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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
The coming into existence of the internet has helped to greatly improve the operations of commercial banks in Nigeria. The delivering of electronic services to businesses and consumers has been going on for years now. The internet is a fast spreading service that allows customers to use computers or any of their internet enable devices to access account-specific information and possibly conduct transactions from remote location such as at home quickly and successfully. Debit cards, credit cards, ATM curds seem to make life very easy because without them, today’s life will be full of misery recently, retail banks have been offering their services mostly through their internet branches., Internet banking is simply an electronic payment system which helps customers of any financial institution or bank to conduct any transaction.
The introduction of these internet enabled devices brought increased cabled devices for competition in the banking industry, which has gone a long way to reducing customers waiting time for banking transactions. In 
Nigeria, this networking began with LAN (Local Area Network), MAN (Metropolitan Area Network) and later the WAN (Wider Area Network).The coming into existence of the internet banking has made transaction and data processing very accessible for quick management decision making. The rate of wholesale and retail banking services has been increased through internet Varikig. The prospects of reducing the cost of operations revenue actually is seen as l demotivator in the investment in internet banking by banks according to Simpson, J. (2002).
However, on the other hand the adoption of internet banking has also brought notable challenge to the industries in terms of exposure of risk. Since the introduction of this system, it has been noticed that the volume of deposits has increased, and also the fraudulent practices in Nigerian banks. That is the reason why Ovia, J. (2001) stated in the mid-1990s Nigeria’s banking scene has witnessed phenomenal changes which can be seen in the enormous volume and complexity in service delivery or product liberalization of finance and process re-engineering in business.
In the recent time, it has been observed that a large number of literature have totally ignored the internet banking and compare electronic money with substitution of currency through electronic gadgets such as a virtual currency and smart cards. Internet banking is simply when devices are being used. For example, Freedman (2000) proposes that electronic money and internet banking is made up of three devices; access cards. stored value cards and network money. Electronic money is the sum of network money and stored value cards. The most fascinating about this view is that electronic money and Internet banking are no longer processes but devices, Shy and Tarkka (2002),Santornero and Seater(1996) have presented models that identify conditions which alternative electronic payments substitute for cash. Banks, since the inception of the use of internet banking product in the late 1980’s, have not made their presence to be felt much.
1.2 STATEMENT OF THE PROBLEM
Internet technology holds the potential o fundamentally change banks and the banking industry. An extreme view speculates that the internet will destroy old models of low bank services are developed and delivered DeYoung (2001).The widespread availability of internet banking is expected to affect the mixture of financial services produced by these banks. In addition, industry analysis outlining the potential impact of Internet banking on cost savings, revenue growth and risk profile of the banks have also generated considerable interest and speculation about the impact of the information technology on the banking industry.
However the fact that internet banking is fast gaining acceptance in Nigerian banking sector does not assuredly signify improved banks performance nor would conspicuous use of internet as a delivery channel make it economically viable, productive or profitable. This study sought to fill the exits research gap by answering the following research questions: does internet banking affect profitability of commercial banks in Nigeria?
1.3 RESEARCH QUESTIONS
In the light of the objectives of the research, the following research questions
Were considered pertinent:
a. What is the relationship that exists between mobile banking service expenditure and the Profitability of Zenith Bank PLC?
b. What is the relationship that exists between Automated Teller Machine service Expenditure and the profitability of Zenith Bank PLC?
c. What is the relationship that exists between credit or debit cards to consumers service Expenditure and the profitability of Zenith Bank PLC?
1.4 OBJECTIVES OF THE STUDY
The main objective of this study is to examine the impact of internet banking on profitability of commercial banks in Nigeria, using Zenith bank PLC as a case study. other objectives are:
i. To examine the relationship between mobile banking service expenditure and the Profitability of Zenith bank PLC
ii. To examine the relationship between Automated Teller Machine service expenditure Installed and the profitability of Zenith Bank PLC.
iii. To examine the relationship between credit or debit card issued to customers service expenditure and the profitability of Zenith Bank PLC

