CHAPTER ONE
1.0	INTRODUCTION
1.1	Background of the Study
Entrepreneurship is widely recognized as a catalyst for economic growth and development, particularly in emerging economy like Nigeria. Entrepreneurs drive innovation, generate employment, and contribute to GDP. However, one of the major constraints to entrepreneurial growth in Nigeria is access to finance. Financial institutions play a pivotal role in providing the capital and financial services required for entrepreneurial ventures to thrive. Union Bank Nigeria Plc, one of the oldest and most established commercial banks in Nigeria, has been at the forefront of financial services delivery. This study seeks to examine the role of Union Bank in supporting entrepreneurial development through financial products, credit facilities, capacity-building programmes, and other non-financial services. 
Thus, in operating our economic system, banks and other financial institutions play many important roles which will be discussed in this paper. However, before going into that, it is necessary to understand the term ‘other financial institutions’. These are those other institutions, apart from the traditional banks, who perform finance related functions such as accepting money for saving, giving out loans, managing investments, giving financial advice such as use of funds and providing safety for investment etc. Thus, investment houses, insurance companies, financial houses and unit trusts etc. constitute the other financial institutions (Hisrich, R. D., & Peters, M. P. (2017). These institutions and the banks in modern days, perform more or less similar functions, but in varying degrees of sophistication. This is particularly true in this era of universal banking – which gives a lee way to banks and other financial institutions to engage in any aspect of banking. All these financial institutions and the banks in particular, are important to an entrepreneur, because he will have cause to deal with them for one reason or the other. For instance, he may want to expand his enterprise and for this he may need loans from the bank or he may need to invest in other areas in which case, he may need the services of a finance house or an investment house. Because of all these, the entrepreneur needs to have a knowledge of what these banks and other financial institutions can do for him to make his business grow.
Nigeria faces high unemployment and underemployment rates, especially among the youth. Entrepreneurship is increasingly viewed as a solution to these issues. However, the entrepreneurial landscape is fraught with challenges—chief among them is inadequate access to funding. Financial institutions like Union Bank are expected to bridge this gap by offering a suite of services, from microloans to business advisory services. Despite regulatory reforms and targeted programs like the Central Bank of Nigeria’s intervention funds, many entrepreneurs still struggle to secure financing. This research will delve into how Union Bank's strategies and initiatives have influenced the entrepreneurial ecosystem in Nigeria.
1.2 	Statement of the Problem
Entrepreneurship has been one of the most popular subjects that have aroused the interest of students and young entrepreneurship in large measures. The important of the subject in magnified in today’s economic climate. Entrepreneurship introduces a critical element of dynamism into an economic system. The issue of getting finances for the small business and entrepreneur is always been in debates and remain unresolved in many countries due to unavailability of qualified venture capitalists. The developing and emerging economies set microfinance bank for purpose, however, it is argued that the owner and entrepreneurs faces many problems like collaterals, documentation, e.t.c Even banks have problems while granting loans and recovering loan. So this study is conducted to know the problems faced by both banks and borrowers i.e entrepreneurs.
While financial institutions have the mandate to support small and medium enterprises (SMEs), many Nigerian entrepreneurs face persistent obstacles in accessing financial services. This problem has generated numerous at which some are based on how effective are financial institutions, particularly Union Bank, supporting entrepreneurship, as well as the limitations or challenges in their support mechanisms, all this problem will be addressed as the research work goes on.

