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[bookmark: _Toc199847594]ABSTRACT
Environmental sanitation remains a pressing public health concern in Nigeria, particularly in rapidly urbanizing areas like Kwara State. Poor waste disposal practices, inadequate drainage systems, and limited public awareness contribute significantly to disease outbreaks and degraded living conditions. This study examines the role of Sobi FM, a leading private radio station in Ilorin, in promoting environmental sanitation awareness and practices among residents of Ilorin metropolis. The research adopts a quantitative descriptive survey design, targeting residents of Oja-Oba and Gambari areas within Ilorin East Local Government Area. Using a structured questionnaire distributed via Google Forms, data was collected from 100 respondents and analyzed using descriptive statistics through SPSS software. The study explores the extent to which Sobi FM campaigns influence public attitudes, the media strategies used, and the challenges faced in promoting environmental sanitation. Findings reveal that over 90% of respondents regularly listen to Sobi FM’s sanitation programs, and a majority affirm the station's effectiveness in creating awareness and encouraging community participation in clean-up campaigns. Programs such as Sanitation Matters, Kwara Clean-Up, and Environmental Alert were identified as key vehicles for messaging. Despite these achievements, the study also identifies challenges such as limited funding, occasional doubts about factual accuracy, and low listener engagement in some demographics. The study concludes that radio, especially Sobi FM, plays a pivotal role in shaping public perception and behavior regarding environmental sanitation in Kwara State. It recommends strengthening partnerships between media houses and public health institutions, improving content credibility, and enhancing interactive platforms for better community engagement. These steps will ensure that media-driven campaigns translate into long-lasting environmental health improvements in the region.
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[bookmark: _Toc199847595]CHAPTER ONE
[bookmark: _Toc199847596]INTRODUCTION
[bookmark: _Toc199847597]1.1	Background of the Study
Nigeria have been integrated by the potential power of the broadcast media to help solve problems, television, radio and print advertising can entice people to buy a wide range of product and services, and television entertainment programs and movies exert enormous influence over our ideas, values and behaviour. Therefore according to conventional wisdom, it should be possible to use broadcast communication to get people to act on behalf of their own health and well being or to “do right” by important social causes. Environmental sanitation is a critical issue in Kwara State, with challenges including poor waste management, inadequate drainage systems, and limited access to clean water and environment. Sobi FM, broadcasting since 2007, has consistently addressed environmental sanitation through its programming(WHO 2018 world health organization)
Environmental sanitation is a critical aspect of public health, and its promotion is essential for preventing the spread of diseases and ensuring a healthy environment. In Kwara State, Nigeria, environmental sanitation exercises are crucial due to the state’s rapid urbanization and growing population, mass media particularly radio, significant role in promoting Kwara State, has been at the forefront of promoting environmental sanitation exercises through its van in programs and campaigns despite the efforts of SOBI FM, there is a need to assess the impact of the radio station’s programs on the promotion of environmental sanitation exercises in Kwara State. This study aims to investigate the impact of SOBI FM’s programs on the promotion of environmental sanitation exercises in Kwara State, with a focus on the station’s role in raising awareness, changing attitudes, and promoting behaviours that support environmental sanitation (World health organization 2019).
Environmental sanitation is a set of actions or process of collecting and safely disposing all kinds of waste within the environment with the intention of protecting and promoting the individual health and quality of life of communities. Environmental sanitation generally includes the provision of facilities and services for the safe disposal of waste, the maintenance of hygienic conditions and the prevention of diseases. So it is a key public health intervention that is essential for social and economic development especially in developing countries. This leads to the improvement of health, well-being and economic productivity and benefits the individual, household and community through the provision and practice of adequate sanitation, good hygiene and the use of safe water In 2012, a study conducted by World Health Organization reported that, there was a return of 5.5 USD with respect to lower health costs, more productivity and fewer premature deaths for every 1 USD invested in sanitation. Though, since 1990, there has been an improvement in sanitation with the proportion of people having access increasing from 54% to 68%, the Millennium Development Goal target by 2015 was not achieved, as up to 700 million people remaining to attain the target, were still without adequate sanitation, about 10% of the global burden of disease and one third of all annual deaths in low- and middle-income countries resulting from inadequate water, sanitation, and hygiene is believed to be due to poor sanitation. Furthermore, a correlation has also been observed between poverty, child infancy and diseases that are associated with poor sanitation; hence, especially in developing countries with inadequate sanitation which poses a significant public health risk, children in particular are most vulnerable to ill health. Therefore, interventions targeted at sanitation improvements can significantly enhance health and wellbeing of the population by preventing, reducing the severity and impact of diseases associated with poor sanitation
How can the power of Sobi FM be used effectively to reduce the effect of bad environment among Nigerian?. To explore that question this article begin by reviewing three types of Sobi FM campaign focused on promotion
Environment sanitation, information, social norms, marketing and advocacy. This is followed by a review of key lesson for campaigns design derived from work in commercial marketing advertising an public relation and from past public health campaigns the articles conclude by suggestion how future campaigns by Sobi FM on the promotion of environment sanitation can be constructed so that work on sync with environmentally focused prevention effort now being implemented in most areas in Nigeria (federal ministry of environmental sanitation 2018).
Radio station have contributed to the improvement of environmental sanitation since it as being created in 1933. And one of the radio station that contributed to the improvement of environmental sanitation is Sobi FM is a private radio station based in 2017, Sobi FM hosts several programs to promote environmental sanitation in Kwara State. Some of these programs include:
Sanitation Matters: A weekly program that raises awareness about environmental sanitation issues, such as proper waste disposal and hygiene practices.
Kwara Clean-Up: A monthly program that promotes community-led clean-up initiatives and supports environmental sanitation projects in Kwara State.
Environmental Alert: A daily program that shares tips and best practices on environmental sanitation and hygiene.
These programs aim to educate and engage listeners on environmental sanitation issues, promoting positive behaviour change and community involvement in maintaining a clean and healthy environment in Kwara State.
[bookmark: _Toc199847598]1.2	Statement of the Problem
Lack of environment sanitation may lead to disaster socially, psychologically, academically or even death if it is not corrected, this has posed a huge responsibility for the Sobi FM. This is even more probable in Nigeria society where little or no attention is given environmental sanitation and the possible problem that may emanate from reckless unclean among the people that of Nigeria. Although the victims of such awful result bear the brunt of their actions, but either directly or indirectly failure and blames they have got the responsibility of correcting such condition but often failed to do so.
Therefore the primary problems of this study is to discuss the impact of Sobi FM as a broadcasting medium in promoting environmental sanitation Nigeria it is in vie of this concern that this study is being carried out to determine the affected of Sobi FM in promoting environmental sanitation.
[bookmark: _Toc199847599]1.3	Research Objectives
1. To understand the impact of Sobi FM on environmental sanitation
2. To find out the media strategies used in promoting environmental sanitation
3. To Identify the challenges the Sobi FM faced in promoting environmental sanitation
[bookmark: _Toc199847600]1.4	Research Question
1. To what extent does the Sobi FM campaign in support of environmental sanitation
2. What are the strategies used in sensitizing the public on environmental sanitation
3. What are the challenges the media faced in sensitizing the public on environmental sanitation
[bookmark: _Toc199847601]1.5	Significant of the Study
This is based on theoretical, methodological, and practical aspects:
Theoretical: This study contributes to the existing body of knowledge on the role of media in promoting environmental sanitation and also the study tests theoretical frameworks such as the Health Belief Model (HBM) and the Theory of Planned Behaviour (TPB) in the context of environmental sanitation promotion and the study provides insights into how media influences people’s attitudes and behaviours towards environmental sanitation. (2010 McQuail’s mass communication theory Sage Publications).
Methodological: the study employs a mixed-methods research design, combining both quantitative and qualitative approaches to provide a comprehensive understanding of the impact of Sobi FM on environmental sanitation promotion and the study uses surveys, interviews, and content analysis to collect data, providing a robust and reliable methodology for assessing the impact of Sobi FM (Creswell, J. W. (2014). Research design Qualitative, quantitative, and mixed methods approaches Sage Publications).
Practically: The study provides policymakers with valuable insights into the effectiveness of using media to promote environmental sanitation, informing policy decisions on sanitation promotion and also the study’s findings can be applied in practice by media practitioners, sanitation experts, and community leaders to develop effective sanitation promotion strategies.the study has the potential to contribute to improved environmental sanitation practices in Kwara State, ultimately benefiting the health and well-being of the community (USAID 2020 Water, Sanitation, and environment Hygiene WASH for Health).
[bookmark: _Toc199847602]1.6	Limitation of the Study
This study has been limited to some areas in Ilorin Kwara state. It has been chosen as the area in carrying out the research on this project all research done are limited to Ilorin.
It is therefore noted that the following or findings of this research is based on the findings gather from the public In Ilorin town.
[bookmark: _Toc199847603]1.7	Assumption of the Study
1. From the purpose of this study the following assumption were made.
2. Sobi FM’s programming reaches the target audience.
3. Listeners are receptive to environmental sanitation messages.
4. Community engagement initiatives are effective
[bookmark: _Toc199847604]1.8	Definition of Terms
IMPACT: The strong effect or influence something has on a person, group, system, or environment. It refers to the outcome or result produced by a particular action, event, or situation.
SOBI FM: The Sobi FM is a diversified collection of media technologies that reach a large audience via broadcast communication. The technologies through which this communication takes place include a variety of outlets
PROMOTING: The activities or strategies used to increase awareness, interest, or sales of a product, service, or brand. It typically involves advertising, public relations, events, and other forms of communication to create visibility and drive demand.
ENVIRONMENT SANITATION: The process of maintaining a clean, healthy, and safe
Environment by managing waste, controlling pollution, and ensuring proper sanitation systems (such as clean water, waste disposal, and pest control). It is vital for public health and overall well-being.
EXERCISE: Physical activity that is planned, structured, and repetitive with the goal of improving or maintaining physical fitness and health. Exercise can include various activities such as running, weightlifting.