1.5 RESEARCH HYPOTHESIS
i.	Ho: There is no significant relationship between mobile banking service expenditure and the profitability of commercial banks.
H1:	There is a significant relationship between mobile banking service expenditure and the profitability of commercial banks.
ii. 	Ho: There is no significant relationship between Automated Teller
Machine service expenditure and the profitability of commercial banks
H1: 	There is a relationship between Automated Teller Machine service expenditure and the profitability of commercial banks,
iii. 	Ho: There is no significant relationship between credit or debit bank issue service expenditure and the profitability of commercial banks.
H1: 	There is a significant relationship between credit or debit bank issue service expenditure and the profitability of commercial banks.
1.6  SIGNIFICANCE OF THE STUDY
With this study, commercial banks are able to understand banking in a new dimension. It will help to highlight the various importance of cashless banking and increase profitability if these measures are properly taken care of. This study has helped to introduce a new model for commercial banks to adopt-the customer convenient model this model will help the commercial banks in gaining more money, enlighten managers of commercial banks on how to serve customers and also better loyalty from customers
1.7 SCOPE OF THE STUDY
This study is going to cover the POS (Point of Sale) and ATM channels which is in the internet banking investment and profit after tax on Zenith Bank PLC. Other barks could not be covered due to their inadequate disclosure on internet Banking investment.
1.8 DEFINITION OF TERMS.
Internet banking: This can also be known as on-line banking, virtual banking and e-Banking. It is an electronic payment system that enables customer of a bank to conduct a range of financial transactions through the financial institutions website.
ATM (Automated Teller Machine): An ATM combines a computer terminal, record keeping system and Cush vault in one unit, permitting customer to enter a financial firms Book keeping system with either a plastic card containing a Personal identification Number (PIN) or by punching a special code number into a computer terminal linked to a Financial firms computerized records 24hours a day.
POS(Point Of Sale): Is the time and place where a retail transaction is completed.



CHAPTER TWO
REVIEW OF THE RELATED LITERATURE
2.1	CONCEPTUAL FRAMEWORK
This chapter helps in providing the background of the context of the research problems. It reviews the existing literature on the effect of internet banking on profitability of commercial banks. We are going to review the following on this chapter: the conceptual framework, theoretical framework, empirical review and the summary of literature review.
2.1.1 Financial Innovation 
Financial innovation is an area of financial economics that has attracted significant research interest in academic as well as corporate circles Lerner (2016), Lopez & Roberts (2012) defined financial innovation in broad terms as the act of creating and then popularising new financial instruments as well as new financial technologies, institutions and markets. According to Joseph Schumpeter, innovations can be categorised into process innovations and product innovations. 
2.1.2 Financial Technology (FinTech) 
FinTech refers to firms that premise their financial services on a sound technology platform in a bid to invent new financial products and services which can reach a wider variety of entities, corporate and individual customers alike Mlanga (2019). One remarkable feature of FinTech is its ability to ensure efficiency within the market and at same time keep transaction costs very low. Also, Kim, Park, Choi and Yeon (2015) described Fintech as a platform which provides for the intersection of technology and finance. Simply put a combination of information technology and provision of financial services (Lee & Kim, 2015 in Erman, 2017). 


