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 ABSTRACT
This study was under taken to investigate Appraisal of the impact of social media on the creation of awareness about vandalism of government infrastructure. the study provided background information on how people perceive the role of various media towards the influencing and change people's attitude against uncontrolled vandalism in Nigeria. This study further highlights the importance of media in the fight against the uncontrolled vandalism by residents in Nigeria. It also sought to find out the problems associated with the poor dissemination of information on protecting the environment against pollution through the broadcast media to rural dwellers. The method used is the case for the study and the study employed the use of questionnaire in gathering data, A total number of 200 questionnaires were analyzed and graphically explained with the Use of table and simple percentage method The data analysis revealed that various broadcast media has contributed significantly in reducing on uncontrolled vandalism. The study therefore,. Recommend that government should invest more in various forms of broadcast encourage and spread widely for effective information dissemination in rural and urban areas.
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CHAPTER ONE
INTRODUCTION
1.1 Background to the story 
Infrastructural facilities are central to the rapid social economic development of any country. It provide the environment for productive activities to take place and facilitate economic growth thereby reducing or eliminating urban poverty. Infrastructural availability reduces urban decay. Limits slum development and make the environment livable. Thus, with a good infrastructural base sustainable urban development is easily attainable (OLA,2010).
 	 However, Nigeria facing an acute urban infrastructure deficit is widely recognized (NBS,2009,UH-Habitat,2009,OLA 2011).
In many cities, portable water, road and drainage, electricity, and so on are in short supply. However, problem seem to have been compounded by vandalism of the available facilities in most of these cities.
(Badiora and odadiora,2011).Infrastructural vandalism refers to willful of malicious destruction of public infrastructure which effectively disrupts the normal functioning of the facilities and consequently requires and emergency repair response (Wikipedia 2012)
  Vandalism takes many forms: graffiti on public infrastructure which is common in many inner cities as part of a gang culture.
Other more serious forms of vandalism may take place during public unrest such as rioting. It could be perpetrated by individual in the course of his business or to steal public property. vandalism has been identified as one of the company of unrelenting urbanization in Nigeria as studies have demonstrated that the higher the level of urbanization, greater the level of criminality including vandalism (Angola:2004.okoko 2008).As observed by okwuke (2014).vandalism of power holding company of Nigeria(PHCN)installation and facilities account for more than 60% of blackouts recorded across the country. Also a leading telecommunication company (MTN) loses an average of two giant generating set a week to vandalism. These consequently result in intermittent service disruption (okwuke,2014).
  According to ohio law, vandalism is serious physical harm to an occupied structure or its content. The property may be owned either by a person business or a government and the damage must be reasonably expected based on the actions of the person doing the vandalizing for example, one can easily expect damage from lifting a widow with a stead hammer one would not expect damage. However, from slamming a door with a glass window in it.
  Vandalism may be changed with fluency if the damage property is necessary for the operation of a business or government agency or the cost of criminal damage is at least #10,000.If the damage does not meet either of these requirements. Suspect would face is dean can or the charges of criminal damaging (A misdemeanor deal can or of the second degree) criminal mischief.
(A misdeem can or of the third degree).
Criminal mischief is a demeanor of the third degree criminal mischief of the first demeanor of the first degree, if the damage creates personal harm. Necessary category.
Necessary means the business of the business or agency could not operate without it. for example a dentist cannot conduct his business without his drill. If one of his window is broken on the other hand, he can still see his patients.

1.2 Statement of the Problem 
  Every vandal of properties without permission from the owner is criminal. like is every county. the activities of vandal are major source of concern especially where there are high worth material like pure cables to oil properties.
  Oil properties vandalization is believed to be a regular occurrence not only in the Niger Deltal but also, in the other state outside the Nigeria’s oil rich region.
Remember the constant battle with oil properties vandal in Lagos and other states across the country. It is worrying tired. It is stated in the 1999 constitution of the federal republic of Nigeria act 22 obligation of the mass media.
The press, radio, television and other agencies of the mass media shall at all-time be free to upload the responsibility and accountability of the government of the people.
 The packaging of the research work necessities by the need of ascertain the level of the impact of the social media as a means of creating awareness about vandalism of government infrastructure.
  Whether, Social media awareness about vandalism of government infrastructure play any role in the transmission of vandalism or otherwise in the problem which this study is intending to ascertain.

1.3 Objectives of The Study 

1. To determine the impact of social media on the certain of awareness about vandalism of government infrastructure.
2. To ascertain the level of exposure of social media awareness about vandalism of government infrastructure 
3. To understand the strategies of social media used in creating of awareness about vandalism of government infrastructure 
4. to identify challenges of social media on the certain of awareness of the vandalism of government infrastructure 

1.4 Research Questions 
1. what are the impacts of social media awareness about vandalism of government infrastructure?
2. what are the challenges faced by series media in creating awareness about vandalism of government infrastructure?
3. what are the strategies used in creating the awareness about vandalism of government infrastructure?
4. how well are people exposed to the awareness about vandalism of government infrastructure?
1.5 Significance of the Study 

The significance of the study is to boarding the knowledge of the people about the awareness of vandalism of government infrastructure. 
 This study also contributes to the academicals knowledge and empirical insight on impact of social media on creation of awareness about vandalism of government infrastructures.
  Furthermore, it increases the awareness and access to reliable and relevant information about vandalism of government infrastructure and as well as the enhancement of social media support and engagement.
  Also, to know how people are developing with the awareness and the kind of the effect or impression that the awareness left on people 
This will help the social media to know how much people are aware and value the awareness 
1.6 Scope of the Study 
The scope of the study border in appraisal of the impact of social media on the creation of awareness about vandalism of government infrastructure 
 The study will further discuss the awareness about vandalism of government infrastructure. It will investigate if the awareness meet it target audience, low people value it and kind of impression they have about it relevant books encyclopedia journals and other relevant material would also be consulted.

1.7 Limitation of the Study 
 The draw back in the course of carrying out this study that could limit the general human matarial resources.
Also the report would be limited to the social (social media &society) but other individual may find it useful material at the time the material finance.
 Time: Available time for the study is relatively short compared to the task while other academic activities also coincide to the period of the project.
 
