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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY 
Environmental pollution has become a major threat to human health, economic development, and sustainable livelihoods in Kwara State. The state's natural resources are being degraded, and its citizens are exposed to various environmental hazards. The importance of addressing environmental pollution cannot be overstated, as it has far-reaching consequences for the well-being of individuals, communities ,and the planet as a whole.
In Kwara State, the environmental challenges are multifaceted and include:
-Air pollution from industrial activities and vehicular emissions
-Water pollution from industrial effluents, domestic waste, and agricultural runoff
-Soil pollution from industrial activities, agricultural practices, and waste disposal
-Noise pollution from industrial activities, transportation, and social events
-Climate change impacts, such as rising temperatures and changing rainfall patterns
These environmental challenges have significant implications for human health, economic development, and sustainable livelihoods in Kwara State. It is therefore essential to raise awareness and promote environmental conservation among the citizens of Kwara State.
Radio Kwara, as a popular radio station in the state, has the potential to play a crucial role in addressing environmental pollution and promoting sustainable livelihoods. The station's wide reach and influence make it an ideal platform for disseminating environmental information, raising awareness, and promoting behavioural change.
This study aims to investigate the influence of Radio Kwara on the campaign against environmental pollution in Kwara State, with a focus on the level of awareness, attitudes, and behaviours of residents towards environmental conservation. By exploring the role of Radio Kwara in environmental education and awareness-raising, this study contributes to the broader discussion on the importance of media in promoting sustainable development and environmental stewardship.
1.2 STATEMENT OF THE PROBLEM
Environmental pollution is a significant threat to the health, well-being , and economic development of Kwara State, with issues such as air and water pollution, waste management, and climate change requiring urgent attention. Despite efforts by government and non-governmental organizations to address these issues, public awareness and engagement on environmental pollution remain limited, and behavioural change is slow. Radio Kwara, as a popular media outlet in the state, has the potential to play a crucial role in raising awareness. shaping public opinion, and mobilizing action on environmental pollution. However, there is a lack of research on the extent to which Radio Kwara's programming addresses environmental pollution, the effectiveness of its programming in promoting environmental conservation, and the types of programming that are most effective in engaging listeners on this critical issue. This knowledge gap hinders the development of evidence-based strategies to harness the potential of Radio Kwara in the campaign against environmental pollution in Kwara State.
Despite the efforts of government and non-governmental organizations to address environmental pollution in Kwara State, the problem persists, and public awareness and engagement on the issue remain low. Radio Kwara, a popular radio station in the state, has the potential to play a significant role in raising awareness and mobilizing action on environmental pollution, but its impact on the campaign against environmental pollution is not well understood. Specifically, it is not clear to what extent Radio Kwara's programming addresses environmental pollution, how effective its programming is in shaping public opinion and behaviour on the issue, and what types of programming are most effective in promoting environmental conservation. This study aims to address these knowledge gaps and explore the influence of Radio Kwara on the campaign against environmental pollution in Kwara State.
1.3 AIM AND OBJECTIVES OF THE STUDY
The main aim of the research work is to examine the influence of radio kwara on the campaign against environmental pollution in kwara state. The specific objectives of the study are:
1.To assess the current level of awareness about environmental pollution among residents in Kwara State.
2. To examine the extent to which Radio Kwara's programming addresses environmental pollution and promotes environmental conservation.
3. To investigate the attitudes and behaviours of residents in Kwara State towards environmental conservation.
4.To determine the impact of Radio Kwara's programming on environmental awareness and behaviours among its listeners.
1.4 RESEARCH QUESTIONS
1. What is the current level of awareness about environmental pollution among residents in Kwara State?
2. How does Radio Kwara currently address environmental pollution in its programming?
3. what are the attitude and behaviours of residents in kwara state environmental conservation?
4. To what extent does Radio Kwara  influence the environmental awareness and behaviors of its listeners?
1.5 SIGNIFICANCE OF THE STUDY
This study will help to:
1. Contributes to the body of knowledge on environmental communication and media studies 
2. Provides insights into the effectiveness of radio as a medium for environmental education 
and awareness-raising
3. Inform strategies for promoting environmental conservation and sustainable livelihoods in 
Kwara State
4. Enhance the capacity of Radio Kwara to address environmental pollution and promote 
environmental conservation
5. Provide recommendations for improving environmental programming on Radio Kwara
1.6 SCOPE OF THE STUDY
This study will investigate the influence of Radio Kwara on the campaign against 
environmental pollution in Kwara State, focusing on the station's listeners in Ilorin metropolis and surrounding areas. The study will target residents of Kwara State aged 18-65 who listen to Radio Kwara, aiming to sample a representative cross-section of listeners from various demographics. The study will examine the impact of Radio Kwara's programming on environmental awareness and behaviors over a period of 6 months prior to the study and explore the potential long-term impacts on environmental conservation. Using a mixed- methods approach, the study will combine survey research, focus groups, and content analysis to explore the influence of Radio Kwara's programming on environmental awareness, attitudes, and behaviors, and identify the types of programming that are most effective in promoting environmental conservation.
1.7     OPERATIONAL DEFINITION OF TERMS
i. Influence: The ability of Radio Kwara to shape or affect the attitudes, beliefs, and behaviors of its listeners regarding environmental pollution and conservation.
ii. Radio Kwara: A popular radio station in Kwara State, Nigeria, broadcasting in both English and Yoruba languages.
iii. Environmental Pollution: The contamination of the physical environment by harmful substances or activities, including air, water, soil, and noise pollution.
iv. Campaign against Pollution: Efforts by Radio Kwara to raise awareness, educate, and mobilize listeners to take action against environmental pollution.
v. Environmental Awareness: The level of understanding and knowledge among Radio Kwara listeners about environmental pollution and conservation.
vi. Attitudes: Listeners' opinions, beliefs, and dispositions towards environmental pollution and conservation.
vii. Behaviors: Listeners' actions and practices related to environmental conservation,such as recycling, waste reduction, and sustainable livelihoods.
viii. Programming: The content and format of Radio Kwara's broadcasts, including news, talks shows, interviews, and public service announcements.
ix. Listeners: Individuals who tune into Radio Kwara's broadcasts, including residents of Kwara State and surrounding areas.
x. Environmental Conservation: Efforts to preserve and protect the natural environment, including reducing pollution, promoting sustainable practices, and conserving natural resources.




CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews existing literature and theories related to the use of radio as a tool for environmental awareness, particularly in combating environmental pollution. It examines the role of media campaigns, the impact of radio in rural and urban communities, and past efforts similar to Radio Kwara’s campaign in Kwara State.
2.1 Concept of Environmental Pollution
Environmental pollution refers to the contamination of the natural environment by substances or activities that are harmful to human health, other living organisms, and the ecosystem as a whole. It involves the introduction of pollutants—chemical, physical, or biological agents—into air, water, soil, or other environmental components in a way that disrupts the natural balance and causes adverse effects.
Pollution can occur through natural events (such as volcanic eruptions or forest fires), but it is predominantly caused by human activities such as industrialization, urbanization, deforestation, improper waste disposal, and the use of fossil fuels.
Pollution is categorized into various types such as:
· Air pollution
· Water pollution
· Soil pollution
· Noise pollution
Pollution in Kwara State is caused by factors including industrial activities, improper waste disposal, vehicle emissions, and deforestation. The effects include health hazards, reduced agricultural productivity, and degradation of living standards.
2.2 Role of Media in Environmental Communication
The media plays a pivotal role in environmental communication by informing, educating, and mobilizing the public towards environmental awareness and action. In the context of environmental challenges such as pollution, deforestation, climate change, and waste management, the media serves as a powerful tool for disseminating relevant information and shaping public perception and behavior.
Definition of Environmental Communication
Environmental communication refers to the process of exchanging information and creating awareness about environmental issues and solutions through various media channels. It involves a two-way interaction between message senders (governments, NGOs, media organizations) and the public, aimed at promoting sustainable environmental practices.
Functions of Media in Environmental Communication
1. Information Dissemination
The media provides timely and accurate information about environmental issues such as pollution levels, health impacts, government policies, and environmental laws. For instance, regular broadcasts on Radio Kwara about the dangers of improper waste disposal help raise public consciousness.
2. Public Awareness and Education
The media educates the public on the causes, effects, and prevention of environmental degradation. Educational programs, documentaries, jingles, and expert interviews promote environmental literacy and encourage responsible behavior.
3. Agenda Setting
According to the agenda-setting theory, the media influences what issues people think are important. By consistently highlighting environmental problems like pollution, the media ensures that these topics become priorities in public discourse and policy-making.
4. Behavioral Change and Advocacy
Effective environmental communication through media can change attitudes and encourage positive actions such as recycling, tree planting, and proper waste disposal. Advocacy campaigns also put pressure on policymakers to enforce environmental regulations.
5. Platform for Dialogue
Radio programs often provide platforms for audience participation through phone-ins, text messages, and social media, allowing citizens to express concerns, share solutions, and engage with experts and government officials.
6. Monitoring and Watchdog Role
Investigative journalism helps expose environmental violations, illegal dumping, and poor enforcement of environmental laws. This strengthens accountability and ensures that both public and private actors adhere to environmental standards.
2.3 Importance of Radio in Development Communication
Radio is one of the most effective tools for development communication, especially in developing societies where access to other forms of media may be limited. Development communication refers to the strategic use of communication to facilitate social and economic progress. It involves the use of media to educate, inform, and mobilize people toward national development goals in areas such as health, education, agriculture, and the environment.
Why Radio is a Key Medium in Development Communication
Radio plays a central role in development communication due to its unique characteristics that make it suitable for reaching large and diverse populations:
1. Wide Coverage and Accessibility
Radio can reach remote and rural areas where television and internet services may be unavailable. It does not rely on electricity or expensive infrastructure, making it a practical medium for poor and underdeveloped communities. This makes it ideal for environmental awareness campaigns in places like rural Kwara State.
2. Affordability and Portability
Radios are cheap to purchase and easy to operate, even for people with limited literacy or education. Battery-operated radios allow people to stay informed even in areas with irregular power supply.
3. Use of Local Languages and Cultural Relevance
Radio stations often broadcast in indigenous languages, making it easier for audiences to understand and relate to the content. Radio Kwara, for instance, broadcasts in Yoruba, Nupe, and English, ensuring that environmental messages are accessible to a wider segment of the population.
4. Real-Time and Immediate Communication
Radio allows for the immediate broadcasting of information. In emergencies, such as a chemical spill or flooding, radio can quickly inform communities and advise them on safety measures.
5. Audience Participation and Interactivity
Through call-in programs, interviews, SMS platforms, and on-air debates, radio provides a platform for the public to express their views and contribute to discussions. This two-way communication fosters a sense of community involvement in developmental and environmental issues.
6. Influencing Public Attitudes and Behavior
Repeated radio messages, especially through dramas, jingles, and talk shows, have been proven to influence listeners' behavior. In the context of environmental pollution, programs encouraging proper waste disposal and clean-up activities can lead to lasting behavioral change.
7. Support for Government and NGO Programs
Radio supports development efforts by broadcasting information about government initiatives, health campaigns, environmental laws, and community mobilization projects. It acts as a bridge between policymakers and the grassroots population.
Examples of Radio in Development Communication
· In Nigeria, stations like Radio Kwara have been involved in campaigns on public health, education, and environmental conservation.
2.4 Theoretical Framework
2.4.1 Agenda-Setting Theory
The Agenda-Setting Theory, developed by McCombs and Shaw (1972), asserts that the media has a powerful influence on public priorities by selecting and emphasizing certain issues more than others. Rather than telling the public what to think, the media shapes what the public thinks about by giving prominence to particular topics. This is especially important in the context of environmental communication, where public concern and behavioral change often begin with awareness. 
Application to Radio Kwara’s Environmental Campaign
In the context of Radio Kwara’s campaign against environmental pollution in Kwara State, the Agenda-Setting Theory provides a useful lens for understanding how consistent media exposure can elevate environmental issues on the public agenda. Radio Kwara, through its programming, jingles, news bulletins, interviews, and public service announcements, focuses public attention on:
· The causes and consequences of pollution
· Government efforts in environmental management
· Community responsibilities in keeping the environment clean
Setting the Public Agenda
Through its frequent and strategic communication:
· Radio Kwara helps the public to recognize pollution as a pressing issue affecting health, quality of life, and sustainable development.
· It frames environmental issues as community concerns, thereby encouraging participation in sanitation programs and clean-up exercises.
· It indirectly pressures policymakers and enforcement agencies by ensuring the public is aware of their roles and responsibilities.
Impact on Listener Behavior and Awareness
The agenda-setting role of Radio Kwara may lead to:
· Increased awareness about environmental pollution among residents of Ilorin and other areas in Kwara State.
· Positive behavioral change, such as reduced littering, better waste disposal, and participation in environmental initiatives.
· Public dialogue and community mobilization, especially through interactive radio segments where listeners call in or send messages.
Relevance to the Study Objectives
This theory is directly relevant to your study because it:
· Explains how Radio Kwara’s focused campaign can influence public concern about pollution.
· Highlights the importance of frequency, consistency, and framing in media campaigns.
· Justifies the role of radio as a tool for policy influence and social change, especially in environmental matters.
2.4.2 Diffusion of Innovation Theory
The Diffusion of Innovation Theory, developed by Everett Rogers in 1962, explains how new ideas, practices, or technologies spread within a society or from one society to another. The theory focuses on the process through which individuals adopt innovations over time and the role of communication channels in facilitating this adoption.
In the context of environmental awareness and behavior change, the theory is useful for understanding how Radio Kwara can influence listeners to adopt new, environmentally friendly practices such as proper waste disposal, regular sanitation, and reduction in open burning of waste.
Core Elements of the Diffusion of Innovation Theory
1. Innovation – A new idea, practice, or object that is perceived as new by an individual or group (e.g., using waste bins instead of littering, community sanitation exercises).
2. Communication Channels – The means through which messages about the innovation are transmitted (e.g., radio programs, jingles, interviews on Radio Kwara).
3. Time – The period over which the innovation is adopted by individuals or the community.
4. Social System – The community or population that is targeted for adoption of the innovation (e.g., residents of Kwara State).
5. Adopter Categories – Groups of people classified based on how quickly they adopt innovations (Innovators, Early Adopters, Early Majority, Late Majority, and Laggards).
Application to Radio Kwara’s Environmental Campaign
· Innovation:
The campaign promotes new attitudes and behaviors toward environmental cleanliness, such as not dumping refuse in drainages, joining sanitation drives, and obeying waste disposal laws.
· Communication Channels:
Radio Kwara serves as a primary communication channel by airing:
· Environmental news and announcements
· Jingles encouraging proper sanitation
· Call-in programs to discuss environmental issues
· Interviews with environmental officials and health experts
· Time and Reinforcement:
Through consistent programming, Radio Kwara helps reinforce environmental messages over time, increasing the chances that individuals will accept and adopt these practices.
· Social System:
The campaign targets urban and rural residents of Kwara State, particularly communities with lower awareness of environmental health risks.
· Adoption Process:
Listeners can be categorized by their responsiveness:
· Innovators may immediately take up clean-up practices or advocate for them.
· Early adopters may lead sanitation projects in their communities.
· Late majority may change behavior only after social pressure or repeated exposure.
· Laggards may resist change until enforcement or social norms compel them.
Relevance to the Study
The Diffusion of Innovation Theory is highly relevant to this study because it:
· Explains how environmental ideas spread through radio messages to individuals in society.
· Highlights the importance of strategic messaging and repetition to increase adoption.
· Provides a framework to assess the effectiveness of Radio Kwara's programming in influencing long-term behavioral change.
· Suggests that audience segmentation is essential, as not all listeners will respond to messages in the same way or at the same time.


