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CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Small scale businesses play a pivotal role in the socio-economic development of both developed and developing countries. They serve as key engines of employment generation, income distribution, innovation, and overall economic resilience. In Nigeria, small scale enterprises constitute a substantial proportion of the private sector and are instrumental in stimulating economic activities at the grassroots level (SMEDAN, 2020).
Despite their importance, one of the most persistent challenges faced by small scale businesses is inadequate access to finance. Credit facilities—defined as loans, overdrafts, and other financial assistance provided by formal and informal financial institutions—are vital to enhancing the capacity of small enterprises to expand operations, acquire assets, manage cash flow, and increase productivity (Beck & Demirguc-Kunt, 2006). However, many small business owners are constrained by collateral requirements, high interest rates, and cumbersome loan procedures, making it difficult for them to benefit from available credit schemes (CBN, 2020).
The role of credit in the growth and sustainability of small scale enterprises cannot be overstated. Access to credit can significantly improve a business's ability to meet market demands, adapt to economic changes, and invest in innovation (Akingunola, 2011). In contrast, the lack of such financial support often results in stagnation, business failure, or inability to compete effectively.
Eleko Business Ventures, a typical example of a small scale business operating in Nigeria, represents the focus of this study. Like many small firms, it faces financial limitations that hinder its growth potential. Understanding the impact of credit facilities on its performance provides insight into how financial inclusion can support small business development across similar settings.
This study, therefore, seeks to examine the impact of credit facilities on small scale businesses using Eleko Business Ventures as a case study. It aims to explore whether access to credit has enhanced business expansion, operational efficiency, and competitiveness, as well as identify the barriers limiting access to these financial services.
In essence, this research contributes to the broader discourse on financial access and entrepreneurial growth in emerging economies, especially in contexts where small enterprises are major drivers of economic development but remain underserved by the formal financial sector (World Bank, 2020).
1.2 Statement of the Research Problem
Despite the pivotal role of small scale businesses in Nigeria's economy, many face significant challenges in accessing credit facilities. These challenges include stringent lending requirements, high interest rates, and limited financial literacy among business owners. As a result, like Business Ventures in Eleko often struggle to secure the necessary funding to expand operations, improve productivity, and remain competitive in the market. This research seeks to investigate the impact of credit facilities on the growth and sustainability of small scale businesses, using Eleko Business Ventures as a case study.
1.3 Research Questions
This study aims to answer the following research questions:
1. What is the impact of credit facilities on the growth and sustainability of small scale businesses like Eleko Business Ventures?
2. What challenges do small scale businesses face in accessing credit facilities?
3. How do credit facilities influence the operational efficiency of small scale businesses?
1.4 Objectives of the Study
The objectives of this study are:
1. To assess the impact of credit facilities on the growth and sustainability of small scale businesses.
2. To identify the challenges faced by small scale businesses in accessing credit facilities.
3. To determine the contribution of credit facilities to the expansion of small scale businesses.
1.5 Research Hypothesis
The following hypotheses will be tested in this study:
· H₀ (Null Hypothesis): Credit facilities do not significantly contribute to the growth and sustainability of small-scale businesses like Eleko Business Ventures.
· H₁ (Alternative Hypothesis): Credit facilities significantly contribute to the growth and sustainability of small scale businesses like Eleko Business Ventures.
1.6 Significance of the Study
This study is significant for several reasons:
· Policy Implications: The findings can inform policymakers on the effectiveness of current credit policies and suggest areas for improvement to enhance access to finance for small scale businesses.
· Financial Institutions: The study provides insights into the challenges faced by small scale businesses in accessing credit, which can help financial institutions tailor their products and services to better meet the needs of these businesses.
· Entrepreneurs: Small business owners can benefit from understanding how credit facilities can impact their operations and growth, enabling them to make informed decisions regarding financing options.
· Academic Contribution: The research adds to the existing literature on small scale business financing in Nigeria, providing a case study that can be referenced in future studies.
