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ABSTRACT
Climate change poses significant threats to environmental sustainability, public health, and socio-economic development, particularly in developing nations like Nigeria. The media, especially radio, plays a critical role in raising awareness and educating the public on environmental issues. This study examined the role of radio, with a specific focus on Sobi FM, in sensitizing residents of Ilorin Metropolis about climate change. Employing a survey research design, the study utilized structured questionnaires to gather data from 100 purposively selected respondents in Moro Local Government Area. The findings revealed that Sobi FM has been instrumental in disseminating information on climate change, influencing public perception, and promoting behavioral change towards environmental conservation. The study further showed that regular listenership, content relevance, and the use of local languages enhanced message reception and understanding. However, challenges such as limited program airtime and inconsistent follow-up reduced the overall impact. The study concluded that radio remains a powerful tool for climate change communication and recommended increased investment in specialized environmental programming, audience engagement strategies, and partnerships with environmental agencies to enhance message delivery and community action.
Keywords: Climate Change, Radio, Sensitization, Sobi FM, Ilorin Metropolis, Environmental Awareness
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CHAPTER ONE
[bookmark: _Toc199215078]BACKGROUND TO THE STUDY
Climate change has become one of the most pressing global issues of our time, with far-reaching impacts on the environment, economy, and public health. The changing climate, marked by unpredictable weather patterns, rising sea levels, and increased frequency of extreme events such as floods, droughts, and heatwaves, poses significant challenges to communities worldwide (Intergovernmental Panel on Climate Change [IPCC], 2021). Beyond its environmental implications, climate change threatens economic stability, exacerbates social inequalities, and compromises human health through the spread of diseases, food insecurity, and heat-related illnesses.
These challenges are particularly pronounced in developing regions where resources for adaptation and mitigation are scarce, and awareness of climate change is often limited (Adger et al., 2003). Sub-Saharan Africa, for instance, faces compounded vulnerabilities due to heavy reliance on agriculture, limited infrastructure, and a lack of robust climate adaptation frameworks. These realities underscore the urgent need for tailored strategies to raise awareness, foster understanding, and mobilize action on climate-related issues. Effective communication channels play a crucial role in achieving these goals by connecting policymakers, communities, and individuals to the knowledge and tools necessary for combating climate change (O’Brien et al., 2006).
Media plays a pivotal role in disseminating information, shaping public perception, and motivating behavior change. Among various communication platforms, radio remains one of the most powerful tools, especially in regions where access to television, internet, and other digital resources may be limited (McQuail, 2010). Radio’s accessibility, affordability, and wide reach make it an invaluable medium for communicating critical information to diverse audiences, including those in rural and underserved communities (Girard, 2017). According to UNESCO, radio is particularly well-suited for educational purposes, as it allows for the delivery of information in a format that is both engaging and easy to understand.
This is particularly relevant in sub-Saharan Africa, where radio is often the primary source of news and information (Senghor & Toure, 2019). For example, during the 2010 East African drought, community radio stations played a critical role in disseminating early warnings, providing agricultural advice, and sharing stories of resilience. This demonstrates radio’s capacity to not only inform but also empower communities to take proactive measures in the face of climate challenges.
In Ilorin Metropolis, a rapidly urbanizing city in Kwara State, Nigeria, climate change presents a unique set of challenges. Rising temperatures, erratic rainfall patterns, and flooding events increasingly threaten local livelihoods, particularly those dependent on agriculture and informal trade. The need for effective communication strategies to address these issues is therefore critical.
Sobi FM stands out as one of the most prominent local radio stations in Ilorin, offering a range of programming that caters to the diverse interests and needs of the community. Established in 2015, the station has become a household name, known for its engaging talk shows, news segments, and community-focused programs. Given its broad listener base and local influence, Sobi FM holds significant potential to contribute to climate change awareness and education in the region (Sobi FM, 2023). The station’s programming, which is delivered in both English and Yoruba, ensures accessibility to a wide audience, including those with limited formal education.
Radio programming dedicated to climate change can take many forms, from news reports and expert interviews to drama and storytelling. Each format offers unique opportunities to engage listeners and convey complex information in an accessible manner. For example, a program that features farmers sharing their experiences with changing weather patterns can resonate deeply with rural audiences, while expert interviews can provide valuable insights for urban listeners seeking actionable advice.
In the case of Sobi FM, integrating climate-focused content into existing programs could significantly enhance public awareness. For instance, the station’s popular morning show, “Daybreak Ilorin,” could include a weekly segment on climate change, featuring discussions with local experts, government officials, and community leaders. Similarly, the use of interactive formats such as call-ins and text messages would allow listeners to ask questions, share their concerns, and contribute to the conversation, fostering a sense of community involvement.
One of the key factors influencing the effectiveness of climate communication is cultural relevance. Messages that resonate with local beliefs, values, and experiences are more likely to inspire action than those that are perceived as distant or abstract (Servaes & Malikhao, 2010). In the context of Ilorin, traditional storytelling could serve as a powerful tool for conveying climate messages. Stories that draw on Yoruba folklore, for example, could be used to illustrate the importance of environmental stewardship and the consequences of neglecting nature.
Community involvement is another critical component. Sobi FM could organize outreach programs that bring radio discussions into local settings, such as schools, markets, and religious institutions. These programs could include workshops, live broadcasts, and interactive sessions designed to educate participants about climate change and its impacts. By creating spaces for dialogue and collaboration, Sobi FM can help build a sense of shared responsibility and collective action.
The role of partnerships cannot be overstated in enhancing the impact of climate communication. Collaborations between media outlets, government agencies, non-governmental organizations (NGOs), and educational institutions can amplify efforts to raise awareness and drive change. For instance, Sobi FM could partner with the Kwara State Ministry of Environment to disseminate information about government initiatives, such as tree-planting campaigns or flood mitigation projects. Similarly, partnerships with NGOs like Climate Action Nigeria could provide the station with access to expert resources, training, and funding for specialized programming.
Educational institutions also represent valuable partners. By working with schools and universities, Sobi FM could develop youth-focused programs that teach the next generation about the science of climate change and the importance of sustainable practices. Such initiatives could include radio drama competitions, environmental debates, and climate-themed essay contests, all of which would engage young people in meaningful ways.
Despite its potential, Sobi FM faces several challenges in its efforts to promote climate awareness. Limited funding, for example, can constrain the station’s ability to produce high-quality content and reach a wider audience. Additionally, the complex nature of climate change can make it difficult to convey key messages in a way that is both accurate and understandable to non-expert audiences.
However, these challenges also present opportunities for innovation. For instance, the station could explore the use of mobile technology to complement its radio broadcasts. By sending climate-related updates, tips, and alerts via SMS or WhatsApp, Sobi FM could extend its reach and engage listeners on multiple platforms. Similarly, the station could leverage social media to share short videos, infographics, and live-streamed discussions, thereby attracting a younger, tech-savvy audience.
Examining successful examples of climate communication can provide valuable insights for Sobi FM. One notable case is Radio Namlolwe in Kenya, which launched a program called “Climate Resilience Radio” to educate listeners about climate-smart agriculture. Through a combination of expert interviews, call-in segments, and on-the-ground reporting, the program helped farmers adopt practices that increased their productivity while reducing their environmental impact.
Another example is All India Radio’s “Green Earth” campaign, which used drama and storytelling to highlight the effects of deforestation and pollution. By incorporating local languages and cultural references, the campaign succeeded in reaching millions of listeners and inspiring widespread community action. 
This study seeks to explore the role of Sobi FM in sensitizing the people of Ilorin about climate change, focusing on how effectively the station communicates critical information related to climate change, its impact on local ecosystems and livelihoods, and the importance of sustainable environmental practices. By assessing the station’s ability to promote climate-conscious behaviors, encourage public engagement, and mobilize local actions, this research aims to contribute valuable insights into the effectiveness of traditional media in fostering environmental awareness and driving climate action in developing regions.
Understanding how radio, specifically Sobi FM, can be leveraged for climate change communication can inform strategies to improve climate sensitization efforts and build a more informed and resilient community. Ultimately, this study aspires to highlight the potential of media as a transformative force in addressing one of the most critical challenges of the 21st century. Through a combination of innovative programming, community involvement, and strategic partnerships, Sobi FM can play a pivotal role in shaping a sustainable future for Ilorin and beyond.
[bookmark: _Toc199215079]STATEMENT OF THE PROBLEM
Despite increasing awareness of climate change globally, many communities in Nigeria, including Ilorin, still lack adequate understanding of the issue and its local impact. This knowledge gap can hinder effective community action and adaptation strategies, potentially exacerbating the effects of climate change on the environment and local livelihoods. While radio is accessible to a vast majority of people in Ilorin, the extent to which it is used to educate the public about climate change remains uncertain. Sobi FM, as a leading radio station in Ilorin, has a unique opportunity to drive public sensitization on climate issues, yet its effectiveness in achieving this has not been adequately studied.
This study addresses the problem of inadequate public awareness about climate change in Ilorin and assesses how Sobi FM contributes to climate change education and behavioral change in the metropolis. The findings are expected to highlight the challenges and opportunities faced by radio stations in promoting environmental awareness and offer insights for improving climate communication through radio.
[bookmark: _Toc199215080]RESEARCH OBJECTIVES
1. To assess the role of Sobi FM in raising awareness of climate change among residents of Ilorin Metropolis.
2. To evaluate the effectiveness of Sobi FM’s programming in influencing listeners’ understanding and attitudes toward climate change.
3. To identify the challenges faced by Sobi FM in disseminating climate change information and recommend strategies to enhance its climate sensitization efforts.
[bookmark: _Toc199215081]RESEARCH QUESTIONS
1. What role does Sobi FM play in raising awareness of climate change in Ilorin Metropolis?
2. How effective is Sobi FM in influencing listeners’ understanding and attitudes toward climate change?
3. What are the challenges faced by Sobi FM in communicating climate change information, and how can these be addressed?
[bookmark: _Toc199215082]SIGNIFICANCE OF THE STUDY
This study is significant in several ways. Firstly, it provides insights into the effectiveness of radio, specifically Sobi FM, as a tool for climate change sensitization in Ilorin. By evaluating how radio programming impacts public knowledge and attitudes toward climate change, this research can guide future communication strategies to enhance community awareness and foster climate-friendly behaviors. Additionally, the study addresses a critical knowledge gap on local climate communication in Nigeria, offering a model that can be replicated by other radio stations in the country. The research also has implications for policymakers and environmental organizations, as it highlights the potential of local radio as a partner in climate action and public education campaigns.
[bookmark: _Toc199215083]SCOPE OF THE STUDY
This study focuses on the role of Sobi FM in sensitizing residents of Ilorin Metropolis about climate change. Geographically, the research is confined to Ilorin, the capital city of Kwara State, with particular attention to Sobi FM’s broadcast area and audience reach. The study will analyze programs aired by Sobi FM that address climate-related issues, focusing on content, presentation style, and listener engagement. Additionally, the study will collect data on listener perceptions and understanding of climate change topics discussed on Sobi FM. The research will not cover other media outlets or examine Sobi FM’s non-climate-related content.
[bookmark: _Toc199215084]DEFINITION OF TERMS 
1. Climate Change: A long-term change in the average weather patterns over a significant period, particularly in temperature, precipitation, and other atmospheric conditions, often caused by human activities such as deforestation, pollution, and burning fossil fuels.
2. Role: The function or responsibility that an entity, such as radio, plays in a specific context or situation.
3. Radio: A medium of communication that transmits audio signals through electromagnetic waves, used for broadcasting information, entertainment, and education to a wide audience.
4. Sensitization: The process of making people more aware of or responsive to an issue, often to inspire action or change.
5. Ilorin Metropolis: The urban area and its surrounding regions, specifically the city of Ilorin, which is the capital of Kwara State in Nigeria.
6. Sobi FM: A local radio station in Ilorin, Kwara State, serving as a case study for the research on radio’s role in sensitizing the public about climate change.
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2.1. CONCEPTION FRAMEWORK 
[bookmark: _Toc199215087]2.1.1. Climate Change Awareness and Education: Overview of Public Understanding and Knowledge Gaps
The global issue of climate change has gained significant attention over the past few decades. Despite this, the public understanding of climate change remains uneven, with knowledge gaps observed across different regions, demographics, and mediums. Climate change awareness and education are essential to fostering informed communities capable of adapting to and mitigating its impacts.
1. Public Understanding of Climate Change Research has shown that while general awareness of climate change is increasing, public understanding remains limited, particularly in low and middle-income countries. Studies highlight that many people are aware of the term “climate change” but lack a clear understanding of its causes, consequences, and necessary actions (Leiserowitz et al., 2006). In some cases, climate change is viewed as a distant problem, affecting only other parts of the world, rather than an immediate threat.
There is significant variation in understanding based on age, education level, and access to information sources. While people generally understand the broad concepts of climate change, many struggle with grasping the scientific principles underlying it, such as the greenhouse effect and carbon emissions (Hine et al., 2014).
Misinformation, especially in regions with limited access to accurate resources, contributes to confusion and skepticism about climate change (Brulle et al., 2012).
2. Knowledge Gaps Knowledge gaps about climate change stem from several factors, including the complexity of the science involved, the media’s portrayal of the issue, and the political and economic barriers to comprehensive climate education.
Scientific Understanding: Many people fail to connect their everyday activities (such as energy consumption, waste production, and transportation) with broader environmental consequences. This lack of connection leads to inadequate personal action in combating climate change (O’Neill & Nicholson-Cole, 2009).
Local and Regional Impact: A large portion of the population is unaware of the specific impacts of climate change on their local environments. This gap hinders the development of localized adaptation and mitigation strategies (Feldman et al., 2014).
Climate Change Solutions: There is also a lack of widespread knowledge about practical solutions and actions that can be taken at the individual, community, and government levels to address climate change (Pahl et al., 2014). People may be aware of the problem but feel powerless due to a lack of understanding of how they can contribute to solutions.
3. Role of Media in Bridging Knowledge Gaps Media plays a pivotal role in shaping public understanding of climate change. Radio, television, and digital platforms serve as primary sources of information for many, especially in areas where access to formal education on environmental issues may be limited. However, media coverage often fails to present climate change in ways that foster meaningful public engagement or understanding (Nisbet & Kotcher, 2009). The use of sensationalized headlines and complex jargon may alienate the audience, leading to misunderstandings and a lack of urgency.