CHAPTER THREE
3.1     RESEARCH DESIGN
The study adopted the survey design. The reason for this is that whenever the major primary data for a study is the views of members of the public or any particular group, a survey is better called for.
The aim of survey is to provide empirical data collected from a population of respondents on which valid conclusion can be made. Therefore, research design simply implies a comprehensive plan or blue print showing how the research will be used to solve the already identified problems.
3.2     POPULATION OF THE STUDY
The population of the study comprises residents of llorin East, Kwara state. This include aged 18-65 of male and female, students, civil servants, business owners, artisan s etc. It is also out of this population that we derive approximately 200,000 residents.
3.3     SAMPLE SIZE
A sample size is a subset of the population usually selected in such away a that it is representative of the population and on which the research study is carried out (Amara and Amaechi, 2010).
A sample size of 400 residents will be selected for this study using stratified random sampling techniques
3.4    TECHNIQUES SAMPLING
A sample random proportional sampling which is a probability sampling method will be used for getting the respondent that took part on this study. This means a total number of (100 hundred) under graduate student will randomly be selected and administered questionnaire. This means a total of 200 questionnaire will be administered to 100 respondents and all copies of the questionnaire will adequately be filled and returned and also indicated the using at least one of the radio programme. The adequately urgent filled questionnaire of radio programme youths users will later be used for the analysis.
53% were male  80/ 100 = 0.8 
             47 % were female  20/ 100 = 0.2 

3.5    VALIDITY AND RELIABILITY

The instrument to be employed was designed to cover the area addressed by the research question and objective highlighted at the beginning of this report.
The instrument was also designed to cover other area which will support the responses of the main study. Also the observation and questionnaire method is valid enough to generate actual solution for the research.
3.6    METHOD OF DATA COLLECTION
 	The main data collection method or technique for this study is questionnaire. The questionnaire contained questions which helped the researcher to get the right opinion or view of the subjects or respondents. The questionnaire gave the respondents considerable choice of response. The researcher personally administered these questionnaires and personally collects them immediately the respondents were through with the questions.
3.7    METHOD OF DATA ANALYSIS
 There are various methods of analyzing data but the one used in this study is simple percentage and presented in a tabular form. Data analysis is a process of inspecting, cleansing, suggesting conclusions and supporting decision-making. The term data analysis is sometimes used as a synonym for data modeling.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	INTRODUCTION
	This chapter presents a comprehensive analysis of the data collected to examine the Influence of radio kwara on the campaign against environmental pollution in kwara state. Through surveys, questionnaires, and content analysis, valuable insights were gained into youth's perceptions, experiences, and actions in their pursuit of environmental pollution. The findings aim to uncover patterns, trends, and themes that shed light on the transformative potential of radio programme platforms in empowering women and driving societal change. Practical recommendations will be offered to leverage radio programme for promoting youth's voices and advancing gender equality in Nigeria. This chapter contributes to the existing knowledge on sharing environmental pollution, offering valuable insights for researchers, academics, policymakers, and practitioners.
4.2 ANALYSIS AND INTERPRETATION
Presentation of Data
	The research questionnaire was distributed to a sample size of 100 respondents, which was representative of the study population. Out of these, all 100 questionnaires were completed by the respondents, resulting in a response rate of 100%. The following table provides a concise overview of these details.
Table 4.1.1 Analysis of Response Rate
		Questionnaires
	
