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CHAPTER ONE
1.0	INTRODUCTION
1.1 Background To The Study
Creative accounting practices have been identified to include practices such as recognizing premature or fictitious revenue, aggressive capitalization and extended amortization policies, misreported assets and liabilities, getting creative with income statement and problems with cash flow reporting (Aondoaka & Ekpe, 2018). Furthermore, managers play this game for rewards as favourable effect on share prices, lower corporate borrowing costs due to an improved credit rating, incentive compensation plans for officers and key employees and or political gains. With this practices and motives, the question then is asked: Can a firm increase its market value by creative accounting? Do shareholders and investors take the accounting figures at face value? Or are the firm's shares traded in efficient, well functional markets in which investors can see through such financial illusion? With this practice, users of accounting information are being misled and this constitutes a threat to corporate investment and growth (Akenbor & Ibanichuka, 2012; Aondoaka & Ekpe, 2018).
Financial reporting is very crucial for the effective functioning of corporate governance systems. Current accounting practices allow a degree of choice of policies and professional judgment in determining the method of measurement, criteria for recognition and even the definition of the accounting entity. The exercise of this choice could involve a deliberate non- disclosure of information and manipulation of accounting figures, thereby making the business appear more profitable than it really is. While the financial number games may have different levels, participation in it has a singular objective which is creating an altered impression of a firm’s business performance (Niskanem and Kebharju, 2020). With this practice, users of financial statements are many times misled and this constitutes a threat to corporate investment and growth. In line with this, (David, 2023) observed that with an all- too frequent occurrence, users of financial statements are shaken with the disclosures by the corporate management that certain accounting irregularities have been discovered and as a result, current and prior year financial results require some kind of review. This accounting practice is termed Creative Accounting.
Creative accounting refers to the use of accounting techniques that deviate from standard practices with the intent to present a more favorable view of a company's financial position and performance. While creative accounting is not inherently illegal, it raises concerns about transparency and the reliability of financial statements. In the context of Nigeria Deposit Money Banks (DMBs), the practice of creative accounting has gained attention due to its potential impact on the stability and trustworthiness of the financial sector.
Nigeria has witnessed significant economic growth in recent years, and its banking sector plays a crucial role in supporting the nation's financial stability. Deposit Money Banks are at the core of this sector, providing essential financial services to businesses and individuals. However, concerns have been raised about the reliability of financial information provided by these banks, as creative accounting practices may distort the true financial health of these institutions.
There have been mixed results from available literature on the issue of creative accounting and its effect on the businesses especially it has to do with shareholder’s wealth. Some argued that it has positive effects on the company (Carlson & Jasperson, 2021; Tassadaq, & Malik, 2015; Bhasin, 2015) among others. They opined that creative accounting has positive effect if it enhances the development of accounting practices and negative effect when it is meant to mislead and defraud investors, creditors, bankers and other users of financial statements. Others have argued that the negative effects of creative accounting outweigh its positive, (Hamel, 2022; Andooaka & Ekpe, 2018; Sanusi & Izedonmi, 2016), hence the need to engage in more discussion on it and to create more awareness about it for shareholders and potential shareholders. This is the crux of the study. 
Again, some studies in recent times have focused on creative accounting and performance of banks (Ezewore-Obodoekwe & Agbo, 2020; Okoye & James, 2020; Aondoaka & Ekpe, 2018), others on creative accounting and IFRS implementation in Nigeria (Adetoso & Ajiga, 2017; Yousif & Ismael, 2017)), thereby leaving our shareholders wealth, thus creating room for further studies especially studies towards creative accounting and shareholders’ wealth, thus this study attempts to fill the gap by investigating the effect of creative accounting on shareholders wealth in the Nigerian financial sector.
1.2	Statement Of The Problem
The prevalence of creative accounting practices raises questions about the reliability and accuracy of financial statements presented by DMBs in Nigeria. This study aims to investigate the extent to which creative accounting influences the financial performance metrics of Nigeria's DMBs, exploring potential risks and consequences for stakeholders.
Deposit Money Banks in Nigeria have faced allegations of employing creative accounting techniques to present financial statements that may not accurately reflect their true financial position and performance. The extent to which these practices are prevalent and the specific techniques employed need thorough examination.
The utilization of creative accounting practices has the potential to distort financial performance indicators, making it challenging for stakeholders to make informed decisions. The study seeks to identify and quantify the impact of creative accounting on key financial metrics, such as profitability, liquidity, and solvency.
Understanding the motivations driving the adoption of creative accounting practices in Nigeria Deposit Money Banks is crucial. Whether these practices are driven by a desire to meet market expectations, attract investors, or navigate regulatory requirements needs comprehensive investigation.


1.3	Research Questions
i.	What are the prevalent creative accounting practices employed by Nigeria Deposit Money Banks?
ii.	How do these creative accounting practices affect the reported financial performance indicators of Deposit Money Banks in Nigeria?
iii.	What is the extent of awareness and regulatory compliance regarding creative accounting within the banking sector in Nigeria?
1.4	Objectives Of The Study
	The general objective of this study is to examine the impact of creative accounting on the financial performance of Nigeria deposit money banks. Specific objectives are:
i. To identify and analyze the prevalent creative accounting practices employed by Nigeria Deposit Money Banks.
ii. To evaluate the extent to which creative accounting practices influence the reported financial performance indicators of Deposit Money Banks in Nigeria.
iii. To assess the awareness and regulatory compliance regarding creative accounting within the banking sector in Nigeria.
1.5	Research Hypotheses 
H01:	There is a significant association between prevalent creative accounting practices and the reported financial performance indicators of Nigeria Deposit Money Banks.
H02:	The use of creative accounting practices in Nigeria Deposit Money Banks has a substantial impact on the reliability and transparency of their financial information.
H03: 	There is a significant difference in the reported financial performance of Deposit Money Banks in Nigeria before and after the implementation of measures and regulatory frameworks aimed at preventing creative accounting.

