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[bookmark: _Toc200967638]ABSTRACT
This study investigates the influence of social media on financial security among students at Kwara State Polytechnic, focusing specifically on the Opay mobile payment platform. With the increasing reliance on social media for financial transactions and information sharing, this research explores how social media affects students' financial behaviors, perceptions of financial security, and decision-making processes. The methodology employed a descriptive survey design, collecting data from 99 respondents through structured questionnaires. Findings indicate that a significant majority of students utilize social media to access financial information and advice, with over 70% relying on these platforms for financial decisions. The study highlights both positive influences, such as improved financial literacy, and negative consequences stemming from misinformation and peer pressure. Additionally, the results reveal that while social media serves as a vital tool for financial education, it also presents risks, including exposure to scams and misleading information. The research emphasizes the need for enhanced financial literacy programs and verified content creation on social media to promote healthier financial behaviors among students. By understanding the complex dynamics between social media usage and financial security, this study contributes to the discourse on digital finance and youth empowerment in Nigeria.

2

i

[bookmark: _Toc200967639]CHAPTER ONE
[bookmark: _Toc200967640]1.0	Introduction
In recent years, social media has emerged as a powerful tool influencing various aspects of life, including financial behaviors and perceptions among students. With the proliferation of platforms such as Facebook, Twitter, Instagram, and TikTok, young adults are increasingly using these channels not only for social interaction but also for financial transactions and information sharing. This study focuses on the influence of social media on financial security among students at Kwara State Polytechnic, using Opay as a case study. Opay is a mobile payment platform that has gained popularity in Nigeria, providing services such as money transfers, bill payments, and other financial services.
As students navigate their academic and personal lives, the impact of social media on their financial decisions cannot be overlooked. Research indicates that social media can significantly shape financial literacy, spending habits, and attitudes towards saving and investing (Harrison et al., 2020). However, this influence can be both positive and negative; while social media can provide valuable financial information and support networks, it can also lead to impulsive spending and exposure to scams. Understanding these dynamics is crucial for developing strategies to enhance financial security among students (Lusardi & Mitchell, 2014).
[bookmark: _Toc200967641]1.1	Background to the Study
The rapid growth of digital technology has transformed how individuals engage with financial services. In Nigeria, the adoption of mobile payment platforms like opay reflects a shift towards cashless transactions, especially among younger populations. According to the National Bureau of Statistics (2021), there has been a significant increase in mobile payment usage in Nigeria, driven by the need for convenience and accessibility.
Social media plays a critical role in this transformation by facilitating communication about financial products and services. Students often rely on social media for advice on budgeting, saving, and investing. However, the information disseminated through these platforms is not always accurate or reliable. A study by Bada et al. (2022) found that misinformation on social media can lead to poor financial decisions among young adults.
Moreover, the influence of peer behavior observed on social media can create pressure to conform to certain spending patterns or lifestyle choices that may jeopardize financial security. The phenomenon of "social comparison," where individuals evaluate their own worth based on comparisons with others' online personas, can exacerbate feelings of inadequacy and lead to unhealthy financial behaviors (Vogel et al., 2014).
Human behavior regarding finances is increasingly influenced by digital interactions, particularly through social media platforms that facilitate communication about financial products and services. In Nigeria, where a significant portion of the population is composed of young adults and students, these platforms have become essential channels for disseminating information about personal finance management.
The proliferation of mobile payment platforms like opay reflects a shift towards cashless transactions among Nigerian youths. According to the National Bureau of Statistics (2021), mobile payment systems have gained traction due to their convenience and accessibility. However, this shift raises concerns about the implications for financial security among users who may not fully understand the risks associated with digital transactions.
Social media serves as both a source of information and a platform for peer influence. Students often turn to their peers for advice on budgeting, saving, and investing. However, the information shared on these platforms can be misleading or inaccurate. A study by Bada et al. (2022) found that misinformation on social media can lead to poor financial decisions among young adults. Additionally, the phenomenon of "social comparison" can create pressure to conform to certain spending patterns or lifestyles portrayed online (Vogel et al., 2014). This pressure may lead students to make impulsive financial decisions that jeopardize their overall financial security.
Moreover, the economic context in Nigeria—characterized by high unemployment rates and inflation—further complicates students' financial situations. Many students face challenges related to managing limited resources effectively while navigating the temptations presented by social media advertising and peer behavior.
Given these complexities, this study aims to explore how social media influences financial security among students at Kwara State Polytechnic. By focusing on opay as a case study, the research will examine how this platform interacts with students' financial behaviors and perceptions.
[bookmark: _Toc200967642]1.2	Statement of the Problem
Despite the growing reliance on social media for financial information and transactions among students, there is limited empirical research examining its impact on financial security within this demographic. Many students face challenges related to managing their finances effectively due to the influence of social media trends and peer pressure. This study seeks to investigate how social media usage affects students' perceptions of financial security and their actual financial behaviors.
Additionally, there is a need to understand the risks associated with using mobile payment platforms like opay in conjunction with social media influences. Issues such as online scams, misinformation about financial products, and impulsive spending behaviors are prevalent but not well-documented in the context of Nigerian students.
[bookmark: _Toc200967643]1.3	Objectives of the Study
The primary objectives of this study are:
· To assess the level of social media usage among students at Kwara State Polytechnic concerning their financial decisions.
· To evaluate the impact of social media on students' perceptions of financial security.
· To identify specific patterns in social media use that correlate with positive or negative financial behaviors among students.
· To provide recommendations for improving financial literacy and security among students through better utilization of social media platforms.
[bookmark: _Toc200967644] 1.4	Research Questions
To guide this study, the following research questions will be addressed:
· What is the extent of social media usage among students at Kwara State Polytechnic regarding their financial decisions?
· How does social media usage impact students' perceptions of their financial security?
· Are there specific types of interactions or content on social media that significantly influence students' financial behaviors?
· What strategies can be implemented to enhance financial literacy among students using social media?
[bookmark: _Toc200967645]1.5	Significance of the Study
This study is significant for several reasons:
Students: Understanding the effects of social media on their financial behaviors can help them make informed decisions regarding their finances.
Educators: Insights from this research can inform educational programs aimed at improving financial literacy among students.
Financial Institutions: Findings may guide banks and fintech companies in designing products that cater to the needs of young adults while promoting responsible usage.
[bookmark: _Toc200967646] 1.6	Scope of the Study
The scope of this study is limited to students at Kwara State Polytechnic during the academic year 2024. It will focus on various forms of social media including Facebook, Instagram, Twitter, and TikTok as they relate to OPAY's services. Data will be collected through surveys designed to measure both social media habits and perceptions of financial security.
This study will also investigate the extent to which social media advertisements, peer influences, and financial education content on these platforms affect students' decision-making regarding saving, spending, and investing. The research will be confined to undergraduate and postgraduate students from all faculties, ensuring diversity in demographics such as age, gender, and academic level. The findings will be contextualized within the Nigerian economy, with particular reference to the financial behavior of young adults in a digital era.
[bookmark: _Toc200967647]1.7	Definition of Terms
1. Social media: Digital platforms that enable users to create and share content or participate in social networking (e.g., Facebook, Instagram).
2. Financial Security: A state where an individual feels confident about their current and future finances; it includes having sufficient savings, investments, and access to necessary resources.
3. Mobile Payment Platform: A technology that allows individuals to make payments using their mobile devices; opay is an example used in this study.
4. Financial Literacy: The ability to understand and effectively use various financial skills, including personal finance management, budgeting, investing, and understanding financial products. Financial literacy is essential for making informed decisions about spending, saving, and investing.
5. Digital Financial Services (DFS): Digital financial services refer to the provision of financial services such as payments, savings, credit, and insurance through digital channels, including mobile apps, online banking, and mobile money platforms.
6. Financial Inclusion: Financial inclusion is the process of ensuring access to affordable and convenient financial services for all individuals, particularly those who are underserved or excluded from traditional banking systems.
7. Cybersecurity: Cybersecurity refers to the practices and technologies used to protect digital platforms, networks, and data from unauthorized access, cyberattacks, and other threats. In the context of this study, it addresses concerns about the safety of using mobile payment platforms like OPAY.
8. Social Media Engagement: Social media engagement involves interactions such as likes, comments, shares, and views on social media platforms. It reflects the level of activity and connection users have with content, which can influence their financial decisions.
9. E-Wallet (Electronic Wallet): An e-wallet is a digital application or service that allows users to store funds, make online transactions, and manage payments securely using mobile or internet platforms. opay is an example of an e-wallet.
10. Fraud Awareness: Fraud awareness is the understanding and knowledge of common financial scams and deceptive practices that could lead to monetary losses. This study examines how social media contributes to or prevents fraud awareness among students.
11. Cashless Policy: A cashless policy refers to the governmental and institutional efforts to encourage the use of electronic transactions and reduce reliance on physical cash in the economy.


