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ABSTRACT
The study was on the impact of radio campaigns on promoting agriculture in Ilorin precisely. Radio usage stimulates farmers to participate in various extension methods. Farmers in rural areas can benefit from radio access through community radio, which can play a significant role in rural development at the grassroots level. The objectives of this research among others were to identify the extent to which Ilorin are aware of the Agbeloba programme on SOBI fm radio. identify the extent to which exposure to radio programmes improve the knowledge of Ilorin residents in the campaign about agricultural activities; and determine the effectiveness of radio in influencing the development of agricultural activities. The project was anchored on agenda setting and social responsibility theories. Survey research method was used for this study. The sample size was 100.
        Purposive sampling technique was used based on the population area chosen. The findings reveal that the extent to which Kwara state Ilorin residents were aware of agricultural new innovation through radio is moderate at 40%; the extent which exposure to radio programme improved the knowledge of Ilorin east Kwara state residents in the campaign about agricultural activities is moderate and radio programme is effective in influencing Kwara state residents" behaviour on issues and challenges farmer faces in the society. The study therefore recommends that there is a need for the persistent use of radio to report issues of public importance like agricultural promotion in order to improve people's level of awareness and knowledge on agricultural activities and  related issues. 




TABLE OF CONTENTS
Title Page______________Page 1__41
Certification____________Page 2
Dedication______________Page 3
Acknowledgement________Page 4__5
 Abstract________________Page 6
Table of Contents_________Page 7

CHAPTER ONE_________PAGE 1___11
1.0	Introduction
1.1	Background of the Study
1.2	Statement of the Problem
1.3	Objectives of the Study 
1.4	Research Questions
1.5	Significance of the study
1.6	Scope of the study
1.7	Limitations of the Study
1.8	Definition of Terms
CHAPTER TWO__________PAGE 12__22
2.0	Theoretical Framework and Literature Review
2.1	Conceptual Framework 
2.2 	Theoretical Frameworks
2.3	Empirical Review

CHAPTER THREE_______PAGE 23___25
3.0	Research Design
3.1	Research Method
3.2	Population of the Study
3.3	Sample of the study
3.4	Research Instrument
3.5	Method of Data Collection
3.6	Method of Data Presentation and Analysis
 3.7	Validity and Reliability of the Instrument
CHAPTER FOUR___________PAGE 26____36
4.0	Data Presentation and Analysis
4.1	Data Presentation
4.2	Analysis of Research Question
4.3	Discussion of Findings
CHAPTER FIVE___________PAGE 37___40
5.0	Summary, Conclusion and Recommendation
5.1	Summary
5.2	Conclusion
5.3	Recommendation
	References_____PAGE 40__41
            APPENDIX____PAGE 42__43





CHAPTER ONE
 INTRODUCTION
1.1 BACKGROUND OF THE STUDY 
         Agriculture plays important roles in Nigerian economy as Over 70 percent of Nigerians are engaged in the agricultural sector (Food and Agricultural Organization [FAO], 2022). In Nigeria, agriculture is an important source of food for the populace and foreign exchange earnings for the country. Nigeria has about 70.8 million of arable land area with maize, cassava, guinea corn, yam, beans, soybeans, groundnut, millet and rice being the most cultivated crops (FAO, 2022). The arable crop farmers in Nigeria are limited by use of crude technology, dearth of extension service providers, inadequate irrigation facilities and land tenure problems (FAO, 2022 and International Institute of Tropical Agriculture [IITA], 2017).

            According to Balan & Norman, (2012) radio is an effective tool of communication for the people in remote areas. Radio broadcast could reach several people at diverse locations at the same time (Nakabugu, 2001). Radio broadcast is the fastest means of sharing information repeatedly to rural people in developing countries like Nigeria. The broadcasting of agricultural innovation and farming techniques could enhance the 
productivity of the farmers (Nazarin and Harbullah, 2010). The strength of rural radio as an extension tool is widely regarded to lie in its ability to reach illiterate farmers and 
provide them with information relating to all aspects of agricultural production in a language they understand (Chapman, 2003). Radio broadcasts has been reported to be 
useful to extension agents in communicating local problems and solutions (Behrens and Evans, 2015). According to Yahaya, Adamson and Kareem (2018) agricultural programmes on Radio stations have great potentials for the development of the Nigerian agricultural sector and the rural areas, and that many rural farmers requested 
for the allocation of more time to such programme.
   
              The paucity of accurate and timely agricultural information has been identified as one of the limiting factors of agricultural productivity among the rural farmers (CTA,1996). This lacuna can only be filled through the use of radio as its readily available to the rural farmers and as the farmers lacks access to extension services. Considering the important role played by the radio broadcasts in promoting and dissemination of agricultural information. Although, several studies have been carried on Agricultural radio broadcast in Nigeria such as Agwu et al, (2008), Ango et al., (2013 ) and Ogunsola 
et al., (2019) but there seems to be dearth of information on the Perceived effects of agricultural broadcasts on radio stations on the arable crop farmers in the study area. 

             Radio has proved to be the most effective media in promoting agriculture and development in rural areas, particularly as a tool for the delivery of quick information. A quasi-experimental study was designed to determine the effectiveness of the radio as an educational media to transfer agricultural information to farmers. Effected communication is one effective tools to develop agricultural strategy on the Nigeria population.
 This study explores how radio   creates awareness about agriculture as there have been horrifying stories of agriculture in Nigerian society often daily. When listening to the radio, you might hear about agricultural development. It is against this proposal to address the fact that this study tends to study the impact of radio programmes in promoting agricultural development in kwara state using Agbeloba Programme on sobi FM as a case study. 

1.2 STATEMENT OF THE PROBLEM
                This research however, aims to investigate the impact of radio programme in promoting agricultural development in kwara state.
Effective communication is widely acknowledged as essential for establishing and maintaining positive social and professional relationships, enabling individuals to exert influence over their environment (Nwafor, 2019). In Nigeria, various communication channels are utilized to disseminate agricultural information to farmers, aligning with the national agricultural policy. Among these channels, it has been observed that radio serves as the most efficacious medium for conveying development messages related to agriculture. Aligwe, Nwankwo, & Nwafor, 2017) observe that farmers' receptiveness to novel agricultural advancements directly correlates with 
their likelihood of embracing them. The efficacy of a dissemination channel is contingent not only upon the number of farmers who receive information through it, but also on the extent to which said channel positively influences farmers' decisions to adopt a given technology. The role of effective communication in fostering constructive social and professional relationships is widely emphasized by scholars, who consider it an indispensable tool. Consequently, effective communication empowers individuals to exert control over their surroundings, with the primary objective of bringing about transformative changes in the attitudes, knowledge, skills, and desires of the recipients (Nsude & Nwafor 2016).

            For extension educators and communicators, identifying the band and examining the usefulness of each delivery method is an important issue. This kind of knowledge will not only help to identify the information needs of farmers, but also assist in developing educational resources in order to communicate effectively with farmers and other clients.  This study will be able to let us know the easier way to treat agricultural needs without reaching the stage of difficulties whereby it will be causing much Illness to the body system. For this reason, the researchers aims at finding out solutions to the challenges facing radio media houses to know the best way to deal with the challenges and best way of campaigning about agricultural development in Kwara state.

