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CHAPTER ONE
1.0	INTRODUCTION 
1.1	BACKGROUND OF THE STUDY
Mass media have been a major agent of socialisation and tool for social change especially now that people depends on message from mass media. The potential power of the mass media help solve social problems. Television, Radio and Print Advertising can entice people to buy a wide range of products and services, newspaper messages and advertisement influence our ideas, values and behaviour.
According to conventional wisdom, it could be possible to use mass media to get people to act on behalf of their own health and well-being or to do right things. Based on this assumption, since World War II, the Federal, State and Local Government, private foundations and other non-governmental organizations have sponsored hundreds of public services campaigns to promote social rather than commercial “goods” (Delong &Winsten, 2020).
It is not surprising then that prevention advocates would look to the mass media as an important aid in addressing the problem of high-risk drinking in society. Some advocates have pushed for reform or other restrictions on alcohol advertising. Others have sought to influence entertainment producers to end the glorification of high-risk drinking in newspaper, magazine, television and in the movies (Montgomery, 2019). More recently, prevention advocates have produced a small number of media campaigns designed to change students and youth knowledge attitude and behaviour.
Most media campaign focused on college students drinking which have been campus based, using a mix of posters, flyers, electronic mail messages and college newspaper advertisement. More recently a few regional, state and national media campaigns have begin to address this issue as well.
However, the history of the human race has also been the history of drug abuse. In itself, the use of drugs does not constitute an evil. Drugs, properly administered, have been a medical blessing for example, herbs, roots, bark leaves and plants have been used to relieve pain and help control diseases. However, over the past few decades, the use of illegal drugs has spread at an unprecedented rate and has reached every part of the world. According to the United Nations Office on Drugs and Crime (UNODC) report (2020), 200 millions of people, or 5 percent of the total world population aged 15-64 have used drugs at least once in the last 12 months this implied 15 million people more than the 2004 estimated. The report goes on to say that, no nation has been immune to the devastating effects of drug abuse. According to the World Drugs Report (2005), the use of illicit drugs has increased throughout the world in recent years. 
The report further states that a major world trend is the increasing availability of many kinds of drugs to an over widening socio-economic spectrum of consumers. The report argues that the main problem of drugs at global level continue to be opiates (notably heroine) followed by cocaine for example, for most of Europe and Asia, opiates continued to be the main problem drugs, accounting for 62 percent of all treatment in 2003. Reports from a total of 95 countries indicated that drugs seizures increased four-fold in 2003, and more than half of these were from Cannabis. A report released by the United Nations Drug Control Program (UNDCP) in 2004 estimated that 3.3 to 4.1 percent of global population consumes drugs, but more worrisome is that according to the UNDCP executive director, those who are hooked are the younger generation.
Every country in the world, developed or developing incurs substantial costs as a result of damages caused by substance abuse (World Drug Report, 2005). The world health organization (WHO), estimates that 1.1 billion people, representing a third of the world population above the age of 15 years, use tobacco principally in the form of the cigarettes, of these smokers, 800 million, 700 million of them males, live in developing countries (WHO, 2004). The sol5.ution described above is true in developed countries that have been experimenting with such drugs for a long period. However, developing countries are not exempted from the dangers all countries, Nigeria inclusive, are vulnerable. It has been noted that Nigeria is one of the developing countries in Africa that has lately been experiencing rapid increase in production, distribution and consumption of multiple drugs of dependence (Acuda and Tambo, 1983; World Health Organization, 1995, Daily Nation, March 2, 2006).
1.2	STATEMENT OF THE PROBLEM
The continuous abuse of drugs has led to a situation of drug addiction and the addict developing a bondage to the drug. The effects of drug abuse is detrimental not only to the individual but to the society as a whole. Yet this problem is on the increase especially among those in higher institution of learning, which is a serious threat to our national sanctity.
How well can mass media as a vehicle for information dissemination be relied upon to perform its role in the society, to join hand in the battle against drug abuse?
