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ABSTRACT
This study investigates the impact of radio on the campaign against illiteracy, focusing on the Eleko youth in Ilorin, Kwara State, Nigeria. Utilizing a survey research method with a sample size of 100 respondents selected through multi-stage sampling, the study examines the influence of educational radio broadcasting on skills acquisition, the effect of broadcast frequency on literacy development, and the role of gender in skill acquisition among youths. Data collected via questionnaires reveal that radio is a widely accessible medium, particularly effective in low-literacy rural areas due to its affordability and ability to broadcast in local dialects. Findings indicate that educational radio programs significantly enhance practical and soft skills, with 75% of respondents agreeing that these broadcasts provide relevant content for skill development. Additionally, frequent listening to educational radio positively influences literacy skills, with 60% of respondents noting improved grammar and language use. Gender was found to influence skill development opportunities, with 75% of respondents observing that programs are often tailored based on gender, highlighting the need for gender-inclusive designs. Despite challenges such as limited funding and inconsistent content delivery, radio remains a vital tool for literacy campaigns. The study recommends increased investment in local-language programming, training for radio producers, and collaboration with educational institutions to align content with national literacy goals. These efforts can enhance radio's role in bridging the literacy gap and fostering socio-economic development in underserved communities.






43

CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Illiteracy remains a significant barrier to development in many parts of the world. According to UNESCO, as of 2021, approximately 773 million adults worldwide lack basic literacy skills, with a disproportionate impact on women and marginalized communities. The consequences of illiteracy extend beyond individual limitations; they hinder economic growth, social cohesion, and overall societal progress. In response to this challenge, various campaigns have been initiated globally to promote literacy through innovative methods. Education is an important agent for development of the individual, community, the social and the nation as a whole.  
According to behaviorist, the child is born without a: self”, he is as a clean state on which the care givers write what they wish.  Through education, individuals perceived and imbibe fundamental values and also develop new ones.  Education also as part of socialization helps to develop an individual, which in turn leads to the improvement of the society.  Again, certain prescribed goals are realized in areas of economic growth, healthcare, political and social awareness, political stability, self reliance, national identity, cultural correlation amongst other things. The need for all and sundry to be enlightened and will educated cannot be over emphasized and this, brought about the Introduction of using the media to get people educated.  The electronic media, which serve as a means include the radio, the television, films and cinemas but the radio has continued to wax stronger as a medium of the people.  We regard it as a medium of the people.  We regard it as a medium of the people because radio has become a common sight in both urban and rural communities.  It appeals to both literate and illiterate audiences as its programmes can be broadcast in their local dialects.  According to Ansah (2021) agrees that “of all the mass media generally available to Nigerians, the radio is the most widespread and accessible in other words, it breaks the barriers of distance as its reach is widely and highly penetrating. Again, because of this qualities, the radio medium is seen as the effection means to get all sundry educated.  Therefore, the role of the radio in educating the masses are found in some of its educational programmes like ESBS/IMT Poly-Air Programme, Win a million, school debates and host of others Education therefore is not only the development of individuals mental powers, knowledge and ability but also the systematic training and instruction given out especially to the young ones in colleges and Institutions through the media.  Again, the media serves the purpose of enlightening the public both formally and informally.
Regardless of the field, information is essential to all sorts of human activity, including tourism, agriculture, and health care. There will always be a need for information exchange in order to ensure that duties are done (feedback mechanism). As a result, information is seen as a critical resource that must be appropriately utilised due to its enormous impact on society (Ijah, 2022). It is not an exaggeration to say that a society with poor communication and information infrastructure lags behind societies with effective information infrastructure. Communication is a basic part of connection and information sharing in life, as it helps to develop a pool 
of ideas and promotes the feeling of togetherness through the interchange of messages and the translation of thoughts into actions. 
Radio, above all other forms of mass communication in Africa, is much more suitable for the continent's inhabitants. In a third-world country like Nigeria, radio is an ideal type of mass communication since it allows a large number of people to communicate, both literate and illiterate, and it is very affordable to acquire and operate without relying on electricity (Oyero, 2017). Through radio communication, citizens are educated about new concerns that arise in society. Radio is a social mobilisation tool; it motivates individuals to achieve a specific objective by raising their awareness of their rights and responsibilities in society (Ijah, 2022). The medium can act as both a conduit and a catalyst for growth.
Radio stands out among other media channels because of its ubiquitous and penetrative qualities. Myers (1008) believes that development-related radio content works better on radio than on television because radio is a better medium for communicating complex ideas and has added a lot of value to listeners' imaginations. In rural communities, there are generally more illiterates than literates who are unconcerned with what is going on in their surroundings (Ijah, 2022). This contributes to certain rural residents' casual attitude toward listening to radio broadcast programmes. This raises the important question of how effective radio has been in bridging the illiteracy gap in Kwara state rural areas. The majority of the broadcast programmes are not in the mother tongues of the rural population.
[bookmark: _TOC_250061]1.2 Statement of the Problem
Singhal and Brown (1996) affirm that an adult in the United States of America spends 40 hours on the average watching or listening to Broadcast Entertainment-Education Programmes and spends $30 a week on same. Similarly, Nigerian audience spend a large percentage of their time daily on Broadcast Entertainment Education Programmes on the broadcast media with the purpose of getting abreast with issues of behavioural disposition. In Nigeria alone, many broadcast stations have sprung up helping to educate and getting Nigerians informed especially on issues that pertain to cultural, socio-economic and psychological variables with programme content titles like Cockcrow at Dawn, Behind the Clouds, Super Story, Hills and Valleys, Winds of Destiny, Sura de Tailor, The Masquerade, New Masquerade, After the Storm, The Village Headmaster, Tales by Moonlight, Sesame Square, which is the Nigerian version of Sesame Street, One Thing at a Time, Jenifa’s Diary, The Burning Spear, Do Something, Story Story, New Man Street, Papa Ajasco and Company, Naija How Una See Am, Dem Say Dem Say, Make We Hear You, Gafili Gadoki, Jakan Magori, Power Shele, Your Health, Radio Link. The list is endless and more are still being produced on a daily basis. These Broadcast Entertainment-Education Programmes are designed and transmitted to help inculcate social values and effect changes in human behavioural dispositions but even at that our society tends to experience behaviours that have failed to conform to moral, social, legal and psychological expectations in society.
Radio as a conduit for national development cannot be underemphasized. Radio's influence is neither confined nor unique to Nigeria, but rather to most developing nations. For decades, the media in some developing areas have failed to give rural areas a voice or even access to their facilities. Therefore, they contribute to widening the existing gap between the literate and illiterate. Even though Nigeria is a developing country and, as such, does not have as much technological advancement as first world countries (Amodu, 2012). Effort should still be made through radio programmes to carry the rulalites along. Nwosu, (2015) stated that being a developing country, the majority of the populace live in rural areas and, by reason of this, a lot of economic activities take place in these areas, i.e., agriculture, farming, vegetable cultivation and what not. 


