins, live chats, polls, and social media integration, fosters audience participation. This technique not only keeps listeners engaged but also provides valuable feedback about audience preferences

  2.1.8      RADIO LISTENERSHIP
Majority of the population listen to radio regularly especially adults and young ones. Surprisingly, many listeners are loyal to their favorite’s stations and are often tuned for long periods to a station (Ismaila, 2018). Listeners use and relate to radio in a very diﬀerent way to other media. Ninety percent of listeners are actually doing something else while listening to radio. Typically this will be routine tasks for example, driving, chores, housework (Radio Advertising Bureau, 2018).The majority of people are listening to radio on their own. Even if they are listening when other people are around, it is still very rarely a group experience: they will have their own personal experience of the output which is not shared with other people. Their inner eye, and their feelings, is doing the work (Radio Advertising Bureau, 2018). This possibly explains why individuals have preferences amongst the radio stations at their disposal. The listenership level of the Federal University of Technology Minna campus radio programs can be seen from the 12,838 Facebook page likes the page has received as at June, 2016.
According to Chess tango (2012), Nigeria’s top radio stations that people listen to  are:

99.9 – Beat FM (keﬃ street, Ikoyi,Lagos) —facebook fan-page (378,187 likes)
95.1 – Wazobia FM (Lagos) —-facebook fan-page (118,591 likes )

99.3 – Nigeria Info (Lagos) —facebook fan- page (43,383 likes)

88.9 – Brilla FM (Lagos) – sports —facebook fan-page (32,565 likes)

96.9 – Cool FM (Lagos) – urban music —facebook fan-page (14,109 likes)

97.3 – Classic FM (Lagos)- facebook fan-page (12,365 likes)

93.7 – Rhythm FM – (Lagos) —facebook fan-page (11,439 likes)

92.3 – Inspiration FM (Lagos) —facebook fan-page (5,203 likes)

100.5 – Ray Power FM (Alagbado, Lagos) —facebook fan-page (5,094 likes)

105.1 – City 105.1 (Oregun, Lagos) —facebook fan-page (1,303 likes) 
	According to a latest report by the Radio Audience Measurement Survey (RAMS), about 90% youngsters in South Africa tune in to radio at least once in week. The statistics show that youngsters over the age of 15follow this kind of listening habit.

2.1.9 ADVANTAGES OF LISTENING TO RADIO
According to Oyelade (2006), listening is the ability to perceive information adequately. It is a receptive communication skill, which allows the audience to receive information. It is also a skill that enhances the growth of knowledge and development of students either morally or intellectually. Most people want to be heard, but very few people are good at listening. People tend to spend more time evaluating what is being said or mentally composing their responses than they do actually listening (Sekouri,2018). Judging by the fact that few people are good listeners means that people who possess this rare skill have some advantages which include:

Obtaining Information
Attentive listening helps an individual to learn more about people, things and the society at large. In essence, it creates a forum for awareness on various issues and increases the volume of knowledge of a person. Through obtaining information, an individual learns more about people which is helpful personally
and professionally, because it creates a better understanding of people and realities of life.
Interpreting Information for great clariﬁcation
Careful listening helps an individual to avoid confusion, misunderstandings and conﬂicts that are common in communication ﬂow, especially when messages are relayed. Careful listening oﬀers an opportunity to clarify information that is being passed across. It also helps the individual to interpret such messages to his or her understanding.
Analyzing Information
Listening aids critical identiﬁcation, absorbing and analyzing of messages, through an internal process.
Befler relationships
Listening creates a feeling of goodwill in intimate and professional relationships. Many relationships have been broken because of lack of understanding, which could be as a result of low listening skill. By listening non-judgmentally, relationships can be improved. It pays to listen without judgment.
Airtime
If you listen ﬁrst, others are more likely to return the favour. There will always be people who, because of stress,self-absorption or other reasons, will use another person's ear and not return the favour. Nevertheless, the greatmajority of individuals understand there should be give and take in conversation (Sekouri, 2013).