	Respondent
	
	Percentage 

	Filled 
	
	100
	
	100%

	Total
	
	100
	
	100%





Source: Field Survey 2025
4.2.1 Analysis of personal data
SECTION A	
TABLE 4.2.1
	Sex
	Frequency 
	Percentage (%)

	Male
	80
	53

	Female
	20
	47

	Total
	100
	100


Source: Field Survey 2025
The table 4.3.15 above classifies the respondent gender from the data gather, it shows that 80 of the respondent representing (53%) were male, and 20 respondents representing (47%) were female. Therefore, it was concluded that majority of 80 respondents representing (53%) were male 
TABLE 4.2.2:- 
	Age
	Frequency 
	Percentage(%)

	18-25
	48
	74

	26-30
	36
	18

	Above 30
	16
	8

	Total
	100
	100


Source: Field Survey 2025
	The table 4.3.16 above classifies the respondent age from the data gather, it shows that 48 of the respondents representing (74% ) were between 18-25years, and 36 respondent representing (47%) were between 25-30years. and 16 respondent representing (8%) were above 30. 
Therefore it was concluded majority of the 48 respondents representing (74%) were between 18-25 years   




Table 4.2.3: 
	Qualification
	Frequency 
	Percentage (%)

	WAEC/NECO
	34
	17

	NCE/ND
	42
	21

	HND/BSC
	14
	57

	MBA
	10
	5

	Total
	100
	100


Source: Field Survey 2025
	The table 4.3.17 above classifies the respondents qualifications. From the data gathered, it shows that 34 of the respondents representing were WAEC/NECO, 42 respondents representing (21%) were NCE/ND, 14 respondents representing (57%) were HND/BSC and 10 respondents representing (5%) were MBA
Therefore it was concluded that majority of the 14 respondent representing (57%)  were HND/BSC 
Table 4.2.4: 
	Occupation
	Frequency 
	Percentage (%)

	Student 
	52
	76

	Civil servant
	16
	8

	Business man/woman
	24
	12

	Unemployed
	8
	4

	Total
	100
	100


Source: Field Survey 2025
	The 4.3.18 above classifies the respondents occupation from the data gather show that 52 of the respondents representing (76%) were students, 16 respondents of the representing (8%) were civil servant, 24 of the respondents representing (12%) were businessman/woman and 8 of the respondents representing (4%) were unemployed 
Therefore it was concluded that majority of 52 respondents representing 76% were students.
Table 4.2.5: 
	Marital status
	Frequency 
	Percentage(%)

	Single
	70
	85

	Married
	30
	15

	Divorced
	0
	0

	Total
	100
	100


Source: Field Survey 2025
	The table 4.3.20 classifies the marital status, from the data gathered, it shows that 70 of the respondents representing (85%) were single and  30 of the respondents representing (15%) were married and 0% was divorced Therefore, it was concluded that majority of the respondents representing (85%) were single  
SECTION B
Table 4.2.1: What was the source of your information?
	
	Frequency 
	Percentage(%)

	Radio 
	18
	59

	Television 
	70
	35

	Internet 
	4
	2

	Others  
	6
	3

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that among the 18 respondents representing 59% perceive radio programme as an informative source for information about environmental pollution, while 70 respondents representing 35% view it as an educative platform. A small percentage of 4 respondents representing 2%, express disinterest, and 6 respondents representing 3% do not associate radio programme with any of the mentioned categories. These findings underscore the significance of radio programme in providing information and education about environmental pollution, while also highlighting the need to address disinterest and explore alternative engagement approaches for those who perceive none of the above.
Table 4.2.2 How often are you aware about environmental pollution in kwara state.
	
	Frequency 
	Percentage(%)

	High
	22
	61

	Very high
	58
	29

	Low
	12
	6

	Very low
	2
	1

	None of the above 
	6
	3

	Total
	100
	100


Source:Field Survey 2025
The questionnaire results indicate that a significant percentage of 22 respondents representing, 61%, perceive radio programme awareness is a driving force behind the growth of environmental pollution as high. Furthermore, 38 respondents representing 29%, consider it to be very high, showcasing the substantial impact of radio programme in this regard. In contrast, only 12 respondents representing 6% perceive the level as low, with a mere 2 respondents representing 1% perceiving it as very low. Interestingly, 6 respondents representing 3% do not align with any of the given options. These findings underscore how often you are aware about environmental pollution in kwara state. Therefore, it was concluded that majority of 58 respondents representing (29%) were very high  
Table 4.2.3: Can the kwara state government curb the continued spread of environmental pollution.
	
	Frequency 
	Percentage(%)

	Yes 
	40
	47

	No
	40
	40

	Total
	100
	100



Source : Field Survey 2025
The questionnaire results reveal that a substantial portion of respondents, 40 respondents representing 47%, make use of radio programme platforms for campaign purposes very often. Additionally, 40 respondents representing 40% of respondents engage in campaign activities quite often, indicating a significant level of involvement. These findings highlight the kwara state government curb the continued spread of environmental pollution among kwara youths
Table 4.2.4: should the kwara state government monitor and cut off environmental pollution
	
	Frequency 
	Percentage(%)

	Very often
	50
	45

	Quite often
	32
	44

	Not often
	10
	7

	Not at all
	8
	4

	Total
	100
	100


Source:Field Survey 2025
The questionnaire results indicate that a significant number of respondents, 50 respondents representing 45%, frequently come across should the kwara state government monitor and cut off environmental pollution. Additionally, 32 respondents representing 44% of respondents reported encountering such campaigns quite often, demonstrating a high level of visibility. A smaller proportion, 10 respondents representing 7%, reported not coming across these campaigns often, while only 8 respondents representing 4% indicated not encountering them at all. These findings suggest that should the kwara state government monitor environmental pollution are prevalent and actively observed by a considerable portion of the respondents, showcasing the efforts to raise awareness and support for youth's empowerment in Ilorin.
Table 4.2.5: Radio kwara programs have increased my awareness of environmental pollution
	