Radio, in particular, has proven to be an effective tool for climate change education and awareness, especially in local contexts. In regions like Ilorin, Kwara State, radio stations like Sobi FM serve as accessible platforms for delivering climate-related information, reaching a wide audience with diverse levels of knowledge and engagement.
4. Effective Climate Change Education Strategies To improve public understanding and address knowledge gaps, effective climate change education strategies are necessary. These strategies should aim to:
Despite the increasing awareness of climate change, significant gaps in understanding persist. Bridging these gaps requires a concerted effort in improving climate change education, particularly through accessible and engaging media like radio. Radio stations, especially in local contexts like Ilorin, have the potential to raise awareness and educate the public, empowering them to take action toward mitigating the effects of climate change.
[bookmark: _Toc199215088]2.1. 2. Role of Media in Climate Communication: The General Impact of Various Media Channels
The media plays a pivotal role in shaping public perceptions and understanding of climate change, influencing both individual behavior and public policy. Various media channels, including television, radio, print, and digital platforms, each contribute differently to climate communication.
1. Television remains one of the most influential media formats due to its broad reach and emotional impact. Documentaries and news programs effectively use visuals to highlight the consequences of climate change, such as extreme weather events, rising sea levels, and the loss of biodiversity. The visual nature of television can create emotional engagement, which drives public concern and may influence policymakers. Coverage of climate-related disasters can raise the visibility of climate change, leading to heightened public demand for action (Moser, 2010). Additionally, television helps shape public attitudes and can influence governmental policies, especially when issues like climate change receive widespread media attention (Corner & Clarke, 2017).
2. Radio, particularly community-based radio, plays a vital role in areas with limited access to other media, such as rural regions or low-income communities. Radio’s broad accessibility, low cost, and ability to facilitate interactive communication make it an ideal tool for climate education and awareness. In regions like Ilorin, Kwara State, local radio stations like Sobi FM can engage diverse audiences through discussions, interviews, and call-in programs. These stations offer localized information that can highlight the specific impacts of climate change on local communities and provide practical solutions. Research shows that radio can be an effective means of engaging listeners and raising awareness, especially when it features direct participation from the audience (Lorenzoni et al., 2007). Radio also allows for the dissemination of climate change messages tailored to local contexts, making the information more relevant and actionable (Dunlap & Brulle, 2015).
3. Print media, including newspapers and magazines, remains a significant medium for providing in-depth coverage of climate change. Print outlets can offer investigative reports, expert opinions, and feature articles that explain the science behind climate change, its consequences, and potential solutions. Studies have shown that print media can influence long-term public opinion and contribute to policy discussions (Nisbet & Mooney, 2007). By regularly covering climate change, newspapers help keep the issue in the public eye and encourage discourse on necessary actions. Additionally, print media is able to offer a more detailed, researched perspective on complex topics, thereby enhancing public understanding of climate science (Nisbet & Mooney, 2007).
4. The rise of digital media, including social media platforms, websites, and blogs, has revolutionized climate communication. Social media allows for rapid dissemination of climate-related news, enabling individuals to engage with climate change discussions in real time. These platforms also facilitate activism and collective action by making it easier for users to share information, participate in campaigns, and advocate for policy changes. While social media offers a wide reach and instant engagement, it also comes with the challenge of misinformation, which can undermine public understanding of climate change. Studies have shown that social media can contribute to both the spread of accurate information and the proliferation of climate change denial (Lewandowsky et al., 2017). Despite this, social media’s interactive nature enables users to exchange ideas, share personal experiences, and participate in climate activism (Elliott et al., 2017). Websites and blogs, on the other hand, serve as important platforms for climate education, offering detailed analyses and expert opinions on climate change, which can serve as reliable sources for those seeking more comprehensive information (Gifford, 2011).
5. Podcasts and webinars are increasingly becoming popular tools for delivering in-depth discussions on climate change. These platforms often feature experts and activists who provide valuable insights on climate science, policy, and solutions. They allow for more personalized engagement, as listeners can access content at their convenience. Research suggests that podcasts and webinars contribute to building niche communities around climate change, encouraging ongoing discussions and greater awareness (Stoknes, 2015).
Each media channel has unique strengths in climate communication. While traditional media such as television, radio, and print provide essential information and emotional engagement, digital platforms like social media and podcasts offer opportunities for immediate, interactive communication and activism. However, one of the ongoing challenges for climate communicators is ensuring that these channels convey accurate, science-based information to foster genuine understanding and spur meaningful public action against climate change. The impact of media on climate communication depends not only on the medium used but also on how effectively it engages audiences and encourages informed participation.
[bookmark: _Toc199215089]2.1.3. Effectiveness of Radio in Public Sensitization: Unique Characteristics of Radio as a Medium
Radio plays a critical role in public sensitization, particularly in areas with limited access to digital media. It offers distinct advantages that make it especially effective in communicating important issues such as climate change, public health, and community development. These unique characteristics of radio make it a powerful tool for education and awareness, especially in regions where other forms of media might not be as accessible.
1. Accessibility and Affordability
Radio is one of the most accessible and affordable forms of media, especially in rural and remote areas. Unlike television or digital platforms, which often require expensive equipment or reliable internet access, radio can be received with a simple, inexpensive radio receiver. This makes it especially valuable in areas where people may not have the financial resources to access more advanced technologies or reliable internet. This accessibility ensures that information can reach a broad segment of the population, regardless of their economic status or geographic location (Harrison & Healy, 2008).
2. Wide Reach and Localized Content
Radio has the ability to reach large audiences, often surpassing the reach of other media in remote areas. Local radio stations are particularly important in providing localized content tailored to the specific needs of communities. This is especially beneficial for issues like climate change, where local contexts (e.g., agricultural practices, weather patterns) play a significant role in how the community perceives and is affected by environmental changes. Localized programming can address community-specific concerns and provide practical, culturally relevant solutions. For example, radio programs can highlight climate adaptation strategies that are specific to a region’s farming practices, thus making the message more relatable and actionable (Sewell et al., 2007).
3. Simplicity and Clarity of Communication
Radio allows for the clear, simple communication of complex issues. Climate change and other environmental topics can be difficult to understand, but radio provides an opportunity to break down these issues into accessible language, using storytelling, interviews with experts, and community voices to ensure comprehension. Radio’s ability to simplify and explain complex topics increases its effectiveness in educating the public. Programs can use storytelling techniques to engage listeners, making the information more memorable and impactful (Harrison & Healy, 2008).
4. Immediacy and Real-Time Engagement
Radio has the unique ability to provide real-time information and updates. This characteristic is crucial during emergencies or when there are immediate needs for public awareness, such as warnings about extreme weather events, environmental hazards, or urgent health information.  The real-time nature of radio broadcasts ensures that listeners receive up-to-date information quickly, which is essential for timely action, particularly in crisis situations like flooding or droughts (Sewell et al., 2007).
5. Interactive Nature
Radio is inherently interactive, especially with formats that encourage listener participation, such as call-in shows, feedback segments, and community-driven content. This interactivity helps to engage audiences, allowing them to voice their concerns, ask questions, and even share their personal experiences. This creates a sense of involvement and community around the topic being discussed, making listeners more likely to adopt new behaviors or spread awareness. Interactive programs allow the audience to feel that they have a stake in the issue, which can foster greater community involvement and action. For example, listeners might participate in climate awareness campaigns or adopt more sustainable practices after hearing about them in a radio program (Lodge & Williams, 2015).
6. Emotional Appeal
Radio has a unique capacity to connect with listeners on an emotional level. The human voice, tone, and inflection used by radio hosts can evoke empathy, urgency, and concern about an issue. This emotional appeal is important in sensitizing the public about pressing issues like climate change, which can seem abstract or distant without a personal connection. Emotional appeal can drive behavior change by making listeners feel personally affected by the issue. For instance, a radio segment highlighting how climate change is impacting local communities can make listeners more likely to take action in their own lives (Harrison & Healy, 2008).
7. Constant Availability and Consistency
Radio broadcasts are available 24/7, ensuring that listeners can tune in at any time of day. This constant availability means that radio can provide a consistent stream of information, which is essential for ongoing public sensitization. Whether during peak hours or off-peak times, radio has the ability to reach audiences consistently and repeatedly, reinforcing key messages about important topics. The regular and consistent delivery of messages ensures that climate change and other critical issues stay in the public’s consciousness, promoting long-term behavior change and continued engagement (Sewell et al., 2007).
8. Cultural Relevance and Trust
Radio has long been a trusted source of information in many communities. In places where radio is a primary medium for news and entertainment, people often have a deep trust in the messages broadcast. This trust is crucial when attempting to raise awareness about significant issues like climate change, as people are more likely to act on information they trust. Radio’s established role as a trusted media source strengthens its effectiveness in spreading climate change awareness, especially when local communities are involved in the programming. Trust helps build a deeper connection to the message, encouraging action based on the information shared (Lodge & Williams, 2015).
Conclusion 
Radio’s unique characteristics, such as accessibility, affordability, immediacy, and interactivity, make it an invaluable tool for public sensitization, particularly in areas with limited access to digital media. Its ability to provide localized content, simplify complex issues, and engage listeners emotionally and interactively makes radio particularly effective for raising awareness about climate change and other critical issues. By leveraging these strengths, radio can play a central role in educating the public, fostering community engagement, and promoting behavior change.
[bookmark: _Toc199215090]2.1.4. Local Radio Stations and Community Engagement: The Importance of Local Radio (such as Sobi FM) in Fostering Community-Focused Conversations on Climate Issues
Local radio stations, such as Sobi FM in Ilorin Metropolis, serve as powerful platforms for fostering community-focused conversations, especially on critical issues like climate change. These stations are uniquely positioned to bridge the gap between global environmental challenges and local community realities by tailoring messages to the specific needs, values, and cultural contexts of their listeners. By focusing on local issues, local radio stations can help communities better understand and engage with broader environmental problems (Sewell et al., 2007).
1. Localized Content for Relevance
One of the key strengths of local radio stations is their ability to provide content that resonates with the specific concerns of local communities. Sobi FM, for example, can tailor its programming to discuss climate change in terms that are relevant to the people of Ilorin, Kwara State, and its surroundings. By focusing on local environmental issues, such as seasonal flooding, desertification, or water scarcity, local stations can engage audiences more effectively than national media outlets that may not focus on community-specific challenges (Sewell et al., 2007).
Impact: Local radio stations make global issues like climate change more tangible by relating them to everyday experiences and local environmental concerns, which increases public understanding and motivates action (Sewell et al., 2007).
2. Building Trust within the Community
Local radio stations often hold a trusted position within communities, as they are seen as closer and more relatable than larger, national broadcasters. This trust is particularly important in climate change communication, where public skepticism can be a barrier to accepting scientific information. Stations like Sobi FM can build credibility by involving local experts, community leaders, and residents in discussions, making climate change more credible and relatable to listeners (Lodge & Williams, 2015).
The trusted relationship between local radio stations and their audiences helps increase the effectiveness of climate change messaging, encouraging listeners to adopt environmentally conscious behaviors and support local climate policies (Lodge & Williams, 2015).
3. Facilitating Interactive Engagement
Local radio stations provide interactive platforms where listeners can engage directly with the content, ask questions, share personal experiences, and participate in debates. This is especially valuable for climate change education, as it allows for two-way communication rather than one-sided broadcasts. For instance, call-in programs or interviews with local experts can encourage active participation, fostering a deeper sense of ownership over the issue (Harrison & Healy, 2008).
 By allowing listeners to interact with programs, radio stations can address specific concerns, dispel myths, and enhance the understanding of climate change impacts and solutions at the community level (Harrison & Healy, 2008).
4. Promoting Local Action and Advocacy
Local radio stations like Sobi FM can play a central role in promoting local environmental initiatives, such as tree planting, waste reduction, and sustainable agricultural practices. By creating a platform for these initiatives, local stations can encourage grassroots movements and amplify the voices of local environmental advocates. This can be particularly important for tackling climate change at the community level, where localized actions often have a significant impact (Sewell et al., 2007).
Local radio stations can help mobilize communities to take action on climate change by highlighting local environmental successes, providing information on how individuals can get involved, and advocating for sustainable practices (Sewell et al., 2007).
5. Raising Awareness of Climate Change Impacts
Local radio stations are effective in raising awareness about the specific impacts of climate change on a region. By discussing how changes in weather patterns, temperature fluctuations, or extreme events like floods or droughts affect local agriculture, health, and livelihoods, local radio can make climate change a more immediate and personal concern for its listeners (Lodge & Williams, 2015).
 Raising awareness of local climate impacts encourages community members to take action in ways that national campaigns might not. For instance, a program about the effects of drought on local water supply could lead to community-driven conservation efforts or support for local policy changes (Lodge & Williams, 2015).
6. Cultural Relevance in Communication
Local radio stations often use culturally relevant formats to communicate messages, such as music, local dialects, storytelling, or proverbs. This approach helps make climate change information more relatable and ensures it resonates with diverse audience groups, including those who might not speak mainstream languages or follow formal educational systems. Local radio, therefore, becomes an essential tool for inclusive and accessible climate change education (Sewell et al., 2007).
Culturally relevant communication ensures that climate change messages are accessible and meaningful to all members of the community, regardless of education or language barriers (Sewell et al., 2007).
7. Creating a Platform for Collaborative Efforts
Local radio stations can act as facilitators for collaboration among different sectors, including government, local businesses, environmental NGOs, and citizens. Through panel discussions, interviews, and community events broadcast on the radio, these stations can bring various stakeholders together to discuss local climate issues and solutions, fostering a sense of collective responsibility (Harrison & Healy, 2008).
Collaborative efforts supported by local radio can lead to more comprehensive and sustained climate action, as different stakeholders, including the public, government, and private sector, work together towards shared goals (Harrison & Healy, 2008).