 1.8 Definition Of Terms
· VANDALISM: Deliberate destruction of a damage of public or private property (www.Wikipedia.com)
· GOVERNMENT INFRASTRUCTURE :It refers to infrastructure facilities systems, and structures that are developed owned and operated by the government (www.wikipedia.com)
· Awareness: knowledge that something exists or understanding if a situation or subject at the time based on information or experience (CAMBRIDGE DICTIONARY)
· Appraisal: An act of examine someone or something in order to judge their or it’s qualities, success, needs (CAMBRIDGE DICTIONARY)


CHAPTER TWO
LITERATURE REVIEW

2.0 	CONCEPTUAL FRAMEWORK 
In any serious study of the nature, knowledge of what has been done and written. In the chosen area of interest is important. presenting the literary work. In the field will enable one to gain insight into the keys areas of the work. This work is presented order subheading to enable the researchers review the ideas and opinions of some authors on related issues a make personal contribution to knowledge in order to fill the existing gap.
         People cannot vandalism when they will fully damage or deface the property of others    Some vandalism may qualify as cultural jamming or snuggling. it is thought by some to be artistic in mature even though carried out illegally or without the permission of the owner example include graffiti art, bill board, ‘liberation’ and possibly crop circles criminal vandalism graffiti on public properties. It is common in many inner cities, as fast Of a gang culture, where they might be used as territorial maker, more serious forms of vandalism that may take place during public unrest such as rioting can involve the willful destruction of public or pivots resulting soon vengeance in the case of dissatisfaction against authority or an attitude of abysmal disregard and ignorance in the proper use and handling of public and private properties (collin,1973).It has been observed that vandalism and other petty crimes are rampant among the youth most especially the jobless ones, student of post-secondary school and gradient(agbola 2004).The act of vandalism according to Mukuro (1996) rage stepping on floor beds (Lawns) to destruction of structures during crisis.
It is also include uncontrolled bush burning improper handling of public amenities, theft of electrical and telecommunication cables. improper and careless construction (laying)of water /oil pipes across the road without proper mending of the latter as well as destruction of exposed oil pipelines.
              However the agitation for resources control by the Niger delta region of the country which took a violent dimension in the year 2000 resulted in an increasing rate of oil pipelines vandalism. it is equally pertinent to note that, the violent demonstrations that usually at company some unpopular government policies especially the like in pump price of petroleum products a trey lead to the destruction of infrastructure facilities especially road infrastructure and public buildings.
   Vandalism can be perverted by educating the public especially young people about the costs of vandalism and supporting recreational progress for young people in your community.
      The pieces of fast will be completing the fact that vandalism should not be an option in a country, so that the country can develop with its citizens.
          November 2013,data gathered by no pull limited indicated general level of apathy towards public properties in Nigeria .The poll conducted on the issue of public property vandalism in Nigeria indicated that about 6 in 10 Nigerians (61percent) believe that Nigerians generally value public property freely. Also, the majority of respondents (74 percent)agreed that there has a high incidence of public property vandalism in Nigeria while suggesting that the most vandalized public property are: electricity installations (57percent):oil gas (5percent)facilities: and public buildings (32percent).
      Furthermore, 
There was a measure destruction of public amenities sir the 222 protest against brutality and extortion by men of the special anti -robbery squad. The minister of information ass culture.lai Muhammad, noted that during the protests tagged ENPSANS hijacked by hoodlums, 269 private companies assets wove destroyed, not less than 243 government facilities were burnt of vandalism and 81 government where houses were 1 voted. similarly talking stock after the protest the Lagos state government noted that listing of $200,000 each,57 amounting to $100,000 each and all totally about #3.9 billion 
        Also document from the NNPC stated that between January and September 2021 Nigeria last #893.93 billion to crude oil or theft and repair of vandalized pipeline among other. The report noted that the total of 350 pipeline point here vandalized between January and July 2021 according to date from NNPC

 CONCEPT OF SOCIAL MEDIA 
         
The term social in regard to media suggest that platform are user centric and enable communal activity. As such, social media can be viewed as online facilitator or entrances of human network webs of individuals who entrance social connectivity.
     Social media are inter active technologies that facilitate the creation, sharing and aggregation of content, ideas. interest and other forms of expression through virtual communities and network. social media refer to new forms of media that involve interactive participation.
   User usually have access social media services through web based opportunities on desktop or download services that offer social media functionality to the mobile devices (e.g gmat phase cod tables ) as user engage with these electronic services, they create highly interactive platforms in which individuals, communities and organizations can share, co-create, discuss, participate and modify user -generated or self -curate content fostering online.
     Additionally, social media are used to document memories learn about and explore things advertise on self and form friendships along with the growth of idea from the creation of blogs, podcast, videos, and gaming sites. This changing relationship between humans and technology in the focus of the emerging field of technological self-studies.
 Some of the most popular social media websites, with more than 100 million registered user include twitter, facebook (and its associated messengers), we chat, shoe chat ,instagram (and its associated app). Depending on interpretation, other popular platforms that are sometime  referred to as social media services include YouTube, letters boxed ,qq, quora ,telegram, WhatsApp signal lines, Snapchat, Pinterest , viber and more. Wikis are example of collaborative content creation 

Types Of Social Media 
Social media consist of many types of network for people who engage a variety of different interests. Marketing and advertising on social media are economical and effective helping you to connect with wider audiences learning about the popular type of social media can help to create more specific, meaningfully targeted marketing campaigns. social media platform help to build brand awareness communicate with customers build a niche audience and increase sales without spending excessive amounts of marketing budget ,useful content can attract more prospective customers,helping them to remember your brand building a constant brand on multiple social media websites allows you to create a successful process while engaging with customers. You can use social media to answer customers question. Trouble shoot issues and inform them of any upcoming special events on sales 
          Therefore different types of social media and how users interact with them can help you engage more effectively with customers of 350 pipe line point were vandalized between January and July 2021 according to dates from the NNPC.

Concept Of Social Media 
    The term social media in regard to media suggest that platform are user centric and enable communal activity. As such, social media can be viewed as online facilitator or entrances of human network webs of individual who entrace social connectivity.
      Social media are interactive technologies that facilitates the connection, sharing and aggregation of content, ideas, interest and other forms of expression through virtual communities and networks. Social media refers to new forms of media that involve interactive participation.
      Users usually access social media services through webs based apps on desktops or download services that offer social media functionality to their mobile devices (e.g smart phones and tablets).As users engage with these electronic services, they create highly interactive platforms in which individuals, communities and organization can share, co-create, discuss, participates and modify user-generated or self - curate content posted online.
      Additionally, social media are used to document memories, learn about and explore things, advertise oneself, and form friendships along with the growth of idea from the creation of blogs, podcasts videos and gaining sites. This changing relationship between humans and technology in the focus of the emerging field of technological self-studies.       
 
