THE ROLE OF MASS MEDIA IN COMBATING MISINFORMATION
(A case study of Nigeria Union of Journalist Kwara Chapter)

BY
AJITERU CHRISTIANA FUNMILOLA
HND/23/MAC/FT/0412


BEING A RESEARCH PROJECT SUBMITTED TO DEPARTMENT OF MASS COMMUNICATION INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY

IN PARTIAL FULFILLMENT OF THE REQUIREMENTS FOR THE AWARD OF HIGHER NATIONAL DIPLOMA (HND) IN
MASS COMMUNICATION


July, 2025



CERTIFICATION
This research has been carefully examined and approved meeting part of the requirements of the Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin, in partial fulfillment the award of Higher National Diploma (HND) in Mass Communication. 



………………………………………			…..…………………
MR. OPALEKE							DATE
(Project Supervisor)



………………………………………..			…..…………………
MR. OLUFADI B. A.						DATE
(Project Coordinator) 



……………………………………..…			…..…………………
 MR. OLOHUNGBEBE. F.T					DATE
 (Head of Department) 


……………………………………..…			…..…………………
 EXTERNAL EXAMINER						DATE
 


DEDICATION
I dedicate this project work to Almighty God for His protection, guidance and inevitable mercy over my life throughout the research work. I also dedicate it to my able parents Mr. and Mrs. AJITERU for their support, morally, financially and spiritually towards my course of study. 




ACKNOWLEDGMENTS
All praises, adoration and glorification are due to Almighty God the most gracious, the most beneficent, the most merciful.
My sincere appreciation goes my parent Mr. & Mrs. AJITERU for their moral and financial support throughout my programme.
I give glory to Almighty God, who has given me the knowledge, wisdom and understanding, and has made it possible for me to complete my HND programme in this institution, Kwara State Polytechnic, Ilorin. 
I express my sincere gratitude to my supervisor Mr. Opaleke, for his understanding, Despite his busy and tight official schedule, he still found this research work worthy of supervision. 
I appreciate the effort of my amiable HOD Mr. Olohungbebe F.T. and all the lecturers in the Department of Mass Communication for their great support towards this programme.
Also my appreciation goes to all who have immensely contributed in one way or the other to the successful completion of this programme. May God Almighty bless you all, (Amen).



TABLE OF CONTENTS
Title page 
Certification 
Dedication 
Acknowledgement
Table of contents
CHAPTER ONE: INTRODUCTION
1.1	Background of the study 
1.2	Statement of the problem 
1.3	Objectives of the study
1.4	Research questions
1.5	Significance of the study
1.6	Scope of the study
1.7	Definition of terms
CHAPTER TWO: LITERATURE REVIEW
2.1	Conceptual review
2.2	Theoretical framework
2.3	Empirical framework 
CHAPTER THREE:  RESEARCH METHODOLOGY
3.1	Research design
3.2	Population of the study
3.3	Sample size and sample techniques
3.4	Instrumentation
3.5	Validity and reliability of the instrument
3.6	Method of data collection 
3.7	Method of data analysis
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS
4.1	Data presentation and analysis
4.2	Discussion of findings


CHAPTER FIVE: SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1	Summary
5.2	Conclusion
5.3	Recommendations
	References
37…

CHAPTER ONE
1.0	INTRODUCTION
1.1	BACKGROUND TO THE STUDY
Mass media refers to a diverse array of media technologies that reach a large audience via mass communication. The technologies through which this communication takes place include a variety of outlets, Ejiogu (2018). Broadcast media transmit information electronically via media such as films, radio, recorded music, or television. Digital media comprises both Internet and mobile mass communication. Internet media comprise such services as email, social media sites, websites, and Internet-based radio and television, Lewis (2019).
Many other mass media outlets have an additional presence on the web, by such means as linking to or running TV ads online, or distributing QR Codes in outdoor or print media to direct mobile users to a website. In this way, they can use the easy accessibility and outreach capabilities the Internet affords, as thereby easily broadcast information throughout many different regions of the world simultaneously and cost-efficiently.
Misinformation is a growing challenge in Nigeria, especially with the increasing use of social media and digital platforms, which often lack rigorous fact-checking processes. The spread of false information undermines public trust, distorts public opinion, and can lead to social unrest, political instability, and even violence. In this context, mass media plays a crucial role in combating misinformation by providing accurate, timely, and reliable information to the public.
However, the effectiveness of mass media in Nigeria, particularly through the efforts of professional bodies like the Nigeria Union of Journalists (NUJ), Kwara Chapter, remains unclear. Despite the potential for mass media to counter misinformation, there is a concern that media outlets sometimes contribute to the spread of misleading content, whether intentionally or inadvertently. This can be due to factors such as sensationalism, lack of proper training for journalists, and inadequate regulation or ethical oversight.
Fake news poses a substantial threat to society, with serious negative consequences. Therefore, we investigate how people can be encouraged to report fake news and support social media platform providers in their actions against misinformation.
Fake news means “false information deliberately circulated by those who have scant regard for the truth but hope to advance particular (often extreme0 political causes and make money out of online traffic. Or it could be false information circulated by journalists who do not realize its false” BBC (2017, March 12).
Claire Wardle (2017) has come up with seven types of mis – and disinformation in an attempt to distinguish the different types of problematic content that exist within the current news media ecosystem. This categorization includes: false connection, false content, manipulated content, satire or parody, misleading content, imposter content and fabricated content. The type of problematic content used depends on the creator and their motivation. While heuristics like these are helpful, the more recent instantiation of fake news not only raises questions about the content, but also the way in which digital texts are disseminated through digital platforms. Through social media platforms, digital texts become a conduit for relational work between users. These relations affect the interpretive processes of individuals, positioning them to engage with the news article or headline in particular ways.
Contemporary discourse, particularly media coverage, seems to define fake news as viral posts based on fake accounts made to look like news reports. Noting that articles that are intentionally and verifiably false and could mislead readers, are defined as fake news (Allcott and Gentzkow (2017).
Moreover, fake news has emerged against a backdrop of ongoing societal changes, such as an increasing distrust of public institutions and news media (Nicolaou & Giles, 2017) as well as the decline in professional news journalists (Clark & Marchi, 2017) necessitated by the emergence of the participatory web (Jenkins, 2006). User generated content has become an increasingly important part of digital culture of fake news (Grossman, 2016; Mitchem,  2018).
This has brought significant changes to the news media industry. Specifically, the ways in which news is reported and shared across populations are expanded through connective media platforms which have had a positive influence on engaging young people with news and current affairs (Greenhow & Reifman, 2019). It’s against the bedrock of this research on the effectiveness of social norms in fighting fake news on social media.
Despite efforts by mass media organizations to combat misinformation, many false narratives continue to circulate widely. With the growing impact of misinformation on public opinion and behavior, there is an urgent need to assess the effectiveness of media in countering false information. This study seeks to explore the strategies that mass media use to identify, debunk, and prevent misinformation, as well as the challenges they face in this effort.
This study seeks to investigate the role of mass media in combating misinformation in Kwara State, Nigeria, with a focus on the Nigeria Union of Journalists, Kwara Chapter. It will examine the strategies employed by the NUJ and its members in addressing misinformation, the challenges faced by journalists in the region, and the impact of these efforts on public awareness and trust in the media. The research aims to provide insights into how mass media, through professional bodies, can be more effective in promoting truthful, responsible journalism to counteract misinformation in Nigeria.
1.2	STATEMENT OF THE PROBLEM
Misinformation is a growing challenge in Nigeria, especially with the increasing use of social media and digital platforms, which often lack rigorous fact-checking processes. The spread of false information undermines public trust, distorts public opinion, and can lead to social unrest, political instability, and even violence. In this context, mass media plays a crucial role in combating misinformation by providing accurate, timely, and reliable information to the public.
However, the effectiveness of mass media in Nigeria, particularly through the efforts of professional bodies like the Nigeria Union of Journalists (NUJ), Kwara Chapter, remains unclear. Despite the potential for mass media to counter misinformation, there is a concern that media outlets sometimes contribute to the spread of misleading content, whether intentionally or inadvertently. This can be due to factors such as sensationalism, lack of proper training for journalists, and inadequate regulation or ethical oversight.
Despite efforts by mass media organizations to combat misinformation, many false narratives continue to circulate widely. With the growing impact of misinformation on public opinion and behavior, there is an urgent need to assess the effectiveness of media in countering false information. This study seeks to explore the strategies that mass media use to identify, debunk, and prevent misinformation, as well as the challenges they face in this effort.
1.3	OBJECTIVES OF THE STUDY
The specific objectives for the realization of the broad objective are itemized as follows:
1. To examine the strategies used by mass media to detect and address misinformation.
2. To assess the impact of these strategies on public understanding and belief in accurate information.
3. To identify the major challenges and limitations that hinder the effectiveness of mass media in combating misinformation.
1.4 RESEARCH QUESTIONS
The following research questions have been put forward to guide the study. They are:
1. What are strategies used by mass media to detect and address misinformation?
2. What are the strategies NUJ use in given public understanding and belief in accurate information?
3. What are the challenges and limitations that hinder the effectiveness of mass media in combating misinformation?
1.5	SIGNIFICANCE OF THE STUDY
This study is significant because it provides insights into how mass media can act as a critical tool in combating misinformation, especially in a developing country like Nigeria, where the impact of fake news can have socio-political and economic repercussions. By analyzing the efforts of the NUJ Kwara Chapter, the study highlights best practices and areas for improvement in journalistic integrity and accountability. Findings from the study could inform policymakers on creating robust frameworks for combating misinformation, including regulations, support for journalists, and public awareness campaigns.
Research will sheds light on how journalists in Kwara State are leveraging or adapting to emerging technologies and platforms for fact-checking and information dissemination. The study will underscores the importance of media literacy among the populace, enabling them to distinguish credible information from misinformation and academically, the study will contributes to the broader field of media studies and misinformation, offering a localized perspective from Nigeria that can enrich global discussions on the subject.
1.6	SCOPE OF THE STUDY
The scope of this study encompasses the role of mass media in combating misinformation, with a specific focus on the Nigeria Union of Journalists (NUJ) Kwara Chapter. Thus, the study focuses on Kwara State, Nigeria, particularly the activities and influence of NUJ members within the region. It examines the effectiveness of mass media platforms (print, broadcast, and digital) in identifying, addressing, and mitigating the spread of misinformation. The study may explore recent developments in misinformation management, particularly within the past decade, when the proliferation of digital media significantly increased the spread of misinformation. The primary stakeholders in this study include journalists, media organizations, policymakers, and media consumers in Kwara State.
1.7	DEFINITION OF KEY TERMS
	In other to understand some words use in this research work some key words are to be defined:
1. Mass Media: Mass media means technology that is intended to reach a mass audience. It is the primary means of communication used to reach the vast majority of the general public. The most common platforms for mass media are newspapers, magazines, radio, television, and the Internet.
2. Combating: to engage in battle or in single combat; attempt to defend oneself against or to subdue, defeat, or destroy an adversary.
3. Misinformation: Misinformation is incorrect or misleading information. Misinformation can exist without specific malicious intent; disinformation is distinct in that it is deliberately deceptive and propagated. Misinformation can include inaccurate, incomplete, misleading, or false information as well as selective or half-truths.
4. Effectiveness: the degree to which something is successful in producing a desired result; success.
5. Social norms: Social norms are the perceived informal, mostly unwritten, rules that define acceptable and appropriate actions within a given group or community, thus guiding human behaviour and they consist of what we do, what we believe, others do, and what we believe others approve of.


CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
In the course of gathering materials for this review, the researcher made extensive use of libraries, archives, media institutions and other relevant sources of secondary data. This chapter focused on the concept of perception, its measurement, and relationship with image, empirical studies and lastly the theoretical framework.
Literature review or narrative review however, is a type of review article. A literature review is a scholarly paper, which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field.
A narrow-scope literature review may be included as part of a peer-reviewed journal article presenting new research, serving to situate the current study within the body of the relevant literature and to provide context for the reader. In such a case, the review usually precedes the methodology and results sections of the work.
Producing a literature review may also be part of graduate and post-graduate student work, including in the preparation of a thesis, dissertation, or a journal article. Literature reviews are also common in a research proposal or prospectus (the document that is approved before a student formally begins a dissertation or thesis).
2.1	CONCEPTUAL FRAMEWORK
2.1.1	CONCEPT OF MASS MEDIA
Mass media is a channel, medium, utility, device, or instrument used in the mass communication process. The mass media also includes, printed media, electronic media and Cyber media. Printed media such as newspapers, magazines, books, pamphlets, billboards and other technical tools that bring out the message by touching the senses of sight. Electronic media such as radio and recorded programs use the senses of hearing and television programs, motion picture and video recording covering both senses which is hearing and vision (Ray M. 2019). Meanwhile the online media (online media, cybermedia) is the internet-based mass media. Mass media is happen to be the suggestions for cultural development, not just culture in the sense of art and symbol but also in the sense of the development of settings, fashion, lifestyle and norms (Pate, U. & Abubakar, A. 2013).
The Mass Media definitions have therefore been going through dynamic changes on a daily basis. As digital technology develops, mass media, advertising and marketing communications are experiencing new dimensions. Mass media has been described in different ways depending on the context from which the subject is being perceived. Ruben (1984) cited Ray M. (2019) defined mass media as the communication of behavior-related information. Bozzi, H. (2013), in his own view, sees it as the sharing of ideas and feelings in a mood of mutuality. Other definitions place emphasis on the importance of signs and symbols, as well as the transmission of cultural information, ideas, attitudes, or emotions from one person or a group to another. This branch of mass media involves in some ways the aspects of theater, music, dance, folklore, and other complementary traditional communication media.
These definitions tend to capture the general idea of the sociological impact of the media on one hand, and the variances in individual perspectives of the media approach on the other hand. From whatever angle we look at it, these definitions may fit well into specific aspects of human development, from philosophy to psychology, from sociology to education, etc. Media in todays world has been described as a combination of content, comprising the scientific and artistic ensemble of music, film, TV, radio, publishing, advertising, and electronic games (Bazley, T. (2016).
Thus, the mass media is any medium used to transmit mass information. The categorical classifications of what could be termed as mass media forms comprise the eight industries of the mass media industries; books, newspapers, magazines, and recordings, radio, movies, television, and the Internet. Mass media has attained rapid and remarkable expansion, resulting in proliferated dynamism over its content, platforms, and devices, following technological innovations over a long period of years.
These developments have provided some dimensions of influence over various industries and social institutions. One major element of the media is the nature of its audience, which refers to its relatively large audience. Mass media is any medium which is intended for a large audience (Smith., 2003). It either takes broadcast or print media form. The broadcast form of media is also referred to as electronic media and is peculiar to radio and television technology. Print media, on the other hand, operates in the form of newspapers, magazines, journals and other print media.
2.1.2	CONCEPT OF MISINFORMATION
The concept of misinformation can present itself in many ways. Let's go back to the military scenario. Suppose that guards are posted at various observation points in the field, and one of them observes the enemy's reconnaissance team. The guard alerts superiors, who send out their own reconnaissance team to find out exactly who is spying on them. Now, you can guess that the enemy general has already thought about this scenario. Equally likely, he has also considered his options. He could hide all of his troops and make it appear as if nobody is there. “But what if somebody saw my forces entering the area” would be his next thought. And if the other side were to send a “recon” team to scope out his position and strength, discovering his army greater than theirs, they would likely either fortify their position, or move to a different position where they would be more difficult to attack, or where they could not be found.
Therefore, he wants to make his forces seem like less of a threat than they really are. He hides his heavy weapons, and the greater part of his infantry, while allowing visibility of only a small portion of his force. This is the same idea behind misinformation.
In academic literature, various terms or concepts are related to misinformation; they mainly differ in terms of intention (the degree to which the author deliberately misleads the audience) and facticity (the degree to which the content relies on facts). Most of them can be classified into the following three major types of information disorder. Wardle & Derakhshan, (2017): Misinformation”, which refers to false information that is spread without the intent to mislead, such as unwittingly disseminating a story that contains outdated information; “Disinformation”, which refers to false information that is deliberately produced to cause harm, such as reporting a news containing manipulated statistics; and “Malinformation”, which refers to true information propagated to cause harm, such as circulating a statement outside of its original context to mislead the audience.
Other related concepts are also frequently used in the literature. For instance, rumor refers to circulating stories or statements, the facticity of which is unverified and may turn out to be true or partly or entirely false Zubiaga et al., (2016). Fake news refers to fabricated information that intends to deceive by mimicking the form of legitimate news Lazer et al., (2018).
In politics, beyond influencing citizens' electoral behaviors, the potential influences of the spread of misinformation include increasing political fragmentation and lowering general trust in the government (Garrett, 2019; Lazer et al., 2018). Moreover, pseudoscience about climate change has confused the public and hindered citizens' responses to mitigation policies (Cook, Ellerton, & Kinkead, 2018; Treen et al., 2020). Economy-related topics are also a popular target of misinformation with notable effects, such as stigmatizing the reputation of corporations and affecting consumers’ purchase intentions (Berthon & Pitt, 2018; Di Domenico, Sit, Ishizaka, & Nunan, 2021).
The prevalence and negative impact of misinformation on social media call for a careful and systematic review of the relevant literature focusing on understanding factors that contribute to the spread of misinformation and developing strategies to confront this spread.
2.1.3	IMPACT OF MISINFORMATION
The Liar's Dividend describes a situation in which individuals are so concerned about realistic misinformation (in particular, deepfakes) that they begin to mistrust real content, particularly if someone claims that it is false. For instance, a politician could benefit from claiming that a real video of them doing something embarrassing was actually AI-generated or altered, leading followers to mistrust something that was actually real. On a larger scale this problem can lead to erosion in the public's trust of generally reliable information sources.
Misinformation can affect all aspects of life. Allcott, Gentzkow, and Yu concur that the diffusion of misinformation through social media is a potential threat to democracy and broader society. The effects of misinformation can lead to decline of accuracy of information as well as event details. When eavesdropping on conversations, one can gather facts that may not always be true, or the receiver may hear the message incorrectly and spread the information to others. On the Internet, one can read content that is stated to be factual but that may not have been checked or may be erroneous.
In the news, companies may emphasize the speed at which they receive and send information but may not always be correct in the facts. These developments contribute to the way misinformation may continue to complicate the public's understanding of issues and to serve as a source for belief and attitude formation. In regards to politics, some view being a misinformed citizen as worse than being an uninformed citizen. Misinformed citizens can state their beliefs and opinions with confidence and thus affect elections and policies.
This type of misinformation occurs when a speaker appears "authoritative and legitimate", while also spreading misinformation. When information is presented as vague, ambiguous, sarcastic, or partial, receivers are forced to piece the information together and make assumptions about what is correct.[184] Misinformation has the power to sway public elections and referendums if it gains enough momentum.
2.1.4	CAUSES OF  MISINFORMATION
According to Scheufele and Krause, misinformation belief has roots at the individual, group and societal levels. At the individual level, individuals have varying levels of skill in recognizing mis- or dis-information and may be predisposed to certain misinformation beliefs due to other personal beliefs, motivations, or emotions. However, evidence for the hypotheses that believers in misinformation use more cognitive heuristics and less-effortfull processing of information have produced mixed results. 
At the group level, in-group bias and a tendency to associate with like-minded or similar people can produce echo chambers and information silos that can create and reinforce misinformation beliefs. At the societal level, public figures like politicians and celebrities can disproportionately influence public opinions, as can mass media outlets. In addition, societal trends like political polarization, economic inequalities, declining trust in science, and changing perceptions of authority contribute to the impact of misinformation.
Historically, people have relied on journalists and other information professionals to relay facts. As the number and variety of information sources has increased, it has become more challenging for the general public to assess their credibility. This growth of consumer choice when it comes to news media allows the consumer to choose a news source that may align with their biases, which consequently increases the likelihood that they are misinformed. 47% of Americans reported social media as their main news source in 2017 as opposed to traditional news sources.
Sources of misinformation can appear highly convincing and similar to trusted legitimate sources. For example, misinformation cited with hyperlinks has been found to increase readers' trust. Trust is even higher when these hyperlinks are to scientific journals, and higher still when readers do not click on the sources to investigate for themselves. Research has also shown that the presence of relevant images alongside incorrect statements increases both their believability and shareability, even if the images do not actually provide evidence for the statements. For example, a false statement about macadamia nuts accompanied by an image of a bowl of macadamia nuts tends to be rated as more believable than the same statement without an image.
2.1.5	FACT-CHECKING AND DEBUNKING
Websites have been created to help people to discern fact from fiction. For example, the site FactCheck.org aims to fact check the media, especially viral political stories. The site also includes a forum where people can openly ask questions about the information. Similar sites allow individuals to copy and paste misinformation into a search engine and the site will investigate it. Some sites exist to address misinformation about specific topics, such as climate change misinformation. DeSmog, formerly The DeSmogBlog, publishes factually accurate information in order to counter the well-funded disinformation campaigns spread by motivated deniers of climate change. Science Feedback focuses on evaluating science, health, climate, and energy claims in the media and providing an evidence-based analysis of their veracity.
Flagging or eliminating false statements in media using algorithmic fact checkers is becoming an increasingly common tactic to fight misinformation. Google and many social media platforms have added automatic fact-checking programs to their sites and created the option for users to flag information that they think is false. Google provides supplemental information pointing to fact-checking websites in search results for controversial topics. On Facebook, algorithms may warn users if what they are about to share is likely false. In some cases social media platforms' efforts to curb the spread of misinformation has resulted in controversy, drawing criticism from people who see these efforts as constructing a barrier to their right to expression. 