1.7 Scope of the Study
This study focuses on small scale businesses in Nigeria, with a particular emphasis on Eleko Business Ventures. The research examines the impact of credit facilities on the business's growth, operational efficiency, and expansion. The study covers a period from 2018 to 2025, providing a comprehensive analysis of the effects of credit access over time.
1.8 Limitation of the Study
The limitations of this study include:
· Geographical Limitation: The findings may not be generalizable to all small scale businesses in Nigeria, as the study focuses on a single case.
· Data Availability: Limited access to detailed financial records and other sensitive information from Eleko Business Ventures may affect the depth of analysis.
· Time Constraints: The study's time frame may not capture long-term trends and impacts of credit facilities on business performance.
1.9 Definition of Key Terms
· Credit Facilities: Financial products such as loans, overdrafts, and lines of credit provided by financial institutions to businesses to support their financial needs.
· Small Scale Business: A business that operates on a small scale in terms of capital, resources, and workforce, typically serving a local market.
· Microfinance Banks: Financial institutions designed to provide banking services to small businesses and individuals who are often excluded from traditional banking due to low income or lack of collateral.
· Business Growth: The expansion of a business in terms of revenue, market share, employee size, and geographic reach.
· Operational Efficiency: The ability of a business to maximize output while minimizing input, leading to cost savings and greater profitability.




CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework
The conceptual framework forms the basis for understanding the primary concepts central to this study, including credit facilities, small-scale businesses, and their respective roles in the economy.
2.1.1 Credit Facilities
Credit facilities are financial products provided by financial institutions, such as commercial banks and microfinance institutions, to businesses in need of funds to support their operations and expansion.
· Definition: Credit facilities are arrangements that allow businesses to borrow money from financial institutions with the agreement to repay the amount, typically with interest, over a specified period. These can take several forms, each serving different business needs.
· Types of Credit Facilities:
· Bank Loans: These are traditional loans given by banks, typically involving larger sums of money and stricter repayment terms. Bank loans are often secured by collateral and are used for long-term investments.
· Microcredit: This form of lending is specifically designed for small businesses or entrepreneurs who have limited access to traditional banking services due to lack of collateral or credit history. Microcredit is often provided by microfinance institutions and is typically used for short-term working capital needs.
· Trade Credit: A form of credit where suppliers allow businesses to purchase goods or services on account, to be paid later. This type of credit helps businesses manage their cash flow by deferring payments.
· Overdrafts: This facility allows businesses to withdraw more funds than are available in their account, up to a certain limit. It is often used as a short-term financial tool to manage day-to-day operational expenses.
The significance of credit facilities to small-scale businesses lies in their ability to provide essential funding for expansion, operational efficiency, and business survival.
2.1.2 Small Scale Businesses
Small scale businesses are characterized by their limited capital base, small workforce, and operations primarily within local or regional markets. These businesses are seen as key drivers of economic growth, particularly in developing economies like Nigeria.
· Definition: Small scale businesses are enterprises that typically operate with a small amount of capital investment, limited human resources, and serve a smaller, localized market. These businesses generally employ fewer than 100 people and generate modest revenues when compared to large corporations.
· Economic Significance:
· Employment Generation: Small businesses are among the largest employers in many countries, especially in emerging economies. By providing jobs, they contribute significantly to poverty alleviation.
· Contribution to GDP: Small-scale businesses contribute to the gross domestic product (GDP) of a country, especially in sectors such as retail, manufacturing, and agriculture. They help diversify economic activities and reduce reliance on large corporations.
· Challenges Faced: Small businesses often face challenges such as limited access to capital, high operational costs, and regulatory burdens. These challenges hinder their ability to expand and compete with larger firms.
2.1.3 Business Growth and Sustainability
For small businesses to thrive and remain operational, they must experience growth and sustainability. These two concepts are crucial for the long-term success of any small business.
· Growth: This refers to an increase in the size of the business, which could be reflected in revenue, market share, or physical expansion. Business growth can also involve diversification of products and services or an expansion into new markets. Access to credit facilitates this growth by enabling businesses to invest in new equipment, hire additional staff, and enhance marketing efforts.
