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ABSTRACT
The project examines how residents of Ilorin, Kwara State, perceive and interpret media coverage of petroleum subsidy removal in Nigeria, a policy with far-reaching economic and social consequences. By employing a mixed-methods approach, including surveys and in-depth interviews, it analyzes the framing, tone, and credibility of media narratives across print, broadcast, and digital platforms. The study explores audience trust in various media outlets, their understanding of the subsidy removal’s implications, and how coverage influences public sentiment and behavior. It also investigates whether demographic factors, such as age, income, and education, shape perceptions of media portrayals. By identifying potential gaps between media representations and audience interpretations, the project seeks to highlight effective communication strategies for addressing complex policy issues. Ultimately, the findings aim to contribute to improving media practices and fostering informed public discourse on economic reforms in Nigeria.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the study
	Media coverage plays a significant role in shaping public opinion and understanding of socio-political and economic policies. In the context of subsidy removal on petroleum products, media narratives and the audience's reception of such narratives are pivotal in influencing perceptions, attitudes, and subsequent public discourse. Subsidy removal, particularly in developing economies like Nigeria, often stirs intense public debate due to its immediate and far-reaching impacts on living standards, transportation costs, and overall economic stability. The media, being the bridge between policymakers and the populace, serves as a crucial platform for information dissemination and opinion formation (McQuail, 2010).
	The removal of subsidies on petroleum products has consistently been a topic of intense debate and public interest, especially in developing nations like Nigeria, where such policies significantly impact the economy and everyday life. Subsidy removal policies often aim to reduce government expenditure and channel resources into other sectors such as health, education, and infrastructure. However, these policies frequently spark public outcry due to the immediate economic burdens they impose, including increased transportation costs, higher prices for goods and services, and overall inflation. Consequently, how the media covers such a contentious issue can influence public perception and responses to the policy.
	Ilorin, the capital of Kwara State, offers a unique perspective on audience perception due to its diverse demographic composition, including civil servants, traders, students, and other groups that are directly or indirectly impacted by policy changes like subsidy removal. The discourse surrounding subsidy removal is often laden with political, economic, and social undertones, with media framing playing a critical role in either amplifying or moderating public reactions (Entman, 1993). This makes it essential to investigate how audiences in Ilorin perceive and interpret media coverage of subsidy removal, especially in light of the city's socio-economic realities.
	Subsidy removal on petroleum products has historically been a contentious issue in Nigeria. It is frequently presented as a necessary reform to curtail government expenditure, combat corruption, and redirect funds toward critical sectors such as education, healthcare, and infrastructure (Okonjo-Iweala, 2014). However, public reactions often diverge, ranging from outright rejection due to increased cost of living to cautious acceptance based on promises of improved public services. The media’s role in framing these narratives cannot be overstated, as the way subsidy removal is reported—whether highlighting its economic justifications or its potential social repercussions—can influence audience perceptions and reactions (Iyengar, 1991).
	In Ilorin, the interaction between media narratives and audience interpretation is further complicated by factors such as media literacy, access to diverse media platforms, and the trustworthiness of the media outlets involved. For instance, local radio stations and newspapers, which are popular sources of information in Ilorin, may adopt frames that differ from those of national media houses. Social media platforms, with their interactive nature, also contribute significantly to shaping perceptions, offering a space for dialogue, dissent, and sometimes misinformation (Adegbola & Gearhart, 2019).
	Moreover, audience perception is not merely a passive process but is shaped by individual socio-economic conditions, cultural contexts, and prior knowledge. In Ilorin, a city where many depend on affordable transportation for daily activities, the removal of petroleum subsidies has immediate and tangible effects, making media coverage of this policy a matter of personal and communal interest. This underscores the importance of analyzing not just the content of media coverage but also how the audience processes, interprets, and reacts to it.
	Understanding audience perception in this context is crucial for several reasons. Firstly, it provides insights into how effectively the media fulfills its role as a watchdog and mediator in democratic settings. Secondly, it sheds light on the degree of public trust in media institutions, particularly in times of economic upheaval. Thirdly, such an analysis can guide policymakers in crafting communication strategies that resonate with the public, thereby reducing resistance and fostering understanding of policy decisions (Hallahan, 1999).
	This study, therefore, seeks to explore audience perceptions of media coverage of petroleum subsidy removal in Ilorin, Kwara State. It aims to examine the framing techniques employed by the media, the reception of these narratives by different audience demographics, and the factors influencing these perceptions. By doing so, it contributes to the broader discourse on media effects and public opinion in the Nigerian context, offering valuable insights into the interplay between media, policy communication, and audience interpretation.

1.2	Statement of the problem
	Media coverage can influence public understanding, attitudes, and potential actions regarding this policy. However, there is a concern about the objectivity, depth, and inclusiveness of such media coverage. Some audiences perceive media narratives as biased or inadequate in reflecting the socioeconomic implications of subsidy removal. Despite the importance of understanding audience perception of media coverage, limited empirical studies have been conducted in Ilorin to assess how the public perceives media reports on the removal of petroleum subsidies. This study seeks to fill this gap by exploring the audience's perception, the role of media in framing the issue, and the implications of such perceptions on public trust and engagement with the media.
1.3	Research Questions
i. How do residents of Ilorin perceive media coverage of the removal of petroleum subsidies?
ii. What media platforms are most relied upon by the audience in Ilorin for information on petroleum subsidy removal?
iii. To what extent do audiences in Ilorin perceive the media coverage as objective and balanced regarding the removal of petroleum subsidies?
1.4	Research Objectives
i. To explore the perception of Ilorin residents toward media coverage of the removal of petroleum subsidies.
ii. To identify the media platforms most utilized by the audience in Ilorin for information on petroleum subsidy removal.
iii. To assess the extent to which the audience perceives media coverage of the issue as objective and balanced.


1.5	Scope of the study
	This study focuses on the audience perception of media coverage regarding the removal of petroleum subsidies in Ilorin, Kwara State. It examines the extent to which media outlets influence public opinion, awareness, and understanding of the issue. The research explores various media platforms, including television, radio, newspapers, and social media, to determine their roles in shaping perceptions. It is confined to residents of Ilorin, Kwara State, emphasizing their demographics, media preferences, and attitudes toward subsidy removal. The study also considers the balance, accuracy, and depth of media reporting, as well as audience trust in media content during this critical socio-economic discourse.
1.6	Significance of the study
	The removal of petroleum subsidies is a sensitive economic policy that impacts individuals, businesses, and the broader economy. Understanding audience perception of media coverage on this issue is significant for various reasons, especially in a community like Ilorin, Kwara State, where public opinion and media consumption play critical roles in shaping societal narratives and responses. The study provides insight into how residents of Ilorin perceive the credibility, fairness, and objectivity of the media in reporting petroleum subsidy removal. Media serves as a critical bridge between policymakers and the public, and assessing audience trust in media coverage reveals whether the media is fulfilling its role as a watchdog and information provider. This is essential in maintaining public trust and encouraging informed civic participation. The research also sheds light on the influence of media coverage on public opinion and behavior. Media reports can either exacerbate or alleviate public concerns by framing the subsidy removal positively (as a step toward economic reform) or negatively (as a burden on citizens). By understanding how the audience interprets and reacts to such coverage, policymakers, journalists, and media organizations can identify the effectiveness of communication strategies and address gaps in public understanding.
Moreover, the study highlights the media's role in shaping economic narratives within Ilorin and Kwara State at large. It examines whether local and national media adequately address the concerns of ordinary citizens, such as the rising cost of living, transportation, and fuel scarcity. This can inform media practitioners about areas needing better representation and focus, fostering more inclusive and balanced reporting. Lastly, the findings contribute to academic and practical knowledge by bridging gaps in media and communication studies, particularly in the context of Nigeria’s socio-economic policies. This study may also provide recommendations for improving media practices, enhancing media literacy among the public, and guiding government communication strategies. In turn, this promotes transparency, accountability, and public engagement in policy-related issues.