2.1.3 Internet Banking 
Internet banking involves the conduct of conventional banking activities on the Internet, that is, the global network of computer which does not depend on any "brick and mortar" office building; it offers financial services that are accessed through the Internet’s World Wide Web By reducing the overhead expenses of traditional bank. Banks often rely on the 2.1.4 Telephone Banking 
Telephone banking is a bank innovation that enables the clients of a bank to undertake banking activities through the telephone. It can be considered as a form of remote or virtual banking, which is basically the performance of bank financial activities through telecommunication devices whereby bank clients can undertake retail banking business by calling on the telephone or mobile communication unit which is connected to a system of the bank by Automated Voice Response (AVR) technology,. For the assurance of the system’s security, the client must be first authenticated via a numeric or verbal password or by means of security questions being asked by a live representative at a centre or branch. 
2.1.5 Automatic Teller Machine 
ATMs are the most commonly used bank innovation in recent times. Almost all the universal banks in Nigeria have this facility available for their customers. On most contemporary ATM, the clients is identified after inserting a plastic ATM card with a magnetic stripe or a plastic smart card with a chip, that contains a unique card number and some security data, such as cessation date and personal identification number (PIN), join computer terminals accounting records and the cash vault in one unit, allowing clients to go into the bank’s record keeping system with a plastic card containing a personal identification number (PIN) or by punching a special code number into the computer terminal linked to the bank’s computerized records 24 hours a day. Once entrance is attained, it grants a lot of retail banking services to clients. 
2.1.6 Mobile Banking 
This is a wireless internet application of banking generally referred to as m-banking. This involves the working together of the internet and mobile phone communication for banking activities. This innovation offers customer services such as SMS Banking that provides instant notification about transactions which helps to keep a watch on account with round the clock services and to ups of mobile phone credits. The customer is able to perform other services such as account enquiries, request for cheque book. 
2.1.7 Electronic Fund Transfer at Point Of Sale 
An EFTPOS is an on-line arrangement that enables clients to transfer funds directly from their bank accounts to a merchant’s accounts after making purchases (at purchase points). An EFTPOS employs a debit card to start an electronic fund transfer process, (Chorafas, 2018), improved banking efficiency resulting from the use of EFTPOS to service clients shopping payment conditions as an alternative to the bookkeeping duties in handling cheques and cash withdrawals for purchases. 
2.1.8 Profitability 
Lin (2018) defines profitability as the measure of outcomes in meeting an organization's goals. (Bessler, Kruizenga & Westerman 2018) measures how an organization uses its resources to generate income. To this end, financial performance is the expression of the revenues with respect to the resources. Total sales revenue, profits and return on assets are some financial measures. Performance may be measured in terms of financial and non-financial terms (Bahar and Ahmad, 2010). To this end, financial performance may involve such measures as profits after tax and market share and customer satisfaction. Kabira (2013) notes that agency banking ensures that banks save on the floor for banking halls and saves on salaries since the agency outlets are run by independent agents. Further, agency banking hours may be more and hence more transactions. Thus, agency banking may increase the profits of the banks while keeping the costs at minimum. 
2.19 IMPORTANCE OF INTERNET BANKING
Internet banking will enhance the quality of life in the following ways;
a) Increased sales
b) Quick transactions-this reduces queues at points-of-sale.
e) Cash collection made simple-time spent on collecting, counting and
d) Sorting cash is criminated.
As a policy instrument, CBN has heaped a lot of praises on the cashless system. It is a tool for tackling money laundering, corruption, it has been pointed out that, among the reasons glibly advanced by the Central Bank of Nigeria for this policy includes reducing the cost of cash management in 2009 cost 114.5 billion naira and this is projected to stand at 200 billion naira in 2020.
Liquidity ratio
According to Devanagari Rashia (2010) commercial banks are required by regulators to hold a certain level of liquidity assets and the reason behind this regulation is to make sure that the commercial banks always possess enough liquidity in order to be able to accumulate enough cash and have in possession other liquid assets as well as having the ability to raise funds quickly from other sources to be able to meet its payment obligation and other financial commitments on time.
Deposits
Deposits consist of money placed in the banking institutions for safe keeping by the public. Banks are said to depend heavily on loans being offered to customers. There is a general notion that deposits are the cheapest sources of funds for banks and so to this extent deposits have positive impact on banks possibility if the demand for bank loans is very high. That is, the more deposits commercial bank is able to accumulate the greater is Its capacity to offer more loans und make profit. One should be aware that if banks loans are not high in demand, having more deposits could decrease earnings and may result in low profit for banks. This is because deposits like Time, Fixed or Term deposits attract high interest from the banks to the deposits.

Income
Income is the consumption and savings opportunity gained by an entity within a specified time frame, which is generally expressed in monetary terms. Russian (2010) presented that banks generate income mostly on their asset and the asset could be termed income and non-income generating. With regards to commercial banks income Russian and classified it into two namely interest and none interest income. The interest me consists of rate charged on loans, overdraft and trade finance which the banks offers to customers. Whereas, the non interest income is consisting of fees, commission brokerage charges and returns on investment in subsidiaries and securities.
Loan Quality
As it has been mentioned above, one of the major roles of banks is to offer loans to borrowers and loans serve as one of the ultimate source of earnings for commercial Banks, In other words loan represent one of the highest yielding as set on banks balance sheet. Lt is obvious that more banks offer loans the more it does generate revenue and more profit. But then banks have to be courteous in offering more loans because as they offer more loans to customers they expose themselves to liquidity and default risk which impact negatively on banks profit and survival; Russian (2010).
2.2 THEORETICAL FRAMEWORK
This helps in the examination of theories on the areas of investigation. This study Seeks to establish the impact of internet banking on profitability of commercial banks in Nigeria.
2.2.1 Technology Acceptance Model (TAM):
The Technology Acceptance Model (TAM), developed by Fred Davis in 1989, is one of the most influential frameworks for understanding how users come to accept and use technology. The model posits that two main factors determine a user’s decision to adopt and use a new technology: Perceived Usefulness (PU) and Perceived Ease of Use (PEOU). Perceived Usefulness is the degree to which a person believes that using a particular system will enhance their job or task performance, while Perceived Ease of Use refers to the extent to which the person believes that using the system will be free of physical or mental effort. These perceptions influence the user's attitude toward the technology, which in turn affects their behavioral intention to use it, and ultimately, actual usage.
In the context of internet banking, TAM helps explain why some customers adopt digital platforms while others resist them. For instance, a Zenith Bank customer who believes that internet banking will allow them to conveniently perform transactions such as fund transfers, bill payments, and account monitoring without visiting a branch is likely to perceive the system as useful. If the same customer also finds the interface simple, fast, and user-friendly—requiring little technical knowledge—they will perceive the platform as easy to use. The combination of these two factors will strongly influence their intention to adopt and continually use internet banking services.
Zenith Bank provides a good example of how perceived usefulness and ease of use impact adoption. The bank’s mobile and internet banking platforms offer features such as instant balance updates, secure two-factor authentication, and real-time transaction alerts. These features not only demonstrate the usefulness of the platform but also its ease of use, contributing to higher customer adoption. Additionally, through educational SMS, app tutorials, and responsive customer support, the bank reduces the perceived complexity of using internet banking, especially for older or less tech-savvy customers.
However, if customers perceive internet banking platforms to be complicated, unreliable, or unsafe—as has occasionally been reported during system downtimes or fraud incidents—this can negatively influence their adoption behavior. In such cases, TAM suggests that even if a system is useful, poor user experience can hinder widespread usage. Therefore, banks must ensure both high functionality and user-friendliness to encourage acceptance and long-term use.

