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[bookmark: _Toc200685680]ABSTRACT
This study examines audience perception of the use of the TikTok application and its effects on students' learning behavior, with a focus on how the platform influences educational engagement, attention span, and academic performance. Anchored on the Uses and Gratification Theory and the Elaboration Likelihood Model (ELM), the research investigates the motivations behind TikTok usage among students and how the content consumed affects their cognitive processing and learning attitudes. A descriptive survey design was adopted, using a structured questionnaire administered to 200 students as respondents. Findings reveal that while a significant number of students utilize TikTok for entertainment and relaxation, a growing percentage also consume educational content, particularly tutorials, motivational videos, and academic tips. However, the study also highlights negative implications such as reduced study time, increased distraction, and dependency on short-form content, which may undermine deep learning. The Uses and Gratification Theory helps to explain students' selective exposure to TikTok based on their needs and desires, while the ELM provides insight into how different levels of message elaboration affect learning outcomes, depending on whether students process information through the central or peripheral route. The study concludes that TikTok's influence on learning behavior is dual-faceted both enabling and inhibiting depending on user intent and content type. It recommends strategic integration of educational content on TikTok and digital media literacy programs to enhance its positive impact on learning.
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[bookmark: _Toc200685683]INTRODUCTION
[bookmark: _Toc200685684]1.1	Background to the Study
Developments in this era of globalization are skyrocketing with the latest technological innovations (Galuh, 2017). With so many social media that have sprung up with different versions and functions that make people now curious and want to try using various kinds of social media. 
In recent years, the rapid proliferation of social media platforms has significantly altered the ways individuals interact, communicate, and consume information. Among these platforms, TikTok, launched in 2016 by ByteDance, has emerged as one of the most popular social media applications worldwide. TikTok is particularly renowned for its short-form video content, which is characterized by creativity, humor, and user engagement. As of 2024, the platform boasts over one billion monthly active users globally, with a substantial proportion of its audience being young people, including students (Statista, 2024).
Learning behavior refers to the manner in which students engage with educational activities, process information, and interact with their environment during learning. It is influenced by cognitive, emotional, and social factors, shaping how they approach and succeed in their studies.
Students' learning behaviors are often categorized into active and passive. Active learners engage critically by asking questions, participating in discussions, and applying knowledge in practical scenarios. In contrast, passive learners tend to be more receptive, listening and absorbing information without active involvement (Biggs & Tang, 2011). The learning environment, including teacher-student interaction, classroom dynamics, and peer influence, plays a significant role in shaping these behaviors (Vygotsky, 1978).
The rise of TikTok has introduced new dynamics in the educational and learning environment. Its accessibility and user-friendly interface make it an appealing tool for diverse purposes, ranging from entertainment to education. Students, especially in tertiary institutions, are increasingly leveraging TikTok to explore and share knowledge on various topics. However, the influence of TikTok on students' learning behavior has become a subject of academic and social discourse. While some researchers argue that TikTok provides a platform for creative and collaborative learning, others highlight concerns about its potential to distract students from traditional academic activities (Chen & Yang, 2022).
One significant aspect of TikTok's appeal is its ability to foster multimodal learning through the integration of text, video, and audio elements. Educators and content creators have adopted TikTok to disseminate bite-sized educational content, tutorials, and motivational messages. Studies have shown that such content can enhance knowledge retention and cater to diverse learning styles (Smith & Johnson, 2021). However, critics argue that the platform's algorithm, which prioritizes entertaining and viral content, may not align with academic rigor, leading to a preference for superficial learning over deep understanding (Zhang et al., 2023).
In the Nigerian context, the use of TikTok among students has gained significant traction, particularly within tertiary institutions. With increased smartphone penetration and internet access, students are incorporating TikTok into their daily routines. Kwara State Polytechnic, Ilorin, for instance, reflects this trend, as students use the platform for both social interaction and informal learning. 
Nonetheless, concerns about excessive use, addiction, and its effects on academic performance persist. The platform’s focus on entertainment and viral content may distract students from academic tasks. Extended use of TikTok can lead to reduced attention spans, affecting students’ ability to focus during study sessions (Miller et al., 2022). The addictive nature of TikTok, driven by its constant stream of content, can also contribute to procrastination and time-wasting (Valkenburg et al., 2021). A study by Adeyemi and Salau (2023) revealed that while TikTok provides opportunities for peer-to-peer learning, it can also disrupt concentration and reduce the time allocated to academic tasks.
The perception of TikTok among students varies widely, influenced by factors such as age, academic discipline, and personal experiences. Some view it as a valuable educational resource, while others see it primarily as a source of entertainment. Understanding these perceptions is critical for educators, policymakers, and stakeholders in the education sector to harness the platform's potential while mitigating its drawbacks.
[bookmark: _Toc200685685]1.2	Statement of the Problem
Unarguably, in academia the use of internet and social media and exposure to them provide students with the ability to get acquitted more information, connect with people and other academic systems that make education more convenient. Social network tools afford students and institutions with multiple opportunities to improve learning methods. However, it is noteworthy that some students divert the social media and internet usage towards non-educational, unethical and inappropriate actions and exposures and behaviours. It seems that some students have shifted their attention to using it for other reasons, instead of taking advantage of the opportunities afforded by social media for learning purposes.
The core problem of this study lies in understanding how students perceive the use of TikTok in relation to their learning behaviors. There is a lack of comprehensive research that examines both the positive and negative impacts of TikTok on students’ educational experiences. While some students view TikTok as an educational tool that provides easily digestible content, others may see it as a distraction from their academic responsibilities. As a result, it is unclear whether the platform enhances learning by facilitating access to educational content or whether it detracts from students' ability to focus, leading to procrastination and lower academic performance. 
In face of this research problem, this study will therefore explore audience perception on the use of TikTok application and its effect on learning behavior of students in Kwara State Polytechnic, Ilorin.
[bookmark: _Toc200685686]1.3	Research Aim and Objectives
The aim of this study is to explore audience perception of the use of Tiktok application and it effect on learning behaviour of students in Kwara State Polytechnic, Ilorin. However, the specific objectives of the study are:
i. To determine the effect of TikTok usage on the learning behaviors of students in Kwara State Polytechnic, Ilorin. 
ii. To examine the impact of TikTok on academic performance of students in Kwara State Polytechnic, Ilorin
iii. To investigate attitudes of Kwara State Polytechnic students towards balancing entertainment and educational content on TikTok
iv. To examine the challenges of using TikTok as educational tool among students in Kwara State Polytechnic.
[bookmark: _Toc200685687]1.4	Research Questions
i. What is the effect of TikTok usage on the learning behaviors of students in Kwara State Polytechnic, Ilorin?
ii. What is the impact of TikTok on academic performance of students in Kwara State Polytechnic, Ilorin?
iii. What are the attitudes of Kwara State Polytechnic students towards balancing entertainment and educational content on TikTok?
iv. What are the challenges of using TikTok as educational tool among students in Kwara State Polytechnic?
[bookmark: _Toc200685688]1.5	Significance of the Study
The significance of this study lies in understanding how social media platform especially Tiktok influences academic engagement and performance of students. This study will uncover how students utilize TikTok for academic content and how it influences their learning styles, motivation, and academic behavior.
Educators and policymakers will use the findings to adapt teaching methods and integrate social media platforms into the curriculum more effectively. Conversely, if TikTok is perceived as a distraction, the study findings of this study will identify efforts to mitigate its negative impact on academic setting.
This research fills an existing gap in studies on social media's role in academic settings, particularly the effects of platforms like TikTok on students' educational experiences. It will contribute valuable knowledge to the growing field of social media and academic advancement.
[bookmark: _Toc200685689]1.6	Scope of the Study
The scope of this study focuses on examining the perception of TikTok users among students, and analyzing how their engagement with the platform influences their learning behavior. The study will be carried out among students in Kwara State Polytechnic, Ilorin assessing how TikTok's features, including viral trends, hashtags, and user-generated content, shape students' attitudes toward learning and their academic performance.
[bookmark: _Toc200685690]1.7	Operational Definition of Terms
· Audience Perception: This refers to the way in which students (the audience) form opinions, beliefs, and attitudes toward the use of the TikTok application. It includes how they view TikTok in terms of its educational value, entertainment, and social influence.
· TikTok Application: Refers to the social media platform that allows users to create, share, and view short-form video content. In the context of this study, TikTok is understood as a tool used by students to engage in social, educational, and entertainment activities, where videos can be accessed for educational content, trends, or personal entertainment.
· Learning Behavior: This refers to the actions, strategies, and approaches students adopt to process and understand academic content. It includes study habits, engagement with learning resources, and the extent to which students integrate or apply knowledge gained from TikTok in their academic activities.
· Students: In the context of this study, students refer to individuals currently enrolled in an educational institution, specifically those at Kwara State Polytechnic (or the relevant institution), who actively use the TikTok application.


