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Abstract
Social media platforms, especially Facebook, have become integral in shaping political perceptions and public discourse. The algorithms that drive content visibility and engagement on these platforms significantly influence the kind of political information individuals encounter. This thesis explores the impact of Facebook’s algorithm on the formation of political opinions and knowledge among residents of Ilorin, Nigeria. By examining how algorithm-driven content selection affects the quality, diversity, and reliability of political information accessed, this study reveals the potential implications on political participation and discourse within the community. The study uses qualitative and quantitative methods, including surveys, interviews, and social media analysis, to evaluate the algorithm's role in guiding political information and its broader societal impact.
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CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
In recent years, the rapid growth of social media has dramatically reshaped how individuals access, share, and discuss political information. Among the most influential platforms is Facebook, which has more than 2.9 billion active users worldwide and is widely adopted in Nigeria. For many Nigerians, Facebook has become a central source for news, opinions, and political discourse (Ojebuyi & Salawu, 2017). This shift has sparked scholarly interest in how Facebook, through its algorithms, affects the flow of information and the public's political awareness and engagement (Bakshy, Messing, & Adamic, 2015).
Facebook's algorithm, a sophisticated system that prioritizes content based on user engagement patterns and preferences, wields significant influence over the type of information users encounter. Research by Allcott & Gentzkow (2017) demonstrates that social media algorithms generally emphasize content that garners high engagement, potentially amplifying polarizing or sensational material. By selectively presenting content based on perceived interests, Facebook’s algorithm shapes political perceptions and contributes to the formation of “echo chambers” and “filter bubbles” (Pariser, 2017), environments in which users are frequently exposed to content that confirms their beliefs while limiting exposure to diverse viewpoints. In Ilorin, where Facebook is widely used and access to traditional news sources can be limited, the platform’s influence on public opinion formation and political discourse is substantial.
The influence of Facebook’s algorithm on political information is especially relevant in countries like Nigeria, where social media often fills the gap left by limited or partisan traditional media outlets. This phenomenon raises concerns about the diversity, credibility, and accuracy of information consumed on social media. Tufekci (2018) suggests that the reliance on engagement metrics to determine content visibility often prioritizes provocative or emotionally charged information, which may not always be factually accurate. As a result, users can develop skewed or biased perceptions of political events, potentially affecting democratic engagement and public opinion. In Ilorin, the capital of Kwara State, this effect is particularly pronounced, given the region's diverse socio-political landscape and varying levels of political literacy among residents.
Social media platforms have revolutionized how individuals access, share, and engage with information. Among these platforms, Facebook has emerged as a dominant force, with over two billion active users worldwide (Statista, 2023). A key feature of Facebook is its algorithm, which curates content tailored to individual preferences and behaviors. This personalization aims to enhance user experience by prioritizing content based on engagement metrics such as likes, shares, and comments (Bucher, 2022). 
However, the implications of this algorithm for public opinion, especially in political contexts, have sparked significant academic and public discourse.
In Nigeria, Facebook has become a crucial source of news and political information, particularly among young and urban populations (Statista, 2023). Political actors increasingly utilize the platform to disseminate campaign messages, mobilize supporters, and influence public opinion (Ogundimu, 2021). Despite these advantages, Facebook's algorithmic design may inadvertently contribute to polarization, the spread of misinformation, and the creation of "filter bubbles" where users are primarily exposed to information that reinforces their pre-existing beliefs (Pariser, 2022).
Ilorin, the capital of Kwara State in Nigeria, offers a unique context to explore these dynamics. As a city with a diverse demographic and a rich political history, Ilorin residents actively engage in political discussions at both local and national levels. However, the increasing reliance on Facebook for political information raises questions about the algorithm's influence on their political awareness and decision-making.
The advent of digital technology and the rapid expansion of social media have revolutionized communication and information dissemination globally. Among the numerous platforms, Facebook stands out as one of the most influential, boasting over two billion active users worldwide as of 2023 (Statista, 2023). Its algorithm, designed to deliver personalized content, tailors user experiences based on their engagement patterns, preferences, and behaviors. This personalization, while enhancing user satisfaction, also significantly impacts the type of information users are exposed to, particularly in politically charged environments.
In the political sphere, Facebook has become a vital tool for information exchange, public discourse, and political mobilization. Globally, politicians and political organizations utilize the platform to connect with voters, share policy messages, and influence public opinion (Tufekci, 2022). In Nigeria, Facebook's role in political communication has been particularly pronounced, with the platform serving as a primary source of news and information for many citizens (Afolayan & Oloyede, 2021). The platform’s reach, combined with its algorithmic curation, has raised critical questions about its role in shaping public opinion, particularly in urban and semi-urban areas like Ilorin.
Facebook’s algorithm prioritizes content that is likely to generate engagement, such as likes, shares, and comments. This system often favors emotionally charged or sensational content, sometimes at the expense of factual accuracy (Bakshy, Messing, & Adamic, 2015). As a result, the algorithm can contribute to the spread of misinformation and the creation of “echo chambers,” where users are predominantly exposed to viewpoints that align with their pre-existing beliefs (Pariser, 2022). These dynamics have significant implications for the formation of political opinions, especially in contexts with limited access to diverse information sources.
Ilorin, the capital of Kwara State in Nigeria, is a city known for its vibrant political culture and demographic diversity. Residents of Ilorin actively engage in political discourse, both online and offline, making the city an ideal context for studying the influence of social media on public opinion. However, the growing reliance on Facebook for political information poses challenges, particularly regarding the accuracy and diversity of the information consumed. Understanding how Facebook’s algorithm influences the formation of political information among Ilorin residents is critical to addressing broader concerns about misinformation, polarization, and the health of democratic processes.
This study seeks to understand how Facebook’s algorithm influences the formation of political information among residents of Ilorin. Specifically, it examines the mechanisms through which algorithmic filtering shapes the kind of political content that users encounter and how this impacts their opinions, knowledge, and overall political engagement. By analyzing patterns of information consumption, the study aims to uncover the broader implications of Facebook's algorithm on democratic participation and public discourse within Ilorin.
1.2 Statement of the Problem
The use of social media platforms like Facebook as primary sources of information has grown significantly, especially in regions with limited access to traditional media. In Nigeria, and specifically in cities like Ilorin, Facebook plays a vital role in informing residents about political events and developments. However, the content visible to users is largely determined by Facebook's algorithm, which prioritizes posts based on user engagement, interests, and interactions. While this personalized approach aims to increase user satisfaction and engagement, it may have unintended consequences on the quality, diversity, and reliability of political information users receive.
The algorithm’s emphasis on content with high engagement often promotes posts that are sensational, polarizing, or emotionally charged, leading to a skewed representation of political issues. Studies indicate that this filtering mechanism can create "filter bubbles" and "echo chambers" (Pariser, 2019; Flaxman, Goel, & Rao, 2021), where users are repeatedly exposed to information that aligns with their existing beliefs, while opposing viewpoints are minimized or excluded. This phenomenon may reinforce biases, limit exposure to diverse perspectives, and hinder balanced political discourse. In the context of Ilorin, this can lead to a fragmented understanding of political issues, potentially deepening societal divisions and impacting the public’s ability to make informed decisions.
Moreover, Facebook’s algorithm does not actively assess the accuracy or credibility of political information. This gap raises concerns about misinformation and "fake news," as misleading or false information may gain visibility simply due to high engagement metrics. With Nigeria’s complex political landscape, the spread of biased or inaccurate information can have serious consequences, fueling political polarization and potentially inciting tensions among different groups.
1.3 Objectives of the Study
The primary objectives of this study are to:
1. Examine the mechanisms by which Facebook’s algorithm prioritizes political information and its implications for information diversity and accuracy.
2. Analyze how algorithm-driven information impacts public opinion formation and political engagement among Ilorin residents.
3. Assess the perceptions of Facebook users in Ilorin regarding the reliability and diversity of political information on the platform.
1.4 Research Questions
To investigate the influence of Facebook’s algorithm on political information among Ilorin residents, the following research questions are posed:
1. How does Facebook’s algorithm influence the political information accessible to residents of Ilorin?
2. In what ways does the algorithm affect the diversity and reliability of political information among Facebook users?
3. What is the perceived impact of Facebook on political engagement and opinion formation?
1.5 Significance of the Study
This research contributes to the ongoing discourse on the role of social media algorithms in shaping political awareness, especially in developing countries. While previous studies have examined the impact of algorithms on public opinion in Western contexts (Bakshy et al., 2015; Pariser, 2011), there is a gap in understanding these dynamics in urban Nigerian communities where social media is rapidly overtaking traditional media as a primary source of political information. Findings from this study can provide insights for policymakers, media practitioners, and platform designers on the importance of transparency in algorithmic decisions that affect politically sensitive content. Furthermore, this study emphasizes the need for media literacy programs, empowering users to critically assess the information they encounter and encouraging more diverse political discourse.
1.6 Scope of the Study
This study focuses on examining the influence of Facebook’s algorithm on the formation of political information among residents of Ilorin, the capital city of Kwara State, Nigeria. The research specifically investigates how Facebook's algorithm impacts the type, quality, and diversity of political information encountered by users within this community. It explores the ways in which algorithm-driven content affects public opinion formation, political engagement, and discourse among Ilorin residents.
The scope includes:
1. Geographical Focus: The study is restricted to Ilorin due to its significance as an urban center with a diverse population actively engaged on social media. By concentrating on Ilorin, the study aims to capture how Facebook’s algorithm affects political information formation in a Nigerian city where traditional media access may be limited.
2. Platform Specificity: The research exclusively examines Facebook, as it is one of the most popular social media platforms in Nigeria. While other social media platforms like Facebook and Instagram also have influence, Facebook’s widespread use makes it a prime focus for understanding social media's impact on political information and discourse.
3. Population: The study targets adult Facebook users in Ilorin who actively use the platform to access or discuss political information. This population includes young adults, middle-aged individuals, and older residents, offering insights into how Facebook’s algorithm may impact various demographic groups.
4. Time Frame: The study analyzes data from a recent period (specified by the researcher) to capture contemporary Facebook algorithm impacts, especially considering recent updates to Facebook’s content prioritization and engagement metrics.
5. Data Collection Methods: This research will employ surveys, interviews, and content analysis of selected Facebook pages and groups. Surveys and interviews will be conducted with Ilorin residents who are active on Facebook, while content analysis will involve examining the most shared and engaged political content to determine the characteristics of politically relevant posts favored by the algorithm.
1.7 Limitations of the Study
The study is limited to Ilorin, and findings may not be directly generalizable to other Nigerian cities or rural areas, where internet access and social media usage patterns might differ. Additionally, the study is focused only on Facebook; thus, results may not reflect the influence of algorithms on other platforms or offline media sources. Finally, as Facebook’s algorithm is proprietary and complex, the study cannot fully detail its inner workings but instead relies on observed.
1.8 Definition of Terms
1. Algorithm: In the context of Facebook, an algorithm is a complex set of mathematical rules and processes that determine the order in which content appears on a user’s news feed. Facebook’s algorithm prioritizes content based on factors like user engagement, interests, and interactions, influencing what users see and engage with on the platform.
2. Facebook: A social media platform with billions of active users worldwide, used for connecting, sharing information, and interacting online. In this study, Facebook is the primary focus due to its widespread usage as a source of political information among Ilorin residents.
3. Political Information: Refers to news, events, opinions, and discussions related to politics, government, and public policy. Political information can include topics such as elections, political parties, social movements, and government decisions. In this study, political information includes both factual news and opinionated content on Facebook.
4. Filter Bubble: A phenomenon in which users are exposed primarily to information and opinions that align with their existing beliefs due to algorithmic content filtering. This effect can lead to isolation from opposing viewpoints and reinforce confirmation bias, affecting a user's overall understanding of political issues.
5. Echo Chamber: A virtual environment, often created by social media algorithms, where users are exposed mainly to viewpoints similar to their own. In an echo chamber, information, ideas, or beliefs are amplified or reinforced by repetition within a closed system, potentially limiting exposure to diverse perspectives.
6. Influence: The capacity to have an effect on the character, development, or behaviour of someone or something, or the effect itself:
7. Public Formation: Public opinion formation is the process through which individuals or groups develop and shape their attitudes, beliefs, or perceptions about political issues, events, or actors.