In summary, the Technology Acceptance Model provides valuable insights into user behavior regarding internet banking. It emphasizes the importance of customer perceptions in the adoption process and highlights areas where banks like Zenith Bank must focus—namely, enhancing the usefulness and ease of use of their digital banking platforms. A positive perception can lead not only to higher customer satisfaction and loyalty but also to improved profitability through increased transaction volumes and reduced operational costs.
2.2.2 Resource-Based View (RBV) Theory
The theory was developed by Jay Barney in 1991, is a strategic management framework that posits that an organization’s competitive advantage and superior performance are primarily derived from the internal resources it possesses and how effectively it utilizes them. According to RBV, for a resource to contribute to a firm’s sustained profitability, it must be Valuable, Rare, Inimitable, and Non-substitutable—often referred to as the VRIN criteria. These resources can be tangible (like technology and infrastructure) or intangible (like brand reputation, organizational culture, or technical expertise).
In the context of banking, especially with the rise of digital transformation, technological innovation such as internet banking platforms is considered a critical strategic resource. A bank that effectively develops and deploys a secure, user-friendly, and innovative internet banking system gains a significant edge over competitors. For example, Zenith Bank Plc has invested heavily in digital banking infrastructure, including a robust online banking portal and mobile applications. These digital platforms allow customers to perform a variety of banking transactions such as fund transfers, utility bill payments, and account management from virtually anywhere. This convenience adds value to the customer experience, while also reducing the bank’s operational costs related to physical branch maintenance and manual processing.
Zenith Bank's internet banking services meet the VRIN criteria in several ways. First, the platforms are valuable because they streamline banking operations, enhance service delivery, and attract tech-savvy customers. Second, the systems are rare in the sense that not all Nigerian banks have achieved the same level of seamless integration, scalability, and uptime. Third, they are inimitable due to the complexity and cost involved in replicating Zenith Bank’s digital ecosystem, which includes back-end security, customer analytics, and regulatory compliance systems. Lastly, they are non-substitutable because no alternative offers the same mix of security, speed, and convenience in a single platform.
By viewing internet banking as a strategic resource, RBV highlights how digital innovation contributes to long-term profitability. For example, by increasing the number of transactions processed digitally rather than manually, Zenith Bank reduces costs per transaction, increases operational efficiency, and reallocates human resources to more strategic areas. Additionally, the data generated from these platforms helps the bank better understand customer behavior, enabling personalized services that enhance customer retention and profitability.
In essence, the RBV theory reinforces the idea that for banks like Zenith Bank to maintain a sustainable competitive advantage in a digitally driven economy, they must continue to innovate, upgrade, and protect their technological assets. Properly leveraging these internal capabilities is not just about staying competitive—it is central to driving long-term financial performance and shareholder value.
2.4 EMPIRICAL REVIEW
Omoruyi and Orabator (2022) Studied the effect of electronic banking on the financial performance of banks have produced divergent results. In other words, there are mixed findings regarding the effect of electronic banking on banks financial performance. Hence, in this study, the effect of electronic banking on financial performance of deposit money banks in Nigeria was investigated and the period of study was from 2009 – 2018. The multivariate panel estimation and the dynamic panel data regression were employed in the data analysis. The results obtained from the GMM estimate reveal that total value of Automated Teller Machine transaction positively and significantly impact on financial performance of deposit money banks while total value of point of sale transactions exert negative influence on deposit money banks financial performance. Also, the relationship between total value of mobile payment transactions and financial performance was also negative but fail the significant test. The study recommends that deposit money banks should increase the number of ATM machines to reduce the queue usually observe in most ATM to encourage their continuous usage. Also, deposit money banks should collaborate with Telecommunication network providers and security agents to checkmate and prosecute hackers in order to reverse the negative effect of mobile payment on deposit money banks’ financial performance.
Furthermore, deposit money banks should collaborate with Telecommunication network providers to resolve the problem of poor network service that has mar the progress in Point of Sales adoption rate in Nigeria. 
Ashiru, Balogun and Paseda (2023) investigated the impact of mobile, internet, and automated teller machines (ATMs) on banks’ financial performance. Utilizing data for the 2012 to 2021 period because of data availability, this study considers the causal effect of innovation on commercial bank performance via Granger causality test. The entire 24 deposit money banks in Nigeria constitute the study’s population. Secondary data were gathered over the study period from NDIC annual reports, the Nigeria Inter-Bank Settlement System (NIBSS), and the Central Bank of Nigeria statistical bulletins (2012–2021). Based on the ARDL model analysis, POS banking service has the greatest impact on deposit money bank performance because of large volume and value of transaction witnessed in the banking sector. Thus, more mobile and e-banking services should be made available. The usage of ATMs, mobile banking, credit and debit cards, online banking, and agency banking have a positive short run and long run substantial effect on deposit money bank performance in Nigeria, except National Electronic Fund Transfer (NEFT) and NIBSS Instant Payments (NIP) according to empirical results. 