[bookmark: _Toc200967648]CHAPTER TWO
LITERATURE REVIEW
[bookmark: _Toc200967649]2.0	Introduction
This chapter reviews the literature on the influence of social media on financial security, particularly among students. As digital platforms increasingly shape financial behaviors, understanding their role as both information sources and potential sources of misinformation is vital.
The chapter explores the impact of social media on financial decision-making, focusing on how platforms like Facebook and Instagram affect students' perceptions of financial security. It also examines the importance of financial literacy, peer influence, and the role of digital financial services. This synthesis sets the stage for the empirical investigation that follows, highlighting the need for effective strategies to enhance financial well-being among students.
[bookmark: _Toc200967650]2.1	Conceptual Review
Social Media and Financial Behavior
Social media platforms have become integral to how individuals, especially young adults, engage with financial information and services. With the rise of platforms such as Facebook, Twitter, Instagram, and TikTok, users increasingly utilize these channels not only for social interaction but also for financial transactions and information sharing (Harrison et al., 2020). This section explores the dual role of social media in shaping financial behaviors among students at Kwara State Polytechnic.
The concept of financial behavior encompasses various actions individuals take regarding their finances, including saving, spending, and investing. Social media can significantly influence these behaviors by providing access to educational content and peer support networks while simultaneously fostering negative behaviors through exposure to misleading information and peer pressure (Bada et al., 2022). 
Financial Security
Financial security is a critical concern for students, defined as the state in which individuals feel confident about their current and future financial situations (Lusardi & Mitchell, 2014). This encompasses having sufficient savings, manageable debt levels, and access to necessary financial resources. The influence of social media on perceptions of financial security is profound; students often gauge their financial status against the lifestyles portrayed by their peers online.
The phenomenon of social comparison exacerbates this dynamic. Students may feel pressured to conform to certain spending patterns or lifestyle choices showcased on social media, leading to feelings of inadequacy and unhealthy financial behaviors (Vogel et al., 2014). This pressure can result in impulsive spending decisions that jeopardize their overall financial security.
Financial Literacy
Financial literacy is essential for making informed financial decisions and encompasses knowledge about budgeting, saving, investing, and understanding financial products (OECD, 2020). In Nigeria, where many young adults lack formal education in personal finance management, social media can serve as an informal learning platform. However, the quality of information available varies significantly across platforms.
Research indicates that students who engage with finance-related content on social media tend to exhibit higher levels of financial literacy compared to those who do not (Harrison et al., 2020). Conversely, misinformation remains a significant concern; students may encounter misleading advice that could lead to detrimental financial decisions.
Peer Influence
The impact of peer influence on financial behavior is particularly pronounced among students. Young adults often seek advice from their peers regarding budgeting, saving, and investment strategies (Lusardi & Mitchell, 2014). Social media amplifies this influence by allowing students to observe their peers' spending habits and lifestyle choices.
This observation can create a cycle of comparison and competition among students, where they feel compelled to match their peers' expenditures or lifestyle choices portrayed online. Such dynamics can lead to both positive reinforcement of responsible financial behaviors and negative consequences stemming from unhealthy spending habits.
The Role of Digital Financial Services
The emergence of Digital Financial Services (DFS) has further transformed how students manage their finances. Platforms like Opay facilitate cashless transactions and provide various services such as money transfers and bill payments. The convenience offered by these platforms has made them increasingly popular among young adults in Nigeria (National Bureau of Statistics, 2021).
However, the shift towards cashless transactions raises concerns about the implications for financial security among users who may not fully understand the risks associated with digital transactions. Issues such as cybersecurity threats and fraud are particularly relevant in this context.
Cybersecurity Awareness
As students engage with mobile payment platforms like Opay through social media channels, cybersecurity awareness becomes crucial. Understanding potential risks associated with online transactions can help mitigate adverse outcomes related to fraud or data breaches (Olatunji et al., 2023). 
Social media can play a dual role here; while it serves as a source of information regarding cybersecurity practices, it can also propagate misinformation that may leave users vulnerable to scams.
The Impact of Advertising on Financial Decisions
Advertising on social media significantly influences students' financial decisions by promoting products and services that may not align with their actual needs or budgets. The persuasive nature of targeted ads can lead to impulsive purchasing behaviors that compromise students' financial security.
Research has shown that exposure to advertisements showcasing luxurious lifestyles can trigger feelings of inadequacy among students, prompting them to overspend in an attempt to attain similar lifestyles (Vogel et al., 2014). This underscores the importance of critical evaluation of content consumed on social media.
Financial Education Through Social Media
Despite the risks associated with misinformation and peer pressure, social media also presents opportunities for enhancing financial education among students. Various organizations and influencers use these platforms to share valuable resources related to personal finance management.
Engagement with educational content can improve students' understanding of budgeting techniques and investment strategies while fostering a culture of informed decision-making (Harrison et al., 2020). 
The conceptual review highlights the intricate relationships between social media usage, financial literacy, peer influence, advertising impact, cybersecurity awareness, and perceptions of financial security among students at Kwara State Polytechnic. Understanding these dynamics is essential for developing effective strategies that enhance students' financial well-being in an increasingly digital world.
[bookmark: _Toc200967651]2.2	Theoretical Review
Social Cognitive Theory
The Social Cognitive Theory, developed by Albert Bandura (1986), posits that individuals learn behaviors through observation and imitation within social contexts. This theory is particularly relevant in understanding how students adopt certain financial behaviors based on what they observe on social media platforms.
According to Bandura's framework, observational learning occurs when individuals witness others engaging in specific behaviors and subsequently imitate those actions. In the context of this study, students may observe peers discussing budgeting tips or showcasing savings goals online, motivating them to adopt similar practices or seek further information about managing their finances effectively.
Theory of Planned Behavior
The Theory of Planned Behavior (TPB) proposed by Ajzen (1991) provides another lens through which to examine the relationship between social media use and financial behavior among students. TPB suggests that an individual's intention to engage in a behavior is influenced by three factors: attitudes toward the behavior, subjective norms, and perceived behavioral control.
In relation to this study, students' attitudes toward saving or spending money may be shaped by the content they consume on social media platforms. Furthermore, subjective norms—what they perceive as acceptable behavior among peers—can significantly impact their financial decisions.


