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CHAPTER ONE
INTRODUCTION
1.1	Background of the study
	The influence of social media on youth culture and morality has become a critical area of study in recent years. Instagram, a visually driven platform with over a billion users globally, has emerged as a hub for multimedia content, including hip-hop musical videos. These videos often portray themes such as wealth, power, fashion, relationships, and occasionally, violence and explicit behaviors, making them significant in shaping societal values, especially among impressionable youth audiences.
	Hip-hop, as a genre, has historically been a powerful medium for cultural expression and social commentary. It reflects the realities of urban life, celebrates individualism, and challenges systemic inequalities. However, its commercial evolution has led to the amplification of certain themes, including materialism, substance use, and hypersexuality. These themes are now more accessible and influential through platforms like Instagram, where youths spend a significant portion of their time consuming and engaging with content (Boyd, 2014).
	In Kwara State, like in other parts of Nigeria, youths are active users of social media platforms, with Instagram being particularly popular due to its ability to share high-quality visuals. The exposure to hip-hop musical videos on Instagram has both positive and negative implications for the morality of young people in the region. On one hand, such content can inspire creativity, self-expression, and cultural awareness. On the other hand, it can promote behaviors and attitudes that conflict with traditional and religious values, leading to moral conflicts and challenges in societal norms (Omenugha, Uzuegbunam, & Ndolo, 2013).
Humans are inherently drawn to music from the time of their birth. In addition to being enjoyable, it can strengthen feelings and a sense of identification and belonging (Rentfrow & Gosling, 2003; Napier & Shamir, 2018). People frequently experience pleasant or bad connections when listening to music. Over time, distinct sound combinations have developed into musical genres that convey a variety of meanings, including those of love, peace, freedom, aggression, and rage. According to Tate and Light (2019), hip-hop music is a subgenre of music that originated in the United States in the mid-1970s as rap music. In the 1980s, it became widely accepted as a component of contemporary pop culture, and in the 1990s, it ruled the music landscape. Hip-hop, formerly known as "hardcore rap," began as "rapping" and "scratching" (on the turntable). 
	Over time, it evolved into the rhythmic or rhymed rap that is currently popular in the global music industry. A lot of what is referred to as "free-styling" and rhyming has been used in rap and this has made it more popular with the younger population, which includes Nigerian undergraduates. The intimate connection between music and youth creates the ideal environment for mood and emotion regulation (Taruffi & Koelsch, 2014). Nigerian hip-hop musicians are a collection of well-known international artists who have influenced the language of the people, particularly the younger generation. According to Koenig et al. (2007), music generally provides a platform for young people to express themselves and strengthen their sense of self, since expression is essential to human connection. To Nicolás and Azorín (2013), music has a socially consistent effect that may be demonstrated by constructive deeds and behavior. On the other hand, today's artists tend to use sexually suggestive terminology in their lyrics, which emphasizes the objectification of women. Furthermore, there is the exaltation of drug misuse and material success. According to Ajayi and Bambose (2018), various characteristics and lifestyles that are distinct from African values and customs have arisen as a result of the popularity of Nigerian hip-hop music, which has theoretically replaced American hip-hop music in the nation. 
	According to González (2021), music can be a tool for self-expression, evoking emotions in listeners, and altering perceptions, all of which can strengthen bonds between people and increase quality of life. In addition, social attitudes and opinions are reflected in song lyrics. Given the current crisis of values affecting younger generations (Sortheix et al., 2017) and the fact that lyrics in music often mirror feelings and moods, music might then be a tool for reinforcing identification patterns and changing those through emotional means. Among its many benefits are mood modulation (Saarikallio & Erkkilä, 2007) and identity building (Bogt et al., 2010). Music can also alter attitudes and foster a sense of respect for the environment. In a highly interconnected world, a popular activity such as music can bring positive outcomes if meaningful lyrics are properly employed. 
	These days, it's normal to witness high rates of materialism and greed, gangsterism and violent crimes, indecent clothing, and finally a strong sense of immorality among Nigerian youth. Regrettably, many people from diverse cultural backgrounds have labeled these behaviors as indicators of trendiness. The prevalence of sexual themes, which has emerged as a key component of 21st-century Nigerian hip-hop musical videos, makes this impact more blatantly apparent in modern hip-hop music videos. Modern hip-hop artists like Olamide (the video for "Pawon") and Naira Marley (the video for "Pxta") exposed the female body and displayed immoral attitudes in their songs in order to express sexual themes. These artists are praised by their fans and admirers, who don't really care about moral conventions, despite the explicit sexual material in their videos. 
	The controversy surrounding Nigerian hip-hop artists and the music they have released recently stems from the belief that the lyrics and music videos of this genre depict certain social vices, such as the objectification of women and the sexualization of them, which may have an impact on young people's attitudes toward these vices. Youths internalize the identities that artists establish for themselves, disregarding cultural and ethical ramifications, because they are smitten with the musicians whose music they enjoy (Ogunaike & Akoja, 2020). When feelings and emotions are engaged, then music and young people have a close bond (Taruffi & Koelsch, 2014). 
	While dancing and music might provide amusement, not all types of music belong in our society since some of them don't respect or take into account our cultural traditions.  Also, "soapy dance" and "twerking" are two dance moves that are frequently used in hip-hop musical performances. Soapy dancing depicts the act of masturbating while using synchronized rhythmic body movements. This dancing move was created and popularized by well-known Nigerian hip-hop performer Naira Marley. Twerking is a sexually provocative dance move that was adapted from western hip-hop music. Although it shares similarities with the traditional rhythmic waist shaking of most Nigerian tribes, it involves squatting and rapidly shaking the buttocks (Ogunaike & Akoja, 2020).
1.2	Statement of the problem
The increasing popularity of hip-hop musical videos on Instagram has sparked debates regarding their influence on the moral behaviors and attitudes of youths. Many hip-hop videos glorify lifestyles that may conflict with traditional moral and cultural values, such as excessive consumerism, substance abuse, and hyper-sexualization. These portrayals can have both direct and indirect effects on the way young people perceive relationships, self-worth, and societal expectations. In Kwara State, where cultural and religious values hold significant sway, the potential clash between the ideals presented in these videos and established moral standards raises concerns. Despite these issues, limited research exists to specifically address how such videos influence the morality of youths in this region. This study aims to bridge this gap by exploring the extent of the influence and its implications for societal values.
1.3	Research Objectives
i. To examine the types of moral values promoted in hip-hop musical videos on Instagram.
ii. To analyze the extent to which hip-hop musical videos influence the moral attitudes and behaviors of youths in Kwara State.
iii. To explore the perceptions of youths in Kwara State regarding the alignment or conflict of hip-hop musical video content with societal moral values.	
1.4	Research Questions
i. What types of moral values are promoted in hip-hop musical videos on Instagram?
ii. To what extent do hip-hop musical videos influence the moral attitudes and behaviors of youths in Kwara State?
iii. How do youths in Kwara State perceive the alignment or conflict of hip-hop musical video content with societal moral values?
1.5	Scope of the study
This study focuses on the influence of hip-hop music videos shared on Instagram and their effects on the moral behavior of youths in Kwara State. It examines how the themes, visuals, and messages embedded in these videos shape perceptions, attitudes, and behaviors among young people. The study is limited to Instagram as a social media platform due to its prominence in video sharing and youth engagement. The target population includes youths aged 15 to 30, as this demographic is most active on Instagram and highly influenced by pop culture trends. The research explores aspects such as language, dressing styles, values portrayed, and the level of acceptance or rejection of these influences within the cultural context of Kwara State.
1.6	Significance of the study
This study provides valuable insights into the relationship between media consumption and youth morality, particularly in a digital age where social media platforms like Instagram are major sources of entertainment and information. It contributes to understanding how hip-hop music videos impact moral decision-making, societal values, and cultural identity among young people in Kwara State. The findings are expected to benefit parents, educators, policymakers, and content creators by offering strategies to mitigate negative influences while promoting positive content. Additionally, it adds to the academic discourse on media effects and cultural studies, serving as a reference for further research in this area.
1.7	Definition of terms
· Hip-Hop: A cultural movement encompassing music, dance, art, and lifestyle, originating in the Bronx, New York.
· Musical Videos: Visual recordings that accompany music tracks, often used for promotional and artistic purposes.
· Instagram: A social media platform focused on sharing photos, videos, and short-form content.
· Morality: Principles concerning the distinction between right and wrong or good and bad behavior.
· Youth: Individuals in the transitional stage of life between childhood and adulthood, typically aged 15-35.
· Influence: The capacity to have an effect on the character, development, or behavior of someone or something.
· Social Media: Online platforms where users create, share, and interact with content.
· Content Consumption: The act of engaging with media, including viewing, listening, or reading.
· Cultural Values: The collective beliefs and practices that define a community’s identity.
· Materialism: The emphasis on material possessions and wealth as a primary goal.
· Hypersexuality: Excessive emphasis or focus on sexual themes or behavior.
· Behavioral Outcomes: The actions or reactions of individuals as a result of specific influences or experiences.
· Ethics: A system of moral principles governing behavior.
· Media Regulation: Policies and rules governing the production and distribution of media content.
· Impressionable Audience: A group of individuals, particularly youths, easily influenced by external factors.
· Digital Era: The current period characterized by widespread use of digital technology.
· Visual Culture: The aspect of culture expressed in visual images and symbols.
· Urban Lifestyle: The way of life associated with cities and modernity, often depicted in hip-hop culture.
· Ostentatiousness: Displaying wealth or luxury to impress others.
· Cultural Erosion: The loss or dilution of traditional cultural values due to external influences.


























CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
2.1	Conceptual Framework
The Concept of Music 
Glennon (2017, p. 2) simply defines music as an “expression of sound” or the expression of thoughts and feelings in an aesthetic way. Onwuekwe (2004. P. 74) asserts that music has been styled the greatest of the arts. She added all sound is music. This means that the major component of music is sound. According to Gluck (2005, p. 116), music can be reduced to its main feature invisibility, technically and socially, cognitive and commercially. Music as a technically invisible construct has a direct effect on other sensorial organs than visible information.  Effiong (2009, p. 114) views music as ‘one of the fine arts which is concerned with the combination of views, beauty of form and expression of feelings or thoughts. Esimone (2012, p. 10) asserts that music is embedded with a strong power to transform, influence and affect the life of people all over the world irrespective of position, color, race or gender. It unarguably enjoys the place of the most influential form of art. Music is a communicative activity which conveys moods, emotions, thoughts, and impressions, philosophical or political concepts to the listener, because of its ability to communicate. 
According to Okafor (1994), the mass audience is drawn to both new and old music since it does not require guided listening because the listeners are already familiar with the music and are open to it. There's no escaping music. Up to one-third of our waking hours are spent listening to music, whether it comes from a grocery store, gym, or café (Juslin et al., 2008). We are now enjoying music like never before because of the explosive expansion of mobile gadgets and streaming services (Yang et al., 2008). Our relationship with music is evident in the way that it activates the human brain, "reward circuitry" which is involved in our emotional regulation (Zentner, Grandjean, and Scherer, 2008). 
One of the fine arts which is concerned with the combination of views, beauty of form, and expression of feelings or thoughts is how Effiong (2009) describes music. According to Esimone (2012), music has the innate ability to profoundly impact, change, and influence people's lives everywhere, regardless of their status, gender, ethnicity, or color. Without a doubt, it holds the title of most influential art form. Nevertheless, there is still much to learn about the psychological impacts of popular music, especially its lyrics. According to Onwuekwe (2004), dance and music have the ability to transcend large swaths of a society and illustrate the central theme that permeates all human experiences, ideas, and thoughts. The historical and cultural legacies have been transmitted from generation to generation via dance and music. 
Music is a communicative activity which conveys moods, emotions, thoughts, impressions, philosophical or political concepts to the listener, because of its ability to communicate. According to Roberts et al. (2009) the music industry is fully aware of the relevant amount of time and money young people spend on music, as it is an activity easily accessible and highly entertaining. On average, over 10,000 hours of active music is being listened to in adolescence years alone (Roberts et al., 2009). Surveys carried out around the globe confirm that listening to music is on the increase (Kokkidou & Tsakiridou, 2009), because of globalisation and new technological devices. According to Christenson and Roberts (1998), themes mentioned in song lyrics do, in fact, have an impact on how thoughts and emotions are expressed, among other things. 
Christenson and Roberts (1998), opined that themes mentioned in song lyrics do, in fact, have an impact on how thoughts and emotions are expressed, among other things. Some of the reasons to find music consoling and entertaining is the power it has to enhance emotions and lay ground for personal identity (Schäfer et al., 2013; Bogt et al., 2011). When feelings and emotions are engaged, then music and young people have a close bond (Taruffi & Koelsch, 2014). According to Chukwuma and Onwuekwe (2021), youngsters are being influenced by hip-hop culture as it is portrayed in music videos, with lyrics that occasionally strongly promote sexuality. 
As a result of the effects from this kind of music and its videos, there appears to be a drastic change of some values among students in higher institutions on the lifestyle they exhibit, which deviates from acceptable communal values and generally accepted customary standards. Because of the coarse, boisterous, violent, and aggressive lyrics that promote nudity, sex, and violence, most students' psychological and mental instability, as well as their fashion sense, are evident manifestations of these deviations from socially acceptable norms and conduct (Chukwuma & Onwuekwe, 2021).