Medyawati, Yunanto and Hegarini (2021) analyzed the influence of financial technology on the financial performance of banks listed on the Indonesia Stock Exchange (IDX) during the 2014-2020 period. Financial technology was measured by the number of Automated Teller Machine (ATM) transactions and internet and mobile banking while bank profitability was measured by Return on Assets (ROA). Furthermore, this study used the panel data regression analysis with Automated Teller Machine (ATM) transactions as well as internet and mobile banking as the independent variables and ROA as the dependent variable. Purposive sampling was used to select six banks as samples. The results showed the fixed effect as the most suitable model, where ROA is affected by the internet and mobile banking while the TM technology has no effect. 
Akhisar, Tunay and Necla (2015) investigated the effects of the bank's profitability performance of electronic-based banking services. The effects of ROA and ROE performance were analyzed the data, which are 23 developed and developing countries’ electronic banking services through 2005 to 2013, by dynamic panel data methods. Due to the innovative nature of electronic banking services will show the bank performance significantly. Both the analyzing method and involving of developed and developing countries’ banking data are the most obvious differences of the study from similar studies in the literature. Result show that bank profitability of developed and developing countries affected from the ratio of the number of branches to the number of ATMs is highly significant and electronic banking services in significant. Results show that some variables were found to be in contrast to the expected negative relationship, because of diversity in the level of development of the countries, the socio-cultural structure and electronic banking infrastructure. 
Abaenewe, Ogbulu and Ndugbu (2013) investigated the profitability performance of Nigerian banks following the full adoption of electronic banking system. The study became necessary as a result of increased penetration of electronic banking which has redefined the banking operations in Nigeria and around the world. Judgmental sampling method was adopted by utilizing data collected from four Nigerian banks. These four banks are the only banks in Nigeria that have consistently retained their brand names and remain quoted in the Nigerian Stock Exchange since 1997. The profitability performance of these banks was measured in terms of returns on equity (ROE) and returns on assets (ROA). With the data collected, we tested the pre- and post-adoption of e-banking performance difference between means using a standard statistical technique for independent sample at 5 percent level of significance for performance factors such as ROE and ROA. The study revealed that the adoption of electronic banking has positively and significantly improved the returns on equity (ROE) of Nigerian banks. On the other hand and on the contrary, it also revealed that e-banking has not significantly improved the returns on assets (ROA) of Nigerian banks. The findings of this study have motivated new recommendations for bank customers, bank management and shareholders with regard to electronic banking adoption for banking operations. 
Akani and Obiosa (2020) examined the effects of financial innovation on the profitability of deposit money banks in Nigeria. the general purpose of the study was to examine the effect of financial innovation on the profitability while the specific objectives was to examine the effect of automated teller machine, electronic fund transfer, internet banking, mobile banking and investment on information communication technology on return on equity of deposit money banks. The study formulated four hypotheses and used panel data regression to analyze the secondary data extracted from the annual reports and accounts of the fourteen firms for the period 2009 to 2017. Return on equity was the dependent variables while automated teller machine, electronic fund transfer, internet banking, mobile banking and investment on information communication technology on return were the independent variables. Findings of the study revealed that automated teller machine and electronic fund transfer have negative relationship with return on equity while internet banking, mobile banking and investment on information communication technology have positive relationship with return on equity. 
Orji, Ogbuabor, Okon and Anothony-Orji (2018) studied the impact of e-banking innovations (ATM transactions, mobile banking transactions, and point of sales transactions) on the performance of six selected banks in Nigeria. The study adopts a SURE model in the quantitative analysis of six selected old and new generation banks. The results indicate that automated teller machine transactions, point of sale transactions, mobile banking transactions are major e-banking innovations that contribute to old and new banks’ performance in Nigeria. The study therefore concludes that the selected banks and other banks should intensify efforts to increase their asset base and continue to invest in e-banking innovations in order keep preforming well and also remain profitable. The study also calls for efficient management and utilization of funds to train and educate bank workers and general public regularly on how to deploy and use e-banking channels and other related technological innovations respectively.
Madugba, Egbide, Jossy, Agburuga and Chibunna (2021) examined the impact of electronic banking on the financial performance of Nigerian deposit money banks. The data for the study was obtained from the Central Bank of Nigeria’s Statistical Bulletin and the National Bureau of Statistics’ Statistical Bulletin for various years, as well as from published financial statements of the banks under study. An ex-post facto research design was used and a normality test was carried out to establish the goodness of the data; descriptive statistics and a multicollinearity test were conducted in which the independent variables were found good. Regression was adopted to test two hypotheses. It was found that ATM has a positive and significant association with Earning EPS and ROA; POS and NEFT significantly affect ROA only, while WEB has an insignificant impact on both EPS and ROA. It is concluded that electronic banking significantly affects financial performance of deposit money banks in Nigeria. 

