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CHAPTER ONE
INTRODUCTION
1.1 Background to the study
The emergence and swift evolution of information and communication technologies (ICTs) have garnered significant attention in political participation and public discourse. The internet introduced social media as platforms facilitating interaction, information sharing, and retrieval (Dorathy & Chieme, 2019). These platforms, including Facebook, WhatsApp, Twitter, Instagram, and Telegram, have a substantial impact on citizens' social and political involvement (Koiranen et al., 2020). Social media, described by Nwabueze (2014) as interactive web-based media, involves key players in shaping message content and influences users through shared messages.
In the assessment by de Zuniga, Molyneux, and Zheng (2014), social media, a contemporary vehicle for information dissemination, transcends limitations and becomes integral to people's lives, affecting social, political, and economic realms. The interactive nature of social media renders it versatile for various purposes, such as job searching, socializing, education, entertainment, governance, and political participation. As noted by Alquraan et al. (2017), social media serves as a tool for promoting participation, connectivity, information dissemination across boundaries, and fostering relationships and interactions among individuals.
Ahn (2011) elucidates that the younger demographic actively utilizes internet-enabled devices such as phones, tablets, and computers, emphasizing their heightened engagement with social media. Youth, being essential due to their vitality and capabilities, predominantly embrace social networking platforms for communication with friends, family, and the public (Ahn 2011). Mahmud and Amin (2017) discovered that youth, particularly higher education students, serve as innovators and early adopters of social media, playing a pivotal role in its widespread acceptance among Nigerian youth (Nnamonu, 2013).
Ewang (2019) asserts that social media's influence extends across all layers of the information society, fostering democratization and political development. This modern trend in information dissemination transcends traditional communication, becoming integral to people's lives and impacting social, political, and economic activities. Social media platforms, epitomized by user- generated content and global community building, facilitate expression of opinions by both the government and the governed (Babaleye, Ibitoye, Odorume & Akpobo, 2020). The evolution of social media has revolutionized communication methods, aiding individuals, especially the youth, in fulfilling civic and political responsibilities (Dorathy & Chieme, 2019). This transformative development enhances communication, promotes freedom of speech, fosters social interaction, and amplifies political discourse and participation among users. Political participation involves citizens engaging in acts, events, or activities that impact the selection or actions of political representatives (Okoro & Nwafor, 2013). It encompasses the mechanisms by which citizens express political views, exercise their rights, and influence political processes (Chatora, 2012). Citizens' involvement in socio-political and political discourse also plays a crucial role in evaluating potential leaders.
Social media platforms like Facebook, Twitter, and Instagram serve as spaces for political participation and discourse (Williams, 2017). Bode (2016) notes that social media, as a forum for sharing thoughts, can act as a medium for transmitting political information. While youth participate in political processes through various means, their formal representation remains limited (Moeller, de Vreese, Esser, & Kunz, 2014). Public discourse and political participation are central to democratic governance, sustaining democracies and strengthening popular rule in young democracies (Dalton, 2017).
Social media are believed to significantly impact politics by providing access to political information and avenues for political expression (Abdulrauf, Hamid, & Ishak, 2015). Platforms like SMPs enable young people to connect with like-minded individuals, share views on political issues, and participate in public debates, expanding possibilities for political participation (Omotayo & Folorunso, 2020). Khan & Shabbaz (2015) emphasize the influence of social media on the social and political learning of netizens, particularly the youth, by providing extensive political information that enhances awareness and knowledge. The use of social media, especially for political purposes, can foster both online and offline political participation (Boulianne & Theocharis, 2020). In recent times, social media has become a channel for people to express their opinions, contributing to societal betterment through compromise and dialogue (Babaleye, Ibitoye, Odorume & Akpobo, 2020).
Beyond its political impact, social media supports the democratization of knowledge and information, empowering individuals as both producers and consumers of information. The widespread accessibility of social media has democratizing effects, providing citizens with opportunities to engage and participate in political discourse. While existing research has explored the influence of social media on politics in advanced Western democracies with diverse audiences (Abdulrauf, 2016; Onyechi, 2018; Dagona et al., 2013), limited attention has been given to the use of social media for political discourse and public participation. This study aims to address this gap by examining the impact of social media on political discourse through a comparative analysis of social media usage and public participation among students.
1.2 Statement of the Problem 
Social media has emerged as a potent channel for global political communication, reshaping the dynamics of information distribution. The decentralized, horizontal, and interactive nature of online media, as highlighted by Fletcher and Nielsen (2018), effortlessly exposes users to news content. This shift has empowered citizens to effectively express their ideas through the creation of personal content, turning social media into a dynamic public sphere for political discourse (Zhu et al., 2019; Lee et al., 2015).
In democratic societies, political participation plays a pivotal role by enabling individuals to engage in various aspects of the political landscape. This involvement allows citizens to voice their opinions, contribute to national development, hold elected representatives accountable, and influence the governance of their nations. Notably, contemporary political participation has transitioned to online platforms, departing from traditional modes of engagement (Ahmad Said, 2019). Recognized as essential for democratic systems, these evolving forms of political participation ensure that citizens actively contribute to pivotal decision-making processes (Kaskazi and Kitzie, 2023).
The widespread and swift integration of social networking websites (SNSs) has provided individuals with a platform to express themselves, articulate their social networks, and establish or maintain connections for political discourse. The internet's accessibility, participatory nature, interactivity, flexibility, and affordability have facilitated students in freely expressing their political views (Muntean, 2015).
According to Okoro & Nwafor (2013), the Nigerian youth, numbering over 52 million, wields substantial influence in the nation's electoral matters. However, the use of social media by students in engaging in online political discourse has raised concerns. Activities range from disseminating false rumors, spreading gossip, sharing inaccurate election results, to maligning, intimidating, discrediting political opponents, and exchanging hate speeches, with numerous insulting and inciting messages flourishing on social media (Okoro & Nwafor, 2013). This study aims to examine the extent of students' engagement in using social media for political discourse.
In the contemporary democratic landscape, social media significantly shapes the political status of the country. It serves as a tool to convey specific messages, targeting political objectives and influencing public decision-making through political participation (Mustapha & Mustapha, 2017). The internet and social media have established forums for political discussions in online groups, pages, and accounts.
Similarly, various studies have explored the realm of political participation. Karakaya and Glazier (2019) underscored the significance of new media as a platform for political participation, while Jamil (2018) identified social media users as active contributors to policy dialogue. Additionally, Chae, Lee, and Kim (2019) delved into the Internet's influence on political participation, with a specific focus on how it shapes individuals' perceptions of politics. However, research dedicated to political participation (Baek 2015; Bond et al. 2012; Gil de Zúñiga et al. 2012; Holt et al. 2013; Towner 2013; Xenos et al. 2014) has primarily overlooked its usage in political discourse and public participation. This study aims to address this gap in the literature by examining the impact of social media use on political discourse and public participation among students.
1.3 Research Objectives
This research will be exploring the impact of social media use on political discourse and public participation among students. Specifically, the research will be centered on the following objectives.
1. To examine the social media platforms, use for political discourse among the students
2. To examine the level of usage of social media for political discourse among students
3. To examine the level of participation of students on political discourse or issues on social media
4. To determine the various political issues that students participate with on social media
5. To examine the impact of social media on political discourse and participation among students.
1.4 Research Questions
Based on the problem as well as the objectives, the following questions are posed:
1. What are the social media platforms use for political discourse among the students?
2. What is the level of usage of social media for political discourse among students?
3. What is the level of participation of students on political discourse or issues on social media?
4. What are the various political issues that students participate with on social media?
5. What is the impact of social media on political discourse and participation among students?
1.5 Significance of the study
Findings from this study will inform policy decisions related to social media usage in educational institutions, guiding the development of guidelines to encourage responsible online discourse. Policy-makers may use insights to formulate regulations that promote healthy political discussions and civic engagement among students on social media platforms. The study will contribute to the theoretical understanding of the relationship between social media use and political discourse among students, potentially advancing existing theories or introducing new frameworks.
Academic institutions can benefit from the study by incorporating its findings into curricula, fostering a better understanding of the role of social media in shaping political opinions and discourse among the younger generation.
The study's insights will help society comprehend the impact of social media on shaping political perspectives, especially among the youth, influencing public opinion formation and civic engagement. Governments can use the study's results to tailor educational initiatives that harness social media for positive political participation, potentially improving citizen participation in democratic processes.
Methodological aspects of the study can set a precedent for future research in this domain, guiding researchers on effective strategies for analyzing social media data and public participation. The study will shed light on how social media platforms are utilized for political discourse, helping media professionals and organizations understand their role in shaping public opinion and fostering democratic discussions. Researchers in related fields can build upon the study's findings, either by replicating the research in different contexts or by extending the investigation to explore additional facets of the relationship between social media and political discourse.