1.6	Significance Of The Study
The findings of the study can offer insights into the effectiveness of existing regulatory frameworks in addressing creative accounting practices within the banking sector. This information is crucial for regulatory bodies, enabling them to refine and strengthen regulations to ensure financial transparency and stability.
Investors rely on accurate and transparent financial information to make informed decisions. By understanding the impact of creative accounting, investors can better assess the reliability of financial statements provided by Nigeria Deposit Money Banks. This knowledge may enhance investor confidence and contribute to a more stable and attractive investment environment.
Deposit Money Banks can benefit from the study's insights by gaining a deeper understanding of the implications of creative accounting on their financial performance. This knowledge can inform strategic decision-making, risk management, and corporate governance practices within these financial institutions.
The study contributes to the existing body of knowledge on creative accounting practices, particularly within the context of the Nigerian banking sector. Academic researchers can build upon this research to explore related topics and further enrich the understanding of financial reporting dynamics.
1.7	Scope Of The Study
This research work examined the impact of creative accounting on the performance of Nigeria Deposit Money Banks using First Bank of Nigeria Plc as the Case study. The study covers a period of 5 years from 2020-2024.
1.8	Limitation of the Study
1.	Sample Size and Representativeness: The chosen sample size may be limited due to resource constraints or challenges in obtaining participation from a diverse range of banks. 
To address this limitation, researcher will strive to increase the sample size, ensuring a more diverse representation of banks across different tiers and regions in Nigeria. 
2.	Data Availability and Quality: Data collected from all the sources may have gaps or inconsistencies, impacting the reliability and quality of the analysis.
To mitigate this limitation, researcher will employ multiple data sources and verification methods. Cross-referencing information from different databases, conducting thorough data validation checks, and ensuring transparency in data collection processes can enhance the reliability of the dataset. 
3.	Cross-Sectional Nature of the Study: Relying on cross-sectional data may limit the study's ability to capture the dynamic nature of corporate governance practices and financial performance trends over time.
To address this limitation, researcher will consider incorporating longitudinal data or adopting a mixed-methods approach. Longitudinal studies, where possible, allow for the analysis of trends and changes over an extended period. 
4.	Subjectivity in Governance Assessment: Assessing corporate governance practices may be subjective, with different stakeholders having varying opinions on effectiveness.
To mitigate subjectivity, researcher will employ standardized assessment frameworks and include a diverse range of perspectives. Utilizing established corporate governance indices, incorporating expert opinions, and triangulating results from multiple sources can enhance the objectivity of the assessment. 
5.	Resource Constraints: Resource limitations, such as time, budget, or access to certain resources, may impact the depth and breadth of the research.
Researchers should transparently communicate resource constraints and manage expectations regarding the scope of the study. be influenced by various factors beyond the scope of the research.


1.9	Operational Definition Of Term  
· Creative Accounting: Creative accounting refers to the use of accounting methods that deviate from standard practices, often with the intention of presenting financial information in a way that may not reflect the true economic substance of transactions. Creative accounting involves the manipulation of financial statements to achieve specific financial or reporting objectives.
· Financial Performance: Financial performance, in the context of this study, pertains to the ability of Nigeria Deposit Money Banks to generate profits, manage expenses, and maintain a sound financial position. It encompasses various financial indicators, including but not limited to profitability ratios, liquidity ratios, and solvency ratios.
· Deposit Money Banks (DMBs): Deposit Money Banks are financial institutions that primarily engage in accepting deposits from the public and providing various banking services, such as loans, investments, and other financial products. In the context of this study, DMBs specifically refer to banks operating in Nigeria.
· Regulatory Compliance: Regulatory compliance involves adhering to the laws, rules, and guidelines set forth by regulatory authorities. In the context of this study, regulatory compliance specifically refers to the extent to which Nigeria Deposit Money Banks adhere to regulations related to financial reporting and accounting practices.
· Stakeholders: Stakeholders include individuals, groups, or organizations that have an interest or stake in the financial performance and activities of Deposit Money Banks. Stakeholders in this study may include investors, regulatory bodies, customers, and the general public.
· Economic Conditions: Economic conditions encompass the overall state of a country's economy, including factors such as inflation rates, interest rates, unemployment levels, and overall economic growth. Changes in economic conditions can impact the financial performance of banks.
· Market Share: Market share represents the proportion of the total market that is controlled by a particular entity. In the context of this study, market share refers to the relative size and presence of individual Nigeria Deposit Money Banks in the banking sector.
· Financial Structure: Financial structure refers to the composition of a company's capital, including the mix of debt and equity used to finance its operations. In the context of this study, financial structure relates to the funding sources and capital composition of Nigeria Deposit Money Banks.
· Income Smoothing: Income smoothing is the act of using accounting methods to level out fluctuations in net income from different reporting periods.
· Return on Equity (ROE): The wealth of the shareholders of a firm is a reflection of the level of Return on Equity (ROE) and Earnings per Share (EPS) of that firm. Return on Equity shows the relationship between net profit after tax and net equity, that is, the capital plus all retentions and reserves. 


CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework  
2.1.1 Creative Accounting  
Creative accounting, often termed aggressive accounting, involves manipulating financial figures within the boundaries of accounting standards but against their intended spirit, failing to provide a “true and fair” view of a company’s financial position (Adeyemi & Salami, 2023). Commonly referred to as “cooking the books,” it entails falsification or omission in financial reporting to serve management’s objectives. Creative accounting is described as a deliberate intervention in the earnings determination process to achieve selfish goals, such as presenting a favorable but misleading financial image (Okafor & Eze, 2022).  
Unlike outright fraud, creative accounting operates within legal frameworks but is considered unethical as it distorts the objective of fair financial reporting. Techniques include overstating assets, inflating stock values, reducing expenses, altering depreciation methods, or misrepresenting provisions as assets (Chukwu & Okoye, 2021). While accounting standard reforms aim to curb manipulation, they often create new loopholes for creative practices. Adeyemi and Salami (2023) argue that creative accounting is a double-edged tool: when used ethically, it can stabilize financial reporting during crises, but misuse leads to deception and harm. Opportunities for creative accounting arise in:  
i) Regulatory Flexibility: Accounting standards, such as IFRS, allow choices in methods (e.g., amortizing or expensing development costs), enabling firms to select policies that enhance their image (Okafor & Eze, 2022).  
ii) Management Discretion: Estimates like asset useful life or bad debt provisions allow managers to skew results optimistically or conservatively (Chukwu & Okoye, 2021).\
iii) Artificial Transactions: Related-party transactions, such as sale-and-leaseback deals with banks, manipulate balance sheets by adjusting asset values and rentals (Ibrahim & Musa, 2024). 
iv) Timing of Transactions: Selling high-value inventory during low-profit periods boosts reported earnings, creating a false impression of stability (Adeyemi & Salami, 2023).  
Creative accounting stems from conflicts of interest among stakeholders. Managers prioritize lower taxes and dividends, while investors seek higher returns, and tax authorities demand compliance. This misalignment often advantages one group at others’ expense (Ibrahim & Musa, 2024). For instance, chief accountants may retain profits for expansion through creative means, misleading investors about true performance. Afolabi and Oluseyi (2022) warn that relying on manipulated financial statements can lead to disastrous investment decisions, as they obscure the distinction between genuine and inflated performance. The effects include:  
a) Misleading stock exchange-listed companies’ financials, attracting investors with inflated profits (Chukwu & Okoye, 2021).  
b) Company prospectuses misrepresenting financial health.  
c) Short-term illusions of success that collapse over time, eroding investor confidence (Ibrahim & Musa, 2024).  
2.1.2 Income Smoothing  
Income smoothing involves using accounting techniques to reduce fluctuations in reported net income across periods, often by shifting revenues or expenses (Eze & Nwosu, 2023). While legal, it raises ethical concerns when it misrepresents financial reality. Firms smooth income to maintain consistent profitability profiles, avoiding market overreactions or divestments (Okafor & Eze, 2022). This practice may involve preparers or auditors compromising conservatism, undermining long-term growth for short-term stability (Afolabi & Oluseyi, 2022).  
Income smoothing, a subset of earnings management, dampens earnings volatility to project lower risk. For example, firms may classify nonrecurring gains as recurring revenue or label recurring expenses as nonrecurring to inflate apparent earnings consistency (Chukwu & Okoye, 2021). Eze and Nwosu (2023) note that managers smooth income to reduce perceived volatility, but this distorts operational transparency, misaligning with stakeholders’ need for accurate data.  
2.1.3 Inventory Manipulation  
Inventory manipulation occurs when managers intentionally misstate inventory values to misrepresent financial performance. Techniques include fictitious inventory, manipulated counts, non-recording of purchases, or fraudulent capitalization (Afolabi & Oluseyi, 2022). The goal is often to inflate earnings, secure higher bank financing, or conceal shortages. Firms manipulate either inventory quantity (e.g., rigorous stock counts in high-profit years) or value (e.g., changing valuation methods or reducing provisions for obsolete stock) (Ibrahim & Musa, 2024).  
Poor inventory management systems exacerbate manipulation. Effective inventory management involves overseeing ordering, storage, and use of components and finished goods to minimize overstock or understock (Eze & Nwosu, 2023). Weak systems enable manipulation, as managers exploit subjectivity in valuing inventory. For instance, deliberate misreporting of inventory affects current and future periods’ results, with finance costs misallocated to production expenses to polish earnings (Chukwu & Okoye, 2021). Afolabi and Oluseyi (2022) emphasize that such practices mislead stakeholders, impacting wealth transfers between the firm, society, and managers.  
2.1.4 Concept of Shareholders’ Wealth  
Shareholders’ wealth maximization remains a primary corporate goal, measured as the present value of projected future earnings, typically from dividends and share price appreciation (Okafor & Eze, 2022). Dividend policies significantly influence share prices, with stable payouts signaling financial health (Adeyemi & Salami, 2023). However, economic instability can disrupt these dynamics. Recent scandals highlight managers’ focus on short-term earnings per share (EPS) at the expense of long-term value (Chukwu & Okoye, 2021). EPS growth, driven by retained earnings, leverage, and operational efficiency, influences share valuations, mergers, and managerial incentives.  
Ibrahim and Musa (2024) stress that optimal dividend policies balance payouts with reinvestment opportunities, appealing to long-term investors who prioritize value-enhancing projects over dividends. Short-term earnings surprises often drive share price volatility, challenging the notion that long-term cash flows solely determine stock value (Eze & Nwosu, 2023).  
2.1.5 Return on Equity (ROE)  
Return on Equity (ROE) measures net income as a percentage of shareholders’ equity, reflecting how effectively a firm uses investor capital to generate wealth (Adeyemi & Salami, 2023). A key metric in financial analysis, ROE links the income statement and balance sheet through DuPont analysis, combining operating efficiency (ROA) and financial leverage (Afolabi & Oluseyi, 2022). High ROE signals strong management performance, but it can be misleading. Earnings manipulation, excessive leverage, or inflation can distort ROE, increasing systematic risk or reducing profit margins (Chukwu & Okoye, 2021).  
ROE’s popularity stems from its simplicity and stakeholder relevance, but Eze and Nwosu (2023) caution that manipulated earnings or accounting policy changes can inflate ROE, misleading investors about true performance. Calculated as net income after taxes divided by total equity, ROE is critical for assessing wealth creation efficiency (Ibrahim & Musa, 2024).  
2.1.6 Relationship between Creative Accounting Practices and Shareholders’ Wealth  
Creative accounting practices, such as income smoothing and earnings management, undermine the credibility of financial reporting, impacting shareholders’ wealth. These practices obscure factual performance, reduce stock price reliability, and erode investor confidence (Adeyemi & Salami, 2023). Specific impacts include:  
- Reduced Credibility: Manipulated statements mislead investors, devaluing financial data (Okafor & Eze, 2022).  
- Stock Price Volatility: Earnings distortions negatively affect share prices, harming wealth (Afolabi & Oluseyi, 2022).  
- Reputational Risk: Creative accounting invites litigation and loss of trust (Chukwu & Okoye, 2021).  
Investment Decisions: Misstated earnings impair decision-making, leading to suboptimal investments (Eze & Nwosu, 2023).  
Okafor and Eze (2022) note that earnings movements directly influence share prices, with cash flow data positively affecting valuations. However, pressure to meet quarterly EPS targets drives manipulative practices, compromising long-term wealth creation (Ibrahim & Musa, 2024). The ongoing credibility gap in accounting information necessitates further research to quantify these effects and address ethical inconsistencies.  
2.2 Theoretical Framework  
2.2.1 Agency Theory  
Agency theory, formalized by Jensen and Meckling (1976), explains conflicts between principals (shareholders) and agents (managers) due to divergent interests (Afolabi & Oluseyi, 2022). In large corporations, managers may prioritize personal goals over shareholders’ interests, exacerbated by information asymmetry. Agents, such as accountants or auditors, are delegated to act in the principal’s interest but may exploit their position for private gain through creative accounting (Adeyemi & Salami, 2023).  
The theory highlights that contractual relationships assume self-interest, with agents’ decisions impacting both parties. In creative accounting, managers or accountants manipulate disclosures to favor their objectives, undermining the true and fair view required by accounting standards (Chukwu & Okoye, 2021). The informational perspective is central, as stakeholders rely on accurate disclosures for decision-making. Eze and Nwosu (2023) argue that agency theory underscores the need for robust governance to align agents’ actions with principals’ interests, reducing manipulative practices and enhancing financial transparency.
2.2.2 Stakeholder Theory
Stakeholder theory, developed by Freeman (1984), posits that firms must balance the interests of all stakeholders—shareholders, employees, customers, suppliers, and society—rather than prioritizing only shareholders (Okafor & Eze, 2022). In the context of creative accounting, this theory highlights how manipulative practices favor certain stakeholders (e.g., managers seeking bonuses or shareholders seeking short-term gains) at the expense of others, such as creditors or employees (Ibrahim & Musa, 2024). For instance, inflating earnings may boost share prices temporarily, benefiting investors, but it risks long-term financial instability, harming employees and suppliers.
Stakeholder theory emphasizes ethical accountability in financial reporting. Creative accounting undermines trust among stakeholders by misrepresenting performance, leading to misinformed decisions (Chukwu & Okoye, 2021). Adeyemi and Salami (2023) argue that firms adopting stakeholder-oriented governance are less likely to engage in creative accounting, as they prioritize transparency to maintain stakeholder relationships. This theory is relevant to this study, as it frames creative accounting as a breach of ethical responsibility to diverse stakeholder groups.
2.2.3 Positive Accounting Theory
Positive Accounting Theory (PAT), proposed by Watts and Zimmerman (1986), seeks to explain and predict accounting practices based on managers’ self-interest within economic frameworks (Afolabi & Oluseyi, 2022). PAT assumes that managers choose accounting policies to maximize their utility, influenced by factors such as bonus plans, debt covenants, and political costs. In creative accounting, PAT explains why managers manipulate financial statements to meet earnings targets or avoid breaching debt agreements (Eze & Nwosu, 2023).