· Sustainability: Sustainability in business refers to a company's ability to maintain its operations, profitability, and social responsibility over the long term. Small businesses that are sustainable are able to survive market fluctuations, maintain profitability, and adapt to changing business conditions. Credit facilities play an essential role in helping businesses sustain operations during periods of financial instability or when investment is required to enhance productivity.
2.1.4 Role of Credit Facilities in Business Growth and Sustainability
Credit facilities directly impact the growth and sustainability of small-scale businesses by providing them with the necessary capital to invest in expansion, improve operational efficiency, and remain competitive. Without access to credit, many small businesses struggle to fund their operations, invest in new technologies, or seize growth opportunities. Therefore, a critical link exists between access to credit and the ability of small businesses to thrive.
2.2 Theoretical Framework
The theoretical framework offers various models and theories that explain the relationship between credit facilities and the performance of small scale businesses. These theories provide insight into the mechanisms by which credit influences business activities and decision-making.
2.2.1 Financial Intermediation Theory
· Overview: Financial Intermediation Theory suggests that financial institutions, such as banks and microfinance institutions, act as intermediaries between savers (who supply capital) and borrowers (who need capital). By facilitating the flow of funds from lenders to borrowers, these institutions play a pivotal role in financing business operations.
· Relevance: This theory is directly applicable to the study, as it highlights how financial institutions provide credit facilities to businesses, thereby enabling them to grow and thrive. It underpins the role of banks and microfinance institutions in promoting entrepreneurship.
2.2.2 Pecking Order Theory
· Overview: Pecking Order Theory, developed by Myers and Majluf (1984), suggests that businesses prioritize internal financing (such as retained earnings) over external financing due to the costs associated with external financing (e.g., issuing new equity or taking out loans).
· Relevance: For small businesses, the theory suggests that entrepreneurs prefer to use their own resources to finance their operations before seeking external credit. This theory can help explain why small businesses are often reluctant to apply for credit, despite its potential benefits.


2.2.3 Agency Theory
· Overview: Agency Theory focuses on the relationship between principals (owners) and agents (managers) in a business. It examines how conflicts of interest between these two parties can affect business decision-making, particularly in the context of accessing credit.
· Relevance: In small businesses, the owner-manager relationship is often intertwined. The theory can help explain how the interests of business owners and lenders may align or conflict, influencing the availability and terms of credit.
2.2.4 Justification of Chosen Theory
For this study, Financial Intermediation Theory is selected because it directly addresses the central role that financial institutions play in providing credit to small businesses. This theory aligns with the research focus on the relationship between credit access and the performance of small-scale businesses.
2.3 Empirical Review
The empirical review examines past studies on the impact of credit facilities on small-scale businesses. It highlights the methodologies used, the variables explored, and the outcomes of the studies.

Summary of Literature Review
The review of literature clearly illustrates the importance of credit facilities in enhancing the growth and sustainability of small-scale businesses in Nigeria. Theories like Financial Intermediation Theory provide a robust framework for understanding how financial institutions support business development. Empirical studies reveal that while credit can significantly improve business performance, access to such facilities is often hindered by barriers such as high collateral requirements and limited financial literacy among small business owners.


CHAPTER THREE
METHODOLOGY
3.1 Research Design
The research design is the overall plan or framework that guides the study and ensures that the research questions and objectives are met effectively. This study will adopt a survey research design, which is widely used in business and social science research for gathering data from a large number of respondents.
· Survey Research Design: This design involves collecting data from participants using structured instruments, such as questionnaires or interviews. It allows researchers to gather both qualitative and quantitative data on a wide range of topics, making it a flexible and effective approach for studying attitudes, behaviors, and perceptions of participants. In this study, the survey design will be used to explore the impact of credit facilities on the business performance of small enterprises.