Adiga, Adigwe, Okonkwo and Ogbonna (2022) examined financial technology and banking sector performance in Nigeria. The specific objectives are to examine the effect of financial technology on return on assets (ROA), return on equity (ROE), interest income (II) and noninterest income (NII) of Deposit Money Banks (DMBs) in Nigeria. The study was anchored on Technology Acceptance Model (TAM) and Central Bank of Nigeria (CBN) statistical bulletin and Nigeria Deposit Insurance Corporation (NDIC) report of various years form the data source which were subjected to Auto Regressive Distributed Lag (ARDL) technique to test the interaction between independent variables namely payment system, automated clearing services and remittance services with the dependent components in return on asset, return on equity, interest income and non-interest income at 5% level of significance. Financial technology significantly explained the variation in ROA, ROE and noninterest income DMBs in Nigeria except the variation in interest income. The study concludes that financial technology significantly explained the variation in banking sector performance components in ROA, ROE, and non-interest income. The effect of financial technology on performance of the banking sector is inconclusive thus financial technology could not be said to improve and exert the required impact on the banking sector performance within the period studied.

SUMMARY OF LITERATURE REVIEW
The evidence of the impact of this adoption of internet as a delivery channel of Financial performance in mixed at both sides. With the use of this websites, customers can now carry out some (transactions such as: payment of bills receive funds, check account balance, apply for loan without having to leave their place of work.



CHAPTER THREE
METHODOLOGY
3.0 Introduction
This chapter presents the methods adopted for conducting the study, including the research design, population, sampling technique, data collection methods, research instruments, data analysis, and ethical considerations. Each method was carefully selected to ensure the objectives of the study were achieved effectively and accurately.
3.1 Research Design
This study adopts a descriptive survey research design supported by quantitative analysis. The descriptive design is appropriate because it enables the researcher to systematically describe the current practices and perceptions of internet banking among staff and customers of Zenith Bank. It also facilitates the identification of patterns, trends, and relationships between internet banking and profitability. The use of quantitative methods allows for the objective measurement of variables such as adoption rates, frequency of internet banking usage, and profitability indicators, which can be statistically analyzed to draw meaningful conclusions.
3.2 Population of the Study
The population for this study consists of staff members and customers of Zenith Bank Plc, particularly those directly involved with or affected by internet banking services. This includes IT personnel, digital banking officers, finance staff, and regular internet banking users. This population is appropriate because they possess first-hand knowledge and experience with the subject matter and can provide reliable data on how internet banking affects operational efficiency and financial outcomes in the bank.