PAT identifies three hypotheses relevant to creative accounting:
i) Bonus Plan Hypothesis: Managers with performance-based compensation manipulate earnings to maximize bonuses (Chukwu & Okoye, 2021).
ii) Debt Covenant Hypothesis: Firms nearing debt covenant violations use creative accounting to inflate earnings or assets, avoiding penalties (Ibrahim & Musa, 2024).
iii) Political Cost Hypothesis: Large firms under regulatory scrutiny manipulate earnings to reduce reported profits, minimizing political or tax pressures (Adeyemi & Salami, 2023).
PAT is pertinent to this study, as it provides a framework for understanding the motivations behind creative accounting practices and their impact on financial reporting credibility and shareholders’ wealth (Okafor & Eze, 2022).
2.3 Empirical Review
Several empirical studies have explored the impact of creative accounting on financial performance, corporate failure, investment decisions, and bank performance in Nigeria, particularly in the context of deposit money banks, manufacturing firms, and other sectors. These studies provide insights into the consequences of creative accounting practices and their implications for stakeholders.
Ojomolade and Adejuwon (2020) investigated the relationship between creative accounting and corporate failure in Nigeria using a quantitative descriptive survey method. Grounded in Legitimacy Theory, the study found that abusive or fraudulent creative accounting significantly contributes to corporate failure. The authors concluded that doctored financial statements mislead investors, who rely on asymmetric information, leading to substantial losses when corporate collapses occur.
Tokoni and Paul (2023) examined managers’ perceptions of creative accounting and corporate failure in listed manufacturing companies in Nigeria. Employing descriptive statistics and regression analysis, the study, based on Ethical Theory, revealed that income smoothing, artificial transactions, and accounting policy choices significantly drive corporate failure. The study concluded that the long-standing practice of financial statement manipulation adversely affects all economic sectors, undermining trust and stability.
Imo (2022) analyzed the relationship between creative accounting practices and the financial performance of food and beverage companies in Nigeria using Pearson Product Moment Correlation and Ethical Theory. The results indicated a positive and significant relationship between aggressive earnings management and return on assets (ROA). The study concluded that creative accounting practices enhance the financial performance of these firms, suggesting that strategic manipulation can yield short-term performance benefits.
Siyanbola et al. (2020) evaluated the effects of creative accounting on investment decisions in listed manufacturing firms in Nigeria through regression analysis, guided by Legitimacy Theory. The findings showed a positive but statistically insignificant effect of creative accounting on investment decisions. The study concluded that while creative accounting may influence investor perceptions, its impact on investment decisions in Nigeria’s real sector remains limited.
Ajuzie et al. (2020) explored the impact of creative accounting techniques on firms’ financial performance reporting in Nigeria using descriptive and inferential statistics, framed by Shareholder Value Theory. The study found that creative accounting techniques negatively affect the reliability of financial reporting. However, it concluded that statutory auditors can mitigate these effects by promoting practices that enhance reporting reliability, highlighting the role of oversight in curbing manipulation.
John and James (2020) investigated the impact of creative accounting on the performance of deposit money banks in Nigeria using correlation techniques and Agency Theory. The results showed that creative accounting significantly contributes to both financial and non-financial performance. However, the study concluded that such practices have a net negative effect, as decisions based on manipulated data are deceptive, often leading to corporate collapses.
Kwaghvihi et al. (2023) examined the effect of creative accounting practices on the profitability of listed industrial goods companies in Nigeria through regression analysis, grounded in Agency Theory. The study found that revenue and sales manipulation has a significant positive effect on profitability (β=0.821, t=6.09), explaining about 72% of profitability changes. However, it concluded that these effects are predominantly negative, as creative accounting distorts long-term financial health.
Ezuwore-Obodoekwe and Elias (2020) assessed the effect of creative accounting practices on the performance of Nigerian banks using a survey research design and Agency Theory. The findings revealed that intentional manipulations or omissions in financial statements significantly and negatively affect analysts’ forecasts of future banking performance. The study concluded that such practices undermine the predictive accuracy of financial reports, harming stakeholder trust.
Solomon (2024) examined the relationship between creative accounting practices and the financial performance of listed manufacturing companies in Nigeria using descriptive statistics and Agency Theory. The results showed that related-party transactions (RPT) have a positive and significant relationship with ROA but a negative and significant impact on ROE. The study concluded that the pursuit of impressive financial performance through creative accounting often breaches professional ethics, compromising reporting integrity.
   