1.6 Scope of the Study
This study will be looking at the impact of social media use on political discourse and public participation among students. Specifically, the study will focus on a comparative analysis of social media usage and public participation among students. Undergraduate students that are duly registered students in Federal University, Oye Ekiti would form the population of the study. Due to time and other resource constraints, an appropriate sample frame would be developed to pick students to be used in the study.
1.7 Operational Definition of terms
Throughout this research work, the following terms will come to mean these in the context of the study
i. Impact: The noticeable and measurable effects, changes, or influence resulting from social media activities on the nature, dynamics, or outcomes of political discourse. This includes both positive and negative consequences.
ii. Social Media: Digital platforms and online channels that enable users to create, share, and interact with content. Social media facilitates communication and connection among individuals, often through features like posting, commenting, and sharing multimedia content.
iii. Political Discourse: The communication and discussion surrounding political topics, including the exchange of ideas, opinions, and information related to government, policies, and societal issues. Political discourse can occur in various forms, from formal debates to informal conversations.
iv. Social Media Use: The engagement and utilization of social media platforms by individuals. Social media use involves activities such as posting content, interacting with others' posts, sharing information, and participating in discussions within the social media environment.
v. Participation: The act of actively taking part or engaging in activities related to a particular context. In the context of social media and political discourse, participation involves actively contributing to discussions, expressing opinions, or taking action related to political content.
vi. Public Participation: Involvement and engagement of individuals in collective actions, discussions, or activities that impact the broader public sphere. Public participation in the context of social media and politics refers to individuals contributing to discussions or actions that have implications for society at large.
vii. Student: Individuals enrolled in educational institutions, typically pursuing formal education at schools, colleges, or universities. In the context of the specified topic, "students" refers to this demographic group and their involvement in social media and political discourse.