1.7	Definition of terms
Audience: A group of people who consume, interpret, or react to media messages, in this case, residents of Ilorin engaging with media reports on subsidy removal.
Perception: The way individuals interpret, understand, or make sense of media content based on their knowledge, experience, and social context.
Media: Platforms or channels of communication such as television, radio, newspapers, and online outlets that disseminate information to the public.
Media Coverage: The reporting, analysis, and dissemination of news and information by media organizations about an event or issue, here focusing on petroleum subsidy removal.
Petroleum Subsidy: A government policy designed to reduce the cost of petroleum products by compensating for a portion of their production or importation costs.
Subsidy Removal: The discontinuation of financial support by the government to lower the price of petroleum products, allowing market forces to determine prices.
Ilorin: The capital city of Kwara State, Nigeria, and the geographical focus of this study on public opinion and media engagement.
Media Bias: A tendency in media reporting that reflects a preference or prejudice toward certain perspectives, potentially affecting public perception of subsidy removal.
Economic Policy: Government strategies and decisions aimed at managing the economy, such as the removal of subsidies to address budget deficits or improve fiscal stability.
Public Opinion: The collective attitudes, beliefs, and views of a population regarding a specific issue, such as subsidy removal.
Information Framing: The way media presents information, influencing how the audience perceives and interprets the issue.
News Credibility: The degree to which audiences trust the accuracy, reliability, and fairness of media reporting.
Policy Communication: The process by which government decisions, like subsidy removal, are conveyed to the public through media and other channels.
Socio-Economic Impact: The effects of subsidy removal on individuals' economic well-being and social structures in Ilorin and beyond.
Media Literacy: The ability of individuals to critically analyze media messages, including recognizing biases and understanding the framing of subsidy removal coverage.
Agenda Setting: A media theory suggesting that the topics highlighted by the media influence public priorities and perceptions of importance.
Public Engagement: The involvement of citizens in discussing, debating, or responding to issues covered by the media, such as subsidy removal.
Policy Framing: The portrayal of subsidy removal by media or government to influence public acceptance or opposition.
Digital Media: Online platforms such as social media, blogs, and news websites that play a significant role in shaping audience perception in contemporary society.
.

























CHAPTER TWO
LITERATURE REVIEW
2.1	Conceptual review
2.1.1	Historical Context of Fuel Subsidies in Nigeria
The history of fuel subsidies in Nigeria is deeply intertwined with the country's economic and political evolution, shaped by its significant oil reserves and oil-dependent economy. Following Nigeria's independence in 1960, the government initiated fuel subsidies with the intention of ensuring affordable energy resources for its burgeoning population and stimulating economic growth. These subsidies were seen as a means to distribute the benefits of oil wealth among the citizenry (Aigbedion, 2013).
One of the earliest instances of fuel subsidies in Nigeria can be traced back to the oil boom of the 1970s. During this period, the Nigerian government, buoyed by substantial revenues from oil exports, implemented policies to subsidize fuel prices, aiming to make them affordable for consumers. These subsidies substantially reduced fuel costs for the Nigerian populace and were generally well-received (Aigbedion, 2013).
However, as Nigeria's oil industry developed, so did the complexities associated with fuel subsidies. The 1980s brought economic challenges, including declining global oil prices, which put immense fiscal pressure on the government. This period witnessed subsidy reductions and even their temporary removal as part of austerity measures. These measures, while necessary from an economic standpoint, generated significant public dissatisfaction and led to social unrest (Ogwumike, 2004).
Despite these challenges, fuel subsidies remained a pivotal aspect of Nigeria's energy policy. They continued to be utilized as a tool for social welfare, ensuring that rising global oil prices did not unduly burden the Nigerian population. Subsidies were also seen as essential for promoting industrialization by providing affordable energy resources to businesses (Ogwumike, 2004).
As Nigeria transitioned from the late 20th to the early 21st century, fuel subsidy policies experienced fluctuations due to various economic factors. These included global oil price fluctuations, budget constraints, and fiscal pressures. Such fluctuations often sparked debates within the government and society regarding the sustainability and effectiveness of fuel subsidies (Aigbedion, 2013).
One significant turning point occurred in January 2012 when the Nigerian government, under President Goodluck Jonathan, made a bold attempt to completely remove fuel subsidies. This decision sparked widespread protests and strikes across the nation, revealing the deep-rooted reliance on subsidies and public discontent with the government's approach. Ultimately, the protests forced the government to partially reinstate subsidies, underscoring their significance in the eyes of the public (Aigbedion, 2013; Falola, 2014).
Subsequently, successive Nigerian administrations grappled with the challenge of fuel subsidies, experimenting with various approaches to address their economic implications while balancing social welfare concerns. In 2020, President MuhammaduBuhari's government implemented a new pricing mechanism, which involved the removal of fuel subsidies and the introduction of a more market-oriented pricing regime, marking another significant shift in Nigeria's subsidy policy (Falola, 2014).
 During Bola Tinubu's tenure as President of Nigeria, a monumental decision was made: the removal of fuel subsidies. While this administration promised transformative reforms and economic stability, the removal of fuel subsidies sent ripples through the nation, altering the daily lives of ordinary Nigerians. Citizens across the nation soon felt the consequences. The cost of living soared, affecting the most vulnerable in society. The price of basic commodities, from food to clothing, exhibited an upward trajectory, creating hardships for families already living on tight budgets.
For many Nigerians, the removal of fuel subsidies translated directly into higher transportation expenses. The daily commute to work, school, or markets became a heavier burden as public transportation operators hiked fares to compensate for increased fuel costs (Johnson, 2023). The ripple effect was felt throughout the country, as citizens grappled with the choice between forgoing essential journeys or allocating an even larger portion of their income to transportation.
On the business front, industries and small enterprises wrestled with the shockwaves of fuel subsidy removal. Operating costs soared, pushing some companies to the brink. Job losses became a reality as businesses struggled to remain competitive in the new economic landscape. The hope for a flourishing entrepreneurial spirit waned, replaced by concerns about economic stability.
In rural areas, far removed from the corridors of power, the impact was equally profound. Farmers, the backbone of Nigeria's agricultural sector, faced increased production costs, jeopardizing food security. Families in these regions, already grappling with limited access to resources, found their livelihoods further threatened.
The removal of fuel subsidies became a topic of impassioned debate across social media platforms, in town hall meetings, and within the hallowed halls of the National Assembly. Citizens expressed their concerns, frustrations, and hopes for a better future. The government face a daunting challenge in balancing its commitment to economic reform with the welfare of its citizens.
2.1.2	Media’s Role in Shaping Public Opinion
Media wields immense influence in shaping public opinion across various domains, from politics to social issues, by virtue of its information dissemination capacity, agenda-setting power, and framing capabilities (Lippmann, 1922). 
Media serves as a primary source of information for the public, disseminating news, updates, and insights on a wide range of subjects (McCombs & Shaw, 1972). This role empowers individuals with knowledge about current events, government actions, and societal developments.
Through editorial decisions and news coverage choices, media outlets can elevate specific issues, thereby influencing what the public perceives as important (McCombs & Shaw, 1972). Their role in agenda-setting is critical, as it shapes the national conversation and public discourse.
Media outlets possess the power to frame stories in particular ways, emphasizing certain aspects while downplaying others (Entman, 1993). Framing involves the selection of narratives and perspectives that shape how the public perceives an issue. 
Cultivation theory posits that long-term exposure to media content can shape individuals' perceptions of reality (Gerbner et al., 2002). When media consistently portrays certain aspects of society or issues, it can cultivate specific beliefs and attitudes among the audience. 
Confirmation bias is another phenomenon wherein individuals seek and consume media content that aligns with their pre-existing views, reinforcing their opinions and potentially deepening polarization (Nyhan&Reifler, 2010).
In the digital age, social media platforms have assumed significant roles in shaping public opinion (Sunstein, 2017). They provide spaces for individuals to engage with like-minded peers and consume content that reinforces their views, contributing to the creation of echo chambers. 
Media literacy emerges as a critical factor in mitigating the potential negative effects of media influence (Livingstone, 2004). Media literate individuals are better equipped to critically evaluate media content, discern biases, and engage in informed, rational decision-making.
In summary, media's role in shaping public opinion is profound. It encompasses information dissemination, agenda-setting, framing, cultivation, confirmation bias, and the influence of social media. Understanding these dynamics is paramount for both media professionals and the public, as media's influence on public opinion significantly impacts society, politics, and policymaking.