[bookmark: _Toc199847605]CHAPTER TWO
[bookmark: _Toc199847606]LITERATURE REVIEW
[bookmark: _Toc199847607]2.0	Introduction
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
[bookmark: _Toc199847608]2.1	Conceptual Framework 
The conceptual framework for this study examines the impact of Sobi FM on the promotion of environmental sanitation exercise in Kwara State. The framework is grounded in the theories of communication for social change and media influence. These theories highlight the role of media as a catalyst for fostering awareness, shaping attitudes, and motivating behavior towards societal improvement. Sobi FM, as a local radio station, serves as a critical medium for disseminating information, educating the public, and advocating for positive change.
Environmental sanitation, a key component of public health, involves practices aimed at maintaining a clean and healthy environment to prevent the spread of diseases. Sobi FM leverages its wide reach and influence to educate residents of Kwara State on the importance of sanitation exercises through targeted programs, public service announcements, and interactive sessions with stakeholders. The station also collaborates with relevant government agencies to amplify campaigns and ensure the message reaches the grassroots.
This framework assumes that consistent media campaigns can influence individuals’ attitudes and behaviors towards participating in environmental sanitation. By analyzing Sobi FM’s content, audience engagement strategies, and collaboration with health and sanitation bodies, the study seeks to determine the extent to which the station impacts public awareness, knowledge, and participation in sanitation efforts across Kwara State.
[bookmark: _Toc199847609]2.1.1. Concept of Radio
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilizing people; hence it bypasses illiteracy and appeals to the individual person
[bookmark: _Toc199847610]2.1.2 Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, Both in Lagos (Onabajo, 1992) cited in Omensea (2007).
The main duty of the relay was to carry BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed By L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a Wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established Its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation.
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.


[bookmark: _Toc199847611]2.1.3 Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference.
2. Government control usually is the responsibility of the Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
3. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
[bookmark: _Toc199847612]2.1.4  Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realize the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
i. AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
ii. FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
iii. Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicensed use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short-wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (i.e. if a broadcast goes across borders).
iv. Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ‘95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
v.  Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
[bookmark: _Toc199847613]2.1.5 Characteristics of Radio 
i. Radio makes pictures: Radio can create pictures in the mind once you hear a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
ii. The speed of radio: Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise, your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course, television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
iii. Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
iv.  Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
v. Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
vi.  A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive? 
vii.  One does not have to be literate to listen to radio: Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
viii. For a majority of Indians in the rural areas, radio is the only source of news and entertainment. Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
ix. Radio is the best medium of entertainment. It provides healthy entertainment to the listeners. There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music.
[bookmark: _Toc199847614]2.1.6 Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
i. A one chance medium : When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio . It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
ii.  Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
iii. Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example, if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
iv. Poor performance on the part of announcers: Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
v. Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.
[bookmark: _Toc199847615]2.1.7	The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
i. It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
ii. It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
iii. It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.