3.3 Sample Size and Sampling Technique
A purposive sampling technique was employed to select 100 respondents (50 staff and 50 customers) from branches and departments of Zenith Bank that are actively involved in internet banking operations. This technique is relevant because it focuses on respondents who are most likely to provide accurate and useful information regarding the subject of study. The sample size is considered sufficient for meaningful statistical analysis while being manageable for data collection within the scope of the research.
3.4 Methods of Data Collection
Secondary data was obtained from Zenith Bank’s annual reports, Central Bank of Nigeria (CBN) publications, academic journals, and other existing literature. This is important for obtaining financial performance indicators (e.g., Return on Assets, Return on Equity) and historical data to assess profitability trends over time.
3.5 Research Instrument
The main instrument used for data collection was a structured questionnaire comprising both closed-ended questions and Likert-scale items. This format is relevant because it standardizes responses, making them easier to quantify and compare. It also encourages honest and consistent feedback from respondents by minimizing ambiguity. The instrument was carefully structured to capture relevant information on customer satisfaction, perceived usefulness, ease of use, frequency of internet banking usage, and perceived impact on bank performance.
3.6 Validity and Reliability of the Instrument
To ensure validity, the questionnaire was reviewed by experts in banking and finance to verify that the questions accurately measured what they were intended to measure. A pilot test was also conducted with 10 respondents to refine any unclear items. This step is crucial to ensure that the data collected is meaningful and relevant to the research objectives.

Reliability was tested using Cronbach’s Alpha, with a result of 0.83, indicating high internal consistency. This method is relevant as it confirms that the questionnaire items consistently reflect the underlying constructs (such as user perceptions and technology adoption) and can produce stable results across different respondents.
3.7 Method of Data Analysis
The collected data was analyzed using descriptive statistics (e.g., frequency, mean, percentage) and inferential statistics (e.g., correlation and regression analysis), using the Statistical Package for the Social Sciences (SPSS). Descriptive statistics are relevant for summarizing the general characteristics and responses of the sample population, while inferential statistics are important for testing the study’s hypotheses and identifying significant relationships between variables such as internet banking usage and profitability indicators (e.g., Return on Assets, Return on Equity).
The use of regression analysis helps determine the extent to which internet banking predicts changes in profitability, making it a suitable tool for assessing the direct impact of digital platforms on financial performance.



CHAPTER FOUR
4.0 PRESENTATION AND ANALYSIS OF RESULT
The results of the ordinary least squares regression (OLS) are presented as
Follows:-
Table 4.0.1 Regression Result: The Impact of Internet Banking on the Profitability of Commercial Banks. 
Dependent Variable: ROA
	Variable
	Coefficient
	Std. Error
	t-stat.

	Constant
	-43.77038
	8.185200
	-5.347503

	LIBSE
	4.919882
	0.848850
	5.795936


R’=0.753324
Source: Author’s computation with SPSS software
Table 4.0.2 Regression Result: The Impact of Internet Banking on the
Profitability of Commercial Banks
Dependent Variable: ROE
	Variable
	Coefficient
	Std. Error
	t-stat.

	Constant
	-5.300563
	1.698732
	-3.120307

	LIBSE
	0.859224
	0.176168
	4.877303


R’=0.683800
Source: Author’s computation with SPSS software
Table 4.0.3 Regression Result: The Impact Of Internet Banking On The
Profitability of Commercial Banks
Dependent Variable: ROE
	Variable
	Coefficient
	Std. Error
	t-stat.

	Constant
	0.619957
	1.036671
	0.598027

	LIBSE
	0.378053
	0.107508
	3.516493


R’=0.529225
Source: Author’s computation with SPSS software
4.1 Evaluation Based On Economic Criteria
The OLS regression applied the Log Linear Model in order to determine the relative change in the dependent variable room a relative change in each of the explanatory variables.
The result has established a positive and significant relationship between the log
Of internet banking services expenses (TBSE) and return on asset (ROA). This has been
Found to be consistent with economic theory.
The result also revealed a positive and significant relationship between log of internet banking services expenses (IBSE) and return on equity (ROE), This has been found to be consistent with the theory.
Lastly, the result also revealed a positive and significant relationship between log of internet banking services expenses (BSE) and net income margin (NMG). This has been found to be consistent with the theory.
4.1.0 Summary of the Sign
Variable Expected Realized Remark
Dependent Variable: ROE
	Variable
	Expected Sign 
	Realized Sign
	Remark 