Conclusion
Local radio stations like Sobi FM play an essential role in fostering community-focused conversations about climate change. Their ability to provide localized, culturally relevant content, build trust, facilitate interactive engagement, and promote local action makes them an indispensable tool for climate change communication. By tailoring messages to the unique needs of local communities, local radio stations can not only raise awareness about climate change but also inspire practical solutions and sustainable behaviors that are grounded in the specific realities of the region.
[bookmark: _Toc199215091]2.1.5. Audience Reach and Influence of Radio: The Scope and Impact of Radio on Listener Behavior and Attitudes in Specific Regions
Radio has long been recognized as a powerful medium for reaching large and diverse audiences, especially in regions where other forms of media, such as television and the internet, may not be as widely accessible. Its reach and influence on listener behavior and attitudes, particularly in relation to climate change, have been extensively documented, showing both its effectiveness and limitations in shaping public perceptions and encouraging behavior change.
1. Wide Reach Across Demographics
Radio’s ability to reach a broad spectrum of the population, including rural and underserved communities, makes it one of the most significant communication tools in many regions. In areas with limited internet access, radio remains a primary source of information for people from diverse backgrounds, including low-income, illiterate, and elderly populations. This wide reach enables radio to inform and influence listeners from various demographic groups (Harrison & Healy, 2008).
 By delivering climate change messages to a wide audience, radio can effectively increase awareness and influence attitudes toward climate action across different segments of society (Lodge & Williams, 2015).
2. Radio’s Influence on Behavior and Attitudes
Research has shown that radio can be an influential tool in changing behaviors and attitudes, especially when combined with compelling content and local relevance. Programs that highlight practical actions, such as sustainable farming practices or energy conservation, can directly affect listeners’ daily habits. Local radio’s ability to use culturally relevant formats, including storytelling and community engagement, strengthens its potential for influencing behavior (Sewell et al., 2007).
 Radio’s influence on listener behavior is especially pronounced when the content is tailored to the community’s specific environmental and socio-economic conditions, leading to more sustainable behaviors and increased community participation in climate change mitigation (Harrison & Healy, 2008).
3. Enhanced Community Involvement and Advocacy
Radio has the power to not only inform but also engage communities in active discussions about climate change. By offering platforms for community leaders, experts, and citizens to discuss issues openly, local radio stations promote a sense of collective responsibility and empower communities to take action. This fosters greater involvement in climate advocacy, including participating in local environmental policies, supporting conservation initiatives, and changing consumption patterns (Lodge & Williams, 2015).
The active involvement of communities in climate discourse, facilitated by radio, can contribute to more effective local climate strategies and enhance the social capital needed for sustained environmental action (Sewell et al., 2007).
2.1.6. Challenges in Climate Change Communication through Radio
While radio is a highly effective medium for climate change communication, it faces several challenges in effectively conveying the urgency and complexity of environmental issues. These challenges can limit the potential of radio to create lasting behavior change and fully engage audiences in climate action.
1. Limited Time and Content Complexity
Radio programs often have limited airtime, which can constrain the depth and complexity of information presented. Climate change, being a multifaceted and often complex issue, requires extensive explanation to be fully understood. Radio broadcasts may oversimplify or omit key scientific details, potentially leaving listeners with an incomplete understanding of the issue. The need to balance brevity with accuracy can undermine the effectiveness of climate change communication. A lack of depth in coverage may result in the public not fully grasping the urgency or implications of climate change (Lodge & Williams, 2015).
2. Audience Fatigue and Apathy
With continuous media coverage of climate change, audiences may experience fatigue or apathy. Repeated messages about environmental crises, especially if they are not accompanied by solutions or actionable steps, can lead to disengagement or desensitization. This challenge is particularly notable when the same message is delivered repeatedly without new angles or community involvement (Sewell et al., 2007).
Climate change messages may lose their effectiveness over time if they do not evolve or offer tangible solutions. This can result in diminished listener engagement and reduced impact on behavior change (Harrison & Healy, 2008). 
3. Cultural and Linguistic Barriers
Effective climate change communication requires that messages be accessible to diverse audience groups, including those who may not speak the national language or have a formal education. Local radio stations, while often delivering content in local dialects, may still face challenges in making scientific concepts understandable to all listeners. Additionally, cultural perceptions of climate change may vary, and certain communities may not view it as an urgent issue.
Cultural and linguistic barriers can hinder the effective communication of climate change messages, limiting their reach and effectiveness, especially in multilingual and multicultural regions (Sewell et al., 2007).
4. Limited Resources and Expertise
Local radio stations, particularly in developing regions, may lack the necessary resources, expertise, or funding to produce high-quality, informative, and engaging climate change content. This can result in a reliance on generic or poorly researched programming that may not resonate with local audiences or effectively communicate the complexities of climate science. Limited resources can undermine the quality of climate change messaging, making it harder for radio stations to effectively engage listeners and foster behavior change (Lodge & Williams, 2015).
5. Competing Priorities and Media Fragmentation
In many regions, radio stations must compete with other forms of media for audience attention, including digital platforms, television, and print. With the rise of digital media and social media platforms, traditional radio faces challenges in maintaining its relevance, particularly in urban areas where younger, tech-savvy audiences may prefer online content. The competition from other media outlets can reduce the influence of radio in reaching the target audience, especially if radio programs do not innovate or adapt to new forms of content delivery (Harrison & Healy, 2008). 
Conclusion
While local radio stations like Sobi FM offer immense potential for climate change communication, they face several challenges that can limit their effectiveness. Addressing issues such as content complexity, audience fatigue, cultural barriers, resource constraints, and media competition is essential for maximizing radio’s impact on public understanding and behavior regarding climate change. Despite these challenges, radio remains a vital tool for fostering community engagement and influencing attitudes and behaviors toward climate action.
[bookmark: _Toc199215092]2.2. THEORETICAL REVIEW
[bookmark: _Toc199215093]Agenda-Setting Theory
The agenda-Setting Theory, proposed by Maxwell McCombs and Donald Shaw in 1972, posits that the media has a significant role in influencing public perception by determining which issues are considered important. In the context of climate change, radio stations like Sobi FM play a pivotal role in shaping the public’s understanding of environmental issues by frequently discussing them. By prioritizing climate change topics in their programming, these stations can elevate the issue’s visibility and urgency, thereby influencing listeners’ perceptions of its importance and relevance to their daily lives. This theory suggests that the more a topic is covered by media, the more the public perceives it as a critical issue (McCombs & Shaw, 1972).
Impact on Climate Change Communication: Radio stations like Sobi FM have the power to set the agenda on climate change by continuously broadcasting information, expert interviews, and discussions related to environmental issues. This constant focus can raise awareness, increase the urgency with which people view climate-related topics, and prompt greater involvement in climate-conscious actions. As a result, media can play an instrumental role in mobilizing the public and policymakers to prioritize climate action (McCombs & Shaw, 1972).
[bookmark: _Toc199215094]Diffusion of Innovations Theory
The Diffusion of Innovations Theory, developed by Everett Rogers in 1962, explains how new ideas, behaviors, or technologies spread within a population over time. The theory identifies five stages in the adoption process: knowledge, persuasion, decision, implementation, and confirmation. Media plays a critical role in this diffusion process, especially by presenting new information that influences individuals’ attitudes and behaviors. Radio, with its broad reach, is an ideal medium for disseminating new ideas, particularly in communities where other communication channels may not be as effective or accessible. By broadcasting climate adaptation practices, sustainability tips, and success stories, radio can encourage the adoption of environmentally friendly behaviors, such as energy conservation, waste management, and sustainable farming practices.
Impact on Climate Change Adaptation: In communities where climate change awareness and practices are still evolving, radio serves as a bridge for introducing new environmental ideas. By reaching a wide and diverse audience, radio can influence individuals in the knowledge stage, leading them to explore and adopt new behaviors that support climate resilience. Furthermore, community-based programs and local climate champions promoted on radio can significantly accelerate the diffusion of climate-conscious practices, fostering collective action at the local level (Rogers, 1962).
[bookmark: _Toc199215095]EMPIRICAL REVIEW
Empirical research consistently highlights the significant role radio plays in raising awareness about climate change, particularly in regions with limited access to digital and visual media. Several studies have underscored the importance of radio as a tool for environmental education, advocacy, and community mobilization, emphasizing its unique ability to connect with diverse audiences in both urban and rural settings.
Research conducted across various African countries illustrates how radio stations serve as vital platforms for disseminating climate-related information. For instance, Ogundeji (2021) found that radio programs focusing on environmental issues were instrumental in improving public understanding of climate change in Nigeria. These programs often addressed topics such as sustainable farming practices, the dangers of deforestation, and methods for reducing carbon footprints. The localized nature of these broadcasts ensured that the content was relevant to the audience, enabling listeners to grasp the immediate impact of climate change on their livelihoods.
In another study, Adane and Gecho (2020) explored the role of community radio in Ethiopia, finding that radio programs on climate-smart agriculture significantly influenced farmers’ adoption of sustainable practices. These programs not only provided practical advice on adapting to changing weather patterns but also included testimonials from local farmers who had successfully implemented climate-resilient techniques. This peer-to-peer learning approach enhanced the credibility of the broadcasts and encouraged widespread adoption of recommended practices.
Radio’s effectiveness is particularly evident in regions where access to digital media is constrained. Gillwald (2019) emphasized that radio remains a trusted and accessible source of information, especially in rural areas where internet and television penetration are low. This trust is rooted in the medium’s long-standing presence and its ability to deliver content in local languages. Studies in Kenya and Uganda have shown that radio programs tailored to address issues such as drought management and deforestation resonate deeply with rural communities. The use of vernacular languages and culturally relevant narratives makes these programs more relatable and effective in driving behavior change.
Similarly, research by Yusuf et al. (2021) in northern Nigeria found that radio was the primary source of climate-related information for over 70% of rural households surveyed. These households reported that radio programs had improved their understanding of climate risks and equipped them with strategies to mitigate these risks, such as water conservation techniques and crop diversification.
Surveys conducted among radio listeners have provided valuable insights into the medium’s impact on climate change awareness. Smith and Lindenfeld (2020) analyzed survey data from community radio stations in India and Africa, revealing that over 60% of listeners reported increased environmental consciousness after engaging with climate-focused programs. The surveys also showed a direct correlation between exposure to these programs and the likelihood of taking specific actions, such as planting trees, reducing waste, or participating in community clean-up initiatives.
In a similar vein, research conducted by Apata and Ejemeyovwi (2019) in southern Nigeria used surveys to assess the effectiveness of environmental radio campaigns. The study found that listeners retained key messages about climate change, with 45% of respondents indicating that they had changed their agricultural practices based on the advice provided through radio programs. These findings highlight the importance of audience feedback in refining content and ensuring that programs address the most pressing local concerns.
Despite its potential, several challenges can hinder the effectiveness of radio as a tool for climate change communication. A recurring issue is the limited funding available to many local radio stations, which restricts their ability to produce high-quality, impactful content. Arulogun and Ifediora (2018) noted that a lack of resources often results in poorly researched programs that fail to engage audiences or convey accurate information. For instance, some stations rely on generalist presenters who may lack the expertise to explain complex climate science, leading to misunderstandings or misinformation.
Another challenge lies in the lack of audience segmentation. According to Bello et al. (2020), many radio programs adopt a one-size-fits-all approach, neglecting the diverse needs and interests of their listeners. This can result in content that fails to resonate with specific groups, such as women, youth, or marginalized communities. Addressing this challenge requires radio stations to conduct audience research and tailor their programming to meet the unique needs of different demographic groups.
Several case studies highlight how radio stations have successfully navigated these challenges to deliver impactful climate change programming. In Tanzania, a community radio station launched a series focused on climate-smart agriculture, targeting smallholder farmers. The programs featured expert advice, weather forecasts, and success stories from local farmers who had adopted sustainable practices. A post-program survey revealed that 68% of listeners had implemented at least one recommended practice, such as planting drought-resistant crops or using organic fertilizers (Mhando & Msuya, 2018).
Similarly, Radio Namlolwe in Kenya implemented a “Climate Resilience Radio” initiative focused on educating listeners about the impacts of climate change and strategies for adaptation. The station used a combination of drama, expert interviews, and interactive segments to engage audiences. The program’s emphasis on real-life stories and practical solutions helped to demystify climate science and encouraged community participation in environmental conservation efforts (Mutiso, 2020).
In India, All India Radio launched the “Green Earth” campaign to raise awareness about deforestation and pollution. By using storytelling and local folklore, the campaign effectively conveyed the importance of environmental conservation to a broad audience. The inclusion of interactive segments, such as quiz shows and call-ins, further enhanced listener engagement and retention of key messages (Sharma & Singh, 2019).
To maximize the potential of radio in climate change communication, several strategies can be implemented. Providing specialized training for radio presenters and producers can enhance their ability to communicate complex climate issues effectively. Workshops and partnerships with environmental organizations can equip broadcasters with the knowledge and tools needed to create engaging and informative content.
Conducting regular audience surveys and focus groups can help radio stations understand the needs and preferences of their listeners. This feedback can be used to design programs that are both relevant and impactful. Integrating mobile technology and social media into radio campaigns can extend their reach and foster greater interaction with listeners. For example, stations can use SMS to share climate tips or create WhatsApp groups for real-time discussions.
Collaborations with government agencies, NGOs, and academic institutions can provide radio stations with access to resources, expertise, and funding. These partnerships can also facilitate the development of joint campaigns and community outreach initiatives.
Empirical studies affirm that radio is a powerful medium for raising climate change awareness and motivating positive environmental action. Its accessibility, local relevance, and ability to engage diverse audiences make it particularly effective in rural and semi-urban areas. However, challenges such as limited resources, lack of expertise, and inadequate audience segmentation must be addressed to fully realize its potential. By investing in training, leveraging technology, and fostering partnerships, radio stations can enhance their capacity to deliver impactful climate change programming.
Through sustained efforts and strategic improvements, radio can continue to serve as a vital agent of change, empowering communities to confront the challenges of climate change and build a more sustainable future.



