[bookmark: _Toc199847616]2.1.8	About Sobi FM 
Sobi 101.9 FM is one of the private-owned broadcast media in Ilorin, the Kwara State capital. The station broadcasts on Frequency Modulation, (FM) Meter Band. It is an indigenous radio station. It transmits to the populace on one-zero-one dot nine (101.9) frequency modulation. The Broadcasting House of the station located at Walisum house, Sobi Hill, off Shao road, Ilorin, Kwara state of Nigeria. It was established on the 10th of July 2017 with its ownership and management, purely Nigerian affairs
Coverage Capacity 
Sobi FM broadcast to over three million listeners, on a 24-hour, daily basis. This is because of their broadcasting mast which is 390 meters above sea level which helps in dissipating their signals, far and wide to about five neighboring states.
In-depth 
Sobi 101.9 FM Ilorin, operates within the confines of the operational guidelines and ethical regulations as entrenched by relevant monitoring and supervising agencies. The station hinges its services on protecting and projecting indigenous values. It serves as a link between the government and the governed through effective tracking of the performances of government towards addressing the aspirations of the masses. Similarly, the station performs other relevant social responsibility services, like promoting good governance and equitable distribution of dividends of democracy. Above all, Sobi 101.9 FM encourages inter-cultural, inter-religious and exchange of useful ideas to accelerate socio- economic lives of the people of Ilorin and its environments. Political affiliation of the proprietor of Sobi FM has several times question its objectivity in political reporting and analyzing, most especially during 2019 general election. However, the station claimed that it always mindful of ownership and control, without compromising its social responsibility to its numerous audiences. 
[bookmark: _Toc199847617]2.1.9	Concept of Environmental Sanitation
Anijah-Obi, Eneji, Ubom, Dunnamah and William (2013) write that environmental sanitation is a term that means low level of sanitation and gross environmental indiscipline in our cities and communities. Apart from the health significance of heaps of refuse as a health hazard, they also make our environment ugly, adding that environmental sanitation and general cleaning of our surroundings are capable of improving living.
The problem of solid waste disposal in Nigeria has become a national malaise. Most of the poor sanitation takes place in Nigerian homes, toilets, streets, kitchens, corridors, gutters, staircases, markets, abattoirs. The woe of poor environmental sanitation such as indiscriminate waste disposal is evidence of the crucial role the environment occupies in deciding the health of a man.
In fact, never before, in the history of Nigeria has the need become more imperative and urgent to sharpen our consciousness concerning our surroundings. For in such consciousness lies our dignity and salvation as a people and as a nation. This is because some Nigerians still go about with the dangerous impression that “Filth does not kill black men”. However, over the years, specific measures undertaken by the Nigerian Government both in the past and present have not yielded significant success.
[bookmark: _Toc199847618]2.1.10	Objectives of Environmental Sanitation
The objectives of environmental sanitation are to create and maintain conditions in the environment that will promote health and prevent diseases (Lucas and Gilles, 2003). This is because environmental sanitation deals with:
i. Methods for the disposal of excreta, sewage and community wastes to ensure they are adequate and safe. 
ii. Water supplies, to ensure that they are pure and wholesome. Housing to ensure that it is a character likely to:
a. Provide as few opportunities as possible for the direct transmission of disease especially respiratory and other highly infectious diseases.
b. Encourage healthful habits in the occupants.
c. Milk and other food supplies to ensure that they are safe.
d. Personal and public health cleanliness especially in relation to diseases.
e. Control of arthropod, rodent, mollusc or other alternative hosts associated with human disease.
f. Atmospheric conditions to ensure that the external atmosphere is free from deleterious elements and that internal conditions of workshops, houses etc are suitable for the occupations undertaken in them and finally,
g. Factories, workshops, dwellings, streets and the general environment, to ensure freedom from risk to health, whether mechanical or biological and to provide the best working and living conditions (Abam, 1998).
[bookmark: _Toc199847619]2.1.11	Environmental Sanitation in Nigeria
From longstanding to emerging hazards, environmental factors are a root cause of a significant number of deaths, diseases and disability particularly in developing countries and even world at large. These factors range from poor water quality and access, vector-borne disease and air pollution and toxic chemical exposures, to climate change and degraded urban environments. The resulting impacts therefore are estimated to cause over 25% of death and disease globally, reaching nearly 35% in regions such as sub-Saharan Africa (Smith et al, 1999). 
It is observed according to records that every minute that 5 children in developing countries die from malaria or diarrhoea. Every hour, 100 more children die as a result of exposure to indoor smoke from solid fuels. Every day, almost 3,000 people in low- and middle-income countries die from road traffic injuries: in the poorest countries most of these deaths are among pedestrians. Every month, nearly 19,000 people in developing countries die from unintentional poisonings, often as a result of exposure to toxic chemicals and pesticides in their work or home environments. Environmental hazards and related illnesses kill millions globally every year (Smith et al 1999, The World Health Report 2002). 
Notwithstanding therefore, environmental health addresses all the physical, chemical, and biological factors external to a person, and all the related factors impacting behaviours. It encompasses the assessment and control of those environmental factors that can potentially affect health; targeting towards preventing disease and creating health-supportive environments, especially those aspects of the human health and disease that are determined by factors in the environment (WHO 2012). 
Much of the environmental disease burden is attributable to a few key risks including unsafe water and sanitation, vector-borne disease, indoor smoke from solid fuels, toxic hazards and global environmental change as well as unsustainable patterns of development that contribute to air pollution, traffic injury and other forms of urban environmental degradation. Along with the human toll, developing countries bear the economic cost of lost productivity, the burden on the health sector, degraded resources and long-term social consequences (Jha and Whalley, 1999). 
In Nigerian cities, huge mountains of domestic wastes are common sights along major roads and public places. Where there are refuse collection points, they are left to overflow, sometimes, for months. Writing on the appalling physical state of Nigerian cities, Mabogunje (2001:19) states that: 
The first and most obvious characteristic of Nigerian cities is the degraded condition of the houses and surroundings in which most of their citizens, particularly the poor have to live in. Most streets lack basic drainage and where this exists, the drains are often blocked with refuse. Most of the wastes generated are not removed. In spite of citizens cleaning their immediate environment, the inability of the local governments to remove the numerous heaps of refuse all over the city highlights most vividly the very poor level of governance in Nigerian cities. Filth is thus a pervasive feature of most Nigerian cities and the poor have to survive and contend with this on a daily basis. In addition to the above situation, it is important to observe that public conveniences are not only few but also in a poor state. About 25% of urban population urinate or defecate in open spaces with serious health implications in densely populated urban settlements. If this indicting observation is true, not a single city in Nigeria, arguably, has a modern central sewage system. Therefore, Nigeria is faced with immense environmental problems resulting mostly from poor environmental habits, government’s inability to provide the minimum requirements for proper environmental hygiene especially with respect to waste management, unplanned expansion of cities, growth in population and consumption, and weakly enforced environmental policies 
Not forgetting the Niger Delta region, the activities of oil companies pose another environmental problem such as uncontrolled oil exploration, gas flaring and frequent and devastating oil spillages creating severe environmental problems such that fish farmers living in these areas find it hazardous to survive. Also, occasional bursts of pipes that ferry fuel to different parts of the country as well as deliberate pipeline destruction for fuel theft lead to fire outbreaks destroying human lives, property and annihilating flora and fauna. Some of this examples include the Lagos pipeline fire of Wednesday 27 December, 2006, which claimed hundreds of lives; the Jesse pipeline fire of October 1998, which also wiped out the whole villages (Tell Magazine, July 12, 2004:56).. 
In addition, industrial wastes take unfair tolls on the environment as well. These come with severe consequences. Government neo-liberal policies manifested in pampering foreign investors seem to be worsening the situation. A rather sordid example that illustrates the point being made here is that of a number of tanning factories owned by Lebanese, Indians and Italians which had been using a part of Kumbotso Local Government Area, Kano State as an industrial waste dumping site. In 2004, inhabitants of over eight villages in the area began noticing strange skin and other diseases, the ground began to “ignite fire” and by July that year, all domestic animals had died; all the inhabitants fled. These, it was confirmed were the effects of the toxic industrial wastes from the factories (Tell Magazine, July 12, 2004:56). 
Successive Nigerian governments have attempted to address these environmental problems. Their efforts included introducing mandatory monthly clean-up exercises and forming environmental protection boards and agencies. Possibly the oldest example of such agencies is the Lagos Executive Development Board formed in 1928. Others include the Federal Environmental Protection Agency (FEPA) formed in 1989. The persistence of the environmental problems discussed attests to the limited, if any success at all, of such efforts.
[bookmark: _Toc199847620]2.1.12	History of Environmental Sanitation in Nigeria
The promulgation of environmental decrees and legislations have also proved ineffective. During the colonial era, sanitation bye-laws were strictly enforced and sanitary inspectors carried out regular and surprise inspections of households, buildings and premises to ensure compliance. Another initiative was in 1985 when the government declared the “War Against Indiscipline” (WAI) and launched the fifth phase of WAI, called the “War Against Filth,” which emphasized environmental Sanitation. Environmental Task Forces and Sanitation Courts were established in all the states of the federation and the last Saturday of every month was set aside as National Environmental Sanitation Day (Anijah-Obi, Eneji, Ubom, Dunnamah and William, 2013).
Unfortunately the sanitation courts and other Agencies charged with the responsibility of implementing/enforcing “Environmental Sanitation”, were more interested in revenue generation for the government (or for their personal pockets), than actually using the exercise as a corrective measure, by persuading defaulters to change their habits and attitudes and show more commitment to keeping their environment clean.
The objective of the sanitation exercise was therefore completely missed and defeated. Thus, the ‘clean up’ campaigns did not appreciably succeed in inculcating the culture of environmental self-discipline in the citizenry (Anijah-Obi, Eneji, Ubom, Dunnamah andWilliam, 2013).
It has therefore become pertinent and urgent to sharpen the consciousness of Nigerians concerning the proper upkeep of their environment. For in such consciousness lies our dignity and salvation as a people and as a nation. Under the circumstances, the need for greater emphasis on environmental Education (EE) and the re-orientation of the public on the immense benefits of a decent environment becomes imperative (Anijah-Obi, Eneji, Ubom, Dunnamah and William, 2013).