Hip-Hop Music 
Over the past three decades, hip-hop which started as a countercultural movement by low-income urban youths has grown from being a small but influential part of popular culture to a multibillion-dollar industry that supports a selected group of celebrity rappers, many of whom are corporate executives (Watson, 2004). Hip-hop has gained more accessibility and influence over youth as a result of its mainstreaming. Regrettably, the commercialization process has also led to the profit-driven alteration of pictures and content. Since the late 1990s, sexism, materialism, and hyper-masculinity have been the go-to themes in popular music videos and songs in order to sell records and get radio play (Perry, 2004). Due to these messages and the young age range that they are intended for, hip-hop has drawn a lot of criticism (Sullivan, 2003). Pop music, according to Omibiyi (1994), is a type of music with a broad appeal that is usually released to sizable audiences via the music industry. 
According to Alim (2006), the term "hip-hop" refers to the entire subculture's practices, which include highly rhythmic poetry that frequently employs assonance, alliteration, and rhyme, accompanied by an instrumental track that is commonly referred to as a "beat" and cultural movements that incorporate break dancing, graffiti art, and other related activities, as well as slang, fashion, and other elements based on people's ideas and perspectives. Hip-hop is a distinct culture with unique characteristics that set it apart from other musical genres like reggae, juju, etc. The four primary characteristics of the culture are beat-boxing, breakdancing, DJ-mixing, and graffiti. 
Hip-hop emerged as a result of certain young people's urge to voice their opposition to all types of injustice. With a message that addressed racism, urban poverty, and the growing sense of economic abandonment in black inner-city neighborhoods, hip-hop music emerged as a local underground alternative to mainstream music (Walter, 2020). The songs' main themes revolve around tales of street life, including drug use, criminal activity, and acts of violence. Blanchard (2019) characterizes hip-hop as "the voice of the underrepresented group" in light of this. He continues by saying that because of its commercialization and appropriation in the music industry, its popularity had expanded to become a whole brand. 
Hip-hop is a broader term used to describe a culture which rap music is part of. Okafor (1994, p. 98), explains that it is music of old and new which appeals to the mass audience, which does not require guided listening as a result of the familiarity with the idioms to the people and their being quite receptive to it. Hip-hop as a style rooted predominantly in soul, disco and funk music while the beats and thematic music are usually repeated for the duration of the tracks. Omibiyi (1994, p. 12) describes pop music to be a musical genre that has wide appeal and is typically distributed to large audiences through the music industry. It stands in contrast to both art and traditional music which are typically disseminated academically and orally to a large audience. Alim, (2006) believes that the hip-hop music genre denotes the practice of the entire subculture which consists of intensely rhythmic lyrical form making abundant use of techniques like assonance, alliteration and rhyme accompanied by an instrumental track usually referred to as a “beat” with cultural movement that includes the activities of break dancing and graffiti art as well as associated slangs, fashion and other element which is built on people’s idea and view. (p.65). 
Hip-hop music is highly varied, it includes patriotic and political songs, folk music instrumental pieces, rock and rap music etc., within the public parlance which refers to western orientation that involves a heavy rhythmic turntable wizardry, drum machines, sampling and rap. 
These days the hip-hop community is growing online, led by social network video sites like Rap space, television, modern rap often contains lyrics which make it popular with the youths primarily because of the choice of vocabulary and the issues it addresses often relating to modern day problems and suffering which the listener can relate to. Summarily, hip-hop music genre deals with familiar themes that encompass several styles that is readily comprehensible to a large proportion of the population. It is understood and accepted by a lot of people not as a final solution to their problems but as a topical reflection of their sentiment and current world view.
2.1.2	Hip-Hop Musical Video: Nigerian Experience 
Between the late 1990s and the early 2000s, Nigerian hip-hop music underwent a noticeable evolution, led by artists like as Remedies, Plantashun Boiz, and Azadus, who were among the pioneers of the genre. In 1998, Tony Tetuila, Eddie Brown, and Eedris Abdukareem, popularly known as "The Remedies," released the song "Shakamo," which marked the beginning of hip-hop's popularity in Nigeria (Babalola & Taiwo, 2019). The popularity of this Kennis Music-produced song caused the Nigerian music industry to change, which in turn gave rise to the hip-hop genre in that country. Students have completely assimilated the hip-hop musical style into fashion, and as a result, media experts and Nigerian music enthusiasts frequently refer to it as Afro hip-hop (Ajayi, & Bambose 2018). 
The indigenous cultures of Nigeria and Africa are combined in the music. It is significant to remember that many Nigerian artists who embraced hip-hop aimed to create a sound exactly like that of American hip-hop. The performers included rap components and dressed like them (Adedeji, 2018). But as it came into contact with the already-established Nigerian music genres, such as Fuji and Apala, it became obvious that a hybrid that would capture the regional flavor would be well-liked by the masses. Put another way, while Nigerian hip-hop artists aimed to emulate their American counterparts' performance styles, they also aimed to blend their native tongues with English to create a unique blend of themselves. The Remedies attempted this in I998 with their song Shakamo (Adedeji, 2018). 
Some modern practitioners of this genre have been referred to as "vain lyricists" due to the new themes it has adopted (Gregson, 2016). It should come as no surprise that some of these lyrics frequently have no meaning and corrupt young people. According to Christopher (2016), hip-hop artists have demonstrated the values that inspire them through their frequent use of graphic sex, showy fashion styles, and affluence in their songs. This is a strong reflection of the breakdown of moral values in society. Therefore, many modern Nigerian hip-hop artists continue to come up with evasive ways to communicate powerful sexual imagery in their songs in order to get over the socio-cultural prohibitions against promoting sex and sexuality. 
Lyrics of music are important part of music because they contain messages and feelings that the singer wants to convey to the listeners. In an attempt to be new and exciting, music video producers constantly look for new content and try to incorporate them into their music videos. This includes videos which tend to amplify and spread current trends which could be good or bad to the listeners. These trends could be derived from current happenings such as dance styles, political ideas, clothing designs, new words, hair styles, etc. Most Nigerian youths get easily influenced by these trends and spread them within Nigeria and beyond. Idolor (2002) highlights that in the past, pop music texts or messages were conservative, without much sex innuendoes, aggressive love and sentimental matters, and so were essentially based on morality and other corrective matters. He further notes that the texts then often mirror the society in respect to politics, social protests, morality, satires, national solidarity, patriotism, economic situation, praise and worship of God. In the recent times, popular musicians have by and large succeeded in incorporating various materials capable of creating positive or negative impacts on youths depending on the contents of the music. It should be noted that often, most youths do not listen or view these music with negative influence from the gadgets at home such as televisions and DVD due to fear of parents or other adults at home; instead, they turn to any available social media peculiar to them such as phones, laptops, etc. Exposure to modern pop music through the social media is a significant factor in the life of Nigerian youths because negative issues such as sex, drug abuse, violence, etc can lead to undesirable behaviors on the youths. Idolor (2002) buttressed this assertion and notes that the society has not been spared by the consequences of this misplacement, if not abuse of such delicate and sensitive aspects of social life. Since pop music is essentially commercial, pop musicians picks on any popular and gullible textual theme or topic that would promote the commercial orientation of their art. Pop musicians sing what they think is of commercial benefits, no matter how obscene it may be. Youths need a firm grip or hold. And this is possible only by imbibing moral or value education- which is very much lacking in our present scenario (http://www.slideshare.net). The nucleus of this study therefore, is geared towards re-enacting the consciousness of morality among the Nigerian youths through music since through these moral sound musical performances the norms and values of the people are portrayed and reinstituted. This way, it is believed that the Youths’ restless and overzealous nature can be put into good use since they always look out on where to invest their energy and while doing that they also imbibe the people’s value system. Though, one may argue that immoral musical compositions abound and are also perpetuated through other means other than social media; but the menace of social media on the Nigerian youths is so wide spread, so incursive that even (immoral) musical compositions in the social media contributes to the deteriorating conditions which Nigerian youths imbibe from the social media. It is the hope of this writer that when the availability of morally-sound compositions overwhelms immoral compositions, and through the enactment of laws on censorship, Nigerian youths will be shielded more from the menaces of social media.

2.1.3	Influence of Hip-Hop Music Videos on Instagram
Hip-hop music, which originated in the United States in the 1970s, has evolved into a global cultural movement that includes music, dance, fashion, and art. Over the years, hip-hop music has become a dominant genre not just in the U.S., but also in Nigeria, where it is appreciated by youths across various states, including Kwara. With the advent of Instagram, hip-hop music videos have found a new avenue to reach young people. Instagram’s visual nature, ease of access, and interactive features have made it an ideal platform for artists to share their music and visuals with audiences worldwide. the following are some of the influence of hip-hop music videos on instagram;
1. Promotion of Materialism and Consumerism Hip-hop music videos on Instagram are often characterized by lavish displays of wealth, luxury cars, designer clothes, expensive jewelry, and exotic locations. These elements are meant to convey success, power, and social status. The repeated portrayal of such imagery can create unrealistic aspirations among youths, especially in a region like Kwara, where socio-economic challenges are prominent. According to scholars, the materialistic portrayal of success in hip-hop videos can lead to a culture of consumerism, where young people may prioritize the accumulation of wealth and material goods over education, personal development, and social values (Garnett, 2017). In Kwara, where many youths struggle with unemployment and poverty, the desire to emulate the lifestyles depicted in these videos can create feelings of inadequacy and lead to misguided pursuit of wealth through unethical means, such as fraud or drug abuse.
2. Normalization of Violence and Aggression Many hip-hop videos feature violent imagery, glorifying gang culture, street confrontations, and aggression. Although the artists may use these themes as a form of expression, they can have a detrimental effect on impressionable youths who may see these behaviors as normal or even desirable. In Kwara State, where issues of insecurity and social unrest have been noted in certain urban areas, the normalization of violence in hip-hop culture could potentially encourage antisocial behavior among the youth. Studies have shown that media representations of violence can lead to desensitization and increased aggression, especially among younger audiences (Anderson, 2019). Young people in Kwara may start to view violent behavior as a legitimate means of gaining respect, solving conflicts, or gaining attention.
3. Impact on Sexual Behavior and Gender Norms Many hip-hop videos also depict hypersexualized content, with women often portrayed in submissive roles or as mere objects of desire. These portrayals can influence young viewers' understanding of relationships and sexuality, potentially leading to unrealistic expectations about gender roles and sexual behavior. Research has shown that the exposure to sexualized imagery in the media, including hip-hop videos, can influence youths’ attitudes towards sex, leading to risky sexual behavior and unhealthy relationships (Levine, 2018). In Kwara State, where traditional values and cultural norms around sexuality are still strong, the influx of Westernized sexual imagery may conflict with societal expectations, leading to generational tensions and changes in moral outlooks among the youth.
4. Cultural Identity and Social Influence Hip-hop music videos also serve as a platform for identity formation, especially for young people searching for cultural belonging. While this can be empowering, it also carries risks. Hip-hop culture, with its emphasis on rebellion and self-expression, can clash with more conservative cultural values in Kwara. On Instagram, youths may gravitate toward adopting hip-hop fashion, language, and attitudes, often seeing them as markers of coolness or social status. This cultural shift may lead to a disconnect from local traditions and values, creating tensions between traditional and modern lifestyles. Some young people may even feel pressured to conform to the images portrayed in hip-hop videos, leading to issues of self-esteem and a distorted sense of self-worth.

