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CHAPTER ONE
INTRODUCTION
1.1 	Background of the Study
The agricultural sector remains a critical component of Nigeria’s economy, contributing significantly to the Gross Domestic Product (GDP) and providing employment to a large segment of the population (National Bureau of Statistics, 2023). However, the sector faces numerous challenges, including low productivity, limited access to modern farming techniques, and insufficient market access. In this context, the role of mass communication, particularly radio, in disseminating agricultural information has become increasingly important.
Radio, as a medium of communication, has a unique advantage due to its wide reach and affordability. In rural areas, where literacy levels may be low and access to other forms of media limited, radio serves as a vital tool for information dissemination. Studies have shown that radio broadcasts can effectively convey agricultural knowledge, improve farming practices, and enhance productivity (Olapade & Yusuf, 2022).
Radio Kwara, a state-owned broadcasting station, has been a significant player in promoting agricultural development in Kwara State. Through its specialized programs, the station aims to educate farmers on modern agricultural techniques, market trends, and government policies. This aligns with the objectives of the Nigerian government to achieve food security and rural development (Federal Ministry of Agriculture, 2023).
The use of radio in promoting agriculture is not a novel concept. Globally, countries have leveraged radio to drive agricultural innovations. In Kenya, for instance, community radio stations have been instrumental in transforming rural agriculture by providing timely information on weather patterns and market prices (Mwangi et al., 2021). Similarly, Radio Kwara has the potential to replicate such successes within Nigeria.
Despite the evident benefits, the effectiveness of radio in promoting agriculture in Nigeria remains under-researched. While several studies have explored the role of radio in general development communication, there is a paucity of research focusing on its impact on agriculture specifically (Adepoju, 2023). This gap necessitates a closer examination of how Radio Kwara contributes to agricultural development in Kwara State.
Furthermore, the dynamic nature of agricultural communication requires constant evaluation of media strategies. With advancements in technology and changes in audience preferences, it is crucial to assess whether traditional radio programs are still effective or need to be integrated with modern digital platforms (Adebayo & Folarin, 2023). This study aims to bridge this gap by evaluating the effectiveness of Radio Kwara's agricultural programs.
The relevance of this research is underscored by the critical role agriculture plays in achieving sustainable development. As Kwara State seeks to position itself as a hub for agribusiness, understanding the impact of mass communication on farming communities becomes imperative. The findings of this study will provide insights into the effectiveness of radio as a tool for agricultural promotion and offer recommendations for enhancing its impact.
Lastly, this study aligns with the Sustainable Development Goals (SDGs), particularly Goal 2, which focuses on ending hunger and promoting sustainable agriculture. By improving the dissemination of agricultural information, Radio Kwara can contribute to achieving these global objectives (United Nations, 2023).
1.2 	Statement of the Problem
Agricultural development in Nigeria faces persistent challenges despite its significant contribution to the economy. Limited access to information on modern farming techniques, climate change, and market dynamics remains a significant barrier for farmers, particularly in rural areas (Oladele, 2023). In response to these challenges, mass communication, particularly radio, has been identified as a critical medium for bridging the information gap. However, the effectiveness of these interventions remains questionable.
	Radio Kwara has been at the forefront of promoting agricultural development in Kwara State. Through various programs, the station aims to educate farmers, improve agricultural practices, and enhance productivity. Yet, despite these efforts, the agricultural sector in the state continues to grapple with low yields and limited market access (Kwara State Agricultural Development Project, 2023). This raises concerns about the actual impact of radio programs on farming communities.
Moreover, while radio is widely recognized for its accessibility and cost-effectiveness, its ability to influence behavior change among farmers is not guaranteed. Several factors, including the content of the programs, language barriers, and the timing of broadcasts, can affect the reception and utilization of agricultural information (Ogundele & Akinwale, 2022). It is, therefore, crucial to investigate whether these programs meet the needs of their target audience.
Another significant issue is the lack of feedback mechanisms in many radio programs. Effective communication is a two-way process, yet most agricultural programs on Radio Kwara operate in a unidirectional manner. This limits farmers' ability to ask questions, share experiences, or seek clarification, which could undermine the overall effectiveness of the broadcasts (Ezeh & Alabi, 2023).
Additionally, with the advent of digital media, there is growing competition for audience attention. Younger generations, in particular, are more inclined towards digital platforms, which offer interactive and on-demand content. This shift raises questions about the continued relevance of traditional radio in disseminating agricultural information (Adebisi et al., 2023).
Furthermore, previous studies have often focused on the general role of radio in rural development without delving into specific sectors like agriculture. This leaves a gap in understanding the nuanced impact of radio on agricultural practices and productivity in Kwara State (Ajayi, 2023). There is a need for empirical evidence to evaluate the effectiveness of Radio Kwara's agricultural programs in addressing these challenges.
Finally, the study seeks to explore the sustainability of radio as a medium for agricultural communication in the face of evolving media landscapes. By addressing these issues, the research aims to provide a comprehensive understanding of the effectiveness of Radio Kwara in promoting agriculture and offer recommendations for improving its impact.
1.3 	Aim and Objectives of the Study
Aim
The primary aim of this study is to evaluate the effectiveness of Radio Kwara in promoting agricultural development in Kwara State, Nigeria.
Objectives
To achieve this aim, the study will focus on the following specific objectives:
1. 	To assess the content and quality of agricultural programs broadcasted on Radio Kwara.
2. 	To evaluate the reach and accessibility of Radio Kwara’s agricultural programs among farmers in Kwara State.
3. 	To examine the impact of Radio Kwara’s agricultural programs on farmers’ knowledge, attitudes, and practices.
4. 	To identify challenges and suggest strategies for improving the effectiveness of Radio Kwara’s agricultural broadcasts.
1.4 	Research Questions
This study will address the following research questions:
1. 	To what extent do farmers in Kwara State have access to Radio Kwara’s agricultural programs?
2. 	To what extent do the agricultural programs of Radio Kwara influence farmers’ knowledge and practices?
3. 	To what extent are the agricultural programs of Radio Kwara perceived as relevant and beneficial by farmers?
4. 	To what extent do language, timing, and content of Radio Kwara’s agricultural programs affect their effectiveness?
1.5 	Significance/Justification of the Study
This study holds significant importance for various stakeholders in the agricultural and media sectors.
1. 	Enhancing Agricultural Productivity
The findings of this research will provide insights into the role of radio as a medium for promoting agricultural development. By identifying the strengths and weaknesses of Radio Kwara’s agricultural programs, the study will offer practical recommendations for enhancing their effectiveness, thereby contributing to improved agricultural productivity in Kwara State.
2. 	Policy Formulation and Implementation
The study will be valuable for policymakers, particularly in the Ministry of Agriculture and Rural Development, by highlighting the impact of media-driven agricultural initiatives. This will assist in formulating policies that leverage mass communication for sustainable agricultural development.
3. 	Media Development and Innovation
For media practitioners and broadcasting organizations, the study will underscore the importance of tailoring content to meet the needs of rural farmers. It will encourage innovation in program design and delivery, ensuring that radio remains a relevant and effective tool for development communication.
1.6 	Scope of the Study
This study focuses on the effectiveness of Radio Kwara in promoting agricultural development in Kwara State, Nigeria. It will examine the content, accessibility, and impact of agricultural programs broadcasted by the station. The study will specifically target farmers in rural and peri-urban areas of Kwara State, considering their reliance on radio for agricultural information. Additionally, the research will explore the challenges faced by Radio Kwara in disseminating agricultural information and suggest strategies for improvement.
1.7	 Operational Definition of Terms
1. 	Agricultural Development: The process of improving the productivity, efficiency, and sustainability of farming practices.
2. 	Broadcasting: The transmission of audio content via radio waves to a broad audience.
3. 	Development Communication: The use of communication strategies to promote social and economic development.
4. 	Effectiveness: The degree to which Radio Kwara’s agricultural programs achieve their intended outcomes.
5. 	Farmers: Individuals engaged in agricultural activities, including crop cultivation and livestock rearing.
6. 	Mass Communication: The dissemination of information to a large audience through various media channels.
7. 	Radio Kwara: A state-owned radio station in Kwara State, Nigeria, known for its developmental programs.
8. 	Rural Areas: Regions located outside urban centers, characterized by lower population density and limited access to services.
9. 	Sustainable Agriculture: Farming practices that meet current needs without compromising the ability of future generations to meet theirs.
10. 	Technology Adoption: The process by which individuals or groups start using new methods or tools to improve their practices.