	IBSE
	Positive
	Positive
	Conforms



4.2	Evaluation Based on Statistical Criteria
Coefficient of Determination (R²) of model I
This measures the goodness of fit of the regression model. It shows how the variation in the dependent is explained by explanatory variables, from the table, R2 0.753324. This implies that about 75% variation on return on asset (ROA) is explained by the explanatory variable (IBSE).
Coefficient of Determination R2 of model lI
From the table, R2 =0,683800. This implies that about 68% variations on return on equity (ROE) is explained by the explanatory variable (1BSE). Coefficient of Determination (R2) of model I from the table. R=0.529225. This implies that about 52% variation on net income margin (NMG) is explained by the explanatory variable (IBSE).
4.3 Student T-Test
This test the explanatory power of the Independent variables; the result shows that the internet banking service expenses (1BSE) has a significant impact on return on assets (ROA). This is because is absolute [-statistic of 5.795936 is Greater than the critical t- statistics of 2.042 at 5% level of significance, Its coefficient of 4.919882 implies that: percentage increase in internet banking service expenses will increase the return on assets by 4.919882 percent.
Again, the variable internet banking service expenses (IBSE) has a significant impact on return on equity (ROE). This is because its absolute t-statistic of 4.877303 is greater than the critical t-statistics of 2.042 at 5% level of significance. Its coefficient of 0.859224 implies that a percentage increase in internet banking service expenses will increase the return on equity by0.859224 percent.
Lastly, the variable internet bunking service expenses (IBSE) has a significant impact on net income margin (NMG). This is because its absolute t-statistic of 3.516493 is greater than the critical -statistics of 2,042 at 5% Level of significance. Its coefficient of 0.378053 implies that a percentage Increase in internet banking service expenses (BSE)increases nct incomne margin (NMG)
By 0.378053 percent.



CHAPTER FIVE
5.0 SUMMARY, POLICY RECOMMENDATIONS AND CONCLUSION
5.1 Summary of Finding
In this study, we set out to empirically evaluate the impact of internet banking on the profitability of commercial Bank of Zenith Bank Ple. In Nigeria. The study was conducted to ascertain how internet banking affects Zenith Bank Ple in Nigeria.
Secondary data were used; the source of data included Zenith Bank Plc. Annual financial statement (2020), in order to achieve the objectives of the study. Three econometric models were formulated using the Ordinary Least Square (OLS), In the first model, return on assets was regressed on internet barking service expenses, In the second model. Return on equity was regressed on internet banking service expenses and in the third model, net income margin was regressed on internet banking service expenses.
The major findings of the study are summarized below:
1. The result has established a positive and significant relationship between the log of internet banking services expenses (BSE) and return on asset (ROA). This has been found to he consistent with the theory.
2. The result also revealed a positive and significant relationship between log of internet Banking services expenses (TBSE) and return on equity (ROE). This has been found to be consistent with the theory.
3. Lastly, the result also revealed a positive and significant relationship between log of Internet banking services expenses (IBSE) and net income margin (NMG). This has been found to be consistent with the theory.
5.2 CONCLUSION
In this study, we evaluated the impact of internet banking on the profitability of Commercial Bank of Zenith Bank Plc. In Nigeria. From our findings, a positive and Significant relationship was established between return on asset (ROA), return on equity (ROE), Let income margin (NMG) and internet banking service expenses (1BSE).The general conclusion is that internet banking service expenses (IBSE) have impact on Return on asset (ROA), return on equity (ROF) and net income margin (NMG).
5.3 RECOMMENDATIONS
Based on the following findings of this study, the following policy recommendations are suggested:
1. The empirical results of the study have revealed significant relationship between the Log internet banking services expenses (BSE) and return on asset (ROA) we therefore, advocate for more ATM facilities which should be placed at strategic location for easy access.
2. Marketing and education of internet banking service and products should be intensified to attract more customers which enhances profitability.
3. The bank should conduct more research to find new internet banking product to attract and to retain her potential customers.
4. Zenith bank should improve and modernize its policies by ensuring that Communication equipment, computer and other infrastructure to a large extent are managed by qualified staff to ensure that customer enjoy better internet experience.,
5. The government should through the monetary authority provide policies that would enable commercial bank thrive in order to boost the financial sector of the economy.
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