· Justification for Using Survey Design: The choice of the survey design is motivated by the need to collect data from a broad group of small business owners and managers, especially those who have either accessed credit facilities or are in need of them. The survey method is particularly suitable for capturing the perceptions, challenges, and experiences of these business owners. Given that the research aims to examine relationships and patterns, the survey design will allow for clear quantifiable data that can be statistically analyzed to understand how credit facilities affect business growth and performance.
· Alternative Designs: Other research designs, such as experimental or quasi-experimental designs, were considered. However, they were not suitable for this study because they typically require the manipulation of variables, which is not feasible in this context. The study is more focused on understanding existing relationships, not testing causal effects through controlled experiments.
3.2 Population of the Study
The population of a study refers to the complete set of individuals or entities from which a sample is drawn. It is the group that the researcher aims to study and generalize the findings to. For this study, the population consists of small-scale businesses in the Ilorin region, specifically focusing on those businesses that have either accessed or are currently utilizing credit facilities.
· Target Population: The target population includes small business owners and managers operating within Ilorin, Nigeria, whose businesses either use or could benefit from credit facilities. This includes businesses in various sectors such as agriculture, retail, manufacturing, and services. Businesses that rely on credit to expand or improve their operations will be of primary interest.
· Justification for Geographic Scope: The study focuses on businesses in Ilorin because Eleko Business Ventures, the case study, is located in this region. This geographic focus allows the study to capture data from businesses that operate in a similar environment to Eleko Business Ventures.
· Exclusion Criteria: Large-scale businesses, multinational corporations, and businesses outside the Ilorin region will be excluded from the study. The focus is on small-scale businesses, which are more directly impacted by credit facilities. This helps ensure the study remains specific and relevant to the target group.


3.3 Sample Size and Sampling Technique
Since studying the entire population is not practical or feasible, a sample of the population will be selected to represent the larger group. This section describes how the sample will be chosen and the techniques used to ensure it accurately represents the population.
· Sample Size: The sample size refers to the number of participants selected for the study. A sample size of at least 100 to 150 respondents will be selected from the target population. This sample size is large enough to provide reliable data while still being manageable within the research constraints. The sample size will be determined using a sample size calculation formula that considers the population size, the level of precision required, and the confidence level.
· Sampling Technique: To ensure that the sample is representative of the population, stratified random sampling will be used. Stratified sampling involves dividing the population into different strata (or subgroups) based on certain characteristics and then selecting a random sample from each subgroup. This technique helps ensure that all relevant segments of the population are represented, and it reduces the potential for bias.
· Strata: The population will be divided into strata based on industry sector (e.g., retail, manufacturing, agriculture) and size of the business (e.g., micro, small, medium). By using stratified random sampling, the researcher ensures that businesses from all sectors and sizes are included in the study, allowing for a comprehensive understanding of how credit facilities impact various types of businesses.
· Random Selection: After dividing the population into strata, a random selection will be made from each subgroup to ensure that every business within each stratum has an equal chance of being selected. This increases the generalizability of the findings.
3.4 Source and Method of Data Collection
Data collection involves gathering information from the sample to answer the research questions. In this study, both primary and secondary data will be used.
· Primary Data: Primary data is collected directly from respondents, and it is central to this study. The primary data will be gathered through questionnaires and interviews.
· Questionnaires: A structured questionnaire will be developed to collect quantitative data on the impact of credit facilities on business performance. The questionnaire will include a mix of closed-ended questions (e.g., Likert scale, yes/no, multiple choice) to capture specific data points such as:
· Types of credit facilities used
· Amount of credit accessed
· Perceived impact on business growth, profitability, and sustainability
· Challenges encountered in accessing credit
· Interviews: Semi-structured interviews will be conducted with a selected group of small business owners. The interviews will allow the researcher to explore deeper insights into the personal experiences of business owners regarding the challenges they face when accessing credit and how it affects their business operations. Interviews will provide qualitative data, capturing nuances that the questionnaire cannot address.
· Secondary Data: Secondary data will be gathered from sources such as academic journals, government reports, industry publications, and previous research studies. These sources will provide a theoretical framework for the study and contextual background, enriching the primary data with existing knowledge on small-scale businesses and credit facilities.