CHAPTER TWO
LITERATURE REVIEW
2.0 	Preamble
The literature review provides a comprehensive exploration of existing studies, theories, and concepts related to the role of radio in promoting agricultural development. This chapter aims to establish a foundation for the study by examining relevant frameworks and empirical evidence. It begins with a conceptual framework to define key ideas, followed by a theoretical framework that anchors the research in established communication theories. Finally, the chapter reviews empirical studies to highlight gaps and inform the current investigation.
2.1 	Conceptual Framework
The conceptual framework provides a structured approach to understanding the key concepts, variables, and their interrelationships within the context of this study. In this research, the conceptual framework focuses on the role of radio, particularly Radio Kwara, in promoting agricultural development in Kwara State. It examines the interplay between communication strategies, media accessibility, and agricultural practices in rural areas. The framework aims to establish a clear understanding of how agricultural information is transmitted to farmers and how it influences their behavior.
The following subheadings outline the key conceptual components that will guide the study:
2.1.1 	The Role of Radio in Agricultural Communication
Radio is a powerful medium for communication, especially in rural and underserved areas. In the context of agricultural development, radio serves as a key tool for disseminating agricultural information, providing updates on weather patterns, new farming techniques, and market trends. The use of radio to communicate agricultural knowledge has been shown to enhance farmers' decision-making processes and improve their productivity (Ogunyemi, 2022). This subheading explores the ways in which radio broadcasts can impact farming practices and the role it plays in bridging the information gap between agricultural experts and farmers.
2.1.2 	Agricultural Development and Rural Transformation
Agricultural development is at the heart of rural transformation, as it impacts both the economic stability and social development of rural areas. By improving agricultural practices, farmers can increase productivity, reduce poverty, and improve food security (Ogunleye & Adebayo, 2023). This subheading will address the connection between the dissemination of agricultural information through radio and the transformative effects it has on rural communities. The study will explore the direct relationship between radio programs and the economic well-being of farmers in Kwara State.
2.1.3 	Audience Participation in Agricultural Radio Programs
For agricultural radio programs to be effective, the target audience—farmers—must be actively engaged. Audience participation includes feedback mechanisms such as call-ins, text messages, or surveys that allow farmers to interact with radio content. Research has shown that interactive engagement improves retention and application of agricultural knowledge (Ajayi, 2021). This subheading examines the importance of farmer engagement with radio programs and how active participation can lead to better outcomes for agricultural development.
2.1.4 	Media Accessibility and Information Dissemination in Rural Areas
One of the main challenges for rural communities is limited access to information, which can hinder their adoption of improved farming techniques. The accessibility of radio as a communication medium plays a critical role in ensuring that agricultural messages reach the intended audience. Factors such as geographical location, signal strength, and language barriers influence how effectively rural farmers can access and comprehend the content (Adebayo, 2023). This section will explore these factors and their impact on the success of radio-based agricultural programs.
2.1.5 	Challenges of Using Radio for Agricultural Promotion
While radio is an effective tool for agricultural communication, there are various challenges that may hinder its full potential. These challenges include insufficient funding for radio stations, low-quality programming, and limited capacity to reach remote rural areas (Aluko, 2022). Additionally, factors such as audience fatigue, competition from other forms of media, and the lack of tailored content for specific farming communities can reduce the effectiveness of agricultural radio programs. This subheading will analyze these challenges and discuss possible solutions to enhance the reach and effectiveness of agricultural radio programs in Kwara State.
2.2 	Theoretical Framework
This section explores the theoretical underpinnings that guide the study. The selected theories provide a basis for understanding how radio as a medium influences agricultural development. Three related theories are outlined below:
2.2.1 	Diffusion of Innovations Theory
Developed by Everett Rogers in 1962, the Diffusion of Innovations Theory explains how new ideas, technologies, or practices spread within a social system over time. The theory identifies five key stages of adoption: knowledge, persuasion, decision, implementation, and confirmation (Rogers, 2003). It emphasizes the role of communication channels, including mass media like radio, in influencing individuals' decision to adopt innovations.
In the context of agricultural development, this theory highlights how radio programs can disseminate information about modern farming techniques, improved seeds, or pest control methods. Farmers exposed to these programs may progress through the adoption stages, ultimately integrating new practices into their routines. Studies by Asogwa and Okechukwu (2022) found that radio significantly accelerates the adoption of agricultural innovations in rural Nigeria.
Moreover, the theory categorizes adopters into five groups: innovators, early adopters, early majority, late majority, and laggards. Understanding these categories helps broadcasters tailor messages to encourage wider adoption among farmers, especially those in the late majority or laggards groups who are often resistant to change.
2.2.2 	Uses and Gratifications Theory