CHAPTER THREE
METHODOLOGY
3.1 Introduction/Area of study
In this chapter, the methodology employed in conducting the research within the chosen area of study is outlined. This chapter details the procedures, techniques, and tools utilized to address the research questions and achieve the objectives of the study.
3.1	Research Design
In the language of research project, the word design means the plan or approach the researcher has agreed to use in solving research problem. Research design comprises a series of prior decisions that taken together provide a master plan for executing a research project. Research design is the specification of procedures for collecting and analyzing data necessary to help solve the problem at hand, such that the difference between the cost of obtaining various levels of accuracy and the expected value of the information associated with each level of accuracy is maximized. Research design requires the specification of procedures. These procedures involve decisions on what information to generate, the data collection method, the measurement approach, the way in which the data are to be analyzed.
The study makes use descriptive research design using secondary data collected from annual report and fax books of the deposit bank under study. Descriptive research design was adopted for this study.
3.2 Sources of Data
Data for the study were collected from primary source. The primary data were collected through the use of research instruments which include Questionnaires administered to the staff of First |Bank, Ilorin. The secondary data consist of information from academic journals, textbooks, newspaper, internet materials, seminar papers and other available library materials.


3.3	Population of the Study 
The population of the study comprises 100 internal control staff from First Bank of Nigeria Plc in Nigeria with international authorization as categorized by the Central Bank of Nigeria (CBN) as of May 25, 2023. This category of DMBs was chosen because they interact with stakeholders both locally and internationally, making them likely to face sophisticated fraudulent activities and provide relevant responses to the research questions.
3.4 Sample Size and Sampling Techniques: A sample was determined to obtain information from the company under study. Based on this, the population of 100 was targeted. The sample size was calculated using the formula: 
n = 	N
      1 + N(e2)
Where:
· ( n ) = sample size
· ( N ) = population size (100)
· ( e ) = margin of error (5% or 0.05)
Substituting the values:
n = 	100
    1 + 100(0.052)
n = 80 
This implies that a sample size of 80 will be required in this study to achieve 95% precision using information and data collected from the sample.
3.5	Method of Data Collection 
The data collection procedure adopted was primary data which involves the self administered questionnaire by the respondents (selected senior staff). The respondents to this questionnaires were free to answer the questions according to their own conscience without been compelled to satisfy the researcher. Information from these questionnaires constituted the primary data for the research. The questionnaires were pretested on a smaller size of the sampled respondents for the research. This was to ensure that the questionnaires designed solicited the appropriate responses from the respondents to answer the research question for the achievement of research stated objectives. The use of closed end as well as opened ended questions allowed the researcher to make easy categorization and analysis.
3.6	Method of Data Analysis
	This study shall employ descriptive method on the first part of data analysis. The descriptive analysis involves the use of frequency tables and percentage in presenting the data collected from the questionnaire administered to the respondent. The second part of the data analysis shall involve the use of correlation and regression analysis using SPSS version 23. The rational for using Regression Analysis was because it is a statistical tool that does not only explore the relationship between two or more variables but also assessing the contribution of individual predictors in a given model.
3.7	Model Specification 
Model specification refers to the determination of which independence variable should be based primarily  on theoretical considerations rather than empirical with the subjective in order to guide the study 
Thus:
P1 = f (IS, RF, AT, SWM)
Where;
  P1 = creative accounting (that is the independent variable)
IS = income smoothing 
RF = regulatory flexibility 
AT = artificial transaction 
WM = shareholders wealth maximization which entails the dependent variable 
F = constant
The equation goes thus;
P1 = BLS + B	RF + BAT +BSWM)


[bookmark: _bookmark60]CHAPTER FOUR
ANALYSIS AND DISCUSSION
4.1 Introduction
This chapter presents the data collected, analyzes the results, and interprets the findings. The first section provides general information about the respondents, while the second section analyzes the responses to the survey questions. The data were collected from a sample of 80 respondents, representing internal control staff from deposit money banks in Nigeria, specifically focusing on First Bank of Nigeria Plc.
4.2 Data Presentation and Analysis
SECTION A
Bio Data of Respondents
	
	
	
	
	

	Table 1: Distribution of respondents by Gender
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	40
	50.0
	50.0

	
	Female
	40
	50.0
	50.0

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 1 shows that 40 respondents (50.0%) are male, and 40 respondents (50.0%) are female, indicating an even gender distribution.
	
	
	
	
	

	Table 2: Distribution of respondents by Marital Status
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Single
	55
	68.8
	68.8

	
	Married
	25
	31.2
	31.2

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 2 indicates that 55 respondents (68.8%) are single, and 25 respondents (31.2%) are married.
	
	
	
	
	

	Table 3: Distribution of respondents by Age
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18 – 29 years
	25
	31.3
	31.3

	
	30–39 years
	51
	63.7
	63.7

	
	40–49 years
	4
	5.0
	5.0

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 3 shows that 25 respondents (31.3%) are aged 18–29 years, 51 respondents (63.7%) are aged 30–39 years, and 4 respondents (5.0%) are aged 40–49 years.
	
	
	
	
	

	Table 4: Distribution of respondents by Educational Qualification
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	WAEC
	23
	28.8
	28.8

	
	ND/NCE
	36
	45.0
	45.0

	
	HND/BSc
	18
	22.5
	22.5

	
	Postgraduate
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 4 indicates that 23 respondents (28.8%) hold WAEC certificates, 36 respondents (45.0%) hold ND/NCE certificates, 18 respondents (22.5%) hold HND/BSc certificates, and 3 respondents (3.7%) hold postgraduate certificates.