1.3  OBJECTIVES OF THE STUDY
1. To determine the relationship between farmers level of education and their use of broadcast media in kwara states. 
2. To identify the common broadcast media used by the farmers in kwara state.
3. To identify the problems encountered by the famers while making use of broadcast media in kwara state. 
1.4 RESEARCH QUESTIONS
1. What is the relationship between farmers level of education and their use of broadcast media in kwara states? 
2. What the common broadcast media used by the farmers in kwara state? 
3. What are the problems encountered by the famers while making use of broadcast media in kwara state? 
1.5 SCOPE OF THE STUDY
            The study is narrowed down to kwara state. This is because it is very difficult if not impossible to study the whole federation and this is why kwara state is selected.
         Radio programme Agbeloba On sobi FM precisely are also the main focus because of the large  and heterogeneous audience the radio covers. The research will therefore reset the kwara impact of radio in creating awareness about agricultural activities and the radio station in it before strutting and administering questionnaires.
        While research of this nature cannot be carried out without some constrains. These constraints  pose a lot of limitations to the research and accomplishment of this work. Another factor that serves as limitation is that the duration for the research work is relatively short, researchers have barely stress from other academic activities, religious and social activities are also constraints and this, serve as limitation to the study. 
1.6 SIGNIFICANCE OF THE STUDY
   The importance of effective communication in any human community cannot be over emphasized the use of radio programme in the development of agricultural in kwara state will go a long way in increasing the rate of development of agriculture in our society at large. 
      This is because, the majority of Nigeria listen to radio stations which are either stored in the phones, their car radio and their popular walkie talkie radio. This study will also bring to limelight the implicating of inadequate broadcast of jingle and programmers on hypertension. It will also show the importance of the participation of radio station level agricultural development in the masses. 
         This work will also examine the intended message and enlighten the general public in promoting agricultural activities. It is therefore hoped that the entire masses, policy makers, media practitioners, student, and government officials will benefit from the study.




1.7 DEFINITION OF KEY TERMS

RADIO: This is the wireless transmission and reception of electric impulses or signals by means of electromagnetic waves. 

PROGRAMME: This is a written or printed list of the events, performers, etc, in a public performance.

RADIO PROGRAMME: Radio programme, or radio show is a segment of content intended for broadcast on radio. It may be a one-time production, or part of a periodically recurring series.

AGRICULTURAL: This is the occupation of cultivating the soil, producing crops, and raising livestock. 

DEVELOPMENT: Development is a process that creates growth, brings in progress and positive change. 




















CHAPTER TWO 
 LITERATURE REVIEW
2.1 CONCEPTUAL REVIEW
2.1.1 OVERVIEW OF AGRICULTURAL DEVELOPMENT 
                  Agriculture development plays an important role in the global economy. As a source of livelihood for an estimated 86% of rural people, agriculture is one of the largest and most important economic activities, being crucial to economic growth: in 2018, it accounted for 4% of global gross domestic product (GDP) and in some developing countries, it can account for more than 25% of GDP (The World Bank, 2021a). Moreover, according to the World Bank, agricultural development is one of the most powerful tools to end extreme poverty, boost shared prosperity and feed a projected 9 billion people by 2050 (The World Bank, 2021).
         Currently, the number of challenges the agricultural sector faces is enormous including market globalization, production of healthy foods, biofuels, environmental concerns, social concerns, and changes in legislation at the global and local scales (Sadok et al., 2009). As a consequence, these challenges require a change of paradigm to switch from the current conventional agricultural systems, which are characterized by unsustainable practices, to new agricultural systems, which should adopt environmental and social friendly practices jointly with a responsible management of natural resources.
          Agricultural development as any study which focuses on agriculture or food. TFL is not commonly cited as a factor in agricultural development, perhaps because these studies have often focused on either the distant forces driving development or the global impacts of local changes. The 1 entry (1%) we found summarized the impact of von Thünen’s work on land change and suggests an amendment to TFL which states that near things are more related than distant things as a consequence of accessibility (Walker, 2022).
           MCF has played an increasingly important role in describing how distant demand can impact local agricultural systems (Tao et al., 2020), how changes within and across adjacent systems can be measured (da Silva et al., 2017), and how the changes within a local agricultural system can impact other distant systems (Martínez-Valderrama et al., 2021). MCF studies tended to focus on the agricultural development of a certain focal region per study, and how that area impacted other regions or systems. MCF results also focused on the multi-scale distant and interregional forces influencing agriculture in Africa (Burra et al., 2021; Hauer and Nielsen, 2020), California (Marston and Konar, 2017), and Israel (Fridman and Kissinger, 2019). Another common theme between MCF results in this topic was the focus on locusts and their connection to local livestock and global commodity markets (Cease et al., 2015; Gall et al., 2019; Wyckhuys et al., 2018)
2.1.2 OVERVIEW OF RADIO AS A MEDIUM
                 Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2020:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946).
           Radio involves the process by which messages are sent through electrical waves. In other words,  sound could be sent and received through these waves, (Sambe, 2015). Further, according to Idebi (2018) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
        The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
         In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clerk Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture  transmitters for broadcasting and communication generally.
          There are certain features that radio stations cannot be divorced from. According to Sambe (. 2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
           Radio is a fascinating medium among the various mass communication media because of its s special characteristics. It continues to be as relevant and potent as it was in the early years despite the emergence of more glamorous media. It is a truism that in the first phase of broadcasting spanning three decades from the early twenties, radio reigned alone or was the dominant player. However, over a period of time, the media scene has changed drastically. Television with its inherent strength of audio-visual component has captured the imagination of the people. The advent of satellite television, the Internet and the convergence of technology have added further dimensions in media utilisation patterns. However, despite the presence of a plethora of media, there is room and scope for each medium. Experience has revealed that 'new technologies add things on but they don't replace'. One medium is not displaced by another - each medium reinvents itself in the context of changes in the communication environment. In the changed media scenario, radio is reorienting itself with more innovative programmes and formats. 
        In Nigeria today, FRCN has really enhanced culture in Nigeria especially in Northern states. Culture can be defined as total way of life of the people.  Every society, no matter how civilized or uncivilized has its way of life. This way of life is carried on from one generation to the other, it is naturally impacted onto the young ones through various channels of communication of which one of the outstanding is the electronic media like the FRCN. Radio Nigeria plays the role of disseminating information or messages to its target audience. Through this medium information is passed to the people. The media is a compound of many things rolled into one, the media is divided into two:  the Broadcast and the Print Media. The media helps in disseminating information, cultural transmission and bring about news entertainment.
       Radio has been playing significant roles in providing fast information and knowledge about agriculture in the global arena. Radio is a useful source of agricultural information to farmers and as well constitutes methods of notifying farmers of new developments and emergencies (Khan, Rahman and Uddin, 2017).
       Therefore, through the broadcast media, crucial roles are played in educating members of the  society and enlightening the people on the need to uphold their culture.The Federal Radio Cooperation of Nigeria (FRCN) is believed to have the capacity to break the barrier of illiteracy and bring overall development of the society. This perspective has been accepted by different authorities in mass communication.
2.1.3 BASIC FUNCTIONS OF RADIO PROGRAMME
News and Information 
It is the responsibility of the press to report timely events has its happening to the public. Timeliness and factuality is one of the major criteria that make a radio station unique and standardized. Aziz (2012)
Education
Radio has been used severally to educate the public on societal cause, values, norms and health related issues. Public are educated on positive and negative effects of their actions. In general education, function of the radio broadcast are categorized in two groups. Formal education, education at school and informal education, adult education/ common education. Aziz (2012).
Advertisement 
The function of promoting good service is particularly important for radio stations that were founded for commercial purposes. In consideration of the fact that private radios pursue the aim of generating profits, advertisement revenues represent the solw income source of private radios. However, indirect adverts are made through indirect promotional statements used in the programs even in the stations that do not give place to advertising. Aziz (2013).