[bookmark: _Toc199215096]CHAPTER THREE
[bookmark: _Toc199215097]RESEARCH METHODOLOGY
[bookmark: _Toc199215098]3.0 Introduction
This chapter discussed the research methodology, outlining the approach that was taken to investigate the role of radio in sensitizing the public about climate change in Ilorin Metropolis. Research methodology was crucial as it served as a blueprint for how the research was conducted and provided a basis for interpreting the results.
The study employed a survey method, utilizing questionnaires to gather the opinions of residents in Ilorin on the impact of radio programs, particularly from Sobi FM, in raising awareness about climate change and its effects. The questionnaire was designed in both structured and unstructured formats to allow a comprehensive understanding of the audience’s perception of these media campaigns.
[bookmark: _Toc199215099]3.1 Research Design
The research adopted a survey research design. As defined by Nwodu (2006), a survey is a research method that focuses on collecting data from a representative sample to gain insights into a larger population. This approach was particularly appropriate for studying the effectiveness of radio broadcasts on climate change awareness, as it allowed for the collection of views from a broad cross-section of the population in Ilorin. The survey method not only gathered data but also helped interpret and understand the public’s response to radio campaigns, providing valuable insights into the role of media in environmental sensitization.
[bookmark: _Toc199215100]3.2 Population of the Study
The target population for this study comprised residents of Ilorin Metropolis, with a particular focus on individuals who regularly listened to Sobi FM and were exposed to its climate change sensitization programs. Ilorin, the capital city of Kwara State, Nigeria, had experienced significant urbanization and population growth in recent years. According to the National Population Commission (NPC) and projections based on the 2023 estimates, the population of Ilorin was approximately 1.2 million people, making it one of the major urban centers in north-central Nigeria.
The population in this study aligned with the definition provided by Afiwokemi (2015), which stated that the population represents the entire group from which a sample is drawn. Similarly, Wimmer and Dominick (2006) described the population as the collection of subjects, objects, or concepts that are the focus of the research. This definition emphasized the relevance of selecting a representative population to draw accurate conclusions about the role of radio in climate change communication.
[bookmark: _Toc199215101]3.3 Sample Size and Sampling Techniques
For this study, a purposive sampling technique was employed to select 100 respondents from diverse demographic and socio-economic backgrounds within Moro Local Government Area of Kwara State. Moro, one of the 16 local government areas in Kwara State, comprised a mix of urban and rural communities, making it a suitable location for studying the reach and impact of Sobi FM’s climate-related programming.
Purposive sampling, also known as judgmental sampling, involved selecting participants based on specific criteria relevant to the research objectives. In this case, respondents were chosen based on their familiarity with and regular engagement with Sobi FM’s broadcasts, particularly its climate change sensitization programs. This method ensured that the selected participants possessed the necessary knowledge and experience to provide meaningful insights into the study.
The target sample included a diverse mix of students, professionals, farmers, traders, and other community members in Moro Local Government Area. This diversity was intended to capture a broad spectrum of opinions, attitudes, and behaviors related to the role of radio in climate change communication. Additionally, the study considered factors such as age, gender, educational background, and socio-economic status to ensure a representative sample.
[bookmark: _Toc199215102]3.4 Data Gathering Instrument
Data collection involved administering structured questionnaires to the selected respondents. The questions focused on understanding their perceptions of Sobi FM’s effectiveness in raising awareness about climate change, the relevance of its content to local environmental challenges, and its impact on their attitudes and behaviors towards environmental sustainability. This sampling approach allowed the study to gather detailed, context-specific data that reflected the unique characteristics of the Moro community.
[bookmark: _Toc199215103]3.5 Instrumentation
The questionnaire (Google Form) served as the research instrument, allowing for a structured collection of responses. It included a combination of closed and open-ended questions designed to gauge the respondents’ awareness, knowledge, and attitudes towards climate change, as well as their perception of the role Sobi FM played in raising awareness. The questionnaire was distributed to 100 respondents, and all copies were collected immediately after completion to facilitate data analysis.
[bookmark: _Toc199215104]3.6 Validity and Reliability of Instrument
Reliability ensured consistent results when an instrument was applied repeatedly, while validity measured how accurately the instrument reflected the intended phenomena (Wimmer & Dominick, 2003).
To ensure validity, a pre-test of the questionnaire was conducted with a small group from Moro Local Government Area. This process refined questions for clarity and alignment with research objectives, ensuring they effectively measured perceptions of Sobi FM’s climate change programs.
Reliability was established using the test-retest method, where the questionnaire was administered twice to the same group within a short period. Consistent responses confirmed reliability. Additionally, Cronbach’s Alpha was used to assess internal consistency to ensure items cohesively measured constructs like awareness, attitudes, and behavior.
These steps guaranteed the instrument’s accuracy and consistency, enhancing the credibility of the study’s findings.
[bookmark: _Toc199215105]3.7 Method of Data Analysis
Data collected through the questionnaires were analyzed using simple percentages and cross-tabulation techniques. This allowed the researcher to identify patterns and trends in how radio sensitization on climate change was perceived by different segments of the population. The analysis helped determine the effectiveness of Sobi FM’s climate change campaigns and informed conclusions and recommendations for future media strategies in Ilorin Metropolis.






