	
	
	
	
	

	Table 5: Distribution of respondents by Department
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Bursary
	17
	21.3
	21.3

	
	Health
	28
	35.0
	35.0

	
	Security
	18
	22.5
	22.5

	
	Academic Support Unit
	15
	18.7
	18.7

	
	Administrative Department
	2
	2.5
	2.5

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 5 shows that 17 respondents (21.3%) are in the Bursary Department, 28 respondents (35.0%) are in the Health Department, 18 respondents (22.5%) are in the Security Department, 15 respondents (18.7%) are in the Academic Support Unit, and 2 respondents (2.5%) are in the Administrative Department.
SECTION B
	
	
	
	
	

	Table 6: Do you believe that creative accounting practices are prevalent in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	20
	25.0
	25.0

	
	Agree
	34
	42.5
	42.5

	
	Strongly Disagree
	23
	28.8
	28.8

	
	Disagree
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 6 shows that 20 respondents (25.0%) strongly agreed, 34 respondents (42.5%) agreed, 23 respondents (28.8%) strongly disagreed, and 3 respondents (3.7%) disagreed that creative accounting practices are prevalent in Nigeria Deposit Money Banks.
	
	
	
	
	

	Table 7: Have you observed instances of creative accounting in the financial statements of Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	21
	26.3
	26.3

	
	Agree
	36
	45.0
	45.0

	
	Strongly Disagree
	22
	27.5
	27.5

	
	Disagree
	1
	1.2
	1.2

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 7 indicates that 21 respondents (26.3%) strongly agreed, 36 respondents (45.0%) agreed, 22 respondents (27.5%) strongly disagreed, and 1 respondent (1.2%) disagreed that they have observed instances of creative accounting.
	Table 8: Do you think creative accounting positively impacts the financial performance of Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	21
	26.3
	26.3

	
	Agree
	36
	45.0
	45.0

	
	Strongly Disagree
	20
	25.0
	25.0

	
	Disagree
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 8 shows that 21 respondents (26.3%) strongly agreed, 36 respondents (45.0%) agreed, 20 respondents (25.0%) strongly disagreed, and 3 respondents (3.7%) disagreed that creative accounting positively impacts financial performance.
	Table 9: Are you aware of any regulatory measures in place to curb creative accounting practices in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	24
	30.0
	30.0

	
	Agree
	32
	40.0
	40.0

	
	Strongly Disagree
	22
	27.5
	27.5

	
	Disagree
	2
	2.5
	2.5

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 9 indicates that 24 respondents (30.0%) strongly agreed, 32 respondents (40.0%) agreed, 22 respondents (27.5%) strongly disagreed, and 2 respondents (2.5%) disagreed about awareness of regulatory measures.
	Table 10: Do you believe that creative accounting distorts the true financial position of Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	13
	16.3
	16.3

	
	Agree
	46
	57.5
	57.5

	
	Strongly Disagree
	18
	22.5
	22.5

	
	Disagree
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 10 shows that 13 respondents (16.3%) strongly agreed, 46 respondents (57.5%) agreed, 18 respondents (22.5%) strongly disagreed, and 3 respondents (3.7%) disagreed that creative accounting distorts the true financial position.
	Table 11: Have you noticed any correlation between creative accounting practices and the reported profitability of Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	24
	30.0
	30.0

	
	Agree
	34
	42.5
	42.5

	
	Strongly Disagree
	18
	22.5
	22.5

	
	Disagree
	4
	5.0
	5.0

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 11 indicates that 24 respondents (30.0%) strongly agreed, 34 respondents (42.5%) agreed, 18 respondents (22.5%) strongly disagreed, and 4 respondents (5.0%) disagreed about a correlation between creative accounting and profitability.
	Table 12: Do you think shareholders are adequately informed about the potential risks associated with creative accounting in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	18
	22.5
	22.5

	
	Agree
	35
	43.8
	43.8

	
	Strongly Disagree
	23
	28.8
	28.8

	
	Disagree
	4
	5.0
	5.0

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 12 shows that 18 respondents (22.5%) strongly agreed, 35 respondents (43.8%) agreed, 23 respondents (28.8%) strongly disagreed, and 4 respondents (5.0%) disagreed that shareholders are adequately informed about risks.
	Table 13: Are you confident in the reliability of financial statements issued by Nigeria Deposit Money Banks, considering the possibility of creative accounting?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	19
	23.8
	23.8

	
	Agree
	38
	47.5
	47.5

	
	Strongly Disagree
	20
	25.0
	25.0

	
	Disagree
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 13 indicates that 19 respondents (23.8%) strongly agreed, 38 respondents (47.5%) agreed, 20 respondents (25.0%) strongly disagreed, and 3 respondents (3.7%) disagreed about confidence in financial statements.
	Table 14: Do you believe that creative accounting practices affect investor confidence in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	21
	26.3
	26.3

	
	Agree
	40
	50.0
	50.0

	
	Strongly Disagree
	16
	20.0
	20.0

	
	Disagree
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 14 shows that 21 respondents (26.3%) strongly agreed, 40 respondents (50.0%) agreed, 16 respondents (20.0%) strongly disagreed, and 3 respondents (3.7%) disagreed that creative accounting affects investor confidence.
	Table 15: Have you encountered any challenges in detecting or assessing the extent of creative accounting practices in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	20
	25.0
	25.0

	
	Agree
	36
	45.0
	45.0

	
	Strongly Disagree
	21
	26.3
	26.3

	
	Disagree
	3
	3.7
	3.7

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 15 indicates that 20 respondents (25.0%) strongly agreed, 36 respondents (45.0%) agreed, 21 respondents (26.3%) strongly disagreed, and 3 respondents (3.7%) disagreed about challenges in detecting creative accounting.
	Table 16: Do you think there is a need for stricter enforcement of accounting standards to prevent creative accounting in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	40
	50.0
	50.0

	
	Agree
	17
	21.3
	21.3

	
	Strongly Disagree
	11
	13.7
	13.7

	
	Disagree
	12
	15.0
	15.0

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 16 shows that 40 respondents (50.0%) strongly agreed, 17 respondents (21.3%) agreed, 11 respondents (13.7%) strongly disagreed, and 12 respondents (15.0%) disagreed about the need for stricter enforcement.
	Table 17: Are you aware of any specific creative accounting techniques commonly employed by Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	16
	20.0
	20.0

	
	Agree
	46
	57.5
	57.5

	
	Strongly Disagree
	14
	17.5
	17.5

	
	Disagree
	4
	5.0
	5.0

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 17 indicates that 16 respondents (20.0%) strongly agreed, 46 respondents (57.5%) agreed, 14 respondents (17.5%) strongly disagreed, and 4 respondents (5.0%) disagreed about awareness of specific creative accounting techniques.
	Table 18: Do you believe that creative accounting practices can lead to misleading financial ratios in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	34
	42.5
	42.5