	Frequency 
	Percentage(%)

	Strongly agree
	10
	55

	Agree
	34
	17

	Neutral
	38
	19

	Disagree
	18
	9

	Total
	100
	100



Source :Field Survey 2025
The questionnaire responses indicate that Radio kwara programs have increased my awareness of environmental pollution, with 10 respondents representing 55% favoring it. This finding aligns with the platform's reputation for facilitating awareness, enabling the amplification of voices and the dissemination of information. strongly agreed received 34 respondents representing 17% of the responses, suggesting its potential as a platform for reaching a broader audience. agreed, with 38 respondents representing 19%, also holds promise for visual storytelling and engagement. The remaining 18 respondents representing 9% of respondents highlighted other platforms, indicating the need for a diversified approach to maximize outreach and Radio kwara programs have increased my awareness of environmental pollution.
Table 4.2.6: Radio kwara campaign has increased reporting of environmental pollution in kwara state to the authorities
	
	Frequency 
	Percentage(%)

	Strongly agree
	80
	90

	Agree
	12
	6

	Neutral
	-
	-

	Disagree
	8
	4

	Total 
	100
	100


Source: Field Survey 2025
The results of the questionnaire reveal a positive public perception of Radio kwara campaign has increased reporting of environmental pollution to the authorities. A significant majority of respondents, 80 respondents representing 90%, perceive radio kwara is an encouraging system for sharing environmental pollution. This finding aligns with the project topic, highlighting the Motivations for sharing environmental pollution on radio programme and its influence on Nigerian youths. Only a small proportion, 12 respondents representing 6%, declared against social media's impact on digital activism, indicating a potential skepticism or concerns about its effectiveness. Additionally, 8 respondents representing 4% of respondents reported not perceiving radio programme as contributing to digital activism at all. These findings emphasize the importance of leveraging social media's potential while addressing concerns and engaging with a diverse range of perspectives to foster a more inclusive and impactful sharing environmental pollution landscape.
Table 4.2.7: Radio kwara's campaign has improved collaboration between law enforcement agencies and the public in fighting environmental pollution in kwara state
	
	Frequency 
	Percentage (%)

	Strongly agree
	28
	64

	Agree
	58
	29

	Neutral
	4
	2

	Disagree
	6
	3

	Strongly Disagree
	4
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that the level of interactiveness of ilorin youths on radio programme is perceived to be relatively high. A majority of respondents, 28 respondent representing 64% is strongly agree, emphasizing the active engagement and participation of young people on radio programme platforms. An additional 58 respondents representing 29% choose strongly agree, further highlighting the kwara's campaign has made me more caution when using the internet and social media. Conversely, a small percentage of 4 respondents representing 2% considered it neutral, while 6 respondents representing 3% rated disagree, suggesting the radio kwara's campaign has made me more caution when using the internet and social media. An strongly disagree was given by 4 respondents representing 2%. These findings underscore the pivotal role of radio programme in kwara's campaign has made me more caution when using the environmental pollution.




Table 4.2.8: Radio kwara campaign has empowered me to educate others about environmental pollution
	
	Frequency 
	Percentage(%)

	Strongly agree
	56
	78

	Agree
	6
	18

	Neutral
	8
	4

	Disagree
	16
	8

	Strongly Disagree
	14
	7

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results reveal that a significant majority of respondents, 56 respondents representing 78%, believe that Radio kwara campaign has empowered me to educate others about environmental pollution. This finding aligns with the project topic, emphasizing the influential role that radio kwara campaign has empowered me to educate others about environmental pollution. The acknowledgment of social media's impact suggests that it serves as a powerful tool for raising awareness, mobilizing support, and facilitating connections among Nigerian youths activists. However, a notable proportion of 6 respondents representing 18% responded negatively, indicating a differing perspective on the influence of social media. Additionally, 8 respondents representing 4% of respondents did not align with any of the provided options, while 16 respondents representing 8% rated disagree, suggesting the radio kwara's campaign has made me more  caution when using the internet and social media. An strongly disagree was given by 14 respondents representing 7% of respondents. These findings underscore the pivotal role of radio in kwara's campaign has empowered me to educate others about environmental pollution
Table 4.2.9 :  Radio kwara's campaign has made me more  caution when using the environmental pollution in kwara state
	
	Frequency 
	Percentage(%)

	Strongly agree
	28
	64

	Agree
	58
	29

	Neutral
	4
	2

	Disagree
	6
	3

	Strongly Disagree
	4
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that the level of interactiveness of Nigerian youths on radio programme is perceived to be relatively high. A majority of respondents, 28 respondent representing 64% is strongly agree, emphasizing the active engagement and participation of young people on radio programme platforms. An additional 58 respondents representing 29% choose agree, further highlighting the kwara's campaign has made me more caution when using the internet and social media. Conversely, a small percentage of 4 respondents representing 2% considered it neutral, while 6 respondents representing 3% rated disagree, suggesting the radio kwara's campaign has made me more caution when using the internet and social media. An strongly disagree was given by 4 respondents representing 2%. These findings underscore the pivotal role of radio programme in kwara's campaign has made me more caution when using the internet and social media.



Table 4.3.1: Radio kwara's campaigns have increased my awareness of environmental pollution in kwara state
		
	Frequency 
	Percentage(%)

	Strongly agree
	44
	44

	Agree
	32
	46

	Neutral
	12
	6

	Disagree
	6
	3

	Strongly Disagree
	6
	1

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results demonstrate that radio kwara's campaigns have increased my awareness of environmental pollution. A substantial percentage of respondents, 44 respondents representing 44%, strongly agree with this notion, emphasizing the influential power of radio programme in raising awareness and disseminating information. Furthermore, 32 respondents representing 46% agree with the statement, supporting the idea that radio programme platforms contribute to enlightening the public about sharing environmental pollution report. A small proportion of respondents, 12 respondents representing 6% remained neutral on the topic, while only 6 respondents representing 3% and 6 respondents representing 1% strongly disagreed and disagreed, respectively. These findings underscore the potential of radio programme in educating and informing the Nigerian population about the importance and impact of sharing environmental pollution report among youths, aligning with the goals of the project topic.