[bookmark: _Toc200685691]CHAPTER TWO
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[bookmark: _Toc200685693]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc200685694]2.1.1	Overview of Social Media
Over the years, many scholars have been able to distinctively define and clarify the concept of social media. In their definition and clarification, the concept of social media has been used interchangeably with social networking site. Likewise, in this section, the word will be used interchangeably. 
Social media are elements of the new media and according to Danny (2010) have become the highest activity on the internet today. The concept of “social media” or “social network site” is broadly used to refer to Web sites that enable users to articulate a network of connections of people with whom they wish to share access to profile information, news, status updates, comments, photos, or other forms of content.
In defining social media, Kaplan and Haenlein (2010) gave a general definition of social media in consideration of Web 2.0 and User-Generated Content. According to them social media is a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allows the creation and exchange of User Generated Content. They also went further to describe social media as a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content. 
Nwanton, Odoemalamn, Orji-Egwu, Nwankwo and Nweze (2015) defines social media as those internet-based tools and services that allow users to engage with each other, generate contents, distribute and search for information online. Parr (2017) defines social media as the use of electronic and Internet tools for the purpose of sharing and discussing information and experiences with other human beings in more efficient ways. 
On the other hands, Jantsch (2018) considers social media as the use of technology combined with social interaction to create or co-create value. According to Merriam-Webster dictionary (2017), social media is a form of electronic communication (as websites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content (as videos) while Dykeman (2018) acknowledged social media as “the means for any person to: publish digital, creative content; provide and obtain real-time feedback via online discussions, commentary and evaluations; and incorporate changes or corrections to the original content” (Dykeman, 2018).
Bryer and Zavatarro (2015) described social media as technologies that smooth the progress of social interaction, make possible collaboration, and enable deliberation across stakeholders. These technologies now include blogs, wikis, media (audio, photo, video, text) sharing tools, networking platforms, and virtual worlds. Social Media Online is a primarily internet-and mobile-based tools for sharing and discussing information by users. The term, according to Andreas and Michael (2010), refers to “a group of Internetbased applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content."
Drury (2018) describes social media as online resources that people use to share content: video, photos, images, text, ideas, insight, humor, opinion, gossip, news. Safko and Brake (2019) further defined social media as “activities, practices, and behaviors among communities of people who gather online to share information, knowledge, and opinions using conversational media. Kietzmannn, Silverstre, McCarthy and Leylan (2012) describes social media as the platform that employs mobile and web based technology to create highly interactive platforms via which individuals and community share, co-create, discuss and modifies user generated content.
Davis, Canche, Deil-Amen and Rios-Aguilar (2012) refer to social media technology (SMT) as web-based and mobile applications that allow individuals and organizations to create, engage, and share new usergenerated or existing content, in digital environments through multi-way communication. Through this platform, individuals and organizations create profiles, share and exchange information on various activities and interests. An interesting aspect of social media is that, it is not limited to desktop or laptop computers but could be accessed through mobile applications and smart phones making it very accessible and easy to use. Examples of these social media platforms both on the web and mobile application include Facebook, Twitter, YouTube, Whatsapp, Instagram, blogs etc.
According to Boyd and Ellison (2007), “social networking sites are web-based service platform that enable individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and navigate their list of contacts and those made by others within the system” (p. 21). These sites are used to interact with friends, peers and others that are found in groups on these sites. The sharing of information ranges from news, debates, gossips, feelings or statement of mind, opinions, research etc. Curtis (2011) affirms that social media appear in many forms including blogs and microblogs, forums and message boards, social networks, wikis, virtual worlds, social bookmarking and video sharing.
According to Junco (2018), social media are collections of internet websites, services, and practices that support collaboration, community building, participation, and sharing. Nwangwa and Omotere (2014) simply regards social media as comprising online applications for social networking sites, social bookmarking and sharing tools, social citation tools, blogging and microblogging tools, virtual worlds, e-conference presentation sharing tools, audio and video tools, e-project management tools, and research and writing collaboration tools; primarily developed to foster user-centered social interaction.
Social media can be seen as either web based or application based media of communication that allows registered individual to share ideas, thoughts, opinions, interact and collaborate with other registered users all over the world. The inclusion of application based media of communication is largely due to the ability to make use of social media on mobile gadgets such as Smartphones, Tablets, i-Phones, symbian and Java phones.
Elshout (2012) writes that social networks form a good platform for organizing countervailing power by political activists and consumers. Social media is a form of electronic communication which facilitates interaction based on certain interests and characteristics. Boyd & Ellison (2007) Social media are media for social interaction, using highly accessible and scalable publishing techniques. They use web-based technologies to transform and broadcast media monologues into social dialogues. They support the democratization of knowledge and information and transform people from content consumers to content producers.
In the same vein, Olayinka (2013, p. 11) observes that the rapid growth of social media activities in the last few years is indicative of its entry into mainstream culture and its integration into the daily lives of many people because it disseminated information at a very high speed, cheaper and enhance immediate feedback been an interactive media. Social media are web-based and mobile technologies that facilitate interaction between organizations, communities and individuals. Important characteristics are that the technologies are ubiquitous, communication instantaneous and that they enable the creation and exchange of user-generated content. Social media such as Facebook, Twitter, Google+, Instagram, Youtube, Whatsapp, Wechat are just few of the hundreds of applications that make participatory information, sharing and social networking possible. These instruments are referred to as media because they are tools which can also be used for the storage and dissemination of information. 
The scope of social networking sites as information sources have been discussed by different scholars e.g., (Dugan et al., 2018; Skeels&Grudin, 2019; Steinfield, DiMicco, Ellison, & Lampe, 2009; Morris et al., 2012). They noted that:
i. Only humans can provide certain types of information such as opinions, advice and recommendations.
ii. The information sources are personally known to the user to a greater or lesser extent, and are therefore trusted sources and have cognitive authority.
iii. Users can provide localized (geographically specific) information, and current or timesensitive information.
iv. Information provided by users are customized for the requestor.
v. Social contacts can perform intermediary functions of researching, synthesis and packaging of information.
vi. Users are able to broadcast a question to a known group of people 
vii. Users can obtain emotional and social support.
However, unlike the traditional media like Television and Radio, most of the social media tools allow their users to interact as “re–twitting” on Twitter and “comment” options on Facebook illustrate. Looking at social media from a more practical point of view, Sweetser and Lariscy (2018) define social media as a “read-write Web, where the online audience moves beyond passive viewing of Web content to actually contributing to the content”. 
One thing that is common in the definitions of social media reviewed in this work is the view that it is based on user-generated participation. The opportunity to enjoy user-to-user interaction distinguishes social media from the traditional media which is characterized by top-down news dissemination arrangement (Clark &Aufderheide, 2019).
Another attribute of the social media which distinguishes it from the traditional media is the choice it accords its users. Choice enables people to access the information they like to learn about through the social media, eliminating the gatekeeper role of traditional media. On one hand, the choice offered by social media reduces the shared experience that viewers of particular traditional media channels usually have; on the other hand, it creates a network of individuals with like interests and similar preferences.
The two primary tools that have enabled people to socialize and connect with each other online are social networking sites and electronic messaging. More than half of Nigerian teens and young adults send electronic messages and use social networking sites, and more than one- 20 third of all internet users engage in these activities (Gabriel & Bamidele, 2019). 
In Nigeria, internet users are estimated, as at October 2017, at 70,101,452 with 16% growth rate when compared with the 2013 figure, and is 2.30% of the country’s share of the world internet users (Internet Live Stats, 2018). Nigeria is also the third most active African country on twitter (Mejabi & Fagbule, 2014). Most people who use social media tools access them mainly through computers and mobile devices such as phones and Tablet PCs.
Analysts suggest that majority of phone purchases in the coming years will be more for using online networks rather than making phone calls (Baekdal, 2018). Politicians in Nigeria are joining the online community to communicate with their audiences because they believe they are a key demographic who shape and influence perception. Thus, phone communication is now tending toward one-to-many sharing rather than the usual one-to-one conversation. 
[bookmark: _Toc200685695]2.1.2	Conceptualizing TikTok
TikTok is an entirely separate, internationalized version of Douyin, which was released in the Chinese market in September 2016. It launched in 2017 for iOS and Android in most markets outside of mainland China; however, it became available worldwide only after merging with another Chinese social media service, Musical.ly, on 2 August 2018. TikTok and Douyin have almost the same user interface but no access to each other's content. Their servers are each based in the market where the respective app is available. The two products are similar, but their features are not identical. Douyin includes an in-video search feature that can search by people's faces for more videos of them, along with other features such as buying, booking hotels, and making geo-tagged reviews.
Since their launches, TikTok and Douyin have gained global popularity. In October 2020, TikTok surpassed 2 billion mobile downloads worldwide. Morning Consult named TikTok the third-fastest growing brand of 2020, after Zoom and Peacock. Cloudflare ranked TikTok the most popular website of 2021, surpassing google.com. TikTok has been subject to criticism over psychological effects such as addiction, as well as controversies regarding inappropriate content, misinformation, censorship, moderation, and user privacy.
Douyin was launched by ByteDance in Beijing, China in September 2016, originally under the name A.me, before rebranding to Douyin in December 2016. ByteDance planned on Douyin expanding overseas. The founder of ByteDance, Zhang Yiming, stated that "China is home to only one-fifth of Internet users globally. If we don’t expand on a global scale, we are bound to lose to peers eyeing the four-fifths. So, going global is a must." Douyin was developed in 200 days and within a year had 100 million users, with more than one billion videos viewed every day.
The app was launched as TikTok in the international market in September 2017. On 23 January 2018, the TikTok app ranked first among free application downloads on app stores in Thailand and other countries. TikTok has been downloaded more than 130 million times in the United States and has reached 2 billion downloads worldwide, according to data from mobile research firm Sensor Tower (those numbers exclude Android users in China).
In the United States, celebrities, including Jimmy Fallon and Tony Hawk, began using the app in 2018. Other celebrities, including Jennifer Lopez, Jessica Alba, Will Smith, and Justin Bieber joined TikTok as well as many others. In January 2019, TikTok allowed creators to embed merchandise sale links into their videos.