2.1.6	ONE-ON-ONE CORRECTION IN MISINFORMATION
Within the context of personal interactions, some strategies for debunking have the potential to be effective. Simply delivering facts is frequently ineffective because misinformation belief is often not the result of a deficit of accurate information, although individuals may be more likely to change their beliefs in response to information shared by someone with whom they have close social ties, like a friend or family member. More effective strategies focus on instilling doubt and encouraging people to examine the roots of their beliefs.
In these situations, tone can also play a role: expressing empathy and understanding can keep communication channels open. It is important to remember that beliefs are driven not just by facts but by emotion, worldview, intuition, social pressure, and many other factors. Fact-checking and debunking can be done in one-on-one interactions, but when this occurs on social media it is likely that other people may encounter and read the interaction, potentially learning new information from it or examining their own beliefs. This type of correction has been termed social correction.
Researchers have identified three ways to increase the efficacy of these social corrections for observers. First, corrections should include a link to a credible source of relevant information, like an expert organization. Second, the correct information should be repeated, for example at the beginning and end of the comment or response. Third, an alternative explanation should be offered. Unfortunately, misinformation typically spreads more readily than fact-checking. Further, even if misinformation is corrected, that does not mean it is forgotten or does not influence people's thoughts.
Another approach, called prebunking, aims to "inoculate" against misinformation by showing people examples of misinformation and how it works before they encounter it. While prebunking can involve fact-based correction, it focuses more on identifying common logical fallacies (e.g., emotional appeals to manipulate individuals' perceptions and judgments, false dichotomies, or ad hominem fallacies and tactics used to spread misinformation as well as common misinformation sources. Research about the efficacy of prebunking has shown promising results. 
2.1.7	ONLINE MISINFORMATION
Online misinformation about climate change can be counteracted through different measures at different stages. Prior to misinformation exposure, education and "inoculation" are proposed. Technological solutions, such as early detection of bots and ranking and selection algorithms are suggested as ongoing mechanisms. Post misinformation, corrective and collaborator messaging can be used to counter climate change misinformation. Incorporating fines and similar consequences has also been suggested.
The International Panel on the Information Environment was launched in 2023 as a consortium of over 250 scientists working to develop effective countermeasures to misinformation and other problems created by perverse incentives in organizations disseminating information via the Internet. There also is research and development of platform-built-in as well browser-integrated (currently in the form of addons) misinformation mitigation. This includes quality/neutrality/reliability ratings for news sources. Wikipedia's perennial sources page categorizes many large news sources by reliability.
Researchers have also demonstrated the feasibility of falsity scores for popular and official figures by developing such for over 800 contemporary elites on Twitter as well as associated exposure scores. Strategies that may be more effective for lasting correction of false beliefs include focusing on intermediaries (such as convincing activists or politicians who are credible to the people who hold false beliefs, or promoting intermediaries who have the same identities or worldviews as the intended audience), minimizing the association of misinformation with political or group identities (such as providing corrections from nonpartisan experts, or avoiding false balance based on partisanship in news coverage), and emphasizing corrections that are hard for people to avoid or deny (such as providing information that the economy is unusually strong or weak, or describing the increased occurrence of extreme weather events in response to climate change denial).
Interventions need to account for the possibility that misinformation can persist in the population even after corrections are published. Possible reasons include difficulty in reaching the right people and corrections not having long-term effects. For example, if corrective information is only published in science-focused publications and fact-checking websites, it may not reach the people who believe in misinformation since they are less likely to read those sources. In addition, successful corrections may not be persistent, particularly if people are re-exposed to misinformation at a later date.
It has been suggested that directly countering misinformation can be counterproductive, which is referred to as a "backfire effect", but in practice this is very rare. A 2020 review of the scientific literature on backfire effects found that there have been widespread failures to replicate their existence, even under conditions that would be theoretically favorable to observing them.. Due to the lack of reproducibility, as of 2020 most researchers believe that backfire effects are either unlikely to occur on the broader population level, or they only occur in very specific circumstances, or they do not exist. Brendan Nyhan, one of the researchers who initially proposed the occurrence of backfire effects, wrote in 2021 that the persistence of misinformation is most likely due to other factors. For most people, corrections and fact-checking are very unlikely to have a negative impact, and there is no specific group of people in which backfire effects have been consistently observed. In many cases, when backfire effects have been discussed by the media or by bloggers, they have been overgeneralized from studies on specific subgroups to incorrectly conclude that backfire effects.
2.1.8	ONLINE MISINFORMATION
In recent years, the proliferation of misinformation online has drawn widespread attention. More than half of the world's population had access to the Internet in the beginning of 2018. Digital and social media can contribute to the spread of misinformation for instance, when users share information without first checking the legitimacy of the information they have found. People are more likely to encounter online information based on personalized algorithms. Google, Facebook and Yahoo News all generate newsfeeds based on the information they know about our devices, our location, and our online interests.
Although two people can search for the same thing at the same time, they are very likely to get different results based on what that platform deems relevant to their interests, fact or false. Various social media platforms have recently been criticized for encouraging the spread of false information, such as hoaxes, false news, and mistruths. It is responsible with influencing people's attitudes and judgment during significant events by disseminating widely believed misinformation. Furthermore, online misinformation can occur in numerous ways, including rumors, urban legends, factoids, etc. However, the underlying factor is that it contains misleading or inaccurate information.
Moreover, users of social media platforms may experience intensely negative feelings, perplexity, and worry as a result of the spread of false information. According to a recent study, one in ten Americans has gone through mental or emotional stress as a result of misleading information posted online. Spreading false information can also seriously impede the effective and efficient use of the information available on social media. An emerging trend in the online information environment is "a shift away from public discourse to private, more ephemeral, messaging", which is a challenge to counter misinformation. Pew Research reports shared that approximately one in four American adults admitted to sharing misinformation on their social media platforms.
2.1.9	SOCIAL CAUSES AND ECHO CHAMBERS IN MISINFORMATION
Spontaneous spread of misinformation on social media usually occurs from users sharing posts from friends or mutually-followed pages. These posts are often shared from someone the sharer believes they can trust. Misinformation introduced through a social format influences individuals drastically more than misinformation delivered non-socially. People are inclined to follow or support like-minded individuals, creating echo chambers and filter bubbles. Untruths or general agreement within isolated social clusters are difficult to counter. Some argue this causes an absence of a collective reality.
Research has also shown that viral misinformation may spread more widely as a result of echo chambers, as the echo chambers provide an initial seed which can fuel broader viral diffusion. Misinformation might be created and spread with malicious intent for reasons such as causing anxiety or deceiving audiences. Rumors created with or without malicious intent may be unknowingly shared by users. People may know what the scientific community has proved as a fact, and still refuse to accept it as such.
Misinformation on social media spreads quickly in comparison to traditional media because of the lack of regulation and examination required before posting. Social media sites provide users with the capability to spread information quickly to other users without requiring the permission of a gatekeeper such as an editor, who might otherwise require confirmation of the truth before allowing publication.
The problem of misinformation in social media is getting worse as younger generations prefer social media over journalistic for their source of information. Combating the spread of misinformation on social medias is difficult for reasons such as : 
· the profusion of misinformation sources makes the reader's task of weighing the reliability of information more challenging
· social media's propensity for culture wars embeds misinformation with identity-based conflict
· the proliferation of echo chambers form an epistemic environment in which participants encounter beliefs and opinions that coincide with their own, moving the entire group toward more extreme positions. 
	With the large audiences that can be reached and the experts on various subjects on social media, some believe social media could also be the key to correcting misinformation. Journalists today are criticized for helping to spread false information on these social platforms, but research shows they also play a role in curbing it through debunking and denying false rumors.
2.1.10	FAKE NEWS: AN OVERVIEW 
In cascading news and sensitive information, the fundamental principles are embedded in the concepts of truth as well as the theories of accuracy in communication (Brennen, 2017; Dwivedi et al., 2018; Orso et al., 2020; Pennycook et al., 2020). However, in the past fve years or so, social media (SM) has redefined the structure, dimensions, and complexity of the news (Berkowitz & Schwartz, 2016; Copeland, 2007; Kim & Lyon, 2014). The impact of SM, specifically on political afairs, has been attracting more interest, as SM platforms, notably Twitter, Facebook, and Instagram, enable the broad sharing of information and news (Vosoughi et al., 2018).
In addition to providing information, another main purpose of SM is to enable people to engage in social interaction, communication, and entertainment (Hwang et al., 2011; Kuem et al., 2017). In particular, many SM posts are looking for support, where reposting aims to spread messages via the multiplicative effect. Consequently, this study purpose is to address the research problem and gap which suggest that SM platform providers are doing little in tackling the spread and cascading of FN on SM. By providing unlimited access to a large amount of information, people can share different beliefs and values (George et al., 2018; Kim et al., 2019; Rubin, 2019).
However, the risks and implications of this new resource remain unclear to most of the population. One such risk is fake news (FN). Fake news, although unvented, has a credible and professional appearance, ensuring that people cannot always distinguish it from true news (TN) (Kumar et al., 2018). The effects of fake news cut across the society, for example, the spread of fake news on SM determines how governments, organizations, and people respond to events in the society. Majority of fake news is targeted to a specific sample of the population with the aim of promoting a certain ideology by stimulating strong beliefs and polarizing society (Chen & Sharma, 2015). According to Kumar et al. (2018); Lundmark et al. (2017); Tandoc et al. (2019), a periodic review of FN on SM is thus required to limit discord and violence by groups or individuals in society.
Fake news has become a major part of SM, raising doubts about information credibility, quality, and verification. Studies investigating the influence of Fake news on SM have appeared in various fields such as digital media, journalism, and politics; however, in-depth analyses of the impact of FN on society remain scarce. Furthermore, despite the growing body of research on FN and social media a significant factor in the fight against FN (Tandoc et al., 2018), an adequate review of the impact of Fake news in social media on society is also lacking. Hence, The aim of this study is to explore the role of SM platform providers in reducing the spread of FN in the society, as the research gap identified from previous studies (Kim & Dennis, 2019; Kim et al., 2019; Knight & Tsoukas, 2019; Roozenbeek & van der Linden, 2019) on the limited research on the impact of Fake news on the society, leading to this study finding answers to the following research questions.