2.1.3	Media Framing of Fuel Subsidy Removal
Media framing is a powerful tool that significantly shapes how the public perceives complex issues such as the removal of fuel subsidies. Framing involves the selection of specific aspects or angles of a story to emphasize, thus influencing the way the audience understands the issue (Entman, 1993).
In the context of fuel subsidy removal, media outlets can employ various frames to present the issue to the public. One common framing is the "Economic Crisis" frame, which portrays the removal of subsidies as a necessary economic reform. This frame often highlights the economic benefits of subsidy removal, such as reducing fiscal deficits and redirecting funds towards critical sectors like healthcare and education (Tankersley, 2012).
Alternatively, media may use the "Social Impact" frame to shed light on the potential hardships faced by the public due to higher fuel prices. This frame emphasizes the plight of vulnerable groups, such as low-income families and small businesses, who may struggle to cope with increased transportation costs and rising prices of basic goods (Smith, 2015).
Scenarios can illustrate these frames in practice. In one scenario, a news report framed the subsidy removal as an "Economic Crisis" by focusing on the government's efforts to stabilize the economy. It cited experts who argued that subsidy removal was necessary to attract foreign investment and reduce the budget deficit. This framing aimed to convey the message that the government's decision was a prudent economic move.
Conversely, another scenario featured the "Social Impact" frame. It highlighted interviews with ordinary citizens struggling to make ends meet, emphasizing their increased transportation expenses and the burden of higher living costs. This framing aimed to generate empathy among the audience and highlight the human aspect of the subsidy removal.
Media framing of fuel subsidy removal can significantly influence public opinion and policy debates. The choice of frames can determine whether the public perceives subsidy removal as a necessary reform or as a policy that disproportionately burdens the most vulnerable. This illustrates the power and responsibility of the media in shaping public discourse (Entman, 1993).
2.1.4	Subsidy 
The word “subsidy” first burst into the consciousness of Nigerians in 1987 when the Babangida Regime became the very first to popularize it with the announcement of the removal of 80% of so called subsidy on Premium Motor Spirit (PMS-petrol). That decision led to the increase in the price of fuel, which inevitably escalated inflation in all sectors of the economy. Not unexpectedly, protests and demonstrations erupted in cities around the country, calling on the regime to reverse itself (Social Development Integrated Centre (SDIC), 2012). In retrospect, when President Ibrahim Babangida initiated the oil subsidy withdrawal, he announced that savings from the cut would be used to develop other sectors of the economy that would ultimately improve the lives of the people. Nigerians did not see that happen. Thereafter, “subsidy removal” became the passphrase ready to be deployed by government in a hunt for quick cash once the country goes “broke” (SDIC, 2012). This has been the experience since inception and likely to remain a recurring one except Nigeria takes the situation seriously by dealing with this nagging issue in her national life. In another perspective, the issue of fuel subsidy removal dates back to the early 80s. From this period, different governments have sought to reduce or eliminate the subsidy. Such efforts have either been scaled back or abandoned because it is usually met with debates, strikes, protests and other form of opposition. In urban areas especially Lagos and Abuja, there have always been large scale strikes and often serious riots. The arguments from citizens including socialist and moralists is that fuel subsidy is one of the only ways in which Nigerians (especially the poor) benefit from its natural resource endowments (Economic Intelligence Unit (EIU), 2013).

2.1.5	Understanding Fuel Subsidy and Fuel Subsidy Removal 
The Nigerian Economic Summit Group, NESG (2023) explains that subsidies are direct or indirect payments made by the government to businesses or individuals, adding that direct subsidies involve cash payments from the government to the recipient, while in indirect subsidies, industries or households enjoy certain economic benefits from government policies such as tax breaks. Ayanruoh (2023) also explains that Fuel subsidy is the transfer of economic resources by government to consumers or producers of a good or service. Van-Asselt and Scovguard (2018) reveal that subsidies are generally implemented to promote consumption and production. Ayanruoh (2023) corroborates the foregoing views, and further states that the essence of subsidy is to boost production or consumption of a commodity over what it would otherwise have been. In an example, if the government makes direct payments to rice farmers, this could increase rice production by reducing the production costs accruing to the farmers. This is an example of an agricultural subsidy (Ayanruoh, 2023). Fossil fuel subsidies have been described as "any government action that lowers the cost of fossil fuel energy production, raises the price received by energy producers, or lowers the price paid by energy consumers. However, critics of energy subsidies believe otherwise; they say subsidies distort markets and discourage investments. Some have argued that subsidies exist where government fails to implement programmes to internalise uncontrolled costs in energy markets. Others argue that government regulation creates a subsidy when it fails to set fuel prices equal to the marginal cost of production. Like some other countries, Nigeria provided fuel subsidy (explicitly or implicitly); its justification varies from social engineering of the market and economic development to energy security.