On 3 September 2019, TikTok and the U.S. National Football League (NFL) announced a multi-year partnership. The agreement occurred just two days before the NFL's 100th season kick-off at Soldier Field, where TikTok hosted activities for fans in honor of the deal. The partnership entails the launch of an official NFL TikTok account, which is to bring about new marketing opportunities such as sponsored videos and hashtag challenges. In July 2020, TikTok, excluding Douyin, reported close to 800 million monthly active users worldwide after less than four years of existence.
In May 2021, TikTok appointed Shou Zi Chew as their new CEO who assumed the position from interim CEO Vanessa Pappas, following the resignation of Kevin A. Mayer on 27 August 2020. On 3 August 2020, U.S. President Donald Trump threatened to ban TikTok in the United States on 15 September if negotiations for the company to be bought by Microsoft or a different American company failed.
On 6 August, Trump signed two executive orders banning U.S. "transactions" with TikTok and WeChat to its respective parent companies ByteDance and Tencent, set to take effect 45 days after the signing. A planned ban of the app on 20 September 2020 was postponed by a week and then blocked by a federal judge. President Biden revoked the ban in a new executive order in June 2021. The app has been banned by the government of India since June 2020 along with 223 other Chinese apps in view of privacy concerns. Pakistan banned TikTok citing "immoral" and "indecent" videos on 9 October 2020 but reversed its ban ten days later. In March 2021, a Pakistani court ordered a new TikTok ban due to complaints over "indecent" content.
In September 2021, TikTok reported that it had reached 1 billion users. In 2021, TikTok earned $4 billion in advertising revenue. In October 2022, TikTok was reported to be planning an expansion into the e-commerce market in the US, following the launch of TikTok Shop in the United Kingdom. The company posted job listings for staff for a series of order fulfillment centers in the US and is reportedly planning to start the new live shopping business before the end of the year.
[bookmark: _Toc200685696]2.1.3	TikTok and Students
Cheung [2011] cited in Gámez [2015] found that people mostly use social media for social presence and group norms with no allegiance to social identity. In regards to the values studied, the most noteworthy were the preservation of relationships, social improvement, and entertainment.
Meanwhile, it is also indicated in the study that keeping contact with longtime and current friends is primary reason of a social medium usage, and was rarely oriented to educational purposes. From the results collected by Arteaga, Cortijo and Javed [2014] also cited in Gámez [2015], it was found that for the adoption of a social medium, all the studied factors (usefulness and ease of use, social influence, infrastructure support, community identity) had a positive and significant impact. Social influence proved to be the most important factor in predicting adoption. In the case of the purposes of use, which includes social networking, collaborative work and daily activities, the most important factor was the first, without neglecting the others.
It is noteworthy that social media have positive effects for the purposes of use and, in turn, these impacts are similar when applied to education. It is because most of the participants felt that a social medium such as Facebook could be used as an educational tool and as a useful resource for communication with their peers.
The social media engages students and have to be examined as entrepreneurs of understanding. The medium of internet is marketing with increase in its programmes. The interactive character of online conditions has extended with social networking. Hooking up through social networking began as being a niche activity, though time it's a phenomenon. The web sites are employed in many ways like developing metropolitan areas, speaking, blogging etc. Additionally different institutions even nowadays are developing groups on several Websites (Mehmood 2013).
The improved usage of Websites has become a worldwide phenomenon for quite some time. What began out as being a hobby for several computer literate people has converted to a social norm and existence-style for individuals from around the globe (Ellison 2007).Teens and teenagers have especially recognized these internet sites to be able to contact their peers, share information, reinvent their personas, and showcase their social lives [Nicole & Ellison 2007].While using the increase of technology helpful for getting together with others along with the recognition on the internet, Internet sites are now being an activity that's done mainly on the web.
[bookmark: _Toc200685697]2.1.4	Students’ Learning Behaviour
Learning behavior refers to the actions, attitudes, and strategies that students adopt to acquire knowledge, develop skills, and achieve academic goals. It encompasses how individuals approach learning tasks, interact with learning environments, and respond to educational stimuli. These behaviors can be influenced by personal factors, such as motivation, cognitive abilities, and emotional states, as well as external factors like teaching methods, peer interactions, and cultural norms (Gagne et al., 2020).
According to Schunk (2012), learning behavior includes observable actions, such as attentiveness, participation, and time management, as well as internal processes, such as goal-setting and self-regulation. Positive learning behaviors, such as persistence, curiosity, and collaboration, contribute significantly to academic success. Conversely, negative behaviors, such as procrastination and avoidance, may hinder learning outcomes.
Learning behavior is shaped by various theoretical frameworks. For instance, behaviorist theories, such as Skinner’s operant conditioning, emphasize the role of reinforcement and punishment in shaping behavior. In contrast, cognitive theories highlight the importance of mental processes like perception and memory in influencing learning. Social learning theory, proposed by Bandura (1986), adds that learning behaviors can be acquired through observation and imitation of others.
One significant factor shaping learning behavior today is technology. Digital tools and platforms have transformed traditional learning patterns. Students now rely heavily on the internet for research, collaborative tools for group work, and e-learning platforms for remote studies. For instance, TikTok and YouTube are increasingly used by students to access educational content, making learning more visual and engaging (Greenhow & Lewin, 2016).
Motivation and self-regulation are critical in determining students' learning behavior. Zimmerman (2002) highlights the role of self-regulation in achieving academic success, emphasizing that students who actively set goals, monitor their progress, and adjust their strategies tend to perform better academically.
Social factors, such as peer influence and classroom dynamics, also play a role. Bandura’s social learning theory posits that students often imitate behaviors they observe in peers or instructors, which can significantly shape their academic habits (Bandura, 1977).
However, the rise of distractions such as social media can negatively impact learning behavior. Studies show that excessive use of platforms like Instagram and TikTok can lead to reduced attention spans and procrastination (Kirschner & Karpinski, 2010).
[bookmark: _Toc200685698]2.1.5	TikTok and Learning Behaviour of Students
The rapid rise of TikTok as a dominant social media platform has not only transformed entertainment but also significantly impacted students' learning behavior. With its unique format of short, engaging videos, TikTok has become an influential tool in shaping educational practices and learning habits. This article explores the positive and negative influences of TikTok on students' learning behavior, referencing relevant studies and expert opinions.
TikTok has demonstrated potential as an innovative educational tool, especially among younger audiences. The platform hosts a variety of educational content, ranging from science experiments to historical facts and language learning tips. For instance, teachers and educators utilize TikTok to deliver concise lessons, making learning more accessible and engaging (Smith, 2022). The format of short videos aligns with the reduced attention spans of digital natives, promoting microlearning—a technique that breaks information into manageable segments (Brown, 2021).
Additionally, TikTok encourages creativity and active participation, which are crucial elements of effective learning. Students often recreate content or respond to educational challenges, deepening their understanding of subjects through active engagement. According to Garcia and Morales (2023), students who use TikTok for educational purposes report improved retention and a heightened interest in subjects they initially found challenging.
Despite its benefits, TikTok poses certain risks to students' learning behavior. The addictive nature of the platform can lead to excessive screen time, distracting students from academic responsibilities (Johnson, 2021). A study by Ahmad and Bello (2022) revealed that over 60% of students admitted to spending more time on TikTok than on studying, which negatively affected their academic performance.
Moreover, the algorithmic content delivery system can expose students to misinformation. The platform's unregulated nature allows the spread of unverified educational content, which may lead to misconceptions or incorrect learning (Cheng et al., 2023). This issue emphasizes the need for critical media literacy among students to discern credible sources from unreliable ones.
To harness TikTok’s educational potential while mitigating its drawbacks, stakeholders must adopt a balanced approach. Teachers can incorporate TikTok into the classroom by curating educational content and encouraging students to create their own learning videos (Smith, 2022). Similarly, parents and educators should monitor students’ screen time and guide them on responsible social media usage (Brown, 2021).
[bookmark: _Toc200685699]2.1.6	TikTok and Academic Performance of Students
According to Khan U. (2009), social media users often time experience poor performance academically. Similarly, Englander, Terregrossa & Wang (2010) posit that social media is negatively associated with academic performance of student and is a lot more momentous than its advantages. Internet addiction consequently gave rise in internet usage within the last couple of decades. Nalwa & Anand (2003) recommended that addicted users prefer using internet setting back their personal and professional responsibilities which ultimately leads to poor academic performance. In the same vein, Karpinski (2009) pointed out that social media users devoted lesser time to their studies in comparison to nonusers did and subsequently had lower GPAs. Karpinski & Duberstein. (2009) also mentioned that among various unique distractions of every single generation, Social media remains a major distraction of current generation.
Young people feel the constant need to be productive, disregarding the counter productivity these distractions bring. These simple, three-minute videos on TikTok can distract its users from completing other necessary tasks, such as finishing homework or completing chores and the sample consisted of 110 female and 130 male students, aged between 23-27, the results showed that 31.25% of students were addicted to TikTok, and 87.5% of students spent more than two hours per day on social media (Zulli D, 2020).
According to a study conducted by Wojdan W, Wdowiak K (2020), shown that TikTok is causing various issues, including addiction, in kids and teenagers. Some of the adverse effects of TikTok addiction include inferiority complexes, superiority complexes, and complexes of attractiveness and an increased usage of social media platforms by students is associated with a notable shift in their study habits, resulting in reduced attention towards scholarly works and This is particularly evident when there is an imbalance between excessive TikTok use and limited focus during study time. 
Consequently, such changes in study habits may adversely impact the academic prospects of students. The popularity of social media platforms offers several advantages, including improved communication, easier information access, and platforms for artistic expression. However, social media's addictive nature and capacity to draw in and hold users' attention can have a negative impact on study habits and academic achievement. When students spend excessive time on TikTok or other social media platforms, their focus on studying can diminish significantly. Constant distractions, such as receiving notifications, scrolling through endless feeds, and watching short videos, can break their concentration and hinder their ability to engage in deep and meaningful learning.
[bookmark: _Toc200685700]2.2	THEORETICAL FRAMEWORK
The theoretical framework of this study is hinged on the tenets of Uses and Gratification Theory and Elaboration Likelihood Model. 
[bookmark: _Toc200685701]2.2.1	Uses and Gratification Theory
The Uses and Gratifications Theory (UGT) is a communication theory that seeks to understand how and why individuals actively seek out media to satisfy various needs. Developed in the 1970s by researchers such as Elihu Katz, Jay Blumler, and Michael Gurevitch, UGT challenges the traditional view of passive audiences and emphasizes the active role of viewers in selecting media content based on their desires and needs (Katz, Blumler, & Gurevitch, 1973).
UGT is based on the premise that media consumption is goal-directed. People use media for diverse reasons, including information acquisition, entertainment, social interaction, and personal identity construction (Rubin, 2009). The theory categorizes these needs into several typologies: cognitive needs (seeking knowledge), affective needs (seeking emotional or aesthetic experiences), personal integrative needs (building self-esteem), social integrative needs (maintaining social relationships), and tension release needs (seeking escape or relaxation) (Katz et al., 1973).