2.1.11	EFFECTS OF MISINFORMATION IN HEADLINES
Headlines also can help (or hinder) learning from the news. Headlines lead to less learning than article ledes.32 Yet headlines can change what people remember from full news stories. Political scientists Ullrich Ecker, Stephan Lewandowsky and their colleagues examined this issue. In their study, they tested the effects of a mismatch between the information presented in a headline and the more detailed information presented in the full news story. Specifically, they examined two factual news stories: one about burglaries and a second about death rates during natural disasters.
In the full news stories, the burglary and fatality rates were described as spiking in the short term, but decreasing in the long term. When the headlines only emphasized that the burglary or fatality rate had increased recently, people who read the headline and news story did not remember the long term decreasing trend mentioned in the news article. The researchers found something similar with opinion articles. When a headline highlighted a partisan position about genetically modified foods or fluoride in drinking water that did not match the political position of the full opinion article, readers were likely to misremember whether the article was for or against GM foods and fluoride in water.
On top of influencing memory, Matthew Hindman also suggests that misleading headlines can hurt news brands, though more research on this point is necessary.34 The effects of mismatches between headlines and news stories might be troubling when put into context. In a study of Canadian newspaper headlines, Blake Andrew found that headlines and full articles consistently emphasized different types of content.35 If the information presented in a news article and a news headline do not consistently match, readers might be mislead by the headlines they are skimming online.
2.1.12	IMPORTANCE OF MEDIA IN SOCIETY
Media provides an environment in which individuals can exchange personal, group, or popular interests to build relationships with people that have similar and/or diverging beliefs and values. For example, most people of a particular age group share similar interests courtesy of growing up in the same era (Gomez-Miranda et al., 2015; Lyon & Montgomery, 2015; Miller & Tucker, 2013; Nerur et al., 2008). People’s characteristics are often inherited from educational institutions, communities, and family lifestyles (Matook et al., 2015).
Further, certain age groups continue to hold onto specific values and beliefs, as reflected in the public’s response to the 2016 and 2020 U.S. presidential election and the 2019 UK general election (Prosser et al., 2020; Wang et al., 2016). Accordingly, Venkatraman et al. (2018) argued that values and beliefs are passed down through family generations, making it possible for a group in society to continue to hold onto specific philosophies.
Media plays an important role in helping people reconnect with friends and families as well as find jobs and purchase products and services (Kim & Dennis, 2019; Leong et al., 2015; Lyon & Montgomery, 2015; Miller & Tucker, 2013; Nerur et al., 2008; Pierri et al., 2020). SM platforms are also channels for recruiting interested parties for the continuity and propagation of a long-held ideology. Moreover, people with common demographic attributes use the instant messaging services on SM to communicate more than those without such shared demographics (Baur, 2017). Social media platforms are thus online services that mirror real-world activities (e.g., dating services from Facebook, live Instagram feeds from parties).
The societal acceptance strategy can reduce the spread of fake news (Haigh et al., 2018; Lundmark et al., 2017; Lyon & Montgomery, 2015; Miller & Tucker, 2013; Nerur et al., 2008; Sommariva et al., 2018). However, the expansion of multiple access points for information and news sharing on SM platforms contributes more to the spread of falsity than reducing its impact. Nevertheless, societal acceptance is considered to be a game-changer for controlling the spread of Fake News by social media (Egelhofer & Lecheler, 2019). Some empirical studies have analyzed the spread and flow of Fake news online (Garg et al., 2011; Gray et al., 2011), but little research examines how human judgment can differentiate truth from falsity. To reduce the spread of Fake news in society, it is important to understand the triangle of fake news, the relationships between the constructs from each circle, and the associations that bind the circles, and then analyze the strength of the relationship (Chang et al., 2015; Chen & Sharma, 2015; Matook et al., 2015).
2.2	THEORETICAL FRAMEWORK
2.2.1	Selective Perception Theory
	Selective perception may refer to any number of cognitive biases in psychology related to the way expectations affect perception. Human judgment and decision making is distorted by an array of cognitive, perceptual and motivational biases, and people tend not to recognise their own bias, though they tend to easily recognise (and even overestimate) the operation of bias in human judgment by others. One of the reasons this might occur might be because people are simply bombarded with too much stimuli every day to pay equal attention to everything, therefore, they pick and choose according to their own needs.
Selective perception is the tendency not to notice and more quickly forget stimuli that cause emotional discomfort and contradict prior beliefs. For example, a teacher may have a favorite student because they are biased by in-group favoritism. The teacher ignores the student's poor attainment. Conversely, they might not notice the progress of their least favorite student. It can also occur when consuming mass media, allowing people to see facts and opinions they like while ignoring that do not fit with particular opinions, values, beliefs, or frame of reference. Psychologists believe this process occurs automatically.
To understand when and why a particular region of a scene is selected, studies observed and described the eye movements of individuals as they go about performing specific tasks. In this case, vision was an active process that integrated scene properties with specific, goal-oriented oculomotor behaviour. Several other studies have shown that students who were told they were consuming alcoholic beverages (which in fact were non-alcoholic) perceived themselves as being "drunk", exhibited fewer physiological symptoms of social stress, and drove a simulated car similarly to other subjects who had actually consumed alcohol. The result is somewhat similar to the placebo effect.
In one classic study on this subject related to the hostile media effect (which is itself an example of selective perception), viewers watched a filmstrip of a particularly violent Princeton-Dartmouth American football game. Princeton viewers reported seeing nearly twice as many rule infractions committed by the Dartmouth team than did Dartmouth viewers. One Dartmouth alumnus did not see any infractions committed by the Dartmouth side and erroneously assumed he had been sent only part of the film, sending word requesting the rest.
2.3	REVIEW OF RELATED STUDIES
A review on the role of public service media in the fight against disinformation by John Drill 2022. To combat disinformation, we need to be bold and on the front foot. Telling stories is what journalists do; we should certainly be able produce material that is more appealing than the fakes. But we need to be able to do it at pace, using the most effective language (sometimes literally) and then put it in the right place. Digital news lab Fathm has created a toolbox of engaging graphics and video templates for countries where literacy is an issue, and made it available to local community groups. Maldit a uses memes and TikTok-style videos to dispel disinformation, planting material where it will reach the relevant audience. Before Covid restrictions, the BIJ held outreach events guided by community leaders in the areas most affected by their investigations to feed back the impact of the stories. The more easily we are able to process information, the more likely we are to believe it is true.
This phenomenon known as “fluency” is why repetition is so powerful; if our brain is familiar with something, we find it easier to absorb. Allegations of voter fraud and election rigging were mentioned more than 70 times in Donald Trump’s Twitter account in the eight months prior to the 2020 US election. The idea was seeded, repeated and 10 stuck. Those promoting good information can learn from this: keep it simple, put it where you know your audience will find it, and repeat. As an editor, one of the questions I am asked most frequently is about amplification concerns. “Are we spreading the disinformation in our effort to dispel it?” Of course, due consideration needs to be given to coverage of disinformation particularly if you have the wide reach of PSM but if the intent and impact bars have been passed then robust research says do not be afraid to correct.
Media's role in combating misinformation and fake news by Isaac Olajide Fadeyi (2023), the stability and advancement of Nigeria are now seriously threatened by the proliferation of false information. The goal of this study is to examine the difficulties the media in Nigeria faces in battling fake news and to offer suggestions for how the media can effectively address this problem. The study's objectives are to identify the precise effects of fake news on the nation and to examine the challenges facing the media in this area. The study's findings also offer potential solutions for how to deal with these difficulties. By providing the public with accurate, impartial, and fact-based information, the media can play a crucial role in the fight against misinformation in Nigeria.
Social Media Giants Fight Against Fake News: Moving Forward or Stagnant by Christopher Asselin 2022. Journalism is in a state of considerable flux. New digital platforms have unleashed innovative journalistic practices that enable novel forms of communication and greater global reach than at any point in human history. But on the other hand, disinformation and hoaxes that are popularly referred to as “fake news” are accelerating and affecting the way individuals interpret daily developments. Driven by foreign actors, citizen journalism, and the proliferation of talk radio and cable news, many information systems have become more polarized and contentious, and there has been a precipitous decline in public trust in traditional journalism.
Fake news and sophisticated disinformation campaigns are especially problematic in democratic systems, and there is growing debate on how to address these issues without undermining the benefits of digital media. In order to maintain an open, democratic system, it is important that government, business, and consumers work together to solve these problems. Governments should promote news literacy and strong professional journalism in their societies. The news industry must provide high-quality journalism in order to build public trust and correct fake news and disinformation without legitimizing them. Technology companies should invest in tools that identify fake news, reduce financial incentives for those who profit from disinformation, and improve online accountability. Educational institutions should make informing people about news literacy a high priority. Finally, individuals should follow a diversity of news sources, and be skeptical of what they read and watch.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN
This study used a descriptive survey method which, according to Senam and Akpan (2014), is one of the methods of quantitative research, which entails a painstaking process of gathering of information or data and using the results as the basis for determining the trend or the issues that will form the thrust of this research.
This study will employ descriptive survey research design to study on the role of mass media in combating misinformation using Nigeria Union of Journalist Kwara Chapter as a case study. An audience survey will be carried out, this was done to enable the researcher discuss findings especially as there is a widespread Options.
According to Olayiwola (2018) research is the process of aiming at dependable solution to problem through the planned and the systematic collection of data, analysis and interpretation of data collected for promoting progress and enabling man to relate move effectively to his environment in other for him to accomplish his purpose and resolve his conflict, thus this work will shed more light on the effectiveness of mass media norms in combating misinformation.
3.2	POPULATION OF THE STUDY
Population of study for any research work has been variously defined by different scholars and their definitions pointed toward the same direction. Avwokeni (2015: 92) refers to populations of a research study as the set of all participants that qualify for a study. Akinade and Owolabi (2009: 72) defined research population as the total set of observations from which a sample is drawn.
In another wise, Wimmer & Dominick (2006) posited that population of a research study is a list of collection of subjects, objects, Options or concept in a defined environment which could be a group or class of Options, concept or phenomenal in a given study. The research population of this study comprises of male and female journalist in Kwara State chapter. This population was chosen for proximity and to lessen the financial burden of covering people in other places.