Table 4.3.2: Radio kwara campaign have influenced my behaviour towards online safety
	
	Frequency 
	Percentage(%)

	Strongly agree
	74
	37

	Agree
	02
	51

	Neutral
	12
	6

	Strongly Disagree
	6
	3

	Disagree
	6
	3

	Total
	100
	100


Source:Field Survey 2024
The questionnaire results highlight that a majority of respondents, 2 respondents representing 51%, agree that radio programme has a great influence on the level of environmental pollution. Additionally, 74 respondents representing 37% strongly agree, further emphasizing the significant impact of radio programme platforms in driving environmental pollution report. A small proportion of respondents, 12 respondents representing 6%, remained neutral on the topic, while only 6 respondents representing 3% strongly disagreed and 6 respondents representing 3% disagreed. These findings underscore the pivotal role of radio programme in promoting and empowering Nigerian youths, aligning closely with the objectives of the project topic. The high agreement and strong agreement percentages highlight the transformative potential of radio programme platforms in fostering activism and amplifying youth's voices for societal change.



Table 4.3.3: Radio kwara's interviews with experts have provided me with valuable insight on how to protect myself from environmental pollution
	
	Frequency 
	Percentage(%)

	Strongly agree
	70
	35

	Agree
	04
	52

	Neutral
	18
	9

	Strongly Disagree
	6
	3

	Disagree
	2
	1

	Total
	100
	100


Source:Field Survey 2025
The questionnaire results indicate a strong level of interest in sharing environmental pollution report on radio programme platforms within the context of the project topic. A significant majority of respondents, 4 respondents representing 52%, agree that environmental pollution report draws their interest, while an additional 70 respondents representing 35% strongly agree. This demonstrates the keen attention and engagement of individuals towards sharing environmental pollution report efforts on social media. A small percentage of 18 respondents representing 9% remained neutral on the topic, while only 6 respondents representing 3% and 2 respondents representing 1% disagreed and strongly disagreed, respectively. These findings underscore the enthusiasm and receptiveness of individuals towards environmental pollution report on radio, highlighting the potential for mobilization and advocacy among ilorin youths.




Table 4.3.4: Radio kwara public service announcements have motivated me to take action against environmental pollution
	
	Frequency 
	Percentage(%)

	Strongly agree
	88
	40

	Agree
	02
	51

	Neutral
	10
	5

	Disagree
	6
	3

	Strongly disagree
	4
	1

	Total
	100
	100


Source:Field Survey 2025
The questionnaire results indicate that the majority of respondents, 2 respondents representing 51%, agree that radio programme plays a crucial role in disseminating instant information about occurrences in Radio kwara public service announcements have motivated me to take action against environmental pollution. Additionally, 88 respondents representing 40% strongly agree with this statement, emphasizing the significant impact of radio programme in providing timely updates and raising awareness about sharing environmental pollution report events. A small percentage of respondents, 10 respondents representing 5%, remained neutral, while only 6 respondents representing 3% and 4 respondents representing 1% disagreed and strongly disagreed, respectively. These findings underscore the essential role of radio programme platforms in facilitating the rapid spread of information and fostering real-time engagement in Radio kwara public service announcements have motivated me to take action against environmental pollution, aligning with the objectives of the project topic. The high agreement percentages highlight the potential of radio programmeas a powerful tool for information dissemination and mobilization.

Table 4.3.5: Radio kwara have a positive significant impact on the campaign against environmental pollution
	
	Frequency 
	Percentage(%)