1.3	Research Questions
i. What types of financial and non-financial services does financial Institution offer to entrepreneurs?
ii. What impact do these services have on business growth, profitability, and sustainability?
iii. What are the main challenges faced by both the bank and entrepreneurs?
1.4	Objectives of the Study
The main objective of the research work is to assess the role of Union Bank Nigeria Plc in the development of entrepreneurs in Nigeria. Other specific objectives are:
i. To evaluate the financial services provided by financial Institution to entrepreneurs.
ii. To analyze the impact of Financial Institution’s credit facilities on the performance of SMEs.
iii. To identify challenges faced by entrepreneurs in accessing support from Financial Institution.
1.5 	Research Hypotheses
To guide the study, the following hypotheses are formulated:
Ho1: There are no financial services provided by financial Institution to entrepreneurs
Hi1: There are several financial services provided by financial Institution to entrepreneurs
Ho2: Financial Institution’s credit facilities have no impact on the performance of SMEs.
Hi2: Financial Institution’s credit facilities have impact on the performance of SMEs.
Ho3: There are no challenges faced by entrepreneurs in accessing support from Financial Institution.
Hi3: There are no challenges faced by entrepreneurs in accessing support from Financial Institution.
1.6 	Significance of the Study
This research will be beneficial to:
Entrepreneurs: To understand available financial resources and navigate access challenges.
Financial Institutions: To refine support mechanisms for SMEs and startups.
Policy Makers: To develop policies that facilitate financial inclusion and entrepreneurial growth.
Academia: To expand the literature on finance and entrepreneurship in Nigeria.
1.7	 Scope and Limitations of the Study
This study focuses on the impact of financial institutions on entrepreneurship development in Nigeria, specifically examining commercial banks, microfinance banks, and government-backed financial programs. 
1.8	Definition of Key Terms
· Entrepreneurship: The process of designing, launching, and operating a new business (Hisrich & Peters, 2017).
· Financial Institutions: Organizations such as banks, credit unions, and microfinance banks that provide financial services.
· Microfinance: Financial services provided to low-income individuals or groups who lack access to conventional banking services (Yunus, 2003).
· SMEs (Small and Medium Enterprises): Businesses with limited scale in terms of employees and revenue.
1.9	Organization of the study
For the purpose and nature of the research work we intend to divide the research work into five (5) chapters. Chapter one consists of introduction of the study, the significance and limitation of the study, definition of terms and it concludes chapter one with the organization of the study while the chapter two is where the literature review is been broken down to sub-headings to reflect on the research topic where we look into the concepts regarding the book, certain theories were considered including some empirical evidence. Chapter three covers the research methodology, the research design, sources of data, the method of data analysis and techniques used in gathering of information and analyzing.  Chapter four explains the data presentation, data analysis and the interpretation on the research topic. Finally, the chapter five deals with the summary, conclusion recommendations of the research work in detail.
CHAPTER TWO
2.0	LITERATURE REVIEW
2.1 	Conceptual Framework
2.1.1	Financial Institutions 
Basically, Financial institutions are companies that offer both corporations and people financial services. These organizations consist of banks, credit unions, investment firms, insurance providers, and other organizations of the same nature (Demirguc-Kunt & Klapper, 2018). Because they make it possible for people to save, invest, and borrow money, financial institutions play a crucial role in the economy. These organizations further assist companies in managing risks, gaining access to money, and growing their operations.
2.1.2	The Importance of Entrepreneurship and Economic Growth 
There is a robust association seen between economic expansion and entrepreneurship. process of establishing, growing, and overseeing a new company’s endeavour to turn a profit is referred to as entrepreneurship. Entrepreneurs are risk takers who see market openings and develop cutting-edge products and services to satisfy client wants. They are crucial for economic expansion because they foster employment growth, innovation, and the emergence of new sectors (Al-Mahrizi, and Al-Habsi, 2018). 
2.1.3	Role of Financial Institutions in Promoting Entrepreneurship 
When the anticipated assistance and funding are delivered, financial institutions play a crucial part in fostering entrepreneurship (Demirguc-Kunt & Klapper, 2018). One of the most crucial elements in beginning and expanding a business is capital. Entrepreneurs cannot bring their ideas to market without enough funding. Financial institutions offer capital in several ways, including loans, credit lines, and equity financing. Entrepreneurs may launch or grow their enterprises, as well as invest in cutting-edge research and development, thanks to these financial resources (Al-Mahrizi, and AlHabsi, 2018). Financial institutions further deliver a range of assistance services to business owners. They offer suggestions and direction on strategic planning, money management, and other critical facets of managing a successful company. Additionally, they provide networking opportunities and training courses so that business owners can share knowledge and grow their enterprises. 
2.1.4	Role of Financial Institutions in Supporting Economic Growth
Financial institutions have the vital role in supporting economic growth by providing capital to businesses and individuals. They help businesses to invest in new technologies, expand their operations, and create jobs. They also help individuals to invest in their education, buy homes, and save for retirement. All of these activities contribute to economic growth and development. Financial institutions aids in providing the flow of money in the economy. They provide a platform for people to save and invest their money, which in turn enables businesses to access capital and grow. Financial institutions also help to manage risks in the economy by providing insurance and other risk management services (Al-Azri, and Al-Habsi, 2019). 
SMEs are important drivers of economic growth and job creation in many countries. Financial institutions have the crucial role in providing financing to SMEs, enabling them to grow and contribute to the overall economy. Financial institutions delivers financing to SMEs through various channels such as loans, lines of credit, and equity financing. In addition to providing capital, financial institutions also offer support services to help SMEs improve their operations and become more competitive in the market. These support services include business planning, financial management, and marketing. By providing capital to businesses and individuals, financial institutions play a crucial role in promoting economic growth. They assist companies in investing in new technologies, expanding operations, and creating employment. 
Additionally, they assist individuals in investing in their education, purchasing residences, and saving for retirement. These activities all contribute to economic expansion and growth (Al-Azri, and Al-Habsi, 2019). Furthermore, financial institutions facilitate the passage of money throughout the economy. They provide a platform for individuals to save and invest their money, thereby facilitating businesses' access to capital and expansion. Further, to supplying insurance and other risk management services, financial institutions serve to manage risks in the economy. 
2.1.5	Role of Financial Institutions in Promoting Entrepreneurship 
Capital Financial institutions play a crucial role in fostering entrepreneurship by supplying entrepreneurs and small businesses with capital (Al-Harrasi, and AlHinai, 2017). Capital is necessary for launching and expanding a business, and financial institutions offer a variety of financing options, such as loans, credit lines, and venture capital. These financing options enable business owners to invest in their enterprises, engage personnel, and acquire equipment and supplies (Fink and Steffen, 2018). Additionally, financial institutions offer alternative financing options, such as crowdfunding and peer-to-peer lending, that allow entrepreneurs to access capital from a large community of individual investors (Lin et al., 2018). These financing options are especially advantageous for entrepreneurs who may not qualify for conventional financing due to a lack of collateral or credit history (Fink and Steffen, 2018). 
Financial institutions also provide entrepreneurs with business counselling, training, and networking opportunities, among other support services (Al-Balushi, and Al-Busaidi, 2019). These services help entrepreneurs acquire the skills necessary for launching and expanding their enterprises successfully. Financial institutions may provide seminars on business planning, marketing, and financial administration, for instance (Al-Harrasi, and Al-Hinai, 2017). They may also provide one-on-one counselling and mentoring to assist entrepreneurs in overcoming particular obstacles (Lin et al., 2018).
2.1.6	Role of Financial Institutions in Financing SMEs (Small and Medium Sized Enterprise) 
1. Financing Channels: Financial institutions play a crucial role in SME financing by offering a variety of financing alternatives, such as loans, credit lines, and equity financing (Lin et al., 2018). These financing avenues enable SMEs to gain access to the capital necessary to invest in their enterprises, engage personnel, and acquire equipment and supplies (Ongena et al., 2019). The alternative financing options offered by financial institutions, such as crowdfunding and peer-to-peer lending, can be especially advantageous for SMBs. These financing channels permit SMEs for accessing capital from a large pool of individual investors, which can help them surmount some of the obstacles associated with conventional financing options (Ongena et al., 2019). 