Entertainment. 
One of the most popular functions of radio is entertainment. As a matter of fact, a higher percentage of audience prefers entertainment to information. Those in this category include students, youths, teenagers, sports lovers. Except for very serious-minded individuals who tune to radio for information, quite a number of people consume media products during their leisure time, and as such radio becomes a tool of enjoyment and entertainment. (MEB, 2007).
2.1.4 OVERVIEW OF AGRICULTURAL COMMUNICATION
      Agricultural communication is a field  that focuses on communication about agriculture-related information   among   agricultural   stakeholders   and   between   agricultural   and   non-agricultural stakeholders. Agriculture is broadly defined   in  this discipline to include not only  farming, but also   food,  fiber  (e.g.,   cotton),   animals,   rural   issues,   and  natural   resources. Agricultural Communication   is  done  formally  and  informally  by  agricultural  extension  and  is  considered related to science communication. However, it has evolved into its own professional field.By definition, agricultural communicators are science communicators that deal exclusively with the diverse,  applied  science and  business  that  is   agriculture. An  agricultural  communicator  is"expected to bring with him or her a level of specialized knowledge in the agricultural field that typically   is   not   required   of   the   mass   communicator"(Chikwendu;2020).  Agricultural communication also addresses all subject areas related to the complex enterprises of food, feed,fiber, renewable energy, natural resource management, rural development and others, locally to globally. Furthermore, it spans all participants, from scientists to consumers - and all stages of those   enterprises,   from   agricultural   research   and   production   to   processing,   marketing,consumption, nutrition and health. A growing market for agricultural journalists and broadcasters led  to the  establishment  of agricultural  journalism   and  agricultural  communication  academic disciplines. Increase  in   agricultural   productivity  is  often   linked  with   questions  about  sustainability   and sustainable development. Changes in agricultural practices necessarily bring changes in demands on resources. This means that as regions implement measures to increase the productivity of their land, they must also find ways to ensure that future generations will also have the resources they will need to live and thrive. One of such ways is the use of Extension workers. 
         Communication   is   a   vital   issue   in   agriculture,   conveying   improved   and   recommended agricultural   practices   through   extension   workers   to   clients   in   order   to   improve   on   their agricultural  production and  in  marketing of  their  produce  (Chikwendu;  1997).   On  the  other hand, agricultural extension is an out of school education for rural people. An extension agent is responsible  for  providing  knowledge  and  information  on  particular   innovations  and  through communication, he passes such to farmers. Knowledge and information are essential for people to respond successfully to the opportunities and   challenges   of  social,  economic  and  technological  changes,   including   those   that  help  to improve agricultural productivity, food security and rural livelihood. But to be useful, knowledgeand information must be effectively communicated to the people. Extension work is dependent upon the extension agent who is seen as a critical element in theactivity. If he cannot communicate effectively, no matter how impressive the input supplied andthe  resources  for  an  extension  work,  his  impact  cannot   be  felt.  Indeed,  the  effectiveness   of extension   agents   often   determines   the   success  or   failure   of   an   extension   programme.  An Extension agent usually works with people, he is an educated, professionally trained person that works with farmers, many of whom might have had little or no formal education and live in ruralareas (Onyibe, 2002). The basic role of an  extension agent is  to bring changes into  rural areas such  as new skills to improve  or   boost   agricultural  production  and  marketing   of  such   produce.  The   method  and language used to communicate these are essential. Therefore, there is need to look into areas that may allow gaps in communication between an extension worker and his client which has been one of the major reasons why the clients deviate from information passed to them by extension.
          Communication is  the  pulse  of development  Communication  and  it is  the  key to  developing successful   participant-led   projects,   with   sustainable   and   far   reaching   impacts.   Activeparticipation will give a voice to marginalized groups. This paper posits that the way forward for rural agricultural development is through participatory means of communicating development.The farmers need to be in control of the content that gets to them. Issues around their agricultural practices and  their  cause  and   consequences  need  to  be   grounded  in  the  way   the  farmers  saw them. After all, for a society to develop, it must be able to carry every one along.
2.1.5 ROLE OF RADIO PROGRAMME IN AGRICULTURE DEVELOPMENT 
                 Over two billion people live in rural areas of developing countries. Vital information for agricultural development can be passed on through the use of radio for example information on better farming methods, improved seeds, . In Africa, most agricultural communities live in rural areas. In these rural areas one finds that there is a direct relationship between agricultural and rural development. This comes about by the fact that most people in rural areas depend on agriculture for their livelihood.
        Because such a large population lives in rural areas, they are often the birthplace of trends and events, which will have a major impact on cities later on. For example food is grown there to feed the whole nation and droughts, diseases and infestations to crops are first felt there. Even research meant for better farming practices is tested there. Therefore there is need to keep the communities informed of what is happening in and around them in order for them to adapt to varying situations.
        In this breath, radio has forever time stood out as a major dialogue initiator, temperament respondent and untiring arbitrator. The link therefore between radio, the rural community, agriculture and development cannot be over emphasized. The nature of life in most rural communities is that of a subsistence manner. The communities need basic life necessities like food, shelter, clothing, all mainly got from agriculture. It is therefore important that the agricultural sector is developed, in order to develop the rural areas. The pivotal role of rural broadcasting therefore becomes handy.
       Agriculture  plays  important  roles  in  Nigerian  economy  as  Over  70  percent  of Nigerians are engaged in the agricultural sector (Food and Agricultural Organization [FAO], 2022). In Nigeria, agriculture is an important source of food for the populace and foreign exchange earnings for the country. Nigeria has about 70.8 million of arable land area with maize, cassava, guinea corn, yam, beans, soybeans, groundnut, millet and  rice  being  the  most  cultivated  crops  (FAO,  2022).  The  arable  crop  farmers  in Nigeria are limited by use of crude technology, dearth of extension service providers, inadequate irrigation facilities and land tenure problems (FAO, 2022 and International Institute of Tropical Agriculture [IITA], 2017)
        According to Balan & Norman, (2012) radio is an effective tool of communication for the people in remote areas. Radio broadcasts could reach several people at diverse locations at the same time (Nakabugo, 2001). Radio broadcast is the fastest means of sharing information repeatedly to rural people in developing countries like Nigeria. The broadcasting of agricultural innovation and farming techniques could enhance the productivity of the farmers (Nazarin and Harbullah, 2010). The strength of rural radio as an extension tool is widely regarded to lie in its ability to reach illiterate farmers and provide them with information relating to all aspects of agricultural production in a language they understand (Chapman, 2003). Radio broadcasts has been reported to be useful to extension agents in communicating local problems and solutions (Behrens and Evans, 1984). According to Yahaya, Adamson and Kareem (2018) agricultural programmes on Radio stations have great potentials for the development of the Nigerian agricultural sector and the rural areas, and that many rural farmers requested for the allocation of more time to such programmes.
          According to Senauer (2016), the essential components of an agricultural growth strategy are the technical change that increases output and cuts production costs, investment in rural infrastructure such as roads, irrigation, and widespread participation by small peasant producers including women farmers. Food security on the other hand, means assuring availability and access to sufficient quantities of food for all including the poor. Food security is the ability of a country or region to assure on long term basis that its food system provides the total population access to a timely, reliable and nutritionally adequate supply of food.
          Wheeler (2017) observed that most people are hungry because they lack incomes to buy food, and suggested that to reduce significantly the number of hungry people, the strategy adopted should focus on agricultural growth and employment creation. He argued that since a large proportion of national income is generated by agriculture related employment, any strategy to increase growth rate must be supported by accelerated growth in agriculture. The Federal Government of Nigeria has taken a number of policy initiatives with a view to boost agricultural production, provide food security and reduce poverty. These include the liberalization of different agricultural input delivery systems, introduction of measures to involve the private sector in the agricultural sector, launching of special programmes on food security (SPFS), Fadama I, II, III, strategic grain reserves, Agricultural Development Programme (ADP) and increased budgetary allocation to agriculture (Olayemi, 2016).However, to be effective, investments to reduce rural especial poverty and increase food security must of necessity involve in productivity and income of the farmers especially
2.1.6  RADIO AS A MEANS OF ACHIEVING BEHAVIORAL CHANGE 
           Mass media awareness on radio station can work through diet and indirect age to change the behavior of whole population. Many awareness aim to directly affect individual receipt by working emotional responses. Such programme are intended to affect decision making prices of the individual level.
         Anticipated outcomes include to the removal or lowering of obstacles to change helping people to adopt to healthy or recognized wealthy social and to associate valued another with achieving change. The change strengthen intentions to alter and increase the advancing behavior for example, anti smoothing awareness emphasize on smoothing risk and benefit of gathering, providing a telephone number for a support line-reminds smothers of positive social norms on relative to quality associated with self regard.
Behavior change might also be achieved through indirect rent. First mass media message can set an agenda for the increase in frequency of health issues within an individual social not works, which combination with the individual exposure to message might reinforce specific change in behavior.
Secondly, since mass media message reach large audience changes in behavior that become stories with an individual’s social network might influence that awareness. For example after listening to a broadcasted anti-smoking awareness message, several member of a social group to help stop smoothing. Another individual who did not listen to the message could decide to the support group change his or even behavior.
Other industries have maximized the potential of social media and Healthcare shouldn't fall behind. Health related content must however be catchy, diverse and interesting to have any staying power potent enough to create change.
2.1.7 INFLUENCE  OF AGBELOBA PROGRAMME ON AGRICULTURAL DEVELOPMENT IN ILORIN
             The Agbeloba program on sobi FM 101.9 FM Ilorin kwara state were designed in response to the fall in agricultural productivity, and the concern to sustain domestic food supplies, as labour had moved out of agriculture into more remunerative activities that were befitting from the oil boom. ADP capacity building of cassava farmers include new knowledge or technologies related to primary production, processing, marketing of cassava products and commercialization which in turn can positively affect the output, competitiveness, and livelihoods of farmers, income of farmers and others. Cassava farmers’ output will increase if the capacity building of farmers and other actors in the agricultural value chain is enhanced to assist them being innovating. Reasons for the neglect of cassava farmers contribution to agricultural development include the small and fragmented nature of their farms, their lack of education, information and technical skills, their numerous domestic chores, societal attitude and traditions in the Ilorin metropolis society among others. 
            In the adoption of new ideas, radio plays an important role specially in awareness and interest stages. From different research on radio, it is observed that it can motivate, stimulate, induce, and create changes in the attitudes of the people. The most important advantages of radio are that it reaches people at all cultural and age levels.
          Therefore, it has an audience that is not often reached by other mass media. Those who listen radio believe that radio is most important source of information, entertainment and company. In Bangladesh the value of radio as an extension of communication media, entertainment and company cannot be denied. With the advent of transistorized set radio has become popular to our rural people. It seems that radio as spoken communication media provides tremendous educational value to our many less educated farmers. Through such media changes in the behavior of the farmers and their knowledge in agriculture can be increased to a large extent.
           The establishment of the Agbeloba Programme in Ilorin ushered in a new era in the history of Nigerian agriculture because for the first time an Agricultural Development Programme (ADP) focused attention on cassava farmers as an important component of agricultural development. While the general aim of the was to raise farm productivity and standard of living of farm families, capacity building on cassava farmers output was to address the peculiar needs of cassava farmers especially in cassava output and welfare of the cassava farmers. This was to harness the total farm agricultural capabilities of cassava famers, so as to build better lives for them, their families, communities, and the nation at large. 
2.2 EMPIRICAL STUDIES
              Radio has the capacity  to  quickly distribute information  about  agriculturally  relevant technology  transfer  within  the  farming community because it is one of the types of mass media  that  is  used the  most.  It  is  impossible to contest  the  conclusions  of  Okwu  et  al.  (2007), which  state  that  radio  programmes  that  are focused  on  agriculture  are  of  great  benefit  to listeners.  Farmers  continue  to  rely  heavily  on radio communication, particularly those who live in remote areas. Traditional media such as radio and newspapers  are still widely used by  farmers because  of  their  ability  to  assist  convey information to farmers in distant regions, develop farmers' knowledge and capabilities for the future of  agriculture,  and  eventually  raise  agricultural productivity  (Ani  and Cake,  2009). In  the same way  as  radio  is  one  of  the  simplest  ways  of disseminating  agricultural,  technical,  and scientific information to farmers, one could argue that  the  mass  media  are  currently  the  most important  communication  instruments  that are available (Murty & anomaly, 2012). In developing nations, radio has  become  an indispensable tool for human interaction(FDA 2019).
           Talukder (2016), the economic dimension is related to the capacity of farmers to produce enough food to maintain the economic viability of agriculture and feed themselves and their community; social dimension refers to the equity and quality of life of farmers, consumers, and members of the community; and environmental dimension includes the enhancement of the    environmental quality of the landscape and the conservation of natural resources base.
         Wheeler (2017) observed that most people are hungry because they lack incomes to buy food,  and suggested that to reduce significantly the number of hungry people, the strategy adopted should focus on agricultural growth and employment creation. He argued that since a large proportion of national income is generated by agriculture related employment, any strategy to increase growth rate must be supported by accelerated growth in agriculture. The Federal Government of Nigeria has taken a number of policy initiatives with a view to boost agricultural production, provide food security and reduce poverty. These include the liberalization of different agricultural input delivery systems, introduction of measures to involve the private sector in the agricultural sector, launching of special programmes on food security (SPFS), Fadama I, II, III, strategic grain reserves, Agricultural Development Programme (ADP) and increased budgetary allocation to agriculture (Olayemi, 2016).However, to be effective, investments to reduce rural especial poverty and increase food security must of necessity involve in productivity and income of the farmers especially. 
        Radio  programs  have  been  utilized  in nations  both  wealthy  and  less  developed  to transmit agricultural knowledge with the goal of boosting farmers' productivity. The goal of these programs  is  to  improve  farmers'  productivity (Enitan, 2022).  Farmers  still widespread  rely  on traditional media like radio and television. (Ani& cake  2009).  Radio  is  effective  for  giving agriculture,  technical,scientific  info  to  the formers. (Murty & Allbino, 2012) 
         According to Bockstaller et al. (2009), translating the concept of sustainability, considering a multi-dimensional perspective, into a more operational framework is the motivation for the work of various researchers and extension agents. In the last three decades, a wide variety of methods have been developed to assess agricultural sustainability. Most of them present their evaluation in numerical form and generate scores for each dimension separately, and the results are displayed in both numerical and graphical form. Some methods generate aggregated results, but without considering the stakeholder’s opinions; as for this issue, Sadok et al. (2009) argue that an assessment method must handle the complexity of the agricultural sustainability concept, whilst taking personal and subjective views concerning the relative importance of priorities into account.
2.3. THEORETICAL FRAMEWORK
     In this study literature we can identify the two Normative theories of the press (i.e Developmental media theory, Social responsibility media theory, Libertarian theory ) proposed by scholars to explain various aspects of mass communication studies. Therefore, the following theories are examined in relation to this research study.
2.2.1. DEVELOPMENT MEDIA THEORY 
       The development theory was formulated by me quail in 1989. As a theory development media seeks to explain the normative behavior of the press in developing countries. (asamah 2011). (okunna 1999). Affirm that development media theory came into existence to conceptualize the relationship between the mass media and political system in developing this institution linkage in effect development media theory basically propound to reflect developing parties primary engagement of the media for developing course.
        The theory according to okunna (1999) accepts that economic development and nation building should take procedure over serving freedom of the press and if individual assertion implies that the development media theory demands that the mass media subjugate themselves to  the political, social, economic, cultural and health needs of the nation.
        Asamah (2011) simplified the theory as it is all about positive engagement and usage of the media in national development for authority and cultural identity of a particular nation. Define m and rokeach, s (19889) note that the basic concept about this theory of communication is the ideas of reporting or writing about developing countries which do not form the agenda of international media discourse.