Here Are Types Of Social Media 
I.Social Networks 
social networking sites help people connect with each other and offer a multitude of ways for different brands to attract individuals user can share their thoughts, from groups based on their interests, create content, and upload photos and videos and participate in group discussions. you can reach wide and diverse audience with advertisement and pursued influential people with right targeting metrics. you can also build connections between your brand with those individual research user preferences and monitor online conservation about your business learning what people post about your brand on social networks can help you use that information to create a positive presence and boost brand awareness. example of social networking platforms. 

 1. Facebook
2. Twitter 
3. Instagram 
4. Tiktok

· . Discussion Forum 
Discussion forum encourage people to answer each other's questions and share ideas and now. Many of these social media sites focus on pressing questions to solicit the best answer.answerinh them correctly and honestly can increase your credibility on tie forum that credibility and respect could lead to an increase in visit to your business or product website. You can also use discussion forum, to do market research by asking people what they think of your product and brand.
This can help you create more focused marketing campaign. Example of discussion forms 

1. Leddit
2. Digg 
3. Quora
4. Club house.

· Image Sharing Network.
 These social media sites let people share photo and related content. They offer a platform to start conversations, inspire creativities, make product seem more appealing and encourage customers to talk about brand. For example, a clothing company could give everyone who post a picture of their gear on the image-sharing network a chance to win a gift certificate. Examples of image sharing networks.
¡ Instagram 
¡¡ Flicker
¡¡¡ photo bucket 

· Book Marking Network 

Book Marking Network are Platforms
Where users save different ideas, articles, post and other content for late use. Many people also share link to lists of online resources. The purpose of these website is to discover new new content based on shape interest and to discuss trend. example of booking network 
I.feedly
II.pocket 
IV.flip board 
IV.Strom lumps 
V.Pinterest 



· .Blogging And Publishing Networks.
These social media network give time place to publish your thoughts on your tib,carrot event, hubbies and more you can enjoy many of the benefits of having your own blog without having to host it on your own website.
      you can also attract new readers from the novel of people who visit the network looking for interesting content. example of blogging and publishing networks 

I. Medium 
II. Word press
Iii. Facebook 
Iv. Tumbler 
· Consumer Review Network 
These sites display customers reviews of businesses, giving users a full perspective of the type of service and product of feed and satisfaction ratio. Customer reviews can help you identify any any common problems that many people share and allow you to improve their experience over time.
Example of consumer reviews network 
1. TripAdvisor 
2. Yelp
3. Open table 
4. Google my business

· Interest-Based Network 
Use these specialized networks to share your hobbles and unique interest with others site and app related to your industry as well for example, an interest -board site could allow people to discuss their favorite bulks and get recommendations about what to read next. Example of internet based network 
	1.	Strata
	2.	Peanut
	3.	Good reads

· Sharing Economy Network 
      These sites give people access to resources by encouraging them to share goods and services for example, a sharing economy site focused on pet could help a user find someone willing to take care of their dog while on vacation. It would be less costly than a kennel and more comfortable for the pet example of sharing economy network 
	1.	Leading club
	2.	Couch Surfing 
	3.	East with 

· Video Hosting Platform 
  Video hosting platforms give independent filmmakers, journalists and other creates a way for their audience to stream videos quickly and easily. Brand can user paid and to reach new customers example of video hosting platform 
	1.	 YouTube 
	2.	TikTok
	3.	Snapchat 
	4.	Vimeo 
	5.	Instagram 

Function Of Social Media
recently twitter has more than 215 million active users, and Facebook has more 1.25billion the odds are good that you are one of them maybe you are using your social network account to sound off on your favorite TV shows, or to connect with members, or to share the funniest cat videos you can find by taking a proactive approach to your social media strategy through you can realize their full potential and make them valuable tools for reaching audiences new and old 

Functions of social media are 
	1.	Engage 
Too many businesses make their social media an after thought, blasting out the occasional look and waiting for individuals user to come to them twitter is a powerful tool for proactively finding and engaging people so don’t use it passively 

	2.	Respond
Social network are an increasingly preferred way for customers to reach out to Businesses so responding is just as important as answering your phone maybe even more.a survey this July found that the majority of customers expect issue that they raise on Facebook and twitter to be resolved within four hours so keep an eye on your account and watch out for metro and sub tweets. 

	
3.	Share
While your email marketing and other strategies maybe strictly self focused that should not be your approach here.we would all like all like to think  that our follower any care about us but to create reel value and lasting connections you have to turn the sport light else where share content with the people in your network and not just content that you create if you see an interesting piece of news a thought provoking blog post or even the occasional oddity share it with your followers 

	4.	Promote 
Vohat some business think is the only purpose of their social media strategy is actually one of its least important function naturally, you should use your profile to promote your own business. particularly if you of the special and discounts or need to make period announcements. while e-mail marketing blasts through yourself promotional social media posts should typically request a small sliver of the content you share through none followers are looking for a content streams of advertisements in their feed. 
      Whether you are just starting develop a social media strategy or you are trying to increase your approach considering these four key functions can help to get a track stay there building more and better relationships with your online audience 
 
Advantages Of Social Media 
	1.	Connectivity: is among the most significant benefits of social media. It can link countless users at any time everywhere. Information could be spread globally through social media and its connectedness making its simple for people to interact with one another it results in global relationships 
	2.	Education: The use of social media in education is commendable, learners and educators coni enroll in global collaborative platform to facilitate constructive learning. Its also aid in skills improvement by fostering knowledge and creativity 
	3.	Information and update: stay informed about happening across the global or in other people live using social media in contrast to television, radio or newspaper social media let everyone convey information accurately by presenting the real picture. It’s this to showcasing reed world news across globe 
	4.	Awareness: people have become more conscious, thanks to social media, it serve as a channel for information, this having the way to innovative and serves via developing their knowledge and abilities social media well cover global events making people more aware of their surroundings.
	5.	Share anything with other: social media is the best platform to convey feelings and opinions a song, a poem ,and a work of art, docafet desserts or anything else anyone can let their creativity shine through the platform for it to be shared with other could open the door of achievement and several milestones. 