CHAPTER TWO
LITERATURE REVIEW
2.1	Conceptual Framework
The influence of social media algorithms on political information formation is rooted in the concepts of algorithmic curation, public opinion, and media consumption patterns. Facebook’s algorithm, driven by engagement metrics such as likes, shares, and comments, determines what users see on their feeds, often prioritizing emotionally engaging or sensational content over diverse or factual information (Bucher, 2018). This selective exposure has profound implications for political information dissemination, as it shapes users’ access to political content and reinforces existing beliefs.
Key to understanding these dynamics is the concept of filter bubbles and echo chambers. Filter bubbles occur when algorithms tailor content to individual preferences, isolating users from diverse viewpoints (Pariser, 2021). Echo chambers amplify this effect by fostering environments where users are exposed primarily to like-minded opinions, reducing exposure to dissenting perspectives (Garimella et al., 2018).
This study’s conceptual framework is based on the premise that Facebook’s algorithm significantly influences the political information environment and public opinion formation among users. The framework integrates concepts from several theories: Agenda-Setting Theory, Selective Exposure Theory, and Filter Bubble and Echo Chamber Effects. These theories help explain the mechanisms by which algorithm-driven content exposure shapes users’ political knowledge, beliefs, and engagement. The framework is structured around three main components:
1. Facebook Algorithm as a Content Filter
2. User Interaction and Political Engagement
3. Impact on Public Opinion and Political Information Diversity
Each component is linked by the influence of algorithmic curation, where engagement-based prioritization may reinforce selective exposure, leading to filter bubbles and echo chambers that shape political perceptions and knowledge.
2.1.1	Facebook Algorithm as a Content Filter
The Facebook algorithm is designed to enhance user experience by showing content that aligns with users' interests and previous interactions. However, by prioritizing content based on engagement (likes, shares, comments), the algorithm tends to amplify content that is likely to generate emotional responses, often resulting in sensational or polarizing political information. This is supported by the Agenda-Setting Theory (McCombs & Shaw, 2021), which posits that media platforms influence what users perceive as important issues. Facebook’s algorithmic filtering acts as a gatekeeper, highlighting specific political topics while downplaying others.
In the context of Ilorin, the algorithm's filtering role affects the visibility of political content, potentially biasing users’ perceptions toward the most popular or highly engaged content, which may not always represent a balanced or comprehensive view of political issues. This selective filtering can create an imbalance in the types of political information users are exposed to, affecting their overall understanding of political matters.
2.1.2 	User Interaction and Political Engagement
The second component examines user interaction with content, which is shaped by selective exposure a concept from Selective Exposure Theory (Klapper, 2022). According to this theory, individuals are more likely to engage with content that aligns with their existing beliefs, while avoiding content that contradicts their viewpoints. Facebook’s algorithm reinforces this tendency by presenting content that users are likely to agree with, based on past interactions and preferences.
In Ilorin, where political beliefs may vary significantly, the selective exposure effect can deepen ideological divides by promoting politically homogenous content to users, leading them into filter bubbles (Pariser, 2021). Within these filter bubbles, users repeatedly encounter similar viewpoints, reinforcing their existing beliefs and increasing the risk of misinformation and political bias. This pattern also contributes to the echo chamber effect, where like-minded users amplify each other’s views, often excluding counterpoints or diverse perspectives.
2.1.3 	Impact on Public Opinion and Political Information Diversity
The third component focuses on the impact of algorithm-driven content on public opinion formation and the diversity of political information. With users increasingly exposed to content that aligns with their views, the diversity of political information available may be limited. This reduction in content variety affects the formation of informed public opinions, as users are less likely to encounter balanced, multifaceted political discussions.
Public opinion formation is influenced by repeated exposure to politically similar content, which can create a misperception of consensus on certain issues. For instance, if the majority of content that Ilorin residents encounter supports a specific political stance, users may perceive this view as universally accepted, even if it is not. This effect aligns with Spiral of Silence Theory (Noelle-Neumann, 2022), which suggests that individuals may suppress dissenting views if they perceive that their opinions are in the minority. The algorithm’s amplification of certain viewpoints contributes to this dynamic, potentially leading to an erosion of democratic engagement by discouraging political diversity and robust debate.
The Relationship Between Facebook Algorithm and  Public Formation
 Social network sites (SNSs) are web-based communication platforms that support socially relevant interactions among contacts (i.e., “Friends”) on the site (Ellison, Steinfield, & Lampe, 2021). Previous research has documented a relationship between use of the SNS Facebook and increased levels of social capital (Burke, Kraut, & Marlow, 2021; Burke, Marlow, & Lento, 2019; Ellison, Steinfield, & Lampe, 2019, 2021; Steinfield, Ellison, & Lampe, 2008; Valenzuela, Park, & Kee, 2019), a form of capital that describes resources embedded in social relationships and interactions within a network (Lin, 2020). Facebook may be especially well-suited for accruing bridging social capital, which speaks to the benefits associated with weaker, more heterogeneous social ties such as novel information and broadened worldviews (Burke et al., 2021; Ellison et al., 2019, 2021), in part because the site enables users to create “social supernets” of hundreds of social connections (Donath, 2019).
Previous research has examined the relationship between social capital and various Facebook activities, evolving from studies on overall measures of Facebook use (Ellison et al., 2019) to more granular metrics such as perceptions of “actual friends” on the site (Ellison et al., 2021), and engaging in directed communication with Friends (Burke et al., 2021). In this paper, we extend previous work to focus on the relationship between bridging social capital and users' engagement in a set of specific communication behaviors we call Facebook Relationship Maintenance Behaviors (FRMB). This measure assesses users' intention to respond to requests or needs articulated by members of their network and to engage in relationship maintenance activities such as wishing a Facebook Friend “Happy Birthday.” 
Social Capital
Social capital (Bourdieu, 2019; Coleman, 2020) describes the ability of individuals or groups to access resources embedded in their social network. Social capital can be converted to other forms of capital such as favors (human capital) or new information (intellectual capital) (Resnick, 2020). Reciprocity is a key construct in many treatments of social capital, both at a generalized or individual level. Lin (2020) defines social capital as “investment in social relations with expected returns in the marketplace”. In this framing, social capital is created through social interactions and the expectations of future social resources they engender.
Social capital is often separated into “bridging” and “bonding” (Putnam, 2021; Williams, 2021); these categories describe resources embedded in different types of relationships. Ties that connect different clusters within a network, often called “bridging” ties, help propagate novel information across those groups (Burt, 2019). As explicated below, weaker ties (such as a friend of a friend) are more likely to be bridging ties and thus provide access to novel information (Granovetter, 2019) and diverse perspectives (associated with bridging social capital 
Bridging Social Capital
One's ability to access useful informational resources, a key component of bridging social capital, is related to the composition of one's network, one's position in this network, and one's communicative and analytic skill set. Bridging ties dyadic relationships spanning two clusters allow novel information to spread across a network more effectively by creating information pathways that close “structural holes” between two otherwise unconnected groups (Burt, 2019). Empirical support for this notion is provided by Granovetter (2020), who found weak (bridging) ties were more likely than strong ties to provide useful employment information.