[bookmark: _TOC_250059]1.3 Objectives of the study
The main objective of this research work is to examine the impact of radio on the campaign against illiteracy with tangible evidence from Eleko community residents. Thus, other specific objectives are;
i. [bookmark: _TOC_250058]To determine the influence of educational radio broadcasting on skills acquisition among youths learners 
ii. To investigate the influence of frequency of educational radio broadcasting use on literacy
iii. To examine the influence of gender on skill acquisition among youths
 1.4 Research Questions
[bookmark: _TOC_250057]The following are the research questions of the study;
i. Does educational radio broadcasting influence youth education acquisition among learners?
ii. To what degree does frequency of educational radio broadcasting influence literacy skills acquisition among youths in kwara state?
iii. To what extent does gender influence literacy skill acquisition among youth’s learners in kwara State?
[bookmark: _TOC_250056]1.5 Significance of the study
Past studies on educational broadcasting revealed a lack of cooperation amongst and within the various organizations involved in past educational programs. Studies have also revealed that such educational programs have ignored the target audience at every stage of the programme. The findings of this study will therefore provide empirical facts to operators and practitioners of communication in Kwaras State and other states of the Federation on the need to involve the target audience at every stage of program production.
More importantly, the inherent dangers posed by the absence of cooperation among the various agencies involved in the conceptualization, production and execution of educational programs and subsequent failure to assess the success of the program collectively owing to lack of team spirit are those issues that are addressed in the study. As such the findings of this study would be beneficial to agents of development communication. Lastly, this work provides a platform for tertiary institutions offering mass communication to adopt practical approaches to courses in the broadcast sequence, especially courses bordering on educational broadcasting. The study would also add to the body of knowledge as well as provide springboard for future studies.
1.6	Scope of the Study
The scope of this study focuses on understanding how radio as a medium of communication influences literacy campaigns, specifically targeting the youth in Eleko. The study aims to assess the effectiveness of radio broadcasts in promoting literacy and educating young individuals about the importance of reading and writing skills. The study will be carried out within the period of 2023-2025
1.7	Limitation of the Study
Wide research of this nature cannot be carried out without some constrains, this constrains pose a lot of limitation to this work.
1. Duration for the research work is relatively short
1. Stress emanated form other academic activities is also another constrain.
1. Financial constrain poses another challenges.
1.8	Definition of Terms
i. Radio: is a technology that uses electromagnetic waves to transmit and receive signals over distances. It operates primarily in the radio frequency spectrum, which ranges from about 3 kHz to 300 GHz. The basic principle of radio involves converting sound into electrical signals, which are then modulated onto a carrier wave for transmission.
ii. Mass Media:	These are means of communication to a larger audience. These are represented by radio, television, newspaper and magazine.
iii. Awareness: An awareness campaign is a strategic initiative designed to increase public visibility and understanding of a specific cause or issue. For nonprofits, the primary objective is to inform the community about their mission, the importance of their work, and how individuals can contribute or get involved.
iv. Educational Broadcasting: in this study, educational programs are those radio or television programs that either teach morals or values in an entertaining way (like drama, folklore among others) and those programs designed in line with formal school learning like Nigerian Television Authority (NTA) Instructional programmes.
v. Instructional Media: simply refers to radio and television stations airing programmes with instructional intent.
vi. Instruction: instruction is a deliberate arrangement of experience(s) to help a learner achieve a desirable change in performance.
vii. Instructional Material: as used in this study, instructional material is a collection of item designed for teaching/learning. In this case the instructional material use for Mooko Mooka is called the primer.
viii. Learning: learning is a lasting change in behaviors or beliefs that results from experience.
ix. Listening: The researcher adopted the International Listening Association definition of listening which states that listening is the process of recognizing receiving, constructing meaning from, and responding too spoken and/or nonverbal messages.
x. Illiteracy:  As used in this study refers to those who can not read and write their language of communication
xi. Literacy: literacy is the ability to read and write, with understanding, a short simple sentence about one’s daily life.

[bookmark: _TOC_250050]