CHAPTER TWO
LITERATURE REVIEW
Introduction
This chapter intends to review existing literature on related topics. This section of the research work will be grouped into various sub-headings. As such, the chapter consists of three major sections: Conceptual framework, Theoretical framework, and Empirical review of related literature on the field.
2.1 Conceptual Framework
Concepts that are integral to getting a good understanding of this study are herein explained. The following, which constitute the important concepts in this study, are explained with a view to observe what has been documented in previous literature and serve as a precursor for this study.
2.1.1 Social Media
Ahn (2019) characterizes social media as virtual communities facilitating the creation, sharing, and exchange of information. It enables diverse online communication, allowing individuals to establish networks and communities for sharing various content, including videos (Kayumovich, 2020). This web-based tool fosters interactions by enabling users to exchange information, opinions, knowledge, and interests across online platforms, significantly influencing human interactions (Ford & Ravansari, 2017). According to Chukwuere and Chukwuere (2017), social media platforms play a crucial role in shaping individuals' moods, with passive usage potentially altering emotional states based on viewed content.
Fasuwon (2019) sees social media as novel information networks and technologies that foster effective communication. Obar and Wildman (2015) define social media as digitally interactive technologies supporting the creation and dissemination of information, opinions, and representations through online networks. In the 21st century, social media has revolutionized communication and information dissemination, providing different interfaces for easy access to diverse content such as images, tables, and documents. It serves as a platform for expressing views, sharing experiences, gaining expertise, and acquiring knowledge (Okoro & Nwafor, 2013). Beyond communication, social media serves purposes like staying in touch with friends and relatives globally, keeping abreast of current events, and meeting entertainment or informational needs (Oghenetaga & Ejedafiru, 2014). It acts as a global means of interaction, connecting users worldwide (Uwazuruike, 2020). Notably, platforms like Twitter, Facebook, WhatsApp, Telegram, and Instagram are faster and more responsive than traditional media outlets, easing information gathering, dissemination, and evaluation (Fasunwon, 2019). In Nigeria, prominent digital communication platforms include Facebook, Twitter, Instagram, WhatsApp, Telegram, LinkedIn, Pinterest, and YouTube.
Social media (SM) is widely employed for sharing content, facilitating discussions, promoting businesses, and surpassing traditional media. Technology plays a pivotal role in enhancing the resilience of SM, mitigating security threats, and bolstering reliability (Stergiou et al., 2018). As of January 2022, the global internet user count exceeded 4.95 billion, with approximately 4.62 billion actively participating in social media (Johnson, 2022). In India, by January 2022, there were 680 million internet users, with 487 million actively engaged in social media (Basuray, 2022). While social media serves various age groups for community interaction and communication (Whiting & Williams, 2013), it is notably more popular among young people, particularly students, who extensively use it for both personal and academic purposes (Laura et al., 2017).
Social media has evolved into an innovative tool in modern education, significantly impacting students' academic achievement. Platforms like Facebook, Twitter, Instagram, and YouTube have transcended their roles as mere communication tools, transforming into channels for learning and collaboration (Abbas et al., 2019; Adelakun & Omolola, 2020; Adelakun, 2023). This shift is propelled by students' familiarity and comfort with these platforms, blurring the lines between formal education and informal digital connections. Notably, popular social platforms such as Facebook, TikTok, WhatsApp, LinkedIn, Twitter, YouTube, and Instagram are now ubiquitous in their usage.
Social media stands as a cornerstone in contemporary society, wielding a substantial influence on the political participation of the younger generation. Social media platforms (SMPs) like Facebook, Instagram, and Twitter have evolved into potent instruments for political activism, mobilization, and communication (Kidd and McIntosh 2016). The impact of social media on youth participation in politics is evident in its ability to amplify their voices and provide a platform for political expression (George and Leidner 2019). Through SMPs, young individuals can share thoughts, engage in political discussions, and unite around causes dear to them, fostering a sense of community. Social media has also facilitated the formation of groups among young people with similar interests and concerns, enhancing the effectiveness of their activism (González-Bailón and Lelkes 2023).
By providing an arena for political discourse and debate, social media enables the widespread dissemination of political information, prompting increased active participation of younger individuals in politics (Alarqan 2020). Furthermore, social media has opened avenues for youth tovengage in political activities and advocacy that were previously inaccessible (Vaccari and Chadwick 2020). However, it's crucial to note that the use of these platforms to promote hate speech and encourage violence can have adverse effects on political stability and social cohesion (Ogbuoshi et al. 2019; Alatawi et al. 2021).
2.1.2 Social Media Platforms.
Facebook
Facebook, as described by Ross, Orr, Sisic, Arseneault, Simmering & Orr (2009), serves as an internet-based social networking system, boasting approximately 21 million members globally. It functions as a popular medium for communication, allowing users to establish and nurture social connections with friends and family. Notably, Facebook encompasses diverse multimedia elements, such as photos, memes, gifs, audio, video, and text, enhancing user interaction and connecting like-minded individuals across geographical distances. Brubaker & Haigh (2017) emphasize the platform's ability to craft strategic messages, influencing communication objectives. Moreover, the technological affordances of Facebook, according to Brubaker & Haigh (2017), shape how people of faith engage with the platform, enabling event recording, archiving, and live- streaming.
The advent of Facebook and similar social networking sites introduces a novel channel for individuals to present themselves, manage online social relationships, engage in self-disclosure, and practice impression management (Moon, Lee, Lee, Choi, & Sung, 2016). Users can create public or semi-public profiles, establish connections with others, and track the connection lists of fellow users within the platform (Mahmood & Farooq, 2014). Davenport et al. (2014) delineate Facebook's features, including friend requests, tagging in posts, commenting, picture sharing, and status updates, facilitating interaction within a user's community of friends. The networking aspect of Facebook, as noted by Davenport et al. (2014), allows users to control the size of their friend networks by sending and accepting friend requests.
Mahmood and Farooq (2014) highlight Facebook's multilingual support, enabling users to access the platform without a personal computer. Notably, universities have integrated Facebook into their teaching approaches, fostering interactive and efficient learning outside the traditional classroom setting (Thalluri & Penman, 2014).
WhatsApp Messenger
WhatsApp Messenger is a freeware, cross-platform messaging and Voice over IP (VoIP) service owned by Facebook, Inc. It enables users to send text and voice messages, make voice and video calls, and share various media, with its client application running on mobile devices and also accessible from desktop computers as long as the mobile device stays connected to the Internet during desktop app usage.
Twitter
Twitter, a free social media platform, allows users to publish brief articles known as tweets, encompassing text, video, images, or links. To use Twitter, users need a smartphone with the app or website or an active internet connection. Founded in July 2006, Twitter has evolved into a microblogging platform, enabling registered users to post, share, like, and reply to brief messages. Notably, Elon Musk agreed to acquire Twitter in April 2022 to transform it into a private entity.
By March 2008, approximately 1.3 million users had signed up for Twitter, and it entered the mainstream in 2010 with 105 million users. In 2013, Twitter experienced significant growth, surpassing other social media platforms with a 40% increase, boasting 200 million active users
 and over 400 million messages sent daily. As of 2019, Twitter had 126 million daily users and 300 million monthly active users globally. Twitter's distinctive feature is its character limit of 280, setting it apart from other platforms like Facebook and Instagram. Known as a microblogging service, users can tweet in a maximum of 140 characters, and usernames are prefixed with "@" (e.g., "@username"). Twitter employs algorithms and user preferences to determine trends, spotlighting hot debates and themes.
Unlike Facebook, Twitter allows users to maintain anonymity during online conversations, focusing more on what users want to convey rather than personal identity. Users can share thoughts, news, and communications, respond to posts, add them to favorites, or retweet. Twitter encourages users to follow those with shared interests for information and learning opportunities.
Tiktok
TikTok, a video-sharing social network service owned by the Beijing-based tech company ByteDance, was launched in 2017 as the international counterpart to the popular Chinese platform Douyin. Its global ascent began after the acquisition of "Musicaly" in 2018, merging the platform known for lip-synced short videos with TikTok. Over time, it became the world's most downloaded app, with 672 million downloads in 2022, projected to surpass 834 million users in 2023, marking a nearly 400% year-over-year increase in first-time installs according to Statista.
The platform gained widespread popularity in 2020 during the Covid-19 pandemic, as people turned to it for entertainment while working and studying from home. By 2021, TikTok had become the seventh-largest social app globally, with approximately 47.7% of users in Nigeria as of the third quarter of 2021.
TikTok users can choose background music from various genres, apply filters, and record fifteen- second videos for sharing on TikTok or other social networking platforms. It provides a space for creative expression, featuring both well-known and original dance routines and diverse short video projects with considerable artistic freedom (Korbani and LaBrie, 2021).
Celebrities like Jimmy Fallon, Will Smith, Jennifer Lopez, and Tony Hawk joined TikTok in 2018, utilizing it as a form of entertainment during the global spread of the Covid-19 outbreak. TikTok's unique features, including the "Duet" function allowing users to add their video to an existing one while preserving the original audio, contributed to increased user engagement (The Nation Thailand, May 22, 2018).
Instagram
Instagram, acquired by Facebook in 2012, is a free online photo-sharing application and social network platform. Through its mobile app, users can edit and upload photos and short videos. Each post can be captioned, and users can utilize hashtags and location-based geotags to categorize posts for easy searchability within the app. Posts appear in the Instagram feeds of followers and can be viewed publicly when tagged with hashtags or geotags. Users can opt to keep their profiles private, restricting post visibility to followers only. Similar to other social platforms, Instagram allows users to like, comment, bookmark, and send private messages via Instagram Direct. Photos can be shared across various social media sites with a single click, including Twitter, Facebook, and Tumblr.
Instagram serves not only individuals but also businesses, offering free business accounts for brand and product promotion. Business accounts provide access to engagement and impression metrics. Over 1 million advertisers worldwide use Instagram to share stories and drive business results, with 60% of people discovering new products through the app. Facebook officially acquired Instagram for $1 billion in 2012, just two years after its launch.
The platform offers a variety of digital filters, including vintage and faded looks, and editing features such as Lux to adjust shadows, highlights, and contrast. Photo-tuning tools allow adjustments to brightness, contrast, saturation, sharpness, structure, straightness, and tint. Users can add manual tilt-shift and vignette effects. In 2017, Instagram introduced a feature allowing users to post multiple photos or videos simultaneously in a carousel format.
Youtube
YouTube, headquartered in San Bruno, California, United States, is a globally accessible online video sharing and social media platform launched on February 14, 2005, by Steve Chen, Chad Hurley, and Jawed Karim. Owned by Google, it stands as the second most visited website worldwide, following Google Search. Boasting over 2.5 billion monthly users, YouTube's audience collectively watches more than one billion hours of videos each day. As of May 2019, the platform witnessed uploads at a staggering rate of over 500 hours of content per minute.