How can the power of the mass media be used effectively to reduce high-risk drinking among people? To explore that question, this research begins by reviewing three types of mass media campaigns focused on drinking; information, social norms marketing and advocacy.
These and many more questions is what the study is out to find answers to.
1.3	OBJECTIVE OF THE STUDY
The overall purpose of this study is to find out the current trend of drug abuse among the undergraduate students in Nigeria and analyse the strategies used to address the problem, with the mass media site, STV in view. The specific objectives of the study are as follows;
1. To examine the impact of mass media in creating awareness against drug abuse among Nigeria youth.
2. To identify and evaluate strategies used among undergraduate to address drug abuse, their effectiveness and shortcomings.
3. To examine whether STV educate and enlighten the general public in drug abuse.
4. To know if mass media awareness on drug abuse has reduced the unlawful use of drug in society.
5. To examine if STV present adequate information on effect of drug abuse to the people in society. 
1.4	RESEARCH QUESTION	
The research will benefit different people, especially youth. This study has important contribution to make in the education of drug abuse in the society.
This study will enable the society to see the danger in the excessive use of drugs in the society. 
At the end of this research, the audience will know the effectiveness of the media in trying to eradicate the use of fake drugs in the country.
Finally, this study will help assess the impact of the mass media in creating awareness about drug abuse.
1.5	SIGNIFICANCE OF THE STUDY
The following are the research questions of the study;
1. Has mass media awareness on drug abuse reduce the unlawful use of drug in the society?
2. Do STV educate and enlighten the general public on the bad effect of drugs abuse?
3. Do Mass media promote drug abuse through advertisement and alcohol promo?
4. Is there any problem facing STV in creating awareness in drug abuse?
5. What are effects of drug abuse in the society?
1.6	SCOPE OF THE STUDY
The study has been limited to Silver bird television (STV) in Port Harcourt, Rivers State Nigeria. The research focuses on the impact of mass media in creating awareness about drug abuse.
1.7	DEFINITION OF TERMS
Mass Media: These are means of communication to a larger audience. These are represented by radio, television, newspaper and magazine.
Media: It refers to various means of communication.
Creating Awareness: It means making it known to the public or popular.
Drug:Drug is a substance which may have medical intoxicating or enhancing performance or other effect in human body.
Impact:The effect or impression of one thing on another and also the power of making a strong immediate impression.
Drug Abuse: drug abuse is a state of period or choice intoxication produce repeated consummation of a drug.
















CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
It is mandatory in any research study to review relevant and related material of other authors or book publishers to get their views about the topic of discuss in order to enrich and strengthen the substance or content of the study. This research is specifically on the impact of mass media in creating awareness against drug abuse. In this chapter the study intends to examine the impact of the mass media in creating awareness about drug abuse in Nigeria. The media, including print media, plays a pivotal role in shaping public attitudes, behaviors, and awareness around various issues, including drug abuse. As one of the oldest and most traditional forms of media, print media has a unique ability to influence public opinion, promote education, and initiate social change. This literature review explores existing research and publications on the role of print media in raising awareness about the dangers of drug abuse. To propose strategies that could help curb drug abuse in Nigeria to examine the effect of drug abuse in Nigeria. 
Among the key issues that will be reviewed here includes, an over view of Nigeria mass media, awareness creation by the mass media in Nigeria, the concept of drug abuse around the globe etc.
2.2	CONCEPTUAL FRAMEWORK 
A conceptual framework is a structure that helps to define the key concepts, variables, and their relationships within a research study. In the case of exploring the role of print media in creating awareness about drug abuse, the framework helps to visualize how print media campaigns, their content, audience characteristics, and broader societal factors interact to influence public awareness and behavior change.
The conceptual framework for studying the role of print media in creating awareness against drug abuse highlights the key components that influence the effectiveness of print media campaigns. The framework focuses on the relationship between various factors, such as print media content, target audience, and societal context, and their impact on raising awareness and changing behavior concerning drug abuse.