[bookmark: _Toc199215106]CHAPTER FOUR
[bookmark: _Toc199215107]DATA ANALYSIS AND PRESENTATION OF RESULTS
[bookmark: _Toc199215108]4.0 INTRODUCTION
This chapter presents the analysis and interpretation of the data obtained from the questionnaire distributed to respondents. The data is analysed using tables, percentages, and chi-square to ensure the validity and reliability of the findings. A total of 100 questionnaires were distributed, all of which were filled and returned, representing a 100% response rate. The analysis answers the research questions outlined in the study.
Number of Questionnaires Distributed: 100
Number of Questionnaires Filled and Returned: 100
Number of Questionnaires Not Returned: 0
Number of Questionnaires Analysed: 100
[bookmark: _Toc199215109]4.1 DATA PRESENTATION AND ANALYSIS
1. Demographic Data of Respondents
Table 1: Gender of Respondents
	Options
	Respondents
	Percentage

	Male
	64
	64%

	Female
	36
	36%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 1 above, 64% of the respondents are male, while 36% are female.
Table 2: Age Distribution of Respondents
	Options
	Respondents
	Percentage

	18–25 years
	68
	68%

	26–35 years
	27
	27%

	Above 35
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Table 2 shows that the majority of respondents (68%) are between 18–25 years of age, followed by 27% aged 26–35 years, and 5% are above 35 years.



