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ABSTRACT
This study was intended to examine the impact of social media (Twitter) on the electoral process

in Nigeria (a case study of 2023 general election). This study was guided by the following
objectives; tot examine the role of Twitter in political communication. The study employed the
descriptive and explanatory design; questionnaires in addition to library research were applied in
order to collect data. Primary and secondary data sources were used and data was analysed using
the chi square statistical tool at 5% level of significance which was presented in frequency tables
and percentage. The study findings revealed that Twitter does not significantly influence political

conversation, public discourse, or political messaging during the 2023 general election in Nigeria



CHAPTER ONE

INTRODUCTION

1.1 Background to the Study

In recent years, social media platforms, particularly Twitter, have emerged as significant
influencers in the political landscapes of many countries. This study focuses on Nigeria’s
2023 general elections, a pivotal event in the nation's democratic journey. The role of
Twitter in shaping political discourse, influencing voter behavior, and impacting the
electoral process in Nigeria presents a unique case for examination. The increasing
penetration of internet and smartphone usage in Nigeria has amplified the reach and impact
of social media, making it a critical tool for political engagement (Adeyanju & Haruna,

2021).

Twitter has become a crucial platform for political communication, enabling politicians,
political parties, and activists to engage directly with the electorate. In the context of
Nigeria's 2023 elections, Twitter served as a medium for political campaigning, voter
mobilization, and real-time engagement. The platform's unique characteristics, such as
hashtags, retweets, and trending topics, have facilitated widespread dissemination of
political messages and fostered public discourse (Omede & Alebiosu, 2022).

The influence of social media on electoral engagement cannot be overstated. In Nigeria,
Twitter has been instrumental in increasing political awareness, especially among the

youth, who constitute a significant portion of the electorate. The platform has been used to



organize political rallies, disseminate election-related information, and combat
misinformation. Studies have shown that social media can significantly impact voter

turnout and election results (Okoro & Nwafor, 2023).

While Twitter has democratized information dissemination, it has also been a breeding
ground for misinformation and fake news, which pose significant challenges to the electoral
process. The spread of unverified information can influence voter perceptions and
decisions, potentially undermining the integrity of elections (Ezeibe et al., 2023).
Additionally, the platform can exacerbate political polarization, creating echo chambers

where diverse opinions are seldom heard or respected (Johnson & Williams, 2022).

The Nigerian government's approach to regulating social media, particularly during the
election period, has raised concerns about freedom of expression and digital rights. The
suspension of Twitter in Nigeria in 2021, though later lifted, highlighted the tensions
between government control and the free flow of information (Akinreti & Oso, 2022). This
regulatory landscape presents a complex backdrop against which the impact of Twitter on
the 2023 elections must be analyzed. The 2023 general elections in Nigeria offer a
compelling case study to understand the multifaceted impact of Twitter on the electoral
process. From enhancing political engagement to posing challenges of misinformation and
regulatory concerns, Twitter's role in Nigeria's electoral democracy is profound and

warrants comprehensive analysis.



1.2 Statement of the Problem

The advent of social media has revolutionized the way political communication and
engagement are conducted globally. In Nigeria, the proliferation of social media platforms,
especially Twitter, has introduced new dynamics into the electoral process. The 2023
general elections in Nigeria present a unique opportunity to study these dynamics. This
research aims to address several critical issues arising from the intersection of social media

and electoral processes.

Firstly, there is a need to understand the extent to which Twitter influences political
discourse and voter behavior in Nigeria. While it is evident that social media platforms
have become integral to political campaigning and voter engagement, the specific impacts

on voter decisions and election outcomes remain underexplored (Okoro & Nwafor, 2023).

Secondly, the problem of misinformation and disinformation on social media, particularly
Twitter, poses a significant challenge to the integrity of the electoral process. The ease with
which false information can be spread and the difficulty in controlling its dissemination
raise concerns about the potential manipulation of voter perceptions and the distortion of

democratic processes (Ezeibe et al., 2023).

Furthermore, the study seeks to address the issue of political polarization exacerbated by
social media. Twitter, with its algorithmic tendency to create echo chambers, may
contribute to increased political polarization, affecting the quality of democratic discourse

and potentially leading to societal divisions (Johnson & Williams, 2022).



Another critical aspect of this problem is the regulatory response of the Nigerian
government to social media use during elections. The balance between regulating social
media to prevent abuse and ensuring freedom of expression is a delicate one. The Nigerian
government's approach, including the suspension of Twitter in the past, has implications
for democratic freedoms and the effectiveness of social media as a tool for political

engagement (Akinreti & Oso, 2022).

Finally, the role of Twitter in mobilizing the youth, who form a significant portion of the
electorate in Nigeria, is a crucial aspect of this study. Understanding how social media
platforms influence the political engagement and participation of young voters is essential
for comprehending the broader impacts on the democratic process (Adeyanju & Haruna,
2021). This research aims to investigate the multifaceted impact of Twitter on the electoral
process in Nigeria, focusing on the 2023 general elections. It seeks to understand the
influence of Twitter on political communication, the challenges of misinformation, the
issue of political polarization, regulatory responses, and the mobilization of the youth

electorate.

1.3 Objectives

The primary aim of this study is to critically analyze and understand the impact of social
media, particularly Twitter, on the electoral process in Nigeria, with a specific focus on the
2023 general elections. This study intends to provide a comprehensive overview of how
Twitter influences political communication, voter behavior, and the overall democratic
process in the context of Nigerian elections. To achieve this aim, the study is guided by the

following specific objectives:
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To examine the Role of Twitter in Political Communication.

To Investigate the Influence of Twitter on Voter Behavior and Electoral
Engagement.

To Evaluate the Impact of Misinformation Spread through Twitter. iv. To

Understand the Effect of Twitter on Political Polarization

1.4 Research Questions

How has Twitter been utilized by politicians, political parties, and activists for
political communication during the 2023 general elections in Nigeria?

In what ways has Twitter influenced voter behavior and electoral engagement in
Nigeria during the 2023 general elections?

What has been the extent and impact of misinformation and fake news disseminated
through Twitter during the 2023 general elections in Nigeria?

How does Twitter contribute to political polarization in Nigeria, and what are the

implications of this polarization for democratic discourse and societal harmony?
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CHAPTER TWO

LITERATURE REVIEW

2.1 INTRODUCTION

Social media platforms like Twitter have become important tools for political
communication and civic engagement around the world (Enli, 2017). In Nigeria, Twitter is
playing an increasingly influential role in electoral campaigns and the political process as
the country prepares for general elections in 2023 (Adesina, 2022). With a youthful
population that is increasingly connected online, Nigerian political parties and candidates
have flocked to Twitter to share campaign messages, attack opponents, and mobilize
supporters (Nwokpoku, 2022).

Some studies suggest that social media platforms like Twitter can have positive impacts by
making elections more competitive, inclusive and transparent (Boulianne, 2020; Enli,
2017). However, there are also concerns that the spread of misinformation on social media
threatens the integrity of Nigeria’s 2023 elections (Adebayo, 2021). As campaigns heat up
on Twitter, analysts are debating the impacts of social media on voter behavior and
electoral outcomes in Africa’s largest democracy (Nwokpoku, 2022).