2.1.4	Effect of Hip-Hop Music on Youth in Nigerian Society 
Rap music's constant portrayal of women is explained by the fact that studies have shown that sex sells. The prevalence of sexuality and sex in contemporary Nigerian hip-hop music is a reflection of the social reality and the growing disintegration of moral principles and ethics. These popularized, sexualized themes are more appealing to younger audiences (Shonekan, 2013). Promiscuity has increased among the effect music has had on Nigerian youth, as evidenced by Femi Kuti's hip-hop song “Bang, Bang, Bang”. Some hip-hop songs in Nigeria also support immoral behavior; one such example is the song “Kondo” by the late Yoruba musician Oladapo Olaitan Olaonipekun, commonly known as Dagrin. It also increases the knowledge and intake of both hard and soft (recreational drugs) as in the case of the hip-hop track “Science student” by Olamide popularly known as Baddo. 
Hip-hop music from Nigeria has been acknowledged for helping to spread unfavorable practices including online fraud, as demonstrated by “Maga don pay” by Olu Maintain. According to academics, one of the main reasons for the decadence in Nigeria's value system is Nigerian music. Aspects of the Nigerian value system that touch on aggression, fashion, socialization practices, and taking short cuts are taught to destroy the control and perception of the system to a much more appalling state. It is impossible to overstate how contentious hip-hop music can be. Since it has been around for more than 40 years, it has been associated with a number of bad things, including misogyny and vulgarity, and criminal activity (Crooke & Travis, 2017). 
Therapists have reported that the repetitious nature of the program creates a sense of safety and reliability, and that it is both inexpensive and simply accessible for anybody to use (Crooke & Travis, 2017). There is no denying that hip-hop music has gained widespread acceptability among Nigerian youths due to its power, popularity and repetitious nature. This much is true in Nigeria, where music seems to have captured the essence of everyday existence for both average urban and increasingly rural youngsters (Omojola, 2016). 
Multilingual music, public displays of lewd scenes, and the encouragement of cruel acts in hip-hop performances seem to have given young people the much-needed push to adopt rude behavior and attitudes. The phenomenon of Nigerian hip-hop's growing acceptance is so significant that even the uneducated and certain grownups join in on the musical frenzy. Due to the sexual objectification and dehumanization of women in African societies, particularly in Nigeria where sexual violence offenses have been on the rise recently, hip-hop music has been associated with misogyny and domestic abuse. 
While several theories have been put forth, one further possibility is that the crowd was exposed to misogynistic musical material, which could affect their viewpoint even if it didn't immediately result in violent behavior. The aforementioned comments highlight how much the linguistic diversity of hip-hop music has influenced the evolution of Nigerian language, dress, and culture, as well as Nigerian attitudes and manners. For example, the lyrics of a song by David Adeleke, better known by his stage as Davido, appear to praise the idea of being a baby mama, yet Naira Marley repeatedly refers to Cannabis Boys in his own song, giving the impression that using heavy drugs is okay.

2.1.5	Effects on Morality Among Youths in Kwara State
The effects of hip-hop music videos on the morality of youths in Kwara State can be multifaceted. On one hand, these videos offer a form of cultural expression and creative outlet that resonates with young people. However, their content—ranging from materialism to violence and hypersexuality—can have negative effects on moral values.
1. Erosion of Traditional Values In Kwara State, where Islamic and African traditional values play a significant role in shaping youth behavior, the influence of hip-hop culture could contribute to a shift in moral standards. The glorification of rebellion, disregard for authority, and promotion of individualism may lead to a gradual erosion of communal values, respect for elders, and adherence to societal norms.
2. Identity Confusion and Moral Ambiguity The influx of globalized hip-hop culture through Instagram may create confusion among youths in Kwara as they try to navigate between their traditional cultural identity and the alluring, globalized identity presented in these music videos. This can lead to moral ambiguity, where youths struggle to distinguish between right and wrong, especially when their desires for fame and material success are at odds with the values upheld in their communities.
3. Disengagement from Educational and Social Goals The focus on material wealth, status, and instant gratification in hip-hop music videos can contribute to a lack of motivation for academic achievement and personal growth. Many youths may begin to prioritize short-term pleasures, such as partying, substance use, and the pursuit of fame, over long-term goals like education and career development. This can undermine their ability to contribute meaningfully to society and further perpetuate cycles of poverty and social inequality.

2.2	Theoretical Framework
Uses and Gratification Theory 
In 1974, Michael Gurevitch, Jay Blummer, and Elihu Katz proposed the uses and gratification theory. The uses and gratifications theory, as put forth by Katz et al. (1974), contends that individuals choose how they will use media and are active consumers. 
According to the notion, "people use the media to do things; the media does not do things to people." The following claim made by Lattimore et al. (2007), however, was more accurate, he noted that; people utilize media as a diversion, a check on their personal identity and values, a source of enjoyment, and a way to scan their surroundings. Put another way, the media's effect is only as great as what individuals permit it to be. 
Furthermore, audience activity "covers a range of possible orientations to the communications process, a range that varies across phases of the communication sequence," Windahl's (1981) suggested that the audience are "superrational" (Levy and Windahl, 1984) also supported the point by stating that the majority of studies on uses and gratifications focus on the active audience claim. A more accurate description of it was provided by Ruggiero (2000) different individuals tend to display different types and amounts of activity in different communication settings and at different times in the communication process. Evans (1990) defined uses and gratifications as "a framework in which "audience...gratification [is] primary" and "media consumers [are] seen as rational agents whose various uses of media offerings depend upon how these offerings serve various social-psychological functions." 
Mings (1997) asserted that uses and gratification theory is a receiver-based communication theory due to the active nature of the audience. The theory was encapsulated by Katz (1959) in the following way: "What do people do with the media is the question, not what do the media do to people?" Levy and Windahl (1984) maintained that "individuals are differentially selective and goal-directed at different times: before, during and after exposure to media. Galloway and Meek (1981) argue that an individual's incentive to use any mass medium is influenced by their level of dependence on it, which relates to the participation factor. According to Papacharissi (2009), people choose media and material to satisfy requirements or desires they have. He notes that these demands are represented as reasons for using a medium, and he refers to this type of media audience as an active audience. 
The theory emphasizes the need approach and media-audience research to highlight how people utilize the media to fulfill their wants and pursue their values and interests. Users are perceived as goal-oriented and have justifications for using different media or not using them at all (Brandtzaeg & Heim, 2009). The relevance of this statement is that customers are likely to acquire a favorable attitude toward purchasing and consuming such content if they can verify that watching Nigerian hip-hop music videos with sexually explicit content, foul language, and other mannerisms was their motivation. It is important to note that the audience's degree of happiness and sense of reality regarding what they watch is the only significant aspect that can inspire and maintain viewership.