Uses and Gratifications Theory
Uses and Gratifications Theory posits that individuals actively seek out media content that satisfies specific needs (Katz et al., 1973). For students at Kwara State Polytechnic, these needs may include seeking information about budgeting tools or finding inspiration for saving strategies.
Understanding these motivations can help identify how social media influences their approach to personal finance. Students may gravitate towards content that aligns with their existing beliefs or desires regarding money management.
Social Identity Theory
Social Identity Theory, proposed by Tajfel & Turner (1979), explains how group dynamics influence individual behaviors. According to this theory, individuals derive part of their identity from the groups they belong to.
In a university setting where peer influence is significant, students may feel compelled to align their spending habits with those of their peer group as a means of maintaining social acceptance. This alignment can lead to both positive and negative financial behaviors depending on the prevailing attitudes within their social circles.
These theoretical frameworks provide a comprehensive understanding of how social media influences financial behaviors among students at Kwara State Polytechnic. By integrating insights from Social Cognitive Theory, Theory of Planned Behavior, Uses and Gratifications Theory, and Social Identity Theory, this study aims to explore the complex interactions between social media usage and perceptions of financial security.


[bookmark: _Toc200967652]2.3	Empirical Review
Positive Influences of Social Media on Financial Behavior
Empirical studies have shown that social media can positively influence young adults' financial literacy and decision-making processes. Research conducted by Harrison et al. (2020) indicates that exposure to positive financial content on platforms like Instagram enhances individuals' understanding of budgeting and saving practices.
Students who follow finance-related accounts often report improved financial literacy levels compared to those who do not engage with such content (Bada et al., 2022). These findings suggest that curated content can play a significant role in educating young adults about effective money management strategies.
Negative Consequences of Misinformation
Conversely, Bada et al. (2022) highlight the risks associated with misinformation prevalent on social media platforms. Their study found that many young adults encounter misleading advertisements or exaggerated claims about investment opportunities online.
Such misinformation can lead to poor decision-making regarding finances, resulting in negative consequences for students' overall economic well-being (Lusardi & Mitchell, 2014). The presence of inaccurate information underscores the need for critical evaluation of content consumed on these platforms.
Peer Influence in Financial Decisions
Additionally, research focusing on peer influence reveals its significant impact on young adults' spending habits (Lusardi & Mitchell, 2014). Studies indicate that students are more likely to adopt certain spending habits when they observe similar behaviors within their peer groups on social media platforms.
This aligns with observations made in studies utilizing Social Cognitive Theory as a framework for understanding behavior adoption through observation.
Mobile Payment Platforms and Youth Engagement
Furthermore, studies focusing on mobile payment platforms like Opay illustrate how these services are marketed through social media channels targeting young adults in Nigeria (National Bureau of Statistics, 2021). The rise in mobile payment adoption among youths is attributed to convenience factors highlighted through social media campaigns.
However, concerns regarding cybersecurity risks associated with these platforms are also prevalent (Olatunji et al., 2023). Students often express anxiety about potential scams or fraud when using mobile payment services advertised on social media.
Social Comparison Effects
A noteworthy aspect of empirical research is the exploration of "social comparison" effects among young adults using digital platforms for finance-related discussions (Vogel et al., 2014). Studies indicate that when individuals compare themselves with others who appear financially successful online—often due to curated representations—they may experience feelings of inadequacy leading them towards impulsive spending behaviors in an attempt to match perceived lifestyles.
The empirical studies illustrate a complex relationship between social media usage and financial security among students at Kwara State Polytechnic. While positive influences exist through educational content and peer support networks fostering responsible behavior change; negative impacts arise from misinformation exposure leading towards impulsive decisions jeopardizing long-term economic stability.