The Uses and Gratifications Theory, formulated by Katz, Blumler, and Gurevitch in 1974, focuses on why individuals actively seek out specific media to satisfy particular needs. Unlike earlier theories that viewed audiences as passive recipients, this theory positions them as active participants who use media to fulfill informational, entertainment, or social interaction needs (Katz et al., 1974).
In agricultural communication, farmers may turn to radio programs to gain knowledge about best farming practices, access market price updates, or learn about government policies. According to Ezeh and Alabi (2023), rural farmers in Kwara State rely heavily on Radio Kwara for timely and relevant agricultural information. The theory underscores the importance of understanding the specific needs and preferences of the audience to design effective programs.
The relevance of this theory lies in its ability to explain variations in how different demographic groups interact with agricultural broadcasts. Younger farmers may use radio for market trends, while older ones might focus on traditional farming techniques. By identifying these needs, Radio Kwara can optimize its content to maximize impact.
2.2.3 	Agenda-Setting Theory
Proposed by McCombs and Shaw in 1972, the Agenda-Setting Theory posits that the media play a crucial role in shaping public perceptions by determining the topics they consider important. The theory argues that while the media may not tell people what to think, they influence what people think about by prioritizing certain issues over others (McCombs & Shaw, 1972).
In the agricultural sector, this theory is pertinent as radio stations like Radio Kwara can set the agenda for public discourse on farming. By dedicating airtime to agricultural topics, the station can elevate the importance of these issues in the minds of listeners. For instance, consistent coverage of climate change's impact on farming could encourage more farmers to adopt sustainable practices.
Empirical studies, such as that by Ajayi (2023), demonstrate that agenda-setting plays a vital role in mobilizing rural communities toward collective action. By highlighting agricultural challenges and opportunities, Radio Kwara can influence policy discussions and resource allocation, further reinforcing its role as a change agent in Kwara State.
2.3 	Empirical Review of Previous Related Researches
Several studies have explored the intersection of mass communication and agricultural development, providing valuable insights into the effectiveness of radio as a tool for information dissemination. This section reviews ten relevant studies, highlighting their findings, methodologies, and contributions to the field.
Olapade and Yusuf (2022) conducted a study on the impact of community radio on agricultural development in Southwestern Nigeria. Their findings revealed that radio programs significantly improved farmers' knowledge of pest control and soil management techniques. The study utilized a mixed-method approach, combining surveys and focus group discussions to gather data from 300 rural farmers.
Similarly, Ezeh and Alabi (2023) examined the role of Radio Kwara in promoting sustainable agriculture in Kwara State. Their research highlighted that over 70% of farmers who regularly listened to the station’s programs reported increased adoption of modern farming techniques. The study emphasized the need for more interactive programs to enhance feedback and engagement.
	In a related study, Asogwa and Okechukwu (2022) assessed the influence of agricultural radio programs on the productivity of maize farmers in Northern Nigeria. Using a quasi-experimental design, they compared the yields of farmers exposed to radio programs with those who were not. The results showed a significant increase in productivity among the former group, underscoring the effectiveness of radio as a learning tool.
Adepoju (2023) explored the challenges of using radio to disseminate agricultural information in rural Nigeria. The study identified language barriers, inconsistent broadcast schedules, and limited access to radio devices as major obstacles. Recommendations included the localization of content and collaboration with community leaders to enhance program reach.
Mwangi et al. (2021) studied the role of radio in promoting climate-smart agriculture in Kenya. Their findings indicated that radio stations played a crucial role in educating farmers about climate change adaptation strategies, such as water conservation and crop diversification. The study serves as a useful comparative framework for similar initiatives in Nigeria.
Adebayo and Folarin (2023) investigated the impact of radio campaigns on agricultural policy awareness in Nigeria. Their research revealed that well-structured radio campaigns significantly increased farmers’ awareness of government initiatives like the Anchor Borrowers' Program. However, the study also noted that awareness did not always translate into participation, suggesting the need for complementary strategies.
Ogundele and Akinwale (2022) focused on the feedback mechanisms in agricultural radio programs. They found that programs with interactive segments, such as phone-ins and SMS feedback, were more effective in meeting farmers' needs. Their study recommended the integration of more interactive features in Radio Kwara's broadcasts.
Ajayi (2023) analyzed the agenda-setting role of radio in agricultural development. The study found that issues frequently covered in radio programs, such as fertilizer distribution and pest control, received more attention from both farmers and policymakers. This underscores the potential of radio to influence agricultural policy and practice.
Eze (2023) evaluated the effectiveness of radio-based farmer education programs in improving livestock management in Enugu State. The study reported a significant improvement in farmers' knowledge and practices, with notable reductions in livestock mortality rates. This highlights the potential for specialized radio programs to address specific agricultural challenges.
Lastly, Adebisi et al. (2023) examined the shift from traditional radio to digital platforms in agricultural communication. Their study found that while radio remains vital, integrating it with social media and mobile applications can enhance its effectiveness, especially among younger farmers. This suggests a need for hybrid communication strategies to maximize outreach.