Facebook's technical and social affordances lower the cost of maintaining weaker ties (allowing users to maintain broader and more diverse social networks) and facilitate resource exchanges, thus enabling users to cultivate bridging social capital (Ellison, Lampe, Steinfield, & Vitak, 2021). Tong and Walther (2021) note that SNSs reduce the cost of relationship maintenance, presumably enabling more frequent message exchanges with a wider set of contacts. On SNSs , messages can either be directed to a specific individual, subset of individuals, or distributed to one's entire network. Facebook status updates allow commenters to interact with one another, and thus can facilitate interaction among “Friends of Friends” who are more likely to be sources of novel information (Granovetter, 2019).
Relationship Maintenance via Social Network Sites
Lin's (2020) framing of social capital as an “investment in social relations” highlights the importance of actively contributing to and maintaining personal relationships. We consider relationship maintenance activities to include the processes through which individuals keep a relationship in existence, in a specified state, in a satisfactory condition, or in repair (Dindia & Canary, 2021). Duck (2021) describes the work involved in “relation shipping” (the work of relationship maintenance) and highlights the importance of having the skills to maintain and repair social bonds, pointing out that relationships “need overhaul, maintenance and servicing just as any other dynamic structure does” (p. 27). Many theories of relationship maintenance focus on dyadic, offline interactions, although recent research on relationship maintenance has extended study of these strategies into mediated environments (e.g., Rabby, 2019).
2.2	Theoretical Framework
This study is grounded in a theoretical framework that combines key media and communication theories to analyze the influence of Facebook’s algorithm on political information formation and public opinion among Ilorin residents. The theories used are Agenda-Setting Theory, Selective Exposure Theory, and Filter Bubble and Echo Chamber Effects. Each of these theories provides a lens to understand the mechanisms by which Facebook’s algorithm affects political content exposure, user interaction, and the formation of public opinion in a digital, algorithm-driven environment.
2.2.1	Agenda-Setting Theory
Agenda-Setting Theory (McCombs & Shaw, 2021) suggests that the media has the power to shape public perception by emphasizing certain issues while downplaying others. According to this theory, media platforms influence what people think about, even if they do not dictate what people think. Traditional media achieve this by placing topics in prominent positions, such as the front page or lead stories. In the case of Facebook, the platform’s algorithm determines what users see in their news feeds by prioritizing content that aligns with user preferences and engagement patterns.
In the context of Ilorin residents, Facebook’s algorithm acts as a digital gatekeeper, controlling which political topics gain prominence in users' feeds and shaping their perception of what issues are important. This prioritization affects the public’s awareness and understanding of political events, as users are more likely to engage with topics that the algorithm highlights, possibly limiting exposure to a broad range of political issues. Agenda-Setting Theory is therefore crucial in explaining how Facebook’s algorithm can impact the topics users consider significant in the political sphere.
2.2.2	Selective Exposure Theory
Selective Exposure Theory (Klapper, 2021) posits that individuals tend to seek out and engage with information that aligns with their existing beliefs and preferences, while avoiding information that contradicts their views. This tendency is reinforced by the Facebook algorithm, which tailors content based on users’ past interactions, likes, shares, and comments. By prioritizing content that users are more likely to agree with, the algorithm encourages selective exposure, reinforcing users' pre-existing beliefs.
For Ilorin residents, selective exposure may result in interactions with politically homogeneous content that limits their understanding of opposing viewpoints. This aligns with the theory’s premise that people naturally gravitate toward information that confirms their beliefs, which, in an algorithm-driven environment like Facebook, can create a feedback loop. The algorithm further curates content that supports users’ preferences, contributing to a closed information ecosystem and potentially leading to narrow or biased political perceptions.
	Filter Bubble and Echo Chamber Effects
The Filter Bubble (Pariser, 2021) and Echo Chamber effects are phenomena that explain how algorithms create isolated information spaces where users encounter predominantly similar viewpoints. A filter bubble is created when algorithms selectively present content based on user preferences, leading to limited exposure to diverse viewpoints. In this bubble, users are frequently shown content that aligns with their beliefs, creating a personalized digital environment with little exposure to contrasting perspectives.
An echo chamber occurs when individuals are repeatedly exposed to similar opinions, reinforcing their own views and amplifying the collective voice of like-minded groups. Within Facebook’s algorithm, these effects are intensified as users interact with content and engage in discussions with people who share similar political beliefs. For Ilorin residents, filter bubbles and echo chambers can lead to a fragmented view of political issues, where they are less likely to encounter diverse opinions or critical analysis of political matters.
The filter bubble and echo chamber effects align with Spiral of Silence Theory (Noelle-Neumann, 2022), which posits that individuals may avoid expressing dissenting opinions if they perceive their views to be in the minority. This environment discourages users from interacting with or voicing differing perspectives, potentially leading to a homogenized public opinion that lacks critical or diverse viewpoints.
Integration of Theories
This framework combines these theories to examine how Facebook’s algorithm affects political information formation and public opinion among Ilorin residents:
1. Agenda-Setting Theory illustrates how the Facebook algorithm’s prioritization of content influences the political issues users consider important.
2. Selective Exposure Theory explains the user behavior that leads to reinforcement of existing beliefs and minimizes exposure to diverse perspectives, amplified by the algorithm’s content curation.
3. Filter Bubble and Echo Chamber Effects highlight how the algorithm creates isolated digital spaces where users primarily encounter content that aligns with their views, impacting the diversity of political information and public discourse.
Application of the Theoretical Framework
By examining the combined influence of these theories, this study aims to understand the following:
· Content Prioritization: How the Facebook algorithm selects and prioritizes political content that affects users' perception of politically significant issues.
· Selective Reinforcement: The extent to which users in Ilorin are exposed to politically homogeneous content, reinforcing existing beliefs and limiting diverse political discussions.
· Impact on Public Opinion: The role of filter bubbles and echo chambers in shaping political perceptions and public opinion, potentially leading to a fragmented or biased understanding of political issues.
This theoretical framework provides a basis for analyzing the influence of Facebook’s algorithm on political information formation, emphasizing the potential risks of algorithmic filtering on information diversity, democratic discourse, and balanced political engagement.
2.3	Empirical Review
The empirical review examines previous studies that analyze the impact of social media algorithms, particularly Facebook’s, on political information dissemination, user behavior, and public opinion. These studies explore how algorithm-driven environments influence political engagement, the formation of public opinion, and the spread of misinformation. The review focuses on research relevant to the Nigerian context and other developing nations with similar media landscapes, alongside general studies on algorithmic effects on political discourse globally.