3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE 
According to Saadudeen A.A (2012), sample size it is the collection of individuals, subjects, elements, and so forth that a researcher intends to use for their study. The aim of using sampling methods is to adequately manipulate the large number and reduce the cost of producing the questionnaire to the entire population.
Sampling is a technique of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. This generalization of result based on the sample to the population is the major purpose of sampling and also a major concern in any scientific investigation.
It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. In sequel, findings and recommendations of this research study as regard the research topic understudy shall be pragmatically generalized beyond the sampled size. In this wise, the sample size of this study is limited to 100 hundred (100) people (respondents) among journalist in Kwara State. 
3.4	INSTRUMENTATION
The data collection instrument included the questionnaire. Farinde et al (2015) defines questionnaire as a series of carefully prepared questions aimed at collectively providing answers that constitute part of or the main data required in a statistical enquiry or research. It is thus, noted to be the most commonly used method of data generation from large sample. However, the questionnaire basically comprises close ended questions.
The questionnaire will divide into two sections.  Section A which deals with questions that are related to the socio-demographic profile of the respondents such like age, religion, marital status and academic level while section B requires the respondents to provide unbiased information on the role of mass media in combating misinformation.
However, the questionnaire consists of relevant items and questions drafted from the research objective and questions. It shall be distributed to the selected sample size, the question shall contain rating scales such as the nominal, ordinal (Likert scale) and interval etc.