2. Support Services: Financial institutions also provide SME support services, such as business counselling, training, and opportunities for networking (Al-Balushi, and Al-Busaidi, 2019). These services help small and medium-sized enterprises acquire the skills necessary for launching and expanding their businesses successfully (Ongena et al., 2019). Financial institutions may provide seminars on business planning, marketing, and financial administration, for instance. They may also provide individual counselling and mentoring to assist SMEs in overcoming particular obstacles. 
3. Risk Management: Financial institutions encounter a variety of risk management challenges (Ongena et al., 2019). Credit risk, market risk, operational risk, and reputational risk are some of these obstacles. Credit risk is the possibility that a creditor will default on a loan or other financial obligation. Market risk is the risk of incurring losses due to changes in market conditions, including fluctuations in interest rates, exchange rates, and asset prices (Ongena et al., 2019). 
4. Technological Disruption: Financial institutions also confront significant technological disruption-related challenges (Silva & de Souza, 2018). New technologies, such as blockchain, artificial intelligence, and fintech platforms, are reshaping the financial industry by introducing new opportunities and threats. Financial institutions must adapt by investing in new technologies, developing new business models, and forming partnerships with fintech companies (Tabak et al., 2016). 
2.1.7	The Impact of Financial Institutions on Entrepreneurship Development in Nigeria
Nigeria, a country brimming with creativity and entrepreneurial energy, has long been recognized for its vast potential in business and innovation. Across its cities and rural landscapes, ambitious men and women invest their ideas, time, and resources into enterprises that could drive the nation’s economic growth. However, for these dreams to grow into sustainable ventures, one essential ingredient is required—access to financial support. This is where financial institutions play a critical role.
1. Funding the Dreams of Entrepreneurs
Starting or scaling a business often requires significant capital. From small kiosks to tech startups, entrepreneurs need funds to buy equipment, hire staff, or invest in technology. Financial institutions—commercial banks, microfinance banks, development banks, and even cooperative societies—act as lifelines by offering various funding solutions.
Commercial banks provide business loans, though their stringent collateral demands often pose challenges to small business owners. Fortunately, microfinance banks have emerged as a bridge for entrepreneurs who may not qualify for traditional loans. For example, artisans, market women, and smallholder farmers benefit from loans tailored to their unique needs, making financial inclusion more accessible.
2. Encouraging Growth and Innovation
Access to finance empowers entrepreneurs to innovate and scale. A small tailor who secures a loan to purchase advanced sewing machines can expand her operations and take on larger contracts. Similarly, a tech entrepreneur developing a mobile payment platform might use venture capital funding to reach a broader market. By providing these resources, financial institutions contribute directly to business growth, job creation, and technological advancements in Nigeria’s economy.
3. Enhancing Financial Literacy and Business Skills
Beyond offering loans, financial institutions provide advisory services and training programs. Many banks organize workshops to improve financial literacy among entrepreneurs, teaching them how to manage credit, develop sound business plans, and adopt effective financial management strategies. These capacity-building initiatives improve the chances of business success and sustainability.
4. Facilitating Access to Global Markets
Financial institutions also act as intermediaries between local businesses and international opportunities. Through trade finance, credit lines, and partnerships with global development banks, Nigerian entrepreneurs gain access to international markets. For instance, agribusinesses exporting goods need banking systems that offer foreign exchange services and trade guarantees to compete globally.
5. Challenges and the Need for Reforms
Despite their contributions, financial institutions in Nigeria are not without their flaws. High-interest rates, collateral requirements, and bureaucratic bottlenecks deter many entrepreneurs from seeking loans. Microfinance institutions, although more accessible, sometimes struggle with limited capital and sustainability issues themselves. Moreover, many rural entrepreneurs remain outside the reach of formal financial services, relying instead on informal lending systems that are often exploitative.
For financial institutions to maximize their impact, reforms are needed. Policies that lower interest rates, increase lending flexibility, and strengthen microfinance institutions can significantly boost entrepreneurship. Government-backed initiatives like the Nigerian Incentive-Based Risk Sharing System for Agricultural Lending (NIRSAL) and Bank of Industry (BOI) loans are steps in the right direction, but more must be done to ensure equitable access across regions and sectors.
2.1.8 Challenges Faced by Entrepreneurs
Despite these benefits, several studies highlight persistent barriers. Adebisi and Gbegi (2015) reported that high interest rates and collateral demands are major deterrents for small businesses. Micro, small, and medium enterprises (MSMEs) often lack the financial documentation required by traditional banks. Furthermore, according to the Central Bank of Nigeria (2021), less than 5% of Nigerian entrepreneurs have access to formal bank loans, revealing a significant financial inclusion gap.
Despite the critical role of financial institutions in supporting entrepreneurship, several challenges hinder effective collaboration and growth. These challenges are particularly pronounced in developing economies:
1. Limited Access to Credit: Many entrepreneurs, especially in the informal sector, lack the collateral or credit history required by formal financial institutions. This often excludes them from accessing loans, even when they have viable business ideas.
2 .High Interest Rates: The cost of borrowing is often prohibitively high, especially for startups and small enterprises. High interest rates discourage entrepreneurs from taking loans or make repayment burdensome, leading to business failure.
3. Bureaucratic Lending Processes: Cumbersome application processes, long approval timelines, and complex documentation requirements deter entrepreneurs from seeking financial support from traditional banks.
4. Inadequate Financial Literacy: Many entrepreneurs lack the financial knowledge and skills needed to prepare viable business proposals, manage finances effectively, or meet loan requirements. This gap reduces their chances of securing funding.
5. Risk Aversion by Financial Institutions: Financial institutions may be reluctant to fund new or untested ventures due to high perceived risks. This is especially true in sectors lacking established performance benchmarks or formal regulatory structures.
6. Geographic and Digital Access Gaps: Entrepreneurs in rural or underserved regions may lack access to financial institutions or digital banking infrastructure. This limits their ability to engage with lenders or benefit from fintech services.
7. Policy and Regulatory Barriers: Ineffective or unclear financial regulations, poor enforcement of credit laws, and corruption can discourage investment and hinder the growth of entrepreneurship
2.1.9. Innovations and the Rise of Fintech
Recent developments in financial technology have provided alternative sources of funding. Platforms like Paystack, Flutterwave, and Carbon are helping to bridge the gap by offering credit without collateral. According to a PwC (2020) report, Fintechs in Nigeria are increasing access to financial services and disrupting  banking traditional norms. Innovation and financial technology (fintech) have significantly transformed the landscape of entrepreneurship and financial intermediation. 
In Nigeria, fintech startups such as Flutterwave, Paystack, and Carbon have revolutionized payments and credit access. These firms have helped streamline transactions, empower small businesses, and attract international investments. Their success stories also inspire new waves of digital entrepreneurship, further contributing to economic growth. While fintech offers numerous advantages, it also poses regulatory challenges. Issues such as cybersecurity, consumer protection, and regulatory arbitrage must be managed carefully to ensure financial system stability and user trust.
Fintech represents the intersection of technology and financial services, leveraging digital platforms, big data, and artificial intelligence to streamline access to finance and enhance financial inclusion.
1. Democratization of Financial Services: Fintech firms have disrupted traditional banking by offering decentralized, efficient, and user-friendly financial services. Mobile money, online banking, and peer-to-peer lending platforms have brought banking to previously unbanked and underbanked populations, especially in rural and informal sectors. Entrepreneurs can now access credit, manage payments, and track expenditures using mobile apps with minimal bureaucratic processes.