CHAPTER TWO
[bookmark: _TOC_250049]LITERATURE REVIEW
[bookmark: _TOC_250048]2.1 Introduction
This chapter deal with review of literature which insinuate on the work of past and present authors based on subject matters “the audience perception on the impact of broadcast media campaign against self medication among Ilorin residents”. Thus, the section was arranged with the following headings: Conceptual review that explain the concept of radio and other relevant concepts; Theoretical review that states many theories out of which adopted one that is suitable for the study; and empirical review that study related headings based on the subject matters.
2.2 Conceptual Review
[bookmark: _TOC_250046]2.2.1 Concept of Radio 
Onabajo (1992) averred that, Radio is a vehicle for projecting personality through which it attracts and hold an audience. Radio is an efficiency instrument for getting a message to a large number of people at the same time. Radio is a powerful instrument in the area of public enlightenment.' Not been constrained by the barriers of time space, illiteracy, and electricity supply, radio is one of the ideal means of mass communication in both developed and developing societies because it is easy to establish, own operate and maintain, and does not demand much intellectual exertion from listeners.
It is capable of offering tutorial support and resources to stimulate discussions, reflections and practical learning on the socioeconomic, socio-political and cultural activities of a society or a nation.
The radio has different roles some of which are: 
1. Informing Role: the radio performs the role of keeping women informed. It has an important job in providing political information to women and the general public. 
2. Influencing Role: The media may not always be successful in telling people what to think, but are usually successful in telling them what to think about.
3. Mobilizing people: Through commentaries and programmes, the radio acts as secondary agents of mobilization. The radio facilitates and enhances the process by which individuals partake in collective decision making. This role is one the radio adapts through political programmes in mobilizing women for participation.
2.2.2	Radio Literacy Programs	
Radio literacy programs are educational initiatives delivered through radio broadcasts aimed at improving literacy skills among adult learners (Palmer, 2018). These programs often feature interactive  lessons,  storytelling,  and  language  exercises  designed  to  engage  listeners  and enhance their reading and writing abilities (Piper & Simmons, 2017). In Nigeria, radio literacy programs  have  been  implemented  by  government  agencies,  non-profit  organizations,  and educational institutions to reach remote and underserved communities, making them an integral component of adult education strategies (NNLMA, 2020).
2.2.3	Rural Area 
Rural areas are areas of a country that have not yet been fully developed. They are parts of a country where high-traditional lifestyles can still be maintained that are not prevalent in urban areas or urban centres. According to Udoaka (2018), certain images come to mind when the word "rural" is uttered in Africa. According to Udoaka, these images reveal significant underdevelopment and poverty, as seen by bad roads, a lack of water supply, poor housing, poor sanitation, and a high illiteracy rate.
Rural communities lack the necessary infrastructure to support a sustainable livelihood. They need good roads, electricity, portable water, a good market, banking institutions, good schools, and health centres, among other things. People in rural areas must travel to urban areas if they require such infrastructure. People in rural locations, for example, frequently travel to towns and cities for healthcare services. This is why Anaeto and Anaeto (2020) say that what is observed in Africa's rural areas is a picture of poverty, unemployment, hunger, lack of infrastructure, illiteracy, and a lack of basic social amenities like portable water, excellent roads, and hospitals, among other things. According to Colgate (2019), as cited by Nwabueze (2020), a rural community is a place where people's living conditions are extremely poor. As cited by Nwabueze (2020), the features of a rural community include a high degree of illiteracy, low productivity, cultural homogeneity, one mode of communication, and lack of infrastructure, among others.
Rural communities lack the necessary infrastructure to support a sustainable livelihood. They need good roads, electricity, portable water, a good market, banking institutions, good schools, and health centres, among other things. People in rural areas must travel to urban areas if they require such infrastructure.
2.2.4	Radio Programmes and Development in Rural Communities
According to Soola (2019), radio is a true medium that has given a vast number of people, both literate and nonliterate, good access to communication. Its advantages over other media are its relative simplicity, low cost, and widespread availability without the need for energy. Because the situation of human existence has become a matter for concern more than ever before, the necessity of development is becoming increasingly a topic for critical discussion (Mojaye, Oyewo, M'bayo, & Sobowale, 2018). 
The relevance of rural radio in the introduction of change in rural communities is evident, according to Mogekwu (2014). Radio has the potential to be a powerful tool for community development and raising national awareness at the grassroots level. In essence, radio can be used to disseminate critical information to the general public about the latest agricultural techniques, trends in agricultural extension services, and so on.
2.2.5 Moral Education
Halstead (2020) affirms that moral education is helping children and young people to acquire a set of beliefs and values regarding what is right and wrong. This set of beliefs guides their ways of behaving, intentions and attitudes towards others and their environment. From this understanding, it can be asserted that moral education, as a continuous process, starts from birth and goes on till a person is independent, and transitions to eternity. This is why Kaur and Singh (2023) recognize various factors (genetic, nutritional, family, parenting, socio-cultural, and environmental) involved in the growth of a person. These dynamics educate the individual and influence the kind of person they become. The human person evolves and constantly changes, sometimes caused by their interaction with others. These scopes of interaction are likely to overlap and repel each other. 
The purpose of moral education is to show the child, as early as possible, to recognize all influences and to give them a foundation on which they can make judgements as they encounter each moral variant within the various societal spheres (Kaur & Singh, 2023).
The foundation of moral education is the family. Every child gets his or her first moral lessons from home. When this aspect is missing, the child becomes vulnerable and a subject of quick influence by other social factors, especially those outside the home. One would therefore expect, in some ways, that media should serve as an avenue to bring family members together in communion. Accordingly, moral lessons can be built on such solid home foundation. It is exciting, for instance, that a family sits together and listens to an educative radio programme. However, this culture is completely missing in most homes today.
Again, the most profound impact on children‟s development comes from the family, notably from their parents, whether in the areas of social, moral, behavioural, or academic development (Berkowitz & Bier, 1005). Parents are their children‟s first moral teachers. They are also the most enduring influence on their children. At family - especially the household stage, some believe that if you spare the rod, you spoil the child. This is part of the character formation that children grow up with. Lessons of discipline positively transform some children, while others remain unmoved. A situation where parents do not listen to radio or pay little attention to educative media contents casts doubts on how effective they can be in transmitting moral knowledge to their children. In such dire situations, youth are expected to be proactive in seeking media guidance.
Moral education is imperative because it prepares the child to become a well-rounded adult (Basoma & Vencie, 2018). It develops in the child aspects of morality, especially if it begins at a tender age. In the teaching of moral education to very young children, the teacher may use authority and punishment to impose moral rules and to show disapproval of violations of those rules. But, as children's conceptual and reasoning powers advance, the teacher's approach also changes and moves more towards maturity training and consensual reasoning. 
Teachers, like parents and the community, have an important role in forming good morals in children. This can be done using several techniques, including narratives, since “narratives motivate children to have good character and strengthen their faith in God” (Rahiem, Abdullah, & Krauss, 2017, p.301). The heavy weight of morally educating students is often put on teachers‟ shoulders. Arends (1001) affirms that teachers should help people increase their capacity and maintain a democratic learning community within a classroom. As students begin to gain knowledge of what is right and wrong, they start to understand certain rules regarding moral standards. It is important for teachers to instill in them the right moral values and virtues.
[bookmark: _TOC_250045]
2.2.6 Consequences of Lack of Moral Education in the Media
The media play an important role in society. Media and society share a symbiotic relationship and are intertwined. Media influence elders and the younger generation (Sowbhagya, 2022).If moral education is not adequately handled by the media - considered a powerful instrument, then, society is heading nowhere. If the media does not assist parents and schools to educate young people morally, then the educational functions of the media will always remain questionable in the eyes of the public. Today, media should inform and educate the hearts and minds of young people. 
Nkechi (2016) warns that there would be global poor academic achievement of students if moral decadence is not properly handled. Also, the number of school dropouts would increase tremendously if there is no orientation and re-orientation on the dangers of over emphasis on materialism and immorality. Lastly, moral decadence can create an unbearable teaching and learning environment. When this happens, teachers, one of the forbearers of the lessons on morality, will be less motivated to dish out moral lessons. When this occurs, a disaster is near.
In addition, if the media which reflect society, fail to play their role in enhancing moral education, society might become insensitive to deviance, violence, sexual abuse, injustice, discrimination, stealing and several other aspects of moral decadence. If society becomes insensitive to these aspects, victims will not be given justice, perpetrators of such acts will go unpunished, and people who will try to deviate themselves from such ills will find themselves engaging maybe because they want to seek revenge or because of the fear of isolation. 
Barakat (2018) reveals that drug addiction, loss of good moral values, bad future leaders, unwanted pregnancies, societal unrest and riots in campuses are the consequences of moral decadence amongst youth in tertiary institutions in Nigeria. This, as a result, will produce poor graduates or might not even produce graduates at all. The lack of moral education in any society will cripple its economic, social, political and cultural wellbeing. A society with no moral values is bound to have dishonest youth who will turn out to be dishonest leaders, corruption and bribery will become the order of the day, and the youth will no longer see the need to showcase good morals since they are not rewarded for it. This explains why media like radio need to come in powerfully with programmes and rich content that build good morals in young people each day and cause them to see the benefits of doing what is right.
[bookmark: _TOC_250044]2.2.7 Broadcast Media 
Media are electronic devices that are used to gather and disseminate all forms of information or messages to the general public, irrespective of their geographical location (Nnamani, 2017:63). Nnamani Florence further stresses the relevance of media in society. For her, the media is used to circulate information, to educate and sensitize the people on some crucial issues like drug abuse, cultism, and the like, to entertain, for cultural propagation and socialization, and for the purpose of national integration, among others (Nnamani, 2017, emphasis added). The media today has been an integral part of society, such that its influence cannot be overemphasized. In fact, the media is ubiquitous, such that it has great influence politically, socially, culturally, and economically. Media falls into different categories. 
The media is broadly categorized into three categories: broadcast, social, and print media. Examples of print media include newspapers and magazines. Although the purpose of this paper is to underscore the impacts of broadcast media on the prevention of drug abuse, it is nonetheless imperative that the idea of social media be briefly discussed. The questions to address are: What is broadcast media? What is social media? What is the difference between broadcast media and social media? Broadcast media, according to Nnamani (2017:66), quoting Okoye (2019:2), is defined as: The electronic device that transmits audio-visual signals from the studio through the transmitter into the air Radio broadcasting can therefore be defined as the dissemination of audio signals through the airwaves, while television broadcasting involves the dissemination of visual and audio signals through the airwaves.
 In television broadcasting, the image of a scene, together with sound, is transmitted to and produced at another place without reliance on direct optical methods. The definition above shows that broadcast media is further divided into two major streams: radio and television broadcast. One element common to both television and radio broadcasts is the transmission of sound from the studio into the air. 
However, while television is an audio-visual transmission, radio is solely an audio transmission. Although, the pervasiveness of the social media has changed the narration and the traditional knowledge of radio as an audio transmission broadcast. In recent times, some radio programs have been watched live on Facebook and Instagram. Social media, according to Okoro et al. (2019), cited by Nnamani (2017), are interactive web-based media sites that belong to the new genre of media that focuses on social networking, allowing users to express themselves, interact with friends, share personal information, and publish their own views on the internet. Social media is the integration of technology, social interaction, and content creation using the "wisdom of crowds" to collaboratively connect online information." One unique feature of social media is that its operations are not restricted based on location. The reason for this is not far-fetched. Social media is carried out with the use of the internet and network systems; thus, it is an online media activity that gives people access to connect with one another regardless of location and distance (Botvin and Gilbert, 2020). The significance of this for the media is that social media transmit information faster and more globally. The broadcast media, social media, and print media are generally categorized under what is called "the Mass Media." 
The mass media is a primary means of communication used to reach the vast majority of the general public. As a matter of fact, people rely on the mass media for information on politics, education, health, the economy, agriculture, industries, sports, entertainment, and so on. One major advantage of mass media is that it provides us with huge amounts of news and, as such, enriches human lives because it makes them better informed (Botvin and Gilbert, 2020). The media can be used to avert impending dangers because it can be used to warn people and prepare them against danger. The broadcast media is significant in the campaign against drug abuse among youths in Nigeria. 
[bookmark: _TOC_250043]Okoro Ferdinard Eloke and Olley Oritsesan Wilfred's submission on the significance of broadcast media is instructive. They contend that: The broadcast media, of which radio is an intrinsic part, was designed to be a companion, sharing useful information that could help knit the fabric of society closer as well as promote sociocultural, economic, and political gains for the people. Where there are programs and policies that are aimed at improving the lot of society, the broadcast media become indispensable (2019). The above quotation shows the impacts and relevance of broadcast media in society as it helps in creating awareness about the dangers of drug abuse and its effects on society, not only on broadcast but also on social and print media. The task of this paper in the next section is to explore the discourse of self medication in Nigeria.
2.2.8	The Socio-Economic Factors Influencing Adult Illiteracy Rates
Socio-economic factors play a significant role in influencing adult illiteracy rates, with access to  education,  income  levels,  and  employment  opportunities  being  key  determinants  (Okeke, 2020). In Nigeria, where poverty and social inequalities persist, these factors contribute to high illiteracy rates, particularly among marginalized populations in rural areas (Federal Ministry of Education,  2018).  Limited  access  to  formal  education  due  to  financial  constraints  and inadequate  infrastructure  exacerbates  the problem,  making  it  difficult  for  adults  to  acquire literacy skills (UNESCO, 2015).
Radio  serves  as  a  crucial  tool  in  addressing  socio-economic  barriers  to  adult  literacy  by providing access to educational content and information regardless of geographical location or socio-economic status (Palmer, 2018). In Nigeria, radio programs targeting adult learners often cover  topics  such  as  basic  literacy,  numeracy,  health,  and  livelihood  skills,  addressing  the diverse needs of disadvantaged communities (NNLMA, 2020). By disseminating relevant and accessible  content,  radio  helps  bridge  the  gap  between  formal  education  systems  and  adult learners who may face socio-economic constraints.
Moreover,  radio  literacy  programs  often  incorporate  interactive  elements  such  as  call-in segments,  quizzes,  and  listener  feedback  mechanisms,  enabling  audience  participation  and engagement  (Ajayi  &  Akande,  2018).  This  interactive  approach  empowers  adult  learners  to actively  engage  with  educational  content,  regardless  of  their  literacy  levels  or  educational background.  Additionally,  radio  broadcasts  in  local  languages  cater  to  linguistic  diversity, ensuring that marginalized communities have access to culturally relevant and understandable information (Okedara, 2019).
The socio-economic factors significantly influence adult illiteracy rates, particularly in regions with  limited  access  to  education  and  economic  opportunities.  Radio  plays  a  crucial  role  in addressing these challenges by providing accessible and interactive literacy programs tailored to  the  needs  of  disadvantaged  communities.  By  leveraging  radio's  reach  and  effectiveness, stakeholders   can   enhance   adult   literacy   initiatives   and   contribute   to   socio-economic development. 
2.2.9	Awareness Creation by the Mass Media in Nigeria