2.3	Empirical Review
Charis E. K. (2005), a criminologist and sociologist, is widely known for her work on the social implications of hip-hop, particularly in how the genre interacts with youth identity and behavior. Kubrin's work primarily focuses on the link between hip-hop music and crime, exploring how the themes depicted in hip-hop, such as violence, materialism, and defiance of authority, can influence the behavior and moral frameworks of young listeners. Although Kubrin’s studies have traditionally centered on the broader relationship between hip-hop lyrics and criminal behavior, her work is also relevant in understanding the effects of hip-hop music videos on platforms like Instagram.
In her study titled "The Power of Music: Hip-Hop and the Politics of Race", Kubrin argues that hip-hop, while often criticized for its portrayal of violence, drugs, and misogyny, is a reflection of the social realities faced by marginalized youth. She asserts that the music video aspect of hip-hop, especially in the Instagram context, amplifies these messages by providing a visual representation of themes that are common in the genre. Instagram allows hip-hop artists to craft a curated image that emphasizes status symbols, such as expensive cars, jewelry, and designer clothes, which are often featured in music videos. For youths who consume this content, Kubrin suggests that these visual representations can shape their aspirations, influencing their perceptions of success, wealth, and social power.
Kubrin’s research further highlights the moral implications of these portrayals. She argues that while hip-hop may empower some listeners by offering a voice to the marginalized, for others, it might reinforce negative stereotypes and encourage morally questionable behaviors, such as materialism, aggression, and sexism. The influence of hip-hop musical videos on Instagram, she suggests, may lead young audiences to adopt these values as desirable traits, thus potentially eroding traditional moral standards about respect, equality, and community responsibility. Kubrin’s work underscores that these influences are not just about entertainment; they are also about shaping the moral compass of youth in a society where social media platforms like Instagram hold considerable sway.

Yosso, T. A. (2005), a scholar in the field of education and critical race theory, offers an alternative perspective on the relationship between hip-hop and youth morality, particularly within the context of social media platforms like Instagram. Yosso’s work, which centers on the concept of "community cultural wealth," argues that hip-hop is not just a vehicle for negative stereotypes, but a source of empowerment and a means of constructing alternative narratives for marginalized youth. Her scholarship pushes back against the traditional narrative that often portrays hip-hop as inherently detrimental to morality.
In her article "Whose Culture Has Capital?", Yosso emphasizes the importance of viewing hip-hop as part of a broader cultural framework that provides marginalized communities with a platform to assert their identity and values. While acknowledging the potential for negative portrayals in hip-hop videos—such as materialism or hypermasculinity—Yosso argues that these videos also depict resilience, creativity, and solidarity. From a critical race theory perspective, she suggests that hip-hop on Instagram offers youths the chance to create and share stories that challenge mainstream narratives, thereby reshaping moral and social values from within their own communities.
Yosso’s work complicates the conversation by asserting that the impact of hip-hop on morality is not a straightforward one. She contends that hip-hop videos on Instagram may have a dual impact on youth morality, both reflecting and shaping the social realities of young people. For instance, the visual culture of hip-hop may encourage a sense of pride in one’s identity and cultural heritage, countering mainstream narratives that marginalize minority communities. In this sense, hip-hop musical videos on Instagram can serve as tools for empowerment, reinforcing values of resistance and self-determination, which may positively influence youth morality by promoting solidarity, justice, and resistance against oppression.
However, Yosso also recognizes that the content of hip-hop videos, which frequently portrays wealth and luxury, can promote a certain moral framework that centers on materialism and individual success. She does not entirely dismiss the negative impact of these portrayals but suggests that they are intertwined with larger societal issues. According to Yosso, the consumption of such media may affect youth’s moral development, but it is also essential to consider the broader socio-economic contexts in which these youths operate. Therefore, hip-hop videos on Instagram are not inherently damaging; rather, they are shaped by and reflective of the larger social dynamics in which young people are embedded.
CHAPTER THREE
RESEARCH METHODOLOGY 
3.0	Introduction
This chapter outlines the methods employed to gather data for this study. The following aspects were discussed and clarified in relation to this study: research design, research method, study population, sample size, sampling technique, operationalization of concepts and measurement of variables, data collection instruments, validity and reliability assessments, the data collection process, data analysis approach, and ethical considerations.
The survey method, considered one of the oldest research techniques, is defined by Kerlinger as the process of collecting data from a population or a sample selected from that population to investigate the relative incidences, occurrences, or interrelationships among the variables of a natural phenomenon. Undoubtedly, the most appropriate method for studying this perception is the survey research method.
3.1	Research design
Babbie (2001) defines research design as the process of "specifying exactly who and what to be studied, when, how, and for what purpose." Similarly, Selltiz, Morton, and Stuart (1982:50) describe it as "the arrangement of conditions for data collection and analysis that aims to combine relevance to the research purpose with procedural economy." Research design serves as the blueprint for a scientific study, encompassing the methodologies, tools, and techniques necessary to conduct the research. It provides a framework for identifying and addressing potential challenges that may arise during the research and analysis phases. Also referred to as a research strategy, research design is a plan to answer a specific set of questions (MC Combes, 2019).
For this study, a descriptive research design was chosen to guide the dissertation process. This approach is selected because it allows the researcher to systematically explore theoretical ideas and their practical applications (MC Combes, 2019). In line with the definitions above, this study adopted a descriptive design as it focuses on examining the Influence of hiphop musical videos on instagram and its effects on morality among youths in Kwara State. This research method was considered valid and reliable due to its use of statistical analysis (De Vaus, 2005).


3.2	Population of the study
A population is the entire group that you want to draw conclusions about. Population refers to a set of all possible cases of interest on a research report, in most cases it is the group to which the researcher plans to generalize his research. 
Population of the study refers to the total number of the people involved in the study, Adegbo (2011) Babble (2010) defines population as the aggregation of elements from which a sample is actually selected. Influence of hiphop musical videos on instagram and its effects on morality among youths in Kwara State, the population is made up of youths.
3.3	Sample size and sampling techniques
A sample size refers to the number of participants or observations included in a study, typically represented as a numerical value. It can be understood as a selected group within the research area that reasonably reflects the broader population of interest, incorporating the necessary attributes relevant to the study's analysis. On the other hand, a sampling technique refers to the method used to choose a sample from the population. For instance, one might select every second person, target individuals within a specific age group, and so on. Choosing the appropriate sampling technique is crucial, as it significantly impacts the study's results.
For this study, the sample size was set at one hundred (100) participants. To address the potential issue of incomplete or poorly filled-out questionnaires, a total of two hundred (200) questionnaires was printed and distributed. These 100 respondents is  from youths and in Ilorin metropolis to ensure a representative sample from the broader population.
3.4	Instrument of data collection
The term data collection tools refers to the tools/ devices used to gather data, such as a paper questionnaires or system for computer assisted interviews. Tools used to gather data include case studies, checklists, interviews, occasionally observation, surveys and questionnaires.
The instrument in collecting data for the research is structured questionnaires. The questionnaire was designed in a bid to elicit information from the respondents as regards the research in question.
The questionnaire is divided into two part/section. A part contains  items intended to collect data on demographic characteristics of the respondents while part B and C contain items designed to obtain data on the research topic.