The theory assumes that media users are not passive recipients but active participants who make choices based on their goals. For example, a person may choose a news channel to stay informed about current events or turn to social media for emotional support or entertainment (Papacharissi & Rubin, 2000). UGT has been widely applied in studies of television, radio, the internet, and social media to explore how users interact with content and how media shapes their experiences.
In recent years, UGT has been extended to digital platforms like social media, where users actively curate content to fulfill specific gratifications, such as connection, self-expression, and participation in online communities (Katz, 2017). This shift has expanded the scope of UGT, highlighting the evolving role of media in the digital age.
UGT offers a valuable framework for understanding audience perception of media platforms, such as TikTok, and its impact on students' learning behaviors. In the context of TikTok, UGT can help explore why students use the platform and how they actively seek content that aligns with their educational needs, social connections, or entertainment preferences (Katz, Blumler, & Gurevitch, 1973). TikTok, with its short-form, engaging videos, offers an opportunity to fulfill multiple gratifications, ranging from learning new information to seeking emotional relief or entertainment, which could directly influence students' learning behaviors.
According to UGT, individuals are active users who select media content to satisfy specific needs (Rubin, 2009). In the case of TikTok, students may use the app not only for entertainment but also to access educational content or study-related tips shared by influencers or peers (Katz, 2017). This active consumption of TikTok may influence students' learning strategies, such as adopting new study methods or enhancing their knowledge through quick, engaging videos.
Furthermore, UGT suggests that media choices are motivated by personal needs, which in the case of students could include cognitive needs (information-seeking) and social integrative needs (connecting with peers through shared experiences) (Papacharissi & Rubin, 2000). The interactive features of TikTok, such as liking, sharing, and commenting, create an environment where students may feel encouraged to participate and engage in learning communities, which can affect their academic motivation and behavior.
[bookmark: _Toc200685702]2.2.2	Elaboration Likelihood Theory
Elaboration Likelihood Model (ELM), developed by Richard E. Petty and John Cacioppo in the 1980s, is a psychological theory that explains how people process persuasive messages. According to this model, persuasion can occur through two distinct routes: the central route and the peripheral route (Petty & Cacioppo, 1986).
In the central route, individuals engage in careful, thoughtful consideration of the information presented. This route is typically used when the person is highly motivated to process the message and has the ability to do so. For example, when someone is choosing a product and carefully weighs the benefits and drawbacks, they are likely to be using the central route. Persuasion through this route tends to result in more durable attitude change, as the individual has actively thought about and evaluated the message (Petty & Cacioppo, 1986).
On the other hand, the peripheral route involves less cognitive effort. Here, people rely on superficial cues, such as the attractiveness of the source, emotional appeals, or the number of arguments presented, rather than engaging with the content deeply. This route is used when the individual is either not motivated to process the message or lacks the ability to do so (Cacioppo & Petty, 1982). Persuasion through the peripheral route often leads to more temporary attitude changes, as the individual has not engaged with the message at a deeper level.
ELM emphasizes that individuals' motivation and ability to process information influence which route they take in responding to persuasive messages. This dual-process theory has been widely applied in fields such as advertising, political communication, and health campaigns (Petty & Cacioppo, 1986).
In the context of this study, students may engage with educational content on the platform through either route. TikTok’s short-form, visually engaging videos may encourage peripheral processing, where students focus on the entertainment value or the appeal of influencers rather than critically engaging with the information (Caprara et al., 2020). On the other hand, students who actively seek educational content on TikTok may engage more deeply with the information, processing the message through the central route (Pew Research Center, 2021).
ELT suggests that the effectiveness of TikTok as a learning tool depends on how students engage with the content. When students process educational videos centrally, they are more likely to retain and apply the information, positively affecting their learning behavior (Huang, 2021). Conversely, if students process content peripherally, their learning may be more superficial, relying on catchy visuals or entertaining formats that do not contribute significantly to deeper understanding (Anderson & Dill, 2000).
Moreover, TikTok's algorithm encourages repetitive exposure to content, which may influence students’ perceptions and learning behaviors over time. The ease of engagement through the peripheral route could lead to increased distraction or reliance on entertainment rather than educational value (Smith & Duggan, 2013). 
[bookmark: _Toc200685703]2.3	EMPIRICAL REVIEW
Several studies have highlighted TikTok's potential to engage students and support informal learning. A study by Levenson (2021) highlighted the growing use of TikTok as a medium for educational purposes. The research found that students perceive TikTok as a fun and engaging platform for learning, especially when educational content is presented in an interactive, bite-sized format. This positive perception was linked to an increased willingness to engage in self-directed learning, as students reported utilizing TikTok to learn new skills, particularly in subjects such as mathematics and language arts (Levenson, 2021).
In a study by Vaziri and Yazdani (2022), the impact of TikTok on students’ cognitive engagement was examined. The findings suggested that while students spent a significant amount of time on TikTok, the quality of their cognitive engagement varied. TikTok was shown to have a dual impact: on the one hand, it encouraged creativity and critical thinking, while on the other hand, it occasionally distracted students from deeper academic engagement, leading to shorter attention spans (Vaziri & Yazdani, 2022). This suggests a mixed perception where students see TikTok as both an enriching and distracting tool.
A study by Atay and Azizi (2023) investigated TikTok’s effect on students' academic performance. The research found that excessive use of TikTok negatively impacted academic achievement due to the time spent on the app, which could have otherwise been allocated to studying. However, students who strategically used TikTok for academic purposes, such as watching educational content, reported improved learning outcomes (Atay & Azizi, 2023). The study concluded that TikTok’s impact on learning depends on how students perceive and utilize the platform.
Pratama and Hidayat (2022) in his explored how TikTok affects students' motivation and study habits. The results indicated that TikTok, when used appropriately, had a positive effect on students' motivation to study, especially when educational influencers were involved. Students who followed educational TikTok creators often felt more inspired and motivated to apply what they learned in class, which positively influenced their study habits (Pratama & Hidayat, 2022).
In another study by Chen (2022) focusing on the social aspect of TikTok and its impact on students' learning behavior. The research found that TikTok’s interactive features, such as comments and duets, facilitated collaborative learning among students. It was observed that students engaged in discussions and shared learning materials via TikTok, thereby enhancing their social learning experiences. However, the study also noted that TikTok could sometimes foster a culture of comparison, where students felt pressured to keep up with trends rather than focus on their studies (Chen, 2022).
[bookmark: _Toc167826367]
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[bookmark: _Toc167826368][bookmark: _Toc200685705]RESEARCH METHODOLOGY
[bookmark: _Toc167826369][bookmark: _Toc200685706]3.1 	Introduction
This  chapter  is based on  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  was  carried  out  following  some  logical  steps  that  facilitated  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Furthermore,  the  plan,  structure  and  strategy  of  investigation  employed for this research  were organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc167826370][bookmark: _Toc200685707]3.2	Research Design
This study adopted survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as asserted by Kerlinger & Lee [2010]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc167826371][bookmark: _Toc200685708]3.3 	 Population of the Study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick [2016] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population of this study was limited to students of Kwara State Polytechnic, Ilorin. There are six institutes in the institution (Institute of Information and Communication Technology, Institute of Finance and Management Studies, Institute of Environmental Studies, Institute of Applied sciences, Institute of Technology and Institute of General Studies) with over 40 departments. According to the Management Information System (MIS, 2023), Kwara State Polytechnic, Ilorin, the total population of students in the institution is estimated to 40,000. However, the target population of this study was limited to students in some selected departments across all the institutes.
[bookmark: _Toc167826372][bookmark: _Toc167826373][bookmark: _Toc200685709]3.4 	 Sample size and Sampling Technique
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. In this wise, the sample size of this study is limited to 200.
According to Mugenda and Mugenda (2003), sampling technique is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process of the respondents (Denscombe, 2003).
In view of this, multi-stage sampling technique was adopted for this study. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people were divided sub-groups at various stages to make it simpler for primary data collection.
At the first stage of sampling, purposive sampling technique was adopted. Purposive sampling a form of non-probability sampling method where a researcher make a subjective decision based on the respondents considered to be most efficient and resourced for a study. Using this technique, two institutes in Kwara State Polytechnic were sampled. Hence, Institute of Information and Communication Technology (IICT) and Institute of Finance and Management Studies (IFMS) were considered most appropriate for this study.
At the second stage of sampling, simple random technique was adopted. It is a subset of a statistical population where each member of the population is equally likely to be chosen. Using this technique, two departments in each of the two institutes above will be selected. Hence, Mass Communication department and Computer Science department was sampled in IICT while Public Administration department and Business Administration department was sampled in IFMS.
At the last stage of sampling, convenient sampling technique was employed. Convenient sampling technique is a form of non-probability sampling method where units are selected for inclusion in the sample because they are the easiest for the researcher to access. Using this technique for this study, the researcher administered questionnaire to students who are mostly accessible to the researcher in the above selected departments.
[bookmark: _Toc200685710]3.5 	 Research Instrument 
Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contained items designed to obtain data on the research topic while part C sought the demographic profile of the respondents. 
[bookmark: _Toc167826374][bookmark: _Toc200685711]3.6 	 Validity and Reliability of the instrument 
In order to ensure that relevant items were included in the questionnaires, relevant literatures were consulted before the questionnaire was drafted. Expert validity method was adopted where a constructed questionnaire draft was given to the project supervisor for scrutiny. A pre-test method was employed. Hence, few copies of the questionnaire were used to pilot-test the reliability of the instrument. This was essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc167826375][bookmark: _Toc200685712]3.7 	 Method of Data Collection 
The measuring  instrument  used  in  collecting  data  was  questionnaire.  However, the instrument were administered to respondents at their various locations and retrieval of the instrument was within 24-hours. Researcher ensured that all questions contained in the instrument were attempted by the respondents to the best of their knowledge as regard the phenomenon understudy.
[bookmark: _Toc167826376][bookmark: _Toc200685713]3.8 	 Method of Analysis 
The purpose of collecting data is to solve the problems at hands. In analyzing the data collected through the questionnaires, simple percentage table and cross tabulation were used in the course of this research and descriptive analysis of data presented in the table shall follow. This is one of the most adopted means of data analysis employed by many social science researchers. 