            Mcquail (1989) identified major tenets of the development media a theory as follows: 
Media should accept and carry out positive development to link with other developing countries which are close geographically. Journalists and media works have responsibilities as well as freedom in their information gathering and dissemination tasks.
        In relation to this study. Radio can serve as a platform to disseminate informative and educative content about farming strategies in Ilorin kwara state reaching audiences who may have limited access to formal knowledge on the diseases thereby promoting education in the state or bringing about development to the agricultural development in the state. 
2.2.2 SOCIAL RESPONSIBILITY THEORY 
            In the mid 20th century most of the developing countries and third world nations have used this social responsibility theory of press which is associated with the Hutchins Commission on the Freedom of the Pressin United States in 1942. In the book Four theories of Press(Siebert, Peterson and Schramm) its been stated that pure libertarianism is antiquated, out dated and obsolete.That paved way for replacement of Libertarian theory with the Social responsibility theory. Social responsibility theory allows free press without any censorship but at the same time the content of the press should be discussed in public panel and media should accept any obligation from public interference or professional self regulations or both. The theory lies between both authoritarian theory and libertarian theory because it gives total media freedom in one hand but the external controls in other hand. Here, the press ownership is private and media have an obligation to the public that amount to a form of public stewardship. The social responsibility theory moves beyond the simple Objectivereporting (facts reporting) to Interpretativereporting (investigative reporting). The theory links with the democratic process and the media are guardians of that process, vigilant on behalf of the citizens, with a duty to be honest and fair to all. The theory balances the claims for freedom with the need for responsibility. It urges that in public interest, in the interest of true representation, both sides of a case should be stated. Professionalism was created in the media by setting up a high level of accuracy, truth, and information.
         This theory places emphasis on the moral and social responsibilities of persons, who, and institutions which operate the mass media. Such responsibilities include obligation to provide the public with information and discussion on important social issues and the avoidance of activities that are harmful to public welfare and security of the state.
        In relation to this study, Radio fulfill its social responsibility by producing and broadcasting educational programs aimed at enhancing literacy, numeracy, and general knowledge about agricultural development among listeners. These programs can cover a wide range of topics, including academic subjects, vocational skills, health education, and civic engagement.
2.4 SUMMARY
         According to this research, Radio has proved to be the most effective media in promoting agriculture and development in rural areas, particularly as a tool for the delivery of quick information. A quasi-experimental study was designed to determine the effectiveness of the radio as an educational media to transfer agricultural information to farmers. It has been seen that The agricultural sector has the potentials to shape the landscape, provide benefits such as conservation, guarantee sustainable management of renewable natural resources, preserve biodiversity and contribute to the viability of rural areas development.
          Finally with the use of development theory and social responsibility theory, it has been proved that Community radio stations can play an important role in disseminating information to farmers on improved farming techniques, seeds, equipment, and pricing to boost agricultural production Since most farmers have not been to school, rural radio acts as a substitute for formal education. Rural radio enables communities to articulate their experiences and to critically examine issues and policies affecting their lives for example a community can use the radio to highlight new agricultural policies. Radio programmes cannot grow more food. However, planned radio campaigns complementing face-to-face advise and extension, with administrative and material support available can motivate, can inform, can entertain, can unify and can contribute towards desirable change. It is important not to over rate the valve of broadcasting or cassette based programmes in the development process and to realise that there is a limit to transmitting demonstrative knowledge through the radio medium. The highest impact which can be obtained is awareness and understanding of problems and inspiration and motivation to action. Thereafter the extension workers of development agencies must take over to ensure positive results. If these two elements can be coordinated properly they will form a very strong instrument to agricultural and rural development.