2.1.10  STRENGTHS AND WEAKNESSES OF RADIO
The most important advantage radio oﬀers is its ability to reach speciﬁc audiences through specialized programming. Radio can be adapted for diﬀerent parts of the world, and can reach people at diﬀerent times of the day, because its signals are strong and can reach almost all corners of the world, with an instant message (Odetoyinbo, 1998)
Radio is not expensive. To obtain a radio set is very cheap, compared to other medium. It could take the form of transistor radio, Walkman, and mobile phones. It is portable. It can be easily carried around. Unlike other mediums which require full attention, radio can be listened to while doing other activities such as, driving, house chores, reading, etc.
Radio is faster and ﬂexible in the presentation of news and events more than all other media of mass communication; this is because as events occur they are related to the audience. It gives listeners opportunity to make informed choices about decisions
It is interactive and allows for immediate feedback from the audience. Listeners are allowed to call in and talk to radio personality immediately about a subject they are discussing. This makes the programme more interactive where a variety of listeners can give their opinion. Radio messages can be easily understood.
One of the biggest disadvantages to radio communication technology is the limited range of a radio signal. A powerful radio signal is only capable of reaching receivers within a speciﬁc geographic region, requiring that vast network of radio stations be set up to communicate eﬀectively to a large or spread-out group of receivers.
According to (Hartman, 1999) radio signals are also susceptible to interference from atmospheric conditions another broadcasts. In addition, it can be hard to receive a clear signal from certain locations, such as areas shielded by mountains. A structure's insulation or electrical interference from other appliances can diminish the eﬀectiveness of an individual radio receiver. Like most other forms of electronic communication, radio requires the presence of electricity, both at the point ofthe transmission and the point of reception.
While battery-powered radios are common, these power needs are more cumbersome than those of land line telephones, which can operate using electricity already in the lines to make calls even during periods of emergency or power outages. A powerful radio transmitter, such as a regional broadcast station, requires large amounts of electricity at all times to send out its signal (Hartman, 1999).
Finally, radio communication relies on a very limited spectrum of bandwidth frequencies. This is why commercial radio stations sometimes seem to overlap or blend together, and why the regulatory radio body National Broadcasting Commission (NBC) strictly regulates the use of all publicly-owned airwaves.
Radios require a relatively large amount of bandwidth relative to the amount of date they transmit, leading to more and more air space being allocated for cell phone networks and wireless Internet networks.

2.2    THEORETICAL FRAMEWORK
The study was built around two theories which are: Uses and gratiﬁcation theory and individual diﬀerences theory.


2.2.1 USES AND GRATIFICATION THEORY
The theory falls under the Active Audience theories which focus on the eﬀects of the media on the audience. Active audience explains what people do with the media as opposed to source-dominated theories which focus on the eﬀects of the media on people. The assumption is that individual’s inﬂuence the eﬀects that the mass media have on them. The theory is based on the premise that the audience uses the media to gratify certain identiﬁed needs (Mc Quail, 2019).
The audience selectively chooses, listen to, perceive and retain the media messages on the basis of their needs,beliefs, and more.Four domains of individual needs which the media would gratify as identiﬁed by Mc Quail (1994) are:

· The use of media as a form of diversion or escapism
· The use of media as a form of companionship for those who are socially isolated
· The use of media to understand and evaluate one’s personal identity.
· The use of media as a form of surveillance to provide information on the social world.