CHAPTER THREE
METHODOLOGY
3.0 	Introduction
This chapter outlines the methodology employed in conducting the study. It describes the research design, sources of data, population, sampling technique, data collection methods, and data analysis procedures. The aim is to ensure that the research process is systematic and replicable, yielding reliable and valid results.
3.1 	Research Design
	The study adopts a descriptive survey design to evaluate the effectiveness of Radio Kwara in promoting agricultural development in Kwara State. This design is suitable for collecting data from a specific population to identify patterns, relationships, and trends (Creswell, 2018). By employing this approach, the study seeks to gather in-depth information from farmers and other stakeholders about their experiences and perceptions of Radio Kwara’s agricultural programs.
3.2 	Sources of Data
The study utilizes both primary and secondary data:
Primary Data: These are firsthand data collected directly from respondents through structured questionnaires distributed via Google Forms.
Secondary Data: These include published works, journals, government reports, and prior studies related to radio and agricultural development. These sources provide background information and support for the primary data analysis.
3.3 	Population of the Study
The population of this study comprises Nigerian farmers of Kwara State. While the primary focus is on farmers within Ilorin, Kwara State diverse perspectives.
3.4 	Sample Size and Sampling Technique
	The study will sample 100 farmers in Ilorin, Kwara state using a random sampling technique. This method ensures that every farmer in the population has an equal chance of being selected, thereby enhancing the representativeness of the sample.
3.5 	Method of Data Collection
Data will be collected using a structured questionnaire distributed through Google Forms. The questionnaire will consist of both closed and open-ended questions designed to elicit responses regarding the effectiveness of Radio Kwara’s agricultural programs, their reach, and their impact on the target audience. The use of Google Forms ensures ease of distribution, data collection, and collation.
3.6 	Method of Data Analysis
The data collected will be analyzed using descriptive statistical methods, including:
Frequency and Percentage: To summarize categorical data and provide a general overview of the respondents’ characteristics and responses.
Mean: To measure central tendencies and identify the average response for specific variables.
Standard Deviation: To assess the variability or dispersion of responses around the mean, providing insight into the consistency of opinions among respondents.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction 
This chapter is concerned with presentation, analysis and interpretation of data tested with regard to the research objectives stated in chapter one to determine the relation between variables.
4.2	Data Presentation 
In this section, the responses to questionnaire are presented and analyzed using the simple percentage for comparison. The presentations and analysis are as stated below. 
4.2.2	Demographic Representation of Respondents
Table 4.2.2.1
	Gender
	Respondents
	Percentage (%)