Table 3: Educational Level of Respondents
	Options
	Respondents
	Percentage

	ND1
	18
	18%

	ND2
	24
	24%

	HND1
	28
	28%

	HND2
	30
	30%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 3, 30% of respondents are in HND2, 28% in HND1, 24% in ND2, and 18% in ND1.
Table 4: Marital Status of Respondents
	Options
	Respondents
	Percentage

	Single
	74
	74%

	Engaged
	22
	22%

	Married
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Table 4 indicates that 74% of the respondents are single, 22% are engaged, while 4% are married.
Table 5: Religion of Respondents
	Options
	Respondents
	Percentage

	Islam
	67
	67%

	Christianity
	33
	33%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 5, 67% of respondents identify as Muslims, while 33% identify as Christians.
SECTION B: AWARENESS AND SENSITIZATION
Table 6: Do you believe Sobi FM effectively raises awareness about climate change?
	Options
	Respondents
	Percentage

	Yes
	71
	71%

	No
	29
	29%

	Total
	100
	100%


Source: Field Survey, 2025
Table 6 shows that a majority of the respondents (71%) believe that Sobi FM effectively raises awareness about climate change, while 29% do not share this belief. This suggests that Sobi FM is perceived by most of the audience as playing a positive role in climate change sensitization in Ilorin Metropolis.
Table 7: Have Sobi FM’s programs provided you with useful information on how to combat climate change?
	Options
	Respondents
	Percentage

	Yes
	81
	81%

	No
	19
	19%

	Total
	100
	100%


Source: Field Survey, 2025
Table 7 reveals that 81% of respondents agree that Sobi FM’s programs have provided them with useful information on how to combat climate change, while 19% say they have not received such information. This indicates that a significant majority of listeners find Sobi FM’s climate change-related content informative and impactful.
Table 8: Have you implemented any environmentally friendly practices as a result of listening to Sobi FM’s programs?
	Options
	Respondents
	Percentage

	Yes
	76
	76%

	No
	24
	24%

	Total
	100
	100%


Source: Field Survey, 2025
Table 8 indicates that 76% of respondents have implemented environmentally friendly practices as a result of listening to Sobi FM’s programs, while 24% have not. This suggests that Sobi FM’s programming not only raises awareness about climate change but also influences positive environmental behavior among its audience.
Table 9: Do you feel that the discussions and interviews on Sobi FM have encouraged the community to adopt sustainable practices?
	Options
	Respondents
	Percentage

	Yes
	71
	71%

	No
	29
	29%

	Total
	100
	100%


Source: Field Survey, 2025
Table 9 shows that 71% of respondents feel that the discussions and interviews on Sobi FM have encouraged the community to adopt sustainable practices, while 29% do not share this view. This implies that Sobi FM’s content is perceived by the majority as influential in promoting sustainability and environmental responsibility within the community.



Table 10: Do you think Sobi FM collaborates effectively with environmental agencies to combat climate change?
	Options
	Respondents
	Percentage

	Yes
	71
	71%

	No
	29
	29%

	Total
	100
	100%


Source: Field Survey, 2025
Table 10 reveals that 71% of respondents believe that Sobi FM collaborates effectively with environmental agencies to combat climate change, while 29% do not believe so. This suggests that a majority of the audience perceive Sobi FM as playing a proactive and cooperative role in environmental advocacy and climate change mitigation through partnerships with relevant agencies.
SECTION C: COMMUNITY ENGAGEMENT AND PROGRAM EFFECTIVENESS
Table 11: Sobi FM broadcasts news segments highlighting the impact of climate change and mitigation strategies.
	Options
	Respondents
	Percentage

	Strongly Agree
	42
	42%

	Agree
	34
	34%

	Neutral
	8
	8%

	Disagree
	10
	10%

	Strongly Disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Table 11 shows that 42% of respondents strongly agreed and 34% agreed that Sobi FM broadcasts news segments highlighting the impact of climate change and mitigation strategies. This makes a combined total of 76%, indicating a strong consensus that Sobi FM is active in informing the public about climate change and ways to address it. Meanwhile, only 10% disagreed, 6% strongly disagreed, and 8% remained neutral, suggesting that a minority are either skeptical or undecided about the station's role in such environmental reporting.
Table 12: Dedicated talk shows on Sobi FM focus on climate change awareness and solutions.
	Options
	Respondents
	Percentage

	Strongly Agree
	39
	39%

	Agree
	36
	36%

	Neutral
	7
	7%

	Disagree
	12
	12%

	Strongly Disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Table 12 reveals that 75% of respondents (39% strongly agree and 36% agree) believe that dedicated talk shows on Sobi FM focus on climate change awareness and solutions. This indicates that the majority of the audience perceives Sobi FM as offering specialized programming dedicated to climate change, which is seen as an effective way of raising awareness and promoting solutions. On the other hand, 18% of respondents (12% disagree and 6% strongly disagree), along with 7% who remain neutral, suggest that a minority do not fully agree with this view, possibly due to varied expectations or differing opinions on the station's focus.
Table 13: Sobi FM features interviews with environmental experts and activists.
	Options
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	43
	43%

	Neutral
	5
	5%

	Disagree
	12
	12%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Table 13 indicates that 73% of respondents (30% strongly agree and 43% agree) believe that Sobi FM features interviews with environmental experts and activists. This shows that the majority of respondents recognize the station's efforts to include knowledgeable voices in its programming, which likely contributes to a deeper understanding of climate change and related issues. On the other hand, 22% of respondents (12% disagree and 10% strongly disagree), along with 5% neutral, suggest that a minority of the audience either disagrees or remains uncertain about the extent of expert involvement in Sobi FM’s content.
Table 14: Educational programs on Sobi FM teach the public about eco-friendly practices.
	Options
	Respondents
	Percentage

	Strongly Agree
	25
	25%

	Agree
	41
	41%

	Neutral
	10
	10%

	Disagree
	13
	13%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Table 14 shows that 66% of respondents (25% strongly agree and 41% agree) believe that educational programs on Sobi FM teach the public about eco-friendly practices. This indicates that the majority of the audience feels that the station’s programming is successful in providing valuable information on environmentally friendly practices. However, 24% of respondents (13% disagree and 11% strongly disagree), along with 10% neutral, suggest that a portion of the audience is either skeptical about the effectiveness of these programs or feels that they do not adequately address eco-friendly practices.

Table 15: Community leaders and stakeholders are invited to Sobi FM to discuss climate change solutions.
	Options
	Respondents
	Percentage

	Strongly Agree
	32
	32%

	Agree
	38
	38%

	Neutral
	8
	8%

	Disagree
	13
	13%

	Strongly Disagree
	9
	9%

	Total
	100
	100%


Source: Field Survey, 2025
Table 15 reveals that 70% of respondents (32% strongly agree and 38% agree) believe that community leaders and stakeholders are invited to Sobi FM to discuss climate change solutions. This suggests that the majority of the audience perceives Sobi FM as engaging key figures in climate change discussions, which likely contributes to a broader understanding of potential solutions. On the other hand, 22% of respondents (13% disagree and 9% strongly disagree), along with 8% neutral, indicate that some listeners feel that community leaders and stakeholders may not be adequately represented on the station, or that the discussions are not as impactful as they could be.
Table 16: Sobi FM organizes community outreach programs to raise climate awareness	
	Variables
	Respondents
	Percentage

	Strongly Agree
	28
	28%

	Agree
	48
	48%

	Neutral
	11
	11%

	Strongly Disagree
	3
	3%

	Disagree
	10
	10%


Source: Field Survey, 2025
Table 16 shows that 76% of respondents (28% strongly agree and 48% agree) believe that Sobi FM organizes community outreach programs to raise climate awareness. This suggests that a large majority of respondents recognize Sobi FM’s efforts in directly engaging with the community to promote climate change awareness. However, 13% of respondents (10% disagree and 3% strongly disagree), along with 11% neutral, indicate that a minority feels the station's community outreach efforts may not be sufficient or are unsure about their effectiveness.
Table 17: The station encourages listeners to call in and share their views on climate issues.	
	Variables
	Respondents
	Percentage

	Strongly Agree
	48
	48%

	Agree
	34
	34%

	Neutral
	5
	5%

	Strongly Disagree
	4
	4%

	Disagree
	9
	9%


Source: Field Survey, 2025
Table 17 reveals that 82% of respondents (48% strongly agree and 34% agree) believe that the station encourages listeners to call in and share their views on climate issues. This indicates that a significant majority of respondents appreciate Sobi FM’s interactive approach, which allows listeners to voice their opinions and engage directly in discussions about climate change. However, 13% of respondents (9% disagree and 4% strongly disagree), along with 5% neutral, suggest that a minority may feel the station’s call-in segments are not as engaging or accessible as expected.
Table 18: Sobi FM collaborates with environmental organizations to promote sustainability.
	Variables
	Respondents
	Percentage

	Strongly Agree
	15
	15%

	Agree
	23
	23%

	Neutral
	14
	14%

	Strongly Disagree
	23
	23%

	Disagree
	25
	25%


Source: Field Survey, 2025
Table 18 shows that 38% of respondents (15% strongly agree and 23% agree) believe that Sobi FM collaborates with environmental organizations to promote sustainability. This suggests that a relatively smaller proportion of the audience perceives the station as actively working with environmental organizations. On the other hand, 48% of respondents (25% disagree and 23% strongly disagree), along with 14% neutral, indicate that a majority of respondents either disagree or are uncertain about Sobi FM's collaboration with environmental organizations, suggesting that many feel the station's partnerships in promoting sustainability may not be as strong or visible.	
Table 19: Listeners actively participate in Sobi FM’s campaigns for climate action.
	Variables
	Respondents
	Percentage