The ﬁve elements of the Uses and Gratiﬁcation model as deﬁned by Kad and Blumber (2004) are:
· The audience is conceived to be active and goal directed
· There is no straight line eﬀect of media content on attitude and behavior
· The media competes with other sources of need satisfaction.
· The goals of mass media can be derived from qualitative data supplied by individual audience members.
The media is an essential part of our everyday life, as it aids in the navigation of our social reality in particular (Alasuutari, 1999). He believes that radio is an extension of ourselves with our external world. Radio has an invisible role as a “mind-altering device,” we tune in to a station which corresponds to our current frame of mind, this enforces or stabilizes our mood or we may select a station to listen which invokes and entices diﬀerent emotional state (Alasuutari, 2019). Applying the uses and gratiﬁcation theory to this research, Students and residents in oke-ose and around kwara state polytechnic listen to the campus radio to meet contained needs. They have the power to shape any aspect of the radio sector, and they are also a resource which can ensure a long or short term sustainability of the medium. This group of respondents in this research will make decisions about which content to choose based on their expectations of having some needs met; but the eﬀorts required in meeting the needs will eventually inﬂuence the decisions they make. They select the content that will likely satisfy their needs, they selectively consume the content and there may not be any eﬀect. Therefore, their listenership level and perception is based on their needs, which could be to get informed, educated, entertained, and more.

2.2.2 INDIVIDUAL DIFFERENCES THEORY
The individual diﬀerence theory was propounded by Melvin De Fleur (2017). The theory postulates the individual perceptive way in psychological endowment. No two individuals are the same and this is due to the way they were individually brought up in their environment and social life. Humans are biologically, physically, psychologically and genetically diﬀerent.
The theory based its assumption on the fact that the audience of mass media is heterogeneous, it is made up of people with diﬀerent disposition, characteristics, personality, experiences, demographics, psychographics. These Socio-psychographic factors determine how an individual reacts towards media content.
In relating this theory to the study, the students and residents in and around kwara state polytechnic are a segment of an audience; they constitute people with diﬀerent characteristics, age, sex, feelings, dispositions, etc. Therefore, this theory shows that the perception and listenership level of students and residents in oke-ose and around kwara state polytechnic will diﬀer due to diﬀerences in individuals. If a particular student ﬁnds pleasure in a radio programme, it is very possible that another student will detest it and prefer another programme. Also, the type of programs accepted and like by students might not be liked and accepted by residents living outside the campus.

2.3 EMPRICAL REVIEW
Radio is a very potent communication medium with unique attribute which make it capable of reaching a wide range of audience simultaneously availing mankind the best means of information dissemination and reception (Acholonu, 2009). Radio is seen as the most eﬀective, spontaneous means of communication and an electronic information carrier. Owuamalam (2007) posits that radio is: An electronic device which transmits sound signals into the air, at particular frequencies. The radio receiver translates the signals to comprehensive aural messages as intended and provided by the source. It is the ﬁdelity of the radio receiver that ensures clarity in reception and eliminates entropy (noise) which impedes meaning. The broadcast audio medium of radio is believed to be the most eﬀective, popular and credible medium for reaching a large and heterogeneous audience (Nwabueze, 2007). Articulating views on the many beneﬁts of radio as a medium of communication particularly in the rural areas, Asemah, Anum and Edegoh (2013) assert that radio can be used to mobilize the people at the grassroot level for community development and national consciousness. According to the authors, no serious mass oriented development, especially in rural communities in Africa ever succeeds without the active involvement of the people within the traditional system. Rural radio programme serves as a source of cultural, political, health and other educational and enlightenment programmes for the masses, leading them towards
Self-actualization and national development. This probably informs the submission of Asemah, Anum and Edegoh (2013) that much of the failure that attends government mass - oriented programmers are traceable to the fact that policy makers at the national level fail to utilize this powerful and credible medium.

CHAPTER THREE
RESEARCH METHODOLOGY
[bookmark: _Toc167826369]3.1 	Introduction
This  chapter  deals  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  is  carried  out  following  some  logical  steps  that  will  facilitate  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Furthermore,  the  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample size  and  Sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc167826370]3.2	Research Design
This study investigates the effects of Listenership level and perception of kwara state polytechnic. The research adopts survey research design, this is chosen base on the nature and scope of the study. Kerlinger & Lee (2010) asserted that survey method is one of the oldest research methods. According to W. K. Pertiwi (2016), this method is simply the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc167826371]3.3 	 Population of the Study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick [2016] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population of this study was limited to students of Kwara State Polytechnic, Ilorin. There are six institutes in the institution (Institute of Information and Communication Technology, Institute of Finance and Management Studies, Institute of Environmental Studies, Institute of Applied sciences, Institute of Technology and Institute of General Studies) with over 40 departments. According to the Management Information System (MIS, 2023), Kwara State Polytechnic, Ilorin, the total population of students in the institution is estimated to 40,000. However, the target population of this study was limited to students in some selected departments across all the institutes in Kwara State Polytechnic, Ilorin.
3.4 [bookmark: _Toc167826372][bookmark: _Toc167826373]Sample size and Sampling Technique
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.  In  order  to determine  the  sample  size  for the  study,  the  researcher adopts Taro  Yamane method.  Taro Yamane formula is presented as follows:

Where;  
	n = Sample size
 	N = Entire population (311,500)
 	e = Entire population (0.1)
 	1 = Unit [a constant figure] 

Using the above formula, the sample size of this study is approximated to 100.
According to Mugenda and Mugenda (2003), sampling technique is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that was selected to represent the entire population of study, sampling simply refers to the selection process of the respondents (Denscombe, 2013).
In view of this, multi-stage sampling technique was adopted for this study. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
At the first stage of sampling, purposive sampling technique was adopted. Purposive sampling a form of non-probability sampling method where a researcher make a subjective decision based on the respondents considered to be most efficient and resourced for a study. Using this technique, two institutes in Kwara State Polytechnic was sampled. Hence, Institute of Information and Communication Technology (IICT) and Institute of Finance and Management Studies (IFMS) are considered most appropriate for this study.
At the second stage of sampling, simple random technique was adopted. It is a subset of a statistical population where each member of the population is equally likely to be chosen. Using this technique, two departments in each of the two institutes above will be selected. Hence, Mass Communication department and Computer Science department will be sampled in IICT while Public Administration department and Business Administration department will be sampled in IFMS.
At the last stage of sampling, convenient sampling technique was employed. Convenient sampling technique is a form of non-probability sampling method where units are selected for inclusion in the sample because they are the easiest for the researcher to access. Using this technique for this study, the researcher was administered questionnaire to students who are mostly accessible to the researcher in the above selected departments.
3.5 	 Research Instrument 
Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A was conceptualize on introduction and familiarity of respondents to the topic understudy, part B was contain items designed to obtain data on the research topic while part C was soughed the demographic profile of the respondents. 
[bookmark: _Toc167826374]3.6 	 Validity and Reliability of the instrument 
In order to ensure that relevant items was included in the questionnaires, relevant literatures was consulted before the questionnaire was drafted. Expert validity method was adopted where a constructed questionnaire draft was given to the project supervisor for scrutiny. A pre-test method was employed. Hence, few copies of the questionnaire was used to pilot-test the reliability of the instrument. This is essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc167826375]3.7 	 Method of Administration of Instrument and Data Collection 
The  measuring  instrument  to  be  used  in  collecting  data  is  questionnaire.  However, the instrument was administered to respondents via online. This process was achieved through the instrument of Google form machine. The Researcher was ensure that all questions contain in the instrument are attempted by the respondents. However, the submission of attempted questionnaire was contrived within a period of 48-hours. This is to ensure adequate monitoring of data collection. More so, the researcher ensured that a respondent attempt not more than one questionnaire in order the safeguard the quality of data collection.
[bookmark: _Toc167826376]3.8 	 Method of Analysis 
The purpose of collecting data is to solve the problems at hands. In analyzing the data collected through the questionnaires, simple percentage table and cross tabulation will be used in the course of this research and descriptive analysis of data presented in the table shall follow. This is one of the most adopted means of data analysis employed by many social science researchers. 









CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
 4.0 	 Introduction 
This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administered to respondents. The questionnaires were represented in two sections, demography and basic questions which are relevant for the study. All data collected from the questionnaire are represented in table and percentage analyses were done under table. A total of 100 questionnaires were administered and 100estionnaires were retrieved and respondents answered all research questions accordingly. 
 4.2 	 DATA PRESENTATION 
DEMOGRAPHY OF RESPONDENTS 
 Table 1 Question 1 Sex of respondents 
	 Sex 
	 Frequency 
	 Percentage (%) 

	 Male 
	 52 
	 52% 

	 Female 
	48
	 48% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From the table  above, it shows  that  52(52%)  of  the  respondents are male while  48(48%)  of  the  respondents are female. Thus male respondents are more than Female respondents in this survey. 
 Table 2 Question 2: Age of respondents 
	 Age 
	 Frequency 
	 Percentage (%) 

	Under 20years
	 20 
	 20% 

	 21-25years 
	 30 
	 30% 

	26-30years
	35
	 35% 

	31years and above
	 15
	 15

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  20(20%) of respondent are between the age of  -Under 20years, are  between  21-25years,  30(30) and between 26-30years 35(35)  respondents are  between the age of 31years and above  15(15%)
 Table 3 Question 3: Religion of respondents 
	 Religion 
	 Frequency 
	 Percentage (%) 

	 Islam 
	55
	 55% 

	 Christian 
	 40 
	 40% 

	 Traditional 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The  table  above  shows  that  55(55%)  respondents  are  Muslim  and  40(40%)  of  respondents  are  Christian and 1(5%) choose traditional as his religion. 
 Table 4 Question 4: Education qualification of respondents 
	Occupation
	 Frequency 
	 Percentage (%) 

	 Student  
	 42 
	 42% 

	 Civil servant 
	 38 
	 38% 

	 Business owner 
	 20 
	 20% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  42(42%)  of  the  respondents  are  students,  38(38%)  are  civil servant and 20(20%) of the respondents are business owners. 
 Table 5 Question 5: Marital status of respondents 
	 Marital status 
	 Frequency 
	 Percentage (%) 

	 Single 
	 75
	 75

	 Married 
	 20
	 20

	 Divorced 
	 5 
	 5 

	 Widow 
	 - 
	 - 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
 From  the  table  above  it  shows  that  75(75%)  of  respondents  are  single,  20(20%)  of  respondents  are married and 5(5%) are divorced. 

ANALYSES OF RESEARCH QUESTIONS FROM QUESTIONNAIRES 
Table 6
 Question 6  How often do you listen to Kwara State Polytechnic FM ? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Multiple times a day 
	 30
	 30%

	No Daily
	 30
	 30%

	A few times a week
	 20
	 20%

	 Occasionally
	 10
	 10% 

	Rarely
	10
	10%

	TOTAL
	100
	100%


Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%) of the respondent chose multiple times a day ,30(30) chose No Daily, 20(20) chose A few times a week, 10(10%) chose Ocassionally,10(10%) chose Rarely.
 Table 7
 Question 7. What time of day do you most often listen to the radio? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Morning
	 50
	 5% 

	 Afternoon 
	20
	 20%

	Evening 
	 20
	 20%

	 Night 
	 10
	10%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
From the table above, it shows that 50(50%) the respondent chose morning, 20 (20%) chose afternoon,20 (20%) chose evening,10(10%) chose night.
Table 8
 Question 8 On a scale of 1–5, how would you rate your level of interest in the radio programs?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Very low
	50
	 50% 

	Low
	 15
	 15%

	High
	 35
	 35%

	 Total 
	100
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that 50(50%)  of  the  chooses very low,15(15%) chose low,35(35%) chose high
 Table 9
 Question 9  . How did you first hear about Kwara State Polytechnic FM? 
	 Respondents 
	 Frequency 
	 Percentage(%) 

	Friends/ Family
	 30
	30

	 Social Media
	 40
	40

	 Advertisement 
	 25
	25

	Others 
	 5
	5

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From the  table  above,  it  shows  30(30) chose Friends/ Family,40(40),25(25) chose Advertisement,5(5) chose others
Table 10
 Question 10 which specific programs do you listen to regularly on Kwara State Polytechnic FM
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Educational Program
	 50 
	 50

	 News Updates
	 35 
	 35

	 Entertainment Shows
	15
	 15

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  50(50%)  of  the  respondents  chooses Educational Program,35(35%) chose News Updates,15(15%) chose  Entertainment Shows.