	Female
	60
	6

	Male
	40
	40

	Total
	100
	100

	

	Marital Status
	Respondents
	Percentage (%)

	Single
	80
	80

	Married
	20
	80

	Total
	100
	100

	

	Age Bracket
	Respondents
	Percentage (%)

	Below 15 years
	0
	0

	15 years -25 years
	60
	60

	26 years -35 years
	35
	35

	36 years-45 years
	5
	5

	Above 45 years
	0
	0

	Total
	100
	100

	

	Level 
	Respondents
	Percentage (%)

	HND I
	35
	35

	HND II
	65
	65

	Total
	100
	100


Source: Field Survey, 2025.
From the above analysis, it can be seen that 60% representing 60 respondents were female, while the remaining40%representing40respondents were male. This shows that there are more female respondents
The above analysis shows that greater percentage of the respondents were single at 80% representing 80 respondents while 20%representing20 respondents were married.
The above analysis portrayed that 60% representing 60 respondents were between15-25years bracket, 35% representing35 respondents were within 26-35 years bracket, 5% representing 5 respondents were within 36-45 years bracket. This shows that majority of the respondent falls within the age range of 15-25 years.
From the above analysis, 35%representing35 respondents have HND I students while, 65% representing 65 respondents are HND II students.
i. Presentation of Data According to Research Questions
Data for this study is presented in tables using frequencies count and percentages, with the number of respondents outside bracket and the percentage in bracket.
Key:	SA = Strongly Agree (5)	A = Agree (4)		N = Neutral (3)	
SD = Strongly disagree (2)	D = Disagree (1)
Research Objective 1: To assess the content and quality of agricultural programs broadcasted on Radio Kwara.
Table4.2.3.1
	Statement
	SA
(%)
	A
(%)
	N (%)
	D
(%)
	SD (%)
	Mean
	SD

	The topics discussed in Radio Kwara's agricultural programs are relevant to my farming needs.
	40
(40.0)
	45
(45.0)
	0
(0.0)
	7
(7.0)
	8
(8.0)
	4.02
	1.18

	The language used in these programs is easy to understand for farmers.
	24
(24.0)
	26
(26.0)
	10
(10.0)
	20
(20.0)
	20
(20.0)
	3.14
	1.48

	The program hosts and presenters demonstrate expertise in agricultural matters.
	26
(26.0)
	24
(24.0)
	20
(20.0)
	20
(20.0)
	10
(10.0)
	3.36
	1.32

	Radio Kwara’s agricultural programs provide up-to-date and accurate information.
	40
(40.0)
	40
(40.0)
	19
(19.0)
	1
(1.0)
	0
(0.0)
	4.19
	0.77

	The programs include practical solutions to common agricultural challenges.
	50
(50.0)
	20
(20.0)
	10
(10.0
	10
(10.0)
	10
(10.0)
	3.90
	1.37


Source: Field Survey, 2025.
INTERPRETATION
1. The topics discussed in Radio Kwara's agricultural programs are relevant to my farming needs: The data reveals a strong agreement among respondents, with 40% strongly agreeing and 45% agreeing that the topics are relevant to their farming needs. Only a small percentage expressed disagreement (7%) or strong disagreement (8%), while none remained neutral. The high mean score of 4.02 indicates overall satisfaction with the relevance of the content, although the standard deviation of 1.18 suggests some variability in responses. This implies that most listeners find the programs useful, though a few might feel otherwise.
2. The language used in these programs is easy to understand for farmers: The responses indicate mixed perceptions regarding the simplicity of the language used. While 24% strongly agree and 26% agree, a notable 20% each disagreed or strongly disagreed, and 10% were neutral. The mean score of 3.14 suggests moderate satisfaction, but the high standard deviation of 1.48 points to significant variation in opinions. This suggests that while some farmers find the language accessible, a substantial number encounter difficulties, indicating a need for improvement in this area.
3. The program hosts and presenters demonstrate expertise in agricultural matters: The results show that 26% strongly agree and 24% agree that the hosts demonstrate expertise, while 20% each disagreed or strongly disagreed, and another 20% remained neutral. The mean score of 3.36 reflects moderate confidence in the expertise of presenters, with a standard deviation of 1.32 indicating considerable variation in responses. This suggests that while many listeners trust the presenters' knowledge, others feel the need for more credible or experienced hosts.
4. Radio Kwara’s agricultural programs provide up-to-date and accurate information: An overwhelming majority of respondents strongly agree (40%) or agree (40%) that the information provided is current and accurate. Only a small proportion remained neutral (19%), and minimal disagreement (1%) was recorded. The high mean score of 4.19, coupled with a low standard deviation of 0.77, indicates strong consensus among listeners about the reliability of the content. This highlights Radio Kwara's success in maintaining the quality and timeliness of its agricultural information.
5. The programs include practical solutions to common agricultural challenges: Half of the respondents (50%) strongly agree that the programs provide practical solutions, while 20% agree. However, 10% each expressed neutral, disagree, and strongly disagree positions. The mean score of 3.90 reflects positive feedback overall, but the relatively high standard deviation of 1.37 suggests variability in perceptions. This indicates that while the programs are effective for many farmers, some believe they could include more actionable solutions.
Research Objective 2: To evaluate the reach and accessibility of Radio Kwara’s agricultural programs among farmers in Kwara State.
Table 4.2.3.2: 
	Statement
	SA
(%)
	A
(%)
	N
(%)
	D
(%)
	SD
(%)
	Mean
	SD