3.5 Instrument for Data Collection
The data collection instruments are the tools used to gather the required information from the sample. In this study, the following instruments will be used:
· Survey Questionnaire: The questionnaire will be the primary tool for collecting quantitative data. It will consist of several sections:
· Demographic Information: Questions to gather basic information about the business and respondent (e.g., business type, size, age, education level).
· Credit Facility Usage: Questions to determine the types of credit accessed, the loan amount, repayment terms, etc.
· Business Performance: Questions on business growth, profitability, challenges, and sustainability.
· Interview Guide: The interview guide will consist of open-ended questions designed to elicit detailed responses. These questions will focus on understanding how business owners perceive the benefits and challenges of credit, how they use credit to manage and grow their businesses, and the barriers they face when applying for loans or credit facilities.
3.6 Techniques for Data Analysis
Data analysis is the process of examining the collected data to draw conclusions and answer the research questions. In this study, both quantitative and qualitative data analysis techniques will be employed.
· Quantitative Data Analysis:
· Descriptive Statistics: Descriptive statistics will be used to summarize and present the key features of the data, such as the distribution of responses to credit facility usage, business performance, and demographic characteristics of the sample. Measures like mean, percentage, and standard deviation will help illustrate the general trends.
· Inferential Statistics: Statistical tests, including correlation and regression analysis, will be conducted to explore the relationships between credit facilities and business performance. This analysis will help test the hypotheses and determine if access to credit facilities has a statistically significant impact on the growth and sustainability of small businesses.
· Qualitative Data Analysis:
· Thematic Analysis: Qualitative data from interviews will be analyzed using thematic analysis. This involves identifying patterns or themes in the responses that reflect common experiences, challenges, and perceptions regarding credit facilities. Thematic analysis helps organize and make sense of the narrative data.
· NVivo Software: NVivo software may be used to assist in coding and categorizing the interview data, allowing for systematic analysis of qualitative data.
Summary of Methodology
In summary, this chapter describes the research design, sampling techniques, data collection instruments, and data analysis methods that will be used to assess the impact of credit facilities on small-scale businesses. By employing a survey research design, the study will gather both quantitative and qualitative data from a representative sample of small business owners and managers in Ilorin. The data will be analyzed to identify the relationships between credit access and business performance, providing valuable insights into how credit facilities contribute to business growth and sustainability.





CHAPTER FOUR
ANALYSIS AND DISCUSSION
4.1 Respondents’ Characteristics and Classification
A thorough understanding of the respondents’ characteristics is essential for interpreting the data accurately. This section presents and analyzes the demographic and business-related characteristics of the respondents who participated in the study. These characteristics include age, gender, education level, business sector, business size, and the years of operation. The analysis of these factors allows for a better understanding of how these characteristics may influence the respondents' access to credit facilities and the subsequent impact on their business performance.
Age of Respondents
The age distribution of the respondents provides insights into the stages of entrepreneurial experience and the willingness to seek financial support. Businesses owned by younger individuals may be more open to adopting credit facilities to grow, while older business owners may have established financial systems or more hesitance in taking risks.
· Example Finding:
· Age Group 20-30: The majority of respondents in this group may indicate high levels of motivation to grow their businesses and thus may be more inclined to seek external financing.
· Age Group 41 and above: Older respondents may demonstrate more caution and indicate that they rely on savings or established relationships with financial institutions.
Gender of Respondents
Gender analysis reveals whether there are gender-related differences in the ability to access credit. Women entrepreneurs may face unique challenges, such as societal biases, lack of collateral, or fewer networking opportunities compared to their male counterparts.


· Example Finding:
· Women Entrepreneurs: Female respondents might report more challenges in accessing credit due to societal barriers or conservative lending practices. Conversely, female-led businesses may also demonstrate resilience and innovation in overcoming these barriers.
· Male Entrepreneurs: Male respondents may report fewer difficulties in accessing loans or credit lines due to more established business networks and personal or family connections in financial institutions.