Research shows that social media algorithms significantly shape users' exposure to political content. For instance, Bakshy, Messing, and Adamic (2015) conducted a study on Facebook’s algorithmic filtering and found that users are more likely to be shown content that aligns with their preferences, as indicated by previous interactions. Their study demonstrated that Facebook's algorithm creates a personalized content feed that filters out diverse political viewpoints, thereby limiting exposure to opposing perspectives and reinforcing selective exposure.
In the Nigerian context, Ojebuyi and Salawu (2017) explored social media’s role in political information dissemination, particularly through platforms like Facebook. They noted that Nigerian social media users frequently turn to Facebook as a primary source for political news and discussions, given the perceived inadequacy or bias of traditional media outlets. Their study found that while Facebook fosters increased political engagement, its algorithm contributes to echo chambers where users are primarily exposed to content that aligns with their existing beliefs. This selective exposure reduces opportunities for balanced political debate and may amplify political polarization.
Similarly, Allcott and Gentzkow (2017) studied the effects of social media algorithms on the spread of political content and misinformation during the 2016 U.S. presidential election. They found that Facebook’s engagement-based algorithm promoted sensational or misleading content, as such posts generated more likes, shares, and comments. This study provides insight into how algorithms may inadvertently prioritize false or biased information, which could influence political attitudes and behaviors. The findings are relevant to the Nigerian context, where misinformation on social media platforms can influence political attitudes in regions with limited media literacy or access to credible information sources.
A significant body of research has focused on the role of algorithms in creating filter bubbles and echo chambers that limit users' exposure to diverse perspectives. Pariser’s (2011) foundational work on filter bubbles introduced the concept that algorithms create isolated information environments by only presenting content that aligns with user preferences. Pariser’s research found that these filter bubbles can skew users’ perceptions of political issues by reinforcing pre-existing biases and limiting exposure to a full range of viewpoints.
Flaxman, Goel, and Rao (2016) provided empirical evidence of echo chamber effects in online news consumption. They found that individuals who rely on social media as their primary news source are more likely to be exposed to information that aligns with their ideological preferences, leading to polarization. This is especially relevant in regions like Ilorin, where Facebook is a dominant source of information. Due to the algorithm’s emphasis on engagement, users are more likely to see and interact with content that supports their beliefs, reducing the diversity of perspectives encountered.
Tufekci (2018) further explored how algorithms not only create echo chambers but also amplify content that is emotionally charged or provocative. Her research showed that Facebook’s algorithm tends to favor content that evokes strong emotional reactions, as this increases engagement. This selective prioritization may lead to the amplification of controversial or polarizing political content, which can intensify social divisions and potentially incite conflicts. In the Nigerian setting, emotionally charged or divisive political content can have serious consequences, as it may contribute to communal tensions and impact public opinion on political matters.
The spread of misinformation on Facebook, often exacerbated by its algorithm, has been a subject of concern in various studies. Vosoughi, Roy, and Aral (2018) found that false information spreads more rapidly on social media than true information, primarily because false news often evokes surprise or disgust, driving higher engagement. Facebook’s algorithm, designed to maximize engagement, inadvertently amplifies misinformation by promoting high-engagement content. In a politically charged environment, this can influence public perceptions and opinions based on inaccurate or misleading information.
In Nigeria, Adeyanju and Haruna (2020) studied the spread of misinformation on social media platforms during elections and found that Facebook was a key channel for the dissemination of false information. They argued that the algorithm’s prioritization of high-engagement content contributed to the rapid spread of political rumors and unverified news, impacting public opinion and influencing voter behavior. The study highlighted the need for algorithm transparency and effective moderation mechanisms to prevent the spread of misinformation, particularly in politically sensitive contexts like elections.
Studies on the role of social media algorithms in public opinion formation highlight both positive and negative impacts on democratic engagement. As Facebook enables users to access information and discuss political issues, it can enhance civic participation. However, McPherson, Smith-Lovin, and Cook (2001) found that social media algorithms can lead to increased homophily—the tendency of individuals to associate with those who share similar interests or beliefs. This can limit exposure to diverse perspectives and reduce the quality of public discourse.
In Nigeria, Obi-Ani, Anikwenze, and Isiani (2020) explored social media’s role in public opinion formation among Nigerian youth and found that Facebook had become a major source of political information. While the platform promoted political awareness and engagement, the researchers observed that algorithm-driven echo chambers shaped users’ opinions, often reinforcing polarized views. This study underscores the dual role of Facebook in fostering political engagement while also contributing to ideological divides.
2.4	Summary of the Chapter
This chapter reviewed existing literature on the influence of Facebook’s algorithm on the formation of political information, particularly within the context of Ilorin residents. The conceptual framework highlighted the role of algorithmic curation, filter bubbles, and echo chambers in shaping users’ exposure to political content. The theoretical framework drew on agenda-setting and uses and gratifications theories to explain how Facebook's algorithm influences public opinion formation and media consumption.
Empirical studies were reviewed to explore the global and national dynamics of social media algorithms, focusing on their impact on political engagement, misinformation, and demographic variations in usage patterns. The literature emphasized that while Facebook facilitates access to political information and fosters engagement, its algorithm can also amplify misinformation, promote polarization, and limit exposure to diverse viewpoints.
Finally, the chapter identified significant gaps in the literature, particularly the lack of localized studies on the influence of Facebook’s algorithm in specific cities like Ilorin. It also pointed out the need for research that combines quantitative and qualitative methodologies to capture a holistic understanding of user experiences. This study aims to address these gaps by investigating the localized impact of Facebook’s algorithm on the formation of political information among Ilorin residents.
CHAPTER THREE
METHODOLOGY
3.1	Introduction
This chapter discusses the methodology that was adopted in the study. Specifically, it presents the research design, the population from which the sample to be understudied was selected, the sampling technique was systematically applied in order to determine the sample size, the research instrument for data gathering, the process of measuring the valid and reliability of the research instrument, and the method of data analysis.
3.2	Research Design
	The survey design was adopted in this study. According to Bolton (1992), a survey design was used to access and predict the views, reactions or standings of a large number of people on a limited topic like the influence of facebook algorithm on the public formation of  political information among Ilorin residents. Under survey design, the researcher develops a list of questions and present them in a standard way to each participant typically using either the interview or questionnaire.
3.3	Population of the Study
The population of the study was made up of the students of the Kwara State Polytechnic, Ilorin, Kwara State. The population of the study was 25,812 inhabitants of Kwara State Polytechnic, Ilorin Kwara State they stand at a better chance to grant this study the vital information/data so as to actualize the desired objective.
However and most importantly, Ilorin residents were given much attention to study in order to get a much more describable result of course other segments of the community were focused but the nature of the study (facebook algorithm) made the researcher to focus more on the youths, most especially Ilorin residents.