[bookmark: _Toc200967653]2.4	Summary of the Chapter
This chapter has provided a comprehensive literature review concerning the influence of social media on financial security among students at Kwara State Polytechnic. The conceptual review highlighted key definitions related to social media usage and its implications for personal finance management while emphasizing the importance of understanding these dynamics within a Nigerian context.
The theoretical review presented relevant frameworks such as Social Cognitive Theory and Theory of Planned Behavior which elucidate how observational learning processes shape student behavior regarding finances based on online interactions with peers or influencers.
Empirical studies reviewed illustrated both positive outcomes—such as enhanced financial literacy through exposure to informative content—and negative consequences stemming from misinformation prevalent across digital platforms leading towards poor decision-making practices amongst young adults navigating complex economic landscapes.

[bookmark: _Toc200967654]CHAPTER THREE
[bookmark: _Toc200967655]RESEARCH METHODOLOGY
[bookmark: _Toc200967656]3.0	Introduction
This chapter outlines the research methodology employed in this study, which investigates the influence of social media on financial security among students of Kwara State Polytechnic, with a specific focus on Opay as a case study. This section includes the research design, population of the study, sample size and sampling technique, data collection instrument, validity and reliability of the study instrument, method of data collection, and data analysis procedure. Each aspect is detailed to ensure clarity on how data was gathered and analyzed to yield meaningful insights relevant to the study.
[bookmark: _Toc200967657]3.1	Research Design
Research design serves as a blueprint for achieving research objectives and addressing research questions (Mohamed, 2016). This study adopted a descriptive survey design, which is particularly effective for answering questions related to who, what, when, where, and how regarding a specific research problem. The descriptive nature of this design is suitable for examining the influence of social media on financial security as it allows for systematic collection of data that can reveal patterns and trends in social media usage among students.
The descriptive survey design facilitates the exploration of relationships between variables—specifically, how social media influences students' perceptions and behaviors regarding financial security. This approach enables researchers to gather quantitative data that can be analyzed statistically, providing insights into the extent and nature of these influences.


[bookmark: _Toc200967658]3.2	Population of the Study
The population refers to the entire group of individuals sharing common observable characteristics (Mugenda, 2003). In this study, the population consists of students at Kwara State Polytechnic who utilize social media platforms for financial transactions and information sharing. Given that Kwara State Polytechnic encompasses various departments, this study focuses specifically on students enrolled in programs that actively engage with mobile payment platforms like Opay.
This targeted approach facilitates a more manageable analysis while ensuring that the findings are relevant to the specific context of students who are likely to use social media for financial decision-making. The demographic diversity within the student population allows for a comprehensive understanding of how different factors may influence financial behaviors.
[bookmark: _Toc200967659]3.3	Sample Size and Sampling Technique
A sample is a smaller subset obtained from the larger population (Mugenda, 2003). For this study, a sample size of one hundred (100) students was selected. The sampling technique employed was random sampling, which ensures that every member of the population has an equal chance of being selected. This method minimizes bias and enhances the representativeness of the sample.
Random sampling is crucial in obtaining a diverse sample that reflects various demographics such as age, gender, and academic level among students at Kwara State Polytechnic. This approach allows for more generalizable conclusions about social media use and its effects on financial security among students.
[bookmark: _Toc200967660]3.4	Data Collection Instrument
The primary instrument for data collection in this study was a questionnaire, which was self-administered by participants. A questionnaire is a structured tool consisting of an array of questions designed to elicit specific information relevant to the research objectives (Mugenda & Mugenda, 2003). 
The questionnaire developed for this study included both closed-ended and open-ended questions to gather comprehensive data on social media usage patterns and their perceived impact on financial security. The questionnaire comprised three sections:
- Section A focused on respondents' demographic information.
- Section B addressed questions related to social media usage.
- Section C explored perceptions regarding financial security.
This structured approach ensures that all relevant aspects of social media influence on financial security are covered while allowing respondents to express their views in their own words where applicable.
[bookmark: _Toc200967661]3.5	Validity and Reliability of Study Instrument
Validity refers to the extent to which an instrument measures what it is intended to measure (Asika, 1991). To ensure validity, the questionnaire was reviewed by experts in educational research who provided feedback on its content relevance and clarity. Following revisions based on expert input, the final version was validated by the project supervisor.
Reliability pertains to the consistency of measurements across different instances (Osaeze & Izedonmi, 2000). To assess reliability, a pilot study was conducted with 40 students from another institution. The feedback collected from this pilot test helped refine the questionnaire further. Since all distributed questionnaires were collected by the researcher immediately after completion, this approach enhanced reliability by ensuring high response rates and reducing non-response bias.
[bookmark: _Toc200967662]3.6	Method of Data Collection
The face-to-face method was utilized for distributing questionnaires. The researcher personally administered 100 copies of the questionnaire to ensure greater engagement with participants and enhance response rates. By collecting completed questionnaires on-site, the researcher increased accountability among respondents and minimized delays in data retrieval.
According to Ali (2006), statistics involve "the appropriate treatment or analysis of quantitative measures or values obtained from observing or testing a sample." For this study, standard statistical techniques such as frequency counts and percentages were employed to analyze and present findings effectively.
3.7	Data Analysis Procedure
Data analysis involved employing descriptive statistics to interpret findings systematically. The data obtained from administered questionnaires were analyzed using techniques such as tables, percentages, frequencies, and means. This quantitative approach allowed for clear presentation of results while facilitating comparisons across different variables related to social media use and financial security levels among students at Kwara State Polytechnic.
The analysis will also include correlational assessments to determine relationships between social media usage patterns and perceptions or behaviors regarding financial security. By employing these statistical methods, meaningful insights can be drawn regarding how social media influences financial decision-making among students.