2.1.6	The Issue of Fuel Subsidy in Nigeria 
Subsidy is money paid by the government to reduce the actual amount people pay for a particular commodity (Ocheni, 2015). It is a sum of money allocated to keep the price of commodity low and affordable for people (Aderogba & Gbenga, 2017). It can also be seen as the price incentive given to an industry to reduce the price of its product and achieve competitive power. The main objective behind subsidy is to keep the price below the normal market price (Ezeah & Abodunrin, 2016). It is a deliberate effort to support a chosen economic agent and it is usually seen in sectors that deal mainly with buying and selling of goods and services (Economic Intelligent Unit, 2013). Fuel subsidy is a policy established by the Nigerian government to cushion the effect of hardship on the masses (Evans et al., 2023). It is the difference between the actual market price of petroleum product per litre and the amount final consumer pays for the same product (Obasi, Ezenkwa, Onwa & Nwagbaga, 2017). It is a kind of grants provided by the government to lower the amount citizen pay for petroleum product. It exists when people are assisted by the government to pay less than the actual pump price (Shagari & Yusuf, 2022). It is also created to assist the masses financially and balance market failure (Economic Intelligent Unit, 2013). The earliest increase in pump price dated back to 1973, when Gowon increased the fuel price from 6Kobo to 8.45Kobo. Also, Murtala Mohammed adjusted the price to 9Kobo in 1976. Additionally, in 1978 Olusegun Obasanjo reviewed the pump price from 8.4kobo to 15.3Kobo, while Shehu Shagari, moved the price to 20Kobo. On 31st of March, 1986, Ibrahim Babangida increased it to 39.5Kobo while on 10th April 1988, the Babangida government raised the price to 42Kobo per litre and 60K for private cars on 1st January, 1989 (Aderogba & Gbenga, 2017). In 1991, Babangida increased fuel price to 70kobo, while Ernest Shonekan’s interim government raised the price to #5. On 2nd of October, 1994, Sanni Abacha who took over from Ernest Shonekan subsidized the fuel to ₦3.25Kobo but later increased it to ₦15.00 on 2nd October, 1994 and reduce it to ₦11.00 after two day. Abdusalami Abubakar also increased the price on 2nd December, 1998 to ₦25.00 before he reduced it to ₦20.00 on 6 January, 1999. On 1st of January, 2012, Goodluck Jonathan announced the removal of fuel subsidy removal, increasing it from ₦65 to ₦141, a 116% increase, while later pegging the price at ₦87 per litre (Economic Intelligent Unit, 2013). More so, in 2016, Muhammadu Buhari removed the fuel subsidy, raising it high to ₦145 and declaring the end of fuel subsidy in Nigeria. Very recently, on the 29th of May, 2023, the newly elected president, Bola Tinubu triggered a national crisis after he declared that the fuel subsidy was gone. He made this statement in his very first hour in office, raising the pump price by 250% (The Punch, June 9, 2023 p. 14). The issue of fuel subsidy removal usually generates heated debates among the government and citizen (Egbunike, 2015). While citizens argue that fuel subsidy is the only avenue to enjoy dividend of democracy or natural resources endowment, economists maintain that fuel subsidy is unnecessary, and its removal would boost and grow the economy (Obasi et al., 2017). So, any attempt to remove fuel subsidy by the Nigerian government always triggers a nationwide crisis (Economic Intelligent Unit, 2013). Several scholars in the area of media uses and effects have examined media representations of issues and events (economic issues and policies, crisis, war, protests etc.). However, the framing of the 2023 fuel subsidy removal policy by the Nigerian government has received little attention from scholars. For example, Egbunike (2015) examined media framing of the “Occupy Nigeria Protests” in newspapers and social media following government’s removal of subsidy on premium motor spirits. Findings reveal that newspapers were better than social media in framing the motivation, diagnosis and prognosis of the protest as the selected newspapers presented a more heterogeneous narration of the protest. Similarly, Aderogba (2017) carried out a retrospective examination of 2012 fuel subsidy removal crisis in Nigeria. Findings of the study show that 63% of the stories published in the newspapers were against the removal of fuel subsidy. This implies that the selected newspaper condemned the policy and the hardship it placed on the general public. This study further reveals that corruption which seems to be among the major problems in the Nigeria oil industry was under reported (1.8%). In addition, the study of Apeloko and Olajide (2017), “Newspaper Coverage of Oil Subsidy Removal Remonstration: A Thoughtful Analysis of 2012 Experience in Nigeria” reveal that more than 70% of the total reports published by the selected newspapers on the 2012 fuel subsidy removal crisis took the news story format. The study concludes that news stories are not the best approach for policy reports as they are always devoid of adequate investigation and analysis. Most times, the episodic frame downplays the complexities and the effects of issues under discussion. In 2018, using framing theory, Amenaghawon carried out a study, “Newspaper Framing of the Niger Delta Conflict”. The study observed that the main sources of frames were media correspondents and government sources. In addition, news format was the dominant editorial format. The study argued that by using episodic frames, the selected newspapers did not provide adequate historical angle to the reports or provide the information that would assist the readers in understanding the events (policy, crisis, riot and conflict). More so, Okon (2020) carried out a study to ascertain the contextualization of news reports on the oil and gas sector by some selected Nigerian newspapers. Findings show that the predominant theme in terms of contextualization was economy with little attention given to other themes. Furthermore, Mbamalu (2020) examined the themes, frames, and actors in renewable energy stories to ascertain whether newspapers are changing in their reportage of critical issues. Findings reveal that the newspapers did not address formerly held negative perceptions of renewable energy in Nigeria. It was indicated that newspapers covered a wide range of themes, however, framing of themes and actors reflected more of pessimism than progress. Government was the most dominant actor, and newspapers frame it as an influencer and policy driver in renewable energy. The study concludes that too much use of news as content sacrifices the interpretive frames needed to contextualize renewable energy events and actors to influence public perception. Also, Talabi, Bello, and Lamidi (2022) examined Newspapers Reportage of Nigeria Economic Issues from January to August 2020. Findings showed that the volume of coverage for economic issues was low compared to other stories in the selected newspapers. There was also not much significance attached to the coverage of economic issues in the period under study. The study opine that the press should give adequate attention to the coverage of economic issues in the country and provide a human interest angle to stories to tackle the poor state of the economy by the government and relevant bodies.

2.1.7	Why Fuel Subsidy Removal is good for Nigeria 
Fuel subsidy has been a growing liability to Nigeria’s budgetary allocations for almost four decades. According to the Natural Resource Institute, an independent, non-profit organisation, Domestic Crude Allocation (DCA) has become the engine of waste and revenue loss of the Nigeria National Petroleum Corporation, Nigeria National Petroleum Company (NNPC). The Nigerian Government allocates about 445,000 barrel of crude per day to the NNPC, which it in turn sells to derive revenue. The DCA money spent by NNPC delivers poor value for A large portion of NNPC’s withholding is spent on fuel subsidy payments, which are vulnerable to misappropriation and excessive spending. KPMG, the global audit firm, for example, found that in three years, NNPC paid itself roughly $6.6 billion to fund the subsidy on 15.6 billion litres of products that “apparently were not available to the Nigerian market.” It is instructive to note that previous investigations by government and several petroleum subsidy litigations before our courts have further exposed massive graft by both government officials and private participants in the petroleum industry. Clearly, therefore, the removal of fuel subsidy is sine qua non for energy security and economic growth.

2.1.8	Benefits of Oil Subsidy in Nigeria 
There are many benefits linked with the oil subsidy in Nigeria, which have made it famous among citizens. 
i. Cheap Fuel Prices for users
ii. The central benefit of the fuel subsidy is its ability to make oil prices cheaper for Nigerians. By accepting the price of fuel importation and refining, the government can keep fuel prices at a level that is manageable for ordinary citizens. 
iii. Boost energy preservation – removing fuel subsidies will motivate people to preserve energy, as the cost of using energy will increase. 
iv. Reduces government spending – governments can save money by reducing subsidies, which can be used for other programmes and projects allowing for funds to be reallocated elsewhere in the economy. 
v. Reduced Inflationary Pressures By keeping fuel prices low, the subsidy also helps to control inflation in Nigeria. Since fuel prices significantly influence the costs of goods and services, maintaining affordable fuel prices indirectly contributes to stabilizing overall price levels. 
vi. Encouragement of Domestic Refining Industry Subsidy removal may encourage the growth of Nigeria’s domestic refining industry by making fuel prices more reflective of market forces. 
vii. Reduces pollution and an Improved Environment – reducing fuel subsidies can reduce air pollution caused by burning fossil fuel. This inspires clean energy sources due to their reduced cost when compared to subsidised fuel. Hence, reduction in greenhouse effects and ozone layer depletion and by extension global warming.
2.1.9	Negative Effects of Fuel Subsidy in Nigeria 
Despite its advantages, the fuel subsidy in Nigeria has also had some negative effects on the country’s economy and governance. 
i. Outstretched cost of living The main demerit of the oil subsidy elimination is the potential increase in the cost of living for Nigerians, as higher fuel prices will likely lead to higher costs for goods and services. 
ii. Public Unrest The fuel subsidy removal has already sparked protests and unrest, which may continue if the government fails to address concerns about transparency and corruption in government spending. 
iii. Strain on Government Finances The fuel subsidy has become a significant financial burden for the Nigerian government. The cost of maintaining the subsidy has increased over the years, putting a strain on the country’s fiscal resources. 
iv. Corruption and Lack of Fiscal Transparency Fuel subsidy payments have been marred by issues of corruption and a lack of fiscal transparency. In 2012, a parliamentary inquest exposed a $6 billion fraud comprising administrators at the Nigerian National Petroleum Company (NNPC), now a limited company. Since then, governors and members of the National Assembly have frequently requested a probe into NNPC and a re-examination of subsidy payments to oil marketers (Musa,2023). 
v. Impeded breakthrough in the oil section The fuel subsidy has also impeded breakthrough and development in Nigeria’s oil sector. By putting up fuel prices inherently low, the subsidy may deter investment in the domestic refining industry, and expedite maintaining Nigeria’s dependence on imported fuel. The oil subsidy removal in Nigeria comes with both privileges and drawbacks, which will crucially impact the country’s economy and citizens. 
vi. Increases cost of living. The elimination of fuel subsidies can remarkably increase living costs, especially for those living in rural areas with restricted access to other transportation options. Lesser-income families may be excessively affected by the elimination of fuel subsidies.