0. Sample Size
	A total number of 150 respondents was used for this study and it was made up of the Ilorin residence.
0. Sample Technique
	A simple random sampling procedure was adopted in choosing the population of the study as it involves a fairly large community of the Ilorin metropolis which is the area under the research study, hence indicates a heterogeneous population.
3.6	Research Instrument
The questionnaire was used as the instrument of data collection. A questionnaire consists of a list of questions relating to the aims of the study and the research questions to be verified (Nwanna 1990, p. 111). The questionnaire is a vital instrument for gathering information from people about their opinions, attitudes, behaviours and perceptions on given phenomenal (Sobowale, 1983). The questionnaire for this study contains two sections, demographic and psycho- graphic sections. The demographic section contains the personal data of the respondents while the psycho-graphic questions examines the logical and carefully selected questions aimed at sourcing reasonable and accurate answers from respondents such that can help solve the research problem.
Also, it is made up of closed-ended and open-ended questions with the former forming a greater percentage since the researcher intends to elicit a higher degree of measurable data. The data generated by Whipple and Courtney (1985, p.14) which were listed and discussed in chapter one of this study was used to develop a contextual modified matrix questions that helped to elicit more information for use in the study.
3.7	Validity of Research Instrument
[bookmark: _GoBack]The validity of the research instrument was determined by conducting a pilot test. The respondents in the pilot test will not be a part of the sample population which the final questionnaire was administered. The results of the pilot test was determined whether the questions therein was adequate to address the research questions and objectives of the study.
3.8	Reliability of Research Instrument
The reliability of the instrument to be used was vetted using the internal consistency method of reliability of research instrument. According to Awoniyi, Aderanti and Tayo (2021) internal consistency method measures how far the constituent items relates to the same thing and can be used to assess the reliability of an instrument.
3.9	Method of Data Analysis
	The data here was analyzed using descriptive and (SPSS) statistical packages for the social science, via tables, frequency and percentage etc.


















CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0	Introduction
This chapter deals with the presentation, analysis and interpretation of the data collected by the researchers. The presence of data makes no meaning to anybody unless adequate analysis is carried out. Frequency table and sample percentage are used to analyze the data.
4.1	Data Presentation
	In this chapter, all data collected from questionnaires will be presented and interpreted.
SECTION A
BIO DATA OF RESPONDENTS
Table 4.1: Age distribution of the respondents
	Options
	Frequency
	Percentage (%)

	18-20 years
	85
	57%

	21-25 years
	60
	40%

	26-30 years
	3
	2%

	31 years and above
	2
	1%

	Total
	150
	100%


Source: Field Survey, 2025
	The table above shows that 57% representing 85 respondents were between 18-20 years, 40% representing 60 respondents were between 21-25 years, 2% representing 3 respondents were between 26-30 years while 1% representing 2 respondents were between 31 and above years
Table 4.2: Sex Distribution of Respondents
	Response
	Frequency
	Percentage (%)

	Female
	70
	47%

	Male
	80
	53%

	Total
	150
	100%


Source: Field Survey, 2025
The above table revealed that out of 150 respondents, 70 respondents which represent 47% are female while 80 respondents which represent 53% are male
Table 4.3: Marital Status distribution of respondents
	Options
	Respondents
	Percentage (%)

	Single
	145
	97%

	Married
	5
	3%

	Total
	150
	100%


Source: Field Survey, 2025
The above analysis shows that 145 respondents representing 97% are single while 5 respondents representing 3% are married
Table 4.4: Resident of the Respondents
	Option
	Frequency
	Percentage (%)

	Hostel
	60
	40%

	Off-Campus
	90
	60%

	Total
	150
	100%


Source: Field Survey, 2025
The above  table shows that 60 respondents representing 30% are hostel residents while the remaining  90  respondents representing  60% are off-campus residents. This shows that majority of the respondents are off-campus.
Table 4.5: Educational Qualification distribution of the Respondents
	Options
	Frequency
	Percentage (%)

	WASSCE
	72
	48%

	ND/NCE
	62
	42%

	HND/BSC
	14
	9%

	Others
	2
	1%

	Total
	150
	100%


Source: Field Survey, 2025
	The table above shows that 48% representing 72 respondents have WASSCE certificate, 42% representing 62 respondents are ND/NCE holder, 9% representing 14 respondents have HND/BSC certificate while 1% representing 2 respondents are either MSC/MA certificate holders.

SECTION B
Table 4.6: Do you use facebook information on political matters?
	Options
	Respondents
	Percentage (%)

	Yes
	114
	76%

	No
	16
	11%

	I don’t Know
	20
	13%

	Total
	150
	100%


Source: Field Survey, 2025
	From the above analysis it can be seen that 114 respondents representing 76% are of the opinion that they use facebook information on political matters, 16 respondents representing 11% said no while 20 respondents representing 13% are of the opinion that they don’t know whether using facebook has anything to do with political matters.
Table 4.7: How frequently do you use facebook?
	Options
	Respondents
	Percentage (%)

	Frequently
	90
	60%

	Occasionally
	60
	40%

	I don’t know
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 90 respondents representing 60% of the population said frequently, while 60 respondents representing 40% said occasionally.
Table 4.8: Do you follow political figures, groups or pages on facebook?
	Options
	Respondents
	Percentage (%)

	Yes
	150
	100%

	No
	-
	-

	I don’t know
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that all the respondents are of the opinion that they followed political figures, groups or pages on facebook as regards political information.