	Strongly Agree
	39
	39%

	Agree
	27
	27%

	Neutral
	5
	5%

	Strongly Disagree
	6
	6%

	Disagree
	22
	22%


Source: Field Survey, 2025
Table 20 indicates that 66% of respondents (39% strongly agree and 27% agree) believe that listeners actively participate in Sobi FM’s campaigns for climate action. This suggests a strong level of engagement with the station's climate-related campaigns, reflecting that many listeners feel motivated to take part in the efforts to combat climate change. However, 28% of respondents (22% disagree and 6% strongly disagree), along with 5% neutral, indicate that a portion of the audience either feels less engaged or believes that participation in these campaigns is limited or ineffective.
Table 20: Sobi FM provides a platform for community dialogue on environmental conservation.
	Variables
	Respondents
	Percentage

	Strongly Agree
	55
	55%

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly Disagree
	10
	10%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 20 reveals that 76% of respondents (55% strongly agree and 21% agree) believe that Sobi FM provides a platform for community dialogue on environmental conservation. This shows a strong consensus among respondents that the station is successfully fostering discussions on environmental issues, encouraging community participation in conservation efforts. However, 24% of respondents (12% disagree and 10% strongly disagree), along with 2% neutral, indicate that a minority may feel the station's platform for dialogue is not as effective or inclusive as expected.
Table 21: Sobi FM’s programs provide clear and actionable information on addressing climate change.
	Variables
	Respondents
	Percentage

	Strongly Agree
	42
	42%

	Agree
	24
	24%

	Neutral
	2
	2%

	Strongly Disagree
	20
	20%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 21 shows that 66% of respondents (42% strongly agree and 24% agree) believe that Sobi FM’s programs provide clear and actionable information on addressing climate change. This suggests that the majority of listeners find the station's content on climate change to be both informative and practical, potentially empowering them to take meaningful action. However, 32% of respondents (12% disagree and 20% strongly disagree), along with 2% neutral, indicate that a significant portion of the audience may not find the information provided by Sobi FM on climate change to be as clear or actionable as it could be.





Table 22: Listeners are better informed about climate challenges due to Sobi FM’s broadcasts.
	Variables
	Respondents
	Percentage

	Strongly Agree
	31
	31%

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly Disagree
	36
	36%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 22 shows that 52% of respondents (31% strongly agree and 21% agree) believe that listeners are better informed about climate challenges due to Sobi FM’s broadcasts. This suggests that a majority of respondents feel that Sobi FM's broadcasts have effectively increased their awareness of climate-related issues. However, 48% of respondents (36% strongly disagree and 12% disagree), along with 2% neutral, indicate that nearly half of the audience may feel that the station's broadcasts have not been sufficiently informative or impactful in raising awareness about climate challenges.
Table 23: The information provided by Sobi FM is timely and relevant to current climate issues.
	Variables
	Respondents
	Percentage

	Strongly Agree
	37
	37%

	Agree
	26
	26%

	Neutral
	2
	2%

	Strongly Disagree
	23
	23%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 23 shows that 63% of respondents (37% strongly agree and 26% agree) believe that the information provided by Sobi FM is timely and relevant to current climate issues. This suggests that the majority of listeners feel that the station is delivering up-to-date and pertinent information about climate change, which may help keep the community informed and engaged with ongoing environmental challenges. However, 35% of respondents (23% strongly disagree and 12% disagree), along with 2% neutral, indicate that a notable portion of the audience feels the information may not always be timely or relevant.
Table 24: Sobi FM’s programs have significantly contributed to raising public awareness about climate change.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	31
	31% 

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly disagree 
	36
	36%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Field Survey, 2025
Table 24 shows that 52% of respondents (31% strongly agree and 21% agree) believe that Sobi FM’s programs have significantly contributed to raising public awareness about climate change. This indicates that the majority of respondents feel that the station’s programs are playing an important role in informing the public about climate change. However, 48% of respondents (36% strongly disagree and 12% disagree) suggest that a significant portion of the audience does not believe the station’s programs have made a substantial impact on raising awareness, or they may feel that the programs are insufficient in addressing climate issues.
Table 26: Sobi FM effectively reaches a wide audience with its climate action messages.
	Variables
	Respondents
	Percentage