Print media, including newspapers, magazines, brochures, posters, and public service announcements, serves as a tool for conveying information about the dangers of drug abuse, prevention strategies, and recovery options. The content of print media campaigns—whether educational, emotional, or visual—plays a significant role in shaping the awareness of the audience. By presenting factual data, emotional appeals, and real-life stories, print media seeks to engage readers and inform them about the harmful effects of drug abuse.
The type of print media, whether local or national, as well as the frequency and reach of campaigns, directly affects how widely the message is distributed and how many people are exposed to it. The effectiveness of print media campaigns also depends on the characteristics of the target audience, such as age, socio-economic background, literacy levels, and attitudes toward drug use. Different demographic groups may respond differently to specific content, requiring tailored approaches to maximize engagement and impact.
The community and societal context plays a crucial role in determining how effectively print media campaigns can address drug abuse issues. In areas with high levels of drug abuse, print media can raise awareness by focusing on local issues, offering relevant resources, and connecting readers with nearby support services.
Ultimately, the goal of print media campaigns is to increase public awareness about the dangers of drug abuse and inspire behavioral change, such as reducing drug consumption, seeking help, and supporting others in their recovery. The effectiveness of these campaigns depends on how well print media educates and engages its audience, leading to a transformation in attitudes and behaviors toward drug abuse prevention.
This framework illustrates the interconnection between print media content, audience characteristics, and societal factors, providing a comprehensive view of how print media campaigns can contribute to drug abuse awareness and prevention efforts.
2.2.1	AN OVERVIEW OF NIGERIA MASS MEDIA
In discussing the history of Nigeria mass media, we will refer back to the growth of periodic publications in Nigeria dating back to when IWE IROYIN came into being back in 1859 by Bnton REV. Henry Townsend also how Dr.NnamdiAzikiwe and chief obafemiAwolowo used their own publications to fight for freedom until Nigeria gained independence in 1960 despite all the odds. The attack by the nationalists and other newspapers contributed to this achievement.
However in trying to stop the newspapers from publishing reports so that they will not use their publications to attack the government, this also forced the federal government to establish its own medium of information, “The morning post” the publication did not last after revolve by the people who claimed the paper was just working for the government and not really serving its people, that made the government to acquire 60% of Daily Times. The Daily Times was seen as a fair paper then and the government felt acquiring the paper will allow them to get to the people again. The activities of the press also include battling the military government of Gen. OlusegunObasanjo, Gen. Ibrahim Babanglda and the late Gen. SanniAbacha, it was made known that the press played a lead role in chasing away the unitary leaders, although, many people died as many journalists lost their lives during the course of fighting for democracy in Nigeria Mr. Dele was assassinated by letters bomb and up till this moment, the killers have not yet been identified. The press also played a major role in “sustaining” the country’s democracy by fighting corruption in the country and the case of ex-speaker of the house of  assembly, SalisuBuhari, who was ousted after his true identify was revealed by the press he was trial and jailed thereafter.
Broadcasting proper started in 1936 when the first Radio Distribution service (RE-diffusion) was opened in Lagos and distributed the British Broadcasting corporation (BBC London) programmes. Then in may, 1960, the former western region established its own radio station and on August 28th 1961 witnessed the passage of a bill which gave the federal government complete control of the Nigeria Broadcasting corporation (NBC) many decree were set up by the federal government including the one which forbids the federal government from establishing radio stations outside the four national stations and that the state owned radio stations transmitters should not exceed 10 Kdowatts. Many private radio stations were created including Ray power 100.5 FM which happened to be the first private radio station to go on air in 1993 and to day we have over 25 private radio station in Lagos alone.
2.3	THEORITICAL FRAMEWORK
This study will have its theoretical framework on exposure theory and agenda setting theory.