2. Lower Transaction Costs and Improved Efficiency: Digital platforms reduce transaction costs by automating lending decisions, eliminating the need for physical branches, and minimizing human error. This enables quicker disbursement of funds, which is critical for startups and SMEs operating in dynamic environments.
3. Data-Driven Credit Assessment: Fintech uses alternative data sources (such as mobile phone usage, social media behavior, and transaction histories) to assess creditworthiness. This approach increases financial access for informal entrepreneurs who may lack traditional credit scores or collateral.
2.1.10	Ways by which Financial Institution Aids Economic Growth through Entrepreneurship development
1. Capital: By delivering capital to businesses and individuals, financial institutions play a crucial role in promoting economic growth. Businesses require capital to invest in new technologies, expand their operations, and generate employment. Capital is provided by financial institutions in various forms, including loans, credit lines, and equity financing. Additionally, they assist individuals in investing in their education, purchasing residences, and saving for retirement. These activities all contribute to economic expansion and growth (Al-Azri, and Al-Habsi, 2019). Prior lending capital to businesses or individuals, financial institutions evaluate creditworthiness and potential default risk (Demirguc-Kunt & Klapper, 2018). They evaluate several factors, including credit history, collateral, and business plan. After approval, financial institutions provide capital at an appropriate interest rate and repayment schedule. By providing capital, financial institutions help businesses and individuals accomplish their objectives and contribute to economic expansion (Demirguc-Kunt & Klapper, 2018). 
2. Money Movement: Financial institutions facilitate the economy's money flow. They provide a platform for individuals to save and invest their money, thereby facilitating businesses' access to capital and expansion. Additionally, financial institutions play a crucial role in the cross-border transmission of funds, which supports international trade and economic development (Al-Harrasi, and Al-Hinai, 2017). Checking accounts, savings accounts, and investment accounts are some of the financial services offered by financial institutions to facilitate the flow of money. In addition, they offer payment services like wire transfers, credit card processing, and mobile payments. These services allow businesses and individuals to conduct transactions and transfer funds quickly and safely. 
3. Risk Management: Financial institutions play a crucial role in managing economic risks. They offer insurance and other risk management services to mitigate potential losses for enterprises and individuals (Fink and Steffen, 2018). Financial institutions encourage economic growth and stability by managing risks. Financial institutions offer a variety of insurance products, including life insurance, health insurance, and property insurance, to secure individuals and businesses against unforeseen occurrences. In addition, they provide businesses with risk management services such as risk assessments, risk mitigation strategies, and disaster recovery planning (Al-Harrasi, and Al-Hinai, 2017).
2.2	Theoretical Framework
2.2.1	Financial Intermediation Theory 
Bank credit is an important aspect of financial intermediation which provides funds to those economic units mat put it to most productive use. The theoretical framework that established the relationship existing between financial intermediation and the productive sector activities and economic growth can be traced from the work of Schumpeter (1934), Goldsmith (1969), McKinnon (1973) and Shaw (1973) which strongly emphasized the role of financial intermediation in economic growth. In a related study, Greenwood and Jovanovich (1990) asserted that financial development can lead to rapid growth. Bencivenga and Smith (1991) explained that development of banks and efficient financial intermediation contributes to economic growth by channeling saving to high productive activities and reduction of liquidity risks. They therefore concluded that financial intermediation leads to growth. The policy implication of this theory is that any loanable fond and bank credit that remains idle without being properlychanneled to the end users for purpose of investment will retard theproductive sector performance and growth of an economy. Hence, the theory If) maintains that an effective and efficient financial system and financial intermediation is a necessity for the improvement of the productive sectorsof the economy and economic growth. 
2.2.2	The New Growth Theory 
The New growth Theory was developed in the 1980s by Romer (1986), Lucas (1987) and Rebelo (1991). The theory holds that policy measures can have an impact on the long run growth rate of an economy. The growth model is one in which the long run growth is determined by the variables within the model. According to Jhingan (2005), the new growth model emphasizes that the technical progress is a result rate of investment, the size of the capital sock and of human capital. Nnanna, Eenglama and Odoko (2004) observed that financial development can affect growth through the growth of real sector performance in three ways which are: raising the efficiency of financial intermediation, increasing the social marginal productivity of capital and influencing the private savings rate. This theoretical explanation implies that a financial institution can affect economic growth by efficiently carrying out its functions of deposit mobilization, credit provision and financial intermediation. 
2.2.3	Trust Fund Model (TFM) 
The TFM was introduced in 2001 as a strategy for reducing the exposure of banks that grant agricultural loans to small scale farmers without collateral. The process involves the intermediation by some parties willing to pledge funds in the bank as cash or treasury instruments as security for loans to target borrowers. The parties could be federal or state or local Government, religious bodies, Non-governmental organizations (NGOs), companies, especially those in the oil sector etc. for instance, the total amount placed under the scheme by the various stakeholders as end-December, 2008 stood at N4.887 billion, with the Government ministries, Department and agencies having the highest of N2.361 billion. As a scheme managed by the CBN, it shows the impact of the bank on the 7-point agenda of government in creating income and wealth for the rural poor, while at the same time contributing to the growth of die real sector and the entire economy.
2.3 Empirical Review
Several studies have investigated the role of financial institutions in entrepreneurship development. Ogujiuba et al. (2011) analyzed the impact of financial constraints on SMEs in Nigeria and found that limited access to credit significantly hampers business growth. Similarly, Obamuyi (2009) observed that high-interest rates and collateral requirements are primary barriers to financing for small business owners.
In Ghana, Osei-Assibey, Bokpin, and Twerefou (2022) examined the gendered impact of microfinance institutions (MFIs) on entrepreneurship. Their empirical investigation revealed that microcredit had a positive effect on entrepreneurial outcomes, particularly among women, who used such funds for startup capital, inventory acquisition, and business expansion. The study supports the notion that inclusive financial services tailored to the needs of underrepresented groups can significantly promote entrepreneurship.
Honohan and King (2022), using cross-sectional data from the World Bank, analyzed the broader effect of financial access on entrepreneurship across several countries. Their regression analysis demonstrated a positive correlation between financial access and the rates of new business formation and self-employment. The study underscored the need for policy frameworks that promote financial inclusion to stimulate entrepreneurship.
Obamuyi (2019), in a Nigerian context, conducted surveys and interviews with small business owners and microfinance providers. The study found that although microcredit schemes were growing, high interest rates, lack of collateral, and limited financial literacy among borrowers undermined their effectiveness. This points to the need for financial institutions not only to provide funds but also to offer education and support services to entrepreneurs.
Klapper, Love, and Randall (2016) conducted a global study on financial inclusion, demonstrating that countries with well-developed financial systems tend to experience higher rates of entrepreneurial activity. The study emphasized the importance of microfinance and credit access in empowering small-scale entrepreneurs in developing economies. Adebayo (2020) examined government-backed initiatives, such as the Bank of Industry (BOI) and the Nigerian Incentive-Based Risk Sharing System for Agricultural Lending (NIRSAL). His findings revealed that although these programs provide much-needed funding, bureaucratic delays and limited geographical reach reduce their effectiveness.
Finally, Klapper, Love, and Randall (2015) analyzed data on firm registration across developing countries to investigate the impact of the financial environment. Their findings indicated that access to startup financing was a significant determinant of new business formation. Countries with supportive legal and financial infrastructures saw higher rates of entrepreneurial activity, highlighting the complementary role of finance and institutional quality in business development.
2.4 Gaps in the Literature
Despite extensive research on financial institutions and entrepreneurship, significant gaps remain. Many studies focus primarily on credit accessibility while overlooking the non-financial support services provided by banks, such as business advisory and financial literacy programme. Additionally, there is limited empirical data on the impact of Fintech innovations on entrepreneurial financing in Nigeria.