CHAPTER THREE
  RESEARCH METHODOLOGY
This chapter presents the method adopted in conducting this research. It was treated under the following headings; Research design, Population of the study, Sample Size and Sampling Technique, Data collection instruments, Validity of Research Instrument, Reliability of Research Instrument, Method of Data Collection, and Data Analysis Techniques.
3.1 RESEARCH DESIGN
Research design refers to the overall strategy that you choose to integrate the different components of the study in a coherent and logical way, thereby, ensuring you will effectively address the research problem; it constitutes the blueprint for the collection, measurement and analysis of data. (Wikipedia)  The design adopted for this study is descriptive design, a component of survey method. It adopted a descriptive design in order to collect the required data from residents (Farmers) of the Ilorin Community of Kwara State. 
3.2 RESEARCH METHOD
The research method for this study was survey research method as Surveys are the easiest, most common, and one of the most sought-after quantitative research techniques. The main aim of a survey is to widely gather and describe the characteristics of a target population or audience. 
3.3 POPULATION OF THE STUDY
Best and Kahn (2013) described population as „‟ any group of individuals that have one or more characteristics in common that are of interest to the researcher. The population may be all the individuals of a particular type or a more restricted part of that group.
Therefore, for the purpose of this research work The Influence Of Radio Programme In Promoting Agricultural Development In Kwara State ( A Case Study Of Agbeloba Program On Sobi Fm 101.9 a survey of  With reference to the  National Population Census, the human population strength of Ilorin community as obtained from Kwara State City Statistics, Maps and Charts is 88,975. It is worthy of note that the target population which this research work essentially investigated are the residents which are farmers in the Ilorin community. 
As a result of the large population of the people, It is selected purposively due to accessibility and proximity to sample size. For this research, the researcher randomly selects one hundred (100) respondents. According to Ikeagwu (2011), “the basic assumption behind purposive sampling method is that, with good judgment and appropriate strategy, one can hand – pick the cases to be included in the sample that is satisfactorily in relation to one's needs” To this end 100 respondents was been  purposively selected for the study from the population of the people.
3.4 SAMPLING TECHNIQUES
Sampling is a technique of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population.
The project study  adopted a sampling procedure for the research work of distribution of questionnaires and it is conducted through a sampling technique known as random sampling which allows equal chance of being selected. As a result of this, fact and adequate information will be collected in order to be able to present a research work of high quality. 
The sample procedure that is been used for the study is purposive sampling techniques, the sampling method is use in other to conduct investigation which is random sampling method of 100 respondents to assess the One hundred (100) respondents are selected for the research through  purposive sampling technique, males and female respondents were selected among the media station that were studied. A sample is a subject of any sub-group which is fair representation of the entire population interest.
3.5 SAMPLE SIZE
According to Saadudeen (2018), sample size is the collection of individuals, subjects, elements, and so forth that a researcher intends to use for their study. The aim of using sampling methods is to adequately manipulate the large number and reduce the cost of producing the questionnaire to the entire population.
One hundred (100) respondents was selected for the research through purposive sampling technique, In order to have reliable and adequate information for the purpose of the research work,questionnaires were prepared for the media house and staff of contracting and consulting media firms (SOBI FM) in Ilorin. A sample is a subject of any subgroup which is a fair representation of the instrument. 
3.6 VALIDITY AND RELIABILITY OF THE INSTRUMENT
For the validation of items in the questionnaire, content and construct validity were carried out. This was done to ensure that the instrument accurately measures what it sets out to measure. In addition, the researcher ensured that the majority of the items in the research instrument successfully measured the theoretical constructs of this study, which led to the fine-tuning of the items in the questionnaire to make them suitable for the study.
The reliability of the research instrument is the degree to which it can yield consistent finding when replicated. The reliability of the instrument will be obtain from a pilot test conducted by the researcher. 
3.7 DATA COLLECTION METHOD
This study used structure questionnaires for sampled electorates. The questionnaire had a set of questions divided into themes that took into account the study objectives. A questionnaire was suitable for this study because it has the ability to generate standard data from all sampled respondent
The area of the study is the influence of radio programme in promoting agricultural development in kwara state ( a case study of agbeloba program on sobi fm 101.9). The population of the study is made up of different Ilorin metropolis farmers and sobi FM media employee agencies in Ilorin, Kwara state. 
3.8 DATA ANALYSIS METHOD
The analysis of data focuses on the five research questions formulated in this study. Data are analyzed using simple percentages for easy understanding while the presentation was done with the aid of tables and charts. They are presented in frequency tables so as to provide a visual aid for the data collected. Moreover, tables and charts are the most effective, simplest, and understandable methods of analyzing complexes.

CHAPTER FOUR
            DATA ANALYSIS AND PRESENTATION 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights.
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten from the collected data and findings will be discussed. In this research work, the simple percentage tabular presentation presents the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.

4.1. ANALYSIS OF RESEARCH INSTRUMENT  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (16) sixteen questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.

  DISTRIBUTION TABLE
	Respondent
	Frequency

	Number of questionnaire distributed
	100

	Number of questionnaire returned
	100

	Number of discard
	Nil

	Number of questionnaire not returned
	Nil 

	Number of questionnaire presented and analyzed
	100


   From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 100.