There is a wide agreement that awareness leads to knowledge and knowledge leads to behaviour modification (Rimal, 2020). It means making something known to the public. Mass media have been a major agent of socialization and tools for social changes especially now that people depend on message from mass media. The potential power of the mass media is to help solve social problems. Television, radio and print advertising can entice people to buy a wide range of products and services, television entertainment programs and movies exert enormous influence over our ideas, values and behaviour. Therefore, according to conventional wisdom, it should be possible to use mass media to get people to act on behalf of their own health and well-being or to do right’’ by important social causes. Based on this assumption, since World War II, federal, state and local governments, private foundations and other non-governmental organizations have sponsored hundreds of public service campaigns to promote social rather than commercial “goods” (Dejong and Winsten, 2019) Tosanswumi (1994) has observed that the mass media educate, inform and entertain. Beyond these functions, they also persuade and catalyze social mobilization. In other words, the mass media can be regarded as powerful sources of information because they have the capability to penetrate every segment of the society. Furthermore, the mass media have the capacity to create awareness and knowledge about issues of national interest.
Prevention advocates would look to the mass media as an important aid in addressing the problem of high risk drinking in the Nigerian society. Some advocates have pushed for reform or other restrictions on Alcohol Advertising (Dejong and Russell, 2018). Others have sought to influence entertainment producers to and the glorification of, high-risk drinking in television and in the movies (Montgomory, 1989) more recently; prevention advocates have produced a small number of media campaigns to change the society’s knowledge, attitude and behaviour. Three types of mass media, campaign produced are:
i. Information campaigns: These try to raise awareness of the problem, usually with the intent of motivating the citizen to avoid high-risk alcohol use.
ii. Social norms marketing campaigns: Here try to correct misperceptions of current drinking norms, based on the idea that if the citizens no longer have an exaggerated view of how much alcohol their peers are consuming fewer of the society will be led to engage in high-risk drinking. 
iii. Advocacy campaigns: Attempt to stimulate support for institutional, community or public policy change.
2.2.10	Challenges hindering the implementation of radio-based literacy programs particularly in rural and marginalized communities
. Challenges hindering the implementation of radio-based literacy programs, especially in rural and marginalized communities, are multifaceted and require targeted interventions to address (Adenuga, 2017). In Nigeria, where infrastructure gaps and socio-economic disparities persist, these challenges are particularly pronounced, limiting the effectiveness of literacy initiatives (NNLMA, 2020). One significant challenge is the lack of access to electricity and radio sets in remote rural areas, hindering the reach of literacy broadcasts to communities without reliable power sources (Okedara, 2019). Additionally, limited internet connectivity and digital literacy further exacerbate access barriers, particularly in regions with inadequate infrastructure (Ajayi & Akande, 2018).
Moreover, language diversity poses a considerable challenge in implementing radio-based literacy programs, as broadcasts primarily target major languages, neglecting minority languages spoken in rural and marginalized communities (Smith & Ibrahim, 2021). This linguistic barrier prevents some adult learners from fully engaging with the content, reducing the effectiveness of literacy initiatives (Adenuga, 2017). Furthermore, cultural differences and traditional beliefs may influence attitudes towards formal education and radio programming, impacting participation and retention rates (Federal Ministry of Education, 2018). 
In rural and marginalized communities, socio-economic factors such as poverty and low levels of education contribute to low literacy rates and pose additional challenges to radio-based literacy programs (Okeke, 2020). Limited access to educational resources, including textbooks and trained educators, constrains the implementation of effective literacy interventions (UNESCO, 2015). Furthermore, gender disparities in access to education and decision-making processes may exacerbate challenges, particularly for women and girls in patriarchal societies (Palmer, 2018). 
These challenges hindering the implementation of radio-based literacy programs in rural and marginalized communities are complex and interconnected. Addressing access barriers, linguistic diversity, and socio-economic disparities is crucial for enhancing the effectiveness of literacy initiatives. By adopting inclusive and participatory approaches, stakeholders can overcome these challenges and promote adult literacy in Nigeria's underserved regions.
2.2.11	Effectiveness of radio-based literacy initiatives in addressing adult illiteracy
Enhancing the effectiveness of radio-based literacy initiatives in addressing adult illiteracy requires a comprehensive approach that addresses various challenges while leveraging the strengths of radio as a communication medium. Drawing from lessons learned and best practices, the following recommendations can guide stakeholders in maximizing the impact of radio literacy programs in Nigeria: 
Tailoring Programs to Local Needs and Preferences: To effectively engage adult learners, radio literacy programs should be culturally relevant and tailored to the linguistic preferences of target communities. For example, in Plateau State, community radio stations like Peace FM have successfully incorporated local languages and cultural elements into their literacy broadcasts, resulting in increased audience participation and retention rates (Smith & Ibrahim, 2021). By understanding the unique needs and preferences of diverse communities, broadcasters can design programs that resonate with adult learners and address their specific literacy challenges.
Promoting Access and Connectivity: Overcoming access barriers is essential for reaching remote and underserved communities with radio literacy programs. Initiatives aimed at increasing access to radio sets and electricity, particularly in rural areas, can expand the reach of literacy broadcasts (Okedara, 2019). Additionally, leveraging mobile technology and online streaming platforms can complement radio broadcasts, providing alternative channels for accessing educational content (Ajayi & Akande, 2018). For example, radio stations can partner with telecom companies to offer free or subsidized data packages for streaming radio programs on mobile devices, enhancing accessibility for marginalized populations.
Fostering Community Engagement and Participation: Community involvement is vital for the success of radio literacy initiatives, as it promotes ownership and sustainability. Engaging local leaders, educators, and community organizations in program planning and implementation fosters trust and credibility (Adenuga, 2017). Interactive elements such as call-in segments, listener feedback sessions, and community forums enable adult learners to actively participate in program development and provide valuable insights into their learning needs (NNLMA, 2020). By creating opportunities for dialogue and collaboration, broadcasters can co-create content with communities, ensuring that literacy programs are relevant and responsive to local contexts.
Strengthening Partnerships and Collaboration: Collaboration between government agencies, NGOs, educational institutions, and media organizations is essential for scaling up radio literacy initiatives and maximizing resources. Partnerships can facilitate the sharing of expertise, resources, and best practices, enhancing program effectiveness and sustainability (Federal Ministry of Education, 2018). For example, the Nigerian National Literacy Mission Authority (NNLMA) can collaborate with community radio stations, local NGOs, and literacy experts to develop and implement evidence-based literacy programs tailored to the needs of target populations (NNLMA, 2020). By fostering a collaborative ecosystem, stakeholders can leverage their respective strengths and resources to address adult illiteracy comprehensively. 
Enhancing the effectiveness of radio-based literacy initiatives requires a concerted effort to address access barriers, promote community engagement, and foster collaboration among stakeholders. By implementing tailored programs, promoting access and connectivity, fostering community engagement, and strengthening partnerships, stakeholders can maximize the impact of radio literacy programs in addressing adult illiteracy in Nigeria.
2.2.12	Success Factors in Radio Literacy Programs in Nigeria 
Despite challenges, some scholars have identified success factors in radio literacy programs in Nigeria. Ajayi and Akande (2018) found that programs incorporating community participation and feedback mechanisms were more effective in engaging learners and addressing their specific needs. For instance, in Plateau State, community radio stations like Peace FM have successfully implemented literacy programs tailored to the linguistic and cultural preferences of local communities, leading to increased participation and retention rates (Smith & Ibrahim, 2021).
2.3 Theoretical Review
2.3.1 Cultivation Theory
The cultivation theory, conceptualized and developed by George Gerbner in the 1960s and 1970s, tackles the short, medium, and long term effects of media on audiences. The theory was officially attributed to television, but recently, evidences of cultivation exist across other media, including radio. Audiences exposed to greater amounts of contents are predicted to be more likely to exhibit perceptions and beliefs that reflect media messages. The theory makes predictions on the media‟s ability to shape people's moral values and general beliefs about the world. This explains its relevance in this research, as long term exposure to radio and its educational contents can affect listeners‟ perception of themselves and the world around them. Since the core of this research is to ascertain the role of radio towards improving moral education amongst youth, it is expected that such effects will not be achieved in a day. It is continuous listening and follow up of the programmes, in addition to other social forces, that will strengthen the perception of youth on morality, moral decadence, and moral education.
Gerbner believed that media are dominant storytellers. Radio, through education on moral uprightness, tell stories. This is why Rahiem, Abdullah, and Krauss (2017) recommend the use of narratives in such situations, because people are likely to retain messages disseminated in the form of stories. Gerbner wanted to understand how the broad pattern of media messages impact public knowledge and influence collective perceptions and behaviour. The instance of moral education here is key, since it is a collective issue that requires shared responsibility and action. 
In the 1980‟s, Gerbner and his colleagues introduced two concepts in the cultivation theory; mainstreaming and resonance. Mainstreaming refers to the convergence of views of the world among heavy media users (in other words, people in certain demographic groups such as those defined by income, education or political orientation).Resonance refers to the fact that audiences whose life experiences are congruent with media portrayals will be most affected by media contents. For instance, if one is so attached to religious teachings like those pertaining to Christianity, they will quickly identify with media (radio) messages on moral education and the need for individuals and society to stay morally upright.
Cultivation theory presumes that media not only impact individual ideologies, but also influence society. Amongst heavy media users, the most common values cultivated by users become the dominant culture of society. Some of the major findings in cultivation studies have examined media‟s influences in areas such as violence, a major indicator of moral behaviour. 
The theory is linked to this study because it focuses on how conventional media in general and radio in particular could help improve good moral behaviour amongst youth. If the media increase their content on moral education, include moral education in every content they disseminate, and ensure that they engage youth in these programmes, youth will become more exposed. By so doing, what they get from these programmes will influence their moral behaviour.
2.3.2 Social Learning Theory 
Propounded by Albert Bandura in 1977, social learning theory focuses on learning that occurs within a social context. It considers that people learn from one another, including such concepts as observational learning, imitation, and modeling. The theory asserts that the environment, motivational factors, and self-regulatory mechanisms contribute to a person‟s behaviour. 
This theory also assumes that people learn by observing the behaviour of others and the outcomes of those behaviours. It also accepts that learning can occur with or without a change in behaviour, cognition plays a role in learning, and that the theory can be considered a bridge between behaviorist and cognitive learning theories. Also, behaviour is directed toward particular goals. The goals, in this case, could be moral education of individuals and society through media contents. 
Bandura suggests that the environment also reinforces modeling, the observer can be reinforced by a third person, the behaviour itself leads to reinforcing consequences, and consequences of the model‟s behaviour affect the observer‟s behaviour vicariously (known as vicarious reinforcement).The social learning theory also examines some behaviour that can be learned through modeling such as reading, seeing someone acting brave, aggression, moral behaviour, moral thinking, and moral judgements regarding right or wrong. 
Some of the conditions under which effective modeling can occur include attention (the observer must first show attention to the model), retention (the observer must be able to remember the behaviour that has been observed). It can be done through rehearsal, motor reproduction (the ability to replicate the behaviour that the model has just demonstrated), and motivation (learners must want to demonstrate what they learned).
The social learning theory is connected to this study in that youth can be able to improve their moral standards through observing and imitating what they perceive from moral content in the media and society. Since media and society are intertwined, the behaviours that people extract from the media are often made manifest in society. Passionate radio listeners who have interest in learning from radio can also transmit the knowledge deemed necessary to contribute towards making society formidable in terms of moral standards, especially amongst young people.
2.3.3 Development Media Theory
McQuail proposed the development media theory in 1987. This theory aims to explain the press's normative behaviour in countries that are traditionally grouped as developing countries. The MacBride Commission, established by UNESCO in 1979, gave birth to the theory. This philosophy opposes arbitrary authoritarianism, as well as dependency and foreign dominance. It accepts that economic development and nation-building are the most important goals. Press freedom should be subjected to limitations based on economic priorities and societal development demands. In the interests of development goals (Ndolo, 1005), the state has ultimate control. According to this view, the media has a role to play in assisting the development process in underdeveloped countries. In line with the development media theory, the media should be used to benefit the nation as a whole. Because the media is viewed as an agent of development and social change in any community, the idea suggests that the media should be used to supplement government efforts by implementing programmes that result in good behavioural change among the public. According to Okunna (1999), the development media theory believes that economic development and nation building should take priority over some press freedom and individual freedom. 
The theory is significant to the study since it emphasizes the use of the media to help society grow. This suggests that the media has the ability to influence society in a positive way. As a result, the media must be used to promote social, political, and economic progress in society
2.4 EMPIRICAL REVIEW
A study on radio and rural development was conducted by Asemah, Anum, and Edegoh (2013). The goal of this study was to look into the role of radio in rural development in Nigeria. The study's goal is to determine the benefits and drawbacks of employing radio as a tool for rural development in Nigeria. Radio plays a critical part in the development of any society's rural and urban areas. The study reveals that radio is a vital instrument for entertaining, enlightening, and educating society, but that certain limitations prevent radio from being used effectively for rural development. It consequently proposes, among other things, that radio stations in Nigeria try to employ local dialects, especially when broadcasting to rural inhabitants, and that community radio stations be established to bring radio closer to rural dwellers. 
Acido, Muega, and Oyzon (2013) did an exploratory study on the Philippines' Radio-Based Literacy Programme. The data was gathered and analyzed using a descriptive research design, which included focus group discussions. According to the findings, if the programme's design, topic plotting, and content are carefully planned and implemented in the context of literacy support for parents of young learners, the programme can produce significant educational results and make a significant difference in family literacy skills and practices. A radio-based literacy programme also works best when it is supplemented with other kinds of communication and a strong support component in which learners and their parents have one-on-one interactions with literacy specialists and teachers. 
Lalima (2013) conducted a study on radio and language learning in India, and it was revealed that radio is a potent medium due to its low cost and widespread transmission. Because of the available infrastructure and the low cost of generating programmes, it has the potential for widespread application in education. Radio is an electronic magic carpet that may convey educational possibilities to far-flung locations, thus influencing our social, political, and cultural lives. Radio broadcasting and interactive radio are excellent tools for supplementing classroom learning, particularly in English, in a cost-effective and efficient manner. Students can benefit from radio educational programmes by hearing native English speakers who can explain grammatical topics in a straightforward and engaging manner. Speaking skills can be improved by listening to interactive radio. Although radio broadcasting has significant educational potential, it has not been well received or utilized by schools. One of the key reasons for this is that teachers are not sensitive to radio programmes and are not prepared to integrate them into their classroom instruction. 
In a study on radio public affairs broadcasts on rural development, Ojiakor, Anyanwu, and Orji (2018) found that residents of select communities are moderately exposed to Orient FM and Heartland FM programmes "Kwue uche gi and Utututaraoji". The public affairs broadcast "Kwue uche gi and Utututaraoji" encouraged meaningful dialogue and discussion of issues of public interest that concern rural dwellers in Imo State.
In another study, Alhassan (2012) sought to determine the factors affecting adult learning and their persistence by reviewing the literature on the concept of adult learning and systems theories. The researcher argued that adults needed institutional and environmental support to continue to graduation based on their learning experiences. 
Nwaerondu and Thompson (2014) carried out a study on the use of educational radio in developing countries: lessons from the past. The study identified and discussed three methods used by radio stations. The methods include farm radio forum, education and communication, dialogue, and innovation.
[bookmark: _TOC_250040]The researchers concluded that “there is no single best format for utilizing educational radio, adding that each situation in which educational radio is employed will be unique in some important ways which will impact instructional design considerations” (Nwaerondu & Thompson, 2014). They noted that “there is a considerable support for the view that radio is an effective medium of instruction and its widespread availability in the developing countries underscores its educational potential and importance”.

