	 I am able to access Radio Kwara’s agricultural programs without technical difficulties.
	35
(35.0)
	25
(25.0)
	25
(25.0)
	15
(15.0)
	0
(0.0)
	3.08
	1.08

	The broadcast timing of agricultural programs on Radio Kwara is convenient for me.
	40
(40.0)
	20
(20.0)
	28
(28.0)
	8
(8.0)
	4
(4.0)
	3.84
	1.16

	 I regularly receive announcements about upcoming agricultural broadcasts on Radio Kwara.
	50
(50.0)
	20
(20.0)
	10
(20.0)
	8
(8.0)
	12
(12.0)
	3.88
	1.41

	The radio frequency coverage of Radio Kwara reaches my farming community.
	40
(40.0)
	40
(40.0)
	19
(19.0)
	1
(1.0)
	0
(0.0)
	4.19
	0.77

	I find it easy to tune in to agricultural programs on Radio Kwara.
	45
(45.0)
	40
(40.0)
	7
(7.0)
	7
(7.0)
	1
(1.0)
	4.21
	0.92


Source: Field Survey, 2025.
INTERPRETATION
1. I am able to access Radio Kwara’s agricultural programs without technical difficulties: The results indicate a moderate level of agreement, with 35% strongly agreeing and 25% agreeing that they can access the programs without technical issues. However, equal proportions (25%) were neutral, and 15% disagreed. The mean score of 3.08 suggests an average level of accessibility, and the standard deviation of 1.08 reflects some variation in responses. This implies that while many farmers find the programs accessible, technical issues remain a barrier for a significant minority.
2. The broadcast timing of agricultural programs on Radio Kwara is convenient for me: The data shows a majority of respondents (40% strongly agree and 20% agree) find the broadcast timing convenient, while 28% remain neutral. Only 8% disagreed, and 4% strongly disagreed. The mean score of 3.84 indicates overall satisfaction with the timing, though the standard deviation of 1.16 suggests slight variability. This highlights that while most farmers are satisfied with the timing, there is room to consider adjustments to accommodate the neutral and dissatisfied listeners.
3. I regularly receive announcements about upcoming agricultural broadcasts on Radio Kwara: Half of the respondents (50%) strongly agree and 20% agree that they receive announcements regularly, while 10% remain neutral. A smaller percentage expressed disagreement (8%) or strong disagreement (12%). The mean score of 3.88 reflects a generally positive perception, but the relatively high standard deviation of 1.41 indicates varying levels of satisfaction. This suggests that while many farmers are informed about upcoming broadcasts, some feel announcements could be more consistent or widespread.
4. The radio frequency coverage of Radio Kwara reaches my farming community: The data reveals a strong consensus, with 40% strongly agreeing and another 40% agreeing that Radio Kwara’s frequency covers their communities. Only 19% were neutral, and a negligible 1% disagreed. The high mean score of 4.19 and low standard deviation of 0.77 reflect a high level of satisfaction and consistency among respondents. This indicates that Radio Kwara has successfully extended its frequency reach across farming communities in Kwara State.
5. I find it easy to tune in to agricultural programs on Radio Kwara: A majority of respondents (45% strongly agree and 40% agree) find it easy to tune in to the programs, while only 7% each were neutral or disagreed, and 1% strongly disagreed. The high mean score of 4.21 and low standard deviation of 0.92 demonstrate a strong overall satisfaction with the ease of tuning in. This indicates that Radio Kwara has effectively minimized technical barriers for its audience, ensuring seamless access to agricultural programs.
Research Objective 3: To examine the impact of Radio Kwara’s agricultural programs on farmers’ knowledge, attitudes, and practices.
Table 4.2.3.3
	Statement
	SA
(%)
	A
(%)
	N
(%)
	D
(%)
	SD
(%)
	Mean
	SD

	Listening to Radio Kwara’s agricultural programs has improved my knowledge of modern farming techniques.
	34
(34.0)
	36
(36.0)
	1
(15.0)
	7
(7.0)
	8
(8.0)
	3.81
	1.21

	The programs have positively influenced my attitude towards adopting new farming practices
	31
(31.0)
	34
(34.0)
	14
(14.0)
	13
(13.0)
	8
(8.0)
	3.67
	1.26

	 I have applied farming methods discussed in Radio Kwara’s agricultural broadcasts to my work.
	37
(37.0)
	29
(29.0)
	17
(17.0)
	13
(13.0)
	4
(4.0)
	3.82
	1.18

	 Radio Kwara’s agricultural programs have helped me improve my crop or livestock productivity.
	29
(29.0)
	40
(40.0)
	17
(17.0)
	11
(11.0)
	3
(3.0)
	3.81
	1.06

	I feel more confident in decision-making after listening to Radio Kwara’s agricultural programs.
	35
(35.0)
	60
(60.0)
	5
(5.0)
	0
(0.0)
	0
(0.0)
	4.3
	0.56