 Table 11
 Question 11:  The radio programs are informative and relevant to the needs of the community? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 25 
	 25% 

	 Agree 
	 25 
	 25% 

	 Neutral 
	 20 
	 20% 

	 Disagree 
	 20 
	 20% 

	 Strongly disagree 
	10
	 10% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  25(25%)  of  the  respondents  strongly  agreed The radio programs are informative and relevant to the needs of the community ,  25(25%)  also  agreed,  20(20%)  stay  neutral,  20(20%)  disagreed  and  10(10%)  of  the  respondents  strongly disagreed. 
Question 12:  The presenters are knowledgeable and engaging?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 20 
	 20% 

	 Agree 
	 25 
	 25% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 25
	 25% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed ,  20(20%)  also  agreed,  15(15%)  stay  neutral,  15(15%)  disagreed  and  25(25%)  of  the  respondents strongly disagreed. 
 Table 13
 Question 13:  The content of the programs promotes educational advancement and development? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 10 
	 18% 

	 Agree 
	 60 
	 62% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 20 
	 6% 

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  10(10%)  of  the  respondents  strongly  agreed,  60(60%)  also  agreed,  10(10%) stay neutral, 20(20%) disagreed and 3(3%) of the respondents strongly disagreed. 
Table 14
 Question 14:  The campus radio station addresses local issues effectively? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 20 
	 20% 

	 Agree 
	25
	 25% 

	 Neutral 
	 40 
	 40% 

	 Disagree 
	 10 
	 10% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed,  25(25%)  also  agreed,  40(40%) stay neutral, 10(10%) disagreed and 5(5%) of the respondents strongly disagreed. 
 Table 15
 Question  15:  The campus radio station addresses local issues effectively? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 16% 

	 Agree 
	 22 
	 53% 

	 Neutral 
	 28 
	 14% 

	 Disagree 
	 20 
	 14% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  22(22%)  also  agreed,  28(28%)  stay  neutral  another  20(20%)  respondents  disagreed  
Table 16
 Question 16:  The broadcast timing of programs is convenient for listeners? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 30% 

	 Agree 
	 40 
	 40% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  40(40%)  also  agreed,  10(10%)  stay  neutral,  15(15%)  disagreed  and  5(5%)  of  the  respondents strongly disagreed. 
 Table 17
 Question 17:  The radio station provides a good mix of entertainment and education? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 41 
	 41% 

	 Agree 
	 35 
	 35% 

	 Neutral 
	 11 
	 11% 

	 Disagree 
	 8 
	 8% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  41(41%)  of  the  respondents  strongly  agreed,  35(35%)  also  agreed,  11(11%) stay neutral, 8(8%) disagreed and 5(5%) of the respondents strongly disagreed. 


Table 18
 Question 18:  The language used during the programs is clear and easy to understand? 
	 Respondents 
	 Frequency 
	 Percentage(%) 

	 Strongly agree 
	 40 
	 40% 

	 Agree 
	 20 
	 20% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  indicated  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed .
Table 19
 Question 19: Kwara State Polytechnic FM has contributed significantly to raising awareness of educational opportunities in Kwara State? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 40 
	 40% 

	 Agree 
	 20 
	 20% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  indicated  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed
Question 20: The programs reflect the culture and values of the Oke-Ose community? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 30% 

	 Agree 
	 40 
	 40% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  40(40%)  also  agreed,  10(10%)  stay  neutral,  15(15%)  disagreed  and  5(5%)  of  the  respondents strongly disagreed. 
 4.2 	 Analysis of research questions 
 Research question 1: What is the listenership level and perception of kwara state polytechnic campus radio programs? 
Table  17 answered  research  question  1,  The  table  above  shows  that  41(41%)  of  the  respondents  strongly  agreed,  35(35%)  also  agreed,  11(11%) stay neutral, 8(8%) disagreed and 5(5%) of the respondents strongly disagreed.. 
 Research question 2: What are the factors affecting the listenership level of campus radio kwara state polytechnic program? 
Table  18  answered  research  question  2,  the  table  shows  that  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed. 