CHAPTER THREE
0. [bookmark: _TOC_250039]RESEARCH METHODOLOGY
[bookmark: _TOC_250038]3.1 Introduction
This chapter deals with the various means and procedures employed in the process of data and information gathering. The study was carried out following some logical steps that will facilitate the achievement of the research goals and to explain the methods of study employed in this research work. Furthermore, the plan, structure and strategy of investigation conceived to obtain answer to the research questions are organized under the following headings: Research design, Target population, Sample size and Sampling technique, Instrumentation, Validity and reliability, Sources of data, Method of analysis.
3.2	Research Design
Base on the nature and scope of the study, the researcher adopted survey research method. Kerlinger & Lee (2010) asserted that survey method is one of the oldest research methods.
According to W. K. Pertiwi (2016), this method is simply the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
3.3	Population of the Study
According to Adeleke (2013), population is the aggregate of all elements defined before proper selection of the sample is made. Wimmer and Dominick [2016) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. The population of this study covered residents of Eleko Youth in llorin metropolis, Kwara State.
According to the Macrotrend data (released 2023), the metro area population of llorin in 2024 is projected to 1,064,000, being a 3.3% increase from 2023. Moreover, there are three major local government area in llorin (lorin-East, Ilorin-South and Ilorin-West). The target population of this study is thus limited to residents of Ilorin-East LGA, having 311,500 according to Citypopulation (2023).
3.4	Sample size and Sampling Technique
Sample size is the study of population from which necessary data for its conduct was obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. In order to determine the sample size for the study, the researcher adopted Taro Yamane method. Taro Yamane formula is presented as follows:
N
n =
1 + N(e)*2
Where:
n = Sample size
(x)
N= Entire population (311,500)
e - Margin error
(0.1)
1。Unit
(constant)
311,500
n = 1 + 311,500(0.1)^2
Using the above formula, the sample size of this study is approximated to 100.
According to Mugenda and Mugenda (1003), sampling technique is the process of selecting. a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process of the respondents (Denscombe, 2013).
In view of this, multi-stage sampling technique will be adopted for this study. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
At the first stage of sampling, simple random technique was adopted. It is a type of probability sampling in which the researcher randomly selects a subset of participants from a population. Using this technique, the researcher will wrap the names of all the wards in llorin-East LGA and pick three at random. Hence, Zango, Gambari 1 and Oke-ose wards will be picked.
At the second stage, convenient sampling technique was employed. Convenient sampling technique is a form of non-probability sampling method where units are selected for inclusion in the sample because they are the easiest for the researcher to access. Using this technique, questionnaire will be administered to respondents who are mostly accessible to the researcher in the above-stated wards.
3.5	Research Instrument
Questionnaire was used as the research instrument and primary source of data collection. Saul Meleod (2015) defined questionnaire as a research instrument consisting series of questions for the purpose of gathering data from respondents. The questionnaire was divided into two (2) parts. Part A conceptualized on introduction and demographic profile of the respondents while part B contained items design to obtain data on the research topic.
3.6	Validity and Reliability of the instrument
In order to ensure that relevant items was included in the questionnaires, relevant literatures was consulted before the questionnaire is drafted. Expert validity method was adopted hence, a constructed questionnaire draft was given to the project supervisor for scrutiny. A pre-test method will be employed. In lieu of this, few copies of the questionnaire will be used to pilot-test the reliability of the instrument. This is essential to ensure that data collected through the instrument can stand the test of time.
3.7	Method of Administration of Instrument and Data Collection
The measuring instrument to be used in collecting data is questionnaire. However, the instrument was administered to respondents at their various locations. The Researcher ensured that all questions contain in the questionnaire are attempted by the respondents. More so, the submission of questionnaire after administration will be contrived within a period of 12-hours.