Education Level
The level of education of business owners can affect their understanding of financial products and their ability to navigate the credit application process. Those with higher education levels might be more adept at dealing with financial documentation and understanding loan terms, while those with lower education levels might require additional support.
· Example Finding:
· High School or Less: Respondents in this category may express difficulty in understanding the terms and conditions of credit facilities and may require more training or guidance.
· University Degree or Higher: These respondents may show a more strategic approach to seeking and utilizing credit, demonstrating an ability to evaluate different credit offers and negotiate better terms.
Business Sector
The classification of businesses according to their sector allows for the identification of sector-specific needs for credit. Different sectors have different capital requirements, and the credit needs of each sector may vary.
· Example Finding:
· Agricultural Sector: Small agricultural businesses may report a need for seasonal loans that align with the crop cycle or capital investment in farming equipment.
· Retail Sector: Retailers might require shorter-term credit for purchasing stock or managing cash flow.
· Manufacturing Sector: Manufacturing businesses may need larger loans to invest in machinery, equipment, or infrastructure.
Business Size
The size of a business is often a determinant in the ability to access larger or more favorable credit lines. Smaller businesses might struggle more with collateral requirements, while larger businesses may have better access to institutional credit due to established credit histories.


· Example Finding:
· Small Businesses: Respondents running small-scale businesses may report challenges in securing sufficient credit due to limited collateral and the perceived risk of their business by lenders.
· Medium-Sized Businesses: Businesses that are somewhat larger (in terms of employees and revenue) may report higher success rates in securing loans, as they are seen as more stable and capable of repaying debts.
Years of Business Operation
The experience of the business owner can influence the likelihood of obtaining credit. More established businesses may have developed relationships with financial institutions and can demonstrate a solid financial history, making them more attractive to lenders.
· Example Finding:
· New Businesses: Entrepreneurs who are new to the market may face challenges in accessing credit due to the absence of a credit history or established market presence.
· Established Businesses: Businesses that have been operating for several years might have a better reputation, making it easier to secure loans or other forms of financial support.
These respondent characteristics help to contextualize the analysis of data and provide insights into the factors influencing credit access in small-scale businesses.
4.2 Presentation and Analysis of Data According to Research Questions and Hypotheses
This section presents the data analysis with respect to the research questions and hypotheses formulated in Chapter One. Data from the surveys and interviews will be used to explore the relationship between credit access and small-scale business performance.
Research Question 1: How do credit facilities impact business growth and sustainability in small-scale businesses?
This question seeks to understand whether businesses that receive credit facilities experience greater growth and sustainability compared to those that do not. To answer this, we will analyze business performance indicators such as growth in revenue, expansion in product lines, increased workforce, and improved operational efficiency.
· Example Finding:
· Respondents who received credit may report a marked increase in revenue growth due to their ability to expand operations or purchase inventory. Furthermore, they might also show increased employee hiring and better cash flow management, which are indicators of business sustainability.
Research Question 2: What types of credit facilities are most beneficial for small-scale businesses?
This research question aims to identify the types of credit facilities (e.g., microloans, bank loans, trade credit, or grants) that are most beneficial for small-scale businesses. The data analysis will examine which types of credit are more likely to be used by business owners and how those facilities contribute to their success.

· Example Finding:
· Microfinance Loans: These loans may be the most accessible for small businesses, particularly those with limited assets or credit histories. Respondents might indicate that microfinance institutions offer favorable loan terms and repayment schedules that match their business cycles.
· Bank Loans: For more established businesses, bank loans may offer larger sums of money and lower interest rates, but they are often difficult to access due to stringent collateral and credit score requirements.
Research Question 3: What are the challenges faced by small-scale businesses in accessing credit facilities?
This question identifies the main obstacles that hinder small businesses from accessing credit. The data will highlight the barriers such as high-interest rates, collateral requirements, lack of financial literacy, or limited access to banking services.