CHAPTER THREE
3.0	Research Methodology
This chapter deals with the methods employed in carrying out the research work. It highlights the various sources of data collection, research instrument, sample and sampling techniques. The major source of this project works constitute the use of journal and publications as well as some text books. The instrument to be employed to collect the primary sources includes the administrations of questionnaire pattern. Descriptive and inferential statistic was employed to analyze the data collected. 
3.1	Introduction to Methodology
This chapter gives details on the various measures implored in gathering information in other to give a coherent and vivid explanation on this structuring of the research, such as the research design, the sampling size and techniques used to get the necessary information.
3.2	Research Design
Both primary and secondary data were used to gather relevant data needed for this research work. The two major source of data used in this study are the primary and secondary source. The primary source includes, personal observation and well-structured questionnaires which were administered to the staffs of Union Bank, Plc Ilorin which was during the sampling process in other to gather raw data which are known as primary data for the study. The secondary source of data used for the collection are the journals collected from the internet, business time and reference books were also examined as part of the secondary sources. 
3.3	Population of the Study 
For the purpose of this study since it is not possible to get in touch with all the staff of Union Bank, Plc Ilorin, in other to avoid bulkiness in the population. The total number of staff at the bank is the sum of 50 which is used as the population
3.4	Sample Size and Sampling Technique
	The sample size of this study was fifty questionnaires which were distributed to members of Staff at Union Bank, Plc Ilorin. A total number of fifty (50) questionnaires were administered to the staffs at which only thirty was duly filled and were received back from the respondents. This questionnaire collected are fair enough to carry out the research.
3.5	Methods of Data Collection and Instruments
	The research was administered by using questionnaires on the topic “effects of financial inclusion in the Nigerian banking sector”. 
Quantitative Research Methods
It relies on random sampling and structural data collection instrument that fit diverse experience into predetermined response categories. The product results are easy to summarize compare and generalize.
Quantitative research is concerned with testing hypothesis derived from theory and being able to estimate the size of a phenomenon of interest. Depending on the research question, participants may be randomly assigned to different treatment. If this is not feasible, the researcher may collect data on particular and situational characteristics in order to statistically control their influence in the dependent or outcome variable if the intent is to generalize from the research participants to a large population, the researcher will employ probability sampling to select participant.
3.6	Method of Data Analysis 
The techniques used for the data analysis of this research work is the Statistical analysis techniques. The statistical analysis encompasses a broad range of techniques for summarizing and interpreting data. Statistical methods help make inferences about populations from sample data, draw conclusions, and assess the significance of results.  Since a questionnaire was used in collecting data from the respondents, the researcher used the descriptive statistical method for analysis. However, the simple percentage table will be used to present the data collected for a swift analysis.