DISADVANTAGES OF SOCIAL MEDIA 
	1.	Cyber bullying: people particularly children have been victims of cyber bullying where threat cons and other negative activities easily ensure the fake news and rumors spread effortlessly leading to depression and suicide 
	2.	Hacking: the vulnerability of social media how also thrown light on how easy it is to gather a person data privacy settings must be constantly updated and profile looked to avoid such situations. 
	3.	Addiction: a serious issue annoy youth social media addiction on has lead to disastrous consequences while checking social media and using the Smartphone in moderation is not bad productive time and energy are wasted to diverse.
	4.	Distracted mind: social media is impulsive, news messages notifications and update are the input to constantly and update are the imputes to constantly checking the phone resulting in distractions. The individuals’ waste time even ignoring important work to only look at the manual update 
	5.	Affects social emotional connection: social media temper emotional bonds. Everything in conveyed through texts digitally which can stunt expression infirmity is lost when people who would ideally visit one another to convey greeting only send text messages instead of hugs.

Role of Radio in Creating Awareness 
In a world where technology progress at an astonishing rate radio continue to play a crucial rule In spreading awareness. its reach accessibility, pier of audio stolty fully and ability to engage diverse communities make it an invaluable medium for promoting preventive measures and awareness 
       Radio an electronic medium of mass communication seriously in the eradication of vandalism in many ways. It make seven that they report each new account of development of vandalism in the part of the community and gave immediate attention to the people involved. 
   It has radio jingle on the radio several time a day creating awareness on vandalism and the damage it is doing to the people of the community.

Radio remains to be an incredible powerful tool in creating awareness and calling people or communities attention on vandalism. in reality it gives access to a huge potential audience 
  Radio is a specially ideal of reaching local audiences as many listeners tend to tune into their favorite stories while driving or working for that reason part of radio’s mass appeal is its capacity to build relationships with listeners, something people want and need in today’s digital world radio is on of the mass media that is proved to be potent and effective in raising the public on vandalism and trend 
        CONCEPT OF VANDALISM 
The term vandalism refers to the act of intent ally defacing damaging or destroying another person property. it is an issue that affect both property. its is an issue affect both property owners and the community. the crime of vandalism comes in many forums. In most cases, property owners pay thousands of money to clear in the mass legislature enacted vandalism low to prevent property crime and there by reduce the amount of damage 
2:1 Vandalism Patterns 
vandalism is not senseless property damage individual vandalize for a variety of refers including to convey a message to express frustration, to state reverse. to make money or as part of a gang perpetrator may work alone or as member of a loose or organized group 

Time : much vandalism is done in the later every hour where businesses and surrounding property have little or no suberlance after school how are also common particularly for juvenile vandals. 

Location: the must frequent target of vandalism are these located in public space in those located in public spaces or those on private properties that are open to public view. Properly where no one has direct responsibility for the area or those that seen less well guarded,are also frequent targets of vandalism or graffiti not surprisingly vandalism is commonly found on electricity pipeline road school and many other government infrastructure like other crime a building that has been vandalized once is likely to be vandalized again.

2:1:2 Approaches To Controlling Vandalism 
The literature a bound in initiative and recommendations on low to combat vandalism. How ever ,many of the scheme lack rigeins evaluation leaving time practitioners with an extensive choice of measures but little guidance as to their effectiveness or the reason for success and failure.

Only one of which is the prevention of crime. the initiation described below represent a variety of criminal justice systems responses, discussed with reference to the prevention of vandalism.
  Opportunity reduction: opportunity reduction and situational approach to reducing crime center on changing the environment to make it more difficult to commit the offence ,rather then trying to identify and manipulate the causes and reasons why the offender is motivated to offend (see charke 1992:heal and Loy cock 1986).This lead to crime prevention measures which make targets of crime more resistant and robust.” target hardening”-and environmental alternatives which enable existing social controls to re established themselves, usually in the form of surveillance.

2.1.3 EFFECTS OF SOCIAL CAMPAIGN ABOUT VANDALISM 
Vandalism can affect people’s quality of life because it damages or destroy things that they need or care about. It also make people feel that their lives are less safe that they really are ,it can be dangerous. People have died when act of vandalism got out of control. It also cost money citizen will have to pay for vandalism repair through higher taxes and insurance payments 
 However, people are aware of the campaign about vandalism and it’s has have great effect on people of our community at large. People have been educated about the aftermath of vandalism and the land of punishment that is meant for people that participate in the activities, scapegoat have been caught and examples has been set, also there are law that has been set to punish the vandals.
 Although, there are people that still participate in vandalism activities or behavioral but the campaign has been great effect on the people for and has great effect on the people for and has great effect on the people for and has great impact on the community at large. It has been a cleaner, safer neighborhood that is used more by low abiding residents. A park that was once an eyesore has been cleared up and recaptured for community use. people in the neighborhood as feel increased pride in their public space, and member who participate in the campaign as gain new sense worth and of their role in the community 



2.1.4 CHALLENGES FACED IN THE CAMPAIGN AGAINST VANDALISM 
 There are not many challenges facing campaign against vandalism because the campaign does not determine what will course chaos in the society but only help in making peace in the society 
2.1.5 POLITICAL VANDALISM 
In elections opposing candidates supports may emerge in “political vandalism “ in the act of defacing opponents, political poster, bumper sticker, billboards and other street marketing materials 

2.1.6 SIGN DESTRUCTION/THEFT/VANDALISM
  Vandals or concerned stakeholders who do not agree with the campaign may defend street signs or billboards. In this case rapidly repairing a replacing damaged sign is important, as the message must be diluted or otherwise lose its significance. Campaign that rely on street signs or poster are particularly at risk of vandalism 

2.1.7 MOTIVE FOR VANDALISM
Action of this kind can be described to eager or envy or to spontaneous, opportunities behavior possibly for peer acceptance or bravado in gang culture or disgruntlement with the target(victim) person on society. Vandalism enables powerless people to attack those above them take control and frighten others unpunished vandalism can provide relief which reinforces the behavior.
Vandalism by one person can lead to limitation.
Teenage boys are men in their 
20s are likely to vandalized, but adults and females as also known to something vandalize, with young children occasionally vandalized but in a smaller form, such as making small crayon drawings on wells 