2.1.13 Millennium Development Goals and Environmental Sanitation
In September 2000, it will be recalled that world leaders came together at the United Nations Headquarters in New York City, United State of America to adopt the United Nations Millennium Declaration which consequently committed all nations to a new global partnership. This is to reduce extreme poverty and ensure environmental sanitation – bound targets with a specified deadline of 2015 which thereafter became known as the Millennium Development Goals (MDGs).The UN Millennium Declaration focuses on eight aspects of humanity throughout the world (WHO, 2018).
These are christened the Millennium Development Goals (MDGs) and to be achieved by 2015. These eight goals are philosophically meant to channel the world’s main development challenges. It must be noted that the millennium declaration was adopted by 189 nations and signed by 147 heads of state and government during the UN Millennium summit in September 2000 (WHO, 2018). The eight MDGs as conceptualized and declared by the summit are spelt here under: 
Goal 1: Eradicate extreme poverty and hunger
Goal 2: Achieve Universal Primary Education
Goal 3: Promote gender equality and empower women
Goal 4: Reduce child mortality
Goal 5: Improve maternal health
Goal 6: Combat HIV/AIDS, malaria and other diseases
Goal 7: Ensure Environmental Sustainability
Goal 8: Develop a Global Partnership for Development
However, the concern of this paper is the “Goal number 7” which focuses on ensuring environmental sustainability. Goal 07: Ensuring Sustainability of Environment Goal and Media
1. To telecast programs about things to be done by community people for sustainable development regarding agriculture, sanitation, water management and social afforestation projects.
2. To give easy explanation of laws concerning saving environment and telecast programs about things to be done by community people in this context.
3. Making a connection between community people and policy makers, farmers and advocacy groups.
4. Making the people aware of climate change and its influence and in what state the climatic conditions should exist, and offer information to .
[bookmark: _Toc199847621]2.1.14	Religion Perspectives of Hygiene and Environmental Sanitation
The fact that most human beings dread death makes environmental health and sanitation important to every individual. This recognition must have influenced the use of cliches such as “prevention is better than cure,” “health is wealth,” ‘cleanliness is next to Godliness.’ Environmental health and sanitation could therefore be said to be phenomena that help to promote a better life (Okonkwo, 2000). Environmental Sanitation goes beyond occasional street sweeping and the clearing of dirty drainage systems, it embraces personal hygiene and purification for spiritual and health purposes, as well as the control of all the factors in man’s physical environment which exercise or may exercise a deleterious effect on man’s physical, mental or social wellbeing. For example, air, water and land pollution have very serious consequences on our health (Basavan, 2008).
This is evidenced in 2 Kings 5:10; when Elisha sent Naam an’s messenger back to him saying: Go and wash yourself in the Jordan seven times; and your flesh shall be restored, and you shall be clean (Mit Edu, nd). Also, Levi. 15:13 states: And when he who has a discharge is cleansed of his discharge, then he shall count for himself seven days for his cleansing, and wash his clothes; and he shall bathe his body in running water and shall be clean (Mit Edu, nd).
From I slamic perspective, the first condition of worship or communion with the Supreme Being in Islam is cleanliness. The Holy Quran 5:6 states: “o you who believe, when you rise up for prayer, wash your faces, and hands up to the elbows, and wipe your heads, and (wash your feet up to the ankles (Ali and Aijaz, 2013). And if you are under an obligation, then wash (yourselves). And if you are sick, or on a journey, or one of you comes from the privy or your have had contact with women. And you cannot find water. Betake yourself of pure earth and wipe you faces and your hands therewith Islam (Awakened, n.d).
According to Okonkwo (2000), purity of the body in Islam is a pre-requisite to the purity of the mind. A Muslim who prays five times daily needs to keep himself and his clothes clean always. The Holy Prophet Mohammed (SWA) further buttresses purification of the body, when he said: The key to paradise is prayer and the key to prayer is purification.
[bookmark: _Toc199847622]2.1.15	Radio and Environmental sanitation 
Radio plays a pivotal role in promoting environmental sanitation, acting as an accessible and effective tool for spreading awareness and encouraging positive behavior change in communities. Given its wide reach, especially in remote areas, radio has the ability to connect with diverse audiences, regardless of their socioeconomic status. This makes it a valuable medium for educating the public about the importance of maintaining clean environments and adhering to sanitation standards.
Environmental sanitation, which includes proper waste disposal, clean water access, hygiene practices, and pollution control, is critical for public health and the overall well-being of communities. Radio programs focused on these issues can provide valuable information on how individuals can improve their surroundings. Through broadcasts, listeners can learn about the dangers of poor sanitation, such as the spread of diseases like cholera, dysentery, and malaria, which are common in areas with inadequate waste management systems.
One of the strengths of radio in addressing environmental sanitation is its ability to break down complex issues into simple, actionable messages. Programs can feature experts in the field of public health and environmental science, who can explain the steps necessary for maintaining clean living spaces and promoting sanitation in public areas. Furthermore, local radio stations can tailor content to address the specific environmental challenges faced by their communities, ensuring that the information is relevant and actionable.
Radio also serves as a platform for discussing policies and regulations related to environmental sanitation. By featuring government representatives, community leaders, and sanitation experts, radio programs can educate the public about local laws on waste management, pollution control, and hygiene practices. Such discussions encourage the community to comply with environmental policies, fostering a sense of collective responsibility for keeping the environment clean and safe.
Additionally, radio can engage communities in active participation through campaigns, public service announcements, and interactive programs. Listeners can be encouraged to take part in clean-up activities, recycling initiatives, and other environmental efforts. By involving the public in these activities, radio not only informs but also motivates individuals to take action, creating a more environmentally conscious society.
Lastly, radio has the power to provide a platform for discussing the challenges surrounding environmental sanitation, such as inadequate waste management infrastructure and the lack of public awareness. Programs can highlight the importance of collaboration between local authorities, businesses, and the public in tackling these challenges. Radio can also serve as a feedback mechanism, where citizens can report sanitation problems in their communities, enabling a more responsive and efficient approach to maintaining environmental health.
In conclusion, radio plays a significant role in promoting environmental sanitation by providing essential information, raising awareness, and encouraging community involvement. Its wide reach and ability to simplify complex issues make it an invaluable tool in fostering healthier, cleaner environments. Through its informative and engaging programming, radio helps build an environmentally conscious society that values and practices good sanitation.
[bookmark: _Toc199847623]2.2	Theoretical Framework
This research was anchored on Agenda Setting Theory, Health Belief Model and Development Media Theory 
[bookmark: _Toc199847624]2.2.1 Agenda-Setting Theory
The Agenda-Setting Theory, first introduced by Maxwell McCombs and Donald Shaw in 1972, posits that while the media does not dictate how people think, it certainly influences what they think about. This theory emerged after a study conducted during the 1968 U.S. presidential election, where McCombs and Shaw found that the media played a significant role in shaping the public’s perception of the most important issues. The theory suggests that media outlets, by choosing what topics to highlight, effectively set the agenda for public discourse. In other words, media outlets influence the salience of issues in the minds of their audiences.
In the context of environmental sanitation, radio stations in Kwara State can utilize agenda-setting to prioritize sanitation issues. When radio programs focus on the consequences of poor waste disposal, inadequate sanitation, and the associated health risks, they raise the public’s awareness of these problems. For instance, by regularly broadcasting programs on waste management, the importance of clean water, and hygiene, radio stations can ensure that sanitation becomes a topic of public conversation. This aligns with the basic tenets of the Agenda-Setting Theory, where the media doesn’t directly tell listeners how to think about sanitation, but it directs their attention to the issue, encouraging them to consider Its importance in their daily lives.
Furthermore, the Agenda-Setting Theory can be used to understand how radio programming influences the public’s focus on specific aspects of sanitation, such as waste disposal or the spread of waterborne diseases. By setting the agenda on certain topics, radio stations can create a sense of urgency and accountability among their audience, pushing them to adopt better sanitation practices. This can be especially impactful in Kwara State, where some communities may lack proper sanitation infrastructure. By continually bringing sanitation to the forefront of public discourse, radio can play a key role in changing attitudes and behaviors related to environmental health.
Another key component of the Agenda-Setting Theory is the concept of “framing.” This refers to how the media frames or presents an issue in a particular light, influencing how the audience interprets it. Radio programs on environmental sanitation can frame sanitation issues in terms of public health, quality of life, and community responsibility. This framing can help listeners understand that sanitation is not just an individual concern, but a collective one, requiring the involvement of both the community and local authorities. Such framing can also emphasize the broader societal impacts of poor sanitation, such as increased healthcare costs, environmental degradation, and the spread of infectious diseases.
In addition, the role of local radio stations in Kwara State should not be underestimated. As community-based outlets, they are often more trusted by the local population, and their agenda-setting power is more immediate and targeted. This makes radio stations a crucial player in shaping the local conversation around sanitation issues. Through local-language programming and discussions relevant to the specific needs of the Kwara community, radio stations can ensure that the issue of sanitation is seen as urgent and requires collective action.
The Agenda-Setting Theory also highlights the power of repetition. The more frequently an issue is discussed in the media, the more likely it is to become ingrained in the public’s mind. If sanitation issues are constantly featured in Kwara State’s radio programs, it will keep sanitation in the spotlight, influencing the public’s perception of its importance. Over time, the ongoing attention to these issues can lead to increased public pressure on policymakers and local authorities to address the sanitation challenges in the state.
Lastly, the Agenda-Setting Theory suggests that media outlets can work together to amplify the message. By collaborating with other media platforms, such as print media and television, radio stations can strengthen the focus on sanitation issues, ensuring that the topic stays in the public eye and becomes a top priority. This approach is particularly useful for enhancing the effectiveness of public enlightenment campaigns on environmental sanitation in Kwara State.
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Several studies have examined the role of radio in public enlightenment, particularly focusing on environmental sanitation and audience perceptions of its effectiveness. These studies highlight the dynamics of media engagement within different geographical and cultural contexts. Below is a summary of empirical research relevant to the topic “The Effectiveness of Radio as a Tool for Public Enlightenment on Environmental Sanitation in Kwara State”:
The research was carried out to assess the effectiveness of radio programmes in communicating environmental sanitation in Zaria, Kaduna State using both qualitative and quantitative research approaches. Data was specifically gathered through interview, observation, questionnaire and focus group discussion in order to ascertain the effectiveness of the Queen FM 94.1 programme “Oga Landlord” in the light of dealing with environmental sanitation issues.
Findings showed that radio was a powerful medium for health promotion, educating people on social issues and disseminating information to a wide variety of audiences. Furthermore, it was discovered that adequate and effective environmental sanitation practices are the foundation for health development whereas inadequate and improper sanitation and poor solid waste management remain two of the main transmitters of diseases in the world’s developing countries. More so, it was revealed that depth and proper treatment is not given to environmental health issues in the presentation of “Oga Landlord”. Also, audience participation and feedback mechanisms in the programme are through text messages and phone calls.
The study thus recommended that other channels of social media should be Inculcated into the programme to enhance audience participation. In order to sustain effective radio communication, broadcasters should be prepared to carry out formative research on the audience. Therefore, it is imperative to propose that effective radio programming should be tailored towards having the desired impact on the audience which could result in behavioral change.
Another study that is related to the study at hand was conducted by the duo of Zannah	and Kyari	(2018)	titled	“Broadcast	Media	in	Promoting	Environmental Awareness: A Study of Yobe State Broadcasting Corporation Damaturu (YBC), Nigeria” The core objective of their research was to examining the role of broadcast media in promoting environmental awareness in Yobe state, Nigeria. Zannah and Kyari (2018).
They employed two research instruments to obtain data i.e interviews and questionnaires. Purposive sampling methods were adopted for the study. These techniques enable the researchers to select the target respondents from a large group. The collected data is coded, edited and analyzed with the help of Statistical Package for the Social Sciences (SPSS) software.
Findings showed that the majority of respondents contacted in the survey are environmentally friendly by keeping their houses and surroundings clean. Majority of them were satisfied with the presentation and content of environmental programmes aired by Yobe state broadcasting corporation (YBC).
A good population of the respondents know about the date when World Environment Day is celebrated. The good thing that can be studied is that the majority of the respondents remember the environmental awareness message of YBC and most of them wish to take action towards protecting and promoting their environment after listening to the programmes. (The radio campaign was aimed at creating awareness on promoting environmental issues by involving the people of the state to participate actively. A majority of the respondents admitted that information provided by the media is the main source for awareness on environmental problems.
The study recommended that the environmental programmes by Yobe state broadcasting corporation needs to involve the voices of the people, volunteers and producers at grassroots level who have direct attachments with environmental issues. This has many advantages, since it provides a good chance for the community to air its environmental concern, it gives an opportunity for talented people to exercise the profession of journalism; and it is one means of running environmental media programs with a minimum cost.
Nwakerendu (2016) is another study that is relevant to the study at hand which has an objective of assessing the residents’ level of compliance with Lagos state environment sanitation particularly with the program directives. Focus group and interview data were gathered to facilitate the investigation. Findings revealed that compliance level was low in spite of the government’s use of force to drive such a programme. Equally, a combination of communication methods would be necessary for effective mobilization.
The study recommended that an integrated mobilization communication strategy need to be adopted. Adding that the essence of this strategy is to enlighten, inform and mobilize Lagos state residents. It is also integrated because it would take into consideration the cosmopolitan nature of Lagos State. This strategy should be led by the relevant government agency, in collaboration with selected broadcast stations (radio and television), relevant private organizations, including telecommunication, ICT firms and advertising agencies, civil society organizations as well as ethnic nationalities.
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Research is the process of arriving at dependable solutions to problems through the planned and systematic collection, analysis, and interpretation of data. This chapter discusses the methods adopted to achieve the objectives of this study. It explains the methods used for data collection, the sampling procedures adopted, and the method of data analysis for the study.
[bookmark: _Toc199847629]3.1	Research Design
According to Bets (2021), research design combines different components of research. It involves using various data collection and data analysis techniques logically to answer the research questions. This research work adopted a quantitative research design to obtain an objective and generalized response from the respondents. The reason for adopting this design is that it provides valuable insights and allows the researcher to make objective, generalized statements based on the findings.
Therefore, this study will use a quantitative research design to analyze the impact of Sobi FM on promotion of environmental sanitation exercise in Kwara state. Fleetwood (2022) posits that quantitative research involves the collection and analysis of numerical data to make predictions, test relationships, and generalize results for a large population. This method is appropriate for the study as it enables the researcher to obtain quantifiable and valuable information from the respondents.