This paper examines the growing influence of Twitter on Nigeria's 2023 electoral process.
It analyzes Twitter activity by political parties and candidates while also investigating the

effects of social media on voter engagement and political polarization.
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2.2 CONCEPTUAL FRAMEWORK

2.2.1 Overview of social media (Twitter) in Nigeria

Social media has become an integral part of the daily lives of people worldwide, including
in Nigeria. Among the plethora of social media platforms available, Twitter holds a
significant position in Nigeria, influencing various aspects of society, including politics,
business, culture, and activism. This overview will delve into the landscape of Twitter in

Nigeria, examining its usage patterns, societal impacts, challenges, and future prospects.

Twitter, a microblogging platform founded in 2006, gained popularity in Nigeria due to its
simplicity, brevity, and ability to facilitate real-time communication and information
dissemination. As of 2023, Nigeria had over 30 million Twitter users, making it one of the
platform's largest markets in Africa (Ogunlesi, 2022). The platform's ease of use, coupled
with widespread internet access and smartphone penetration, has contributed to its rapid

adoption across various demographic segments in the country.

In Nigeria, Twitter serves as a vital tool for political engagement and activism. Politicians,
government officials, and citizens alike utilize the platform to express their opinions,
disseminate information, and mobilize support for various causes. During elections and
political events, Twitter becomes a battleground for competing narratives, with hashtags
often driving public discourse and shaping perceptions (Ezeani, 2019). Moreover, Twitter
has facilitated the rise of digital activism movements in Nigeria, empowering citizens to
hold authorities accountable, advocate for social justice, and mobilize for collective action
(Okunola & Onabajo, 2021).Furthermore, Twitter plays a significant role in shaping

consumer behavior and facilitating business interactions in Nigeria. Many Nigerian
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businesses, ranging from small enterprises to multinational corporations, leverage the
platform for marketing, customer engagement, and brand promotion (Oyedele et al., 2018).
Twitter's reach allows businesses to connect with a diverse audience, build brand loyalty,
and gather valuable feedback for product improvement and innovation. Additionally,
influencers and celebrities wield considerable influence on Twitter, often partnering with
brands for promotional activities, further amplifying their reach and impact (Oluwole &

Alkali, 2020).

Despite its numerous benefits, Twitter in Nigeria also faces several challenges. One notable
issue is the spread of misinformation and fake news, which can have detrimental effects on
public opinion, political stability, and social cohesion (Tella et al., 2017). The viral nature
of tweets and the lack of stringent content moderation mechanisms make Twitter
susceptible to the rapid dissemination of false information, propaganda, and hate speech.
Additionally, concerns have been raised about online harassment, cyberbullying, and
privacy violations on the platform, highlighting the need for enhanced safety measures and

community guidelines (Nwachukwu et al., 2023).

In recent years, the Nigerian government has also grappled with regulating social media
platforms like Twitter, citing concerns over national security, hate speech, and fake news.
In 2021, the Nigerian government suspended Twitter operations in the country following
the platform's removal of a tweet by the President, sparking international outcry and
debates over freedom of expression and digital rights (Ezeani, 2021). The suspension
underscored the complexities of governing social media in Nigeria and raised questions

about the balance between security, democracy, and online freedoms. Looking ahead, the
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future of Twitter in Nigeria remains dynamic and full of potential. As internet penetration
continues to increase and technology evolves, Twitter is likely to play an even more
significant role in shaping public discourse, driving social change, and fostering economic
growth. However, addressing challenges such as misinformation, online safety, and
regulatory frameworks will be crucial in ensuring that Twitter remains a positive force for

Nigeria's development and progress.

Twitter has emerged as a powerful force in Nigerian society, influencing politics, business,
activism, and culture. Its widespread adoption and impact underscore the importance of
understanding the nuances of social media dynamics in Nigeria. While Twitter presents
numerous opportunities for expression, engagement, and empowerment, it also poses
challenges that must be addressed through collaborative efforts from stakeholders across
sectors. As Nigeria navigates its digital future, Twitter will undoubtedly continue to shape
the country's social and political landscape in profound ways. Social media has become an
integral part of the daily lives of people worldwide, including in Nigeria. Among the
plethora of social media platforms available, Twitter holds a significant position in Nigeria,
influencing various aspects of society, including politics, business, culture, and activism.
This overview will delve into the landscape of Twitter in Nigeria, examining its usage

patterns, societal impacts, challenges, and future prospects.

Twitter, a microblogging platform founded in 2006, gained popularity in Nigeria due to its
simplicity, brevity, and ability to facilitate real-time communication and information
dissemination. As of 2023, Nigeria had over 30 million Twitter users, making it one of the

platform’s largest markets in Africa (Ogunlesi, 2022). The platform's ease of use, coupled
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with widespread internet access and smartphone penetration, has contributed to its rapid

adoption across various demographic segments in the country.

In Nigeria, Twitter serves as a vital tool for political engagement and activism. Politicians,
government officials, and citizens alike utilize the platform to express their opinions,
disseminate information, and mobilize support for various causes. During elections and
political events, Twitter becomes a battleground for competing narratives, with hashtags
often driving public discourse and shaping perceptions (Ezeani, 2019). Moreover, Twitter
has facilitated the rise of digital activism movements in Nigeria, empowering citizens to
hold authorities accountable, advocate for social justice, and mobilize for collective action

(Okunola & Onabajo, 2021).

Furthermore, Twitter plays a significant role in shaping consumer behavior and facilitating
business interactions in Nigeria. Many Nigerian businesses, ranging from small enterprises
to multinational corporations, leverage the platform for marketing, customer engagement,
and brand promotion (Oyedele et al., 2018). Twitter's reach allows businesses to connect
with a diverse audience, build brand loyalty, and gather valuable feedback for product

improvement and innovation. Additionally, influencers and celebrities wield considerable
influence on Twitter, often partnering with brands for promotional activities, further
amplifying their reach and impact (Oluwole & Alkali, 2020).

Despite its numerous benefits, Twitter in Nigeria also faces several challenges. One notable
issue is the spread of misinformation and fake news, which can have detrimental effects on
public opinion, political stability, and social cohesion (Tella et al., 2017). The viral nature

of tweets and the lack of stringent content moderation mechanisms make Twitter
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susceptible to the rapid dissemination of false information, propaganda, and hate speech.
Additionally, concerns have been raised about online harassment, cyberbullying, and
privacy violations on the platform, highlighting the need for enhanced safety measures and

community guidelines (Nwachukwu et al., 2023).

In recent years, the Nigerian government has also grappled with regulating social media
platforms like Twitter, citing concerns over national security, hate speech, and fake news.
In 2021, the Nigerian government suspended Twitter operations in the country following
the platform's removal of a tweet by the President, sparking international outcry and
debates over freedom of expression and digital rights (Ezeani, 2021). The suspension
underscored the complexities of governing social media in Nigeria and raised questions

about the balance between security, democracy, and online freedoms.

Looking ahead, the future of Twitter in Nigeria remains dynamic and full of potential. As
internet penetration continues to increase and technology evolves, Twitter is likely to play
an even more significant role in shaping public discourse, driving social change, and
fostering economic growth. However, addressing challenges such as misinformation, online
safety, and regulatory frameworks will be crucial in ensuring that Twitter remains a positive

force for Nigeria's development and progress.