2.2 THEORETICAL FLAMEWORK 
The theoretical frame work of this study can be traced to social cognitive theory (SCT) which is a psychological model if behavior that emerge primarily from the work of Albert Badmus of 1986. Initially developed with an emphasis on the acquisition of social behavior, SCT continue to emphasize that learning occurs in a social context and that much of what is learned to gain through observation (Badmus 1986).
The theory states that when people observe a model performing a behavior and the consequences of that behavior they remember the sequence of events and these this information to guide subsequent behavior self-efficiency on a person confidence in his or her ability to take action and to persist in that actions despite obstacles or challenges is especially important for influencing behavior (Badmus 1986).
Concerning awareness about vandalism, this means that what people see in various awareness of campaign makes them disassociate themselves for it and therefore discourage them from any act of vandal. This study hypothesis that awareness about vandalism of government infrastructure. It is theorized that this behavior is shaped by different sources! Consequences of vandalism, experience of the other vandal, penalty of being involved in the act and how the act affects the community at large Activities have had an advise effect on the region’s 
Self sustaining ecosystem, undermining the regions ability to meet its basic needs which include food, clothing, shelter, safe drinking, water, health and clean environment.
Refinery imperformance results in fuel scarcity in Nigeria (Bazillan and onyeji 2012).fuel scarcity contributes to country owing to such factors as the prevalence of adulterated petroleum products in the “black market “during period of society. Illegal fetining ,unsafe storage and transportation of petroleum products by consumers and importation of substandard refined products into the country.
Vandalism seems to be committed predominantly against public rather than personal and private property, possibly because public targets are easier, this section examines the national behind for approach to the control vandalism and graffiti education, social programmer 
The crime justice system and opportunity reduction example of anti vandalism programmer are used as illustration ,review such limited evidence as there is for effectiveness. This should help the practitioner in thinking through the potential user and impact of various approaches to their own particular problem in considering how to deal with a specific problem of vandalism. It is easy to recognize that what works in one situation may not work in another
 Education: Attempt have been made to present vandalistic behavior by educating people particularly young people about its nature and consequences. Thigh education has a board meaning and can cover the whole of the child social learning and training from birth this section describes only those programmer representing formal attempt to educate against vandalism 
Social programmer: social programmer tend to involve the wider community rather than target a sub group of potential vandals. They aim to encourage the public to tackle crime problem in a manner specifically tailored to that community so that exciting informal control and social norm and capitalized upon. Criminal justice programmer: the criminal justice service e a number of purpose.
2.3. Empirical framework.
The research conducted by Edun et al.(2023) Found that the main reason for oil spills in Nigeria.
Niger delta is oil pipeline vandalism with in adequate regional security and militant eliminate sabotage as key contributors. The study highlights the resulting instability massive oil revenue losses, environmental pollution, fuel shortages and economic setback.
Oludayo & Ayodele (2019), study on oil pipeline vandalism in arepo, southwest Nigeria reveal that wealthy individuals top government personnel and security agencies are conflicts in financing and facilitating property crime with community youth also participating. The study suggests creating community policing and implementing severe policies and modern security technology to reduce property crime. But the study did not consider any impact if infrastructure vandalism in the study area.

Henry & Mohammed (2023) analysis oil pipeline vandalism and theft in Nigeria, identifying inadequate security, poor implementation of the oil pipeline act, environmental degradation and government complicity as the key cause of the issue.
The research conducted by Anifowose et al (2011) find a negative correlation between poverty and pipeline interdiction, nothing that as poverty incidence increase the number of incidents of pipeline interdiction without a given region decreases.
Onuola (2017) explain that for over five decades, environmental issues such as oil spills and gas flooring here been a feature of oil and gas production in Niger delta region. These Prey. Most vandalism is committed either by younger children as play or older adolescent in groups for whom vandalism is an outgrowth of restlessness and exuberance.

According to Onuoha (2017)The act of vandalism has led to Jesse town in delta state in 1999 when a vandalism pipeline exploded in flame 
Laiani et al (2021) analyzed incidents where lazadous materials are purposefully released from industrial installations, focusing on physical and cyber security related incidents at chemical and petrochemical sites. The study found sabotage and conspiracy to be the primary cause of property crime, leading to significant property damage and economic loss with strong correlation between vandalism and the transportation of hazardous substances and theft from pipelines.
However, the study findings were limited, restricting the effects of property crime to economic loss and property damage only making it less explorative


CHAPTER THREE
RESEARCH METHODOLOGY

3:1 Research Design 
The research aims to appraise the impact of social media on creation awareness about vandalism of government info structure. This involves examining how solid media platforms discriminate information and engage the public on issues related to vandalism.
In the list of the foreign finding and all the feet enumerated earlier, the filling recommendations are here by put forward.
To asses the effectiveness of solid media in raising awareness about vandalism.
The concerned authority should also do more and empower the awareness of vandalism of government infrastructure.
The government should help in announcing the hazard in vandalism by content broadcast of the consequence of vandalism of government infrastructure.
The government should help in setting a panel that deals with any if feeder who engage in the acts.
Slice the awareness about vandalism of government infrastructure how been created government and the body managing it should enforce and empower it, so it can meet her target audience and have positive effect on her audience.

3.2 Population of the Study.
Population according to Euboroulalai (2003: is), refers to the entire subject whom the researcher is investigating or any group of persons or organization being studied by the investigator that constitute the population. This research work is to research on the topic "Approval of the impact of solid on the creation of awareness about vandalism of government infrastructure "
The population for this study includes all individuals who actively use solid media platforms are potentially exposed to content related to the vandalism of government infrastructure. This encompases a diverse group of solid media users, ranging from ordinary citizens to influencers, activists and community leaders. Solid media users are directly involved in the creation and discrimination of content related to vandalism making them a crucial group for understanding the impact of solid media on awareness including a wide ape rate and various geographic creation ensures that the study capture a broad spectrum of perspective and experience.
If flooring in individuals who have engaged with relevant content ensure that the study examines that who are not likely to be influenced by solid media awareness campaigns.

3.3. Simple Size And Sampling Technique.
The sampling size for the study should be sufficient to ensure representativeness and allow for robust statistical analysis.
Undoubtedly, it is believed that the sample research used the purpose sampling technique in selecting 100 represents out of the entire population of people using solid media of question are where administrated on these who make themselves available, this ensures hundred percent rate of return.

3.4, Instrumentation 
The sherry will be designed to gather quantitative data on the impact of solid media in creating awareness about vandalism of government infrastructure.
This research design is descriptive and expository in nature questionnaire. The questionnaire consists of questions which deals with the respondents opinion or view on the creation of awareness about vandalism of government infrastructure.

3.5 Validity And Reliability Of The Instrument 
Validity is concerned with the ability of a research instrument to measure what is supposed to measure? Does the instrument measure what is suppose to measure?
This instrument is valid because the questionnaire is presented and the questions where given the desired result, more over the question were crossed check by the supervisor to give the instrument validity on the basis of the above and the instrument before valid.