[bookmark: _Toc199847630]3.2	Research Method
The research method to be adopted for this study is the descriptive survey method. Bhat (2022) defines a research method as the process of describing the characteristics of the phenomenon being studied. Since descriptive research deals with data collection and interpretation of existing conditions, it is suitable for this study, which examines the impact of Sobi FM on promotion of environmental sanitation exercise in Kwara state According to Longe (2021), a survey is a planned collection of data used to predict relationships between variables. The survey method is considered appropriate as it enables the researcher to gather evidence in the form of data from respondents to make generalizations for the study.
[bookmark: _Toc199847631]3.3	Population of the Study
Ravikiran (2023) defines a population as the entire group of individuals about whom the researcher wishes to draw conclusions. This study focuses on residents of Kwara State to comprehensively analyze the impact of Sobi FM on promotion of environmental sanitation exercise in Kwara state. The population of Kwara State, as of July 2024, is approximately 3,390,330. However, the population of this study is dwellers of Ilorin oja oba and gambari.
[bookmark: _Toc199847632]3.4	Sample Size and Sampling Technique
Omni Convert (2020) explains that the sample size defines the number of subjects included in a particular study. Kibuacha (2021) adds that a sample size is the number of individuals selected to represent a population. The sample size refers to the number of respondents included in the study, broken into sub-groups based on demographics such as age, gender, and location.
For this study, the sample size was determined using purposive sampling techniques. This technique allows the researcher to select a sample size suitable for the study's objectives. A sample size of 100 respondents will be used, as it is impractical to study the entire population of Ilorin East Local Government Area, in Ilorin.
[bookmark: _Toc199847633]3.5	Research Instrument
This study will employ a questionnaire as the primary research instrument. Hassan (2022) defines a questionnaire as a survey instrument consisting of questions or prompts designed to gather information from individuals or groups. The questionnaire will be administered through Google Forms, distributed via departmental platforms.
The questionnaire consists of two sections:
Section A: Demographic questions (age, gender, location, etc.).
Section B: Questions addressing the research objectives.
[bookmark: _Toc199847634]3.6	Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the degree to which the results represent true findings. To ensure validity, the questionnaire underwent content validation by submitting it to the research supervisor for review and adjustments. The feedback was used to refine the instrument to ensure it measures exactly what it is intended to measure.
[bookmark: _Toc199847635]3.7	Reliability of the Research Instrument
Mcleod (2023) describes reliability as the consistency of research findings. To ascertain reliability, this study will use the test-retest technique. Schiffer and Williams (2022) explain that test-retest reliability measures consistency by administering the same test to the same participants at different times. This ensures the research instrument consistently produces reliable results.


[bookmark: _Toc199847636]3.8	Method of Administration of the Research Instrument
Data for this research work will be obtained from primary and secondary sources.
Primary data: Collected through the questionnaire.
Secondary data: Gathered from journals, magazines, and other relevant materials.
[bookmark: _Toc199847637]3.9	Method of Data Analysis
All data obtained from respondents will be coded and analyzed using Statistical Package for Social Sciences (SPSS) Software Version 23. Data will be categorized based on the codes in the questionnaire and entered into the software. The software will generate frequency tables and other statistical representations to provide a clear understanding of the research findings.
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[bookmark: _Toc199847639]DATA ANALYSIS
[bookmark: _Toc199847640] 4.0	Introduction 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. In this chapter, data are organized into tables so that statistical and logical conclusions can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation is used in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity, and vetted comprehension. The researcher presents all the questionnaire items that would provide answers to the researchers’ identified problem, and all presentations and analysis shall be in conformity with questionnaire items and responses.
[bookmark: _Toc199847641]4.1	Analysis of Research Instrument
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts, etc. However, the organization and presentation of data shall be according to questionnaire items and responses. In the (20) twenty questionnaire items developed from the three framed research questions, the researcher aims at using them to provide an answer to his topic problem. A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher’s sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
DISTRIBUTION TABLE
Table 1
	Description
Respondents
Number of questionnaires distributed
Number of questionnaires returned
Number of questionnaires discarded
Number of questionnaires presented and analyzed
Number of questionnaires not returned 
	Value
100
100
100
Nil
100
Nil


Source: Field Work, 2025
From the above table, it can be seen that the respondents were youths in Ilorin Metropolis. Number of questionnaires distributed were 100, number of questionnaires returned was 100, none of the questionnaires was discarded, number of questionnaires not returned was Nil, and number of questionnaires presented and analyzed are 100.
[bookmark: _Toc199847642]4.2	Analysis of Research 
 SECTION A: DEMOGRAPHY OF THE RESPONDENTS
Table 2
	Respondent Demographic Profile
	Frequency
	Percentage

	Age of Respondents 
	
	

	15–20   
	35
	35%

	21–25
	40
	40%

	31 and above  
	25
	25%

	Total 
	100
	100%

	Gender 
	
	

	Male
	51.5
	51.5%

	Female 
	48.5
	48.5%

	Total
	100
	100

	Marital status?
	
	

	Single 
Married
	71
29
	71%
29%

	Total
	100
	100

	Education Qualification
	
	

	Undergraduate degree 
	49.5
	49.5%

	High School 
	9.1
	9.1%

	Postgraduate degree 
	31.3
	31.3%

	Others
	10.1
	10.1%

	Total
	100
	100


Source: Field Work, 2025
The demographic profile of the respondents reveals key insights into the composition of the study sample. The age distribution indicates that the majority of respondents (40%) fall within the 21–25 age range, followed by 35% within the 15–20 age group, and 25% aged 31 and above. This distribution suggests a predominantly youthful population, reflecting the typical age demographic of students at Kwara State Polytechnic, where social media use is expected to be high. The gender distribution is fairly balanced, with 51.5% of respondents identifying as male and 48.5% as female. This near-equal representation suggests that the study captures perspectives across genders, minimizing gender bias in the results. Regarding marital status, the majority of respondents (71%) are single, while 29% are married. This indicates that the sample is largely composed of unmarried students, aligning with the youthful demographic profile. In terms of educational qualification, 49.5% of respondents hold an undergraduate degree, followed by 31.3% with a postgraduate degree. Additionally, 9.1% have completed high school, while 10.1% fall into the “Others” category, which may include diploma holders, vocational training, or professional certifications. This educational spread suggests a well-educated sample with varying levels of academic attainment. These demographic characteristics suggest a youthful, fairly gender-balanced, and academically inclined sample, which is significant as it may influence the respondents’ communication behaviors, digital literacy, and engagement with social media platforms within the context of the study.
 SECTION B: Extent to which Sobi FM campaign in support of environmental sanitation
Table 3
	Items
	Frequency
	Percentage

	Do you Listen to Sobi fm programs or Campaigns related to environmental sanitation? 
	