3.5	VALIDITY AND RELIABILITY OF THE INSTRUMENT
Reliability is seen as the extent to which a test, measurement procedure or a questionnaire generates common outcomes on repeated trials. Hooley et al. (2008) has mentioned that reliability is the ‘degree to which the measures yield stable results and are free from error’ i.e. the measurement procedure is stable. If a procedure or measurement device stably assigns similar score to objects or individuals with common values, the components are assumed reliable.
Reliability involves the reproducibility or consistency of scores test i.e., the degree to which one can expect similarly stable individual’s deviation scores across testing situations on parallel or verifying components. Reliability is adopted in this study by ensuring that no question is answered twice by the same respondent and all respondents have answered all the questions in the questionnaire. This is to been assured through personal administration and face to face interaction.
3.6	METHOD OF DATA COLLECTION
The researcher personally visited the journalist in Kwara State Polytechnics to carry out the field work, the questionnaire will be used by the researcher to elicit relevant information from respondents, the questionnaire will administered personally, so as to ensure maximum cooperation of the respondents and to ascertain complete return of the questionnaire distributed.
3.7	METHOD OF DATA PRESENTATION AND ANALYSIS
A descriptive statistical analysis will be employed to analyze the data gathered through questionnaire using percentage and frequency count. And a correlation analysis will also used to ascertain the role of mass media in combating misinformation. The data gathered from the distributed questionnaire will be coded and sorted into table template and shall be used to calculate both aforementioned types of data analysis.