[bookmark: _Toc200967663]CHAPTER FOUR
[bookmark: _Toc200967664]DATA PRESENTATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc200967665]4.0	Introduction
This chapter presents, analyzes, and interprets the data gathered from the distributed questionnaire. A total of 104 questionnaires were administered to respondents, and 99 were duly completed and returned, constituting the valid data set used in this analysis. The information is presented in tabular format, with each table followed by detailed interpretation. Section A contains the demographic profile of respondents, while Section B captures their opinions and behaviors regarding social media usage and financial security, particularly in relation to Opay. Section C covers patterns in social media platform usage, content engagement, and financial decisions.
[bookmark: _Toc200967666]4.1	Demographic Data Analysis
Gender Distribution of the Respondents
	Options
	Frequency
	Percentage (%)

	Male
	51
	51.5%

	Female
	48
	48.5%

	Total
	99
	100%


Source: Research survey, 2025
The above table shows that 51 out of the 99 valid respondents (51.5%) were male, while 48 respondents (48.5%) were female. This suggests a near-equal representation across gender lines, which is ideal for evaluating financial behavior and social media influence from a balanced perspective.


Age Distribution of the Respondents
	Options
	Frequency
	Percentage (%)

	16–20 years
	40
	40.4%

	21–25 years
	45
	45.5%

	26 and above
	14
	14.1%

	Total
	99
	100%


Source: Research survey, 2025
The table reveals that the majority of respondents are between 21–25 years (45.5%), followed by those aged 16–20 (40.4%), and 14.1% aged 26 and above. This distribution reflects a youthful population typical of a polytechnic environment and is relevant to studying the influence of digital tools like Opay among students.
Marital Status of the Respondents
	Options
	Frequency
	Percentage (%)

	Single
	81
	81.8%

	Married
	15
	15.2%

	Divorced
	2
	2.0%

	Widowed
	1
	1.0%

	Total
	99
	100%


Source: Research survey, 2025
Most respondents are single (81.8%), which is expected in a student population. The small number of married (15.2%), divorced (2%), and widowed (1%) participants indicates that the sample predominantly consists of unmarried individuals, which may affect how they approach financial decisions via social media.


Educational Distribution of Respondents
	Options
	Frequency
	Percentage (%)

	ND1
	21
	21.2%

	ND2
	23
	23.2%

	HND1
	25
	25.3%

	HND2
	30
	30.3%

	Total
	99
	100%


Source: Research survey, 2025
The distribution shows that students across all academic levels participated. The highest proportion is HND2 students (30.3%), followed by HND1 (25.3%), ND2 (23.2%), and ND1 (21.2%). This diversity in academic levels provides a well-rounded understanding of social media's financial influence across experience levels.
[bookmark: _Toc200967667]SECTION B
4.2	Social Media Usage and Financial Decisions
Table 4.5: I frequently use social media platforms to access financial information.
	Options
	Frequency
	Percentage (%)

	Strongly Agree 
	36
	36.4%

	Agree 
	34
	34.3%

	Neutral 
	15
	15.2%

	Disagree
	10
	10.1%

	Strongly Disagree 
	4
	4.0%

	Total
	99
	100%


Source: Research survey, 2025
The majority of respondents confirmed using social media to access financial information, with 36 (36.4%) strongly agreeing and 34 (34.3%) agreeing, giving a combined 70.7%. This suggests that most students depend on social platforms like WhatsApp, Instagram, or TikTok as their primary source of financial news, updates, and advice. A notable 15 respondents (15.2%) remained neutral, possibly indicating occasional or passive use. Meanwhile, 10 (10.1%) disagreed and 4 (4.0%) strongly disagreed, suggesting that some students either prefer traditional sources (e.g., banks, family advice) or do not trust financial content on social platforms.
Table 4.6: I rely on financial advice from social media before making financial decisions.
	Options
	Frequency
	Percentage (%)

	Strongly Agree 
	28
	28.3%

	Agree 
	33
	33.3%

	Neutral 
	16
	16.2%

	Disagree
	14
	14.1%

	Strongly Disagree 
	8
	8.1%

	Total
	99
	100%


Source: Research survey, 2025
Roughly 61.6% of students (28 strongly agree + 33 agree) indicated that they depend on financial advice from social media before making key financial choices. This is significant and underscores the platform’s influence on decision-making, whether it's choosing to save via Opay, invest in crypto, or avoid scams. However, 16 students (16.2%) remained neutral, possibly implying inconsistency in behavior. Fourteen respondents (14.1%) disagreed and 8 (8.1%) strongly disagreed, making up 22.2% who likely rely on alternative, possibly more trusted or institutional, advice.
Table 4.7: Social media influences my perception of financial security.
	Options
	Frequency
	Percentage (%)

	Strongly Agree 
	30
	30.3%

	Agree 
	35
	35.4%

	Neutral 
	12
	12.1%

	Disagree
	13
	13.1%

	Strongly Disagree 
	9
	9.1%

	Total
	99
	100%


Source: Research survey, 2025
A significant 65.7% of students agreed that social media affects how they view financial security. For many of them, frequent exposure to online content — including success stories, fraud alerts, or peer experiences — influences their personal sense of control and safety with money. Twelve respondents (12.1%) were neutral, which may reflect uncertainty or limited exposure. On the contrary, 13 (13.1%) disagreed and 9 (9.1%) strongly disagreed, suggesting that a portion of the students see social media as having little or no impact on their financial worldview.
Table 4.8: I have learned about Opay through social media.
	Options
	Frequency
	Percentage (%)

	Strongly Agree 
	42
	42.4%

	Agree 
	28
	28.3%

	Neutral 
	10
	10.1%

	Disagree
	13
	13.1%

	Strongly Disagree 
	6
	6.1%

	Total
	99
	100%


Source: Research survey, 2025

Most students (42.4% strongly agreed and 28.3% agreed — totaling 70.7%) reported that they became aware of Opay through social media. This demonstrates the effectiveness of platforms like Instagram, WhatsApp, and TikTok in spreading financial product awareness. Ten students (10.1%) were unsure, while 13 (13.1%) disagreed and 6 (6.1%) strongly disagreed — perhaps those who learned about Opay through peer recommendations or campus advertisements.
Table 4.9: I use Opay for financial transactions due to recommendations on social media.
	Options
	Frequency
	Percentage (%)