· Example Finding:
· Collateral Issues: Many respondents, especially those with smaller or newer businesses, may report that the requirement for collateral is a major barrier to obtaining loans. Businesses without substantial assets (such as land or buildings) may find it difficult to secure traditional loans.
· Interest Rates: High-interest rates may deter businesses from applying for loans, especially if the repayment terms are perceived as burdensome.
Test of Hypotheses
The hypotheses formulated in Chapter One will be tested using statistical tools such as regression analysis, t-tests, or chi-square tests. These tests will help determine if there is a statistically significant relationship between credit facilities and business performance.
· Null Hypothesis (H₀): There is no significant relationship between credit facilities and the growth of small-scale businesses.
· Alternative Hypothesis (H₁): There is a significant relationship between credit facilities and the growth of small-scale businesses.
The analysis will test these hypotheses using a significance level of 0.05, and the results will indicate whether to reject the null hypothesis or accept the alternative.
4.3 Analysis of Other Data Collected
Besides the quantitative data collected through surveys, qualitative insights from interviews and open-ended survey questions can provide valuable additional perspectives on the challenges and benefits of credit access for small businesses.
· Financial Literacy: Respondents who struggle with understanding financial products may highlight the need for greater financial education to help business owners better navigate the credit application process.
· Government Programs: Some respondents may share insights into government-sponsored initiatives or programs designed to help small businesses access credit. These insights can provide a better understanding of external factors influencing credit access.
4.4 Test of Hypotheses/Answers to Research Questions
In this section, the results of statistical hypothesis testing will be discussed. If the p-value is less than 0.05, the null hypothesis will be rejected, confirming that credit facilities significantly impact business growth and performance. The answers to the research questions will be provided based on the results.
4.5 Summary of Findings
The key findings of the study will be summarized here, including:
· The positive impact of credit facilities on business growth and sustainability.
· The challenges faced by small businesses in accessing credit, including high-interest rates and lack of collateral.
· The types of credit most beneficial to small businesses, particularly microfinance loans.


Chapter Five: 
Summary, Conclusion, and Recommendations
5.1 Summary of the Study
This study explored the impact of credit facilities on small-scale businesses, with a particular focus on Eleko Business Ventures. The aim of the study was to investigate how access to credit influences business growth, operational efficiency, and sustainability. The research was grounded in the context of Nigeria, where small-scale businesses are vital for economic development but face significant challenges in accessing capital.
The study reviewed existing literature on the importance of credit facilities for small businesses and identified various types of credit, such as microloans, bank loans, and trade credits, that could potentially benefit small businesses. The research utilized a mix of primary data through surveys and interviews with business owners, as well as secondary data from existing studies on the topic.
Key findings from the study include:
1. Credit Facilities and Business Growth: Small-scale businesses that accessed credit facilities demonstrated significant improvements in business growth, revenue generation, and operational efficiency.
2. Challenges in Accessing Credit: The major barriers for small-scale businesses in accessing credit were identified as high-interest rates, insufficient collateral, and limited financial literacy.
3. Types of Credit Facilities: Microfinance loans were identified as the most accessible and beneficial credit facility for small-scale businesses, particularly those in the early stages of development.
4. Impact of Credit on Sustainability: Businesses that successfully obtained credit were more likely to expand their operations, employ more staff, and increase their market share, contributing to their long-term sustainability.
The study also examined the demographic characteristics of the respondents, including age, gender, education, and business experience, revealing how these factors influenced the businesses' access to and utilization of credit.
5.2 Conclusion
Based on the findings of the study, the following conclusions were drawn:
1. Impact of Credit Facilities on Business Growth: Credit facilities have a substantial positive impact on the growth of small-scale businesses, particularly in enhancing revenue generation, operational capacity, and market expansion.
2. Challenges in Accessing Credit: Despite the positive impacts, small-scale businesses face significant challenges in accessing credit, including high-interest rates, lack of collateral, and insufficient understanding of financial products. These factors limit their ability to secure the funding necessary for growth and development.