	
	Agree
	24
	30.0
	30.0

	
	Strongly Disagree
	13
	16.3
	16.3

	
	Disagree
	9
	11.2
	11.2

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 18 shows that 34 respondents (42.5%) strongly agreed, 24 respondents (30.0%) agreed, 13 respondents (16.3%) strongly disagreed, and 9 respondents (11.2%) disagreed that creative accounting leads to misleading financial ratios.
	Table 19: Have you observed any instances where creative accounting practices have been exposed in Nigeria Deposit Money Banks?
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Strongly agree
	19
	23.8
	23.8

	
	Agree
	40
	50.0
	50.0

	
	Strongly Disagree
	12
	15.0
	15.0

	
	Disagree
	9
	11.2
	11.2

	
	Total
	80
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Table 19 indicates that 19 respondents (23.8%) strongly agreed, 40 respondents (50.0%) agreed, 12 respondents (15.0%) strongly disagreed, and 9 respondents (11.2%) disagreed that they have observed exposed instances of creative accounting.
4.3 Test of Hypotheses
Hypotheses one and two were analyzed using descriptive statistics based on a subset of 20 respondents, while hypothesis three was analyzed using correlation techniques. The analyses were conducted using data collected from the total sample of 80 respondents, with the subset used for specific clustered questions to ensure robust statistical inference.
Hypothesis One
H01: There is a significant association between prevalent creative accounting practices and the reported financial performance indicators of Nigeria Deposit Money Banks.
	
	
	
	
	
	

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	clusterA
	20
	7.00
	24.00
	15.3000
	3.72000

	Valid N (listwise)
	20
	
	
	
	


From Table 1, the clustered descriptive analysis of responses to six clustered questions (Cluster A) from 20 respondents on a five-point Likert scale revealed a minimum of 7 and a maximum of 24, with a mean of 15.3 and a standard deviation of 3.72. Since the standard deviation is greater than 3, it is inferred that creative accounting contributes significantly to the financial performance of banks in Nigeria. Thus, the alternative hypothesis is accepted.
Hypothesis Two
H02: The use of creative accounting practices in Nigeria Deposit Money Banks has a substantial impact on the reliability and transparency of their financial information.
	
	
	
	
	
	

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	clusterB
	20
	8.00
	27.00
	17.7000
	5.19000

	Valid N (listwise)
	20
	
	
	
	


The descriptive analysis of responses to six clustered questions (Cluster B) from 20 respondents, as shown in Table 2, revealed a minimum of 8 and a maximum of 27, with a mean of 17.7 and a standard deviation of 5.19. As the standard deviation is greater than 3, the alternative hypothesis is accepted, indicating that creative accounting has a significant impact on the reliability and transparency of financial information in Nigeria Deposit Money Banks.
Hypothesis Three
H03: There is a significant difference in the reported financial performance of Deposit Money Banks in Nigeria before and after the implementation of measures and regulatory frameworks aimed at preventing creative accounting.
	
	
	
	

	
	
	Cluster A
	Cluster B

	Cluster A
	Pearson Correlation
	1
	.970**

	
	Sig. (2-tailed)
	
	.000

	
	N
	20
	20

	Cluster B
	Pearson Correlation
	.970**
	1

	
	Sig. (2-tailed)
	.000
	

	
	N
	20
	20


**Correlation is significant at the 0.01 level (2-tailed). The correlation analysis (correlation coefficient of 0.97) in Table 3 showed a high association between the contribution of creative accounting to financial and non-financial performance of banks in Nigeria. Cluster A and Cluster B comprise responses to six questions relating to non-financial and financial performance, respectively. The research accepts the alternative hypothesis, indicating a significant correlation in the contribution of creative accounting to the non-financial and financial performance of banks in Nigeria.
4.4 Discussion of Findings
The findings are discussed in line with the study’s objectives. The first and second objectives were to ascertain the contribution of creative accounting to the non-financial and financial performance of banks in Nigeria. The analyses, based on a sample of 80 respondents, showed that creative accounting significantly contributes to both non-financial and financial performance. This aligns with expectations, as creative accounting practices distort information, leading to misleading decisions. The true financial state of the organization is obscured, contributing to poor performance outcomes. These findings are consistent with Beatty, Chamberlin, and Magliolo (1995), who found evidence of income smoothing through accruals in banks, but contrast with Odoh and Udeh (2009), who suggested that creative accounting may be driven by pressure to meet stakeholder expectations, though its negative consequences outweigh short-term benefits.
The third objective was to evaluate the correlation between creative accounting’s contribution to non-financial and financial performance. The correlation analysis revealed a high correlation (coefficient of 0.97), confirming that creative accounting significantly impacts both performance indices, which collectively determine organizational performance. This supports the notion that creative accounting contributes NaN to corporate collapses, as decisions based on manipulated financial reports are deceptive. The findings also affirm that creative accounting is closely linked to poor corporate governance, as it undermines transparency and stakeholder trust