4.1. DATA PRESENTATION
SECTION A- BIO DATA OF THE RESPONDENTS
QUESTION 1: Distribution of sex respondens
Table 	I
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Male 
	52
	52%

	Female
	48
	48%

	Total 
	100
	100%


Source: Field Work 2025
    In the response to the question on the distribution of respondents according to their sex, 52 respondents representing 52% of the population are male while 48 representing 48% are female.

QUESTION 2: Distribution of the age of respondent
Table II
	RESPONSES 
	FREQUENCY 
	PERCENTAGE 

	16-20
	24
	24%

	21-25
	72
	72%

	26-30
	3
	3%

	31 and above 
	1
	1%

	Total 
	100
	100%


Source: Field Work 2025
    In the above table, 24 respondents on 24% fall between the age bracket of (16-20) years and 72 respondents on 72% fall between the age bracket of (21-30) years. For the age bracket of (36-45) years we have 3 respondents on 3% and then 21 respondents 1% for the age 46 years and above.

QUESTION 3:Marital Status
Table III
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Single 
	82
	82%

	Married 
	17
	17%

	Separate 
	1
	1%

	Divorce
	0
	0%

	TOTAL
	100
	100%


Source:Field Work 2025
The table 3 above shows the Marital Status of the respondents. According to the table 82 (82%) of the respondents are single, 17 (17%) are married, 1 (1%) of the respondents is separated while 0 (0%) is divorce.

QUESTION 4: Occupation of Respondent
Table IV
	 RESPONSES 
	FREQUENCY 
	PERCENTAGE 

	Self employed 
	12
	12%

	Civil servants 
	0
	0%

	Employed
	5
	5%

	Student
	83
	83%

	Total 
	100
	100%


Source: Field Work 2025
    Table above shows the occupation of the respondents, according to the table 12 (12%) are respondents for self employed, 0 (0%) are civil servants, 5 (5%), are employed, while 83 (83%) are students.

SECTION B
QUESTION 5: Which of the broadcast mediums is the most effective way of disseminating agricultural issues to the public? 
Table V
	RESPONSES
	FREQUENCY 
	PERCENTAGE 

	Radio
	76
	76%

	Magazine 
	4
	4%

	Television 
	10
	10%

	Newspaper 
	10
	10%

	Total 
	100
	100%


Source: Field Work 2025
  From the table above, 76 (76%) of the respondents agree that radio is the best broadcast medium for agricultural issues, 4(4)% choose magazines, 10(10%) choose television while 10(10%) choose newspapers.


QUESTION 6: How effective is broadcast media in kwara state ? 
Table XI
	 RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Very effective 
	64
	64%

	Less effective 
	36
	36%

	Total 
	100
	100%


 Source: Field Work 2025
The table above shows how respondents answered the question and it shows that 64(64%) of the respondents believe that broadcast media is effective in kwara while 36(36%) of the respondents did not believe.

QUESTION 7: Have you ever heard of AGBE LOBA PROGRAM on SOBI FM?  
Table VII
	RESPONSES 
	FREQUENCY
	PERCENTAGES 

	Yes
	63
	63%

	No
	37
	37%

	Total
	100
	100%


Source: Field Work 2025
From the above table, it shows the rate to which respondents heard about agbeloba program on SOBI fm as 63(63%) of the respondent had listenned to that while 37(37%) have never listened to it. 

QUESTION 8: Are you of the opinion that citizen awareness on better agricultural products may be influenced by high quality of information available to them? 
Table VIII
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	64
	64%

	No
	36
	36%

	Total 
	100
	100%


Source: Field Work 2025
From the above table, it shows that 64(64%) agreed that citizen have better information on high quality products available to them while 36(36%) of the respondent didn't agree with that. 

QUESTION 9: Do you think communication strategies are adopted by the radio media in their media campaign towards agricultural development?
Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Yes
	76
	76%

	No
	24
	24%

	Total 
	100
	100%


Source: Field Work 2025
Table 9 above shows that 76(76%) of the respondents agree that communication strategies are adopted by the radio media in their media campaign towards agricultural development while 24(24%) of the respondents disagree with that. 

QUESTION 10: Do online media programmers through different radio shows help to increase the sale of indigenous farmers in the state? 
Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Yes
	78
	78%

	No
	22
	22%

	Total 
	100
	100%


Source: Field Work 2025
The above table shows that 78  (78%) of the respondents agree that online media programmers through different radio shows help to increase the sale of indigenous farmers in the state while 22  (22%)  of the respondents disagree with that. 

QUESTION 11: Did you think radio media campaigns can be a powerful instrument to improve and aid agriculture development in Nigeria?
Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Yes
	65
	65%

	No
	35
	35%

	Total 
	100
	100%


Source: Field Work 2025
    The above table shows that radio media campaigns can be a powerful instrument to improve and aid agriculture development in Nigeria in which 65(65%) of the respondents Agree to that while 35(35%) of the respondents disagree with that.

QUESTION 12: AGBELOBA program on radio media serves as an avenue to educate and sensitize the farmers on how to make use of broadcast media in ilorin kwara state.
Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Strongly agree 
	35
	35%

	Agree 
	46
	46%

	Neutral
	8
	8%

	Disagree 
	9
	9%

	Strongly agree 
	2
	2%

	Total 
	100
	100%


Source: Field Work 2025
The above table shows the responses of the respondent on the statements that AGBE LOBA program on radio media serves as an avenue to educate and sensitize the farmers on how to make use of broadcast media in ilorin kwara state in which 35  (35%) of the respondents strongly agree,  46  (46%)  of the respondents agree, 8 (8%) of the respondents are neutral, 9  (9%) of the respondents disagree, while 2 (2%) of the respondents strongly disagree. 

QUESTION 13: Broadcast media serves as an effective way of persuading and influencing people's behavior on agricultural products.
Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Strongly Agree
	41
	41%

	Agree
	39
	39%

	Neutral
	6
	6%

	Disagree
	13
	13%

	Strongly Disagree 
	1
	1%

	Total 
	100
	100%


Source: Field Work 2025
The above table shows  the respondents responses on the statement that Broadcast media serves as an effective way of persuading and influencing people's behavior on agricultural products as 41  (41%) respondents strongly agree,  39  (39%)  of the respondents agree, 6 (6%) of the respondents are neutral, 13  (13%) of the respondents said the public didn't commend the media, while 1 (1%) of the respondents said also disagree that. 

QUESTION 14:  Radio programme in kwara state creates an awareness for it's residents during the harvest and market period of each crop.
Table XIV
	RESPONSES 
	FREQUENCY
	PERCENTAGES

	Strongly Agree
	50
	50%

	Agree
	18
	18%

	Neutral
	2
	2%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Work 2025
From the above table, it shows the respondents response on the statement that Radio programme in kwara state creates an awareness for it's residents during the harvest and market period of each crops as 50(50%) of the respondent  strongly agree, 18(18%) of the respondents agree while 2 (2%) of the respondent are neutral, 20(20%) of the respondents Disagree and 10(10%) of the respondents strongly disagree. 

QUESTION 15: Public's lack adequate information about agricultural activities.
Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE 

	Strongly Agree
	83
	83%

	Agree
	10
	10%

	Neutral
	0
	0%

	Strongly Disagree
	5
	5%

	Disagree
	2
	2%

	Total
	100
	100%


Source: Field Work 2025
The above table shows that 83 (83%) of the respondent strongly agree that Public's lack adequate information about agricultural activities 10(10%) of the respondent agree, 5 (5%) of the respondent strongly disagree that while 2(2%) of the respondent disagree with that and Non of the respondent response are neutral to the statement. 