In October 2006, Google acquired YouTube for $1.65 billion, broadening its business model from ad-generated revenue to include paid content like movies and exclusive YouTube-produced content. The platform introduced YouTube Premium, a paid subscription offering ad-free content. Creators on YouTube gained access to Google's AdSense program, contributing to increased revenue for both parties. In 2021, YouTube's annual advertising revenue soared to $28.8 billion, marking a $9 billion surge from the previous year. The platform reported $29.2 billion in revenue for 2022 (Weprin, 2022).
2.1.3 Social Media Information
Over the years, social media has served as a tool for disseminating information and fostering social transformation. Fasuwon (2019) characterizes it as a novel information network and technology facilitating effective communication and interaction. Obar and Wildman (2015) define social media as digitally-mediated interactive technologies that enable the creation and dissemination of information, opinions, and expressions through online networks.
In the 21st century, social media has fundamentally altered how people communicate and share information (Uwazuruike, 2020). The diverse interfaces on these platforms provide easy access to various forms of information, including visuals, tables, and text. Social media offer individuals the opportunity to express their views, share experiences, and gain expertise (Okoro & Nwafor, 2013). Additionally, they serve as a means to connect with friends and family regardless of geographical distances, providing insights into global events (Oghenetaga & Ejedafiru, 2014).
People utilize social media for both entertainment and fulfilling their information needs (Heiberger & Harper, 2008). Social media now occupy a broader scope than traditional media. These platforms, being faster and more responsive than traditional media forums, have evolved into essential tools for gathering, disseminating, and evaluating information (Fasunwon, 2019). In Nigeria, prominent social media platforms for digital communication include Facebook, Twitter, Instagram, WhatsApp, Telegram, LinkedIn, Pinterest, YouTube, among others (Eke & Odoh, 2014).
2.1.4 Overview Political Participation
In democratic nations, political participation in politics is vital as it empowers individuals to hold elected representatives accountable and play a role in shaping the governance of their country. Traditionally encompassing activities like voting, joining political parties, attending rallies, and communicating with officials, political participation ensures citizens contribute to critical decision-making (Ahmad 2019; Kaskazi and Kitzie 2023).
Political participation, a key element of democratic governance, includes actions such as voting, engaging in debates, joining political groups, and participating in demonstrations (Asante, 2020). This engagement is crucial as it allows individuals to express themselves and influence decisions affecting their lives (Asante, 2020).
Muntean (2015) suggests various perspectives for studying political participation, emphasizing external stimuli or compulsion as factors influencing individuals to partake in political activities. In a straightforward approach, it refers to citizens' involvement in actions shaping political representation, expressing public views, and influencing the political process (Medaglia & Zhu, 2017).
According to Dalton (2017), political participation involves people engaging in political processes before collective decisions are made, encompassing discourse on socio-political and economic issues, serving as criteria for selecting leaders. Citizen participation is the fundamental means of implementing government by the people, constituting a democratic essence (Ragauskas, 2014). Actively participating in decision-making and shaping collective will, citizens exercise their sovereign rights, creating an essential link between state power and citizens' will (Ragauskas, 2014).
2.1.5 Classification of Participation in Social Media
Over the last decade, there has been a substantial surge in Social Media usage, largely fueled by platforms such as Facebook and Twitter. Virtually all internet users now engage with social media, either by contributing content or simply browsing, occasionally adding comments, reviews, or bookmarking preferred content. Regardless of the approach, social media significantly influences how we socialize, learn, conduct business, and more. Advancements in information technology and communication, facilitated by social networking sites, have decentralized the relationship between brands and audiences, giving rise to a new class of digital creators, curators, and attentive observers (Boulianne and Theocharis, 2020).
Boulianne and Theocharis (2020) categorized political participation into different roles. The Critic engages by responding to others' content, providing ratings and reviews, commenting on various platforms, and contributing to wikis. The Collector organizes content for themselves or others through methods like RSS feeds, social bookmarking, and tagging photos or pages. The Joiner actively participates on social networking sites like Facebook and Twitter, maintaining multiple profiles. 
2.1.6	Impact of Social Media
Social media has revolutionized the way people communicate, interact, and perceive the world. Since the emergence of platforms like Facebook, Twitter (now X), Instagram, TikTok, LinkedIn, and Snapchat, social media has become an integral part of daily life for billions globally. While it offers several benefits, it also presents a range of challenges and controversies. Below is an in-depth exploration of the impact of social media across various domains.
 Social and Cultural Impact
Positive Impacts:
Connectivity and Communication: Social media has made it easier than ever to stay connected with friends, family, and communities regardless of geographic boundaries.
Cultural Exchange: It enables the sharing of cultural practices, ideas, and trends, promoting global awareness and tolerance.
Community Building: Online groups unite people with shared interests, from hobbyists to marginalized communities, offering support and fostering belonging.
Negative Impacts:
Cultural Homogenization: While cultures are shared, local traditions may be overshadowed by dominant global trends.
Digital Divide: Access to social media is not universal, exacerbating inequality between those with and without digital access.
Loss of Privacy: Oversharing on social media often leads to breaches of privacy and personal data exploitation.
2.1.7	Advantages of social media
Social media has become an integral part of modern society, transforming how individuals communicate, share information, and connect with others. Its influence spans across personal, professional, educational, and political spheres. Below is an extensive overview of the advantages of social media:
1. Enhanced Communication and Connectivity
Social media platforms such as Facebook, WhatsApp, Twitter, Instagram, and LinkedIn allow people to stay in touch with friends, family, colleagues, and even strangers across the globe. This global connectivity:
· Breaks down geographical barriers.
· Supports real-time communication regardless of distance.
· Provides a space for maintaining long-distance relationships.
· Encourages multicultural interactions and exposure to diverse perspectives.
2. Information Sharing and Awareness
Social media is a powerful tool for disseminating information quickly and efficiently:
· News outlets use social media to share breaking news in real time.
· Users stay informed about local, national, and international events.
· Platforms enable rapid circulation of important information during emergencies (e.g., natural disasters, public health crises).
Social media amplifies voices and issues that may be ignored by traditional media, helping raise awareness about social, political, and environmental causes.
3. Educational Benefits
Social media enhances learning and education in several ways:
· Educational content, tutorials, and resources are widely available on platforms like YouTube, Reddit, and Instagram.
· Teachers and institutions use social media for e-learning, class discussions, and sharing academic materials.
· Students engage in peer learning, discussion forums, and collaborative projects.
· It promotes informal learning by allowing users to follow experts, thought leaders, and academic communities.
4. Business Promotion and Marketing
For businesses, social media is a vital marketing and customer engagement tool:
· It allows for cost-effective advertising with targeted outreach.
· Brands can engage with customers directly, increasing customer loyalty and trust.
· Small and medium-sized enterprises (SMEs) gain visibility and reach without the need for expensive traditional marketing.
· Social media analytics provide valuable insights into consumer behavior and preferences.
2.1.8	Disadvantages of social media
While social media offers numerous benefits, it also brings along significant drawbacks that affect individuals, societies, and even global affairs. These disadvantages can impact mental health, relationships, privacy, productivity, and more.
1. Mental Health Issues
One of the most widely discussed downsides of social media is its impact on mental health:
· Anxiety and Depression: Constant exposure to idealized portrayals of others' lives can lead to feelings of inadequacy, jealousy, and low self-worth.
· Addiction: Many users experience compulsive behaviors, frequently checking their accounts and becoming addicted to likes, comments, and shares.
· Sleep Disturbances: Late-night scrolling can interfere with sleep patterns, leading to fatigue and reduced productivity.
· Cyberbullying: The anonymity and distance social media provides can embolden users to harass, threaten, or bully others, leading to severe emotional trauma.
2. Decreased Face-to-Face Interaction
Although social media enhances online connectivity, it often weakens real-world relationships:
· People may spend more time online than interacting with family or friends in person.
· Face-to-face communication skills, like empathy, eye contact, and active listening, can erode.
· It may cause emotional disconnect in close relationships, with partners or friends feeling neglected.
3. Privacy Concerns and Data Exploitation
Social media platforms often collect vast amounts of personal data:
· Users may unknowingly expose sensitive information (location, preferences, financial info).
· Data breaches can lead to identity theft, hacking, and fraud.
· Companies use user data for targeted advertising, raising ethical questions about consent and surveillance.
While social media has revolutionized the way we communicate, learn, and share, its disadvantages cannot be overlooked. From mental health issues and privacy concerns to the spread of misinformation and decline in real-world relationships, the negative impacts are far-reaching. Awareness, regulation, digital literacy, and responsible usage are essential to mitigating these risks and ensuring that social media contributes positively to society.
2.1.9	Engagement of youth in political actions
Engagement of youth in political actions is a crucial aspect of building inclusive, dynamic, and forward-looking societies. Here's an overview you might find useful, depending on the context you’re thinking about—whether it’s for an essay, presentation, or policy brief.
Youth represent a significant portion of the global population and are vital stakeholders in shaping the political, social, and economic landscape of any nation. However, their involvement in formal political processes often remains limited. Encouraging youth participation is essential for sustaining democratic governance and promoting innovation in policy and leadership.
Forms of Youth Political Engagement
1. Voting and Elections – Participation in local and national elections.
2. Civic Activism – Protests, petitions, and movements (e.g., climate strikes, #EndSARS in Nigeria).
3. Online Engagement – Using social media platforms to raise awareness and mobilize support.
4. Youth Councils and Parliaments – Institutionalized platforms that give youth a voice.
5. Political Party Membership – Involvement in party politics or youth wings of political organizations.
Barriers to Youth Political Participation
· Lack of awareness and political education
· Mistrust in political systems and leaders
· Economic constraints and unemployment
· Legal and institutional limitations (e.g., voting age, candidacy requirements)
· Marginalization and tokenism
Why Youth Engagement Matters
· Promotes responsive governance – Young people bring fresh perspectives and solutions.
· Strengthens democracy – Informed and active youth can hold governments accountable.
· Encourages peaceful activism – Political engagement can be a tool for social change rather than violence.
· Ensures intergenerational equity – Youth have a stake in long-term policies like education, climate, and health.
Strategies to Enhance Youth Political Engagement
· Civic education reforms in schools and communities.
· Lowering barriers to participation (e.g., reducing candidacy age).
· Leveraging technology and digital tools to connect with youth.
· Supporting youth-led organizations and initiatives.
· Promoting mentorship and leadership development programs.
Youth engagement in political action is not just desirable—it is necessary. Governments, civil society, and educational institutions must work together to empower young people to become active agents of change. When youth are included meaningfully, societies benefit from more innovative, equitable, and resilient governance.
2.2 Theoretical Framework