This is to ensure adequate monitoring of data collection. More so, the researcher will ensure that a respondent attempt not more than one questionnaire in order to safeguard the quality of data collection.
3.8	Method of Analysis
The purpose of collecting data is to solve the problems at hands Data collection involves presenting to a target audience the question either through personal or by questionnaire and recording responses. In context of this study, the data collected through the questionnaire was analyzed using descriptive statistics such as simple percentage, table, and cross tabulation. This according to Dew J. (2014) is one of the most adopted means of data analysis employed by many social science researchers.



CHAPTER FOUR
PRESENTATIONAND DISCUSSION OF FINDINGS
4.1	INTRODUCTION
The aim of this study was to determine the impact radio on the campaign against illiteracy. The chapter is concerned with the presentation and analysis of data collected through the use of questionnaire distributed to the respondents. Two hundred copies of questionnaire were distributed and 100 copies were retrieved. This represented a response rate of 100%.
4.2 [bookmark: _TOC_250007]Data Presentation and Analysis
Items 1-4 in the questionnaire answered questions on the respondent’s demography.
Question 1: What is your sex? Table 1: Response to question 1
	Response
	Frequency
	Percentage

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source field survey, 2025
On the table above, 60 respondents (60%) were males, while 40 respondents (40%) were females.
Question 2: What is your age bracket? 
Table 2: Response to question 2
	Response
	Frequency
	Percentage

	20-25
	60
	65%

	26-35
	30
	30%

	36 and above
	10
	10%

	Total
	100
	100%


Source field survey, 2025
On the above table, 60 respondents (60%) fall under the age bracket of 20-25, 30 respondents (30%) fall under the age bracket of 26-35, 10 respondents (10%) falls under the age bracket of 36 above.