Research question 3:  The cost of accessing digital broadcasting limits its adoption by low-income households. 
Table  15  answered  research  question  3,  From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  22(22%)  also  agreed,  28(28%)  stay  neutral  another  20(20%)  respondents  disagreed  . 
 4.3 	Discussion of findings 
The findings from the study on Listenership Level and Perception of Kwara State Polytechnic Campus Radio Programme (Listeners in Oke-Ose) reveal that the listenership level among residents is generally moderate but promising. Many respondents indicated that they tune into the campus radio station at least a few times a week, mainly during the evenings and weekends. However, it was observed that a significant proportion of the population was only partially aware of the full range of programmes aired, suggesting that while there is an audience base, more effort is needed to promote programme schedules and content effectively.
Regarding the perception of the campus radio programmes, most listeners expressed a positive view. They appreciated the station’s focus on educational content, entertainment, and local news that resonates with the immediate community. Many listeners found the language used in broadcasts relatable and praised the presenters for their engaging style. Nevertheless, some respondents pointed out areas for improvement, such as the need for better sound quality, a wider variety of programmes, and more interactive sessions that involve listeners directly through call-ins or social media platforms.
Overall, the study highlights both strengths and opportunities for growth. The campus radio has succeeded in building a recognizable presence in Oke-Ose, yet its full potential is not fully realized. By intensifying community engagement, diversifying content, and improving technical aspects of their broadcast, Kwara State Polytechnic’s campus radio can strengthen its role as an important information and entertainment hub for the local audience. These findings can guide future strategies to expand the station’s reach and deepen its impact among listeners in and around Oke-Ose

CHAPTER FIVE
SUMMARY, RECOMMENDATION & CONCLUSION
5.1 SUMMARY
The study is carried out to determine the listenership level and perception of kwara state polytechnic campus radio programme with the objective to examine the listenership level and perception of Kwara State Polytechnic campus radio programs and study is significant because it will also reveal the advantages of listening to campus radio stations.
Chapter two focuses on a review of concept and relevant theories, the theory used in the study is uses and gratiﬁcation theory and individual diﬀerences theory which explains the use, perception of listeners and how they gratify.
Chapter three gives detail information research design which is survey, the study population include the following, student, employed, unemployed, male, female from the age of 15 years and above irrespective of their occupation.
Chapter four entails data analysis, analysis of respondent demographics, analysis of research instrument, analysis of research question, and discussion of major ﬁndings.
Chapter ﬁve include summary of the research work with the conclusion that there is significant relationship between listenership level and perception of Kwara State Polytechnic campus radio programs and there is limitation of the radio program has significant effect on the listenership level.
FINDINGS
According to ﬁndings, the responses of the respondents we found out that the respondents agreed that radio generally helps to broaden the knowledge intellectually and morally; without doubt we conclude that radio generally helps to broaden the knowledge intellectually and morally.
And also the respondent agreed that the socio-cultural variations in experiences has signiﬁcant eﬀect on the eﬃciency of listenership level in Kwara State Polytechnic campus radio; since the total agreed that the socio-cultural variations in experiences has signiﬁcant eﬀect on the eﬃciency of listenership level in Kwara State Polytechnic campus radio is more than those that disagree we therefore conclude that the socio-cultural variations in experiences has signiﬁcant eﬀect on the eﬃciency of listenership level in Kwara State Polytechnic campus radio.
Conclusively, the respondent agreed that the limitation of the radio program has signiﬁcant eﬀect on the listenership level; from their responses we conclude that the limitation of the radio program has signiﬁcant eﬀect on the listenership level.