	Strongly Agree 
	31
	31.3%

	Agree 
	30
	30.3%

	Neutral 
	14
	14.1%

	Disagree
	16
	16.2%

	Strongly Disagree 
	8
	8.1%

	Total
	99
	100%


Source: Research survey, 2025
Thirty-one respondents (31.3%) strongly agreed and 30 (30.3%) agreed, showing that over 61% of participants use Opay because of what they saw or read on social media. Fourteen students (14.1%) remained neutral, which could imply indirect influence or mixed sources of motivation. However, 16 (16.2%) disagreed and 8 (8.1%) strongly disagreed — a combined 24.3% who may have adopted Opay based on referrals, promotions, or personal exploration outside social platforms.


[bookmark: _Toc200967668]4.3	Social Media Content and Financial Behavior
Table 4.15: Which social media platforms do you use for financial information?
	Options
	Frequency
	Percentage (%)

	Facebook
	57
	57.6%

	Twitter/X
	39
	39.4%

	Instagram
	46
	46.5%

	TikTok
	35
	35.4%

	WhatsApp
	63
	63.6%


Source: Research survey, 2025
The data show that WhatsApp is the most commonly used platform for financial information, with 63 respondents (63.6%) citing it. This aligns with WhatsApp’s popularity in Nigeria for real-time group chats, broadcast messages, and forwarded financial content. Facebook followed closely at 57 respondents (57.6%), reflecting its longevity and wide usage among students. Instagram was selected by 46 respondents (46.5%), likely due to visual ads and influencer content. Twitter/X (39 responses, 39.4%) is valued for real-time updates and financial trend discussions, while TikTok (35 responses, 35.4%) is becoming increasingly popular among students, particularly through short financial tip videos and testimonials. The variety of responses confirms that students use multiple platforms for financial literacy and decisions.


Table 4.16: What type of financial content do you engage with the most?
	Options
	Frequency
	Percentage (%)

	Investment tips
	33
	33.3%

	Loan services
	17
	17.2%

	Budgeting advice
	24
	24.2%

	Scam alerts
	25
	25.3%

	Total
	99
	100%


Source: Research survey, 2025
The most engaged financial content among students is investment tips, chosen by 33 respondents (33.3%). This suggests a growing interest in income-generating opportunities among youth. Scam alerts followed closely with 25 students (25.3%), reflecting awareness of the risks involved in digital transactions. Budgeting advice came next with 24 respondents (24.2%), showing that financial discipline is also a key concern. Lastly, loan services were least engaged at 17 respondents (17.2%), possibly because students either don’t qualify or prefer non-debt strategies. The result reveals a balanced interest in financial growth, safety, and planning.
Table 4.17: Have you ever made a financial decision (e.g., saving, investing, borrowing) based on social media recommendations?
	Options
	Frequency
	Percentage (%)

	Yes
	66
	66.7%

	No
	33
	33.3%

	Total
	99
	100%


Source: Research survey, 2025
A large portion of respondents — 66 out of 99 (66.7%) — admitted to making financial decisions based on social media content. This highlights the real-world impact of digital financial advice, especially from influencers or Opay promoters. Conversely, 33 respondents (33.3%) denied acting on such recommendations, which may point to skepticism, caution, or reliance on offline information. This finding confirms that while social media is influential, not all users act on what they see or read.
Table 4.18: How often do you come across financial scams or misleading financial information on social media?
	Options
	Frequency
	Percentage (%)

	Very often
	28
	28.3%

	Sometimes
	47
	47.5%

	Rarely
	18
	18.2%

	Never
	6
	6.0%

	Total
	99
	100%


Source: Research survey, 2025
Scam exposure on social media is fairly high among students. Forty-seven respondents (47.5%) reported encountering scams or misleading financial info sometimes, while 28 (28.3%) said very often. Together, this totals over 75% who face potential digital fraud threats. Eighteen respondents (18.2%) said they rarely encountered such content, and only 6 (6.0%) said never, suggesting that completely scam-free browsing is rare. The data underscores the need for digital vigilance and scam education among students.


Table 4.19: Have you received financial literacy education through social media?
	Options
	Frequency
	Percentage (%)

	Yes
	69
	69.7%

	No
	30
	30.3%

	Total
	99
	100%


Source: Research survey, 2025
Sixty-nine respondents (69.7%) agreed they have gained financial education through social media, showing that platforms are now seen not just as social tools but as digital classrooms. Thirty (30.3%) said they have not, which may mean they have not engaged with financial content or haven’t recognized educational material when presented informally. The finding supports the view that social media can serve as a tool for financial empowerment if content is credible and accessible.
Table 4.20: What strategies do you think can enhance financial literacy among students using social media?
	Options
	Frequency
	Percentage (%)