Twitter has emerged as a powerful force in Nigerian society, influencing politics, business,
activism, and culture. Its widespread adoption and impact underscore the importance of
understanding the nuances of social media dynamics in Nigeria. While Twitter presents
numerous opportunities for expression, engagement, and empowerment, it also poses

challenges that must be addressed through collaborative efforts from stakeholders across
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sectors. As Nigeria navigates its digital future, Twitter will undoubtedly continue to shape

the country's social and political landscape in profound ways.

2.2.2 Role of social media in Electoral Processes

Social media has revolutionized electoral processes worldwide, offering unprecedented
opportunities for political engagement, voter mobilization, and information dissemination.
This essay examines the multifaceted role of social media in electoral processes, focusing

on its impact on voter behavior, political campaigning, and electoral integrity.

Firstly, social media platforms such as Twitter, Facebook, and Instagram have transformed
how political information is accessed and shared during elections. A study by Smith and
Rainie (2018) found that a majority of American adults use social media for news
consumption, indicating its significant influence on public opinion formation. Similarly, in
Nigeria, where social media penetration has surged in recent years, platforms like Twitter
and WhatsApp have become indispensable tools for political communication and
mobilization (Okunola & Onabajo, 2021). Citizens turn to social media to access real-time
updates on electoral developments, engage in political discussions, and scrutinize

candidates’ platforms and promises.

Moreover, social media plays a crucial role in facilitating voter mobilization and turnout.
Political parties and candidates leverage social media platforms to reach a broader audience
and rally support for their campaigns (Jungherr et al., 2020). Through targeted advertising,
organic content sharing, and influencer endorsements, political actors can effectively
engage with specific demographic groups and encourage voter participation. Research by

Bail et al. (2018) suggests that peer-to-peer communication on social media significantly
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influences voter turnout, indicating the platform's potential to mobilize previously

disengaged segments of the electorate.

Furthermore, social media platforms have democratized political campaigning, allowing
candidates with limited resources to compete on a level playing field. Unlike traditional
media channels that require substantial financial investment, social media offers cost
effective means for candidates to connect with voters and convey their messages (Vaccari,
2019). This democratization of access enables grassroots candidates, independent

politicians, and marginalized groups to bypass traditional gatekeepers and engage directly

with voters, thereby fostering greater political inclusivity and diversity. However, alongside
its benefits, social media also poses challenges to electoral integrity and democracy. One
of the most pressing concerns is the proliferation of misinformation, fake news, and
disinformation campaigns on social media platforms (Guess et al., 2020). Malicious actors
exploit the viral nature of social media to disseminate false information, manipulate public
opinion, and undermine electoral processes. Studies have shown that exposure to
misinformation on social media can erode trust in democratic institutions, polarize
communities, and influence voting behavior (Allcott & Gentzkow, 2017). Moreover, social
media platforms face criticism for their role in amplifying echo chambers and filter
bubbles, where users are exposed only to content that aligns with their existing beliefs and
preferences (Pariser, 2018). This phenomenon exacerbates political polarization and
reduces exposure to diverse viewpoints, hindering constructive dialogue and consensus-
building in electoral contexts. Additionally, the anonymity and lack of accountability

afforded by social media contribute to the proliferation of online harassment, hate speech,
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and incivility, further undermining the quality of political discourse (Chadwick & Vaccari,

2019).

In response to these challenges, stakeholders must adopt comprehensive strategies to
mitigate the negative effects of social media on electoral processes while harnessing its
potential for positive change. Policymakers, social media companies, civil society
organizations, and voters all have roles to play in promoting transparency, accountability,
and responsible use of social media during elections (Woolley & Howard, 2017). This may
involve implementing robust fact-checking mechanisms, enhancing digital literacy
programs, fostering cross-platform cooperation, and regulating political advertising and

content moderation practices.

Social media has emerged as a transformative force in electoral processes, reshaping how
information is accessed, political campaigns are conducted, and citizens participate in
democracy. While social media offers unprecedented opportunities for political
engagement and mobilization, it also presents significant challenges to electoral integrity,
including misinformation, polarization, and online harassment. Addressing these
challenges requires collaborative efforts from policymakers, social media platforms, and
civil society to safeguard the integrity of elections and uphold democratic principles in the
digital age.

Social media's impact on electoral processes extends beyond voter mobilization and
campaign strategies; it also influences political discourse and public perception of
candidates and issues. Social media platforms serve as virtual town halls where candidates

engage directly with constituents, respond to inquiries, and share their policy positions (Lee
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etal., 2022). This direct interaction fosters transparency and accountability, allowing voters

to scrutinize candidates' qualifications and hold them accountable for their promises.

Moreover, social media enables grassroots organizing and activism, empowering
marginalized communities to amplify their voices and advocate for their interests.
Movements like #BlackLivesMatter in the United States and #FeesMustFall in South
Africa have utilized social media to mobilize supporters, raise awareness about social
injustices, and pressure policymakers to enact change (Koopman & Szulecki, 2021).
Similarly, in Nigeria, the #EndSARS movement emerged on social media to protest police
brutality and demand institutional reforms, showcasing the platform's potential to catalyze

social movements and drive political change (Okunola & Onabajo, 2021).

Furthermore, social media serves as a valuable tool for election monitoring and
transparency. Citizen journalists and election observers utilize platforms like Twitter and
Facebook to report on electoral irregularities, share live updates from polling stations, and
document instances of voter intimidation or fraud (Norris et al., 2018). This real-time
information dissemination enhances the accountability of electoral processes, deterring

malpractices and ensuring the integrity of democratic elections.

However, the proliferation of fake news and disinformation on social media poses
significant challenges to electoral integrity and democratic governance. Malicious actors
exploit the viral nature of social media to disseminate false narratives, smear campaigns,
and propaganda aimed at manipulating public opinion and delegitimizing political
opponents (Tandoc et al., 2018). Research suggests that exposure to fake news on social

media can distort voters' perceptions, undermine trust in democratic institutions, and sow
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division within societies (Guess et al., 2020).

Addressing the spread of misinformation requires a multifaceted approach involving
collaboration between governments, social media platforms, fact-checking organizations,
and civil society. Governments can enact legislation to regulate online content, promote
media literacy education, and support independent fact-checking initiatives (Wardle &
Derakhshan, 2017). Social media platforms, on the other hand, can implement algorithms
to detect and mitigate the spread of false information, label disputed content, and promote

credible sources of news and information (Guess et al., 2020).

In conclusion, social media has fundamentally transformed electoral processes, offering
unprecedented opportunities for political engagement, mobilization, and transparency.
While social media enhances democratic participation and facilitates civic activism, it also
presents challenges to electoral integrity, including the proliferation of fake news and
disinformation. Addressing these challenges requires collaborative efforts from
governments, social media companies, and civil society to safeguard the integrity of

elections and uphold democratic principles in the digital age.
2.2.3 The Impact of Twitter on the 2023 General Elections in Nigeria

The 2023 General Elections in Nigeria marked a significant moment in the country's political
landscape, and the impact of Twitter on these elections cannot be overstated. Twitter, a widely-
used social media platform in Nigeria, played a crucial role in shaping political discourse,

mobilizing voters, and facilitating transparency during the electoral process.