2.2	Theoretical framework
2.2.1	Framing Theory
Framing Theory, developed by Erving Goffman in 1974, explains how the media's presentation of information influences audience interpretation and perception. The theory suggests that the way an issue is framed—or structured in terms of focus and emphasis—affects how audiences understand and react to it. Media frames guide the audience on what aspects of an issue to prioritize, shaping their attitudes and responses to the information being presented.
In the context of petroleum subsidies removal, framing theory is instrumental in analyzing how media coverage shapes public discourse and opinion. The removal of subsidies is often framed in two primary ways: as a necessary economic reform or as a policy that imposes financial burdens on citizens. These frames emphasize different aspects of the issue, such as economic benefits or societal hardships, thereby directing audience attention and shaping public opinion.
For instance, if the media frames the removal as a step toward reducing government expenditure and enhancing economic growth, the audience might perceive it as a positive and necessary reform. Conversely, if the media highlights the immediate adverse effects, such as rising transportation costs and inflation, the audience may view the policy negatively, leading to resistance or protests.
Framing theory emphasizes that these perspectives are not neutral; they are crafted by media organizations based on editorial policies, ideological leanings, or political influences. The public's perception of petroleum subsidies removal, therefore, depends significantly on how the issue is presented in the media. This underscores the media's power in shaping not only public discourse but also the societal response to critical economic policies.

2.2.2	Agenda Setting Theory
The Agenda-Setting Theory, developed by Maxwell McCombs and Donald Shaw in 1972, provides a foundation for understanding how media influence public attention and perception. This theory suggests that the media do not dictate what audiences think but rather what they think about. By selectively emphasizing certain issues and downplaying others, the media shape the priorities and focus of public discourse.
In the context of petroleum subsidy removal, agenda-setting plays a crucial role in how audiences perceive the issue. Media outlets may prioritize coverage of specific aspects, such as the economic rationale behind subsidy removal, the immediate social impacts, or the political ramifications. For instance, continuous reporting on rising transportation costs and inflation as direct consequences of subsidy removal can make these issues prominent in the public's mind. Conversely, if the media highlight government arguments, such as reducing fiscal deficits or combating corruption within subsidy programs, the public might view the policy as necessary for economic reform.
The effectiveness of agenda-setting in shaping audience perception is enhanced when the issue resonates with the public. For instance, in countries like Nigeria, where fuel prices directly affect the cost of living, media emphasis on protests, hardships, or governmental responses to subsidy removal amplifies its salience. Through repeated coverage, the issue climbs higher on the public agenda, influencing conversations and opinions.
Moreover, agenda-setting often intersects with framing, as the media not only determine what issues are covered but also how they are presented. While agenda-setting directs attention to the subsidies removal, framing shapes the interpretation of that attention. Together, these mechanisms influence public opinion and reactions, underscoring the media's pivotal role in mediating complex socio-economic policies like petroleum subsidy removal.

2.3	Empirical Review 
	Nwaoga, & Ani (2013), in a study titled “Fuel subsidy removal in Nigeria: Socio-religious and value implications drawn from the Theistic Humanism of Professor Dukor”. The researchers relied on secondary data. The researchers remark that the argument encircling the subsidy elimination and the subvention deceit bumping into an aggregation of Naira of embezzlement by independent marketers of crude oil rotates around fraud and a terrible commentary about how moral African valuesseemed eliminated from governing and the public administration of monies. The researchers recommended that the government should make an effort to curb corruption and solve the issue of fuel subsidies in Nigeria. 	Uzonwanne, Ezenekwe, & Iregbenu, (2015) investigated oil subsidy elimination and the Nigerian economy. The study adopted a survey research design. The study established that oil subsidy bankrupt brought in a symbolic advancement in the standard of life for the plurality of Nigerians. The researchers put forward that the government must put money into a lot in infrastructure and manpower rather than concentrating on just abolishing oil subsidies.
	Inegbedion, Inegbedion, Obadiaru & Asaleye (2020) examined petroleum subsidy withdrawal, fuel price hikes, and the Nigerian economy. The purpose of the study was to determine the extent to which the removals of petroleum subsidies stimulate hikes in fuel prices and increases in the prices of products of other sectors in the Nigerian economy. It used an input-output model to determine the value added per sector from the computed table of the flow of goods. Results showed that a reduction in petroleum subsidies stimulates increases in prices of petroleum products and such increases trigger increases in transport fares; increases in transport fares subsequently lead to increases in prices of other products owing to the degree of interdependency among the various sectors. The researchers recommended that there is a need for policymakers to be mindful of the economic implications of subsidy removal, among others. Olaniyi (2016) inquired about the outcome of fuel subsidies on transport fares and transport rates in Nigeria. The researcher relied on secondary data. The researcher observes that fuel subsidy is a crucial tool for increasing citizen’s welfare, mostly among middle- and low-income countries but that abolishing fuel subsidies remarkably influence the factors that activate transport costs and transport rates, thus leading to inflated transport cost and rates. 
	Umeji & Eleanya (2021) examined the outcome of the oil subsidy elimination on the Nigerian impoverished and its universal well-being to the Nigerian economy utilizing a descriptive research design. The researchers remarked that while the indigent will endure more in the form of excessive transport fares and the hiked prices of food items and other commodities, subsidy elimination is to the general benefit of the entire economy as finances shall be directed to develop infrastructural amenities, particularly in the health care, education, and transport sectors. The researchers recommended lucid credibility on the part of the government in the disbursement of the finances reclaimed from oil subsidy elimination to better infrastructures and design public welfare programmes that shall mitigate the outcome of the oil subsidy removal on the impoverished. The gaps revealed that previous studies relied on secondary data or others adopted the survey research.



























CHAPTER THREE
RESEARCH METHODOLOGY 
3.0	Introduction
	This chapter outlines the methods employed to collect data for the study. It provides detailed explanations of the following aspects: research design, research method, study population, sample size, sampling techniques, operationalization of concepts, measurement of variables, data collection instruments, validity and reliability tests, data collection procedures, data analysis methods, and ethical considerations.
	The survey method, regarded as one of the oldest research techniques, is defined by Kerlinger as the process of gathering data from a population or a sample drawn from it, aiming to investigate the relative occurrences, incidences, or interrelationships among variables within a natural phenomenon. Undoubtedly, the survey research method remains the most suitable approach for exploring perceptions in this study.
3.1	Research design
Babbie [2001:80] defines research design as the process of “specifying exactly who and what to be studied, when, how, and what purpose” According to Selltiz, Morton and Stuart [1982:50] research design is seen as “the arrangement of conditions for collection and analysis of data in a manner that aims at combine relevance to the research purpose with economy in procedure with economy in procedure”.
Research design is a blueprint of a scientific study. It includes research methodologies, tools and techniques to conduct the research. It helps to identify and address the problem that may rise during the process of research and analysis. A research design also called a research strategy, is a plan to answer a set of questions (MC Combes, 2019).
This research focused on following the descriptive research design in order to complete the dissertation. This has been selected since this research design enables the researcher understand and follow a systematic discussion of theoretical ideas and its application (MC Combes, 2019)
In relation to the above definitions, this study is a descriptive design because it is concerned with audience perception of media coverage of subsidies removal of petroleum in Ilorin. This research method is consider more valid and reliable since it involve the use  of statistical analysis. (De Vaus, 2005)
3.2	Population of the study
A population is the entire group that you want to draw conclusions about. Population refers to a set of all possible cases of interest on a research report, in most cases it is the group to which the researcher plans to generalize his research. 
Population of the study refers to the total number of the people involved in the study, Adegbo (2011) Babble (2010) defines population as the aggregation of elements from which a sample is actually selected. The universe of this study audience perception of media coverage of subsidies removal of petroleum in Ilorin. Universe of this study is perceived audience perception of media coverage of subsidies removal of petroleum in Ilorin. The population is made up citizen. 
3.3	Sample size and sampling techniques
A sample size can be refer to a picked or chosen group under research area which reasonably embodies the entire population of attraction or concern i.e a sample of population which has the attributes that are necessary to the study analysis or scrutiny. On the other hand, sampling technique is the method you employ while choosing a sample from a population. For example, you could select every 2nd person, everyone in a particular age group, and so on. You must carefully consider your study before choosing on appropriate sampling technique. It has a significant effect on your result.
The sampling size for the study was one hundred (100) and to mitigate the effect of poorly filled on answered instrument, total of two hundred questionnaire will be printed and administered. The two hundred (200) respondents were selected from the citizens of Ilorin metropolis, they were been selected so as to have representative sample from the entire population.
3.4	Instrument of data collection
The term data collection tools refers to the tools/ devices used to gather data, such as a paper questionnaires or system for computer assisted interviews. Tools used to gather data include case studies, checklists, interviews, occasionally observation, surveys and questionnaires. Paul D. Leedy, in his book stated that, a questionnaire is defined as a "research instrument consisting of a series of questions and other prompts for the purpose of gathering information from respondents.
The instrument that was used in collecting data for the research is the structured questionnaires. The questionnaire was designed in a bid to elicit information from the respondents as regards the research in question.
The questionnaire was divided into two part/section. A part contains  items intended to collect data on demographic characteristics of the respondents while part B and C contain items designed to obtain data on the research topic.