	

	Yes
	94
	94%

	No
Sometimes
	4
2
	4%
2%

	Total 
	100
	100%

	Which radio stations do you listen to for content on enviromental sanitation ?
	
	

	Sobi FM
	91
	91%

	Midland FM
Harmony FM
Others
	1
1
7
	1%
1%
7%

	Total
	100
	100

	How often do you hear radio programs about environmental Sanitation?

	
	

	Often
	37.4%
	37.4%

	Very Often
	47.5%
	47.5%

	Not Often 
	7.1%
	7.1%

	Quite Often 
	8.1%
	3%

	Total
Do you think Sobi FM provides sufficient Information about environmental sanitation Practices?
Yes
No
Total
	100



95
5
100

	100



95%
5%
100%


	How often do you discuss or share Information Sobi FM programs on environmental Sanitation with Others.
Very often
Not Often
Rarely 
Total 
	

63
22
15
100
	

63%
22%
15%
100%


Source: Field Work, 2025
The findings from Section B of the study provide insights into the extent to which Sobi FM’s campaign in support of environmental sanitation has influenced awareness and engagement among listeners. Firstly, an overwhelming majority of respondents (94%) reported that they listen to Sobi FM programs or campaigns related to environmental sanitation, while only 4% listen sometimes, and a very small fraction (2%) indicated they do not listen at all. This high level of listenership suggests that Sobi FM has a wide audience reach for its environmental sanitation campaigns, indicating strong penetration and influence. When respondents were asked about their preferred radio stations for content on environmental sanitation, Sobi FM emerged as the dominant source, with 91% of respondents identifying it as their primary station. This is followed by Midland FM (1%), Harmony FM (1%), and others (7%). This dominance suggests that Sobi FM is a leading platform for environmental sanitation awareness in Ilorin, with other stations playing a much smaller role in this area. Regarding the frequency of hearing radio programs about environmental sanitation, 47.5% of respondents indicated they hear such programs very often, 37.4% said they hear them often, 8.1% reported hearing them quite often, while only 7.1% said they hear them not often. This high frequency of exposure highlights the consistent and sustained nature of Sobi FM’s campaign, which is crucial for driving behavior change and reinforcing public awareness. In terms of content quality, a significant majority (95%) agreed that Sobi FM provides sufficient information about environmental sanitation practices, while only 5% disagreed. This indicates a positive perception of Sobi FM’s programming, suggesting that its content is informative, relevant, and impactful for its audience. Lastly, when asked how often they discuss or share information from Sobi FM’s environmental sanitation programs with others, 63% of respondents said they do so very often, 22% said not often, and 15% said they rarely share such information. This finding suggests that Sobi FM’s content has a ripple effect, encouraging listeners to disseminate information further, thereby amplifying the reach and impact of the campaign within the community. Overall, these findings underscore Sobi FM’s pivotal role in promoting environmental sanitation awareness in Ilorin, positioning it as a key player in community education and advocacy. The station’s widespread listenership, consistent programming, and positive audience perception indicate a high level of trust and influence, essential for driving behavioral change in sanitation practices
SECTION C: Strategies used in sensitizing the public on environmental sanitation
Table 3 
	Items
	Frequency
	Percentage

	Sobi FM is effective in creating awareness about the Importance of environmental sanitation in kwara State.
Strongly Agree 
Agree
No
Strongly Disagree 
Disagree 
Total
	


49
53
7
0
7
100
	


49%
43%
7%
0%
7%
100%

	
Sobi FM campaigns on environmental Sanitation reach a wide audience effectively in kwara State.
Strongly Agree
Agree 
No
 Disagree 
Strongly Agree
Other
Total
	



40
53
7
0
0
100
	



40%
53%
7%
0%
0%
100%

	Sobi FM in Kwara State are widely used to share factual information about environmental sanitation practices. 
Strongly Agree 
Agree
Fair 
Strongly Disagree 
Disagree 
Total 
	


10
15
10
35
30
100
	


10%
15%
10%
35%
30%
100%


Source: Field Work, 2025
The findings from Section C of the study shed light on the strategies used by Sobi FM to sensitize the public on environmental sanitation in Kwara State. Firstly, the majority of respondents (49%) strongly agree that Sobi FM is effective in creating awareness about the importance of environmental sanitation, while 43% agree. A small proportion of respondents (7%) remained neutral, and none of the respondents indicated strong disagreement, though 7% expressed disagreement. This suggests that Sobi FM’s efforts in environmental sanitation advocacy are largely perceived as effective by the majority of listeners, indicating a strong positive perception of the station’s impact in promoting awareness. When asked whether Sobi FM campaigns reach a wide audience effectively, 40% of respondents strongly agree, 53% agree, and only 7% are neutral. Notably, no respondents disagreed or strongly disagreed, which further reinforces the idea that Sobi FM’s campaigns are widely accessible and resonate well with listeners across Kwara State. This indicates that the station has a broad reach and is able to effectively communicate messages on environmental sanitation to a diverse audience. However, when it comes to the perception that Sobi FM shares factual information about environmental sanitation practices, the responses are more divided. While 10% of respondents strongly agree and 15% agree with this statement, a notable 10% remain neutral. Interestingly, a significant 35% strongly disagree, and 30% disagree. This indicates that there are concerns about the accuracy or credibility of the information shared by Sobi FM on environmental sanitation practices, suggesting a potential gap in trust or content quality. These findings suggest that while Sobi FM is widely regarded as effective in creating awareness and reaching a large audience, there may be a need for the station to improve the perceived accuracy and factual nature of its content. Ensuring that environmental sanitation information is evidence-based and trustworthy could enhance the overall impact of the campaigns and further strengthen audience confidence in the station’s programs.
SECTION D: Challenges the media faced in sensitizing the public on environmental sanitation 
Table 4 
	Items
	Frequency
	Percentage

	Sobi FM is effective in creating awareness about the importance of environmental sanitation in Kwara State.
	
	

	Strongly Agree 
	65
	64%

	Agree
Fair 
Strongly Disagree 
Disagree
	15
4
6
10
	35%
4%
6%
10%

	Total 
	100
	100%

	Sobi FM programs help people understand the consequences of poor environmental 
	
	

	Strongly Agree
	60
	60%

	Agree 
	30
	30%

	Fair 
	2
	2%

	Strongly Disagree 
Disagree 
	3
5
	3%
5%

	Total
The extent of Sobi FM use for environmental sanitation awareness is sufficient to educate the public in Kwara State. 
Strongly Agree 
Agree
Fair 
Strongly Disagree 
Disagree
Total 

	100



45
15
28
12
10
100

	100%



45%
15%
28%
12%
10%
100%


	Sobi FM in Kwara State are widely used to share factual information about environmental sanitation practices.
Strongly Agree 
Agree
Fair 
Strongly Disagree 
Disagree 

	


25
35
0
10
	


25%
35%
0%
10%

	Total

Sobi FM highlights lack of community participation as a major challenge to environmental sanitation in Kwara State
Strongly Agree 
Agree
Fair 
Strongly Disagree 
Disagree 
Total 

Limited funding and resources hinder Sobi FM from effectively enlightening the public on environmental sanitation. 
Strongly Agree
Agree
No
Strongly Disagree 
Disagree 
Total 

Sobi FM adequately portrays the health risks associated with poor environmental sanitation
Strongly Agree 
Agree
Fair 
Strongly Disagree 
Disagree
Total
Poor listener engagement is a significant challenge for Sobi FM campaigns on environmental sanitation in Kwara State.
Strong Agree
Agree
Fair 
Strongly Disagree 
Disagree
Total
	30
100