2.3.1	ASSUMPTION OF THEORIES
Exposure theory: This theory simply deals with how one chooses to expose himself to some particular media content. It can be divided into three stages which are selective exposure, selective attention and selective retention theory. The selective exposure means you simple select the kind of content you open yourself to e.g most people prefer to expose themselves to entertainment news rather than political news. Now even after exposing yourself to a particular kind of content, it’s not everything you listen to in the entertainment news they might be talking about fashion and the music industry and you choose to listen to only the fashion news, that is you selectively putting your attention to the fashion news and for the selective retention you chose to remember few things mentioned in the fashion news. Every other thing said is regarded as noise to you. How this theory relates to my topic is basically  that not everyone exposes themselves to mass media messages on STV and even among those who watch STV not everyone gets to watch the messages on drug abuse awareness and for those who do watch the messages only a few choose to retain what they saw and act upon it. On selective exposure you have to be watching programmes or advert on drug abuse and for the selective attention well if you’re watching STV programmes not all their programmes will catch your attention and the few that catches your attention and you choose to act upon is the one you selectively retain.
2.3.2	AGENDA SETTING THEORY: This theory results from the study of Maxwell McComb’s and Donald Shaw in 1972 and posits that, media set agenda for public debate and discussion in view of their emphasis on a particular issue. In his explanation therefore Cohen (1963:13) noted that:
The press is significantly more than a purveyor of information and opinion …. It may not be successful much of the time in telling people what to think about, but it is stunningly successful much of the time in telling its readers what to think about.
This substance of this argument further opens the windows for the appreciation of the concept of priming and framing. In agenda setting and by implication opinion formation, priming denotes the idea that “media draw attention to some aspects of political life at the expensed of others” (Baran Davis 2012:348) while framing, as related as it is to priming assumes that subtle changes in the wording of the description of a situation might affect how media audience members think about the situation.
It therefore suggests that the media use words to create perspectives and direct understanding in that context. Hence, what media audience members think of an issue when exposed to only a particular aspect (one sided) of the information on a particular issues may not be the same when exposed to all relevant aspects of the event or issue. Simply put the media choice of words and the way such words are framed determines people’s perception of such reality.
2.3.3	 FUNCTION OF THE MASS MEDIA 
Mass media and the means of public communication reaching to the large, scattered heterogeneous and anonymous audience at the same time. Mass media have been proved to born to human society. Nothing has influenced the lives of modern men as the media have. Mass media are the powerful means that do not only influence today world but also shape the globe of tomorrow. In this case, mass media medium perform essential task in order to cast its effect to the audience and maintain the society. Many scholars have argued different functions of mass media even so, we can classify the functions of mass media into two categories; general function and specific functions. 
Under the general functions of mass media, following points are incorporated. 
a. Information: Dissemination of information is the major function of mass media. Since information is knowledge and knowledge is power, media after authentic and timely facts and opinions about various event and situations to mass audience as informative items informative functions of mass media also lets the audience knows about the happening around them and come to the truth. 
b. Education: Media provide education and information by side. It provide education in different subjects to people of all levels. They try to educate people directly or indirectly using different forms of content distance education program for example is a direct approach. Dramas, documentaries, interviews, feature stories and many other program and prepared educate people indirectly.
c. Entertainment: The other important function of mass media is the entertainment. It is also views as the most obvious function of media. Actually, entertainment is a kind of performance that provides pleasure to people. Mass media fulfil this function by providing amusement and assist in reducing tension to large degree. Newspaper and magazines, radio, television and online medium offer stories, films serials and comics to entertain their audience.
d. Persuasive: It is another function of mass media persuasion involves making influence in other mind. Mass media influence audience in varieties of ways. Media content builds opinions and set agenda in the public mind. It influences voters, changes attitudes and moderates behaviour. 
Along with the above mentioned general functions, mass media performs some specific function which are:
a) Surveillance: Surveillance denotes observation. Here observation means to watch the society closely. The function of mass media is to observe the society closely and continuously and warn about threatening actions to the mass audience that are likely to happen in future modern to decrease the possible loss.
b) Linkage: The function of mass media is to join together different elements of society that are not directly connected for instance media advertising attempts to link the needs of buyers with the products of sellers similarly. By broadcasting news of those suffered from the disease or natural disasters media can help in collecting aids and provide the collected amount to the victims. 
c) Socialization: This is the transmission of culture, media and the reflectors of society. They socialize people, especially children and new-comers. Whenever a person reads newspaper or watches television, individual knows  how people react on matters and what types of norms and value they perceive on particular event issue or situation. 