	Verified financial content creators
	31
	31.3%

	Awareness campaigns on financial scams
	27
	27.3%

	Financial education programs
	41
	41.4%

	Total
	99
	100%


Source: Research survey, 2025
The majority of respondents — 41 (41.4%) — believe that formal financial education programs delivered through social media would best enhance student financial literacy. This may include content by Opay or trusted educators. Verified content creators were chosen by 31 respondents (31.3%), highlighting the need for credibility and expertise in content. Twenty-seven (27.3%) supported awareness campaigns on scams, recognizing fraud as a threat to student financial health. Together, these responses reflect that students value both structured learning and protective measures in the digital financial space.
[bookmark: _Toc200967669]4.4	Analysis of Research Questions
Research Question 1: How does social media influence students' financial decisions at Kwara State Polytechnic?
The findings from Section B of the questionnaire clearly show that social media plays a significant role in shaping students' financial decisions. From Table 4.6, 28 respondents (28.3%) strongly agreed and 33 (33.3%) agreed that they rely on financial advice from social media before making financial decisions — totaling 61.6%. In Table 4.12, a further 64.7% of respondents (26 SA + 38 A) agreed that their spending habits are directly influenced by financial information they consume on platforms like WhatsApp, Instagram, and Facebook.
These results suggest that students are not just consuming content passively — they actively apply what they learn or see to real-life financial actions such as saving, investing, or making purchases. However, a smaller number of respondents disagreed or strongly disagreed, indicating that social media influence is not universal but depends on individual trust, digital literacy, or the perceived reliability of the content source.
This aligns with previous studies (e.g., Gentzkow et al., 2015) that show social media users, particularly young people, are more likely to base economic behaviors on online narratives. In the case of Opay, promotional campaigns, influencer testimonials, and peer-sharing on social platforms have clearly led many students to adopt financial tools based on digital exposure.
Research Question 2: To what extent has social media contributed to students’ awareness and use of Opay?
The data confirm that social media is a major channel through which students become aware of and adopt digital financial services like Opay. According to Table 4.8, 70.7% of respondents agreed that they first learned about Opay through social media — with 42 (42.4%) strongly agreeing and 28 (28.3%) agreeing. Table 4.9 supports this further, as 61.6% (31 SA + 30 A) of respondents confirmed they use Opay for financial transactions due to recommendations they encountered online.
These findings indicate that Opay’s visibility among students is significantly driven by digital platforms. Whether through advertisements, influencer marketing, peer sharing, or financial forums, social media is the dominant channel for fintech product discovery. This is particularly true among young, tech-savvy users such as students, who prefer fast, mobile-based, and peer-recommended financial services.
In addition, Table 4.14 shows that 65.7% of students believe social media has positively influenced their saving and investment habits — reinforcing the idea that beyond marketing, these platforms are tools for behavioral influence and financial engagement.
Research Question 3: What are the challenges associated with using social media for financial advice among students?
One of the most striking insights comes from Table 4.11, where 67.6% of students admitted that social media exposes them to both accurate and misleading financial information. This duality presents a major challenge — the abundance of content makes it difficult to filter genuine advice from fraudulent schemes. Table 4.13 reinforces this, as 40.4% of respondents admitted to being victims of financial scams due to misleading social media content.
Additionally, Table 4.18 shows that 28.3% of students encounter scams very often, while 47.5% encounter them sometimes. This means over 75% of respondents regularly face some form of deceptive financial content, revealing a significant risk that must be managed through digital literacy and credible content moderation.
These findings align with existing literature, such as Entman (1993), who argued that framing and content curation in media can mislead audiences if not regulated. In a setting like Nigeria where fintech is booming but digital literacy is still developing, misinformation on social media can threaten users’ financial security — especially among vulnerable populations like students.
[bookmark: _Toc200967670]4.5	Discussion of Findings
The results of this study reveal that social media has become a powerful tool that not only informs but also influences student financial behavior. From discovery to adoption and decision-making, platforms like WhatsApp, Instagram, Facebook, and TikTok are shaping how students perceive money, manage expenses, and engage with digital financial tools like Opay.
The findings show that students heavily rely on social media to access financial information (70.7%), and many even depend on it when making real financial decisions. This confirms that social media is not just a communication channel but also a decision-making engine. These results are consistent with theories of media influence, such as the Agenda-Setting Theory, which holds that media doesn’t tell us what to think but what to think about — and in this case, what financial tools to consider or trust.
However, the study also exposes serious challenges. A considerable number of students have encountered financial scams, and many admit that the financial content they consume online is sometimes misleading. This reflects the dual nature of social media — it can both empower and endanger users depending on how content is curated and consumed.
Moreover, the data confirm that while social media platforms are useful in spreading awareness and improving financial literacy, they also require proper regulatory mechanisms to reduce the risk of misinformation and fraud. Verified content creators, awareness campaigns, and formal financial education programs were recommended by students as the best solutions — a sentiment that reflects their awareness of the benefits and dangers of these platforms.
In conclusion, this study confirms that social media is significantly reshaping how students engage with financial information and services like Opay. While the benefits are clear — including increased access, awareness, and literacy — the risks associated with scams and misinformation require serious attention. Efforts by government agencies, institutions, and fintech companies should be directed toward making social media a safer, more reliable financial education environment.
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[bookmark: _Toc200967672]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc200967673]5.0	Introduction
This chapter presents the summary of findings, conclusions, and recommendations based on the research conducted on the influence of social media on financial security among students at Kwara State Polytechnic. It synthesizes the key insights drawn from the data analysis and discusses their implications for students, educators, and financial institutions.
The findings reveal significant patterns regarding how social media shapes financial behaviors and perceptions among students, particularly through platforms like Opay. This chapter will also highlight the challenges identified during the study, such as misinformation and the influence of peer behavior on financial decision-making. Finally, recommendations will be provided to enhance financial literacy and security, aiming to foster more informed financial practices among students in a digital age.
[bookmark: _Toc200967674]5.1	Summary of Findings
This research investigated how social media influences financial security among students of Kwara State Polytechnic, with Opay as the case study. The study focused on three core objectives: assessing how social media affects students' financial decisions, exploring its role in the awareness and usage of Opay, and identifying the risks associated with financial advice sourced from social platforms.
The analysis revealed that a majority of students rely on social media platforms for financial advice, information, and decision-making. Over 70% of respondents admitted to frequently accessing financial content on platforms like WhatsApp, Facebook, and Instagram, while more than 60% confirmed that their spending, saving, or investment habits have been influenced by what they learn online.
Findings also show that social media significantly contributes to awareness and adoption of Opay among students. Most respondents indicated that they learned about Opay via social media campaigns, influencer promotions, or peer discussions online. Furthermore, a substantial number reported using Opay for financial transactions because of such exposure.
However, the study also found notable challenges. Many students reported encountering misleading financial information on social media. A concerning number had also fallen victim to scams as a result. This highlights a dual reality: while social media can enhance financial literacy and access, it also presents dangers if users are not well-informed or if platforms are not adequately monitored.
[bookmark: _Toc200967675]5.2	Conclusion
This research project has comprehensively explored the influence of social media on financial security among students of Kwara State Polytechnic, using Opay as a focal point. The findings from the study affirm that social media platforms—such as WhatsApp, Facebook, Instagram, and Twitter—play a pivotal role in shaping how students access, interpret, and apply financial knowledge. The project sought to answer three core objectives: the extent to which social media influences students' financial behavior, the role social media plays in awareness and usage of Opay, and the risks associated with financial content consumed on social platforms.
From the data collected and analyzed, it can be concluded that social media serves both as a financial education tool and a behavioral influence mechanism. A significant portion of students admitted that their financial practices, including spending, savings, and digital banking activities, are directly shaped by content they encounter on social platforms. Moreover, the high level of awareness and adoption of Opay among respondents further demonstrates how fintech companies can effectively leverage social media to engage younger, tech-savvy populations. Many students rely on the convenience, speed, and features offered by Opay and similar platforms for their daily financial transactions.
However, the study also uncovers critical concerns. Not all financial information circulating on social media is credible. A considerable number of students confessed to receiving misleading financial advice, falling victim to online scams, or making poor financial decisions based on content from unverified sources. This underscores the dual nature of social media—it is a powerful platform that can educate and empower, but also one that can mislead and endanger if not properly regulated or used cautiously.
The conclusion from this research reinforces that financial security in the digital age is no longer dependent solely on traditional financial education, but also on digital literacy and critical media consumption skills. Social media will continue to evolve as a dominant force in students' daily lives, and its influence on their financial behavior will likely grow stronger. As such, there is a pressing need for a balanced ecosystem where social media content is both accessible and trustworthy.
In line with the findings, the study also contributes to the broader discourse on youth financial inclusion, digital finance adoption, and the responsibilities of fintech companies, regulatory bodies, and educational institutions. For lasting impact, a multi-stakeholder approach is required—one that combines technology, education, policy, and peer influence to build a more secure and financially informed student population.
Ultimately, this study concludes that while social media can be a catalyst for financial empowerment, its influence must be guided, monitored, and supported through proper education, regulation, and responsible content creation. Only then can students harness the full benefits of social platforms without falling prey to their risks.
[bookmark: _Toc200967676]5.3	Recommendations
Based on the findings of this study, the following recommendations are made to promote safer and smarter financial behavior among students through social media:
1. Promote Verified Financial Content Creators:
Fintech companies like Opay and regulatory agencies should collaborate with certified finance experts to publish verified and reliable content on social media. This will reduce misinformation and build student trust.
2. Implement Financial Literacy Campaigns:
There is a need for awareness programs within tertiary institutions. These campaigns should educate students about financial fraud, investment basics, and the importance of critically evaluating online content.
3. Encourage Use of Safe and Regulated Apps:
Institutions should promote awareness about regulated fintech apps like Opay and provide guidance on how to use them safely for saving, transferring, and budgeting.
4. Create Official Campus Ambassadors or Influencers:
Fintech companies can partner with credible students on campus to act as “student ambassadors” for promoting financial literacy in a relatable and peer-driven way.
5. Introduce Social Media Guidelines for Financial Content:
Schools, student unions, or tech clubs can develop informal content guidelines to help peers identify fake news, scam ads, or suspicious influencers.
6. Support Integration of Financial Education in Curricula:
Polytechnic administrators can collaborate with financial institutions to embed digital financial literacy training into General Studies or Entrepreneurship courses.
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QUESTIONNAIRE
Department of Mass Communication
Kwara State Polytechnic, Ilorin
P.M.B. 1375, Ilorin
Dear Respondent,
I am a final-year student of the above-named institution conducting a research study titled "The Influence of Social Media on Financial Security Among Students of Kwara State Polytechnic (A Case Study of Opay)." This study is purely for academic purposes, and all responses will be treated with the utmost confidentiality.
Thank you for your time and cooperation.
SECTION A: Demographic Information
1. Gender:  Male [ ] (b) Female [ ]
2. Age:  16-20 [ ] (b) 21-25 [ ] (c) 26 and above [ ]
3. Marital Status:  Single [ ] (b) Married [ ] (c) Divorced [ ] (d) Widowed [ ]
4. Educational Level:  ND1 [ ] (b) ND2 [ ] (c) HND1 [ ] (d) HND2 [ ]
SECTION B:
Social Media Usage and Financial Decisions
The table below contain statement that are to be rated, please kindly tick your appropriate choices key word: Strongly Agree , Agree , Neutral , Disagree, Strongly Disagree .
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	5. 
	I frequently use social media platforms to access financial information.
	