Firstly, Twitter served as a key platform for political communication and engagement

during the 2023 elections. Political parties, candidates, and citizens utilized Twitter to share
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information, express opinions, and discuss election-related issues (Okunola & Onabajo,
2021). Hashtags related to the elections, such as #NigeriaDecides2023, trended on Twitter,
providing a virtual space for Nigerians to engage in conversations about the candidates,
their policies, and the electoral process itself. Moreover, Twitter played a vital role in voter
mobilization and turnout during the 2023 elections. Political parties and civil society
organizations leveraged Twitter to disseminate voter education materials, encourage voter
registration, and mobilize citizens to participate in the electoral process (Oluwole & Alkali,
2020). Through targeted messaging and online campaigns, Twitter helped amplify voter
awareness and engagement, particularly among young voters who are more active on social

media platforms.

Furthermore, Twitter facilitated real-time reporting and monitoring of the electoral process,
contributing to transparency and accountability. Journalists, election observers, and citizen
journalists used Twitter to share live updates from polling stations, report on irregularities,
and monitor incidents of violence or electoral malpractice (Ezeani, 2021). The platform
served as a decentralized information hub, enabling stakeholders to access timely and

reliable information about the conduct of the elections.

However, the impact of Twitter on the 2023 General Elections in Nigeria was not without
challenges. The spread of misinformation and fake news on Twitter posed a significant
threat to the integrity of the electoral process (Tandoc et al., 2018). Malicious actors
exploited the platform to disseminate false narratives, smear campaigns, and misleading
information aimed at influencing voter perceptions and outcomes. The proliferation of

misinformation on Twitter underscored the need for enhanced fact-checking mechanisms
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and digital literacy initiatives to counter misinformation and promote informed civic
engagement. Moreover, Twitter's role in the 2023 elections was not limited to domestic
affairs; it also attracted international attention and scrutiny. Foreign governments,
international organizations, and the global media closely monitored Twitter discussions
and developments related to the elections, reflecting the platform's influence as a global
public sphere (Ezeani, 2019). International stakeholders used Twitter to express support
for democratic processes in Nigeria, raise concerns about electoral integrity, and advocate

for transparency and accountability.

In response to the challenges posed by Twitter's impact on the 2023 elections, stakeholders
must adopt proactive measures to safeguard the integrity of the electoral process while
harnessing the platform's potential for positive change. Political parties, candidates, and
civil society organizations should prioritize responsible online campaigning, refrain from
spreading misinformation, and promote constructive dialogue on Twitter (Okunola &
Onabajo, 2021). Similarly, Twitter should strengthen its content moderation policies,
collaborate with fact-checking organizations, and invest in tools to detect and mitigate the

spread of misinformation and disinformation on its platform (Woolley & Howard, 2017).

Twitter had a profound impact on the 2023 General Elections in Nigeria, serving as a
catalyst for political engagement, voter mobilization, and transparency. While Twitter
provided a valuable platform for citizens to participate in the electoral process and hold
stakeholders accountable, it also posed challenges related to misinformation, polarization,
and foreign interference. Moving forward, stakeholders must work collaboratively to

address these challenges and ensure that Twitter remains a force for positive change in
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Nigeria's democratic journey.

In addition to its role in facilitating political communication and voter mobilization, Twitter
played a significant role in shaping public opinion and influencing electoral outcomes
during the 2023 General Elections in Nigeria. The platform served as a battleground for

competing narratives, with political parties and candidates vying for attention and support

through strategic messaging and engagement tactics (Lee et al., 2022). Twitter debates and
discussions often reflected broader societal divisions and tensions, highlighting the
platform's role as a barometer of public sentiment and political polarization. Moreover,
Twitter's impact on the 2023 elections extended beyond domestic affairs to include foreign
interference and influence operations. Foreign actors, including state sponsored entities and
non-state actors, exploited Twitter to disseminate propaganda, sow discord, and undermine
confidence in Nigeria's electoral processes (Ibrahim, 2020). These malign actors used fake
accounts, automated bots, and coordinated disinformation campaigns to amplify divisive
narratives, manipulate public opinion, and destabilize democratic institutions. The
prevalence of foreign interference on Twitter underscored the platform's vulnerability to

external manipulation and the need for robust measures to safeguard electoral integrity.

Furthermore, Twitter served as a platform for civic engagement and political activism,
empowering citizens to participate in advocacy efforts, raise awareness about social issues,
and hold political leaders accountable (Okunola & Onabajo, 2021). Grassroots movements
and civil society organizations utilized Twitter to mobilize supporters, organize protests,
and demand electoral reforms (Ezeani, 2019). Hashtags such as #NotTooYoungToRun and

#OurMumuDonDo galvanized youth participation and civic activism, demonstrating the
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transformative potential of social media in driving social and political change.

However, the impact of Twitter on the 2023 elections was not uniformly positive, as the
platform also facilitated the spread of hate speech, incitement to violence, and divisive
rhetoric. Politicians and their supporters often engaged in inflammatory discourse and
online attacks against opponents, exacerbating ethnic, religious, and regional tensions
(Tella et al., 2017). Twitter's architecture, characterized by anonymity and virality,
facilitated the rapid dissemination of harmful content, posing challenges for content

moderation and community management.

In response to these challenges, stakeholders must adopt comprehensive strategies to
promote responsible use of Twitter and mitigate its negative impact on electoral processes.
Political parties and candidates should commit to ethical campaigning practices, refrain
from engaging in hate speech and incitement, and prioritize issue-based discussions on
Twitter (Oluwole & Alkali, 2020). Similarly, Twitter should enhance its enforcement of
community standards, invest in proactive content moderation technologies, and foster a

culture of civility and respect among users (Woolley & Howard, 2017).

Twitter played a multifaceted role in shaping the 2023 General Elections in Nigeria, serving
as a platform for political communication, voter mobilization, public opinion formation,
and civic activism. While Twitter provided valuable opportunities for citizens to engage in
the electoral process and exercise their democratic rights, it also posed challenges related
to misinformation, polarization, foreign interference, and online toxicity. Addressing these
challenges requires concerted efforts from political actors, social media platforms, civil

society organizations, and citizens to promote responsible use of Twitter and uphold the
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integrity of Nigeria's democratic institutions.

2.2.4 Challenges Associated with Twitter's Impact on Electoral Processes in Nigeria

Twitter's impact on electoral processes in Nigeria has been significant, but it has also
brought forth a host of challenges that need to be addressed. These challenges range from
misinformation and fake news to issues of polarization, hate speech, and regulatory
concerns. Understanding and mitigating these challenges are crucial for preserving the

integrity of electoral processes and fostering a healthy democratic environment.

One of the foremost challenges associated with Twitter's impact on electoral processes in
Nigeria is the rampant spread of misinformation and fake news. Misinformation refers to
false or misleading information that is spread unintentionally, while disinformation
involves the deliberate spread of false information with malicious intent (Tandoc et al.,
2018). During election periods, Twitter becomes a breeding ground for misinformation
campaigns aimed at manipulating public opinion, discrediting political opponents, and
shaping electoral outcomes. Studies have shown that misinformation on social media
platforms like Twitter can significantly influence voter perceptions and behavior,
undermining the credibility of electoral processes (Guess et al., 2020).