3.6 Method of Administration Of Instruments.
The instrument used in this study is questionnaire and it will be distributes through persevered visit and consultation, we will consist various respondents at different institute of the solid, therefore the total of two hundred (200) questionnaire will be distributed and administrated within a reasonable period of time.

3.7. Method of data analysis 
To make the analysis of the data collection sample, frequency count was hired, the statistical corporation was done manually.
Furthermore, table as part of the descriptive statistical techniques was used to the research question and each respondent were scared according to the basis or frequency distribution and sample percentage were computed from distributed.


CHAPTER FOUR
DATA PRESENTATION  AND ANALYSIS
4.0	Introduction
The instrument for the study i.e questionnaire was administered to the people. The administered questionnaire were adequately responded to. This aided the analysis as information gathered was used to analysis the research questions. The questionnaire distributed were one hundred (100) copies in which the total distributed were recovered and valid responded to form the questionnaires administered, it was observed that data obtained must be put into back so that a quick look will give better conclusion of the research work.

4.1	Data Presentation

Table 4.1.1 Distribution of Respondents by Age.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	16-25 Years
	47
	47%

	26-35 Years
	50
	50%

	36-45 Years
	3
	3%

	46 Above
	0
	0%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.1 indicates that 47% of the respondents are between age 16-26 years, 50% of the respondents are between age 26-35, 3% of the respondents are between age 36-45 years, while none of the respondents are between ages  46 above.

Table 4.1.2 Distribution of Respondents by sex.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Male
	53
	53%

	Female
	47
	47%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.2 indicates that 53% of the respondents are male, while 47% of the respondents are female.

Table 4.1.3 Distribution of Respondents by Religion..
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Islam
	33
	33%

	Christianity
	67
	67%

	TOTAL
	100
	100


Source’s: 2025

The above table 4.1.3 indicates that 33% of the respondents are Islam, while 67% of the respondents are Christianity.
Table 4.1.4 Distribution of Respondents by Religion..
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Single
	55
	55%

	Married
	41
	41%

	Divorced 
	4
	4%

	Total
	100
	100


Source’s: 2025

The above table 4.1.4 indicates that 55% of the respondents are single, 41% of the respondents are married, while 4% of the respondents are Divorced.

Table 4.1.5 Distribution of Respondents by Occupation.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Civil servant 
	20
	20%

	Student
	60
	60%

	Trader 
	15
	15%

	Others 
	5
	5%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.5 indicates that 20% of the respondents are Civil servant, 60% of the respondents are Student, 15% of the respondents are Trader, while 5% of the respondents are others.
Table 4.1.6 Do you have any social media handle.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Yes
	98
	98%

	No
	2
	2%

	TOTAL
	100
	100


Source’s: 2025

The above table 4.1.6 indicates that 98% of the respondents choose yes, while 2% of the respondents choose No.
Table 4.1.7 which of social media platform do you make use of mosstly .

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Facebook 
	39
	39%

	Whatsapp
	47
	47%

	Instagram
	11
	11%

	Twitter
	3
	3%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.7 shows that 39% of the respondents choose Facebook, 47% of the respondents choose Whatsapp, 11% of the respondents choose Instagram, while 3% of the respondents choose Twitter.

Table 4.1.8 How often do you make use of social media platform.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Very often
	61
	61%

	Often
	34
	34%

	Not often
	4
	4%

	Not at all
	1
	1%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.8 shows that 61% of the respondents choose Very often, 34% of the respondents choose often, 4% of the respondents choose Not often, while 1% of the respondents choose Not at all.
Table 4.1.9 Have you ever come across about vandalism of government infrastructural on social media.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Yes
	91
	91%

	No
	9
	9

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.9 indicates that 91% of the respondents choose yes, while 1% of the respondents choose No.

Table 4.1.10 How often do you come acr0ss awareness about vandalism of government infrastructural on social media.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Very often
	44
	44%

	Often
	44
	44%

	Not often
	11
	11%

	Not at all
	1
	1%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.10 shows that 44% of the respondents choose Very often, 44% of the respondents choose often, 11% of the respondents choose Not often, while 1% of the respondents choose Not at all.
Table 4.1.11 Base on your experience on social media, which platform do you think campaign awareness about vandalism of government infrastructure more.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Facebook 
	49
	49%

	Whatsapp
	28
	28%

	Instagram
	19
	19%

	Twitter
	4
	4%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.11 shows that 49% of the respondents choose Facebook, 28% of the respondents choose Whatsapp, 19% of the respondents choose Instagram, while 4% of the respondents choose Twitter.
Table 4.1.12 for what purpose do you consider the campaign in a awareness about of government infrastructure?

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Information dissemination 
	54
	54%

	Persuasion 
	33
	33%

	Entertainment
	9
	9%

	Others
	4
	4%

	TOTAL
	100
	100


Source’s: 2025

The above table 4.1.12 shows that 54% of the respondents choose Information dissemination, 33% of the respondents choose Persuasion, 9% of the respondents choose Entertainment, while 4% of the respondents choose others.
  
Table 4.1.13 How often do social media create awareness about vandalism of government infrastructure message to the people.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Very often
	43
	43%

	Often
	42
	42%

	Not often
	14
	14%

	Not at all
	1
	1%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.13 shows that 43% of the respondents choose Very often, 42% of the respondents choose often, 14% of the respondents choose Not often, while 1% of the respondents choose Not at all.
Table 4.1.14 Which of the social media platform do you think expose vandalism of government infrastructure?
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Facebook 
	37
	37%

	Whatsapp
	34
	34%

	Instagram
	15
	15%

	Twitter
	14
	14%

	TOTAL
	100
	100


Source’s: 2025

The above table 4.1.14 shows that 37% of the respondents choose Facebook, 34% of the respondents choose Whatsapp, 15% of the respondents choose Instagram, while 14% of the respondents choose Twitter.

Table 4.1.15 How often do people considered vandalism of government infrastructure harmful?.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Very often
	40
	40%

	Often
	47
	47%

	Not often
	11
	11%

	Not at all
	2
	2%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.13 shows that 40% of the respondents choose Very often, 47% of the respondents choose often, 11% of the respondents choose Not often, while 2% of the respondents choose Not at all.
Table 4.1.16 How often does government create awareness on vandalism?.

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Very often
	42
	42%

	Often
	46
	46%

	Not often
	11
	11%

	Not at all
	2
	2%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.13 shows that 42% of the respondents choose Very often, 46% of the respondents choose often, 11% of the respondents choose Not often, while 2% of the respondents choose Not at all.
Table 4.1.17 Which social media platform is mostly used by government to create of vandalism?