3.5	Validity and Reliability of the instrument
	Reliability and validity both pertain to the effectiveness of a method in measuring a particular phenomenon. Reliability addresses the consistency of measurement results, indicating whether the outcomes can be replicated under similar conditions. Validity, on the other hand, concerns the extent to which a measure accurately assesses what it claims to measure. It focuses on whether the obtained results genuinely represent the intended construct or concept being measured.
	Main concern of reliability is precision and accuracy, which are important in research measurement. According to Amusan (2004, P. 70) a measurement is said to be reliable if it measures consistently. Under varying conditions and at different times a person performance or trait. Its further states that it reflects the consistency or trustworthy of that instrument.
Therefore, to ensure reliability of the research instruments a pilot study would be carried out by administering 100 of the research instrument to citizens of Ilorin metropolis on perception of media coverage of subsidies removal of petroleum in Ilorin to get feedback on their understanding of the question and possible adjustment to be where necessary. 

3.6	Data collection method
	Data collection methods techniques and procedures used to gather information for research purpose.
	This method can range from simple self reported survey to more complex experiments and involve either quantitative or qualitative approaches to data gathering (Crewell J. W. 2013).
The administered of questionnaire was coined out personally by the researcher, the questionnaire was sought permission of the lecturer  and administration of the questionnaire, the questionnaire contained questions which help the researcher to get the right or view of the subject or respondents.
The researcher personally collected the questionnaire immediately the respondents were through with the question.
3.7	Method of Data analysis 
	Data analysis involves the systematic application of statistical or logical techniques to describe, summarize, evaluate, and interpret data. In the context of a quantitative research approach, data analysis employs statistical methods to process raw numerical data, enabling researchers to derive meaningful insights and comprehend the dataset. This approach contrasts with qualitative research, which typically utilizes non-statistical methods due to the non-quantifiable nature of the collected data.
	Issa (2004) elaborates on data analysis by highlighting its role in explaining how data collected through instrument administration will be organized and analyzed. The final part of Chapter Three is often dedicated to detailing the procedures for analyzing the data collected from respondents, ensuring clarity on how the research findings will be derived and interpreted.











CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
	In this chapter data are organized into tables so that statically and logically conclusion can be gotten from the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and better comprehensive. The researcher presents all the questionnaire items that all presentations and analysis shall be in conformity with questionnaire items and responses.
	The total of 100 copies of the questionnaire were retrieved. It shows 100% response, which is highly appreciated. Meanwhile, this was a result of the receptive nature of the respondents as well as personal approach which the researcher adopted in administering the questionnaire.

4.1	Demography of the respondents
QUESTION 1:  SEX OF RESPONDENTS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


	Source; field work 2025
In the above table, 55 respondents of 55% Male while 104 respondents while 45 respondents of 45%.




QUESTION 2:  AGE OF RESPONDENTS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	15 – 20
	48
	48%

	21 – 30
	30
	30%

	31 and above
	22
	22%

	Total
	100
	100%


	Source; field work 2025
In the above table, 48 respondents of 48% fall between the age bracket of  (15 - 20) years while 30 respondents fall between the age bracket of (21 - 30) years and 22 respondents 22% falls between the age bracket of (31 and above).


QUESTION 3:  LEVEL OF EDUCATION OF RESPONDENTS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	SSCE
	10
	10%

	OND/NCE 
	19
	19%

	BSC/HND 
	61
	61%

	Others
	10
	10%

	Total
	100
	100%


	Source; field work 2025
The above table shows the number of respondent level from the table 10 (10%) are SSCE, 19 (19%) represent ND/NCE, 61 (61%) represent BSC/HND  respondents while 10 (10%) stands for others. 

QUESTION 4:  MARITAL STATUS
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	Single
	62
	62%

	Married
	35
	35%

	Others
	3
	3%

	Total
	100
	100%


	Source; field work 2025
The above table shows the marital status of the respondents. 62 (62%) are single 35 (35%) are married while 3 (3%) of the respondents are others.

4.2	Analysis of Research Items
Question 1: The media adequately informed the public about the removal of petroleum subsidies?
	Table 1: Response to question 1
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	70
	70%

	No
	25
	25%

	None of the above
	5
	5%

	Total
	100
	100%


		Source: field work 2025
From the table above, 70(70%) of the respondents Agree by filling yes that  the media adequately informed the public about the removal of petroleum subsidies, 25(25%) Disagree by filling No while None of the above is 5 (5%).

Question 2: Media coverage on subsidy removal was timely and consistent?
	Table 2: Response to question 2
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	82
	82%

	No
	13
	13%

	None of the above
	5
	5%

	Total
	100
	100%


Source: field work 2025
From the table above, 82 (82%) of the respondents said yes that Media coverage on subsidy removal was timely and consistent, 13 (13%) SAID responded to No while just 5 (5%). 

QUESTION 3: I believe the media played a vital role in shaping public opinion on the issue
	Table 3: Response to question 3
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	82
	82%

	No
	13
	13%

	None of the above
	5
	5%

	Total
	100
	100%


	Source: field work 2025
	From the table above, 82 (82%) of the respondents agree by filling Yes that believe the media played a vital role in shaping public opinion on the issue 13 (13%) answered No while 5 (5%) of the respondents stands with none of the above. 
QUESTION 4: Most media report on subsidy removal were accurate and fact based?
Table 4: Response to question 4
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	32
	32%

	No
	52
	52%

	None of the above
	15
	15%

	Total
	100
	100%


	Source: field work 2025
From the table above, 32 (32%) of the respondents responded Yes that most media report on subsidy removal were accurate and fact based 52 (52%) of the respondents said No to the statement, 15 (15%) of the respondents responded to none of the above

 QUESTION 5: The media explained the economic implications of subsidy removal clearly.
Table 5: Response to question 5
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	55
	55%

	No
	45
	45%

	None of the above
	5
	5%

	Total
	100
	100%


	Source: field work 2025
From the table above, 55 (55%) of the respondents responded to Yes, that media explained the economic implications of subsidy removal clearly  and 45 (45%) of the respondents disagree to the statement and responded No, while 5(5%) of the respondents stand with none of the above.

QUESTION 6: Media coverage favored the government's stance on subsidy removal.
Table 6: Response to question 6
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	40
	40%

	No
	45
	45%

	None of the above
	15
	15%

	Total
	100
	100%


		Source: field work 2025
From the table above, 40 (40%) of the respondents agree and responded Yes that Media coverage favored the government's stance on subsidy removal 45 (45%) of the respondents disagree and responded No to the statement, while 15 (15%) none of the above.