3.7	Limitation of the Methodology 
The research work was confronted with different challenges facing the carrying out of a proper research. Below are the challenges confronting carrying out the research work:
i. Lack of fund: the researcher been faced with different activities which involves the use of finances made this research work uneasy as the fund needed to gather the information such as vising the case of study for data collection.
ii. Weak cooperation: there is no strong cooperation from the respondents in the process of gathering information. Thus, the gathering of information was not quite easy.
iii. Time challenge: the period of carrying out the research lapses with several activities such as lectures, assignment, registrations, assessment, etc. therefore it wasn’t quite easy for the researcher to switch within this activities.
In spite of the above challenges the researcher was able to carry out a credible research work.



CHAPTER FOUR
DATA PRESENTATIN AND ANALYSIS OF FINDINGS AND INTERPRETATION
4.1	INTRODUCTION
	This chapter brings into light the analysis of the various of represent on the role of financial institution in the development of entrepreneurship.
	The information contained in this chapter are detail of data collected through the use of questionnaires. The work of the research is incomplete if the result have not been analyze and interpreted to the people which maybe involve in decision making, for the chi square method is used to analyzed the response of the respondent to the questionnaire simple average system and chi-square is used when we need to compare an actual (observed) distribution against hypothesized (expected) distribution the choice of this method is based on its reliability which is also referred to as “goodness of fit”.
4.2	DATA ANALYSIS AND INTERPRETATION
	The section of the project consists of the analysis, simple average system were be used to analysis the response of the respondent to the questionnaire with respect to impact of financial institution of the development of entrepreneurship in Nigeria, a case study of Union Bank Plc, Ilorin.
TABLE 1: Distribution of respondent
	Sex
	No of respondent
	Percentage %