Theories help in making meanings of various phenomena happening in our society (Bradford, 2017). They help in understanding scenarios even better. Several academic fields have their peculiarities and theories that frame their existence. In social sciences and mass communication particularly, theories have come to cement their place and gain a status that is very important. Over three hundred communication theories exist in our society today and they are found in a range of various categories (Littlejohn & Foss, 2009). These theories guide and direct our affairs as they affect issues of communication, the media and audience.
2.2.1	Uses and Gratifications Theory
The theory of Uses and Gratifications, as outlined by Rosenberry and Vicker (2009), focuses on how audiences utilize media to fulfill personal needs rather than examining the impact of media on the audience (peoi.org, 2003). This perspective assumes that individuals select media and content based on their felt needs or desires (Papacharissi, 2018). Consequently, it emphasizes the active role of the audience in seeking gratification tailored to their individual needs, suggesting a positive motivation for engaging with various media (Griffin, 2012 in Tanta, Milholevic, & Sablic, 2014).
The historical roots of this theory can be traced back to Herta Herzog's 1944 study on radio soap- opera fans, where she explored the reasons behind their listenership, such as emotional release, wishful thinking, and seeking advice (Lazarsfeld & Stanton, 1944 in Rosenberry & Vicker, 2009). Although Herzog's work is often credited as the pioneering effort in Uses and Gratifications, Schrammn's (1949) paper on immediate reward and delayed model of model gratifications is also recognized (Dozier & Rice, 1984 in Ruggiero, 2000).
The establishment of the theoretical framework for Uses and Gratifications theory as known today was attributed to Elihu Katz, Jay Blumler, and Michael Gurevitch in 1974 (Rosenberry & Vicker, 2009). These theorists outlined five fundamental assumptions, including the active and goal- oriented nature of the audience's media use, the audience member's initiative in connecting need gratification to a specific medium, competition among media and other resources for need satisfaction, self-awareness of media use, and the audience's role in assessing the value judgments of media content (Kunczik & Zipfel, 2006, p. 190). Consequently, individual and active media subscription leads to diverse patterns of media exposure (Littlejohn & Foss, 2009).
In their compilation of theories, Littlejohn and Foss assert that the significance of a particular medium to an individual increases with the dependence on that medium to fulfill needs (p. 978). They contend that this reliance can result in varied patterns of media exposure, ultimately leading to cognitive, affective, and behavioral effects of media use. Katz, Blumler, and Gurevitch emphasize the diversity of gratifications individuals can derive from consuming media content, noting that the same content can satisfy different needs for different recipients (Katz, Blumler, & Gurevitch, 1974).
The term "gratifications" refers to satisfactions derived from an activity, differing from needs, which represent a requirement for something. Both concepts are integral to the Uses and Gratifications theory, enhancing its comprehension. Katz, Gurevitch, and Haas (1973) categorized human needs sought to be met by the media into cognitive, affective, personal identity, integration and social interaction, and escapism.
At the core of the Uses and Gratifications theory is the active audience (Rosenberry & Vicker, 2009), determining which medium to use for gratification (Papacharissi, 2008). The scholar emphasizes that individual needs, social and psychological characteristics, and media attributes influence individuals' choice of a particular medium and the "related gratifications" they experience (p. 137). The audience's pivotal role in mass communication has been acknowledged since Aristotle's time, where orators persuaded community members to adopt their ideas (Rosenberry & Vicker, 2009).
Criticisms of the Uses and Gratifications theory
The Uses and Gratifications theory has been applied in numerous studies. However, criticisms are attached to this theory, as is common with other theories (Ruggiero, 2000). Katz (1987), as cited in Ruggiero (2000), identified four flaws in Uses and Gratifications research, including heavy reliance on audience self-reports, a lack of sophistication regarding the social origin of audience needs, insufficient critical examination of potential dysfunction in individual and societal satisfaction, and an excessive focus on the inventive diversity of audiences without sufficient attention to text constraints.
Professor May Ien Ang (2003), critiquing the theory, noted a relative neglect of media content in Uses and Gratifications research. She emphasized that researchers often explore why people use the media but give less attention to the actual meanings derived from media use (cited in opentextbooks.org.hk, 2016). This criticism aligns with the theory's primary focus on why certain media are used rather than examining the impact of media messages on the audience (peoi.org, 2003).
Relevance of the theory to the study
The Uses and Gratifications Theory is relevant to the impact of social media on political discourse, as it explores how individuals actively choose and use media to satisfy their needs. In the context of this study, the theory's tenets can be applied to understand why people engage with social media in political discussions. Users may seek information, social integration, personal identity reinforcement, or entertainment. The construct of the theory helps analyze how social media platforms fulfill these needs for users in the realm of political discourse. For example, individuals might turn to social media to stay informed about political events, connect with like-minded individuals, reinforce their political beliefs, or even engage in political debates for entertainment. Through a comparative analysis of social media use and public participation, 0ne can explore how different platforms or types of content cater to diverse gratifications. Understanding user motivations and the gratifications derived from social media can shed light on the dynamics of political discourse in the digital age and its impact on public participation.
2.2.2	Public Sphere Theory
Public sphere theory, initially proposed by German philosopher Jürgen Habermas, explores the role of communication and discourse in the functioning of democratic societies. The concept is central to understanding how public opinion is formed and how citizens engage in political deliberation. The public sphere refers to a domain of social life where public opinion is formed through open and rational communication. It is a space where citizens come together to discuss and debate matters of common concern. Habermas emphasizes the importance of critical discourse within the public sphere. Rational-critical debate allows citizens to exchange ideas freely, critically assess information, and reach informed conclusions. In modern societies, the media plays a crucial role in shaping the public sphere. Traditional media, such as newspapers and television, as well as new media like the internet, contribute to public discourse by providing information and serving as platforms for discussion.
The public sphere ideally allows for the inclusion of diverse voices and perspectives. It is meant to be a space where individuals, regardless of their social status, can participate in democratic deliberation. Habermas also discussed the historical transformation of the public sphere. He argued that, in contemporary societies, factors such as commercialization, bureaucratization, and the dominance of certain interest groups can impede the ideal functioning of the public sphere.
Some scholars have critiqued the concept, suggesting that the public sphere may face challenges in reality, such as inequalities in access to communication channels, the influence of power structures, and the rise of fragmented online spaces. Public sphere theory is foundational for understanding the dynamics of public discourse, political participation, and the role of media in shaping public opinion within democratic societies. It provides a theoretical framework for evaluating the health and functionality of public debate in various contexts.
Relevance of the theory to the study
The Public Sphere Theory is highly relevant to understanding the impact of social media on political discourse. Social media platforms, as part of the contemporary public sphere, facilitate political discourse. Users engage in discussions, share information, and express opinions. The theory's emphasis on critical discourse is relevant as it encourages the assessment of the quality of discussions and the extent to which they contribute to informed public opinion. Social media serves as a key medium for public discourse, challenging traditional forms of media. The theory's focus on the media's role in shaping public opinion is pertinent, as social media platforms can influence political narratives, spread information rapidly, and provide diverse perspectives. Public sphere theory advocates for the inclusion of diverse voices. Examining social media use allows for an assessment of whether these platforms enhance or hinder inclusivity in political discussions. Analyzing public participation on social media helps understand whether marginalized voices are amplified or if certain groups dominate the discourse. The theory's concept of the transformation of the public sphere is applicable when evaluating how social media alters the dynamics of public discourse.
2.3 Empirical Review
Many researchers have undertaken to study political participation among different audiences and in several societies. The works of some of these scholars are reviewed hereunder
Akinyetun (2022) in a study considered the correlation between and among social media, political participation and efficacy of Nigerian Politics. The study sampled 3,407 respondents in Nigerian maledominated virtual space. The study revealed significant correlations between and among the three variables social media, political participation and political efficacy. However, less emphasis was placed on the degree of freedom of speech enjoyed by the respondents in vocalizing their opinions on social media where unpopular sponsored campaigns often overwhelm the true public opinion in a play out of spiral of silence.
Adeniyi (2023) in his study social media as catalyst for political participation, using secondary data from Afrobarometer index to explain the relationship between news readership on social media and civic engagement and political participation. Using secondary data from Afrobarometer index, the study explained that Nigerian youths are more likely to get news via social media, which has the mechanism to enhance their civic engagement and political participation. The study maintains that citizenry would guarantee knowledge to empower the citizen to be active in the politics of their nation. However, the study revealed that the majority of the youths who get political information through their smart phones are also the age cohort less likely to vote.
Babaleye, Ibitoye , Odorume & Akpobo (2020) examined the Influence of Social Media on Democratic Governance in Nigeria. This article examines the role played by the social media to enhance democratic rule in the country. A population of 200 respondents from both staff and students of Ekiti State University, Ado-Ekiti was used to gather data. The article was framed on the uses and gratification and dependency theories. It was found that majority of respondents (95%) believed that social media, in spite of their excesses play positive roles to ensure and enhance durable democracy in Nigeria.
Madueke, Nwosu., Ogbonnaya., Anumadu, and Onykwelu (2017) examined the Role of Social Media in Enhancing Political Participation in Nigeria. This study examines the experiment of social media use for political participation in Nigeria. The study was anchored on the Uses and Gratifications Theory. Findings show that the use social media has grossly affected the participation of individual in the day to day political process. As a developing country, Nigeria must embrace this platform in other to ensure greater participation of her populace in government activities. 
Uwalaka (2021) examined the Impact of Social Media in Political Participation Among Students in Nigeria. his study reports on a sequential explanatory mixed methods approach, consisting of a 680 face-to-face paper survey response and 34 semi-structured qualitative interviews of university students in Nigeria. Findings show that protest experience, and political efficacy significantly increased students’ intention to join politics more than social media. Of the variables, political efficacy was the strongest predictor of intention to participate in politics. In addition, the study demonstrates that the experience of collective and connective actions increases the likelihood of further political participation among students in Nigeria
Liu, Bingyang, (2017) examined "Social Media Use and Political Participation in China: The Mediating Role of Political Efficacy. The results revealed that internal political efficacy can mediate between social media use and political participation. However, external political efficacy cannot mediate social media use and political participation. The additional findings are related to gender, age, and educational level. Chinese males scored higher on average in social media use, internal political efficacy, and political participation than females. Chinese females measured a higher on external political efficacy score than males
Onyechi (2018) also found that Nigerian students who spent more time on social media participated in campaigns during elections, while Dagona et al. (2013) found a significant relationship between social media usage and political participation and mobilisation among Nigerian youths. 