3. Microfinance as a Key Source of Credit: Microfinance loans are crucial for small-scale businesses, especially in developing countries like Nigeria. They provide more accessible terms and conditions compared to traditional bank loans and cater specifically to the needs of small business owners.
4. Business Characteristics and Credit Access: The characteristics of the business owner, such as age, gender, education, and business experience, play a critical role in determining the success of accessing credit. Younger, more educated, and experienced entrepreneurs are generally better positioned to obtain credit.
5. Sustainability of Small Businesses with Credit: Credit access not only promotes immediate business growth but also contributes to the long-term sustainability of small businesses, allowing them to scale operations, diversify products/services, and increase their market competitiveness.



5.3 Recommendations
Based on the conclusions drawn from the findings, the following recommendations are made:
1. Enhance Financial Literacy Programs: Financial literacy programs should be introduced and expanded to help small-scale business owners understand credit products, the loan application process, and proper financial management. These programs could be provided by government bodies, financial institutions, or business development organizations.
2. Improve Access to Microfinance: Government and financial institutions should work together to enhance the availability of microfinance loans to small-scale businesses. This could include providing lower-interest loans, offering more flexible collateral options, and simplifying the loan application process to make it more accessible for entrepreneurs.
3. Introduce Collateral-Free Loan Options: To address the issue of collateral, financial institutions could develop loan products that do not require traditional forms of collateral but instead rely on the business's cash flow, financial history, or alternative security measures.
4. Strengthen Support for Women Entrepreneurs: As women entrepreneurs often face additional challenges in accessing credit, targeted support programs should be established to address these gender-specific barriers. These programs could offer special loan terms, mentorship, and access to business networks for women-led businesses.
5. Promote Government-Backed Credit Schemes: The government should strengthen and expand credit schemes targeted specifically at small-scale businesses, offering subsidized interest rates and guarantees for loans to reduce the financial risk for lending institutions.
6. Encourage Bank-Private Sector Partnerships: Banks and other financial institutions should collaborate with the private sector to develop innovative credit products tailored to the unique needs of small-scale businesses. These partnerships could focus on sectors like agriculture, retail, and manufacturing, which have different capital needs.
7. Create Awareness of Credit Facilities: Business owners should be educated about the variety of credit options available to them. Awareness campaigns, workshops, and seminars could help them make informed decisions about which credit facility best suits their business needs.

5.4 Frontiers for Further Research
While this study has contributed to understanding the impact of credit facilities on small-scale businesses, there remain several areas that warrant further exploration:
1. Impact of Digital Financial Services on Small Business Credit Access: With the growing popularity of digital finance platforms, it would be valuable to study how digital lending and mobile-based credit services impact small-scale business growth and credit accessibility.
2. Sector-Specific Credit Needs: Further research could examine how credit facilities affect small-scale businesses in specific sectors (e.g., agriculture, technology, services, etc.). This would provide a more detailed understanding of sector-specific needs and tailored financial products.
3. Longitudinal Studies on Credit Impact: Long-term studies could track the progress of businesses over several years to examine how sustained access to credit influences long-term business success and survival rates.
4. Government Policy Impact: Further research could investigate the effectiveness of government policies aimed at facilitating small-scale business credit access, including the evaluation of existing credit guarantee schemes and subsidies.
5. Microfinance Institutions’ Role in Financial Inclusion: More research could explore the role of microfinance institutions in enhancing financial inclusion and their impact on the economic empowerment of marginalized communities, especially women and youth.

Summary of Chapter Five
In conclusion, this study has provided a comprehensive analysis of the role of credit facilities in the growth and sustainability of small-scale businesses in Nigeria, with a case study of Eleko Business Ventures. The research has shown that access to credit significantly contributes to business growth but is hindered by several challenges, including high-interest rates, collateral requirements, and lack of financial literacy. The recommendations made aim to improve credit access for small-scale businesses, especially through enhanced financial literacy, microfinance support, and government initiatives. Further research is necessary to delve deeper into sector-specific needs and the impact of digital financial services.
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