CHAPTER FOUR
DATA PRESENTATION ANALYSIS AND INTERPRETATION
4.0	DATA PRESENTATION
	Logically and accurate arrangement of data is imminent before any qualitative research could be considered meaningful. Data must be analyzed, interpreted and evaluate before it can lead to a worthwhile conclusion derived from the study. For that reason, report shall be presented in table obviously showing clear item in the questionnaire. Since the respondents opinions have been achieved through the study of administrating question shall come first.
4.1	DATA PRESENTATION
SECTION A - BIO DATA OF RESPONDENTS
Table 1: Distribution of the respondents by Gender
	Options
	Respondents
	Percentage (%)

	Male
	47
	47%

	Female
	53
	53%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 47(47%) of the respondents are male while 53(53%) of the respondents are female. Thus, there are more male respondents in this research survey than female.
Table 2: Distribution of the respondents by Age
	Options
	Respondents
	Percentage (%)

	18 – 25 years
	91
	91%

	26 - 35 years
	9
	9%

	36 years and above
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 91(91%) of the respondents are between 18-25 years, 9(9%) are between 26-35 years and none of respondents are 36 years and above. Thus, most of the respondents are between 18-25years.


Table 3: Distribution of the respondents by Marital Status
	Options
	Respondents
	Percentage (%)

	Married
	9
	9%

	Single
	91
	91%

	Divorced
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 9(9%) of the respondents are married, 91(91%) of the respondents are single and none of the respondents are divorced. Thus there are more single respondents in this research survey than married and divorced respondents.
Table 4: Distribution of the respondents by Education Qualification
	Options
	Respondents
	Percentage (%)

	SSCE
	-
	-

	ND/NCE
	17
	17%

	HND/BSC
	83
	83%

	Others
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 17(17%) of the respondents are ND/NCE holder and 83(83%) of the respondents are HND/BSC holder and none of respondents have other result.
Table 5: Distribution of the respondents by Occupation
	Options
	Respondents
	Percentage (%)

	Reporter
	19
	19%

	Editor
	54
	54%

	Broadcast Journalist
	16
	16%

	Digital Content Creator
	11
	11%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 19(19%) of the respondents are reporter, 54(54%) of the respondents are editor, 16(16%) of the respondents are broadcast journalist and 11(11%) of the respondents are digital content creator.
Table 6: Experience in Journalism?
	Options
	Respondents
	Percentage (%)

	Less than 5years
	91
	91%

	5-10years
	9
	17%

	11–20 years
	-
	-

	More than 20 years
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 91(91%) of the respondents haven't spend more than 5years in the field of journalism and 9(9%) of the respondents have spent up to 50-10years in the field of journalism. None of the respondents have spend more than 10years as a journalist.
ANALYSIS OF RESEARCH QUESTIONS FROM QUESTIONNAIRE
Table 7: What are the primary sources of misinformation in Kwara State?
	Options
	Respondents
	Percentage (%)

	Social Media
	77
	77%

	Blogs/Non-professional News Sites
	21
	21%

	Politicians/Public Figures
	2
	2%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above shows that 77(77%) of the respondents claimed that their primary sources of misinformation in Kwara State is on social media, 21(21%) rely their information through Blogs/Non-professional News Sites and just 2(2%) of the respondents rely their information on Politicians/Public Figures.
Table 8: How often do you encounter misinformation in your daily work?
	Options
	Respondents
	Percentage (%)

	Very Often
	90
	90%

	Occasionally
	9
	9%

	Rarely
	-
	-

	Never
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 90(90%) of the respondents encounter misinformation their daily work very often and 9(9%) of the respondents encounter misinformation in their daily work occasionally.
Table 9: How effective is the media in identifying and addressing misinformation?
	Options
	Respondents
	Percentage (%)

	Very Effective
	70
	70%

	Effective
	29
	29%

	Ineffective
	9
	9%

	Very Ineffective
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 70(70%) of the respondents claimed that media in identifying and addressing misinformation is very effective, 29(29%) of the respondents also agreed that effective is the media in identifying and addressing misinformation effective and 9(9%) of the respondents insisted that the media in identifying and addressing misinformation is ineffective.
Table 10: What strategies do you use to verify the authenticity of information?
	Options
	Respondents
	Percentage (%)

	Fact-checking Tools
	83
	83%

	Consulting Reliable Sources
	11
	11%

	Peer Collaboration
	6
	6%

	Total
	100
	100%


 Sources: Field Survey 2025
The table above show that 83(83%) of the respondents use fact-checking tool as strategies used to verify the authenticity of information, 11(11%) of the respondents use consulting reliable source strategies to verify the authenticity of information and just 6(5%) of the respondents use peer collaboration in verify the authenticity of information.
Table 11: How frequently does your media organization conduct fact-checking or misinformation training?
	Options
	Respondents
	Percentage (%)

	Monthly
	92
	92%

	Quarterly
	4
	4%

	Annually
	4
	4%

	Never
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 92(92%) of the respondents agreed that their media organization conduct fact-checking or misinformation training monthly, 4(4%) claimed that their media organization conduct fact-checking or misinformation training quarterly and another 4(4%) of the respondents also agreed that their media organization conduct fact-checking or misinformation training.
Table 12: Do you think the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation?
	Options
	Respondents
	Percentage (%)

	Yes
	12
	12%

	No
	91
	91%

	Not Sure
	4
	4%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 12(12%) of the respondents think the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation, 91(91%) of the respondents don't think the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation and just 4(4%) of the respondents not sure maybe the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation.


Table 13: What challenges do you face in combating misinformation?
	Options
	Respondents
	Percentage (%)

	Limited Resources
	44
	44%

	Lack of Training
	10
	10%

	Pressure from External Forces
	9
	9%

	Public Distrust in Media
	37
	37%

	Total
	100
	100%


 Sources: Field Survey 2025
From the table above, it shows that 44(44%) of the respondents agreed that limited resources is challenges in combating misinformation, 10(10%) of the respondents claimed that lack of training are major challenges in combating misinformation, 9(9%) of the respondents agree that pressure from external forces are challenges in combating misinformation and 37(37%) of the respondents agreed that public distrust in media are challenges in combating misinformation.
Table 14: Do you think collaboration between journalists, government, and civil society can reduce misinformation?
	Options
	Respondents
	Percentage (%)

	Strongly agree
	84
	84%

	Agree
	12
	12%

	Neutral
	4
	4%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	100
	100%


 Sources: Field Survey 2025
In the table above, it shows that 84(84%) of the respondents strongly agreed that collaboration between journalists, government, and civil society can reduce misinformation, 12(12%) of the respondents also agreed and 4(4%) of the respondents stayed neutral that collaboration between journalists, government, and civil society can reduce misinformation.


Table 15: Do you think mass media platforms are enough to combat misinformation?
	Options
	Respondents
	Percentage (%)