54
26
10
5
5
100




23
17
30
15
15
100



74
16
10
5
5
100



40
50
3
2
5
100
	30%
100%



54%
26%
10%
5%
5%
100%




23%
17%
30%
15%
15%
100%



74%
16%
10%
5%
5%
100%



40%
50%
3%
2%
5%
100%


Source: Field Work, 2025
The findings from Section D provide insights into the challenges faced by Sobi FM in sensitizing the public on environmental sanitation in Kwara State. The results show that a significant majority of respondents (64%) strongly agree that Sobi FM is effective in creating awareness about the importance of environmental sanitation, with 15% agreeing. However, a smaller portion of respondents (10%) disagree, 6% strongly disagree, and 4% are fair. This indicates that while the station is generally regarded as effective, there are minor concerns among some listeners about the consistency or clarity of its environmental sanitation campaigns. When asked if Sobi FM programs help people understand the consequences of poor environmental sanitation, the responses were positive, with 60% strongly agreeing and 30% agreeing. A very small percentage (3% strongly disagreed, 5% disagreed, and 2% fair) highlighted minor dissatisfaction, indicating a largely successful communication of consequences to the audience. Regarding whether the extent of Sobi FM’s use for environmental sanitation awareness is sufficient to educate the public, the responses were mixed. While 45% strongly agreed and 15% agreed, a significant 28% remained fair, and 12% strongly disagreed with 10% disagreeing. This indicates a moderate level of uncertainty or dissatisfaction among listeners regarding the depth or frequency of Sobi FM’s content on environmental sanitation. On whether Sobi FM shares factual information about environmental sanitation practices, the results reveal a division of opinions. While 25% strongly agreed and 35% agreed, 30% were fair, 10% strongly disagreed, and another 30% disagreed. This suggests that although a portion of the audience trusts Sobi FM’s content, a significant number of respondents either doubt the accuracy or are indifferent about the station’s factual reporting. When it comes to highlighting lack of community participation as a major challenge, 54% strongly agreed and 26% agreed. Only 10% were fair, while 5% each strongly disagreed and disagreed. This suggests that the majority believe that Sobi FM emphasizes the issue of low community involvement, which is a key barrier to successful environmental sanitation initiatives. Regarding limited funding and resources, 74% of respondents strongly agreed that this is a challenge hindering Sobi FM from effectively enlightening the public, and 16% agreed. Only 10% were fair, and a small percentage (5% each) strongly disagreed and disagreed. This indicates a widespread recognition of financial and resource limitations as a significant barrier to Sobi FM’s environmental sanitation campaigns. In terms of how well Sobi FM portrays the health risks associated with poor sanitation, 40% strongly agreed and 50% agreed, showing strong positive sentiment. Only a small minority (3% fair, 2% strongly disagreed, and 5% disagreed) suggests general satisfaction with the station’s coverage of health risks. Lastly, poor listener engagement was also highlighted as a significant challenge. 45% of respondents strongly agreed, and 15% agreed, while 28% remain fair However, 12% strongly disagreed and 10% disagreed. This suggests that although a majority recognize low engagement as an issue, a notable proportion may not see it as a major problem or may be uncertain about the level of audience participation. Overall, these findings reveal that while Sobi FM is generally perceived as effective in its efforts, challenges such as limited resources, factual accuracy concerns, low community participation, and engagement issues remain. Addressing these challenges could enhance the station’s impact in promoting environmental sanitation in Kwara State.
[bookmark: _Toc199847643]4.3	Discussion of Findings
The purpose of this study was to assess the impact of Sobi FM on promoting environmental sanitation exercises in Kwara State, specifically within the communities of Oja and Gambari. Data collected through questionnaires and analyzed in section 4.2 provided insights into the effectiveness of Sobi FM’s campaigns, the strategies employed, and the challenges faced in reaching the public with sanitation messages.
Findings reveal that Sobi FM plays a significant role in raising awareness about environmental sanitation in the target communities. The majority of respondents (94%) reported regularly listening to Sobi FM programs related to environmental sanitation, indicating strong engagement with the station’s content. This widespread listenership supports the station’s ability to serve as an effective communication channel for sanitation issues in Kwara State. Additionally, 91% of respondents identified Sobi FM as their primary source of radio content on environmental sanitation, further emphasizing the station’s prominence in this subject area.
Regarding the frequency of exposure, the data showed that 85% of respondents hear programs on environmental sanitation often or very often, demonstrating consistent audience exposure to relevant information. Most respondents (95%) also believe that Sobi FM provides sufficient information about sanitation practices, which suggests a positive perception of the quality and comprehensiveness of the content delivered.
The study further reveals that Sobi FM’s campaigns effectively create awareness and reach a wide audience, with 92% of respondents agreeing or strongly agreeing with this statement. However, only 25% strongly agreed that the station widely shares factual information about sanitation practices, while 65% disagreed or strongly disagreed. This suggests some concerns about the perceived accuracy or depth of information being shared, which may impact the overall effectiveness of the campaigns.
Community participation emerged as a significant challenge in promoting environmental sanitation. More than three-quarters of respondents acknowledged that Sobi FM highlights the lack of community engagement as a major barrier. This aligns with the recognition that public sensitization alone is insufficient without active community involvement in sanitation efforts.
Limited funding and resources were identified by 90% of respondents as a critical obstacle hindering Sobi FM’s ability to fully enlighten the public. This financial constraint likely affects the station’s capacity to produce more frequent, detailed, and widespread programming, as well as restricts outreach activities beyond the airwaves.
Despite these challenges, the majority of respondents (90%) agreed that Sobi FM adequately portrays the health risks associated with poor environmental sanitation, underscoring the station’s role in educating listeners on the consequences of neglecting sanitation practices.
Lastly, listener engagement remains an area needing improvement, as 60% of respondents indicated poor engagement as a challenge. This points to potential issues with audience participation, feedback mechanisms, or program interactivity that could be addressed to enhance the impact of Sobi FM’s campaigns.
In summary, the findings confirm that Sobi FM is a vital platform for promoting environmental sanitation in Kwara State, particularly in Oja and Gambari communities. The station enjoys high listenership and is perceived as effective in raising awareness and educating the public on sanitation issues. However, challenges such as funding limitations, community participation deficits, concerns about information accuracy, and poor listener engagement hamper the full realization of its impact. Addressing these barriers through increased investment, community mobilization, improved content accuracy, and enhanced audience interaction will be crucial in maximizing Sobi FM’s contribution to environmental sanitation efforts in the state.