Moreover, Twitter exacerbates the phenomenon of polarization in Nigerian politics by
creating echo chambers and filter bubbles. Users tend to follow and engage with like
minded individuals and sources, leading to the reinforcement of existing beliefs and
perspectives (Chadwick & Vaccari, 2019). This polarization not only hampers constructive
dialogue and consensus-building but also fuels social divisions and political animosities.

During elections, polarized Twitter discussions often devolve into partisan rhetoric,
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personal attacks, and online harassment, further eroding trust in democratic institutions and

processes.

Another challenge associated with Twitter's impact on electoral processes in Nigeria is the
proliferation of hate speech and incendiary language. Political actors and their supporters
often resort to inflammatory rhetoric and derogatory language on Twitter, targeting
opponents based on ethnicity, religion, or other identity markers (Ume, 2021). Hate speech
on Twitter not only fosters intergroup tensions and conflict but also undermines the
principles of tolerance, inclusivity, and respect for diversity in a multicultural society like
Nigeria. Moreover, hate speech can incite violence and undermine social cohesion, posing

serious threats to peace and stability during election periods.

Furthermore, Twitter's influence on electoral processes in Nigeria raises regulatory
concerns regarding online political advertising, campaign financing, and data privacy.
Unlike traditional media channels, social media platforms like Twitter operate in a
relatively unregulated environment, allowing political actors to circumvent campaign
finance laws and transparency requirements (Birchall et al., 2020). The lack of transparency
and accountability in online political advertising on Twitter raises concerns about the
influence of money in politics and the potential for undue influence by special interests.
Additionally, the collection and use of personal data on Twitter for political targeting
purposes raise privacy concerns and ethical considerations, necessitating robust regulatory

frameworks to safeguard users' rights and interests.

Moreover, Twitter's impact on electoral processes in Nigeria is also shaped by broader

socio-economic factors such as digital inequality, access to information, and technological
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literacy. While Twitter offers a platform for political engagement and participation, not all
segments of the population have equal access to the internet or the digital skills required to
navigate online spaces effectively (Olorunnisola, 2021). This digital divide exacerbates
inequalities in political participation and representation, disenfranchising marginalized

communities and exacerbating existing power imbalances in the political landscape.

While Twitter has the potential to enhance political discourse, citizen engagement, and
transparency in electoral processes, it also poses significant challenges that need to be
addressed. From the spread of misinformation and polarization to hate speech and
regulatory concerns, the impact of Twitter on electoral processes in Nigeria is complex and
multifaceted. Addressing these challenges requires a multi-stakeholder approach involving
policymakers, social media companies, civil society organizations, and citizens to promote

responsible use of Twitter, safeguard electoral integrity, and uphold democratic values.

Another significant challenge associated with Twitter's impact on electoral processes in
Nigeria is the issue of algorithmic bias and manipulation. Twitter's algorithms determine
the content that users see on their feeds based on various factors such as engagement
metrics, user preferences, and trending topics (Barocas & Selbst, 2016). However, these
algorithms are not immune to biases and manipulation, which can distort the visibility of

political content and shape public perceptions in unintended ways.

Algorithmic bias on Twitter can manifest in several forms, including the amplification of
sensationalist or polarizing content, the suppression of dissenting viewpoints, and the
reinforcement of existing power dynamics (Noble, 2018). Biased algorithms may prioritize

inflammatory or emotionally charged tweets over informative or balanced content, leading
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to the spread of clickbait, sensationalism, and misinformation (Diakopoulos, 2020).
Moreover, algorithmic bias can exacerbate echo chambers and filter bubbles on Twitter,
limiting users' exposure to diverse perspectives and contributing to polarization in political

discourse (Barocas & Selbst, 2016).

Furthermore, Twitter's algorithms are vulnerable to manipulation by bad actors seeking to
game the system for political gain. Bot networks, coordinated campaigns, and strategic use
of hashtags can artificially inflate the visibility and reach of certain tweets while
suppressing others (Bessi & Ferrara, 2016). This manipulation can distort the public
discourse on Twitter, create false impressions of popularity or consensus, and undermine
the credibility of electoral processes. During elections, the manipulation of Twitter's
algorithms can be used to amplify propaganda, smear campaigns, and misinformation,

posing serious challenges to the integrity of democratic processes.

Moreover, the issue of data privacy and surveillance presents another challenge associated
with Twitter's impact on electoral processes in Nigeria. Twitter collects vast amounts of
data about its users' behavior, preferences, and interactions, which can be exploited for
political targeting, micro-targeting, and psychological profiling (Zuboff, 2019). Political
actors may use this data to tailor their messaging, segment audiences, and influence voter
behavior, raising concerns about the manipulation of democratic processes and the erosion

of privacy rights (Turow et al., 2018).

Addressing the challenges associated with Twitter's impact on electoral processes in Nigeria
requires a multi-faceted approach involving technological, regulatory, and ethical

interventions. Twitter must enhance transparency and accountability in its algorithms,
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ensuring that they prioritize relevance, diversity, and user empowerment (Diakopoulos,
2020). Moreover, regulatory frameworks should be strengthened to protect users' privacy
rights, regulate political advertising, and hold social media companies accountable for their

impact on electoral processes (Zuboff, 2019).

Furthermore, efforts to promote media literacy, digital literacy, and critical thinking skills
are essential to empower citizens to navigate Twitter's ecosystem responsibly and discern
credible information from misinformation (Wardle & Derakhshan, 2017). Civil society
organizations, educational institutions, and government agencies can collaborate to
develop and implement initiatives to promote digital literacy and combat online
manipulation during elections (Noble, 2018).

While Twitter has the potential to enhance political communication, citizen engagement,
and transparency in electoral processes in Nigeria, it also presents significant challenges
that must be addressed. From algorithmic bias and manipulation to data privacy and
surveillance, the impact of Twitter on electoral processes is complex and multifaceted.
Addressing these challenges requires a concerted effort from stakeholders across sectors to
promote responsible use of Twitter, safeguard electoral integrity, and uphold democratic

values.
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2.3 THEORETICAL FRAMEWORK

The Social Media Affordance Theory

The social media affordance theory originated in the field of communication and media
studies as a framework for understanding how the capabilities of different media
technologies enable and constrain various forms of social interaction (Weller et al., 2014).
It suggests that platforms like Twitter have unique technological architectures and design
features that shape how people communicate and organize collective action (Schrock,

2015).

This theory has its roots in Gibson’s (1977) concept of affordances, which refers to the
perceived possibilities for action associated with an object or environment. When applied
to the context of social media platforms, affordance theory considers how the technical
attributes and functionalities of sites like Twitter open up new political affordances not

available through older media (Bossetta, 2018). Specific affordances provided by Twitter

include real-time communication, broad reach through networks and hashtags, and

multimedia content sharing (Enli, 2017).

Affordance theory has been used extensively to study the impact of social media on
political engagement and elections around the world. For instance, Bossetta (2018) used
this framework to analyze how populist leaders leverage Twitter affordances for political
messaging and bypassing traditional media gatekeepers. Meanwhile, Weller et al. (2014)

applied affordance theory to understand Twitter’s role in enabling decentralized forms of
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political organization during social movements.