[bookmark: _Toc200685714]CHAPTER FOUR
[bookmark: _Toc200685715]DATA PRESENTATION, ANALYSIS AND DISCUSSION
[bookmark: _Toc200685716]4.1	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey on the topic: “audience perception on the use of Tiktok application and its effect on students learning behaviour”. A total of 200 questionnaires were administered students of Kwara State Polytechnic, Ilorin via online through the instrumentation of google form (e-questionnaire). The data obtained in the field survey were thus presented and analyzed in this chapter using chi-square (x2) method.
Summary of Data Analysis
	Sample
Size
	Administered Questionnaire
	Returned Questionnaire
	Missing Questionnaire
	Analyzed Questionnaire

	200
	200
	200
	0
	200



[bookmark: _Toc200685717]4.2	DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc200685718]4.2.1	Data Presentation and Analysis of Respondents’ Demographic
[bookmark: _Toc200685719]Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	83
	41.5%

	Female
	117
	58.5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data presented in Table 1 shows the gender distribution of respondents involved in the study. Out of the total 200 respondents, 117 (58.5%) were female, while 83 (41.5%) were male. This indicates that female respondents formed the majority of the study population. The higher percentage of female participation may suggest a greater willingness or availability among females to engage in the research process. It is important to note this distribution as it may influence the interpretation of the study’s findings, especially in areas where gender-based perspectives or behaviors are relevant to the research topic.


[bookmark: _Toc200685720]Table 2: Age of Respondents
	Options
	Frequency
	Percentage (%)

	Under 16
	8
	4%

	16-20
	12
	6%

	21-25
	102
	51%

	26 or above
	88
	44%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 2 illustrates the age distribution of the respondents. Out of 200 participants, 8 respondents (4%) are under the age of 16, 12 respondents (6%) fall within the 16–20 age bracket, 102 respondents (51%) are between 21 and 25 years old, while 88 respondents (44%) are aged 26 and above. This distribution reveals that the majority of respondents (51%) are within the 21–25 age group, indicating that the sample is largely composed of young adults. The significant representation of this age category suggests that the findings of the study may largely reflect the views and experiences of individuals in early adulthood, which is relevant if the research topic relates to youth engagement, media consumption, or political participation.
[bookmark: _Toc200685721]Table 3: Academic Level of Respondents
	Options
	Frequency
	Percentage (%)

	ND I
	30
	15%

	ND II
	40
	20%

	HND I
	35
	17.5%

	HND II
	95
	47.5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: Table 3 clearly shows that the majority of respondents are in their final academic year, with 95 students (47.5%) from HND II. This is followed by 40 students (20%) from ND II, 35 students (17.5%) from HND I, and 30 students (15%) from ND I. The dominance of HND II students affirms that a significant portion of the respondents possess advanced academic exposure and are likely more informed and experienced in matters relevant to the research topic. This strong representation of upper-level students adds credibility and depth to the findings, as their responses are expected to reflect a higher level of critical thinking and awareness.
[bookmark: _Toc200685722]Table 4: Religion of Respondents
	Options
	Frequency
	Percentage (%)

	Christianity
	69
	34.5%

	Islam
	131
	65.5%

	Other
	0
	

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 4 reveals that the majority of respondents, 131 (65.5%), identify with Islam, while 69 (34.5%) are Christians. No respondent indicated affiliation with any other religion. This shows a clear dominance of Islamic respondents in the study population, suggesting that religious background may play a significant role in shaping the views and responses collected during the research.
[bookmark: _Toc200685723]4.2.2	Data Presentation and Analysis of Items in the Research Instrument
[bookmark: _Toc200685724]Table 5: How often do you use TikTok?
	Options
	Frequency
	Percentage (%)

	Daily
	164
	82%

	3-5 times a week
	30
	15%

	1-2 times a week
	6
	3%

	Rarely
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 5 shows that a vast majority of respondents, 164 (82%), use TikTok daily, while 30 respondents (15%) use it 3–5 times a week. Only 6 respondents (3%) use the platform 1–2 times a week, and none reported using it rarely. This indicates a high level of engagement with TikTok among the respondents, emphasizing its strong presence in their daily routines. The frequent usage suggests that TikTok plays a significant role in their media consumption habits and may substantially influence their opinions, behaviors, or participation in relevant social trends.