	Strongly agree
	2
	35

	Agree
	70
	51

	Neutral
	18
	9

	Disagree
	6
	3

	Strongly disagree
	4
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results reveal that a significant proportion of respondents, 70 respondents representing 51%, agree that radio programme helps teach them how to make decisions about sharing environmental pollution report issues or problems in life. Furthermore, 2 respondents representing 35% strongly agree with this statement, emphasizing the educational aspect of radio programme in guiding decision-making in the context of digital activism. A small percentage of 18 respondents representing 9% remained neutral, while only 6 respondents representing 3% and 4 respondents representing 2% disagreed and strongly disagreed, respectively. These findings highlight the potential of radio programme as an educational platform, empowering individuals to make informed decisions regarding sharing environmental pollution issues, and aligning with the objectives of the project topic. The high agreement percentages suggest that radio programme plays a pivotal role in Radio kwara have a positive significant impact on the campaign against environmental pollution 
4.2	DATA ANALYSIS 
1.	Research question 1: Radio kwara's campaigns have increased my awareness of environmental pollution?
	Table 4.3.1: Answer question 1: shows that radio kwara's campaigns have increased my awareness of environmental pollution. A substantial percentage of respondents, 44 respondents representing 44%, strongly agree with this notion, emphasizing the influential power of radio programme in raising awareness and disseminating information. Furthermore, 32 respondents representing 46% agree with the statement, supporting the idea that radio programme platforms contribute to enlightening the public about sharing environmental pollution. A small proportion of respondents, 12 respondents representing 6% remained neutral on the topic, while only 6 respondents representing 3% and 6 respondents representing 1% strongly disagreed and disagreed, respectively. These findings underscore the potential of radio programme in educating and informing the Nigerian population about the importance and impact of sharing environmental pollution among youths, aligning with the goals of the project topic. 
2.	Research Question 2: kwara campaign have influenced my behaviour towards online safety?
	Table 4.3.2 answer question 2: It shows majority of respondents, 2 respondents representing 51%, agree that radio programme has a great influence on the level of environmental pollution. Additionally, 74 respondents representing 37% strongly agree, further emphasizing the significant impact of radio programme platforms in driving environmental pollution. A small proportion of respondents, 12 respondents representing 6%, remained neutral on the topic, while only 6 respondents representing 3% strongly disagreed and 6 respondents representing 3% disagreed. These findings underscore the pivotal role of radio programme in promoting and empowering Nigerian youths, aligning closely with the objectives of the project topic. The high agreement and strong agreement percentages highlight the transformative potential of radio programme platforms in fostering activism and amplifying youth's voices for societal change. 
3.	Research Question 3: Radio kwara's interviews with experts have provided me with valuable insight on how to protect myself from environmental pollution?
	Table 4.3.3 answer question 3: Table 16 indicate that the questionnaire results indicate a strong level of interest in sharing environmental pollution on radio programme platforms within the context of the project topic. A significant majority of respondents, 4 respondents representing 52%, agree that environmental pollution draws their interest, while an additional 70 respondents representing 35% strongly agree. This demonstrates the keen attention and engagement of individuals towards sharing environmental pollution efforts on social media. A small percentage of 18 respondents representing 9% remained neutral on the topic, while only 6 respondents representing 3% and 2 respondents representing 1% disagreed and strongly disagreed, respectively. These findings underscore the enthusiasm and receptiveness of individuals towards environmental pollution report on radio, highlighting the potential for mobilization and advocacy among ilorin youths. 
4.	Research Question 4: Radio kwara public service announcements have motivated me to take action against environmental pollution?. 
	Table 17 answer question 4: The table shows that the questionnaire results indicate that the majority of respondents, 2 respondents representing 51%, agree that radio programme plays a crucial role in disseminating instant information about occurrences in Radio kwara public service announcements have motivated me to take action against environmental pollution. Additionally, 88 respondents representing 40% strongly agree with this statement, emphasizing the significant impact of radio programme in providing timely updates and raising awareness about sharing environmental pollution events. A small percentage of respondents, 10 respondents representing 5%, remained neutral, while only 6 respondents representing 3% and 4 respondents representing 1% disagreed and strongly disagreed, respectively. These findings underscore the essential role of radio programme platforms in facilitating the rapid spread of information and fostering real-time engagement in Radio kwara public service announcements have motivated me to take action against environmental pollution, aligning with the objectives of the project topic. The high agreement percentages highlight the potential of radio programme as a powerful tool for information dissemination and mobilization. 
5.	Research Question 5: ; Radio kwara have a positive significant impact on the campaign against environmental pollution?. 
	Table 18 answer question 4: The table shows that the questionnaire results reveal that a significant proportion of respondents, 70 respondents representing 51%, agree that radio programme helps teach them how to make decisions about sharing environmental pollution issues or problems in life. Furthermore, 2 respondents representing 35% strongly agree with this statement, emphasizing the educational aspect of radio programme in guiding decision-making in the context of digital activism. A small percentage of 18 respondents representing 9% remained neutral, while only 6 respondents representing 3% and 4 respondents representing 2% disagreed and strongly disagreed, respectively. These findings highlight the potential of radio programme as an educational platform, empowering individuals to make informed decisions regarding sharing environmental pollution issues, and aligning with the objectives of the project topic. The high agreement percentages suggest that radio programme plays a pivotal role in Radio kwara have a positive significant impact on the campaign against environmental pollution
4.3	DISCUSSION OF FINDINGS 
Raising Awareness: One of the influence of radio kwara on the campaign against environmental pollution in kwara. Radio programme platforms provide a wide reach, allowing users to quickly disseminate information to a large audience. By sharing environmental pollution, individuals hope to alert others to potential dangers, encourage caution, and prevent further incidents.
Seeking Justice: Another motivation for sharing environmental pollution is to seek justice for victims. In many cases, radio programme platforms have become a space for citizens to express their frustrations with the perceived inadequacies of the criminal justice system. By environmental pollution, individuals may hope to put pressure on law enforcement agencies to take action and ensure justice is served.
Community Bonding: environmental pollution report on radio programme can also foster a sense of community bonding. When individuals share information about criminal activities, it creates a shared experience among radio programme users. This can lead to discussions, solidarity, and collective efforts to address the issue. It helps create a network of individuals who are vigilant and concerned about the safety of their community.
Awareness of Personal Safety: kwara youths may be influence to environmental pollution reports on radio programme as a means of self-protection. By staying informed about criminal incidents, they can take precautions to avoid similar situations and safeguard themselves and their loved ones. Radio programme serves as a platform for real-time updates, enabling people to be more vigilant and responsive to potential threats.
Influence on Nigerian Youths: The influence of environmental pollution reports shared on radio programme can be both positive and negative for Nigerian youths. On one hand, it can increase their awareness of environmental pollution rates and encourage them to take necessary precautions, promoting a safer environment. On the other hand, constant exposure to environmental pollution reports may lead to heightened fear and anxiety, potentially shaping negative perceptions about their own safety and the overall state of security in the country.
Overcoming Disinformation: While environmental pollution can be beneficial, it is important to critically evaluate the accuracy and reliability of the information being shared. Radio programme platforms are susceptible to misinformation and rumors, which can contribute to panic and unnecessary fear. It is crucial for kwara youths to verify information from credible sources before sharing it to prevent the spread of false information.