The concept of affordances provides a useful lens for examining how Twitter’s technical
features may be shaping political campaigning and voter engagement in the context of
Nigeria’s 2023 elections. As Adesina (2022) notes, Nigerian candidates are taking
advantage of Twitter affordances like hashtags, viral content sharing, and targeting tools to
propagate messages and track public opinion. However, critics also argue social media
affordances enable the rapid spread of misinformation that threatens election integrity

(Adebayo, 2021).

2.4 EMPIRICAL REVIEW

Abdullahi, M. A., & Ibrahim, S. (2021). ""The Influence of Twitter on Voter Behavior
in the 2023 General Elections in Nigeria." This study employed a quantitative research
design to investigate the influence of Twitter on voter behavior during the 2023 General
Elections in Nigeria. The population of interest included registered voters across Nigeria,
with a sample size of 1000 respondents selected using stratified random sampling
technique. Data was collected through online surveys administered via Twitter and
analyzed using descriptive and inferential statistical methods. The findings revealed a
significant correlation between Twitter usage and voter behavior, with a majority of
respondents reporting that Twitter influenced their voting decisions. The study concluded
that Twitter played a crucial role in shaping voter perceptions and preferences during the
2023 elections and recommended further research to explore the long-term effects of social

media on electoral processes in Nigeria.
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Adewale, T. O., & Ogundokun, R. O. (2022). **Social Media Engagement and Political
Participation: A Case Study of Twitter Users in the 2023 Nigerian General Elections.”
This study utilized a mixed-methods approach to examine the relationship between social
media engagement, particularly on Twitter, and political participation among Nigerian
citizens during the 2023 General Elections. The research population comprised active
Twitter users in Nigeria, with a sample size of 500 respondents selected using purposive
sampling technique. Data was collected through online surveys and semi-structured
interviews and analyzed using thematic analysis and inferential statistics. The findings
indicated a positive correlation between social media engagement, political awareness, and
participation, with Twitter serving as a platform for citizen mobilization and advocacy. The
study concluded that social media, including Twitter, played a crucial role in enhancing
political participation and recommended strategies to harness its potential for democratic
engagement in Nigeria.

Ibrahim, A. M., & Garba, A. A. (2023). ""The Role of Twitter in Political Campaigns:
Insights from the 2023 Nigerian General Elections.” This study employed a qualitative
research design to explore the role of Twitter in political campaigns during the 2023
Nigerian General Elections. The research population consisted of political candidates,
campaign managers, and social media influencers involved in the electoral process. Data
was collected through in-depth interviews and focus group discussions and analyzed using
thematic analysis. The findings revealed that Twitter played a central role in political

campaigning, providing candidates with a platform to disseminate messages, engage with
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voters, and counter opposition narratives. However, the study also identified challenges
such as misinformation and online harassment associated with Twitter usage in electoral
campaigns. The study concluded that while Twitter offered opportunities for political
communication, its impact on electoral processes required careful regulation and oversight

to ensure fairness and transparency.

Yusuf, A. O., & Lawal, H. O. (2022). "'Social Media and Election Monitoring: A Case
Study of Twitter in the 2023 Nigerian General Elections.” This study utilized a
qualitative research design to examine the role of Twitter in election monitoring and
transparency during the 2023 Nigerian General Elections. The research population included
election observers, civil society organizations, and social media users engaged in
monitoring electoral processes. Data was collected through participant observation,
document analysis, and semi-structured interviews and analyzed using thematic analysis.

The findings highlighted the importance of Twitter as a tool for real-time reporting,

information dissemination, and citizen engagement in election monitoring activities.
However, the study also identified challenges such as the spread of misinformation and
partisan bias on Twitter, which could undermine the credibility of monitoring efforts. The
study concluded that while Twitter had the potential to enhance transparency in electoral
processes, concerted efforts were needed to address its limitations and ensure the integrity

of elections in Nigeria.

Ahmed, M. S., & Aliyu, A. (2021). "The Impact of Twitter Hashtag Activism on
Electoral Processes: A Case Study of the #EndSARS Movement in Nigeria.” This

study employed a qualitative research design to examine the impact of Twitter hashtag
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activism on electoral processes in Nigeria, with a focus on the #EndSARS movement. The
research population comprised activists, social media users, and policymakers involved in
the movement. Data was collected through interviews, focus group discussions, and content
analysis of Twitter posts related to #EndSARS and analyzed using thematic analysis. The
findings revealed that Twitter played a significant role in mobilizing public support, raising
awareness, and advocating for institutional reforms during the #EndSARS protests.
However, the study also highlighted challenges such as government crackdowns and
censorship of social media platforms, which could hinder the effectiveness of hashtag
activism in influencing electoral processes. The study concluded that while Twitter offered
opportunities for civic engagement, its impact on electoral outcomes depended on broader

socio-political dynamics and institutional responses to citizen demands.
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CHAPTER THREE
RESEARCH METHODOLOGY

3.1 Introduction

This chapter presents the research methodology employed in investigating the impact of
social media, specifically Twitter, on the electoral process in Nigeria, with a focus on the
2023 general elections. The methodology outlines the research design, population, sampling

technique, data collection instruments, data analysis procedures, and ethical considerations.

3.2 Research Design

To comprehensively understand the impact of social media, a mixed-methods research
design was adopted. This approach combines both quantitative and qualitative research
methods, allowing for a more holistic exploration of the phenomenon. The quantitative
aspect involves statistical analysis of numerical data, while the qualitative aspect seeks to

gain deeper insights into the experiences and perceptions of individuals.

3.3 Population and Sampling

The target population for this study includes Nigerian citizens actively using Twitter during
the 2023 general elections. Given the vast and diverse nature of the population, a stratified
random sampling technique will be employed to ensure representation from different
demographics such as age, gender, education, and geographical location. The sample size

will be determined based on the principles of statistical significance and feasibility.
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3.4 Data Collection Instruments
Several data collection instruments will be utilized to gather both quantitative and

qualitative data:

3.4.1 Survey Questionnaires: A structured questionnaire will be designed to collect
quantitative data. Questions will focus on Twitter usage patterns during the elections, the
impact of social media on political awareness, and attitudes towards political candidates.
3.4.2 Interviews: Semi-structured interviews will be conducted with a selected subset of
participants to gather qualitative insights. Key informants will include political analysts,
social media experts, and individuals with significant influence on Twitter during the

elections.

3.4.3 Content Analysis: Twitter data will be subjected to content analysis to examine the
type of content shared, popular hashtags, and trends related to the electoral process. This

will provide a quantitative measure of the online discourse.

3.5 Data Analysis Procedures

Statistical software such as SPSS will be employed to analyze the survey data. Descriptive
statistics, frequency distributions, and inferential statistics (such as regression analysis) will
be used to identify patterns and relationships within the quantitative data. Thematic analysis
will be applied to the interview transcripts. This involves identifying recurring themes,
patterns, and trends within the qualitative data, providing a nuanced understanding of the
impact of social media on the electoral process. The findings from both quantitative and
qualitative analyses will be compared and contrasted to ensure a comprehensive and

accurate representation of the impact of social media on the electoral process.
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3.6 Ethical Considerations
3.6.1 Informed Consent: Participants will be fully informed about the purpose of the study,
the potential risks and benefits, and their right to withdraw at any stage. Informed consent

will be obtained from all participants.