3.5	Validity and Reliability of the instrument
	Reliability and validity both focus on how effectively a method measures something. Reliability refers to the consistency of a measure, assessing whether the results can be replicated under the same conditions. Validity, on the other hand, refers to the accuracy of the measure, evaluating whether the results truly reflect what they are intended to measure.
The main focus of reliability is on precision and consistency, which are critical in research measurement. As Amusan (2004, p. 70) explains, a measurement is considered reliable if it consistently measures a person's performance or traits under varying conditions and at different times. Reliability also reflects the consistency and trustworthiness of the instrument used.
To ensure the reliability of the research instruments, a pilot study will be conducted. This involve administering 100 copies of the research instrument to youths in Kwara State to assess their understanding of the questions related to the influence of hip-hop music videos on Instagram and their effects on morality. Adjustments will be made to the instrument where necessary based on the feedback gathered.

3.6	Data collection method
	Data collection methods techniques and procedures used to gather information for research purpose. This method can range from simple self reported survey to more complex experiments and involve either quantitative or qualitative approaches to data gathering (Crewell J. W. 2013).
The researcher personally administered the questionnaire via goggle form which was done online, which is carefully designed to align with the objectives of the study. Permission is sought from the lecturer before distributing the questionnaire to ensure compliance with institutional guidelines. The questionnaire contains targeted questions aimed at eliciting accurate views and perspectives from the respondents on the subject matter. The researcher collects the completed questionnaires immediately after the respondents finish answering, ensuring minimal delay and preserving the authenticity of the responses.



3.7	Method of Data analysis 
	Data analysis is the process of systematically applying statistical and/ or logical techniques to describe and illustrate, condense and recap and evaluate data. In terms of quantitative research approach, the data analysis method also follow a quantified approach whereby raw numeric data is statistically analyzed for making sense of the data and its comprehension unlike in research, which follow a qualitative research approach. Qualitative research approaches usually adopt an un-statistical approach for the analysis of the data since the data collected could hardly be quantified. Issa (2004) gives further explanation on data analysis that the last segment of chapter three is developed to explain the data that will acquire for the administration of the instrument on the respondents, that is when data has been collect how he intend to set out and analyze the collected data.




















CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
	In this chapter data are organized into tables so that statically and logically conclusion can be gotten from the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and better comprehensive. The researcher presents all the questionnaire items that all presentations and analysis shall be in conformity with questionnaire items and responses.
	The total of 100 copies of the questionnaire were retrieved. It shows 100% response, which is highly appreciated. Meanwhile, this was a result of the receptive nature of the respondents as well as personal approach which the researcher adopted in administering the questionnaire.
4.1	Demography of the respondents
QUESTION 1: SEX OF RESPONDENTS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


	Source; field work 2025
In the above table, 55 respondents of 55%  are Male while 45 respondents which stands for 45% are female.

QUESTION 2:  AGE OF RESPONDENTS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	15 – 20
	40
	40%

	21 – 30
	49
	49%

	31 and above
	11
	11%

	Total
	100
	100%


	Source; field work 2025
In the above table, 40 respondents of 40% fall between the age bracket of  (15 - 20) years while 49 respondents fall between the age bracket of (21 - 30) years and 11 respondents 11% falls between the age bracket of (31 and above).

QUESTION 3:  LEVEL OF RESPONDENTS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	ND I
	45
	45%

	ND II
	10
	10%

	HND I
	15
	15%

	HND II
	30
	30%

	Total
	100
	100%


	Source; field work 2025
The above table shows the number of respondent level from the table 45 (45%) are ND I respondents, 10 (10%) respondents from ND II, HND I bears 15 (15%) while 30 (30%) of the respondents are HND II.

QUESTION 4:  MARITAL STATUS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	Single
	62
	62%

	Married
	35
	35%

	Others
	3
	3%

	Total
	100
	100%


	Source; field work 2025
The above table shows the marital status of the respondents. Table 176 (88%) are single 21 (10.5%) are married while 3 (15%) of the respondents are others






4.2	Analysis of Research Items
Question 5: Hip-hop musical videos on Instagram promote materialistic lifestyles among youths?
	Table 5: Response to question 5
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	70
	70%

	No
	25
	25%

	None of the above
	5
	5%

	Total
	100
	100%


		Source: field work 2025
From the table above, 70(70%) of the respondents Agree by filling yes that  Hip-hop musical videos on Instagram promote materialistic lifestyles among youths, 25(25%) Disagree by filling No while None of the above is 5 (5%).

Question 6: Instagram exposes youths to explicit content through hip-hop musical videos?
	Table 6: Response to question 6
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	82
	82%

	No
	13
	13%

	None of the above
	5
	5%

	Total
	100
	100%


Source: field work 2025
From the table above, 82 (82%) of the respondents said yes that Instagram exposes youths to explicit content through hip-hop musical videos, 13 (13%) said responded to No while just 5 (5%). 





QUESTION 7: Hip-hop musical videos on Instagram glorify violence and aggressive behavior.
	Table 7: Response to question 7
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	82
	82%

	No
	13
	13%

	None of the above
	5
	5%

	Total
	100
	100%


	Source: field work 2025
	From the table above, 82 (82%) of the respondents agree by filling Yes that Hip-hop musical videos on Instagram glorify violence and aggressive behavior 13 (13%) answered No while 5 (5%) of the respondents stands with none of the above. 


QUESTION 8: Watching hip-hop videos on Instagram influences the dressing style of youths?
Table 8: Response to question 8
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	32
	32%

	No
	52
	52%

	None of the above
	15
	15%

	Total
	100
	100%


	Source: field work 2025
From the table above, 32 (32%) of the respondents responded Yes that watching hip-hop videos on Instagram influences the dressing style of youths 52 (52%) of the respondents said No to the statement, 15 (15%) of the respondents responded to none of the above

 
QUESTION 9: Does Hip-hop videos on Instagram shape youth perceptions of success and luxury.
Table 9: Response to question 9
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	55
	55%

	No
	45
	45%

	None of the above
	5
	5%

	Total
	100
	100%


	Source: field work 2025
From the table above, 55 (55%) of the respondents responded to Yes, that does Hip-hop videos on Instagram shape youth perceptions of success and luxury  and 45 (45%) of the respondents disagree to the statement and responded No, while 5(5%) of the respondents stand with none of the above.

QUESTION 10: Does Youths tend to imitate the language and slang used in hip-hop musical videos.
Table 10: Response to question 10
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	40
	40%

	No
	45
	45%

	None of the above
	15
	15%

	Total
	100
	100%


		Source: field work 2025
From the table above, 40 (40%) of the respondents agree and responded Yes that Does Youths tend to imitate the language and slang used in hip-hop musical videos 45 (45%) of the respondents disagree and responded No to the statement, while 15 (15%) none of the above.




QUESTION 11: The dance moves in hip-hop videos on Instagram influence youth behavior?.
Table 11 Response to question 11
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	40
	40%

	Agree
	46
	46%

	Neutral
	12
	12%

	Disagree
	2
	2%

	Strongly disagree
	0
	0%

	Total
	100
	100%


	Source: field work 2025
From the table above, 40 (40%) of the respondents strongly agree, that Media organizations gave room for dissenting views about the subsidy removal 46 (46%) of the respondents agree to the statement, 12 (12%) of the respondents are neutral, 2(2%) of the respondents disagree while strongly disagree 0(0%).

QUESTION 12: Hip-hop videos on Instagram promote unhealthy relationships through their depiction of love and sexuality?
Table 12: response to question 12
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	3
	3%

	Agree
	0
	0%

	Neutral
	45
	45%

	Disagree
	35
	35%

	Strongly disagree
	17
	17%

	Total
	100
	100%


		Source: field work 2025
From the table above, 3(3%) of the respondents strongly agree that the media exaggerated the effects of subsidy removal 0 (0%) of the respondents agree to the statement 45 (45%) of the respondent are neutral 35 (35%) of the respondents disagree to the statement while 17(17%) strongly disagree.