	Male
	20
	66.67

	Female
	10
	33.33

	Total 
	30
	100


Source: Researcher’s Field work, 2025
	The table above shows that about 66.67% are male while the remaining are female of the staff. This show that female dominate the sample population of the Union Bank plc, Ilorin.
TABLE 2: Distribution of respondent by marital status
	Marital Status
	No of respondent
	Percentage %

	Single
	12
	40

	Married
	18
	60

	Total 
	30
	100


Source: Researcher’s Field work, 2025
	This illustration above shows that about forty percent (40%) of the staff are still single while about sixty (60) percent of the staff are married.
TABLE 3: Distribution of respondent by education background
	Level of education
	No of respondent
	Percentage %

	N.C.E/ND
	15
	50

	BA/BSC/HND
	8
	26.67

	MA/MSC/MBA
	7
	23.33

	Total
	30
	100


Source: Researcher’s Field work, 2025
	The table above shares that 26.67% of the staff is Higher National diploma (HND) and university graduates while about fifty (50%) is NCE/ND holder, and master degree graduate are 23.33% of the staff.
 TABLE 4: Distribution of respondent by duration of service
	Period 
	No of respondent
	Percentage %

	0-3 years
	7
	23.33

	4-6 years
	15
	50

	7-9 years
	8
	26.67

	Total 
	30
	100


Source: Researcher’s Field work, 2025
	The above illustration shows that about 23.33% of the employee have been working for the past three years, while 50% of the employee have been in service for the past six years and about 26.67% have working for the past nine years.
TABLE 5:  Distribution of respondent based on entrepreneurship as a means to create employment
	Option 
	No of respondent
	Percentage %

	Yes
	30
	100

	No
	-
	-

	Total 
	30
	100


Source: Source: Researcher’s Field work, 2025
	The above illustration shows that the total respondent believe that entrepreneurship is a means of employment creation.
TABLE 6:  Distribution of respondent on entrepreneurship as a means of improving or increasing the productivity level of saving Bank account.
	Option
	No of respondent
	Percentage %

	Yes
	15
	50

	No
	15
	50

	Total 
	30
	100


  Source: Researcher’s Field work, 2025
	The table above shows that an equal number of fifteen from the respondent agreed that entrepreneurship as a means of improving or increasing the productivity level of saving Bank account.
TABLE 7: Distribution of respondent based on entrepreneurship as a means of reducing the rate of unemployment in the country.
	Option
	No of respondent
	Percentage %

	Yes
	20
	66.67

	No
	10
	33.33

	Total 
	30
	100


  Source: Researcher’s Field work, 2025
	The above table reveals that about 66.67% of Union Bank plc, Ilorin staff believed that entrepreneurship reduces the rate of unemployment in the country, while about 33.33% of the staff did not believed that entrepreneurship reduce the rate of unemployment in the country.
TABLE 8: Distribution of the respondent on how the banks give out loan to the customer either from their account or borrow from other bank to meet the customer’s need.
	Option
	No of respondent
	Percentage %

	Yes
	-
	-

	No
	30
	100

	Total 
	30
	100


  Source: Researcher’s Field work, 2025
	According to the response from the respondent it can be deduced that the total respondent from the staff of Union Bank Plc disagreed as they believe that their bank is up to standard of awarding out loan.
TABLE 9: Distribution of the respondents on bank giving loan to person who do not keep bank account with them.
	Option
	No of respondent
	Percentage %