[bookmark: _Toc200685725]Table 6: How many hours do you spend on TikTok per day?
	Options
	Frequency
	Percentage (%)

	Less than an hour
	20
	10%

	1-2 hours
	90
	45%

	3-5 hours
	50
	25%

	More than 5 hours
	40
	20%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 6 indicates that the majority of respondents, 90 (45%), spend between 1 to 2 hours on TikTok daily. This is followed by 50 respondents (25%) who use the platform for 3 to 5 hours, 40 respondents (20%) who spend more than 5 hours, and 20 respondents (10%) who use it for less than an hour per day. This distribution confirms that a significant portion of the respondents devote a substantial amount of their daily time to TikTok. The high engagement level suggests that TikTok holds considerable influence over their daily activities and possibly their social attitudes, preferences, and participation patterns.
[bookmark: _Toc200685726]Table 7: What kind of content do you mostly watch on TikTok?
	Options
	Frequency
	Percentage (%)

	Comedy
	60
	30%

	Dance/Music
	50
	25%

	Educational
	30
	15%

	Lifestyle/Vlogs
	40
	20%

	Fashion/Beauty
	5
	2.5%

	Motivational
	15
	7.5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 7 reveals that comedy content is the most watched on TikTok among respondents, with 60 individuals (30%) indicating it as their primary interest. This is followed by dance/music content at 50 respondents (25%), lifestyle/vlogs with 40 respondents (20%), educational content at 30 respondents (15%), motivational content at 15 respondents (7.5%), and fashion/beauty content at 5 respondents (2.5%). This distribution highlights a strong preference for entertainment-driven content, particularly comedy and music, suggesting that most users engage with TikTok for relaxation and amusement. However, the notable presence of educational and motivational content also indicates that some respondents use the platform for self-improvement and learning purposes.
[bookmark: _Toc200685727]Table 8: Does Tiktok enhances your learning ability?
	Options
	Frequency
	Percentage (%)

	Yes
	180
	90%

	No
	20
	10%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 8 shows that a vast majority of respondents, 180 (90%), believe that TikTok enhances their learning ability, while only 20 respondents (10%) do not share this view. This overwhelmingly positive response indicates that TikTok is perceived not only as a source of entertainment but also as a valuable tool for learning among the respondents. The result underscores the platform’s growing role in educational content delivery and its potential in supporting informal learning, especially among young users.
[bookmark: _Toc200685728]Table 9: How often do you use Tiktok for academic learning?
	Options
	Frequency
	Percentage (%)

	Daily
	70
	35%

	3-4 times a week
	55
	27.5%

	Once a week
	65
	32.5%

	Never
	10
	5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 9 shows that 70 respondents (35%) use TikTok for academic learning on a daily basis, while 55 respondents (27.5%) use it 3–4 times a week. Additionally, 65 respondents (32.5%) engage with academic content on the platform once a week, and only 10 respondents (5%) reported never using TikTok for academic purposes. This indicates a strong and consistent use of TikTok as a learning tool among the majority of respondents. The high frequency of academic engagement on the platform suggests that TikTok is increasingly being utilized as a supplementary educational resource, particularly among students seeking easily accessible and engaging content.
[bookmark: _Toc200685729]Table 10: The TikTok application is considered addictive and difficult to exit once in use.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	100
	50%

	Agree
	40
	20%

	Neutral
	0
	0%

	Disagree
	40
	20%

	Strongly disagree
	20
	10%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 10 reveals that a significant portion of respondents perceive TikTok as addictive and difficult to exit once in use. Specifically, 100 respondents (50%) strongly agree with this statement, while 40 respondents (20%) agree. On the other hand, 40 respondents (20%) disagree, and 20 respondents (10%) strongly disagree. No respondents remained neutral. This distribution highlights that 70% of the participants acknowledge the addictive nature of TikTok, indicating that the platform’s engaging content and user interface may contribute to prolonged and habitual usage.
[bookmark: _Toc200685730]Table 11: The use of TikTok has contributed to a reduction in time allocated for academic study.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	200
	100%

	Agree
	0
	0%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 11 presents a unanimous response, with all 200 respondents (100%) strongly agreeing that the use of TikTok has contributed to a reduction in the time allocated for academic study. This result clearly affirms that the platform significantly impacts students’ study habits, likely due to its engaging and time-consuming nature. The complete consensus among respondents underscores the urgent need for awareness on time management and responsible use of social media to ensure academic activities are not adversely affected.
[bookmark: _Toc200685731]Table 12: TikTok serves as a source of educational information.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	68
	34%

	Agree
	42
	21%

	Neutral
	0
	0%

	Disagree
	50
	25%

	Strongly disagree
	40
	20%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 12 reveals a varied perception of TikTok as a source of educational information. A total of 110 respondents (55%) affirm its educational value, with 68 (34%) strongly agreeing and 42 (21%) agreeing. Conversely, 90 respondents (45%) express skepticism, with 50 (25%) disagreeing and 40 (20%) strongly disagreeing. No respondents remained neutral. This mixed response indicates that while a majority recognize TikTok’s potential for educational content, a significant portion remain unconvinced, possibly due to concerns about content credibility, distractions, or lack of academic depth on the platform.
[bookmark: _Toc200685732]Table 13: Complex academic topics are better understood through educational TikTok content.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	80
	40%

	Agree
	30
	15%

	Neutral
	10
	5%

	Disagree
	50
	25%

	Strongly disagree
	30
	15%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 13 shows that 110 respondents (55%) believe that complex academic topics are better understood through educational TikTok content, with 80 (40%) strongly agreeing and 30 (15%) agreeing. Meanwhile, 50 respondents (25%) disagree, 30 (15%) strongly disagree, and 10 (5%) remain neutral. This indicates that more than half of the respondents recognize the effectiveness of TikTok in simplifying difficult academic concepts, likely due to its visual and concise content format. However, the notable percentage of dissenting views also suggests concerns about the platform’s limitations in delivering in-depth academic explanations.
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Table 14: Educational content on TikTok enhances interest in academic learning.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	12.5%

	Agree
	15
	7.5%

	Neutral
	60
	30%

	Disagree
	80
	40%

	Strongly disagree
	20
	10%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 14 indicates that only a minority of respondents feel that educational content on TikTok enhances their interest in academic learning, with 25 (12.5%) strongly agreeing and 15 (7.5%) agreeing. A significant portion, 60 respondents (30%), remain neutral, while a majority of 100 respondents (50%) disagree 80 (40%) disagree and 20 (10%) strongly disagree. This suggests that despite the presence of educational content on the platform, it does not substantially inspire or sustain academic interest for most users.
[bookmark: _Toc200685734]Table 15: The use of TikTok often causes distractions during study periods.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	180
	90%

	Agree
	20
	10%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 15 reveals that a substantial majority of respondents, 180 (90%), strongly agree that TikTok often causes distractions during study periods, while 20 respondents (10%) agree with the statement. No respondents were neutral, disagreed, or strongly disagreed. This overwhelming consensus emphasizes that TikTok is perceived as a major distraction, significantly impacting study focus and time management for most users.
[bookmark: _Toc200685735]Table 16: Exposure to TikTok has introduced new methods of learning.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	165
	82.5%

	Agree
	30
	15%

	Neutral
	0
	0%

	Disagree
	5
	2.5%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 16 shows that the majority of respondents, 165 (82.5%), strongly agree that exposure to TikTok has introduced new methods of learning, while 30 respondents (15%) agree with this statement. Only 5 respondents (2.5%) disagree, and none of the respondents remained neutral or strongly disagreed. 
[bookmark: _Toc200685736]Table 17: Academic performance is negatively affected by frequent TikTok usage.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	180
	90%

	Agree
	0
	0%

	Neutral
	0
	0%

	Disagree
	20
	10%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 17 reveals that a significant majority of respondents, 180 (90%), strongly agree that frequent TikTok usage negatively affects academic performance, while 20 respondents (10%) disagree with this statement. No respondents were neutral or strongly disagreed. This overwhelming consensus suggests that TikTok’s high engagement and potential for distraction are widely perceived as having a detrimental impact on academic performance, underscoring the importance of balancing social media use with academic responsibilities to minimize its adverse effects on studies.
[bookmark: _Toc200685737]Table 18: Creative educational content on TikTok promotes learning motivation.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	150
	75%

	Agree
	20
	10%

	Neutral
	0
	0%

	Disagree
	20
	10%

	Strongly disagree
	10
	5%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 18 shows that a large majority of respondents, 150 (75%), strongly agree that creative educational content on TikTok promotes learning motivation, while 20 respondents (10%) agree with this statement. Additionally, 20 respondents (10%) disagree, and 10 respondents (5%) strongly disagree. No respondents remained neutral. This suggests that creative and engaging educational content on TikTok is generally seen as a motivating factor for learning, with a strong positive response indicating that such content can inspire interest and encourage further academic engagement. However, a small percentage of respondents remain unconvinced, possibly due to concerns about content quality or relevance.
[bookmark: _Toc200685738]Table 19: TikTok has the potential to serve as an effective learning tool if appropriately utilized.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	170
	85%