QUESTION 13: Exposure to hip-hop musical videos on Instagram erodes traditional cultural values among youths.
Table 13: Response to question 13
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	24
	24%

	Agree
	44
	44%

	Neutral
	19
	19%

	Disagree
	13
	13%

	Strongly disagree
	0
	0%

	Total
	100
	100%


	Source: field work 2025
From the table above, 24 (24%) the respondents strongly agree that the exposure to hip-hop musical videos on Instagram erodes traditional cultural values among youths 44 (44%) of the respondents agree to that statement, 19 (19%) of the respondents are neutral, 13 (13%) of the respondents disagree to the statement while 0(0%) strongly disagree.
QUESTION 14: Hip-hop videos on Instagram reduce respect for elders and authority
Table 14: Response to question 14.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	32
	32%

	Agree
	2
	2%

	Neutral
	16
	16%

	Disagree
	50
	50%

	Strongly disagree
	0
	0%

	Total
	100
	100%


	Source: field work 2025
From the table above, 32 (32%) of the respondents strongly agree Hip-hop videos on Instagram reduce respect for elders and authority?, 2 (2%) of the respondents agree to the statement, 16 (16%) of the respondents are neutral 50(50%) of the respondents disagree to the statement while 0 (0%) strongly disagree.
QUESTION 15: Watching hip-hop videos on Instagram increases peer pressure to conform to modern trends.
Table 15: Response to question 15.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	27
	27%

	Agree
	46
	46%

	Neutral
	16
	16%

	Disagree
	8
	8%

	Strongly disagree
	3
	3%

	Total
	100
	100%


	Source: field work 2025
From the table above, 27 (27%) of the respondents strongly agree watching hip-hop videos on Instagram increases peer pressure to conform to modern trends 46(46%) of the respondents agree to the statement 16(16%) of the respondents are neutral 8(8%) of the respondents disagree to the statement, while3 (3%) strongly disagree.

QUESTION 16: Hip-hop videos on Instagram encourage disrespectful behavior among youths.
Table 16: Response to question 16.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	43
	43%

	Agree
	41
	41%

	Neutral
	13
	13%

	Disagree
	1
	1%

	Strongly disagree
	2
	2%

	Total
	100
	100%


		Source: field work 2025
From the above, 110 (55%) of the respondents strongly agree that hip-hop videos on Instagram encourage disrespectful behavior among youths 43 (43%) of the respondents agree to the statement 13(13%) of the respondents are neutral, 1(1%) of the respondents disagree while 2(2%) strongly disagree.
QUESTION 17: Youths become more desensitized to vulgar language after watching hip-hop videos on Instagram.
Table 17: Response to question 17.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	32
	32%

	Agree
	48
	48%

	Neutral
	18
	18%

	Disagree
	2
	2%

	Strongly disagree
	0
	0% 

	Total
	100
	100%


	Source: field work 2025
From the table above, 32 (32%) of the respondents strongly agree youths become more desensitized to vulgar language after watching hip-hop videos on Instagram?, 48 (48%) of the respondents agree to the statement 18(18%) of the responses are neutral, 2(2%) of the respondents disagree while, 0 (0%) strongly disagree.
QUESTION 18: Hip-hop videos on Instagram promote unrealistic expectations of life and relationships.
Table 18: Response to question 18.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	29
	29%

	Agree
	43
	43%

	Neutral
	17
	17%

	Disagree
	10
	10%

	Strongly disagree
	1
	1%

	Total
	100
	100%


	Source: field work 2025
From the table above, 199 (59.5%) of the respondents strongly agree that the hip-hop videos on Instagram promote unrealistic expectations of life and relationships 71 (36.5%) of the respondent agree to the statement, 0 (0%) of the respondents are neutral 8 (4%) of the respondents disagree to the statement 2(1%) of the respondents strongly disagree.
QUESTION 19: Youths tend to prioritize fame and material wealth over ethical values after consuming hip-hop content on Instagram.
Table 19: Response to question 19.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	30
	30%

	Agree
	46
	46%

	Neutral
	21
	21%

	Disagree
	2
	2%

	Strongly disagree
	1
	1%

	Total
	100
	100%


	Source: field work 2025
From the table above, 30 (30%) of the respondents strongly agree that Youths tend to prioritize fame and material wealth over ethical values after consuming hip-hop content on Instagram, 46 (46%) of the respondent agree to the statement, 21 (21%) of the respondents are neutral 2 (2%) of the respondents disagree to the statement 1(1%) of the respondents strongly disagree.
QUESTION 20: Hip-hop musical videos on Instagram have a greater influence on youth morality than parental or societal guidance.
Table 20: Response to question 20.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	29
	29%

	Agree
	34
	34%

	Neutral
	19
	19%

	Disagree
	15
	15%

	Strongly disagree
	3
	3%

	Total
	100
	100%


	Source: field work 2025
From the table above, 29 (29%) of the respondents strongly agree hip-hop musical videos on Instagram have a greater influence on youth morality than parental or societal guidance, 34 (34%) of the respondent agree to the statement, 19 (19%) of the respondents are neutral 15 (15%) of the respondents disagree to the statement 3(3%) of the respondents strongly disagree.

4.3	Analysis of Research Questions
Question 1: What types of moral values are promoted in hip-hop musical videos on Instagram?
Table 5 answered this question as it was seen that, 70(70%) of the respondents Agree by filling yes that  Hip-hop musical videos on Instagram promote materialistic lifestyles among youths, 25(25%) Disagree by filling No while None of the above is 5 (5%).
Table 7 also shed light in answering this question as it was gathered that, 82 (82%) of the respondents agree by filling Yes that Hip-hop musical videos on Instagram glorify violence and aggressive behavior 13 (13%) answered No while 5 (5%) of the respondents stands with none.
Table 18 also answered the above question as it was gathered; 199 (59.5%) of the respondents strongly agree that the hip-hop videos on Instagram promote unrealistic expectations of life and relationships 71 (36.5%) of the respondent agree to the statement, 0 (0%) of the respondents are neutral 8 (4%) of the respondents disagree to the statement 2(1%) of the respondents strongly disagree.

Question 2: To what extent do hip-hop musical videos influence the moral attitudes and behaviors of youths in Kwara State?
	Through table 17 we are able to get answer to this question as it was gathered that, 32 (32%) of the respondents strongly agree youths become more desensitized to vulgar language after watching hip-hop videos on Instagram, 48 (48%) of the respondents agree to the statement 18(18%) of the responses are neutral, 2(2%) of the respondents disagree while, 0 (0%) strongly disagree.
	Table 16 also answered the question as it was also gathered that, 110 (55%) of the respondents strongly agree that hip-hop videos on Instagram encourage disrespectful behavior among youths 43 (43%) of the respondents agree to the statement 13(13%) of the respondents are neutral, 1(1%) of the respondents disagree while 2(2%) strongly disagree.

Question 3: How do youths in Kwara State perceive the alignment or conflict of hip-hop musical video content with societal moral values? 
	Table 14 answered this question as it was gathered, 32 (32%) of the respondents strongly agree Hip-hop videos on Instagram reduce respect for elders and authority, 2 (2%) of the respondents agree to the statement, 16 (16%) of the respondents are neutral 50(50%) of the respondents disagree to the statement while 0 (0%) strongly disagree.
	The question was also answered by table 19 as it was gathered that, 30 (30%) of the respondents strongly agree that Youths tend to prioritize fame and material wealth over ethical values after consuming hip-hop content on Instagram, 46 (46%) of the respondent agree to the statement, 21 (21%) of the respondents are neutral 2 (2%) of the respondents disagree to the statement 1(1%) of the respondents strongly disagree.