	Strongly agree
	73
	73

	Agree
	22
	22%

	Neutral
	5
	5%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	200
	100%


 Sources: Field Survey 2025
From the analysis above, it shows that 73(73%) of the respondents strongly agreed that mass media platforms are enough to combat misinformation, 22(22%) of the respondents also agreed and 5(5%) of the respondents stayed neutral.
4.2	DISCUSSION OF FINDINGS
From the field survey, it shows that 77(77%) of the respondents claimed that their primary sources of misinformation in Kwara State is on social media, 21(21%) rely their information through Blogs/Non-professional News Sites and just 2(2%) of the respondents rely their information on Politicians/Public Figures and 91(91%) of the respondents haven't spend more than 5years in the field of journalism and 9(9%) of the respondents have spent up to 50-10years in the field of journalism. None of the respondents have spend more than 10years as a journalist.
According to respondents from the field performance, it was deduced that  90(90%) of the respondents encounter misinformation their daily work very often and 9(9%) of the respondents encounter misinformation in their daily work occasionally and 83(83%) of the respondents use fact-checking tool as strategies used to verify the authenticity of information, 11(11%) of the respondents use consulting reliable source strategies to verify the authenticity of information and just 6(5%) of the respondents use peer collaboration in verify the authenticity of information while 70(70%) of the respondents claimed that media in identifying and addressing misinformation is very effective, 29(29%) of the respondents also agreed that effective is the media in identifying and addressing misinformation effective and 9(9%) of the respondents insisted that the media in identifying and addressing misinformation is ineffective.
Findings shows that 12(12%) of the respondents think the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation, 91(91%) of the respondents don't think the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation and just 4(4%) of the respondents not sure maybe the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation and 92(92%) of the respondents agreed that their media organization conduct fact-checking or misinformation training monthly, 4(4%) claimed that their media organization conduct fact-checking or misinformation training quarterly and another 4(4%) of the respondents also agreed that their media organization conduct fact-checking or misinformation training.
Survey indicated that 44(44%) of the respondents agreed that limited resources is challenges in combating misinformation, 10(10%) of the respondents claimed that lack of training are major challenges in combating misinformation, 9(9%) of the respondents agree that pressure from external forces are challenges in combating misinformation and 37(37%) of the respondents agreed that public distrust in media are challenges in combating misinformation and 73(73%) of the respondents strongly agreed that mass media platforms are enough to combat misinformation, 22(22%) of the respondents also agreed and 5(5%) of the respondents stayed neutral while 84(84%) of the respondents strongly agreed that collaboration between journalists, government, and civil society can reduce misinformation, 12(12%) of the respondents also agreed and 4(4%) of the respondents stayed neutral that collaboration between journalists, government, and civil society can reduce misinformation.


CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
The research work focuses on the role of mass media in combating misinformation a case study of Nigeria Union of Journalist Kwara Chapter. The research work is divided into five chapters; the first chapter gave a background to the study, statement of research, objectives of the study, research questions, significance of the study, scope and limitation of study and definition of key terms.
The second chapter of this research work deals with review of relevant literature. The review made a notable attempt towards examining the stands of various authors and scholars on what the whole concept is all about. Chapter two of the research work is therefore divided into the following subheadings; conceptual model, conceptual review, theoretical framework, and empirical review. The chapter also gave the theoretical framework and its application to this study. The work of scholars, their postulations, theoretical assumptions and literary documents that were consulted and reviewed was done for reasonable generalization, coupled with the findings of the study itself.
Chapter three of this work deals with research methodology, survey method was adopted and simple random sampling method was adopted which involved the use of Google form questionnaire as research instrument, a sample size was reached 100 respondents using Taro Yamane calculation method, thus, Google form questionnaire analysis was adopt to gather survey analysis for randomly sample size of this study.
In chapter four, the data gathered through the use of Google form questionnaire in chapter three of this study was analyzed using statistical table. Also, interpretations of the findings were made in line with responses gotten from the respondents. The data were analyzed based on one hundred (100) questionnaires that were administered to respondents.
Chapter four of this research work explains how the data was analyzed for proper understanding. It is also contains data presentation and chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researchers and how they conclude the whole work.


5.2	CONCLUSION
	This study explored how mass media, through the activities of the Nigeria Union of Journalists (NUJ) in Kwara State, contributes to addressing and mitigating misinformation. Misinformation has become a major challenge in Nigeria, exacerbated by the rise of social media and the fast spread of unverified information. The research focused on the practices, challenges, and effectiveness of journalists in combating false narratives. Findings revealed that the NUJ Kwara Chapter plays a vital role in promoting media literacy, fact-checking, and ethical journalism. However, the effort is hindered by factors such as limited resources, political interference, and lack of adequate training in digital journalism tools.
	Thus, the study concludes that the mass media especially through professional bodies like the NUJ is critical in the fight against misinformation. When journalists are properly equipped and supported, they can serve as gatekeepers of truth and public enlightenment. The Kwara Chapter of the NUJ, though limited in resources, has shown commitment to credible reporting and media responsibility. However, a more systemic and collaborative approach is needed to strengthen their impact.
5.3	RECOMMENDATIONS
	Given the dual nature on the role of mass media in combating misinformation a case study of Nigeria Union of Journalist Kwara Chapter, several recommendations are suggested for the study:
1. Regular training for journalists on digital tools, fact-checking techniques, and ethical reporting should be institutionalized.
2. The NUJ should collaborate with civil society to promote media literacy among the public to reduce the spread of misinformation.
3. Government and Donor Support should increased funding and support for media houses and journalist associations will enhance their ability to verify information and conduct investigative reporting.
4. There should be clear and enforceable policies against misinformation, without infringing on press freedom.
5. The NUJ should strengthen internal disciplinary mechanisms to hold members accountable for spreading unverified or biased information.
6. NUJ should be encourage in the use of fact-checking platforms and AI tools to detect and counter misinformation in real-time.
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APPENDIX
Department of Mass Communication
Institute of Information and
Communication Technology
Kwara State Polytechnic,
Ilorin.
Dear respondent,
I’m an HND II student of the above-named Institution and Department presently carrying out a research work with the topic “The role of mass media in combating misinformation a case study of Nigeria Union of Journalists (NUJ) Kwara Chapter”. You have been selected as one of the respondents for this research work. Kindly assist in answering the following questions objectively as your responses will be treated with absolute anonymity because it is for academic purpose only. Thanks.
Instruction: please tick () the answer you consider appropriate the questionnaire is divided in two parts
SECTION A: Bio Data
1. Sex: (a) Male (  ) (b) Female (  )
2. Age: (a) 18- 25 (  ) (b) 26-35 (  ) (c) 36 and above (  )
3. Marital Status: (a) Married (  ) (b) Single (  ) (c) Divorced (  )
4. Qualification: (a) SSCE (  ) ND/NCE (  ) HND/BSC (  ) Others (  )
5. Role/Occupation: (a) Reporter (  ) (b) Editor (  ) (c) Broadcast Journalist (  ) (d) Digital Content Creator (  )
6. Experience in Journalism? (a) Less than 5 years (  ) (b) 5–10 years (  ) (c) 11–20 years (  )  (d) More than 20 years (  )
Section B: Research Questions
7. What are the primary sources of misinformation in Kwara State? (a) Social Media (  ) (b) Blogs/Non-professional News Sites (  ) (c) Politicians/Public Figures (  )  (d) Word of Mouth (  ) 
8. How often do you encounter misinformation in your daily work? (a) Very Often (  ) (b) Occasionally (  ) (c) Rarely (  ) (d) Never (  )
9. How effective is the media in identifying and addressing misinformation? (a) Very Effective (  ) (b) Effective (  ) (c) Ineffective (  ) (d) Very Ineffective (  )
10. What strategies do you use to verify the authenticity of information? (a) Fact-checking Tools (  )  (b) Consulting Reliable Sources (  ) (c) Peer Collaboration (  )
11. How frequently does your media organization conduct fact-checking or misinformation training? (a) Monthly (  ) (b) Quarterly (  ) (c) Annually (  ) (d) Never (  )
12. Do you think the Nigeria Union of Journalists (NUJ) in Kwara Chapter plays a significant role in combating misinformation? (a) Yes (  ) (b) No (   ) (c) Note sure  (  )
13. What challenges do you face in combating misinformation? (a) Limited Resources (  ) (b) Lack of Training (  ) (c) Pressure from External Forces (  ) (d) Public Distrust in Media (  )
14. Do you think collaboration between journalists, government, and civil society can reduce misinformation? (a) Strongly agree (  ) (b) Agree (   ) (c) Neutral  (  ) (d) Disagree (  ) (e) Strongly disagree (  )
15. Do you think mass media platforms are enough to combat misinformation? (a) Strongly agree (  ) (b) Agree (   ) (c) Neutral  (  ) (d) Disagree (  ) (e) Strongly disagree (  ) 