CHAPTER THREE
METHODOLOGY
3.1.   Introduction
The research methodology for this research will includes, research design, population of study, the sampling techniques method of data collection, instrument of data collection validity and reliability of the instruments, as well as the method for data presentation and analysis.
3.2 Research Design
Research design, according to Kothari & Garg (2013), is the framework upon which the research rests. Decisions answering salient questions of what will form the research basis, where the research will be conducted, when, how much, by what means concerning an inquiry or a research study constitute a research design. Thus, the study adopted cross sectional design which entails observations of a sample that are made at one point in time or observations representing a single point in time (Barbie, 2007).
3.3 Research Method
This research will employs survey research method because people’s opinions are best sought through questionnaires in which conclusions are finally drawn (Babbie, 2010). Survey is a type of quantitative research that uses series of written or oral questions to sample a desired population on their beliefs, attitudes, behavior, etc. Quantitative method is based on the measurement of quantity or amount (numeric data), that is, attaching numerical values to certain variables.
3.4 Population
Population refers to aggregation of elements from which a sample is actually selected (Babbie, 2010). This means the population is the bigger group from which the sample which is usually smaller, is generated from. The population is a combination of members with similar characteristics where the sample is picked from with the belief that generalizations can be made. The population of this study comprise of registered students of the Kwara State Polytechnic, ilorin in Kwara State. According to Independent news, the population of students in Kwara State Polytechnic, ilorin in Kwara State is over 27,000, however academic support units of Kwara State Polytechnic, ilorin also confirm it (Yaqoub 2022, Academic Support, 2023)
3.5 Sample Size
The determination of the sample size in this study is premised on the foundation of the social sciences tradition that allows for a 95% confidence level benchmark (Krejcie & Morgan, 2019). The sample size is a smaller unit from the population which the research is to be conducted that will lend credence to generalizations that can be made from findings in the study. Based on the recommendations of Krejcie and Morgan (2019), the sample size for this study is 384 and to cushion the effect of unanswered and poorly filled instruments, a total of 400 questionnaires will be printed and administered.
3.6 Sampling Procedures
Probability sampling is a sampling method that provides the opportunity for every respondent qualified for a research to be sampled (Ebeto, 2017). The procedure that will be adopted for this study is the probability random procedure. This is a sampling method that gives each element equal chance of selection (Babbie, 2010). Simple random sampling is a probability sampling method which provides researcher with an opportunity to select participants for a study randomly without bias (Noor, Tajik& Golzar, 2022).
3.7 Operationalization of concept and measurement of variables
Social media Platforms for Political Discourse: This section seeks to examine the social media platforms use most often by the students for political discourse and preference for such platforms. A measure of social media uses for generic purposes, based on five point Likert scale measuring usage along the continuum of 1=never and 5=always. Social media to be considered are Facebook, Instagram, Twitter, Tiktok and WhatsApp, which have become common social media platforms enjoying huge patronage among the youth (see, for example, Mustapha, Omar & Atoloye, 2019) 
Level of Social media usage for political discourse: This section intends to measure the level at which social media is being used for political discourse among the students. The respondents will be provided with various items, and they will indicate their degree on a scale of 1-5, five indicators of political social media use measured on five-point Likert scale (1=never, 5=always) in this study are follow update on politics, mobilize youth for political action, engage in political discussion, share political information and stage online political protest
Level of participation of students on political discourse or issues on social media: This section intends to study the level of participation of students on political discourse or issues on social media. This construct measured level of agreement of seven items on five point Likert scale where 1=strongly disagree and 5=strongly agree. Items include ‘I participate in online voting’, ‘contact public official online’, ‘support political party online’, ‘support political candidate online’, ‘engage in online political discussion’, ‘canvass vote online’, and ‘follow activities of government via online media
3.8 Instrumentation
The instrument that will be used in collecting data for this research is the structured questionnaire. The questionnaire will be designed in a bid to elicit information from the respondents as regards the research in question. To arrive at this, the questionnaire will be divided into five sections namely: Section A: Respondents’ Demographic Profile, Section B: Social media Platforms for Political Discourse, Section C: Level of Social media usage for political discourse, Section D: Level of participation of students on political discourse or issues on social media, Section E: Various political issues that students participate with on social media and Section F: Impact of social media on political discourse and participation among students
3.9 Validity and Reliability of Instrument
According to Kathuri and Pals (1993) validity is the accuracy and meaningfulness of inferences which are based on the research results. This implies that validity is the degree to which results obtained from the analysis of the data actually represent the phenomenon under study. To enhance validity, the questionnaires will be pre-tested before the actual research. This will help to evaluate, ascertain, and clarify that the test instruments will be valid to capture all the data as expected. In addition, the researcher will consult experts in the field of research.
Meanwhile Mugenda & Mugenda (1999) defined reliability of the research instrument as its level of internal consistency over time. A reliable instrument therefore, is the one that constantly produces the expected results when used more than once to collect data from two samples drawn from the same population. The researcher will use internal consistency of items to test reliability.
3.10 Data Collection Process
The data collection will be done through the administration of questionnaires to respondents in Kwara State Polytechnic, ilorin. The respondents who are registered students are expected to provide information as required of them by the questionnaire. Copies of questionnaires will be distributed to the respondents by the researcher who ensured proper apportioning and clarification of grey areas to the respondents. The filled questionnaires will either be returned immediately after filling or picked at the convenience of the researcher
3.11 Data Analysis
The data collected in this study will be analyzed descriptively using the Statistical Package for Social Sciences (SPSS) version 25. The descriptive statistics that will be employed are frequency, percentage, mean and standard deviation. In order to answer the research questions, descriptive statistics showing the means and standard deviations of each item will be presented and to test the hypothesis T test will be used.
3.12 Ethical Concern
The researcher avoided plagiarism by giving credit and appropriate reference to scholars whose work were cited throughout the entire sections of the research report. Other ethical issues such as avoidance of conflict of interest and extreme objectivity will be deployed.