Table: Marital Status		
	Response
	Frequency
	Percentage

	Married
	35
	35%

	Single
	60
	60%

	Others
	5
	5%

	Total
	100
	100%


Source field survey, 2025
On the table above, 35 respondents (35%) are married, 60 respondents (60%) are single and other 5 respondents representing 5% were neither married nor single. 
Table: Educational Level
	Response
	Frequency
	Percentage

	NCE/OND
	20
	20%

	HND/B.Sc
	60
	60%

	M.Sc and Above
	20
	20%

	Total
	100
	100%


Source field survey, 2025
On the table above, 20 respondents (20%)  were obtained NCE/OND. 60 respondents (60%) were obtained  HND/B.Sc and other 20 respondents representing 20% were obtained  M.Sc and Above.
Table 4.5: Occupation 		
	Response
	Frequency
	Percentage

	Civil servant 
	15
	15%

	Self employed 
	30
	30%

	Students 
	50
	50%

	Others 
	5
	50%

	Total
	100
	100%


Source field survey, 2025
On the table above, 15 respondents (15%) were civil servant. 30 respondents (30%) were self employed, 50 respondents representing 50% were students and other 5 respondents representing 5% were others.
Table 4.6: Response to Religion		
	Response
	Frequency
	Percentage

	Christian  
	55
	55%

	Muslim  
	30
	30%

	Traditionalist 
	15
	15%

	Total
	100
	100%


Source field survey, 2025
On the table above, 55 respondents (55%) were Christian. 30 respondents (30%) were Muslim, and 15 respondents representing 15% were students.
Question 6: Educational radio broadcasts provide useful and relevant content that helps to improve practical skills among youth.
	Response
	Frequency
	Percentage

	Strongly agree
	     20
	20%

	Agree 
	     25
	25%

	Undecided 
	    5
	5%

	Disagree 
	   40
	40%

	Strongly disagree 
	   10
	10%

	Total
	100
	100%


Source field survey, 2025
From the table above, 20 respondents (20%) chose strongly agree, 25 respondents (25%) agree, 5 respondents (5%) Undecided, 40 respondents (40%) Disagree, while 10 respondents (10%) strongly disagree.





Question 7: Educational radio programs are an effective medium for disseminating information and teaching new skills to youth.
	Response
	Frequency
	Percentage

	Strongly agree
	34
	17%

	Agree 
	60
	30%

	Undecided 
	28
	14%

	Disagree 
	46
	43%

	Strongly disagree 
	-
	-

	Total
	100
	100%


Source field survey, 2025
From the table above, 17 respondents (17%) Strongly agree, 30 respondents (30%) Agree, 14 respondents (14%) Undecided, while 43 respondents (43%) Disagree.
Question 8: The content delivered through educational radio is easy to understand and follow, even without visual aids.
	Response
	Frequency
	Percentage

	Strongly agree
	65
	65%

	Strongly disagree 
	35
	35%

	Total
	100
	100%


Source field survey, 2025
The above table shows that 65 respondents representing 65% strongly agreed, while only 35 respondents representing 35% were off the idea. 










Question 9: Educational radio programs are well-structured and provide a step-by-step approach to skill development.
	Response
	Frequency
	Percentage

	Strongly agree
	10
	10%

	Agree 
	60
	60%

	Undecided 
	-
	-

	Disagree 
	10
	10%

	Strongly disagree 
	20
	20%

	Total
	100
	100%


Source field survey, 2025
On the table above, 10 respondent (10%) chose Strongly agree, 60 Respondents (60%) chose Agree 10 respondents (10%) chose Disagree, while 20 respondents (20) chose Strongly disagree.
Question 10: Educational radio broadcasts have helped me develop both technical and soft skills that are useful in my personal and professional life.
	Response
	Frequency
	Percentage

	Strongly agree
	 50
	50  %

	Agree 
	35
	21%

	Undecided 
	-
	-

	Disagree 
	10
	30%

	Strongly disagree 
	5
	14%

	Total
	100
	100%


Source field survey, 2025
On the table above, 5 respondent (5%) chose strongly disagree, 10 Respondents (10%) chose disagree 35 respondents (35%) chose agree, while 50 respondents (50%) chose Strongly agree.

Question 11: The frequency of listening to educational radio broadcasts directly influences my literacy development. 
	Response
	Frequency
	Percentage

	Strongly agree
	15
	15%

	Agree 
	60
	60%

	Undecided 
	-
	-

	Disagree 
	5
	5%

	Strongly disagree 
	20
	20%

	Total
	100
	100%


Source field survey, 2025
On the table above, 20 respondent (20%) chose strongly disagree, 60 Respondents (60%) chose Agree 15 respondents (15%) chose strongly agree, while 20 respondents (20%) chose strongly disagree.
Question 12: Educational radio programs help me better understand grammar, punctuation, and sentence structure when I listen frequently. 
	Response      
	Frequency
	Percentage

	Strongly agree
	        25
	25%

	Agree 
	        60
	60%

	Undecided 
	-
	-

	Disagree 
	       15
	15%

	Strongly disagree 
	-
	-

	Total
	100

	100%


Source field survey, 2025
The table above indicated that, 25 respondents (25%) strongly agree that the above question, 60 respondents (60%) agreed with the above question, while 15 respondents (15%) said not disagree
Question 13: Frequent listening to educational radio programs provides me with practical examples of language use, which contributes to my literacy development.
	Response
	Frequency
	Percentage

	Strongly agree
	25
	25%

	Agree 
	40
	40%

	Undecided 
	5
	5%

	Disagree 
	30
	30%

	Strongly disagree 
	-
	-

	Total
	100
	100%


Source field survey, 2025
From the table above, 25 respondents (25%) Strongly agree, 40 respondents (40%) Agree, 5 respondents (5%) Undecided, while 30 respondents (30%) Disagree.
Question 14: I feel that educational radio broadcasts offer an effective way to practice and improve my literacy skills without the need for formal instruction. 
	Response
	Frequency
	Percentage

	Strongly agree
	     25
	25%

	Agree 
	     40
	40%

	Undecided 
	    10
	10%

	Disagree 
	   15
	15%

	Strongly disagree 
	   10
	10%

	Total
	100
	100%


Source field survey, 2025
From the table above, 25 respondents (25%) chose strongly agree, 40 respondents (40%) agree, 10 respondents (10%) Undecided, 15 respondents (15%) Disagree, while 10 respondents (10%) strongly disagree.


Question 15: I have experienced a significant increase in my overall literacy skills after consistently using educational radio broadcasts as a learning tool.							
	Response
	Frequency
	Percentage

	Strongly agree
	         10
	10%

	Agree 
	         10
	10%

	Undecided 
	-
	-

	Disagree 
	        60
	60%

	Strongly disagree 
	        20
	20%

	Total
	        100
	100%


Source field survey, 2025
In response to the question 13 above, 10 respondents (10%) Strongly agree, 10 respondents (10%) Agree, 60 respondents (60%) Disagree, and 20 respondents (20%) Strongly disagree.
Question 16: My gender has made it easier or harder for me to acquire certain types of skills (e.g., technical, leadership, or creative skills). 
Response						Frequency		Percentage
Strongly agree   					55	                 	55% 
Agree 							25			25%
Undecided	      					-			-
Disagree						15			15%
Strongly disagree   					5			5%
Total							100			100%
Source field survey, 2025
From the table above, 55 respondents (55%) Strongly agree, 25 respondents (25%) Agree, while 5 respondents (5%) Strongly disagree and 15 respondents (15%) disagree.
Question 17: My gender has influenced the types of skills I have been exposed to or encouraged to develop. 
Response				Frequency			Percentage
Strongly agree				60				60%
Agree					30				30%
Undecided 				10				10%
Disagree 				-				-
Strongly Disagree			-				-
Total					100				100%
Source field survey, 2025
In response to the question 17 above, 60 respondents (60%) were strongly is agree, 30 respondents (30%) were agreed, while 10 respondents (10%) were not undecided.
Question 18: I feel that gender influences the way skill development programs or workshops are tailored for youth. 
	Response
	Frequency
	Percentage

	Strongly agree
	75
	75%

	Agree 
	20
	20%

	Undecided
	
	

	Disagree 
	-
	-

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source field survey, 2025
From the table above 18, 75 respondents (75%) Strongly agree metropolis on the, while 20 respondents (20%) did agree, and 5 respondent (5%) made no response.
Question 19: I feel that skill development programs should be designed to address and overcome gender-based barriers to skill acquisition.
	Response
	Frequency
	Percentage

	Strongly agree
	     10
	10%

	Agree 
	     20
	20%

	Undecided 
	    5
	5%

	Disagree 
	   55
	55%

	Strongly disagree 
	   10
	10%

	Total
	100
	100%


Source field survey, 2025
From the table above, 10 respondents (10%) chose strongly agree, 20 respondents (20%) agree, 5 respondents (5%) Undecided, 55 respondents (55%) Disagree, while 10 respondents (10%) strongly disagree.