Table 4.9: Do you engage with political posts on facebook (e.g, like, comment or share)?
	Options
	Respondents
	Percentage (%)

	Yes
	114
	76%

	No
	16
	11%

	I don’t Know
	20
	13%

	Total
	150
	100%


Source: Field Survey, 2025
	From the above analysis it can be seen that 114 respondents representing 76% said yes to the said question, 16 respondents representing 11% said no while 20 respondents representing 13% are of the opinion that they don’t know whether there is any rewards in sharing, like, comment on any political post.
Table 4.10: Do you think facebook algorithms determine the political content you see on your feed?
	Options
	Respondents
	Percentage (%)

	Yes
	90
	60%

	No
	60
	40%

	I don’t know
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 90 respondents representing 60% of the population said Yes, while 60 respondents representing 40% said No.
Table 4.11: Do you think facebook encourages you to engage with certain political ideologies?
	Options
	Respondents
	Percentage (%)

	Yes
	60
	40%

	No
	90
	60%

	I don’t know
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	From the above table, it can be deduced that 60 respondents representing 40% of the population said Yes, while 90 respondents representing 60% said No.
Table 4.12: Has political content on facebook changed your opinion on political issues?
	Options
	Respondents
	Percentage (%)

	Yes
	60
	40%

	No
	90
	60%

	I don’t know
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	From the above table, it can be deduced that 60 respondents representing 40% of the population said Yes, while 90 respondents representing 60% said No.
Table 4.13: Do you think facebook content has influenced how you perceive political candidates or parties?
	Options
	Respondents
	Percentage (%)

	Yes
	114
	76%

	No
	16
	11%

	I don’t Know
	20
	13%

	Total
	150
	100%


Source: Field Survey, 2025
	From the above analysis it can be seen that 114 respondents representing 76% said yes to the said question, 16 respondents representing 11% said no while 20 respondents representing 13% are of the opinion that they don’t know anything regarding the said question.
SECTION C
Question: I use facebook as my primary source of political information
Table 14
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	116
	77%

	Agree
	24
	16%

	Neutral
	10
	7%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 116 (77%) of the respondents strongly agreed to the question, 24(16%) agreed, while 10(7%) are neutral.
Question: I frequently see political content while browsing facebook
Table 15
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	70
	47%

	Agree
	32
	21%

	Neutral
	15
	10%

	Disagree
	5
	3%

	Strongly Disagree
	28
	19%

	Total
	150
	100%


Source: Field Survey, 2025
	From the above table, it can be deduced that 70 (47%) of the respondents strongly agreed to the question, 32 (21%) agreed, 15(10%) are Neutral, 5(3%) disagreed, while 28 (19%) strongly disagreed.
Question: The posts and articles I see on facebook influence my political understanding
Table 16	 
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	60
	40%

	Agree
	54
	36%

	Neutral
	36
	24%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 60 (40%) of the respondents strongly agreed to the question, 54 (36%) agreed, 36 (24%) are neutral.




Question: I trust the political information I find on facebook
Table 17
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	128
	85%

	Agree
	12
	8%

	Neutral
	10
	7%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	From the analysis above, it could be deduced that 128 (85%) of the respondents strongly agreed to the question, 12 (8%) agreed, 10 (7%) are neutral.
Question: The political posts I engage with appear more often on my facebook feed 
Table 18
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	62
	41%

	Agree
	34
	23%

	Neutral
	30
	20%

	Disagree
	24
	16%

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 62 (41%) of the respondents strongly agreed to the question, 34 (23%) agreed, 30(20%) are neutral, while 24(16%) disagreed.








Question: Facebook often recommends political pages, groups or events I might be interested in
Table 19
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	65
	43%

	Agree
	15
	10%

	Neutral
	15
	10%

	Disagree
	33
	22%

	Strongly Disagree
	22
	17%

	Total
	150
	100%


Source: Field Survey, 2025
	From the above table, it could be deduced that 65 (43%) of the respondents strongly agreed to the question, 15 (10%) agreed, 15 (10%) are neutral, 33 (22%) disagreed, while 22(17%) strongly disagreed.
Question: I feel the algorithm encourages me to follow certain political figures or ideologies
Table 20
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	70
	47%

	Agree
	72
	48%

	Neutral
	8
	5%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The table above shows that 70 (47%) of the respondents strongly agreed to the question, 72 (48%) agreed, 8 (5%) are neutral.





Question: Facebook influences my political opinions more than other platforms or sources
Table 21
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	52
	35%

	Agree
	68
	45%

	Neutral
	12
	8%

	Disagree
	18
	12%

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
From the above table, it could be deduced that 52(35%) of the respondents strongly agreed to the question, 68(45%) agreed, 12(8%) are neutral, 18(12%) disagreed.
Question: Facebook helps me stay informed about political events and debates
Table 22
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	70
	47%

	Agree
	32
	21%

	Neutral
	15
	10%

	Disagree
	5
	3%

	Strongly Disagree
	28
	19%

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 70 (47%) of the respondents strongly agreed to the question, 32 (21%) agreed, 15(10%) are Neutral, 5(3%) disagreed, while 28 (19%) strongly disagreed.





Question: The comments and discussions on facebook impact my political perspective
Table 23	 
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	60
	40%

	Agree
	54
	36%

	Neutral
	36
	24%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	From the above table, it could be deduced that 60 (40%) of the respondents strongly agreed to the question, 54 (36%) agreed, 36 (24%) are neutral.
Question: I often discuss political information I find on facebook with friends and family
Table 24
	Options
	Respondents
	Percentage (%)

	Strongly Agree
	128
	85%

	Agree
	12
	8%

	Neutral
	10
	7%

	Disagree
	-
	-

	Strongly Disagree
	-
	-

	Total
	150
	100%


Source: Field Survey, 2025
	The above table shows that 128 (85%) of the respondents strongly agreed to the question, 12 (8%) agreed, 10 (7%) are neutral.
4.2	Analysis of Research Questions
Research Question 1: How does facebook’s algorithm influence the political information accessible to residents in Ilorin? Table 13 represents the question as thus: 114 respondents representing 76% said yes to the said question, 16 respondents representing 11% said no while 20 respondents representing 13% are of the opinion that they don’t know anything regarding the said question.
Research question 2: In what ways does the algorithm affect the diversity and reliability of political information among Facebook users? Table 20 answers the questions which shows that 70 (47%) of the respondents strongly agreed to the question, 72 (48%) agreed, 8 (5%) are neutral.
Research question 3: What is the perceived impact of facebook on political engagement and opinion information? Table 23 analysis goes thus: Table 15 above shows that 60 (40%) of the respondents strongly agreed to the question, 54 (36%) agreed, 36 (24%) are neutral.
4.3	Discussion of Findings
The study revealed the influence of facebook algorithm on public formation of political information among Ilorin residence. This can be seen in table 13 114 respondents representing 76% said yes to the said question, 16 respondents representing 11% said no while 20 respondents representing 13% are of the opinion that they don’t know anything regarding the said question.
The study also found that, Government, Facebook users and stakeholders should be commended for their effort in influence of facebook algorithm on public formation of political information among Ilorin residence. This is shown in table 24 where 128 (85%) of the respondents strongly agreed to the question, 12 (8%) agreed, 10 (7%) are neutral.
The study also revealed that more programs should also be broadcasting in showcasing the various aspects of facebook algorithm on public formation and political information at large. This is according to table 22 where 70 (47%) of the respondents strongly agreed to the question, 32 (21%) agreed, 15(10%) are Neutral, 5(3%) disagreed, while 28 (19%) strongly disagreed.




CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1	Summary of Findings
This study examined the influence of Facebook’s algorithm on the formation of political information among Ilorin residents. Key findings include:
1. A significant proportion of respondents rely on Facebook as their primary source of political information.
2. Facebook’s algorithm plays a crucial role in shaping the political content users see, reinforcing selective exposure and echo chambers.
3. Political engagement on Facebook (likes, shares, comments) increases the frequency of similar content appearing in users’ feeds.
4. A considerable number of users trust political content on Facebook despite concerns over misinformation and bias.
5. Many respondents acknowledged that Facebook influences their perceptions of political candidates and ideologies.
6. Algorithmic recommendations encourage users to engage with specific political pages, groups, or events, potentially reinforcing ideological homogeneity.
5.2	Conclusion
The study concludes that Facebook’s algorithm significantly impacts political information consumption, engagement, and opinion formation in Ilorin. While it provides access to political discourse, the algorithm also creates filter bubbles that limit exposure to diverse perspectives. The engagement-driven nature of the algorithm may prioritize sensational content, affecting the quality of political discourse. Addressing these concerns requires policy interventions, user awareness, and further research to enhance the integrity of political information on social media platforms.


5.3	Recommendations
5.3.1	Policy Recommendations
1. Regulation of Social Media Algorithms: Policymakers should collaborate with tech companies to increase transparency in algorithmic decision-making, ensuring that users receive a balanced and diverse range of political content.
2. Fact-Checking and Content Moderation: Governments and civil society organizations should work with Facebook to implement stronger fact-checking mechanisms to curb misinformation.
3. Digital Literacy Campaigns: Public awareness initiatives should educate users on how algorithms influence the information they receive and how to critically assess online political content.
4. Encouraging Diverse News Consumption: Policymakers should advocate for features that encourage users to access multiple viewpoints, such as recommendations for diverse news sources.
5.3.2 Recommendations for User Behavior
1. Engagement with Diverse Sources: Users should follow multiple political pages, including those with opposing viewpoints, to counter algorithmic bias.
2. Critical Evaluation of Content: Individuals should cross-check political information with reputable news sources before forming opinions or sharing content.
3. Use of Platform Tools: Users should utilize Facebook’s settings to customize their news feed, limiting the influence of automated content curation.
4. Participation in Fact-Checking Initiatives: Encouraging community-driven fact-checking can help identify and reduce the spread of misinformation.





5.3.3 Recommendations for Further Research
1. Longitudinal Studies on Algorithmic Influence: Future research should analyze how Facebook’s algorithm affects political opinions over time.
2. Comparative Studies: Investigating the impact of social media algorithms in different Nigerian cities can provide a broader understanding of regional variations.
3. Psychological Impact Analysis: Examining the cognitive effects of algorithm-driven political exposure can provide insights into its long-term influence on public opinion.
4. Algorithmic Transparency Studies: Research on how different social media algorithms operate and influence political discourse can inform better platform policies.
5.4	Final Thoughts
Facebook has become an indispensable platform for political engagement, but its algorithm-driven content curation poses challenges for democratic discourse. Addressing these challenges requires a multi-stakeholder approach, involving policymakers, users, and researchers. By promoting digital literacy, algorithmic transparency, and responsible engagement with online political content, a more informed and balanced digital public sphere can be achieved.
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APPENDIX 
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY
DEPARTMENT OF MASS COMMUNICATION
QUESTIONNAIRE
Dear Respondent,
I am a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin, conducting a research on the topic: Influence of Facebook Algorithm on Public Formation of Political Information Among Ilorin Residence 
The research is an academic study in fulfilment of the requirements for the award of Higher National Diploma(HND) in Mass Communication. 
I hereby request that you help me in answering the following questions as honestly as possible and I assure you that all information supplied by you shall be used only for the academic purpose and shall be kept confidential.
Thanks in anticipation of your cooperation and understanding. 
INSTRUCTION: Please tick (  ) against your response (s) in the space provided. The questionnaire will be in three parts. Section A, B and C
SECTION A
1.	Age of Respondents: a. 18-20yrs (   ) b. 21 – 25 Yrs (   ) c. 26 – 30 Yrs (    ) d. 31 and above (  )
2.	Sex of Respondents: a. Male (    ) b. Female (    )
3. 	Marital Status of Respondents: a. Single (    )   b. Married (    ) c. Divorced (    )
4.	Resident: a. Hostel (    ) b. Off-Campus (    ) 
SECTION B
5.	Do you use Facebook for information on political matters? (a) Yes (   ) (b) No (   )
6.	How frequently do you use Facebook? (a) Yes (  ) (b) No (      )   (c) Occasionally (    ) 
7.	Do you follow political figures, groups, or pages on Facebook? (a) Yes (        ) (b) No (     ) 
8.	Do you engage with political posts on Facebook (e.g., like, comment, or share)? (a) Yes (    ) (b) No  (   )

9.	Do you think Facebook algorithms determine the political content you see on your feed? 
(a) Yes  (   ) (b) No (   ) 
10.	Do you think Facebook encourages you to engage with certain political ideologies? 
(a) Yes  (   ) (b) No (   ) 
11.	Has political content on Facebook changed your opinion on political issues?
(a) Yes (     ) 
(b) No (      )
12.	Do you think Facebook content has influenced how you perceive political candidates or parties? (a) Yes (  ) (b) No (  )





SECTION C
Keys: Strongly agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD).
	S/N
	Response
	SA
	A
	N
	D
	SD

	12.
	I use Facebook as my primary source of political information
	
	
	
	
	

	13.
	I frequently see political content while browsing Facebook
	
	
	
	
	

	14.
	The posts and articles I see on Facebook influence my political understanding
	
	
	
	
	

	15.
	I trust the political information I find on Facebook
	
	
	
	
	

	16.
	The political posts I engage with appear more often on my Facebook feed
	
	
	
	
	

	17.
	Facebook often recommends political pages, groups, or events I might be interested in
	
	
	
	
	

	18.
	I feel the algorithm encourages me to follow certain political figures or ideologies
	
	
	
	
	

	19.
	Facebook influences my political opinions more than other platforms or sources
	
	
	
	
	

	20.
	Facebook helps me stay informed about political events and debates
	
	
	
	
	

	21.
	The comments and discussions on Facebook impact my political perspective
	
	
	
	
	

	22.
	I often discuss political information I find on Facebook with friends and family
	
	
	
	
	