	
	
	
	

	6. 
	I rely on financial advice from social media before making financial decisions.
	
	
	
	
	

	7. 
	Social media influences my perception of financial security.
	
	
	
	
	

	8. 
	I have learned about Opay through social media.
	
	
	
	
	

	9. 
	I use Opay for financial transactions due to recommendations on social media.
	
	
	
	
	

	10. 
	I believe social media has improved my financial literacy.
	
	
	
	
	

	11. 
	Social media exposes me to both accurate and misleading financial information.
	
	
	
	
	

	12. 
	The financial information I get from social media influences my spending habits.
	
	
	
	
	

	13. 
	I have been a victim of financial scams due to misleading social media content.
	
	
	
	
	

	14. 
	Social media has positively influenced my savings and investment habits.
	
	
	
	
	



SECTION C
Social Media Content and Financial Behavior
15. Which social media platforms do you use for financial information? (Select all that apply)
 Facebook [ ] (b) Twitter/X [ ] (c) Instagram [ ] (d) TikTok [ ] (e) WhatsApp [ ] 
16. What type of financial content do you engage with the most?
 Investment tips [ ] (b) Loan services [ ] (c) Budgeting advice [ ] (d) Scam alerts [ ]
17. Have you ever made a financial decision (e.g., saving, investing, borrowing) based on social media recommendations?  Yes [ ] (b) No [ ]
18. How often do you come across financial scams or misleading financial information on social media?
 Very often [ ] (b) Sometimes [ ] (c) Rarely [ ] (d) Never [ ]
19. Have you received financial literacy education through social media?  Yes [ ] (b) No [ ]
20. What strategies do you think can enhance financial literacy among students using social media?
 Verified financial content creators [ ] (b) Awareness campaigns on financial scams [ ] (c) Financial education programs [ ] 
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