Question 20: I have observed that my peers of a different gender tend to have access to different opportunities for skill development.
	Response
	Frequency
	Percentage

	Strongly agree
	25
	25%

	Agree 
	60
	60%

	Undecided 
	5
	5%

	Disagree 
	10
	10%

	Strongly disagree 
	-
	-

	Total
	100
	100%


Source field survey, 2025
From the table above, 25 respondents (25%) Strongly agree, 60 respondents (60%) Agree, 5 respondents (5%) Undecided, while 10 respondents (10%) Disagree.
4.3 Discussion of finding
In the section the data collection from a survey on the would be discussed. The data contained in the topic “radio on the campaign against illiteracy” fully completed copies of questionnaire retrieved from the respondents would be discussed.   Responses   to   answered   on   research   questions   would   be   discussed. 
The response have shown through the study that radio programs have played a significant role in increasing awareness about Women’s political participation in Nigeria 75 (75%), respondents strongly agree that educational radio broadcasts provide useful and relevant content that helps to improve practical skills among youth.
It is obvious that radio programs are an effective medium for disseminating information and teaching new skills to youth. But this practice reduces the credibility of media practitioners in the eyes of the public as indicated in table 55 where 55% respondents strongly agree that educational radio broadcasts have helped me develop both technical and soft skills that are useful in my personal and professional life. Since he who pays the piper dictates the tune, those who pay for news determine what constitutes news at a given time and their views are always aired.
This is dangerous for the broadcast media and journalists since they are responsible to the general public and not only a few. Christopher and Onwuka (2013, p.15) attest to this:
There is need to organize workshop and seminar to educate people. It also revealed that radio programs that highlight success stories and testimonials of rural area have motivated me to engage more actively in campaign activities. Ineffective anchor of the programme is part of the challenges. To support this view, Atoyebi (2011) asserts that radio presenters are feared today for the harm they can do but not respected for the roles they play in the society.
More to the analysis above, some of the respondents react positively on the questions derived from objective one. Some of them agreed that radio programs play enormous role on the campaign against illiteracy as it has shown in the question of the tables above.





















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary 
This study investigated the impact of radio on the campaign against illiteracy, with the objective of understanding how effectively radio broadcasts contribute to literacy awareness, education access, and learning motivation among target populations, especially in rural and underserved communities.
The research findings reveal that:
· Radio remains a widely accessible medium, particularly in areas where literacy rates are low and infrastructure for formal education is limited. Its affordability and ease of use make it an effective tool for reaching large audiences.
· Educational radio programs, such as adult literacy lessons, storytelling sessions, and language instruction, have had a measurable impact on listeners' reading, writing, and comprehension skills.
· Community radio stations play a significant role in local language broadcasting and tailoring content to the cultural context of the target audience, which enhances engagement and learning outcomes.
· Listener feedback and participation (through call-in shows, SMS, or community meetings) increase the effectiveness of radio education by fostering interaction and addressing specific literacy challenges.
· However, challenges such as limited funding, lack of trained personnel, and inconsistent content delivery have hindered the full potential of radio in literacy campaigns.
5.2	Conclusion 
The study concludes that radio is a powerful and underutilized tool in the fight against illiteracy. Its strength lies in its reach, flexibility, and capacity to deliver content in indigenous languages to diverse populations. While it cannot replace formal education systems, radio serves as an essential complement particularly in non-formal and adult education programs.
Radio’s ability to disseminate literacy education in a user-friendly and culturally relevant manner positions it as a key medium in addressing educational inequalities, especially in developing regions where traditional schooling is inaccessible to many.
Radio as a medium when ultilised properly it has the capacity to advance development in society. Based on the findings, it is glaring that the respondents appreciate the fact that programmes are being aired in their local dialects and as such enable them to be part of the discourse that affects them and also eliminating the literacy gap that exist among them.
5.3	Recommendations
Based on the findings, the following recommendations are made:
· Government and NGOs should invest in educational radio programming, especially in local languages, to support ongoing literacy campaigns.
· Training for radio producers and educators is essential to improve the quality and consistency of content delivered to learners.
· Collaboration between radio stations and educational institutions should be strengthened to align content with national literacy goals and curricula.
· Monitoring and evaluation mechanisms should be established to assess the impact of radio programs on literacy improvement and adapt content accordingly.
· Community involvement should be encouraged to ensure programs address specific local needs and foster a sense of ownership.
· Research and innovation in radio-based learning tools (e.g., integrating with mobile phones or podcasts) should be promoted to adapt to changing media consumption habits.
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APPENDIX 
QUESTIONNAIRE
KWARA STATE POLYTECHNIC ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY (IICT)
DEPARTMENT OF MASS COMMUNICATION
Dear respondent,
I ADEWALE JANET OLUWASEYI with matric Number: HND/23/MAC/FT/0307 a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin, is carrying out a research on the topic: “THE IMPACT OF RADIO ON THE CAMPAIGN AGAINST ILLITERACY (A CASE STUDY OF ELEKO YOUTH)”.
Please kindly supply answers to the following questions to the best of your ability. All information disclosed shall be treated in strict confidence and for research purpose only.

Thanks for your co-operation

QUESTIONNAIRE
INSTRUCTION: Please tick (-) the answer you consider appropriate. The questionnaire will be in two parts section A and section B
SECTION A
1. Sex of respondent: (a) male (    )   (b) female (    )
2. Age of respondent: (a) 18-25 (   )  (b) 25-35 (   ) (c) 35 above (   )
3. Religion: (a) Muslim (   ) (b) Christian (   )
4. Marital Status: (a) single (   ) (b) married (   ) (c) others (  )
5. Occupation: (a) civil servant (   ) (b) trader (   ) (c) student (   )
SECTION B
OPTIONS
SA= Strongly Agree, A= Agree, N= Neutral, D= Disagree, SD= Strongly Disagree
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	Obj:1
	The influence of educational radio broadcasting on skills acquisition among youths learners
	
	
	
	
	

	6
	Educational radio broadcasts provide useful and relevant content that helps to improve practical skills among youth.
	
	
	
	
	

	7
	Educational radio programs are an effective medium for disseminating information and teaching new skills to youth.
	
	
	
	
	

	8
	The content delivered through educational radio is easy to understand and follow, even without visual aids.
	
	
	
	
	

	9
	Educational radio programs are well-structured and provide a step-by-step approach to skill development.
	
	
	
	
	

	10
	Educational radio broadcasts have helped me develop both technical and soft skills that are useful in my personal and professional life.
	
	
	
	
	

	Obj:2
	Influence of frequency of educational radio broadcasting use on literacy
	
	
	
	
	

	11
	The frequency of listening to educational radio broadcasts directly influences my literacy development.
	
	
	
	
	

	12
	Educational radio programs help me better understand grammar, punctuation, and sentence structure when I listen frequently.
	
	
	
	
	

	13
	Frequent listening to educational radio programs provides me with practical examples of language use, which contributes to my literacy development.
	
	
	
	
	

	14
	I feel that educational radio broadcasts offer an effective way to practice and improve my literacy skills without the need for formal instruction.
	
	
	
	
	

	15
	I have experienced a significant increase in my overall literacy skills after consistently using educational radio broadcasts as a learning tool.
	
	
	
	
	

	Obj:3
	The influence of gender on skill acquisition among youths
	
	
	
	
	

	16
	My gender has made it easier or harder for me to acquire certain types of skills (e.g., technical, leadership, or creative skills).
	
	
	
	
	

	17
	My gender has influenced the types of skills I have been exposed to or encouraged to develop.
	
	
	
	
	

	18
	I feel that gender influences the way skill development programs or workshops are tailored for youth.
	
	
	
	
	

	19
	I feel that skill development programs should be designed to address and overcome gender-based barriers to skill acquisition.
	
	
	
	
	

	20
	I have observed that my peers of a different gender tend to have access to different opportunities for skill development.
	
	
	
	
	