	Agree
	30
	15%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	200
	100%


Source: Field Survey, 2025
Analysis: The data in Table 19 indicates that a substantial majority of respondents, 170 (85%), strongly agree that TikTok has the potential to serve as an effective learning tool if appropriately utilized, while 30 respondents (15%) agree with this statement. No respondents were neutral, disagreed, or strongly disagreed. This overwhelming positive response emphasizes the belief that, with proper usage, TikTok can be a valuable educational resource. The results highlight the platform's potential to support learning, particularly if its content is curated to focus on educational purposes, making it an effective tool for knowledge dissemination.
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4.3	ANALYSIS OF RESEARCH QUESTIONS
Research Question One: What is the effect of TikTok usage on the learning behaviors of students in Kwara State Polytechnic, Ilorin?
The effect of TikTok usage on the learning behaviors of students in Kwara State Polytechnic is notably multifaceted. On one hand, a majority of students (90%) believe TikTok enhances their learning ability, suggesting that the platform provides access to engaging educational content that may support learning, especially for visual and auditory learners. TikTok's ability to introduce new methods of learning is widely recognized, with 82.5% of students agreeing that it has presented innovative learning techniques, which might include short-form videos, infographics, and tutorials that are more interactive than traditional learning materials. Additionally, 75% of respondents believe that creative educational content on TikTok motivates them to learn more, indicating that the platform can spark interest and encourage continuous engagement with educational topics.
However, the platform's effect is not entirely positive. TikTok is perceived by 90% of respondents as a distraction during study periods, with students reporting that it negatively impacts their concentration and time management. While TikTok offers educational content, it also presents entertainment-focused distractions that take up significant study time, as reflected in the unanimous agreement (100%) that TikTok reduces time allocated for academic study. In this sense, the platform fosters a conflict between engaging, educational content and addictive, entertainment-driven use, complicating students’ ability to focus on academic responsibilities. Therefore, TikTok has a dual effect—while it can enrich learning behaviors with creative and engaging content, it simultaneously poses significant challenges in terms of focus and time management.
Research Question Two: What is the impact of TikTok on academic performance of students in Kwara State Polytechnic, Ilorin?
The impact of TikTok on the academic performance of students in Kwara State Polytechnic is predominantly negative. A striking 90% of students strongly agree that TikTok usage negatively affects academic performance, a sentiment that underscores the platform's role in reducing the amount of time students allocate to their studies. With the platform’s addictive nature and its ability to divert attention, TikTok users often prioritize entertainment over academic tasks, leading to procrastination and a reduction in study hours. The data further corroborates this view, as 100% of students agree that TikTok has led to a reduction in time spent on academic work, highlighting the platform's capacity to interfere with structured learning routines.
Additionally, the survey results indicate that students often struggle to manage their time effectively when using TikTok, as evidenced by the fact that 90% of respondents acknowledge that TikTok serves as a distraction during study periods. This consistent disruption of study time contributes directly to a decrease in academic performance, as students are unable to dedicate the required focus and effort to their studies. This pattern suggests that while TikTok has educational potential, its overwhelming influence in terms of entertainment and time consumption can significantly undermine academic achievements. As such, students at Kwara State Polytechnic may face challenges in balancing their academic duties with the engaging, yet time-consuming, nature of TikTok.
Research Question Three: What are the attitudes of Kwara State Polytechnic students towards balancing entertainment and educational content on TikTok?
The attitudes of Kwara State Polytechnic students toward balancing entertainment and educational content on TikTok appear to be somewhat polarized. While there is a strong acknowledgment of TikTok's potential as an educational tool—demonstrated by the 82.5% who agree that creative educational content can promote learning motivation—students still find it difficult to prioritize academic over entertainment content. A large proportion (75%) of students strongly agree that creative educational content on TikTok can increase motivation to learn, indicating that some students see TikTok as an effective platform for learning when the content is engaging and educational.
However, the survey also reveals a tension between entertainment and educational content on the platform. Entertainment-focused content such as comedy and dance/music is extremely popular, as evidenced by the 55% of respondents engaging with this type of content. This trend suggests that students are more naturally drawn to TikTok’s entertainment features, which may limit their exposure to more academic or educational content. The frequent distractions (reported by 90% of respondents) and the negative impact on academic performance (according to 90% of respondents) suggest that, despite the platform's educational potential, students struggle with the balance between entertainment and education. This suggests a need for increased self-regulation or structured use of TikTok to ensure that students can harness its educational benefits while managing its distracting nature.
Research Question Four: What are the challenges of using TikTok as an educational tool among students in Kwara State Polytechnic?
Several challenges to using TikTok as an educational tool among students in Kwara State Polytechnic are evident from the survey results. A primary challenge is the platform's addictive nature, with 70% of respondents acknowledging that TikTok is difficult to exit once in use. This tendency to become absorbed in TikTok makes it challenging for students to shift their focus to academic tasks. Moreover, 90% of respondents agree that TikTok distracts them during study periods, which further hinders the platform’s potential as a useful learning tool. The immersive and time-consuming nature of TikTok's algorithm, which promotes continuous engagement with entertaining content, exacerbates these distractions, making it difficult for students to maintain a study routine.
Additionally, while TikTok offers educational content, a notable 25% of respondents disagree with the idea that complex academic topics are better understood through TikTok content. This reflects a limitation in the depth and comprehensiveness of educational material available on the platform, which may not always be suitable for more advanced or detailed academic subjects. As a result, while TikTok may be useful for simplifying certain concepts or offering supplementary learning tools, it may not serve as an adequate substitute for more traditional, in-depth academic resources.
Finally, despite the recognition of TikTok’s potential as an educational tool, 50% of students perceive its overall impact on academic performance as negative, citing its ability to reduce study time and focus. This suggests that TikTok’s educational content is often overshadowed by the platform's entertainment features, which ultimately limits its effectiveness as an academic resource. These challenges highlight the need for students to find strategies to manage their use of TikTok to ensure that its educational potential is maximized without compromising academic success.
[bookmark: _Toc200685740]4.4	DISCUSSION OF FINDINGS
The findings from the study on TikTok usage and its effects on students at Kwara State Polytechnic, Ilorin, provide valuable insights into the relationship between social media use, particularly TikTok, and the learning behaviors, academic performance, and attitudes of students. This section discusses these findings in light of the research questions and presents an analysis of the broader implications of TikTok's role in education.
The study reveals that TikTok usage has a dual effect on the learning behaviors of students. While 90% of the students affirm that TikTok enhances their learning ability, demonstrating its potential to offer engaging educational content, the platform's addictive nature often becomes a hindrance. Although the majority (82.5%) of students acknowledge that TikTok introduces new methods of learning, such as short-form videos and visual aids, these methods are not always conducive to deep or sustained learning. The overwhelming influence of entertainment content, with 90% of students agreeing that TikTok causes distractions during study periods, suggests that while TikTok can provide engaging learning materials, it also detracts from the time students dedicate to focused academic tasks. As a result, students face significant challenges in balancing entertainment and education on the platform, leading to decreased academic concentration and, ultimately, lower productivity in their studies.
The impact of TikTok on academic performance among students at Kwara State Polytechnic is predominantly negative. With 90% of students strongly agreeing that TikTok negatively affects their academic performance, it is evident that the platform reduces the time and focus allocated to studying. This finding aligns with the observation that TikTok has contributed to a reduction in academic study time, as reflected in the unanimous agreement (100%) among students. The time-consuming nature of TikTok—coupled with its ability to distract and captivate users for extended periods—limits students' capacity to engage with their academic responsibilities. The platform's entertaining content often takes precedence over educational content, resulting in procrastination and a lack of adequate preparation for academic assessments. Thus, while TikTok offers potential educational value, its impact on academic performance is detrimental due to its addictive nature and the subsequent decline in study time.
Students' attitudes toward balancing entertainment and educational content on TikTok reveal a tension between the platform's potential for learning and its dominant entertainment-driven nature. Although 75% of students recognize that educational content on TikTok can motivate them to learn, the attraction to entertainment content is much stronger. The fact that 55% of students engage more with comedy, dance, and music content underscores the platform's entertainment-focused environment. Despite the positive attitudes toward educational content, the findings suggest that students often struggle to balance entertainment and education effectively. The ease with which students are distracted by entertainment content, as demonstrated by the 90% who agree that TikTok disrupts study periods, highlights the challenge in using the platform productively. It suggests that students' ability to filter and prioritize educational content over entertainment is compromised by TikTok's algorithm, which continually serves engaging and time-consuming content. Therefore, while students may recognize TikTok’s educational value, its entertainment-centric nature poses a significant obstacle to maintaining an effective balance.
The findings also shed light on the challenges faced by students in using TikTok as an educational tool. The most prominent challenge is the platform's addictive nature, with 70% of respondents agreeing that TikTok is difficult to exit once in use. This addictive quality prevents students from transitioning easily between entertainment and study modes, leading to decreased academic engagement. Additionally, 90% of students acknowledge that TikTok distracts them during study periods, further exacerbating the difficulty in balancing academic tasks with leisure activities. While TikTok presents creative and innovative educational content, the distraction it causes is a significant barrier to its effective use for academic purposes.
Moreover, although TikTok has introduced new methods of learning, with 82.5% of students agreeing, there is a limitation in its ability to provide in-depth academic material. About 25% of respondents disagree that TikTok enhances understanding of complex academic topics, suggesting that while TikTok is effective for simple concepts and supplementary content, it is less suitable for deeper academic exploration. This indicates that TikTok, as an educational tool, has limitations in terms of content depth and academic rigor, making it more appropriate for supplementary learning rather than primary learning resources.