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Facebook 
	28
	28%

	Whatsapp
	43
	43%

	Instagram
	24
	24%

	Twitter
	5
	5%

	TOTAL
	100
	100


Source’s: 2025
The above table 4.1.17 shows that 28% of the respondents choose Facebook, 43% of the respondents choose Whatsapp, 24% of the respondents choose Instagram, while 5% of the respondents choose Twitter.
 
Table 4.1.18	Social media can be used to create different forms of awareness
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	43
	43%

	Agree
	37
	37%

	Neutral
	5
	5%

	Disagreed  
	10
	10%

	Strongly Disagreed 
	5
	5%

	Total
	100
	100


Source’s: 2025
The table 4.1.18	above shows that 43% of the respondents strongly Agreed, 37% agreed 5% are Neutral, 10% Disagreed d while 5% Strongly Disagreed,

Table 4.1.19	Social media can be used to create different forms of awareness
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	43
	43%

	Agree
	37
	37%

	Neutral
	5
	5%

	Disagreed  
	10
	10%

	Strongly Disagreed 
	5
	5%

	Total
	100
	100


Source’s: 2025
The table 4.1.19	above shows that 43% of the respondents strongly Agreed, 37% agreed 5% are Neutral, 10% Disagreed d while 5% Strongly Disagreed,
Table 4.1.20	Vandalism of government owned property is a big concerned to the government

	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	61
	61%

	Agree
	25
	25%

	Neutral
	0
	0%

	Disagreed  
	10
	10%

	Strongly Disagreed 
	4
	4%

	Total
	100
	100


Source’s: 2025
The table 4.1.20 above shows that 61% of the respondents strongly Agreed, 25% agreed 0% are Neutral, 10% Disagreed d while 4% Strongly Disagreed,

Table 4.1.21	Several effort to stop the illicit acts have always failed
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	40
	40%

	Agree
	20
	20%

	Neutral
	10
	10%

	Disagreed  
	20
	20%

	Strongly Disagreed 
	10
	10%

	Total
	100
	100


Source’s: 2025
The table 4.1.21	above shows that 40% of the respondents strongly Agreed, 20% agreed 10% are Neutral, 20% Disagreed d while 10% Strongly Disagreed,

Table 4.1.22	there is little awareness about vandalism of government owned property
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	30
	30%

	Agree
	30
	30%

	Neutral
	5
	5%

	Disagreed  
	25
	25%

	Strongly Disagreed 
	10
	10%

	Total
	100
	100


Source’s: 2025
The table 4.1.22	above shows that 30% of the respondents strongly Agreed, 30% agreed 5% are Neutral, 25% Disagreed d while 10% Strongly Disagreed,

Table 4.1.23	Government should employ social media to create awareness about the need to protect government owned property.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	20
	20%

	Agree
	45
	45%

	Neutral
	2
	2%

	Disagreed  
	30
	30%

	Strongly Disagreed 
	3
	3%

	Total
	100
	100


Source’s: 2025
The table 4.1.23 above shows that 20% of the respondents strongly Agreed, 45% agreed 3% are Neutral, 30% Disagreed d while 3% Strongly Disagreed,

Table 4.1.24	Through social media, citizen would have more awareness about how to protect government owned property.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	44
	44%

	Agree
	25
	25%

	Neutral
	0
	0%

	Disagreed  
	16
	16%

	Strongly Disagreed 
	15
	15%

	Total
	100
	100


Source’s: 2025
The table 4.1.24	above shows that 44% of the respondents strongly Agreed, 25% agreed 0% are Neutral, 16% Disagreed d while 15% Strongly Disagreed,

Table 4.1.25	Effect of the social media platform brings peace and security to the people of the community.
	RESPONDENTS
	FREQUENCY
	PERCENTAGE

	Strongly Agree 
	47
	47%

	Agree
	26
	26%

	Neutral
	0
	0%

	Disagreed  
	20
	20%

	Strongly Disagreed 
	7
	7%

	Total
	100
	100


Source’s: 2025
The table 4.1.26 above shows that 47% of the respondents strongly Agreed, 26% agreed 0% are Neutral, 20% Disagreed d while 7% Strongly Disagreed,

4.2   Analysis of Research Questions 
Findings from the above research questions tested with survey method gained empirical support. The research questions support the social media awareness of the vandalism of government infrastructure.
Research Questions 1: what are the impact of social media awareness about vandalism of government infrastructure.
Table 4.1.19 reveals that 50% of the respondent strongly Agreed that social media awareness about vandalism of government infrastructure suppress people’s intention to vandalize,20% choose Agree, 0% choose to be Neutral ,15%Disagree while 15%choose to strongly disagree. This table shows the true impact of social media platform awareness.
Research Questions 2:What are the challenges faced by social media in creating awareness about vandalism of government infrastructure?
The challenges faced in creating awareness about vandalism of government infrastructure by the social media is that, respondent were asked if there is cooperation between government and the community to stop the illicit acts. Finding shows that 40% of the respondents choose strongly Agree,20% choose Agree, 10% choose Neutral,20% choose Disagree while 10% choose strongly Disagree.
Research Questions 3: What are the strategies used in creating awareness about vandalism of government infrastructure?
Social media platform is used to create awareness about vandalism of government infrastructure, respondent were asked if they ever come across awareness about vandalism of government infrastructure on social media. According to finding 91% of the respondent choose yes while 90% choose No. The majority of the respondents come across the awareness message on different social media.

Research Questions 4: How are people exposed to the awareness about vandalism of government infrastructure?
This study shows that majority of people are well aware of the awareness about the vandalism of government infrastructure. According to the questionnaire, 44% of the respondent choose very often that they got message about vandalism of government infrastructure,44% choose Quite often, 11% Not often, while 1% choose Not at all.
4.3 Discussion Of Findings.
The above findings shows that majority of the people confirm the awareness of vandalism of government infrastructure and they can clearly say that the campaign has highly educate and enlighten the masses about the consequences of the event. It tell the cooperation and contribution of the government and the community to protect different government infrastructure to bring ease and development to various people. 
Also table 4.1.10 implies that social media awareness about vandalism of government infrastructure message reach large number of audience 44% of the respondents choose very often , 44% choose Quite often, 11% choose Not often while 1% choose Not at all .
Table 4.1.19 shows that awareness about vandalism of government infrastructure suppress people intension to vandalize in which 50% of respondents are strongly Agree 20% Agreed, 0% choose to be Neutral while 15% strongly disagree.
Table 4.1.21 reveals that several effort to stop the illicit acts have failed in which 40% of the respondents are strongly Agreed, 20% Agreed,10% are Neutral,20% Disagreed while 10% strongly Disagreed.
Table 4.1.25 advises that effect of the awareness can bring peace and security to the community in which 47% of the respondents strongly Agreed , 26% Agreed, 0% choose to be Neutral,20% Disagreed  while 7% also strongly disagreed.
All those findings shows the impact of social media awareness about vandalism of government infrastructure can bring to the people.

CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1 Summary 
The research work is primary arrived at discorering appnisl of the lmpact of social media on the crcation of awarenees about vandalism of government lnfrasturtore the government lifrastruction and the way such awareness are influence or persuading people to stop vandalizing government infrastructure and also be aware of the damages that it can cause to our society.
Chapter one introduced the subject matter and clearly explained the statement of the problems, research questions, research objectives,significance and scope of the study and definition of the terms in the chapter.terms that are related to vandalism are also in their definition. In order to bring out the best of this project, the project related to literature on social media awareness of vendalism of government infrastructure and other cause that vandalism can bring.
Chapter two entails the literature review which includes the causes ,effect,influences and the different forms of awareness of vendalism and the land of effect or impact they have on people
 In chapter three and four,the research empolyed different types of method of data collection to analysic the result of the questionnaire .
The finding and research that was conducted clearly stated that awareness abort vendalism of government infrastructure help to limit vendalism in our community.
5.2 Conclusion
Based on the analysis of the study .it is clear that awareness about vandalism of government infrastructure is a piece of information.that is used to educate people about the term that vendalism can bring and stated different ways that both government and community can work together to fight the issue.
We conclude that the campaign is the right thing to do, though the result might not be 100 but it will still go a long way.
It is also revealed that cooperation between government and community can enchance effect of the campaign.
Finally, this research shows that awareness campaign is the right way to fight vendalism of government infrastructure.
5.3 Recommendations
In the light of the foregoing findings and all the fact enumerated earlier ,the following recommendation are hereby put forward.

· The government should encourage the police to intensity the patrol of everywork and cranny of the city especially at nights. This can be done by assisting them with adequate petrol vehicles and other necessary material.

· The government should also coordinate the relevant state holders in safeguarding the infrastructural facilities in the city .The traditional chiefs of the communities, community vigilante services, the police, the private provides of infrastructural facilities and other relevant urban actors should be brought together for the purpose at  achieving joint efforts of security the city's infrastructures .
· The provision of strict light in both major and minor street village should go a long way in reducing the menace of vandalism in the city .
· The government should intensity efforts at creating job opportunities for the youths.
· There should be the need for the community to organize effective neighborhood voter otherwise known as vigilante group in those area that are lacking this with a view to properly policy the area and protect the infrastructural facilities in the communities.
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QUESTIONNAIRE
Department of Mass Communication                                                                                                      
Institute of Information and Communication Technology Kwara State Polytechnic, Ilorin.
May 2025.

Dear respondent,
This questionnaire is designed to raise relevant information on the "Appraisal of the Impact of Social Media on the Creation of Awareness about Vandalism of Government Infrastructure".
Your response is needed.
Kindly complete the
attached questionnaire as objectively as possible, be assure that
Information supplied will be treated with most confidentiality.
Instruction: please tick (v) the answer you consider appropriate. The questionnaire is in three parts, Section A, B, and C.
SECTION A:
1. Age of respondent?
A. 16 - 25years ( ) • B. 26 - 35years ( ) C. 36 - 45years ( ) D. 46 Above ( )
2. Sex of respondent?	A. Male (  )	B. Female ( )
3. Religion of respondent? A. Islam ( ) B. Christianity ( )
4. Marital status? A. Single ( ) B. Married ( ) C. Divorce. (  )
5. Occupation of respondent? A. Civil servant ( ) B. Student (  ) C. Trade ( ) D. Others ( )


SECTION B:
Keys: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD)
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	6
	Social media can be used to create different forms of awareness.
	
	
	
	
	

	7
	Awareness about government infrastructure allows people to realize the outcome of vandalism.

	
	
	
	
	

	8
	Vandalism of government-owned property is a big concern to the government.

	
	
	
	
	

	9
	Several effort to stop the illicit acts have always failed.
	
	
	
	
	

	10
	There is little awareness about vandalism of government owned property.
	
	
	
	
	

	11
	Government should employ social media to create awareness about the need to protect government owned property.

	
	
	
	
	

	12
	Through social media, citizen would have more awareness about how to protect government owned property

	
	
	
	
	

	13
	Effect of the social medial platform brings peace and security to the people of the community.
	
	
	
	
	





SECTION C:
14. Do you have any social media handles? A. YES ( )  B. NO ( )
15. Which of the social media platform do you make use of mostly? A. Facebook (  ) B. Whatsapp ( )
D. Twitter ( ) E. Others ( )
16. How often do you make use of the social media platform? A. Very often ( ) B. Quiet often ( )
C. Not often () D. Not at all ( )
17. Have you ever come across awareness about vandalism of government infrastructure on social media? A. Very often ( ) B. Quiet often ( ) C. Not often ( ) D. Not at all ( )
18. How often do you come across awareness about vandalism of government infrastructure on social media? A. Very often ( ) B. Quiet often (   ) C. Not often ( ) D. Not at all ( )
19. Base on your experience on social media, which platform do you think campaign awareness about vandalism of government infrastructure more? A. Whatsapp ( ) B. Facebook ( ) C. Instagram (  ) D. Others 
20. For what purpose do you consider the campaign on awareness about vandalism of
government infrastructure?
A. Information dissemination ( ) B. Persuasion ( C. Entertainment ( ) D. Others ( )
21. How do social media often create awareness about vandalism of government infrastructure messages to people? A. Very often ( ) B. Quiet often ( ) C. Not often ( ) D. Not at all ( )
22. Which of the social media platform do you think expose vandalism of government  infrastructure?
A. Whatsapp ( )B. Facebook ( ) C. Instagram D. Others ( )
23. How often do people consider vandalism of government infrastructure harmful?
A. Very often ( ) B. Quiet often ( ) C. Not often ( ) D. Not at all ( )
24. How often does government create awareness on vandalism? A. Very often ( ) B. Quiet often ( )
C. Not often ( ) D. Not at all ( )
25. Which social media platform is mostly used by government to create awareness of vandalism?
A. Whatsapp ( ) B. Facebook ( ) C. Instagram D. Others ( )
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