	Yes
	-
	-

	No
	30
	100

	Total 
	30
	100


  Source: Researcher’s Field work, 2025
	The above data shows that all respondent disagreed that the bank give out loan to person who do not keep bank account.
TABLE 10: Distribution of respondent on whether the bank gives advice to the customer concerning entrepreneurship activities to the customer concerning entrepreneurship activities.
	Option
	No of respondent
	Percentage %

	Yes
	25
	83.33

	No
	5
	16.67

	Total 
	30
	100


  Source: Researcher’s Field work, 2025
	The above data levels show that about 25 respondents representing 83.33% of Union Bank Plc employee agree that the bank gives advice to customer concerning entrepreneurship activities while 5 representing 16.67% disagreed.
TABLE 11: Distribution of the respondent on whether the role played by a bank of financial institution to the development of entrepreneurship improve the member of their customer
	Option
	No of respondent
	Percentage %

	Yes
	25
	83.3

	No
	5
	16.7

	Total 
	30
	100


  Source: Researcher’s Field work, 2025
	The above data shows that eighty three percent (83%) of Union bank Plc staff believe that entrepreneurship development improve the number of their customers while about seventeen percent (16.7%) did not believe in that.

4.3	Analysis of Findings
· Increased Loan Disbursement: Over the years, financial institutions have progressively increased funding to entrepreneurs, with commercial banks leading the way.
· Startup Growth: There has been a steady rise in the number of startups receiving financial support, correlating with increased loan disbursement.
· Employment Creation: The rise in entrepreneurship activities has led to significant job creation, reducing unemployment rates.
· Economic Growth: The contribution of entrepreneurship to Nigeria’s GDP has been on an upward trend, indicating a positive impact of financial support on economic development.
· Survey Findings: Data from the questionnaire reveals that while financial institutions provide significant support, challenges such as high-interest rates and bureaucratic processes remain barriers to access.



CHAPTER FIVE
5.0	SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary
	The researcher has attempted to present how roles of financial institution are administered in entrepreneurship development with particular reference to Union Bank Plc and that the Bank manager must plan, organize, direct and control the role of financial institution in the Bank.
	The Bank manager must see to the integration, maintenance and motivation of the entrepreneurs in order for the institution to accomplish its designed objective. Entrepreneurship Development Programmes should be designed or organized from time to time to promote self-reliance and entrepreneurial motivation for self-employment.
	Entrepreneurship education focuses on the development of skill that is necessary for entrepreneurship. This challenge led to the springing of educational institution especially at tertiary level to launch a new breed of education Arraigning and other human resources development activities to reduce the level of unemployment in the country. 
	An entrepreneurship education is that comprehensively planned effort, undertaken by individual, institution and agencies to develop competence in people that are intended that lead to self-employment generation and or short term training.
	During the final analysis, the researcher examined the role of financial institution in the entrepreneurship development and its purpose to the readers, students of management, organization, particularly Union Bank Plc.
5.2	CONCLUSION
Financial institutions play a crucial role in entrepreneurship development in Nigeria by providing necessary financial support and services. Data from distributed questionnaires highlights both the effectiveness and challenges of these institutions. Addressing the challenges in accessing funds will further strengthen entrepreneurship and contribute to national economic growth.
This study concludes that financial institutions play a critical role in the development of entrepreneurship in Nigeria by providing essential credit and financial services.  The partnership between financial institutions and entrepreneurs is vital for Nigeria’s economic future. By providing capital, financial literacy, and access to markets, these institutions fuel innovation and job creation, turning ideas into thriving businesses. However, the journey towards inclusive, entrepreneur-friendly finance is ongoing. With continued reforms, greater collaboration, and focus on accessibility, Nigeria can harness the full potential of its enterprising citizens, driving sustainable economic growth for generations to come. 
However, accessibility remains a significant challenge due to high-interest rates and stringent loan requirements. Addressing these barriers is crucial for fostering a more supportive environment for entrepreneurs.
5.3	RECOMMENDATION
	Having undergone a thorough study while carrying out the research, the research demand necessary to give useful recommendations, it put into place will contribute immensely in no small measure to the growth of entrepreneurship in Nigeria, In view of this the researchers recommended that:
1. There is need for more enlightenment campaigns about the goals, roles and important of bank to make entrepreneurs tap into the great opportunity as it can be seen that not all of them has bank account.
2. On the part of the Banks there is a need to go beyond registering their presence within the host community. The need to include in their goals to maximize their opportunity by capturing the whole community.
3. A door to door approach of making can help banks to increase their customers.
4. There is need for financial bank to see beyond their nose and start making plans to increase the capital so as to be able to have a greater outreach since we could see that low loan able fund restrict the outreach of financial institutions and their rate of expansion of deposit money bank is increasing people tend to fill save with banks with good capital base.
5. There is need for the introduction of good corporate governance into financial institution to incorporate governance into financial institution to increase public confident in them.
6. Bank should create interest in the business of their client and suggest possible way of expansion and development to entrepreneurs in Nigeria.
7. Central Bank of Nigeria should ensure that there is strict supervision of all the financial institution and see to it that their deposits are insured by NDIC so as to save hard earned income from losses.
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