QUESTION 16: The current use of radio programmes by farmers is an effective and fast means of reporting trending new developments in the agricultural sector within a short period of time.
Table XII
	RESPONSES  
	FREQUENCY
	PERCENTAGE 

	Strongly Agree
	60
	60%

	Agree
	20
	20%

	Neutral
	5
	5%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total 
	100
	100%


Source: Field Work 2025
     The above table shows that The current use of radio programmes by farmers is an effective and fast means of reporting trending new developments in the agricultural sector within a short period of time in which 60 (60%) strongly agree, 20 (20%) agree while 5 (5%) of the respondent are, neutral to the statement, 10(10%) of the respondent Disagree and 5(5%) of the respondent strongly Disagree with the statement. 
QUESTION 17: The high cost of adopting radio media is the reason why indigenous farmers don't patronize them.
TABLE XVII
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	56
	56%

	Agree
	24
	24%

	Neutral
	0
	0%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field Work 2025
       The above table shows that The high cost of adopting radio media is the reason why indigenous farmers don't patronize them in which 56 (56%) strongly agree, 25 (25%) agree while 0 (0%) of the respondent are, neutral to the statement, 15(15%) of the respondent Disagree and 5(5%) of the respondent strongly Disagree with the statement.
4.3. ANALYSIS OF RESEARCH QUESTIONS 

RESEARCH QUESTION 1: What is the relationship between farmers' level of education and their use of broadcast media in kwara states? 

Table 10 answered this research question as it was gathered in Table 10 that 78  (78%) of the respondents agree that online media programmers through different radio shows help to increase the sale of indigenous farmers in the state while 22  (22%)  of the respondents disagree with that. 
Table 11 answered this research question as it was gathered that radio media campaigns can be a powerful instrument to improve and aid agriculture development in Nigeria in which 65(65%) of the respondents Agree to that while 35(35%) of the respondents disagree with that.
Table 12 also answered this research question as it was gathered that AGBELOBA program on radio media serves as an avenue to educate and sensitize the farmers on how to make use of broadcast media in ilorin kwara state in which 35  (35%) of the respondents strongly agree,  46  (46%)  of the respondents agree, 8 (8%) of the respondents are neutral, 9  (9%) of the respondents disagree, while 2 (2%) of the respondents strongly disagree. 
RESEARCH QUESTION 2: What is the common broadcast media used by the farmers in kwara state? 

          Table 5 answered the question as it was gathered that radio is the best broadcast medium used by the farmers as 76 (76%) of the respondents agree that radio is the best broadcast medium for agricultural issues, 4(4)% choose magazines, 10(10%) choose television while 10(10%) choose newspapers.
   
            Table 14 answered the question as it was gathered that Radio programme in kwara state creates an awareness for it's residents during the harvest and market period of each crops as 50(50%) of the respondent  strongly agree, 18(18%) of the respondents agree while 2 (2%) of the respondent are neutral, 20(20%) of the respondents Disagree and 10(10%) of the respondents strongly disagree. 
      
          Table 16 answered this question as it was gathered that the current use of radio programmes by farmers is an effective and fast means of reporting trending new developments in the agricultural sector within a short period of time in which 60 (60%) strongly agree, 20 (20%) agree while 5 (5%) of the respondent are, neutral to the statement, 10(10%) of the respondent Disagree and 5(5%) of the respondent strongly Disagree with the statement. 


RESEARCH QUESTION 3: What are the problems encountered by the farmers while making use of broadcast media in kwara state? 
    
      Table 15 answered the question on the fact that Public's lack of adequate information about agricultural activities 10(10%) of the respondent agree, 5 (5%) of the respondent strongly disagree that while 2(2%) of the respondent disagree with that and Non of the respondent response are neutral to the statement. 

     Table 17 answered the question on The high cost of adopting radio media is the reason why indigenous farmers don't patronize them in which 56 (56%) strongly agree, 25 (25%) agree while 0 (0%) of the respondent are, neutral to the statement, 15(15%) of the respondent Disagree and 5(5%) of the respondent strongly Disagree with the statement.
              
4.3 DISCUSSION OF FINDINGS
The purpose of this study is to examine  INFLUENCE OF RADIO PROGRAMME IN PROMOTING AGRICULTURAL DEVELOPMENT IN KWARA STATE ( A CASE STUDY OF AGBELOBA PROGRAM ON SOBI FM 101.9”. The result obtained from the statistical analysis in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.
Definite questions were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaires were administered to the respondent and all the copies of the questionnaire were returned.
These findings aimed at identifying the strategies used by the farmers in their development towards agricultural reports as well  as to  determine  the extent  of  awareness and  the effect  of  agriculture activities reports  on  the  audience. Findings reveal that the farmers use radio programmes as a powerful tool in  creating audiences' awareness towards agricultural activities in the society..  This  is  simply  making  issues  relating  to agriculture activities visible  to  the  public.  Hence,  the importance  of  radio as a media  in  tackling  challenges  facing agricultural development cannot  be overemphasized.  ded attention while listening 
Another significant finding reveals that the majority of respondents reported obtaining more information about new agricultural matters and innovations from the radio, with a mean score of 3.97. Respondents who agreed to listen to agricultural radio programmes more frequently can attest to this, as indicated by a mean score of 3.90. Similarly, respondents expressed their willingness to adopt farming technologies after listening to radio agricultural programmes, with a mean score of 3.89. Furthermore, the respondents agreed that the agricultural radio program assists them in adopting new agricultural matters and innovations, with a mean score of 3.89. The radio also influences their purchasing decisions regarding inputs, with a mean score of 3.06. 
          Additionally, the findings show that radio aids farmers in making decisions about adopting new agricultural matters and innovations, with a mean score of 3.85. The respondents contend that radio is the best medium for acquiring agricultural matters and innovations, with a mean score of 3.69. According to Rao (2015), radio can serve as a two-way platform for exchanging ideas, especially when combined with phone technology, to facilitate discussions on topics relevant to listeners and create engaging and shared programmes. For farmers, radio has the potential to connect them with technical specialists, policymakers, other farmers, dealers, or consumers. The findings of Hudson, Leclair, Pelletier, and Sullivan (2017) support the notion that radio is the most widely used medium for disseminating information to rural audiences in Africa. Radio dissemination is extensive, even in the most impoverished communities, with an estimated 800 million radios in Sub-Saharan Africa. This result suggests that farmers adopt agricultural matters and innovations through radio, which may indicate a shortage of extension workers in Nigeria. These findings also demonstrate that radio continues to play a crucial role in the adoption of farming technologies and can serve as a means of delivering development messages to the target audience.

         It was discovered that public perceive the radio media as effective instrument in the fight against the challenges facing the farmers as it was gathered that 30  (30%) of the respondents strongly agree,  41  (41%)  of the respondents agree, 13 (13%) of the respondents are neutral, 12  (12%) of the respondents disagree, while 4 (4%) of the respondents strongly disagree with the statement
In the findings and analysis of the results, it was agreed 85% current use of radio programmes by farmers is an effective and fast means of reporting trending new developments in the agricultural sector within a short period of time in which 60 (60%) strongly agree, 20 (20%) agree while 5 (5%) of the respondent are, neutral to the statement, 10(10%) of the respondent Disagree and 5(5%) of the respondent strongly Disagree with the statement. 




















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION

5.1	SUMMARY 
The research study is based on “ INFLUENCE OF RADIO PROGRAMME IN PROMOTING AGRICULTURAL DEVELOPMENT IN KWARA STATE ( A CASE STUDY OF AGBELOBA PROGRAM ON SOBI FM 101.”.  This research work is divided into five main chapters from chapter one of this study to chapter five, which clearly reviewed some steps and approach for easy presentation of its contents.
[bookmark: _3znysh7]Chapter one is based on the background of the study with emphasis on the correlation between the radio media and human trafficking as a phenomenon. The media role in creating awareness in human trafficking by churning out programs in a dramatised way, extensive reportage on human trafficking and abuse through films, print and broadcast media is a worthwhile venture. The mass media campaign coverage on information few people directly experience and unraveling happenings that relates to this scourge. 
Therefore it is believed that the Nigerian mass media can through their campaign bring about a social change in agricultural development and abuse in Nigeria. The functionalist perspective analysis of farmer emphasizes the acceptance that shared norms and values of the Society from the basis of social order, and that when these norms and values of the society are broken, the individual has committed a crime and so a deviant.It also contains the statement of research problems, research objectives, research question, significance of the study and its limitations with operational definition of key terms.
  Chapter two of this research work explained the conceptual framework which helps in understanding and having more knowledge about the key concept of the study, Finally with the use of development theory and social responsibility theory, it has been proved that Community radio stations can play an important role in disseminating information to farmers on improved farming techniques, seeds, equipment, and pricing to boost agricultural production Since most farmers have not been to school, rural radio acts as a substitute for formal education. Rural radio enables communities to articulate their experiences and to critically examine issues and policies affecting their lives. For example, a community can use the radio to highlight new agricultural policies. Radio programmes cannot grow more food. However, planned radio campaigns complementing face-to-face advice and extension, with administrative and material support available can motivate, can inform, can entertain, can unify and can contribute towards desirable change. It is important not to over-rate the valve of broadcasting or cassette based programmes in the development process and to realise that there is a limit to transmitting demonstrative knowledge through the radio medium. The highest impact which can be obtained is awareness and understanding of problems and inspiration and motivation to action. Thereafter the extension workers of development agencies must take over to ensure positive results. If these two elements can be coordinated properly they will form a very strong instrument to agricultural and rural development.
 