4.4	Discussion of Findings
	The purpose of this study is to examine the influence of influence of hip-hop musical videos instagram and its effects on morality among youths in Kwara state. The result obtained the statistical analysis in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the questions raised  in this study.
	Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaires were administered to the respondent and all the copies of the questionnaire were returned.
	Our findings confined that indicated in table 10 that  youths are tend to imitate the language and slag used in hip-hop musical videos as 40 (40%) of the respondents agree and responded Yes  while 45 (45%) of the respondents disagree and responded No to the statement, while 15 (15%) none of the above.
It was also discovered  under table 18 that the hip-hop videos on Instagram promote unrealistic expectations of life and relationships through respondents replies; 199 (59.5%) of the respondents strongly agree, 71 (36.5%) of the respondent agree to the statement, 0 (0%) of the respondents are neutral 8 (4%) of the respondents disagree to the statement 2(1%) of the respondents strongly disagree.
	It was also discovered that the hip-hop musical videos on instagram have greater influence on youth morality than parental or societal guidance. This was expressed by respondents in table 20 as, 29 (29%) of the respondents strongly agree hip-hop musical videos on Instagram have a greater influence on youth morality than parental or societal guidance, 34 (34%) of the respondent agree to the statement, 19 (19%) of the respondents are neutral 15 (15%) of the respondents disagree to the statement 3(3%) of the respondents strongly disagree. 























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This research work, titled "Influence of Hip-Hop Musical Videos on Instagram and Its Effects on Morality Among Youths in Kwara State," is structured into five main chapters, each systematically presenting the study's content for clarity and coherence.
Chapter One provides the background of the study, focusing on the influence of hip-hop musical videos on Instagram on youths in Kwara State, Nigeria. It includes the statement of the problem, research objectives, research questions, significance of the study, scope of the study, and definitions of key terms.
Chapter two encompasses the conceptual framework, theoretical framework, and empirical review. The study adopts the Social Cognitive Theory and Media Ecology Theory to underpin its analysis. The empirical review examines related studies by other researchers on the influence of media, particularly music videos, on youth behavior and morality.
Chapter three outlines the research methodology, including the research design, which employs a survey method. The population of the study comprises youths in Kwara State, specifically in areas such as Ilorin, Offa, and other major towns. It also details the sampling techniques and methods of data collection adopted by the researcher.
Chapter four chapter explains how the collected data was analyzed for clarity and comprehension. It includes the presentation of data and a discussion of the research findings, highlighting the effects of hip-hop musical videos on Instagram on the moral behaviors of youths.
Chapter five summarizes the findings from chapters one to four, presents conclusions, and offers recommendations based on the research outcomes.
.
5.2	Conclusion
	The research aimed to investigate the influence of hip-hop musical videos on Instagram on the morality of youths in Kwara State. The findings reveal that hip-hop musical videos on Instagram significantly shape the moral attitudes and behaviors of youths. Exposure to explicit content, glorified lifestyles, and themes promoting materialism, violence, and sexual promiscuity in these videos contributes to shifts in moral values among youths. Peer influence, the pursuit of social validation through likes and comments, and the absence of adequate moral guidance exacerbate these effects, leading to behaviors that deviate from societal norms. The study underscores the urgent need for targeted interventions to address the negative impact of hip-hop musical videos on Instagram on youths' moral development.
5.3	Recommendations
	Based on the findings, the following recommendations are proposed to mitigate the adverse effects of hip-hop musical videos on Instagram on youths' morality:
i. Implement Media Literacy Programs in Schools: Develop and integrate media literacy programs in secondary schools and tertiary institutions across Kwara State. These programs should educate youths on critically analyzing the content of hip-hop musical videos on Instagram, focusing on distinguishing between entertainment and real-life values. Such initiatives can empower youths to make informed decisions and resist negative influences on their moral behavior.
ii. Promote Positive Social Media Campaigns: Launch Instagram-based campaigns that promote positive moral values and counter the negative themes often depicted in hip-hop musical videos. These campaigns should use engaging formats, such as short videos and infographics, tailored to resonate with youths. By leveraging the same platform, these campaigns can effectively reach youths and promote ethical behaviors and responsible content consumption.
iii. Establish Safe Online Communities: Create moderated online communities on Instagram where youths can discuss moral issues, seek guidance, and share positive content. These communities should be overseen by trained facilitators who provide accurate information and foster discussions on ethical behavior. Such platforms can offer a safe space for youths to navigate moral dilemmas and reinforce positive values.
iv. Conduct Longitudinal Research: Undertake longitudinal studies to examine the long-term effects of hip-hop musical videos on Instagram on the moral attitudes and behaviors of youths in Kwara State. These studies can provide deeper insights into evolving trends and inform evidence-based policies and interventions to promote moral development among youths.
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APPENDIX
RESEARCH QUESTIONNAIRES
Kwara State Polytechnic, Ilorin
Institute of Information and Communication Technology (IICT)
Mass Communication Department
TOPIC: INFLUENCE OF HIP-HOP MUSICAL VIDEOS INSTAGRAM AND ITS EFFECTS ON MORALITY AMONG YOUTHS IN KWARA STATE. 

Dear Respondent,
This questionnaire is designed to raise relevant information on the influence of hip-hop musical videos instagram and its effects on morality among youths in Kwara state. He will be glad, if you respond to this research questions as your response will be of immense benefit to the success of this research study.
All information supplied shall be used mainly for academic and education purpose only thanks.
Instruction: Please tick [    ] the answer you consider appropriate questionnaire will be in three parts section A, B and section C.
SECTION A
1. Sex of respondent			(a) Male 	(    )	(b) Female 	(    )
2. Age of respondent			(a) 15 - 20 year (    )	(b) 20 -30 years   (    )	(c) 30 and above  (    )
3. Level				(a) ND I	(    )	(b) ND II	(    )  HND I  (   )     HND II      (   )
4. Marital Status			(a) Single	(    )	(b) Married 	(    )	(c) Others 	(    )
SECTION B
5. Hip-hop musical videos on Instagram promote materialistic lifestyles among youths?
	Yes			(    )
	No			(    )
	None of the above	(    )
6. Instagram exposes youths to explicit content through hip-hop musical videos?
	Yes			(    )
	No			(    )
	None of the above	(    )
7. Hip-hop musical videos on Instagram glorify violence and aggressive behavior?
	Yes			(    )
	No			(    )
	None of the above	(    )
8. Watching hip-hop videos on Instagram influences the dressing style of youths?
	Yes			(    )
	No			(    )
	None of the above	(    )
9. Does Hip-hop videos on Instagram shape youth perceptions of success and luxury?
	Yes			(    )
	No			(    )
	None of the above	(    )

10. Does Youths tend to imitate the language and slang used in hip-hop musical videos.?
	True			(    )
	False			(    )
	Disagree		(    )

Keywords Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D) and Strongly Disagree (SD)
	
	STATEMENT
	SA
	A
	N
	D
	SD

	11. 
	The dance moves in hip-hop videos on Instagram influence youth behavior?
	
	
	
	
	

	12. 
	Hip-hop videos on Instagram promote unhealthy relationships through their depiction of love and sexuality?
	
	
	
	
	

	13. 
	Exposure to hip-hop musical videos on Instagram erodes traditional cultural values among youths?
	
	
	
	
	

	14. 
	Hip-hop videos on Instagram reduce respect for elders and authority?
	
	
	
	
	

	15. 
	Watching hip-hop videos on Instagram increases peer pressure to conform to modern trends? 
	
	
	
	
	

	16. 
	Hip-hop videos on Instagram encourage disrespectful behavior among youths?
	
	
	
	
	

	17. 
	Youths become more desensitized to vulgar language after watching hip-hop videos on Instagram?
	
	
	
	
	

	18. 
	Hip-hop videos on Instagram promote unrealistic expectations of life and relationships?
	
	
	
	
	

	19. 
	Youths tend to prioritize fame and material wealth over ethical values after consuming hip-hop content on Instagram?
	
	
	
	
	

	20. 
	Hip-hop musical videos on Instagram have a greater influence on youth morality than parental or societal guidance?
	
	
	
	
	