QUESTION 7: Media organizations gave room for dissenting views about the subsidy removal.
Table 7 Response to question 7
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	40
	40%

	Agree
	46
	46%

	Neutral
	12
	12%

	Disagree
	2
	2%

	Strongly disagree
	0
	0%

	Total
	100
	100%


	Source: field work 2025
From the table above, 40 (40%) of the respondents strongly agree, that Media organizations gave room for dissenting views about the subsidy removal 46 (46%) of the respondents agree to the statement, 12 (12%) of the respondents are neutral, 2(2%) of the respondents disagree while strongly disagree 0(0%).

QUESTION 8: The media exaggerated the effects of subsidy removal.
Table 8: response to question 8
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	3
	3%

	Agree
	0
	0%

	Neutral
	45
	45%

	Disagree
	35
	35%

	Strongly disagree
	17
	17%

	Total
	100
	100%


		Source: field work 2025
From the table above, 3(3%) of the respondents strongly agree that the media exaggerated the effects of subsidy removal 0 (0%) of the respondents agree to the statement 45 (45%) of the respondent are neutral 35 (35%) of the respondents disagree to the statement while 17(17%) strongly disagree.


QUESTION 9: The media failed to adequately represent the opinions of ordinary citizens.
Table 9: Response to question 9
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	24
	24%

	Agree
	44
	44%

	Neutral
	19
	19%

	Disagree
	13
	13%

	Strongly disagree
	0
	0%

	Total
	100
	100%


	Source: field work 2025
From the table above, 24 (24%) the respondents strongly agree that the media failed to adequately represent the opinions of ordinary citizens 44 (44%) of the respondents agree to that statement, 19 (19%) of the respondents are neutral, 13 (13%) of the respondents disagree to the statement while 0(0%) strongly disagree.









QUESTION 10: I trust the media sources I followed for information on the subsidy removal.
Table 10: Response to question 10.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	32
	32%

	Agree
	2
	2%

	Neutral
	16
	16%

	Disagree
	50
	50%

	Strongly disagree
	0
	0%

	Total
	100
	100%


	Source: field work 2025
From the table above, 32 (32%) of the respondents strongly agree that they trust the media sources they followed for information on the subsidy removal, 2 (2%) of the respondents agree to the statement, 16 (16%) of the respondents are neutral 50(50%) of the respondents disagree to the statement while 0 (0%) strongly disagree.









QUESTION 11: Social media platforms provided more relatable coverage than traditional media.
Table 11: Response to question 11.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	27
	27%

	Agree
	46
	46%

	Neutral
	16
	16%

	Disagree
	8
	8%

	Strongly disagree
	3
	3%

	Total
	100
	100%


	Source: field work 2025
From the table above, 27 (27%) of the respondents strongly agree Social media platforms provided more relatable coverage than traditional media 46(46%) of the respondents agree to the statement 16(16%) of the respondents are neutral 8(8%) of the respondents disagree to the statement, while3 (3%) strongly disagree.









QUESTION 12: Local media in Ilorin gave sufficient coverage to the impact of subsidy removal on residents.
Table 12: Response to question 12.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	43
	43%

	Agree
	41
	41%

	Neutral
	13
	13%

	Disagree
	1
	1%

	Strongly disagree
	2
	2%

	Total
	100
	100%


		Source: field work 2025
From the above, 110 (55%) of the respondents strongly agree that Local media in Ilorin gave sufficient coverage to the impact of subsidy removal on residents 43 (43%) of the respondents agree to the statement 13(13%) of the respondents are neutral, 1(1%) of the respondents disagree while 2(2%) strongly disagree.










QUESTION 13: Media coverage addressed the hardship caused by the subsidy removal.
Table 13: Response to question 13.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	32
	32%

	Agree
	48
	48%

	Neutral
	18
	18%

	Disagree
	2
	2%

	Strongly disagree
	0
	0% 

	Total
	100
	100%


	Source: field work 2025
From the table above, 32 (32%) of the respondents strongly agree Media coverage addressed the hardship caused by the subsidy removal, 48 (48%) of the respondents agree to the statement 18(18%) of the responses are neutral, 2(2%) of the respondents disagree while, 0 (0%) strongly disagree.

QUESTION 14: The media created panic or fear through their reports on subsidy removal.
Table 14: Response to question 14.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	29
	29%

	Agree
	43
	43%

	Neutral
	17
	17%

	Disagree
	10
	10%

	Strongly disagree
	1
	1%

	Total
	100
	100%


	Source: field work 2025
From the table above, 199 (59.5%) of the respondents strongly agree that the media created panic or fear through their reports on subsidy removal 71 (36.5%) of the respondent agree to the statement, 0 (0%) of the respondents are neutral 8 (4%) of the respondents disagree to the statement 2(1%) of the respondents strongly disagree.

QUESTION 15: Experts or analyst were regularly consulted in media discussions about subsidy removal
Table 15: Response to question 15.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	30
	30%

	Agree
	46
	46%

	Neutral
	21
	21%

	Disagree
	2
	2%

	Strongly disagree
	1
	1%

	Total
	100
	100%


	Source: field work 2025
From the table above, 30 (30%) of the respondents strongly agree that experts or analyst were regularly consulted in media discussions about subsidy removal, 46 (46%) of the respondent agree to the statement, 21 (21%) of the respondents are neutral 2 (2%) of the respondents disagree to the statement 1(1%) of the respondents strongly disagree.

QUESTION 16: Media coverage helped me understand how subsidy removal affects fuel prices.
Table 16: Response to question 16.
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree
	29
	29%

	 Agree
	34
	34%

	Neutral
	19
	19%

	Disagree
	15
	15%

	Strongly disagree
	3
	3%

	Total
	100
	100%


	Source: field work 2025
From the table above, 29 (29%) of the respondents strongly agree Media coverage helped me understand how subsidy removal affects fuel prices, 34 (34%) of the respondent agree to the statement, 19 (19%) of the respondents are neutral 15 (15%) of the respondents disagree to the statement 3(3%) of the respondents strongly disagree.