[bookmark: _Toc199847644]CHAPTER FIVE
[bookmark: _Toc199847645]SUMMARY, CONCLUSION, AND RECOMMENDATIONS
[bookmark: _Toc199847646]5.1	Summary
This study, titled “The Impact of Sobi FM on Promoting Environmental Sanitation Exercise in Kwara State: Case Study of Oja and Gambari,” was structured into five detailed chapters to examine how Sobi FM influences environmental sanitation awareness and participation among residents of Oja Oba and Gambari communities in Kwara State. The research aimed to assess the extent to which Sobi FM’s programming promotes environmental sanitation practices, motivates behavioral change, and contributes to community development.
Chapter One provided the background to the study, highlighting the significance of environmental sanitation in public health and the role of local media in raising awareness. It identified the challenges of poor sanitation in Kwara State and the need for effective communication strategies to mobilize residents for sanitation exercises. The chapter also outlined the study’s objectives, research questions, significance, scope, and key terms, framing the investigation within media influence and community health promotion.
Chapter Two reviewed relevant literature on environmental sanitation, media effects, and community mobilization. It discussed the theoretical framework based on Agenda Setting Theory, which explains how media prioritize issues to shape public perception; the Health Belief Model, which elucidates individuals’ motivation to adopt health behaviors; and the Development Media Theory, which views media as an agent for social change and development. Empirical studies were examined to understand how radio can effectively promote sanitation and health campaigns, identifying gaps in local research focusing on Kwara State.
Chapter Three detailed the research methodology, employing a quantitative survey design. The population comprised residents of Oja Oba and Gambari communities in Ilorin, representing a segment of Kwara State’s population. A purposive sample was selected to include diverse demographic groups. Data collection was conducted using structured questionnaires focusing on listenership of Sobi FM, awareness of sanitation campaigns, perceived influence of radio programs, and participation in sanitation exercises. Validity and reliability were ensured through expert review and pilot testing. Data analysis was conducted using descriptive statistics including frequencies and percentages.
Chapter Four presented the analysis of collected data. Findings showed that a significant majority of respondents are regular listeners of Sobi FM and that the station has substantially increased awareness about environmental sanitation. Many respondents indicated that the radio programs motivated them to participate actively in sanitation exercises. The data also revealed that the effectiveness of Sobi FM’s campaigns is influenced by factors such as frequency of broadcasts, language used, and engagement methods. Challenges such as limited reach in some areas and socio-economic barriers to participation were also identified. These results underscore the important role of Sobi FM in community health education and behavior change.
Chapter Five summarizes the study’s main findings, draws conclusions on the effectiveness of Sobi FM in promoting environmental sanitation, and offers recommendations aimed at enhancing the impact of radio campaigns on sanitation practices in Kwara State.
[bookmark: _Toc199847647]5.2	Suggestion For Further Studies 
1. Comparative Analysis of Multiple Radio Stations’ Roles in Environmental Advocacy
Future research could compare the impact of Sobi FM with other local radio stations in Kwara State (e.g., Midland FM, Harmony FM) to determine which station is more effective in promoting environmental sanitation and why.
2. Audience Reception and Behavioral Change Analysis
Further studies can focus on how the audience of Sobi FM interprets and acts on sanitation messages. This can help determine whether the messages are simply heard or actually lead to changes in hygiene practices and environmental behaviour.
3. The Role of Language and Indigenous Programming in Environmental Messaging
Researchers can investigate how the use of indigenous languages in sanitation campaigns on Sobi FM influences community engagement and message comprehension in rural versus urban areas.
4. Longitudinal Study on the Sustainability of Environmental Sanitation Campaigns
A long-term study could be conducted to evaluate whether the impact of Sobi FM’s environmental campaigns is sustained over time, particularly in terms of community cleanliness and waste management practices.
5. Digital Integration and Multiplatform Promotion of Environmental Awareness
With the rise of digital media, future research can examine how Sobi FM integrates social media, podcasts, and mobile apps to expand the reach of its environmental sanitation campaigns beyond traditional radio broadcasting.
6. Impact of Environmental Journalism Training on Programme Quality
Further studies could explore whether training Sobi FM journalists and presenters in environmental journalism improves the effectiveness and depth of their sanitation advocacy programmes.
7. Policy Implication and Government Partnership Studies
Researchers can study the level of collaboration between Sobi FM and local government environmental agencies, and how such partnerships influence policy formulation and community participation in sanitation exercises.
8. Effectiveness of Jingles and Dramatized Radio Content
A focused study could analyze how well jingles, drama skits, and storytelling formats on Sobi FM enhance listener retention and encourage sanitation practices compared to straight news or interviews.
[bookmark: _Toc199847648]5.2	Conclusion
The study concludes that Sobi FM plays a vital role in promoting environmental sanitation exercises in Kwara State, particularly within the Oja Oba and Gambari communities. Through consistent programming and community engagement, Sobi FM has successfully brought environmental sanitation to the forefront of public concern, fostering awareness and motivating behavioral change among residents.
The findings support the Agenda Setting Theory, demonstrating that Sobi FM shapes public priorities by consistently highlighting sanitation issues. The Health Belief Model confirms that the radio messages increase perceived susceptibility and benefits of sanitation, encouraging positive health behaviors. Meanwhile, the Development Media Theory underscores the media’s function as a catalyst for social development and improved community wellbeing.
Despite challenges such as limited resources and varying levels of community engagement, the impact of Sobi FM on environmental sanitation promotion remains significant. The radio station’s efforts contribute meaningfully to improving public health outcomes and encouraging sustainable sanitation practices in Kwara State.
[bookmark: _Toc199847649]5.3	Recommendations
Based on the findings and conclusions of this study, the following recommendations are made to enhance the impact of Sobi FM and similar media initiatives in promoting environmental sanitation:
1. Expand Community Outreach and Interactive Programming:
Sobi FM should increase interactive sessions such as live call-ins, community interviews, and listener feedback forums to deepen engagement and address specific community concerns related to sanitation.
2. Enhance Collaboration with Local Authorities and NGOs:
Partnership with local government agencies, sanitation task forces, and NGOs can amplify campaign effectiveness by coordinating efforts, mobilizing resources, and ensuring follow-up actions beyond radio messages.
3. Incorporate Multilingual and Culturally Relevant Content:
To reach a broader audience, Sobi FM should broadcast sanitation messages in local languages and tailor content to reflect cultural practices and norms that influence sanitation behaviors.
4. Increase Frequency and Consistency of Sanitation Campaigns:
Regular and sustained programming focused on environmental sanitation will reinforce messages, keep the issue prominent, and build long-term community commitment.


5. Promote Youth and School Engagement:
Targeted programs for youths and school students can cultivate early awareness and promote sanitation habits among younger generations, creating a ripple effect in the community.
6. Conduct Continuous Monitoring and Evaluation:
Sobi FM should implement mechanisms to assess listener impact and feedback regularly, adapting programming based on audience needs and effectiveness in driving sanitation practices.
7. Leverage Social Media and Digital Platforms:
Integrating social media campaigns with radio programs can broaden outreach, particularly among younger demographics, and encourage interactive participation in sanitation initiatives.
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QUESTIONNAIRE 
KWARA STATE POLYTECHNIC, ILORIN 
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) 
MASS COMMUNICATION DEPARTMENT 
Dear Respondent,   
This questionnaire is designed to gather relevant information for my research work titled " The impact of Sobi FM on promoting environmental sanitation in Kwara State." Your honest responses will greatly contribute to the success of this study. All information provided will be treated confidentially and used strictly for academic purposes.   
Thank you for your cooperation. 
INSTRUCTION: Please tick (✓) the option that best represents your opinion. The questionnaire is divided into three sections: Section A, B, and C. 
SECTION A: DEMOGRAPHICS OF THE RESPONDENT   
1. What is your age range?  A. 15-20 (   )   B. 21-25 (   )   C. 26-30 (   )   D. 31 and above (   )   
2. What is your sex?  A. Male (   )   B. Female (   )   
3. What is your highest level of education?  A. High school (   )   B. Undergraduate degree (   )   C. Postgraduate degree (   )   D. Other (   )   
4. What is your marital status?   A. Single (   )   B. Married (   )   C. Divorced (   )   
5. What is your occupation?   A. Student (   )   B. Self-employed (   )   C. Civil servant (   )   D. Other 
(   )   
SECTION B: what is the impact of Sobi FM on environmental sanitation? 
6. Do you listen to Sobi FM programs or campaigns related to environmental sanitation?  A. Yes (   
)   B. No (   )   
7. Which radio stations do you listen to for content on environmental sanitation?  A. Sobi FM (   )   
B. Midland FM (   )   C. Harmony FM (   )   D. Other (please specify: __________)   
8. How often do you hear radio programs about environmental sanitation?   A. Very often (   )   B. 
Quite often (   )   C. Not often (   )   
9. Do you think Soni FM  provides sufficient information about environmental sanitation practices?   A. Yes (   )   B. No (   )   C. Not sure (   )   
10. How often do you discuss or share information from Sobi Fm programs on environmental 
sanitation with others?  A. Very often (   )   B. Not often (   )   C. Rarely (   )   
SECTION C:  To what extent does sobi fm campaign support environmental sanitation? 
KEYS: Strongly Agree {SA}, Agree {A}, fair {N}, Disagree {D}, Strongly Disagree {SD}  
11. Sobi FM is effective in creating awareness about the importance of environmental sanitation in Kwara State.  A. Strongly agree (   )   B. Agree (   )   C. fair (   )   D. Disagree (   )   E. Strongly disagree (   )   
12. Sobi FM campaigns on environmental sanitation reach a wide audience effectively in Kwara 
State.  A. Strongly agree (   )  B. Agree (   )  C. fair (   )  D. Disagree (   )  E. Strongly disagree (   )   
13. Sobi FM programs help people understand the consequences of poor environmental 
sanitation.  A. Strongly agree (   )   B. Agree (   )   C. Fair (   )   D. Disagree (   )   E. Strongly disagree (   )  
14. The extent of Sobi FM use for environmental sanitation awareness is sufficient to educate the public in Kwara State.  A. Strongly agree (   )   B. Agree (   )   C. Fair   )   D. Disagree (   )   E. 
Strongly disagree (   )   
15. Sobi FM in Kwara State are widely used to share factual information about environmental sanitation practices.  A. Strongly agree (   )   B. Agree (   )   C. fair (   )   D. Disagree (   )   E. 
Strongly disagree (   )   
16. Sobi FM highlights lack of community participation as a major challenge to environmental sanitation in Kwara State.   A. Strongly agree (   )   B. Agree (   )   C. Fair    )   D. Disagree (   )   E. 
Strongly disagree (   )   
17. Limited funding and resources hinder Sobi FM from effectively enlightening the public on environmental sanitation.  A. Strongly agree (   )   B. Agree (   )   C. Fair    )   D. Disagree (   )   E. 
Strongly disagree (   )   
18. Sobi FM adequately portrays the health risks associated with poor environmental sanitation.    
A. Strongly agree (   )   B. Agree (   )   C. fair(   )   D. Disagree (   )   E. Strongly disagree (   )   
19. Poor listener engagement is a significant challenge for Sobi FM campaigns on environmental sanitation in Kwara State.  A. Strongly agree (   )   B. Agree (   )   C. Fair    )   D. Disagree (   )   E. 
Strongly disagree (   )   
20. Sobi FM influences public attitudes toward maintaining proper environmental sanitation in Kwara State.  A. Strongly agree (   )   B. Agree (   )   C. fair (   )   D. Disagree (   )   E. Strongly disagree (   )   
 