CHAPTER FOUR
4.0	DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 	INTRODUCTION
This chapter entails the data collected from the fieldwork, analyzes the data using appropriate statistical tools, and interprets the findings. The focus is on understanding the “the impact of social media on participation and engagement of youth in politics (a case study of Kwara Youth)”. The chapter is structured into sections that cover the demographic characteristics of the respondents, the analysis of key research questions, and the interpretation of the findings.
4.2	DATA ANALYSIS AND INTERPRETATION
SECTION A
TABLE 4.1: GENDER
	Frequency 
	NO OF RESPONDENT
	PERCENTAGE (%)

	Male
	64
	64

	Female 
	36
	36

	Total
	100
	100


Source: Field Survey, 2025.
	The analysis shows that 64 respondents are male while 36 respondents are female representing 64% and 36% respectively. The analysis shows that majority of them are male.
TABLE 4.2: MARITAL STATUS.
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Single
	54
	54

	Married
	35
	35

	Divorced
	11
	11

	Total
	100
	100


Source: Field Survey, 2025. 
	The above table shows that 54 respondents are single, 35 respondents are married, while 11 respondents are divorced representing 54%, 35% and 11% respectively.
TABLE 4.3: AGE
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	15 – 19 year
	6
	6

	20 – 24years
	33
	33

	25 – 29year
	30
	30

	30 – 34years
	31
	31

	Total
	100
	100


Source: Field Survey, 2025.
	The table show that 6 respondents are in the age bracket of 15 – 19 years, 33 respondents are between 20 – 24years, 30 respondents are within the age of 25 -29 years, 31 respondents are in the age of 30-34years respectively.
TABLE 4.4:  EDUCATIONAL QUALIFICATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Olevel holder
	58
	58

	ND/NCE holder
	17
	17

	HND/B.sc holder
	25
	25

	TOTAL
	100
	100


Source: Field Survey, 2025.
	The table above shows that 58 respondents are o’level holder, 17 respondents are ND/NCE holder, 25 respondents are HND/BS.c holder, representing 58%, 17% and 25% respectively.
TABLE 4.5:  OCCUPATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Trader 
	23
	23

	Student 
	43
	43

	Civil servant 
	18
	18

	Other
	16
	16

	Total
	100
	100


	Source: Field Survey, 2025
This table shows that trader has 23 respondents representing 23%, student has 43 respondents representing 43%, civil servant has 18 respondents representing 18%, while 16 respondents representing 16%.
SECTION B
TABLE 4.6: Which of the following social media platforms do you use regularly?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Facebook
	6
	6

	Twitter X
	33
	33

	Whatsapp
	6
	6

	Instagram
	55
	55

	Total
	100
	100


Source: Field Survey, 2025.
	The table above show that 6 respondents representing 6% use Less than 1 hour  daily in social media,  33 respondents are between 1-3 hours, 6 respondents are within the 4-6 hours, 55 respondents are using more than 6 hours daily on social media respectively.
TABLE 4.7: How many hours per day do you spend on social media?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Less than 1 hours
	55
	55

	1-3hours
	33
	33

	4-6 hours
	6
	6

	More than 6 hours
	6
	6

	Total
	100
	100


Source: Field Survey, 2025.
	The table show that 55 respondents are in the Less than 1 hours, 33 respondents are between 1-3hours, 6 respondents are within the years of 4-6hours, 6 respondents are in the more than 6 hours respectively.
TABLE 4.8: How often do you encounter political content on social media?
	Frequency
	NO OF RESPONDENT
	PERCENGTAGE (%)

	Never
	14
	14

	Occasionally
	55
	55

	Frequently 
	25
	25

	Very frequently
	6
	6

	Total
	100
	100


Source: Field Survey, 2025.
The above table indicates 14% of respondents said Never on how often they encountered political content on social media,  55% of the respondents choose occasionally, 25% of the respondents choose frequently, while the remaining 6 respondents chose very frequently.
SECTION C
TABLE 4.9: Have you ever liked, shared or commented on political content on social media ?
	Frequency
	NO OF RESPONDENT
	PERCENGTAGE (%)