Lastly, the negative impact on academic performance is a significant challenge, with 90% of respondents agreeing that TikTok usage negatively affects their grades. The reduction in academic study time, coupled with the distracting nature of the platform, means that students are likely to face challenges in maintaining consistent academic performance. Although TikTok can serve as an effective learning tool when used appropriately, the findings suggest that its entertainment-focused content undermines its educational potential, particularly when students lack self-regulation and time management skills.
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[bookmark: _Toc200685742]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc200685743]5.1	Summary
This study titled "The Effect of TikTok Usage on Learning Behavior and Academic Performance of Students in Kwara State Polytechnic, Ilorin" investigates how students interact with TikTok and how such interactions influence their academic behavior and performance. 
Chapter One introduced the background of the study, noting the increasing popularity of TikTok among Nigerian students and its dual function as a platform for both entertainment and education. The chapter identified the problem statement, highlighted the research objectives, posed relevant questions, and explained the study’s significance to education stakeholders, particularly in the digital age.
In Chapter Two, the review of related literature explored past works on social media, learning behavior, and digital distractions. This chapter also incorporated two theoretical frameworks: the Uses and Gratification Theory and the Elaboration Likelihood Theory. The former was used to explain the various motivations behind students' use of TikTok, such as for information, entertainment, and identity. The latter helped to analyze how students process content either deeply through central cues (educational content) or superficially through peripheral cues (visuals, trends, influencers), thereby influencing the impact of TikTok on learning outcomes.
Chapter Three described the research methodology. The study adopted a descriptive survey design and targeted a sample of 200 students across various academic levels at Kwara State Polytechnic. Data were gathered using a structured e-questionnaire, and the method of analysis involved frequency and percentage computations. The study ensured ethical compliance by maintaining confidentiality and securing informed consent from participants.
In Chapter Four, data collected were presented and analyzed. The findings revealed that a large percentage of students (82%) used TikTok daily, and many spent between one to five hours per day on the app. Although comedy and entertainment content dominated viewing habits, a substantial number of respondents indicated that they accessed educational content as well. The majority agreed that TikTok introduced new learning methods and contributed to learning motivation. However, there was also clear evidence that overuse of the app disrupted academic study time and contributed to distractions during study hours. A significant number of respondents (90%) strongly agreed that frequent TikTok usage negatively impacted their academic performance.
Chapter Five, discussed the summary of the whole project, summarized its major findings, the conclusion and the researcher’s recommendations to different stakeholders as regard the phenomenon understudy. Finally, the study suggested areas for further research and learning modules in different academic disciplines.
[bookmark: _Toc200685744]5.2	Summary of Key Findings
The study explored how TikTok usage influences the learning behavior and academic performance of students in Kwara State Polytechnic. The analysis of data collected from 200 respondents revealed several significant insights: The majority of the respondents were female (58.5%), with the largest age group falling between 21–25 years (51%). Most respondents were in their final year (HND II), representing 47.5% of the sample.
A substantial number of students (82%) reported using TikTok daily, and a combined 90% used the app for more than an hour daily. This indicates high engagement with the platform, suggesting its integration into their daily routines. Comedy (30%), dance/music (25%), and lifestyle/vlogs (20%) were the most viewed categories. Educational content ranked fourth with 15%, showing that entertainment-based content still dominates TikTok consumption patterns among students.
Despite the dominance of entertainment content, 90% of the students agreed that TikTok enhances their learning ability. Moreover, 82.5% of respondents strongly agreed that the platform introduced them to new learning methods, while 75% acknowledged that creative educational content promotes learning motivation. Students reported moderate academic use of TikTok. While 35% use it daily for learning and 32.5% once a week, only a minority indicated never using it academically. This suggests a growing but cautious engagement with TikTok for educational purposes.
A dominant 100% of respondents strongly agreed that TikTok usage has led to a reduction in time allocated for academic studies. Additionally, 90% believed the app is addictive and causes distraction during study periods, which directly impacts their academic focus. An overwhelming 90% of respondents strongly agreed that frequent TikTok use negatively affects academic performance. This finding underscores concerns about the platform’s potential to serve as a distraction when not properly regulated.
While a good portion of students (34% strongly agree, 21% agree) acknowledged TikTok as a source of educational information, others (25% disagree, 20% strongly disagree) were skeptical. This reflects a divided attitude regarding the platform’s credibility or effectiveness as an academic tool. About 55% of the respondents (40% strongly agree, 15% agree) affirmed that educational TikTok videos help in understanding complex academic topics. However, a significant 40% (25% disagree, 15% strongly disagree) did not share this view, pointing to a disparity in perceived learning value. Only a minority (20%) agreed that TikTok enhances interest in academic learning, while 50% disagreed. This suggests that although students may learn through the platform, it does not necessarily inspire deeper academic engagement.
[bookmark: _Toc200685745]5.3	Conclusion
This study has extensively explored the multifaceted relationship between TikTok usage and students’ academic engagement at Kwara State Polytechnic, Ilorin. The investigation, grounded in empirical data and theoretical analysis, established that TikTok is not only immensely popular among students but also increasingly influential in shaping their learning behaviors, academic performance, and time management.
The research discovered a clear duality in the platform’s impact. On one hand, a substantial number of students acknowledged TikTok as a source of educational content that enhances understanding, provides alternative learning methods, and boosts academic motivation when used constructively. This suggests that TikTok can serve as a powerful pedagogical supplement, especially in a digital age where visual and interactive content increasingly dominate knowledge dissemination.
On the other hand, the study revealed that excessive and unregulated use of TikTok leads to significant distractions, reduces students’ study time, and correlates with a decline in academic performance. The overwhelming agreement among respondents that TikTok often interferes with their academic priorities highlights a critical behavioral concern: the addictive nature of the platform and the challenge of self-discipline among students.
Interpreting these findings through the lens of Uses and Gratifications Theory, students are seen as active agents who gravitate towards TikTok to fulfill specific psychological and social needs primarily entertainment, relaxation, and sometimes learning. Meanwhile, the Elaboration Likelihood Model (ELM) helps explain why only a fraction of students process educational content deeply those with high motivation and involvement while others remain passive consumers of entertainment-focused material.
Ultimately, this study concludes that TikTok is a double-edged sword: while it holds untapped educational potential, it simultaneously poses real risks to academic focus and performance when misused. The implications of this conclusion extend beyond Kwara State Polytechnic, offering valuable insights to educators, policymakers, and digital content creators on the need to foster intentional and guided use of social media within educational frameworks. In the future, leveraging TikTok’s vast reach and interactive capabilities for structured academic interventions could revolutionize digital learning, but only if supported by awareness, digital literacy, and strategic content creation.
[bookmark: _Toc200685746]5.4	Recommendations
In light of the findings and conclusion of this study on the effect of TikTok usage on learning behavior and academic performance among students of Kwara State Polytechnic, Ilorin, the following recommendations are put forward:
· Educators and academic institutions should explore the potential of TikTok as a supplementary learning tool by curating and sharing short, engaging academic content. 
· There is a need for the Polytechnic and other educational stakeholders to initiate digital literacy campaigns that educate students on how to use social media platforms especially TikTok responsibly and productively. 
· Students should be trained in time management skills to help them regulate the amount of time spent on TikTok. Institutions can incorporate this training into general studies courses or offer it as part of orientation programmes for new students.
· While censorship is not encouraged, institutions should consider implementing soft policies that discourage excessive use of mobile devices during lectures and study hours. Libraries and reading areas should enforce mobile-free zones to minimize distractions.
· Although students at the Polytechnic level are adults, parents and guardians still play a role. They should be sensitized to monitor and support healthy digital habits at home, especially during holidays or non-academic periods.
· Continuous research should be conducted to monitor the evolving influence of TikTok and similar platforms on students' academic lives. This will help to update strategies and policies as digital trends change.
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QUESTIONNAIRE
SECTION A:
Demographic of Respondent
1. Gender: (a) Male [  ]   (b) Female [  ]
2. Age: (a) Under 16 [  ]   (b) 17-20 [  ]   (c) 21-25  [  ]   (d) 26 or above [  ]
3. Class: (a) ND I [  ]  (b) ND II [  ]  (c) HND I [  ]  (d) HND II
4. Religion: (a) Christianity [  ]    (b) Islam [  ]    (c) Others [  ]
SECTION B:
Exposure to Online Content Creation and Familiarity to Child Marriage
1. How often do you use TikTok? (a) Daily [  ] (b) 3-5 times a week [  ] (c) 1-2 times a week [  ] (d) Rarely [  ]
2. How many hours do you spend on TikTok per day? (a) Less than an hour [  ] (b) 1-2 hours [  ] (c) 3-5 hours (d) More than 5 hours [  ]
3. What kind of content do you mostly watch on TikTok? (a) Comedy [  ] (b)  Dance/Music [  ] (c) Educational [  ]  (d) Lifestyle/Vlogs [  ] (e) Fashion/Beauty [  ] (f) Motivational [  ]
4. Does Tiktok enhances your learning ability? (a) Yes [  ]  (b) No [  ]
5. How often do you use Tiktok for academic learning? (a) Daily [  ]  (b) 3-4 times a week [  ]  (c) Once a week [  ]  (d) Never [  ]
SECTION C:
Likert Scale Statements
	S/N
	STATEMENTS
	SA
	A
	N
	D
	SD

	1.
	The TikTok application is considered addictive and difficult to exit once in use.
	
	
	
	
	

	2.
	The use of TikTok has contributed to a reduction in time allocated for academic study.
	
	
	
	
	

	3.
	TikTok serves as a source of educational information.
	
	
	
	
	

	4.
	Complex academic topics are better understood through educational TikTok content.
	
	
	
	
	

	5. 
	Educational content on TikTok enhances interest in academic learning.
	
	
	
	
	

	6.
	The use of TikTok often causes distractions during study periods.
	
	
	
	
	

	7.
	Exposure to TikTok has introduced new methods of learning.
	
	
	
	
	

	8.
	Academic performance is negatively affected by frequent TikTok usage.
	
	
	
	
	

	9.
	Creative educational content on TikTok promotes learning motivation.
	
	
	
	
	

	10.
	TikTok has the potential to serve as an effective learning tool if appropriately utilized.
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