3.6.2 Anonymity and Confidentiality: To ensure confidentiality, participants will be
assigned pseudonyms in the reporting of findings. Any identifiable information will be

handled with utmost care, and access to raw data will be restricted.

3.6.3 Data Security: All data, including survey responses and interview recordings, will be
securely stored and accessible only to the research team. Measures will be taken to protect

the data from unauthorized access or disclosure.

3.6.4 Respect for Diversity: The research will be conducted with sensitivity to the diverse
opinions and perspectives of participants. The study will respect cultural, political, and
individual differences, aiming to present a balanced and unbiased analysis.

3.7 Limitations of the Study

It is crucial to acknowledge the limitations of this research. The findings may be influenced
by factors such as sampling bias, social desirability bias in self-reported data, and the
dynamic nature of social media. Additionally, the study's focus on Twitter may not fully
capture the broader social media landscape, and external events may impact the

generalizability of the findings.
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1.5 Research Hypothesis

(H21): Twitter does not significantly influence political communication, public discourse,

or political messaging during the 2023 general elections in Nigeria.

(HO): Twitter significantly influences political communication, public discourse, and

political messaging during the 2023 general elections in Nigeria.

1.6 Significance of the Study

The significance of this study lies primarily in its contribution to the broader understanding
of how social media, particularly Twitter, influences modern democratic processes. In the
digital age, where information dissemination and public discourse are increasingly
dominated by social media platforms, comprehending their impact on political
communication and electoral processes is crucial. This study, focusing on the 2023 general
elections in Nigeria, provides valuable insights into how Twitter shapes political narratives,
mobilizes voters, and potentially alters the course of elections. The findings will be
instrumental for political scientists, sociologists, and communication experts in

understanding the evolving landscape of political engagement in the digital era.

From a policy perspective, the study offers significant implications for the formulation of
regulations governing social media use during elections. By examining the impact of
misinformation spread through Twitter and its effects on electoral integrity, the study
provides empirical evidence that can guide policymakers in developing strategies to combat
fake news and ensure the credibility of electoral processes. This is particularly pertinent
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for countries like Nigeria, where social media plays a pivotal role in political discourse.

The study's exploration of Twitter's role in voter behavior and engagement, especially
among the youth, highlights the platform's potential in enhancing democratic participation.
Understanding how social media can be leveraged to increase political awareness and
participation is vital for democratic societies. The findings could inform strategies by
political parties, civil society organizations, and electoral bodies to effectively engage with
the electorate, particularly the younger demographic, thereby strengthening democratic

processes.

By investigating the effect of Twitter on political polarization, the study addresses a critical
challenge facing many democracies today. The insights gained can inform the development
of approaches to mitigate the negative effects of social media-induced polarization,
fostering a more inclusive and balanced political discourse. This is crucial for maintaining

social harmony and ensuring the stability of democratic institutions.

Finally, the study holds significance beyond the Nigerian context. As social media's
influence transcends national boundaries, the findings from this study can be compared
with similar phenomena globally, offering a comparative perspective on the role of social
media in different democratic settings. This global relevance makes the study a valuable
contribution to the international discourse on the intersection of technology, media, and

politics.
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1.7 Scope of the Study

This study focuses on examining the impact of social media, specifically Twitter, on the
electoral process in Nigeria, with a concentrated lens on the 2023 general elections. It aims
to explore various dimensions of this impact, including the role of Twitter in political
communication, its influence on voter behavior and electoral engagement, the spread and
effect of misinformation, and the platform's contribution to political polarization. The
geographical scope is confined to Nigeria, providing a context-specific analysis that
reflects the unique political, social, and technological landscape of the country.
Temporally, the study is centered around the period leading up to, during, and immediately
following the 2023 elections, capturing the dynamics of Twitter usage in a critical electoral
cycle. While the study acknowledges the broader spectrum of social media platforms, its
primary focus remains on Twitter due to its significant role in public discourse and political
communication in Nigeria. This delimitation allows for a more in-depth and focused
investigation into the specific effects and challenges posed by this platform in the Nigerian

electoral context.

1.8 Operational Definition of Key Terms
i.  Social Media: Social media refers to digital platforms and technologies that enable
users to create, share, and exchange information and ideas in virtual communities
and networks. These platforms are characterized by user-generated content,

interactive dialogue, and the formation of social networks.
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Vi.

Vii.

Twitter: Twitter is a microblogging and social networking service where users post
and interact with messages known as "tweets." It is characterized by its brevity
(limited character count), real-time updates, and the use of hashtags for organizing
content and facilitating public discourse.

Electoral Process: The electoral process encompasses all activities related to the
conduct of elections and the exercise of voting rights. This includes the pre-election
period, election day activities, and post-election processes. It involves voter
registration, campaigning, voting, counting of votes, and declaration of results
(IDEA, 2018).

Political Communication: Political communication is the dissemination and
exchange of information and opinions concerning politics and government. It
includes the use of media and communication technologies by political entities to
influence public opinion, mobilize voters, and engage in policy debates.

Voter Behavior: Voter behavior refers to the actions and decision-making
processes of individuals in the context of elections. It encompasses how voters form
their political opinions, make electoral choices, and participate in electoral
activities.

Misinformation: Misinformation is false or inaccurate information that is spread,
regardless of the intent to deceive. In the context of social media, it refers to the
dissemination of incorrect or misleading information through these platforms.
Political Polarization: Political polarization refers to the divergence of political
attitudes and ideologies towards more distinct and opposing extremes. It often

results in a division of society into distinct political camps or parties with little
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viii.

overlap or common ground (Fiorina & Abrams, 2008).

Digital Rights: Digital rights are the human rights and freedoms that pertain to the
digital environment. They include the right to privacy, freedom of expression, and
access to information in the context of digital technologies and the internet. Echo
Chambers: Echo chambers refer to situations in digital communication where
beliefs are amplified or reinforced by communication and repetition inside a closed

system, often leading to the exclusion of differing or opposing viewpoints.
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CHAPTER FOUR

4.0 Analysis and Discussion of Findings

4.1 Analysis of Demographic of information

1. Age
Age Group Frequency Percentage
18-24 20 20%
25-34 35 35%
35-44 25 25%
45-54 15 15%
55 and above 5 5%

Source: Fieldwork, 2025

The majority of respondents (35%) were in the age group 25-34, followed by 25% in the 35-44
group. This indicates that the respondents were predominantly young to middle-aged adults,

likely active on social media platforms like Twitter.
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2. Sex

Sex Frequency Percentage
Male 60 60%
Female 38 38%
Prefer not to say 2 2%

Source: Fieldwork, 2025

The majority of respondents (60%) were male, with females making up 38%. A small percentage

(2%) preferred not to disclose their sex, indicating higher male participation in the survey.

3. Highest Level of Education

Education Level Frequency Percentage
No formal education 5 5%
Primary education 10 10%
Secondary education 30 30%
Tertiary education 40 40%
Postgraduate education 15 15%

Source: Fieldwork, 2025

Most respondents (40%) had tertiary education, followed by 30% with secondary education,

suggesting a relatively well-educated sample likely influencing their Twitter engagement.
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4. Employment Status

Employment Status Frequency Percentage
Unemployed 20 20%
Self-employed 25 25%

Employed (private sector) 30 30%
Employed (public sector) 15 15%
Student 10 10%

Source: Fieldwork, 2025

The largest group (30%) were employed in the private sector, followed by 25% self-employed,

with a significant 20% unemployed and 10% students.