4.3	Analysis of Research Questions
Question 1: How do residents of Ilorin perceive media coverage of the removal of petroleum subsidies?
Table 12 answered this question as it was seen that, 110 (55%) of the respondents strongly agree that Local media in Ilorin gave sufficient coverage to the impact of subsidy removal on residents 43 (43%) of the respondents agree to the statement 13(13%) of the respondents are neutral, 1(1%) of the respondents disagree while 2(2%) strongly disagree..
Table 16 also shed light in answering this question as it was gathered that, 29 (29%) of the respondents strongly agree Media coverage helped me understand how subsidy removal affects fuel prices, 34 (34%) of the respondent agree to the statement, 19 (19%) of the respondents are neutral 15 (15%) of the respondents disagree to the statement 3(3%) of the respondents strongly disagree.
.
Question 2: What media platforms are most relied upon by the audience in Ilorin for information on petroleum subsidy removal?
	Through table 11 we are able to get answer to this question as it was gathered that, 27 (27%) of the respondents strongly agree Social media platforms provided more relatable coverage than traditional media 46(46%) of the respondents agree to the statement 16(16%) of the respondents are neutral 8(8%) of the respondents disagree to the statement, while3 (3%) strongly disagree.
	Table 2 also answered the question as it was also gathered that, 32 (32%) of the respondents strongly agree Media coverage addressed the hardship caused by the subsidy removal, 48 (48%) of the respondents agree to the statement 18(18%) of the responses are neutral, 2(2%) of the respondents disagree while, 0 (0%) strongly disagree.
Question 3: To what extent do audiences in Ilorin perceive the media coverage as objective and balanced regarding the removal of petroleum subsidies?
	Table 3 answered this question as it was gathered, 82 (82%) of the respondents agree by filling Yes that believe the media played a vital role in shaping public opinion on the issue 13 (13%) answered No while 5 (5%) of the respondents stands with none of the above.
The question is also answered by table 15 as it was gathered that, 30 (30%) of the respondents strongly agree that experts or analyst were regularly consulted in media discussions about subsidy removal, 46 (46%) of the respondent agree to the statement, 21 (21%) of the respondents are neutral 2 (2%) of the respondents disagree to the statement 1(1%) of the respondents strongly disagree.
4.4	Discussion of Findings
	The purpose of this study is to examine the audience perception of media coverage of subsidies removal of petroleum in Ilorin, Kwara state. The result obtained the statistical analysis in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the questions raised  in this study.
	Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaires were administered to the respondent and all the copies of the questionnaire were returned.
	Our findings confined that indicated in question 1 that the media adequately informed the public about the removal of petroleum subsidies as respondents  gave answer to this question which goes thus, 70(70%) of the respondents agree by filling Yes that  the media adequately informed the public about the removal of petroleum subsidies, 25(25%) Disagree by filling No while None of the above is 5 (5%).
It was also discovered that media organizations gave  room for dissenting views about the subsidy removal, in table 7, 40 (40%) of the respondents strongly agree, that Media organizations gave room for dissenting views about the subsidy removal 46 (46%) of the respondents agree to the statement, 12 (12%) of the respondents are neutral, 2(2%) of the respondents disagree while strongly disagree 0(0%).
	It was also discovered that the media coverage helps citizens to understand how subsidy removal affects fuel prices. This was expressed by respondents in table 16 as, 29 (29%) of the respondents strongly agree Media coverage helped me understand how subsidy removal affects fuel prices, 34 (34%) of the respondent agree to the statement, 19 (19%) of the respondents are neutral 15 (15%) of the respondents disagree to the statement 3(3%) of the respondents strongly disagree.
.
 






CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
	This research work is based on "Audience Perception of Media Coverage of Subsidy Removal of Petroleum in Ilorin, Kwara State." The study is divided into five main chapters to provide a systematic presentation of content and findings.
Chapter One presents the background of the study, emphasizing the role of media in reporting petroleum subsidy removal and how residents of Ilorin perceive such coverage. It includes the statement of the problem, research objectives, research questions, significance of the study, scope of the study, and definitions of key terms.
Chapter Two contains the conceptual and theoretical frameworks, utilizing the Agenda-Setting Theory and Framing Theory to explore how media content influences public perception. The chapter also includes an empirical review of related studies conducted by other researchers.
Chapter Three outlines the research methodology adopted for the study. The research design is a survey method, targeting residents of various areas in Ilorin. This chapter also details the sampling techniques, population size, and methods of data collection used in gathering relevant information.
Chapter Four focuses on data analysis and presentation. It explains how the collected data were analyzed and interpreted to reflect the audience's perceptions. The chapter also includes a discussion of the research findings in relation to the research questions.
Chapter Five provides a summary of the entire research work from chapters one to four. It also presents the conclusion and recommendations derived from the study based on the findings.
5.2	Conclusion
	The aim of this research was to assess audience perception of media coverage of the petroleum subsidy removal in Ilorin, Kwara State. The findings of the study show that while the media plays a vital role in informing the public about government policies, the coverage of the subsidy removal was perceived by many respondents as biased, inadequate, or not fully representative of public concerns. Many residents felt that the media either under-reported the socio-economic implications of the policy or failed to provide a balanced perspective that includes both government and citizen viewpoints.
It was also discovered that the framing of the subsidy removal news significantly influenced public understanding and sentiment. Sensational headlines and lack of in-depth analysis led to confusion, misinformation, and public dissatisfaction. The findings highlight the critical need for responsible and comprehensive media coverage of sensitive national issues to foster public awareness, trust, and informed opinion.
 
5.3	Recommendations
	Based on the findings of the study, the following recommendations are proposed:
i. Improve the depth and neutrality of media reporting on national economic policies such as subsidy removal. Journalists and media houses should ensure that their coverage includes multiple perspectives—government viewpoints, expert analysis, and public reactions—to provide a more balanced narrative.
ii. Organize media literacy campaigns within communities to educate the public on how to critically evaluate news content. This will help reduce the spread of misinformation and enable citizens to form well-informed opinions on national issues.
iii. Encourage collaboration between media outlets and independent policy analysts or research institutions to enhance the quality of information shared with the public. In-depth investigative reports and data-driven journalism should be promoted for clarity and objectivity.
iv. Conduct longitudinal studies and periodic audience feedback surveys to assess how media coverage influences public perception over time. Such insights can help media organizations adjust their strategies to better serve public interest and improve communication of policy changes.
v. Promote regulatory and ethical standards in media practice through continuous training for journalists on responsible reporting, especially on politically sensitive topics like fuel subsidies. Ethical journalism can contribute to national unity and informed civic engagement.
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APPENDIX
RESEARCH QUESTIONNAIRES
Kwara State Polytechnic, Ilorin
Institute of Information and Communication Technology (IICT)
Mass Communication Department
TOPIC: AUDIENCE PERCEPTION OF MEDIA COVERAGE OF SUBSIDIES REMOVAL OF PETROLEUM  IN ILORIN, KWARA STATE. 

Dear Respondent,
This questionnaire is designed to raise relevant information on the audience perception of media coverage of subsidies  removal of petroleum  in Ilorin, Kwara State. She will be glad, if you respond to this research questions as your response will be of immense benefit to the success of this research study.
All information supplied shall be used mainly for academic and education purpose only thanks.
Instruction: Please tick [    ] the answer you consider appropriate questionnaire will be in three parts section A, B and section C.
SECTION A
1. Sex of respondent			(a) Male 	(    )	(b) Female 	(    )
2. Age of respondent			(a) 15 - 20 year (    )	(b) 20 -30 years   (    )	(c) 30 and above  (    )
3. Level of education			(a) SSCE	(    )	(b) ND/NCE	(    )  HND/BSC  (   )     Others      (   )
4. Marital Status			(a) Single	(    )	(b) Married 	(    )	(c) Others 	(    )
SECTION B
5. The media adequately informed the public about the removal of petroleum subsidies?
	Yes			(    )
	No			(    )
	None of the above	(    )
6. Media coverage on subsidy removal was timely and consistent?
	Yes			(    )
	No			(    )
	None of the above	(    )
7. I believe the media played a vital role in shaping public opinion on the issue?
	Yes			(    )
	No			(    )
	None of the above	(    )
8. Most media reports on subsidy removal were accurate and fact-based?
	Yes			(    )
	No			(    )
	None of the above	(    )
9. The media explained the economic implications of subsidy removal clearly?
	Yes			(    )
	No			(    )
	None of the above	(    )

10. Media coverage favored the government’s stance on subsidy removal?
	True			(    )
	False			(    )
	Disagree		(    )

Keywords Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D) and Strongly Disagree (SD)
	
	STATEMENT
	SA
	A
	N
	D
	SD

	11. 
	Media organizations gave room for dissenting views about the subsidy removal?
	
	
	
	
	

	12. 
	The media exaggerated the effects of subsidy removal?
	
	
	
	
	

	13. 
	The media failed to adequately represent the opinions of ordinary citizens?
	
	
	
	
	

	14. 
	I trust the media sources I followed for information on the subsidy removal?
	
	
	
	
	

	15. 
	Social media platforms provided more relatable coverage than traditional media? 
	
	
	
	
	

	16. 
	Local media in Ilorin gave sufficient coverage to the impact of subsidy removal on residents?
	
	
	
	
	

	17. 
	Media coverage addressed the hardship caused by the subsidy removal?
	
	
	
	
	

	18. 
	The media created panic or fear through their reports on subsidy removal?
	
	
	
	
	

	19. 
	Experts or analysts were regularly consulted in media discussions about subsidy removal?
	
	
	
	
	

	20. 
	Media coverage helped me understand how subsidy removal affects fuel prices?
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