	Strongly Agree
	31
	31%

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly Disagree
	36
	36%

	Disagree
	12
	12%


Source: Field Survey, 2025
Table 26 shows that 52% of respondents (31% strongly agree and 21% agree) believe that Sobi FM effectively reaches a wide audience with its climate action messages. This suggests that a majority of respondents feel that the station is successful in disseminating climate action messages to a broad audience. However, 48% of respondents (36% strongly disagree and 12% disagree), along with 2% neutral, indicate that a significant portion of the audience does not believe the station is effectively reaching a wide audience with its climate-related content.
[bookmark: _Toc199215110]4.2. ANAYLSIS OF RESEARCH QUESTIONS
1. What role does Sobi FM play in raising awareness of climate change in Ilorin Metropolis?
Sobi FM plays a significant role in raising climate change awareness in Ilorin Metropolis. A majority of respondents, as shown in Table 6, believe that the station effectively raises awareness about climate change. Additionally, Table 20 highlights that 76% of respondents agree that Sobi FM provides a platform for community dialogue on environmental conservation. Furthermore, Table 24 indicates that 52% of respondents feel the station’s programs significantly contribute to raising public awareness about climate change. However, the 36% who remain neutral or disagree suggests that Sobi FM could enhance its messaging to reach a broader audience.
2. How effective is Sobi FM in influencing listeners’ understanding and attitudes toward climate change?
Sobi FM appears to be highly effective in influencing listeners' understanding and attitudes toward climate change. As indicated in Table 7, 81% of respondents agree that the station provides useful information on combating climate change. Table 8 shows that 76% of respondents have implemented environmentally friendly practices as a result of listening to Sobi FM’s programs. In addition, Table 11 reveals that 76% of respondents agree that Sobi FM broadcasts news on the impact of climate change and mitigation strategies. The significant support in Table 12, with 75% of respondents agreeing that dedicated talk shows focus on climate change awareness, further underscores the station’s effectiveness in shaping attitudes toward climate change.
3. What are the challenges faced by Sobi FM in communicating climate change information, and how can these be addressed?
Despite its successes, Sobi FM faces challenges in effectively communicating climate change information. According to Table 23, 48% of respondents feel that the information provided by Sobi FM is not clear or actionable. Table 20 shows that 22% of respondents disagree with the statement that listeners actively participate in climate campaigns, suggesting that the station might struggle to engage the audience on a deeper level. Table 24 further indicates that 48% of respondents disagree that Sobi FM’s programs have significantly contributed to raising public awareness about climate change. This suggests that while awareness is raised, the station may face challenges in ensuring its messages lead to tangible public engagement or action.
Sobi FM plays an important role in raising awareness and shaping attitudes toward climate change in Ilorin Metropolis. While it is largely effective in influencing listeners' understanding, challenges such as message clarity and audience engagement remain. These challenges indicate areas where Sobi FM can improve its communication strategies to make its climate change programs more impactful.
[bookmark: _Toc199215111]4.3. DISCUSSION OF FINDINGS
The findings from this study highlight Sobi FM’s crucial role in raising climate change awareness and influencing attitudes in Ilorin Metropolis. However, they also point to areas where the station can improve its outreach and effectiveness in fostering greater public engagement on climate-related issues.
1. Sobi FM’s Role in Raising Climate Change Awareness
Sobi FM plays a pivotal role in spreading awareness about climate change, with a significant portion of respondents acknowledging its impact. As indicated in Table 6, 71% of respondents believe that the station effectively raises awareness about climate change, suggesting that it serves as a reliable source of information for the community. This is further supported by the findings in Table 20, where 76% of respondents agree that the station provides a platform for community dialogue on environmental conservation. These results demonstrate that Sobi FM is successfully contributing to public awareness and dialogue on climate issues, which is essential for fostering a proactive approach to environmental sustainability.
However, the 36% of respondents in Table 24 who disagreed that the station's programs contribute significantly to climate change awareness indicate a gap in the station’s reach or effectiveness. This suggests that despite its broad audience, some listeners may not fully engage with the content or might not see the direct impact of the station’s efforts. This challenge could stem from the complexity of the issue, the way information is communicated, or the potential lack of follow-up actions that make the information more tangible.
2. Influence on Understanding and Attitudes toward Climate Change
Sobi FM has been largely successful in influencing listeners’ understanding and attitudes toward climate change. The results in Table 7 and Table 8, where 81% and 76% of respondents respectively agreed that the station provides useful information on climate change and encourages the implementation of eco-friendly practices, show a positive impact. The station’s educational programs, including talk shows and expert interviews as shown in Tables 11 and 13, are crucial in shaping listeners' attitudes. The combination of factual information, practical tips, and expert insights seems to have encouraged listeners to adopt sustainable practices.
However, a gap remains in terms of the level of active participation in climate action. Table 20 shows that while 76% of respondents agree that the station provides a platform for dialogue, 22% disagreed with the statement that listeners actively participate in climate campaigns. This suggests that while listeners are informed, they may not be taking the next step to engage in actions that address climate change. The lack of action could be attributed to various factors such as a perceived lack of personal responsibility, insufficient motivation, or barriers to participation.
3. Challenges in Communicating Climate Change Information
Despite its successes, Sobi FM faces challenges in effectively communicating climate change information. Table 23 shows that 48% of respondents feel the station’s information is not sufficiently clear or actionable, and Table 24 indicates that 48% of respondents disagree that the station’s programs significantly contribute to raising public awareness about climate change. This suggests that while the station is spreading awareness, the messages may not be compelling enough to drive action. A more focused effort to simplify the messaging, make it more relatable to the everyday lives of listeners, and include actionable steps could improve its effectiveness.
Additionally, there is a challenge in the station's ability to engage listeners beyond providing information. Table 20 highlights that 22% of respondents disagree with the statement that they actively participate in climate campaigns organized by the station. This shows that raising awareness is only one part of the equation; the station must also work on fostering active participation and involvement. This could be achieved through interactive programs, direct calls to action, or partnerships with local organizations to mobilize the community.
Conclusion
In conclusion, while Sobi FM plays a significant role in raising awareness and shaping attitudes toward climate change in Ilorin Metropolis, the findings reveal that there are areas that need improvement. These include enhancing message clarity, ensuring that the information shared is actionable, and finding ways to engage listeners more actively in climate change initiatives. Addressing these challenges could help Sobi FM become a more effective platform for driving tangible change in the community.
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[bookmark: _Toc199215113]SUMMMARY, RECOMMEDATIONS, CONCLUSION
[bookmark: _Toc199215114]5.1. SUMMARY 
This study titled “Climate Change: The Role of Radio in Sensitization in Ilorin Metropolis (A Case Study of Sobi FM)” examined how radio, specifically Sobi FM, contributes to raising awareness and influencing public perception on climate change issues within Ilorin Metropolis. The research was necessitated by the urgent need to address climate change through public education and the strategic use of mass media, particularly radio, which remains a widely accessible communication tool in Nigeria.
In Chapter One, the study introduced the background of the research, emphasizing the global and local implications of climate change and the media’s role in combating environmental crises. It identified the gap in awareness in Ilorin and highlighted how radio, being both affordable and far-reaching, can play a significant part in climate education. The chapter also presented the research questions focused on the role of Sobi FM in raising awareness, influencing listeners’ attitudes, and identifying challenges in communicating climate change.
Chapter Two reviewed relevant literature and theoretical frameworks. It examined previous studies on media and environmental communication, revealing how effective media campaigns can inform, educate, and mobilize the public. The study adopted the Agenda-Setting Theory to explain how media shape public discourse by focusing attention on specific issues, and the Social Responsibility Theory to support the media’s obligation to serve public interest, especially in climate reporting.
Chapter Three detailed the methodology. A survey research design was used, involving the administration of structured questionnaires to 100 residents of Ilorin Metropolis. This quantitative approach enabled the collection of measurable data on how listeners perceive and respond to Sobi FM’s climate change programming. The demographic distribution of respondents, questionnaire structure, and data analysis methods were clearly outlined to ensure research validity.
Chapter Four presented and analysed the data. The findings revealed that a significant percentage of respondents acknowledged Sobi FM’s efforts in airing climate-related content, including interviews with environmental experts, call-in programs, and awareness campaigns. Many agreed that the station helped them understand eco-friendly practices and climate risks. However, some respondents expressed neutrality or disagreement, indicating a need for more engaging and consistent programming. The chapter also discussed challenges such as message comprehension, limited community outreach, and the need for collaboration with environmental stakeholders.
Chapter Five summarized the study, drawing conclusions based on the findings. It confirmed that Sobi FM plays a notable role in sensitizing the Ilorin public on climate issues, though there are gaps in engagement and effectiveness. The chapter concluded that while awareness is growing, the station must enhance its strategies to deepen understanding and encourage sustainable behaviours. It recommended simplifying content, increasing interactivity, and building partnerships with environmental organizations for better outreach and impact.
Overall, the study affirmed that radio remains a powerful medium for climate change communication. In Ilorin Metropolis, Sobi FM serves as a crucial platform for educating the public, though it must strengthen its approach to achieve broader and more effective sensitization on climate change.
[bookmark: _Toc199215115]5.2. RECOMMENDATIONS
1. Simplify and Localize Climate Messages: Sobi FM should present climate change information in simple language and local dialects to ensure better understanding among listeners across various literacy levels. Using relatable examples and local environmental issues can also improve message retention and community relevance.
1. Increase Interactive Programming: The station should expand opportunities for audience engagement through call-ins, quizzes, and live community discussions. This will encourage listeners to actively participate in climate conversations and share practical eco-friendly solutions.
1. Collaborate with Environmental Stakeholders: Sobi FM should partner with environmental NGOs, governmental agencies, and academic institutions to access expert knowledge, organize joint outreach programs, and strengthen credibility and impact of their climate content.
1. Train Journalists on Environmental Reporting: Continuous capacity-building workshops and training sessions should be organized for on-air personalities and reporters to deepen their knowledge of climate issues and improve their ability to communicate them effectively and accurately.
1. Leverage Digital Platforms for Wider Reach: To complement its radio broadcasts, Sobi FM should utilize social media and podcasting to amplify its climate awareness campaigns, especially among younger audiences who rely more on digital media for information.
[bookmark: _Toc199215116]CONCLUSION
In conclusion, this study titled “Climate Change: The Role of Radio in Sensitization in Ilorin Metropolis (A Case Study of Sobi FM)” has demonstrated that radio remains a powerful medium for raising public awareness about climate change, especially in urban centers like Ilorin. The research findings revealed that Sobi FM plays a significant role in educating listeners about climate-related issues, mitigation strategies, and the importance of sustainable practices. Through news segments, talk shows, interviews with experts, and interactive programs, the station has contributed to increasing environmental consciousness among its audience.
However, the study also highlighted certain challenges such as misinformation, limited engagement with stakeholders, and insufficient localization of messages. Despite these obstacles, a majority of respondents acknowledged the station's efforts and affirmed its influence on public understanding and attitudes toward climate change. Therefore, it is evident that with improved strategies, collaborative partnerships, and capacity building, Sobi FM—and by extension, radio as a whole—can continue to be a vital tool in the fight against climate change in Nigeria and beyond.
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[bookmark: _Toc199215118]APPENDIX
QUESTIONNAIRE 
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent, 
I am a final-year student of Mass Communication, HND2, conducting research on the topic: “CLIMATE CHANGE: THE ROLE OF RADIO IN SENSITIZATION IN ILORIN METROPOLIS (A CASE STUDY OF SOBI FM).”
This questionnaire is for academic purposes only. Your responses will be treated with utmost confidentiality.
Instructions:
Kindly mark [√] the appropriate response that best represents your views. The questionnaire is divided into three sections: Section A (Personal Data), Section B (Awareness and Sensitization), and Section C (Community Engagement and Program Effectiveness).
SECTION A: PERSONAL DATA OF RESPONDENTS
1. Gender: Male [ ] Female [ ]
1. Age: 18–30 years [ ] 31–45 years [ ] Above 45 years [ ]
1. Education Level: ND1 [ ] ND2 [ ] HND1 [ ] HND2 [ ]
1. Marital Status: Single [ ] Engaged [ ] Married [ ]
1. Religion: Islam [ ] Christianity [ ] Others [ ]
SECTION B: AWARENESS AND SENSITIZATION
1. Do you believe Sobi FM effectively raises awareness about climate change? Yes [ ] No [ ]
1. Have Sobi FM’s programs provided you with useful information on how to combat climate change? Yes [ ] No [ ]
1. Have you implemented any environmentally friendly practices as a result of listening to Sobi FM’s programs? Yes [ ] No [ ]
1. Do you feel that the discussions and interviews on Sobi FM have encouraged the community to adopt sustainable practices? Yes [ ] No [ ]
1. Do you think Sobi FM collaborates effectively with environmental agencies to combat climate change? Yes [ ] No [ ]

SECTION C: COMMUNITY ENGAGEMENT AND PROGRAM EFFECTIVENESS
Q1. What types of programs does Sobi FM broadcast to address climate change?
Instruction: Tick [√] against the option that best suits you.
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Sobi FM broadcasts news segments highlighting the impact of climate change and mitigation strategies.
	
	
	
	
	

	2
	Dedicated talk shows on Sobi FM focus on climate change awareness and solutions.
	
	
	
	
	

	3
	Sobi FM features interviews with environmental experts and activists.
	
	
	
	
	

	4
	Educational programs on Sobi FM teach the public about eco-friendly practices.
	
	
	
	
	

	5
	Community leaders and stakeholders are invited to Sobi FM to discuss climate change solutions.
	
	
	
	
	


Q2. How does Sobi FM engage the community in its climate change initiatives?
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Sobi FM organizes community outreach programs to raise climate awareness.
	
	
	
	
	

	2
	The station encourages listeners to call in and share their views on climate issues.
	
	
	
	
	

	3
	Sobi FM collaborates with environmental organizations to promote sustainability.
	
	
	
	
	

	4
	Listeners actively participate in Sobi FM’s campaigns for climate action.
	
	
	
	
	

	5
	Sobi FM provides a platform for community dialogue on environmental conservation.
	
	
	
	
	


Q3. How effective are Sobi FM’s programs in sensitizing listeners about climate change?
	s/n
	STATEMENT
	SA
	A
	N
	SD
	D

	1
	Sobi FM’s programs provide clear and actionable information on addressing climate change.
	
	
	
	
	

	2
	Listeners are better informed about climate challenges due to Sobi FM’s broadcasts.
	
	
	
	
	

	3
	The information provided by Sobi FM is timely and relevant to current climate issues.
	
	
	
	
	

	4
	Sobi FM’s programs have significantly contributed to raising public awareness about climate change.
	
	
	
	
	

	5
	Sobi FM effectively reaches a wide audience with its climate action messages.
	
	
	
	
	


Thank you for your participation
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