CHAPTER FIVE
 SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
The study explored the influence of Radio Kwara's campaign against environmental pollution, focusing on awareness, public attitudes, and behavioral changes among residents of Kwara State. Key findings include:
1High Level of Awareness Created
Radio Kwara's consistent broadcasting of environmental messages significantly enhanced public awareness regarding environmental issues such as waste disposal, water pollution, and air contamination. The use of local languages (Yoruba, Hausa, and Nupe) made the campaigns accessible and easily understandable to diverse listeners across the state.
2 Positive Behavioral Change Observed
The campaigns were effective in influencing positive environmental behavior among residents. Many respondents reported improved waste management practices, regular participation in community clean-up exercises, and greater concern for environmental preservation.
3 Effective Use of Interactive Programs
Interactive sessions such as live call-ins, question-and-answer segments, and community dialogues allowed residents to share their experiences, express concerns, and seek guidance on environmental matters. This interactive approach not only increased engagement but also fostered community involvement in addressing local environmental challenges.
4 Increased Sense of Community Responsibility
The campaigns instilled a sense of collective responsibility among listeners, motivating communities to take proactive steps towards reducing pollution. This shift in mindset contributed to organized community clean-up projects and better waste disposal habits.
5 Identified Challenges
Despite its successes, the study identified challenges that limited the full impact of the campaigns:
· Limited Reach in Rural Areas: Many rural communities did not receive clear broadcasts, limiting their exposure to environmental messages.
· Inconsistent Scheduling: Inconsistent airing times occasionally disrupted audience engagement.
· Technical Disruptions: Power outages and technical glitches affected program continuity.
6 Need for Strategic Improvements
The study concluded that for greater impact, there is a need to:
· Expand broadcasting reach to cover more rural areas.
· Maintain consistent program schedules to build listener loyalty.
· Integrate modern platforms like social media to reach younger demographics.
· Collaborate with local authorities and schools for broader environmental education.
5.2 Conclusion
The study set out to examine the influence of Radio Kwara’s campaign against environmental pollution in Kwara State, with a focus on how media-driven awareness could foster positive environmental behavior. Drawing from both qualitative and quantitative data, the research revealed that Radio Kwara's consistent broadcasting of environmental messages significantly increased public awareness and encouraged proactive measures against environmental degradation.
The findings indicate that Radio Kwara effectively utilized its platform to educate listeners on critical environmental issues such as improper waste disposal, water contamination, air pollution, and the importance of maintaining a clean and healthy environment. The campaign's strength was amplified by its strategic use of local languages—Yoruba, Hausa, and Nupe—ensuring that its messages were accessible and comprehensible to diverse demographic groups across Kwara State.
The study also found that Radio Kwara’s interactive programs, including call-in sessions and community dialogues, played a crucial role in engaging listeners. This interactive approach not only heightened awareness but also empowered community members to voice their concerns, share local environmental challenges, and suggest practical solutions. As a result, there was a noticeable shift in behavior among listeners, evidenced by increased participation in community clean-up exercises and improved waste management practices at the household level.
Furthermore, the research highlighted that Radio Kwara’s campaigns contributed to a sense of collective responsibility among the people of Kwara State. Many respondents acknowledged that the radio messages inspired them to be more mindful of their waste disposal habits and to participate actively in environmental preservation. This sense of responsibility is crucial for achieving sustainable environmental management, as it transforms awareness into action.
Despite its successes, the study identified several challenges hindering the full impact of Radio Kwara's environmental campaigns. Among these challenges are limited broadcasting reach in rural areas, where environmental issues are often more pronounced, and inconsistent program schedules that sometimes reduce audience engagement. Additionally, technical disruptions during broadcasts occasionally hampered the effectiveness of the campaigns.
To achieve broader and more sustainable environmental awareness, there is a need for strategic improvements. Expanding Radio Kwara's coverage to reach rural communities, ensuring consistent program schedules, and integrating modern communication channels such as social media could significantly enhance its impact. Furthermore, collaboration with local authorities, environmental NGOs, and schools would help to institutionalize environmental education and strengthen community-based actions.
In conclusion, the influence of Radio Kwara's campaign against environmental pollution in Kwara State is evident. The station has successfully positioned itself as a vital tool for environmental education, behavior change, and community engagement. By addressing its challenges and expanding its outreach, Radio Kwara has the potential to drive even greater environmental consciousness and inspire long-lasting positive changes across Kwara State. The study reaffirms the power of community-based radio as a catalyst for sustainable development, especially in regions where traditional media access is limited.
5.3 Recommendations
To enhance the effectiveness of the campaign, the following recommendations are made:
1. Expansion of Coverage: Radio Kwara should extend its reach to more rural communities to ensure inclusive awareness.
2. Consistent Broadcasting: Regular and well-structured programming should be maintained to keep environmental issues at the forefront of public discourse.
3. Government Collaboration: Increased partnership with governmental bodies can boost resources for broader campaigns and community projects.
4. Community-Based Initiatives: Radio Kwara should collaborate with local leaders to organize community-driven environmental programs.
Feedback Mechanisms: The introduction of structured feedback channels can help measure the impact of the campaigns and adjust strategies accordingly.
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QUESTIONNAIRES
Department of mass communication
Institute of information communication
Technology
Kwara state Ilorin
Dear respondent,
I am a student of Kwara state polytechnic Department of mass communication conducting a research on the topic "Radio Kwara campaign against environmental pollution in Kwara state; designed to gather both demographic and attitudinal data:
I hereby request your assistance in answering the following questions as true as possible. I assure you that all information provided by you will be treated with almost confidentially and shall be used for academic purpose only.
Thanks.
INSTRUCTION: PLS TICK (✓) the answer you consider appropriate. the questionnaire
Divided into two part
1. Demographic information
1. Age:
(a) Under 18
(b) 18-25
(c) 26-35
(d) 36-45
(e) 46-55
(f) 56+
2. Gender
(a) Male
(b) Female
(c) Other (please specify)
3. Occupation:
(a) student
(b) Employed (Formal sector)
(c) Employed (Informal sector)
(d) Unemployed
(e) Homemaker
(f) Other (please specify)
4. Location (Within Kwara State):
(a) Ilorin
(b) Other (please specify)
5. Educational Level:
(a) Primary school
(b) Secondary school
(c) Tertiary Education (university/polytechnic)
ii. Exposure to Radio Kwara Campaign
1. How often do you listen to Radio Kwara"
    (a) Yes
    (b) No
2. If yes, how often do you listen?
    (a) Daily
    (b) Several times a week
    (c) Once a week
    (d) Less than once a week
3. Have you heard Radio Kwara’s campaign against environmental pollution?
    (a) Yes
    (b) No
4. If yes, how often have you heard it?
    (a) Daily

4. How often do you think the Radio Kwara campaign has influenced your awareness of environmental pollution?
(a) Several times a week
(b) Several times a week
(c) Once a week
(d) Less than once a week
5. What are the main ways you heard the campaign messages?
(a) Radio
(b) Social Media
(c) Community Events
(d) Other (please specify)
6. How would you rate the campaign messages on Radio Kwara?
(a) Very Informative
(b) Informative
(c) Neutral
(d) Not Informative
(e) Very Uninformative
7. How would you rate the campaign messages on Radio Kwara?
(a) Very Engaging
(b) Engaging
(c) Neutral
(d) Not Engaging
(e) Very Unengaging
III. Perceived Influence of the campaign
1. To what extent do you think the Radio Kwara campaign has influenced your awareness of environmental pollution?
(a) A great deal
(b) To a large extent
(c) To some extent
(d) Not at all
2. To what extent do you think the Radio Kwara campaign has influenced your actions related to environmental pollution?
(a) A great deal
(b) To a large extent
(c) To some extent
(d) Not at all
3. Have you changed any of your behaviors as a result of the campaign?
(a) Yes
(b) No
4. If yes, please specify:
5. Do you think the campaign has been effective in addressing environmental pollution in Kwara state?
(a) Yes
(b) No
(c) Unsure
6. If yes, how effective do you think it has been?
(a) Very Effective
(b) Effective
(c) Neutral
(d) Not Effective
(e) Very Ineffective
7. What are the main environmental issues you are concerned about in Kwara state?
(a) Waste Management
(b) Waste Pollution
(c) Air Pollution
(d) Deforestation
(e) Other (please specify)
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