5.2 CONCLUSION
In conclusion, during the research field work/survey it was discovered that residents of the study  often  listen  to  kwara state polytechnic  campus  radio  to  know  latest  information in campus and state/country, the residents in the state where campus radio stations are located beneﬁts by listening to radio station that is been moderated by youth and intellectuals whose energetic nature will oﬀer the best in terms of news, entertainment, education and information and there is significant relationship between listenership level  and perception of  Kwara  State  Polytechnic  campus  radio programs
5.3 RECOMMEDATION
Based on the findings from the respondents the study made the following recommended that:
1. The federal government should help improve the efficiency of the campus radio  by  providing  stable power supply to the location  where  the campus radio are located
2. The institutions management  should  ensure  efficiency in the level of listenership by monitoring socio cultural experiences
3. There should be an improvement  in  the  area  of coverage of the campus radio so as to be able to bring information	to	the	university	premises 
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APPENDIX
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I am a final year student of the above mentioned institution conducting a research on topic titled “LISTENERSHIP LEVEL AND PERCEPTION OF KWARA STATE POLYTECHNIC CAMPUS RADIO PROGRAMME (A CASE STUDY OF LISTENERS IN OKE – OSE).” Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.
Yours faithfully,
QUESTIONAIRE
SECTION A.
i. Sex:    Male        (a) (      )   (b) Female (     )
ii. Age: 	(a) Under  20 years old (    )(b) 21-25 years old (     ) (c) 26-30 years old (    )	(d) 31  years and above (     )
iii. Marital status:   (a) Single   (      ) (b) Married (     )  (c)  divorce (    )
iv. Current year of study: (a) ND1 (    )  (b) ND 2  (     )  (c) HND1 (     )  (d) HND2 (     )
v. Religion : (a) Muslim  (    )  (b) Christian (    ) 
SECTION B
1. How often do you listen to Kwara State Polytechnic FM?? (a) Multiple times a day (b) Daily (c) A few times a week (d) Occasionally (e) Rarely
2. What time of day do you most often listen to the radio? (a) Morning (b) Afternoon (c) Evening (d) Night 
3. On a scale of 1–5, how would you rate your level of interest in the radio programs? (a) Very low (b) Low (c) moderate (d) high (e) very high 
4. How did you first hear about Kwara State Polytechnic FM? (a) Friends/Family (b) Social Media (c) Advertisements (d) Others
5. Which specific programs do you listen to regularly on Kwara State Polytechnic FM? (a) Educational Program (b) News Updates (c) Entertainment Shows (d) Ineffective (e) Cultural Program


SECTION C
Please tick in (  ) appropriate column which best expresses your choice of opinion using the indicated format:

SA = Strongly Agree, A = Agree, N= Neutral, D = Disagree SD = Strongly Disagree.
	
	
	SA
	A
	D
	SD

	6. 
	The radio programs are informative and relevant to the needs of the community.
	
	
	
	

	7. 
	  The presenters are knowledgeable and engaging. 
	
	
	
	

	8. 
	The content of the programs promotes educational advancement and development.
	
	
	
	

	9. 
	The campus radio station addresses local issues effectively.
	
	
	
	

	10. 
	The broadcast timing of programs is convenient for listeners..
	
	
	
	

	11. 
	The radio station provides a good mix of entertainment and education
	
	
	
	

	12. 
	The language used during the programs is clear and easy to understand
	
	
	
	

	13. 
	Kwara State Polytechnic FM has contributed significantly to raising awareness of educational opportunities in Kwara State
	
	
	
	

	14. 
	The programs reflect the culture and values of the Oke-Ose community
	
	
	
	

	15. 
	The campus radio creates opportunities for listener interaction (e.g., call-ins, messages).
	
	
	
	

	16. 
	The station provides accurate and up-to-date news.
	
	
	
	

	17. 
	The radio programs help improve the quality of education in Kwara State
	
	
	
	

	18. 
	The station's programs help to raise awareness about important social issues (e.g., health, environment)
	
	
	
	

	19. 
	The station gives adequate coverage to events and activities at Kwara State Polytechnic.
	
	
	
	

	20. 
	The station promotes inclusivity by catering to different age groups and interests..
	
	
	
	