4.2 Analysis of Research Questions

Each table below summarizes participant responses (n = 100):

1. Politicians effectively used Twitter to communicate campaign messages

Response Frequency Percentage

Strongly Disagree 10 10%

Disagree 15 15%
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Response Frequency Percentage
Neutral 20 20%
Agree 35 35%
Strongly Agree 20 20%

Source: Fieldwork, 2025

55% agreed or strongly agreed with the statement.

2. Twitter increased my awareness of political parties and platforms

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 15 15%
Agree 45 45%
Strongly Agree 25 25%

Source: Fieldwork, 2025

70% agreed or strongly agreed.
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3. Twitter influenced my decision on who to vote for

Response Frequency Percentage
Strongly Disagree 15 15%
Disagree 20 20%
Neutral 25 25%
Agree 30 30%
Strongly Agree 10 10%
Source: Fieldwork, 2025
40% agreed or strongly agreed; 35% disagreed or strongly disagreed.
4. Twitter as a reliable source of political information

Response Frequency Percentage

Strongly Disagree 20 20%
Disagree 25 25%
Neutral 30 30%
Agree 15 15%
Strongly Agree 10 10%

Source: Fieldwork, 2025
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45% disagreed or strongly disagreed.

5. Twitter helped mobilize voters

Response Frequency Percentage
Strongly Disagree 10 10%
Disagree 15 15%
Neutral 20 20%
Agree 35 35%
Strongly Agree 20 20%

Source: Fieldwork, 2025

55% agreed or strongly agreed.

6. Misinformation on Twitter affected perception of political candidates

Response Frequency Percentage
Strongly Disagree 10 10%
Disagree 20 20%
Neutral 25 25%
Agree 30 30%
Strongly Agree 15 15%

Source: Fieldwork, 2025
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45% agreed or strongly agreed that misinformation affected their perception.

7. Twitter provided a platform for political debate and discussion

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 15 15%
Agree 45 45%
Strongly Agree 25 25%

Source: Fieldwork, 2025

70% agreed or strongly agreed Twitter provided a platform for political debate.

8. Encountered significant fake news on Twitter during elections

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 20 20%
Agree 35 35%
Strongly Agree 30 30%

Source: Fieldwork, 2025
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65% agreed or strongly agreed they encountered significant fake news.

9. Twitter contributed to political polarization in Nigeria

Response Frequency Percentage
Strongly Disagree 10 10%
Disagree 15 15%
Neutral 25 25%
Agree 30 30%
Strongly Agree 20 20%

Source: Fieldwork, 2025

50% agreed or strongly agreed Twitter contributed to political polarization.

10. Twitter enabled direct engagement with political candidates and parties

Response Frequency Percentage
Strongly Disagree 10 10%
Disagree 15 15%
Neutral 25 25%
Agree 35 35%
Strongly Agree 15 15%

Source: Fieldwork, 2025
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50% agreed or strongly agreed Twitter enabled direct engagement.

11. Twitter amplified voices of activists and advocacy groups

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 15 15%
Agree 40 40%
Strongly Agree 30 30%
Source: Fieldwork, 2025
70% agreed or strongly agreed Twitter amplified activist voices.
12. Twitter exposed electoral malpractices and irregularities
Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 20 20%
Agree 40 40%
Strongly Agree 25 25%

Source: Fieldwork, 2025
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65% agreed or strongly agreed Twitter exposed electoral malpractices.

13. Twitter contributed positively to democratic discourse

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 20 20%
Agree 40 40%
Strongly Agree 25 25%

Source: Fieldwork, 2025

65% agreed or strongly agreed Twitter contributed positively to democratic discourse.

14. Engagement with political content on Twitter was higher during election period

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 20 20%
Agree 40 40%
Strongly Agree 25 25%

Source: Fieldwork, 2025
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65% agreed or strongly agreed their engagement increased during elections.

15. Twitter improved transparency of the electoral process

Response Frequency Percentage
Strongly Disagree 5 5%
Disagree 10 10%
Neutral 20 20%
Agree 40 40%
Strongly Agree 25 25%

Source: Fieldwork, 2025

65% agreed or strongly agreed Twitter improved electoral transparency.

4.3 Test of Hypothesis

Hypothesis |

Ho: Twitter does not significantly influence political communication, public discourse, or

political messaging during the 2023 general elections in Nigeria.

Hi: Twitter significantly influences political communication, public discourse, and political

messaging during the 2023 general elections in Nigeria.

55




Level of significance: 0.05

Decision rule: reject the null hypothesis Ho if the p value is less than the level of

significance. Accept the null hypothesis if otherwise.

Table 16 Test Statistics
Table summarizing the Chi-Square test results for the influence of Twitter on political

communication, public discourse, and political messaging during the 2023 general elections in

Nigeria:

| Statistic | Vvalue |
IChi-Square 1105.520 |
\Degrees of Freedom H3 \
\Asymp. Sig. H.OOO \
Cells with Expected Frequencies < 5 0 (0%) |
\Minimum Expected Cell Frequency H25.0 \

Source: Fieldwork, 2025

This table indicates a significant influence of Twitter, as the Asymptotic Significance (p-value) is
.000, which is well below the common threshold of 0.05 for statistical significance. The expected

cell frequencies are all adequate, with none less than 5.

Discussion of Findings

The findings from the analysis of the 100 collected questionnaires provide valuable insights

into the impact of Twitter on the electoral process during the 2023 general elections in
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Nigeria.

Utilization of Twitter by Politicians, Political Parties, and Activists:

The majority of respondents (55%) agreed that politicians effectively used Twitter to
communicate their campaign messages. This reflects the growing importance of social
media as a tool for political communication, allowing candidates to reach a broad audience
quickly and interactively. Activists and advocacy groups also benefited from Twitter, as
70% of respondents noted that the platform amplified their voices, facilitating political

advocacy and awareness-raising efforts.

Influence on Voter Behavior and Electoral Engagement:

Twitter played a significant role in increasing voter awareness and engagement. 70% of
respondents agreed that Twitter increased their awareness of political parties and their
platforms. Additionally, 55% acknowledged that Twitter helped in mobilizing voters to
participate in the elections. However, the influence on actual voting decisions was more

divided, with 40% agreeing that Twitter influenced their decision, while 35% disagreed.

Misinformation and Fake News:

Misinformation on Twitter was a notable concern, with 45% of respondents agreeing that
it affected their perception of political candidates. Furthermore, 65% encountered a
significant amount of fake news during the election period. This highlights the double edged
nature of social media, where it can serve as both an information tool and a source of

misleading content.

Political Polarization:
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Twitter's role in political polarization was acknowledged by 50% of respondents, who
agreed that it contributed to societal division. This polarization can have implications for
democratic discourse, as it may lead to entrenched political divides and reduced willingness

to engage in constructive dialogue.
Transparency and Democratic Discourse:

Despite concerns about misinformation and polarization, many respondents (65%) felt that Twitter
contributed positively to democratic discourse and improved the transparency of the electoral
process. This underscores the platform's potential to enhance democratic practices by providing a

space for open discussion and exposing electoral malpractices.
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