	YES
	60
	60

	NO
	40
	40

	Total
	100
	100


Source: Field Survey, 2025.
The above table indicates 60% of respondents support yes,  while the remaining 40% of respondents support No.
TABLE 4.10: Which of the following political activities have you engaged in through social media?
	Frequency
	NO OF RESPONDENT
	PERCENGTAGE (%)

	Signing petition
	48
	48

	Participating in online political debates
	40
	40

	Following political pages or politicians
	12
	12

	Total
	100
	100


Source: Field Survey, 2025
The above table indicates 48% of respondents said signing petitions, 40% of respondents chose Participating in online political debates, while following political pages or politicians has 12% of respondents.
TABLE 4.11: How influential is social media in shaping your political opinions? 
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Not influential  
	21
	21

	Slightly influential
	17
	17

	Moderately influential
	27
	27

	Very influential 
	34
	34

	Total
	100
	100


	Source: Field Survey, 2025.
The above table indicates that 21% of the respondents choose not influential, 17 choose slightly influential, 27% chose moderately influential, while the remaining 34% chose Very influential.



CHAPTER FIVE
5.0	SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This study set out to examine the impact of social media on the political participation and engagement of youth in Kwara State, Nigeria. The emergence and widespread use of digital technologies, particularly social networking platforms such as Facebook, Twitter (X), Instagram, WhatsApp, and TikTok, have transformed the way information is disseminated, shared, and acted upon, especially among young people. This research sought to understand the role of these platforms in encouraging political awareness, participation, and activism among Kwara youth.
The study was guided by objectives such as evaluating the extent to which Kwara youth use social media for political information, assessing the influence of social media on their political awareness and participation, and identifying the platforms most effective in promoting youth engagement in politics.
A combination of quantitative and qualitative methods was employed. A structured questionnaire was administered to a sample of youth across different local government areas in Kwara State. In addition, selected interviews and focus group discussions were held to gather in-depth insights. The results revealed that a significant proportion of youth actively use social media for political purposes, including accessing political news, debating political issues, following political leaders and influencers, and organizing or participating in political events.
Findings further showed that:
· Awareness: Social media has played a crucial role in increasing political awareness. Youth are more informed about political issues, electoral processes, and the performance of political leaders.
· Engagement: Many young people participate in political discussions online, sign digital petitions, and share political content to mobilize others.
· Participation: While online activism is common, it does not always translate into offline political participation, such as voting or attending political meetings.
· Influence of Platforms: WhatsApp and Twitter (X) were the most influential platforms for political engagement among Kwara youth, followed closely by Facebook and Instagram.
· Challenges: Despite the positive impacts, challenges such as misinformation, cyberbullying, political propaganda, and the digital divide were identified as constraints to effective political engagement.
5.2	Conclusion
The research concludes that social media has a significant and growing impact on the political engagement and participation of youth in Kwara State. It has emerged as a powerful tool for political communication, civic education, and mobilization. Youth are leveraging these platforms to express political opinions, hold leaders accountable, and influence governance outcomes.
However, the engagement remains largely superficial in many cases. While online activism is high, physical political involvement such as voting, joining political parties, or attending town hall meetings is still relatively low. This indicates a gap between digital engagement and real-world political action.
Moreover, the proliferation of fake news, echo chambers, and algorithmic bias poses risks to democratic participation. There is also a noticeable digital divide where youth in rural areas or with limited access to digital devices and the internet are excluded from this mode of political engagement.
Overall, the study affirms that while social media is not a panacea for youth political disengagement, it has opened up new opportunities for inclusion, dialogue, and activism among Kwara youth.


5.3	Recommendations
Based on the findings of this study, the following recommendations are proposed:
1. Political Education and Digital Literacy: Government and civil society organizations should develop targeted programs to educate youth on how to critically assess political content online. Workshops, seminars, and digital literacy campaigns should be conducted to help young people identify credible information, avoid misinformation, and engage responsibly.
2. Encouraging Offline Political Participation: Political parties, electoral bodies, and NGOs should bridge the gap between online engagement and offline participation by organizing youth-centered political events. Voter education campaigns should be tailored to social media audiences with clear calls to action that encourage physical participation in elections and civic activities.
3. Regulation and Monitoring of Political Content: Social media platforms should enhance their policies and algorithms to detect and limit the spread of fake news, hate speech, and political propaganda. Regulatory bodies should collaborate with tech companies to promote responsible political discourse online while safeguarding freedom of expression.
4. Inclusive Access to Social Media: To reduce the digital divide, the government should invest in ICT infrastructure, especially in rural areas, to enable more youth to access the internet and benefit from digital political engagement. Subsidized data packages for educational and civic purposes could also enhance youth access to political content online.
5. Engagement by Political Actors
· Politicians and political parties should recognize the power of social media and engage youth in meaningful ways, beyond propaganda and election-season activity.
· Social media should be used to foster two-way communication, solicit policy ideas from youth, and demonstrate transparency and accountability.
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APPENDIX

Department of Mass Communication 
Institution of Information 
and Communication Technology,
Kwara State Polytechnic, 
Ilorin 
Dear Sir/Ma,

RESEARCH QUESTIONNAIRE
I am a student of Kwara State Polytechnic, presently writing final project in partial fulfillment of the requirement for the award of Higher National Diploma (HND) in Mass Communication. 
	This questionnaire aim at gathering information that are relevant to this study of “Peer Group influence on Youth Preference for Sport Betting using Bet9ja as a case study”. 
	Your co-operation will be must appreciate as you answer the question all information shall be treated will almost confident as they are purely for academic exercise 

		Thanks
Yours faithfully, 

MOSHOOD ABENI NOIMOT 



QUESTIONAIRES
INSTRUCTION: Please tick (  ) in the appropriate box and fill gaps where necessary 
SECTION A
1. Gender:    Male          (      )   Female (     )
2. Marital status:   Single   (      ) Married (     )   Divorce (    )
3. Age: (a) 16-20 ( ) (b) 21-25 ( ) (c) 25-30 ( )(d) 31 and above ( )
4. Educational qualification: Olevel Holder (  ) ND/NCE Holder (  ), HND/B.sc Holder (  )
5. Occupation: (a) Trader ( ) (b) Student ( ) (c) Civil servant ( ) (d) Other ( )
6. Years of Service: (a) 1 – 5 years [    ], (b) 5-10 years [     ], (c) 10-15 years [     ], (d) 15 years and above [     ]
SECTION B
7. Do your peers engage in sports betting? Yes(  ) No (  )
8. Have you ever felt pressured by your peers to participate in sports betting? Yes (  )  No    (  ) Not sure (  )
9. What reasons do your peers give for participating in sports betting? (Entertainment ( ) Socializing (  ) Potential financial gain ( ) Peer pressure (  ) Other (specify) ___________
10. How did you first learn about sports betting? Family ( ) Friends/Peers ( ) Social media (  ) Television (  ) Other (specify)_________
11. Do you think there should be more awareness about the potential risks of sports betting among youth? Yes ( ),  No (  )
12. Are you aware of support services for individuals dealing with gambling-related issues? Yes (  )  No (  ) Not sure (  )
13. How often do you discuss sports betting with your peers? Rarely or never (  ), Occasionally (  ), Frequently (  ),  Always (   )
14. Do you believe that your peers' success in sports betting influences your own participation? Yes (  )  No (  ) Not sure (  )