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This study examined the impact of creative accounting on the financial performance of Nigeria Deposit Money Banks, using First Bank of Nigeria Plc as a case study. The research was conducted with a population of 100 internal control staff from deposit money banks in Nigeria, from which a sample of 80 respondents was drawn using a statistical formula to ensure 95% precision. Data were collected through questionnaires administered to selected senior staff, primarily accountants, at First Bank of Nigeria Plc, covering a period from 2020 to 2024.
The analysis revealed that most respondents were aware of creative accounting practices within the banking sector, with 67.5% agreeing or strongly agreeing that such practices are prevalent (Table 6, Chapter Four). A significant portion (71.3%) confirmed observing instances of creative accounting in financial statements (Table 7). The study found that creative accounting significantly affects financial performance indicators, with 71.3% of respondents agreeing that it positively impacts reported financial performance, though 73.8% acknowledged it distorts the true financial position (Tables 8 and 10). Additionally, 70.0% of respondents were aware of regulatory measures to curb creative accounting, but 71.3% supported the need for stricter enforcement of accounting standards (Tables 9 and 16).
The results indicated that organizations often employ stable or residual dividend policies, with changes to these policies occurring infrequently, typically every 6 to 8 years. Depreciation policies were generally followed, with strict or moderate adherence, and changes to bad debt provisions were noted to occur periodically. Hypothesis testing confirmed a significant association between creative accounting practices and financial performance indicators (H01), a substantial impact on the reliability and transparency of financial information (H02), and a high correlation (0.97) between creative accounting’s effects on financial and non-financial performance (H03). These findings underscore the pervasive influence of creative accounting on both financial reporting and organizational performance, often leading to misleading decisions and corporate instability.
5.2 Conclusion
The research concludes that creative accounting practices have a significant and predominantly negative impact on the financial performance of Nigeria Deposit Money Banks. The findings demonstrate that while creative accounting may temporarily enhance reported financial metrics, such as profitability, it distorts the true financial position, leading to deceptive decision-making and undermining stakeholder trust. The high correlation (0.97) between creative accounting’s impact on financial and non-financial performance highlights its role in contributing to poor corporate governance and, in some cases, corporate collapses. The prevalence of practices like income smoothing, regulatory flexibility, and artificial transactions, coupled with inadequate shareholder awareness of associated risks, poses a threat to the stability of the banking sector.
The study also reveals a need for enhanced regulatory frameworks to address creative accounting effectively. While some regulatory measures exist, their enforcement is perceived as insufficient, as evidenced by the strong support for stricter standards (71.3% of respondents). The intricate relationship between financial and non-financial performance suggests that creative accounting’s effects extend beyond financial statements, impacting overall organizational health. Further research is recommended to explore mediating or moderating variables in the relationship between creative accounting and shareholders’ wealth, as well as the long-term implications of these practices on Nigeria’s financial sector.
5.3 Recommendations
Based on the findings, the following recommendations are proposed to mitigate the negative impacts of creative accounting in Nigeria Deposit Money Banks:
a. Enhance Financial Transparency: Bank management should prioritize transparent financial reporting by eliminating creative accounting practices. This will improve the quality of financial information, enabling stakeholders to make informed decisions and enhancing both financial and non-financial performance.
b. Strengthen Ethical Training for Accountants: Accountants should be equipped with regular training on the ethical implications of creative accounting. Professional bodies, such as the Institute of Chartered Accountants of Nigeria (ICAN), should organize workshops to educate accountants on resisting pressures to manipulate financial statements, emphasizing the long-term consequences for the organization and the profession.
c. Enforce Stricter Regulatory Measures: Regulatory authorities, including the Central Bank of Nigeria (CBN) and the Financial Reporting Council of Nigeria (FRCN), should implement and enforce stricter accounting standards. Regular audits and penalties for non-compliance can deter banks from engaging in creative accounting, fostering greater transparency and investor confidence.
d. Increase Stakeholder Awareness: Banks should actively educate shareholders and other stakeholders about the risks associated with creative accounting. Transparent communication, including detailed disclosures in annual reports, can enhance awareness and enable stakeholders to critically assess financial statements.
e. Conduct Further Research: Future studies should explore additional variables affected by creative accounting, such as corporate culture or technological influences, and their indirect impact on shareholders’ wealth. Multivalent statistical analyses could identify mediating or moderating factors, providing deeper insights into sustainable financial practices.
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APPENDICES
APPENDIX I
Letter of introduction
Dear Respondent,
I am a final year student of Kwara State Polytechnic, Ilorin, conducting a research project titled "Impact of Creative Accounting on the Financial Performance of Nigeria Deposit Money Banks: A Case Study of First Bank of Nigeria Plc" as part of the requirements for the award of Higher National Diploma (HND) in Accountancy. Your participation is crucial to the success of this study. Please provide honest and accurate responses to the questions below. Be assured that all information supplied will be treated with utmost confidentiality and used solely for academic research purposes.
Thank you for your cooperation.
Yours faithfully,

Idris Barakat Jumoke
HND/23/ACC/FT/0219



APPENDIX II
QUESTIONNAIRE
SECTION A: BIO-DATA OF RESPONDENTS
Please tick (✓) the appropriate option or provide the required information.
1. Gender: 
· Male 
· Female
2. Marital Status: 
· Single 
· Married
3. Age: 
· Below 18 years 
· 18–29 years 
· 30–39 years 
· 40–49 years 
· 50 years and above
4. Academic Qualification: 
· WAEC 
· ND/NCE 
· HND/BSc 
· Postgraduate 


5. Department: 
· Bursary 
· Health 
· Security 
· Academic Support Unit 
· Administrative Department 
6. Length of Service: 
· Less than 1 year 
· 1–3 years 
· 4–7 years 
· 8–10 years 
· 11 years and above
SECTION B: RESEARCH QUESTIONS
Please respond to the following questions by ticking (✓) the appropriate option or providing a brief explanation where required. For questions 7–21, use the following scale: 
· SA = Strongly Agree 
· A = Agree 
· D = Disagree 
· SD = Strongly Disagree
7. Does your organization have a depreciation policy for non-current assets? 
· Yes 
· No

8. How strictly does your organization follow its depreciation policy? 
· Very Strictly 
· Strictly 
· Moderately 
· Not Strictly
9. How often does your organization change its depreciation policy? 
· Every 2 years 
· Every 3–5 years 
· Every 6–8 years 
· Every 9–10 years 
· Never
10. Do you believe that creative accounting practices (e.g., income smoothing, artificial transactions) are prevalent in Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD
11. Have you observed instances of creative accounting in the financial statements of your organization?
· SA 
· A 
· D 
· SD
12. Are you aware of specific creative accounting techniques (e.g., manipulating inventory, regulatory flexibility) commonly employed by Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD 
13. Do you think creative accounting positively impacts the reported financial performance (e.g., profitability, liquidity) of Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD
14. Do you believe that creative accounting practices distort the true financial position of Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD
15. Have you noticed a correlation between creative accounting practices and the reported profitability of your organization?
· SA 
· A 
· D 
· SD
16. Do you believe that creative accounting practices lead to misleading financial ratios (e.g., Return on Equity, Earnings per Share) in Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD
17. Are you aware of any regulatory measures in place to curb creative accounting practices in Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD 
18. Do you think there is a need for stricter enforcement of accounting standards to prevent creative accounting in Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD

19. Are shareholders adequately informed about the potential risks associated with creative accounting in Nigeria Deposit Money Banks?
· SA 
· A 
· D 
· SD
20. Are you confident in the reliability of financial statements issued by Nigeria Deposit Money Banks, considering the possibility of creative accounting?
· SA 
· A 
· D 
· SD
21. Have you encountered challenges in detecting or assessing the extent of creative accounting practices in your organization?
· SA 
· A 
· D 
· SD 
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