  Chapter three of this research work however contains research methodology adopted in this study, The populations of the study environment which the researcher set out of the study which consists of the adults of the Ilorin metropolis especially those who are knowledgeable in the field of mass communication. This includes both male and female either single, married, divorced or separated, of the selected social media platforms. Sample size is (100), one hundred and sampling techniques which are simple random sampling techniques and the instrument used in the research study was a questionnaire that was administered amidst the sampling size of the population, it also clearly stated the validity and reliability of the instrument and also stated the method of data analysis. 

    Chapter four of this research work explains how the data were gathered and analyzed for proper comprehension. It also contained how the data were presented and the discussion of the research findings.

          Chapter five of this research clearly explained and summarized the whole chapter from one to four and also contained the conclusion and recommendations presented by the researcher.


5.3                         CONCLUSION 
          This research work examined the influence of radio programmes in promoting agricultural development in kwara state ( a case study of agbeloba program on sobi fm 101.  According to this research, Radio has proved to be the most effective media in promoting agriculture and development in rural areas, particularly as a tool for the delivery of quick information. A quasi-experimental study was designed to determine the effectiveness of the radio as an educational media to transfer agricultural information to farmers. It has been seen that The agricultural sector has the potential to shape the landscape, provide benefits such as conservation, guarantee sustainable management of renewable natural resources, preserve biodiversity and contribute to the viability of rural areas development.
Finally with the use of development theory and social responsibility theory, it has been proved that Community radio stations can play an important role in disseminating information to farmers on improved farming techniques, seeds, equipment, and pricing to boost agricultural production Since most farmers have not been to school, rural radio acts as a substitute for formal education. Rural radio enables communities to articulate their experiences and to critically examine issues and policies affecting their lives for example a community can use the radio to highlight new agricultural policies. Radio programmes cannot grow more food. However, planned radio campaigns complementing face-to-face advise and extension, with administrative and material support available can motivate, can inform, can entertain, can unify and can contribute towards desirable change. It is important not to over rate the valve of broadcasting or cassette based programmes in the development process and to realise that there is a limit to transmitting demonstrative knowledge through the radio medium. The highest impact which can be obtained is awareness and understanding of problems and inspiration and motivation to action. Thereafter the extension workers of development agencies must take over to ensure positive results. If these two elements can be coordinated properly they will form a very strong instrument to agricultural and rural development.
5.3      RECOMMENDATION
           These recommendations aim to enhance radio media as maintaining their influence of radio programmes in promoting agricultural development in kwara state ( a case study of agbeloba program on sobi fm 101.

Agricultural radio programmes in indigenous languages should continue to be encouraged to improve farmers’ productivity. These programmes succinctly improve the knowledge gap in farming by providing the audience with practical tips in agriculture for improved productivity. These tips include new farming techniques, details in weather forecasts, competing market prices for farm products, and updates on government policies relating to agriculture.

With the available information sources for the programmes, as discovered by the study, efforts should be made to invite farmers to the programmes to hear from them and encourage their colleagues. This integration allows farmers to share their life experiences, challenges and success stories and promotes a sense of community and learning from peers. It creates a sense of togetherness as farmers watch their co-workers participate in the project and encourage others to engage with the content to drive positive change. Thus, the overall effectiveness of the programmes will be improved.

Various media establishments should revisit issues related to obsolete equipment. To solve this problem, media organisations should invest in modernising their tools to ensure that their programmes stay relevant. Such programmes must be conveyed clearly and professionally to reach a wider audience and increase the reliability of the information provided.

Efforts must also be made to provide funds for the owners’ media establishments to cover agriculture adequately. The media can expand agricultural coverage with appropriate funding to improve project sustainability. Cooperation with agricultural organisations, government support, and private investment can ensure that farmers receive regular, comprehensive updates, which helps increase agricultural production.
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QUESTIONNAIRE
MASS COMMUNICATION DEPARTMENT 
INSTITUTE OF INFORMATION AND 
             			              COMMUNICATION TECHNOLOGY (IICT) 
KWARA STATE POLYTECHNIC, ILORIN
	 			
.
Dear respondent,
I’m HND II student of the above-named Institution and Department presently carrying out a research work with the topic “INFLUENCE OF RADIO PROGRAMME IN PROMOTING AGRICULTURAL DEVELOPMENT IN KWARA STATE ( CASE STUDY OF AGBELOBA PROGRAM ON SOBI FM 101.9)”. You have been selected as one of the respondents for this research work. Kindly assist in answering the following questions objectively as your responses will be treated with absolute anonymity because it is for academic purpose only. Thanks.
	Instruction: please tick (√) the answer you consider appropriate. The questionnaire is in three parts; Section A, B and C.
SECTION A
1.	Gender: Male (  ) Female (  )
2. 	Age: 15 – 20 (  ) 21 – 30 ( ) 31 – 40 ( ) 41 and above (   )
3. 	Marital Status: Married ( ) Single ( ) Divorced ( )
4.	Educational Qualification: SSCE ( ) OND/NCE ( ) BSC/HND ( ) Other ( )
5.	Occupation: Student ( ) Self Employed ( ) Civil Servants ( ) Others (  )
6.	Religion: Islam (  ) Christian ( ) Traditional ( ) Others ( ) 

SECTION B
7.         Which of the broadcast mediums is the most effective way of disseminating agricultural issues to the public? 
A. Magazine(   )  B. Radio (   )  C. Television (    ) D. Newspaper (    )
8. 	How effective is broadcast media in kwara state ? 
       A. Very effective (   ) B. Less effective(   )
9. 	Have you ever heard of AGBELOBA PROGRAM on SOBI FM?  
A. Yes (    ) B. No (    ) 
10.	Are you of the opinion that citizen awareness on better agricultural products may be influenced by high quality of information available to them? 
           A. Yes (  ) B. No  (   )  
11. 	Do you think communication strategies are adopted by the radio media in their media campaign towards agricultural development? A. Yes  (   )  B. No (  ) 
12.     Do online media programmers through different radio show help to increase the sale of indigenous farmers in the state?
A. Yes  (   )  B. No (     )
13.   Did you think radio media campaigns can be a powerful instrument to improve and aid agriculture development in Nigeria?
A. YES    B. NO
SECTION C
KEYS: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}. 
	S/N
	STATEMENT
	SA 
	A
	N
	D
	SD

	14.
	AGBELOBA program on radio media serves as an avenue to educate and sensitize the farmers on how to make use of broadcast media in ilorin kwara state.
	
	
	
	
	

	15. 
	Broadcast media serves as an effective way of persuading and influencing people's behavior on agricultural products.
	 
	
	
	
	

	16..
	Radio programme in kwara state creates an awareness for it's residents during the harvest and market period of each crops.
	
	
	
	
	

	18.
	Public's lack adequate information about agricultural activities. 
	
	
	
	
	

	19.
	The current use of radio programmes by farmers is an effective and fast means of reporting trending new developments in the agricultural sector within a short period of Time.
	
	
	
	
	

	20.
	The high cost of adopting radio media is the reason why indigenous farmers don't patronize them.
	
	
	
	
	