Source: Field Survey, 2025.
INTERPRETATION
1. Listening to Radio Kwara’s agricultural programs has improved my knowledge of modern farming techniques: A majority of respondents (34% strongly agree and 36% agree) acknowledge that their knowledge of modern farming techniques has improved due to these programs. A smaller proportion remained neutral (15%), while 7% disagreed, and 8% strongly disagreed. The mean score of 3.81 reflects overall agreement, though the standard deviation of 1.21 suggests some variability. This indicates that while many farmers find the programs educational, a few may feel the need for more relevant or in-depth information.
2. The programs have positively influenced my attitude towards adopting new farming practices: Most respondents agree that the programs have positively influenced their attitudes, with 31% strongly agreeing and 34% agreeing. However, 14% were neutral, and a combined 21% expressed disagreement or strong disagreement. The mean score of 3.67 indicates a generally positive perception, while the standard deviation of 1.26 suggests varying opinions. This highlights the programs' potential to inspire change, though further efforts may be needed to address the concerns of the neutral or dissenting farmers.
3. I have applied farming methods discussed in Radio Kwara’s agricultural broadcasts to my work: A significant proportion of respondents (37% strongly agree and 29% agree) report applying the farming methods shared on the programs, while 17% were neutral. Only 13% disagreed and 4% strongly disagreed. The mean score of 3.82 suggests positive feedback, with a standard deviation of 1.18 reflecting moderate variation. This indicates that the broadcasts are actionable and practical for many listeners, though some farmers may need additional support to implement the practices.
4. Radio Kwara’s agricultural programs have helped me improve my crop or livestock productivity: The results reveal a high level of agreement, with 29% strongly agreeing and 40% agreeing that the programs have enhanced their productivity. A notable 17% remained neutral, while only 11% disagreed and 3% strongly disagreed. The mean score of 3.81 indicates a positive impact overall, while the standard deviation of 1.06 suggests relative consistency in responses. This demonstrates the programs' effectiveness in contributing to tangible improvements in farming outcomes.
5. I feel more confident in decision-making after listening to Radio Kwara’s agricultural programs: An overwhelming majority of respondents (35% strongly agree and 60% agree) report increased confidence in their farming decisions after engaging with the programs. Only 5% were neutral, and no respondents disagreed. The exceptionally high mean score of 4.3 and low standard deviation of 0.56 reflect strong consensus and a significant positive impact. This highlights the programs’ role in empowering farmers with the knowledge and confidence needed for effective decision-making.
Research Objective 4: To identify challenges and suggest strategies for improving the effectiveness of Radio Kwara’s agricultural broadcasts.
Table 4.2.3.3
	Statement
	SA
(%)
	A
(%)
	N
(%)
	D
(%)
	SD
(%)
	Mean
	SD

	There are significant challenges in understanding the content of Radio Kwara’s agricultural programs.
	50
(50.0)
	20
(20.0)
	10
(10.0)
	10
(10.0)
	10
(10.0)
	3.90
	1.37

	Radio Kwara needs to feature more diverse agricultural topics in its programs.
	40
(40.0)
	40
(40.0)
	19
(19.0)
	1
(1.0)
	0
(0.0)
	4.19
	0.77

	I would prefer Radio Kwara to collaborate with local farmers for more practical discussions
	26
(26.0)
	24
(24.0)
	20
(20.0)
	20
(20.0)
	10
(10.0)
	3.36
	1.32

	More interactive features (e.g., live calls or text messages) should be added to the programs.
	40
(40.0)
	30
(30.0)
	15
(15.0)
	15
(15.0)
	0
(0.0)
	3.95
	1.07

	Increasing the duration of agricultural programs would enhance their effectiveness.
	45
(45.0)
	35
(35.0)
	10
(10.0)
	5
(5.0)
	5
(5.0)
	4.1
	1.09


Source: Field Survey, 2025.
INTERPRETATION
1. There are significant challenges in understanding the content of Radio Kwara’s agricultural programs: Half of the respondents (50%) strongly agree and 20% agree that they face difficulties understanding the content of these programs. However, 10% remained neutral, while 20% expressed disagreement. The mean score of 3.90 indicates a general consensus about these challenges, though the standard deviation of 1.37 reflects notable variability in responses. This suggests that while content delivery may be a challenge for some, others may not share this sentiment.
2. Radio Kwara needs to feature more diverse agricultural topics in its programs: A majority of respondents (40% strongly agree and 40% agree) believe that the programs would benefit from covering a broader range of agricultural topics. Meanwhile, 19% were neutral, and only 1% disagreed. The mean score of 4.19, coupled with a low standard deviation of 0.77, demonstrates strong agreement and minimal variation, emphasizing a clear need for content diversification to better meet farmers' diverse needs.
3. I would prefer Radio Kwara to collaborate with local farmers for more practical discussions: The responses show mixed opinions, with 26% strongly agreeing and 24% agreeing, while 20% each were neutral or disagreed. A smaller 10% strongly disagreed. The mean score of 3.36 suggests a slightly positive trend, but the standard deviation of 1.32 indicates varied opinions. This reflects that while some farmers value local collaboration for practical insights, others may not see it as critical.
4. More interactive features (e.g., live calls or text messages) should be added to the programs: A significant proportion of respondents (40% strongly agree and 30% agree) expressed a desire for interactive features, while 15% were neutral and 15% disagreed. No respondents strongly disagreed. The mean score of 3.95 highlights overall agreement, with a standard deviation of 1.07 indicating moderate variability. This underscores the importance of making the programs more engaging and participatory to enhance their effectiveness.
5. Increasing the duration of agricultural programs would enhance their effectiveness: A majority of respondents (45% strongly agree and 35% agree) supported increasing program duration, while 10% were neutral. Only 10% expressed disagreement (5% each for disagree and strongly disagree). The mean score of 4.1, with a standard deviation of 1.09, reflects strong support with some variability. This indicates that farmers generally see extended airtime as a way to improve the depth and impact of the broadcasts.
4.3	Discussion of findings
The study revealed critical insights into the challenges and potential strategies for enhancing the effectiveness of Radio Kwara's agricultural programs. First, a significant number of respondents highlighted challenges in understanding the content of the programs, with a mean score of 3.90. This indicates that while the information may be valuable, the delivery might not be tailored to the educational or linguistic needs of the target audience. This challenge underscores the importance of simplifying the language and aligning content with farmers' specific contexts to maximize comprehension and utility.
Another key finding is the demand for more diverse agricultural topics, with an overwhelming majority (mean score of 4.19) agreeing on the need for broader coverage. This consensus reflects farmers' diverse agricultural interests and the necessity for Radio Kwara to address a wider range of farming challenges and innovations. By introducing varied topics such as crop diversification, pest control, and climate adaptation, the programs can better cater to the heterogeneous needs of farmers across Kwara State.
The respondents also emphasized the importance of increasing interactivity and collaboration in the broadcasts. With a mean score of 3.95, many farmers expressed a desire for features like live calls, text message interactions, and collaboration with local farmers. Such initiatives could foster greater engagement, provide practical insights, and create a sense of community. However, the relatively mixed opinions on direct farmer collaboration (mean score of 3.36) suggest that while some farmers value practical inputs from peers, others may rely more on expert advice.
Finally, extending the duration of agricultural programs emerged as a priority, with a strong mean score of 4.10. This indicates that farmers believe longer programs would allow for more comprehensive coverage of topics and provide sufficient time for interactive sessions. Overall, these findings highlight the need for Radio Kwara to adopt a more inclusive, interactive, and diversified approach to its agricultural programs to better serve its audience and enhance its impact.


CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
5.1 	Summary of Findings  
The study revealed that the content and quality of agricultural programs broadcasted on Radio Kwara are relevant to farmers' needs but face certain challenges. For instance, a significant portion of affirmed the relevance of program topics to their farming needs. However, the study also noted concerns regarding the ease of understanding program content, highlighting the need for simplified language and tailored presentations to ensure accessibility for all farmers.
The evaluation of program reach and accessibility indicated mixed results. While most farmers found it easy to tune into agricultural programs, experienced technical difficulties accessing the broadcasts. This reflects challenges in infrastructure and broadcast timing that may hinder full participation. Farmers also emphasized the importance of timely announcements and comprehensive frequency coverage.
In terms of program impact and challenges, the findings were promising but highlighted areas for improvement. A majority of respondents agreed that the programs positively influenced their knowledge, attitudes, and practices. However, significant challenges in content understanding the need for interactive features such as live calls were identified. These findings underscore the potential of Radio Kwara to serve as an effective platform for agricultural development with strategic enhancements.
5.2 	Conclusion  
This study examined the content, reach, and impact of Radio Kwara’s agricultural programs, highlighting their relevance and potential to influence farmers' practices positively. The findings demonstrate that while most farmers find the programs useful and practical, there are gaps in accessibility and content delivery that need to be addressed to maximize their effectiveness. 
Furthermore, the study underscores the role of interactive and diverse content in engaging the audience and meeting the unique needs of farmers. By adopting more inclusive approaches, Radio Kwara could enhance its capacity to disseminate vital agricultural knowledge effectively. The high levels of satisfaction with program relevance and impact, coupled with the need for technical and logistical improvements, provide a roadmap for program optimization.
In conclusion, Radio Kwara’s agricultural programs play a vital role in empowering farmers with knowledge and resources. However, the findings highlight the need for improved technical access, interactive engagement, and broader content diversity to overcome challenges and fully realize the programs' potential in fostering agricultural development in Kwara State.
5.3 	Limitations of Findings
· Funding Constraints: Limited funding restricted the scope of the study, particularly in reaching more farmers across rural and remote areas of Kwara State. This may have limited the representativeness of the findings.  
· Time Constraints: The short duration of the research limited the depth of data collection and analysis, preventing an extensive exploration of certain areas, such as comparative analyses with other radio stations.  
· Technological Limitations: The reliance on self-reported data via questionnaires may have introduced response biases, impacting the objectivity of the findings.
5.4 	Recommendations  
· Simplify Content Delivery: Radio Kwara should ensure the language and content of its programs are tailored to the literacy and comprehension levels of farmers, including translations into local languages.  
· Enhance Accessibility: Investments in technical infrastructure should be made to expand radio frequency coverage and address issues of technical difficulties.  
· Increase Interactivity: Programs should include interactive features such as live calls, text messaging, and on-the-ground collaborations with local farmers to enhance engagement and practicality.  
· Broaden Content Diversity: Radio Kwara should expand its range of topics to address emerging agricultural issues, including climate change, innovative techniques, and market access.  
· Extend Program Duration: Increasing the length of agricultural broadcasts would allow for more detailed discussions, in-depth analysis of topics, and sufficient time for interactive sessions.  
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