2.3.4	 MASS MEDIA AND ITS INFLUENCE ON SOCIETY
In the last five decades, the media and its influence on the societies, has grown exponentially with the advance of technology. First there was the telegraph and the post offices, then the radio, the newspaper, magazine, television and now the internet and the new media including, palmtops, cell phone etc. there are positive and negative influences of media which we must understand as a responsible person of a society.    
The first and foremost function of the media in a society is to provide news and information to the masses, that is why the presenter is sometime termed as the information age as well. People need news/information for various reasons, on one hand it can be used to socialize and on the other to make decisions, and formulate opinion. Entertainment would be the other function of the mass media where it is mostly used by the masses to amuse them in present day hectic environment. Educating the masses about their rights, moral, social and religious obligation is another important function of mass media, which needs no emphasis.
In present era of a globalization, majority of people in the society depends on information and communication to remain connected with the world and do our daily activities like work, entertainment, health care, education, socialization, travelling and anything else that we have to do. A common urban person usually wakes up in the morning checks the television news or newspaper, goes to work makes a few phone calls, eats with their family or peers when possible and makes his decision based on the information that he has either heard from their co-workers, television news, friends, family, financial reports etc. we needs to be conscious of the reality that most of our decisions, believe and values are based on what we know for a fact, our assumptions and our own experience. In our work we usually know what we have to do, base on our experience and studies, however in our routine life and house hold chores we mostly rely on the mass media to get the current news and facts about what is important and what we should be aware of.
We have put our trust on the media as an authority to give us news, entertainment and education. However the influence of mass media on our kids, teenagers and society is so big that we should know how it really works. The media makes billions of dollars with the advertising they sell and that we are exposed to every single moment we buy what we are told to buy by the media. After seeing thousands of advertising’s we make our buying decision based on what we saw on television, newspaper or magazines. These are the effects of mass media especially in teenagers, they buy what they see in the television, what their favourite celebrity advertise and what is acceptable by society base on the fashion that the media has imposed on them.
There are some positive influence in young people of our society due to these advert campaigns in the media. Here is a positive influence example, if there is a quiz show in education that is getting a lot of attention by the media and society you will more likely want to actively participate and watch this quiz show, these activities are good for the society and will promote literary activities in the youth. However a negative influence in teenagers in the use of guns and ammunition by celebrity movie stars, the constant exposure of which would seduce the teen to replicate the same behaviour in the real life when we watch television or a action movie we usually see many images of violence and people hurting others, the problem with this is that it can become traumatic especially in our children as they see it more and more.
The media has a huge impact on society in shaping the public opinion of the masses. They can form or modify the public opinion in different ways depending of what is the objective. 
2.3.5	 AWARENESS CREATION BY THE MASS MEDIA IN NIGERIA
There is a wide agreement that awareness leads to knowledge and knowledge leads to behaviour modification (Rimal, 2000). It means making something known to the public. Mass media have been a major agent of socialization and tools for social changes especially now that people depend on message from mass media. The potential power of the mass media is to help solve social problems. Television, radio and print advertising can entice people to buy a wide range of products and services, television entertainment programs and movies exert enormous influence over our ideas, values and behaviour. Therefore according to conventional wisdom, it should be possible to use mass media to get people to act on behalf of their own health and well-being or to do right’’ by important social causes. Based on this assumption, since World War II, federal, state and local governments, private foundations and other non governmental organizations have sponsored hundreds of public service campaigns to promote social rather than commercial “goods” (Dejong and Winsten, 1996) Tosanswumi (1994) has observed that the mass media educate, inform and entertain. Beyond these functions, they also persuade and catalyze social mobilization. In other words, the mass media can be regarded as powerful sources of information because they have the capability to penetrate every segment of the society. Furthermore, the mass media have the capacity to create awareness and knowledge about issues of national interest.
Prevention advocates would look to the mass media as an important aid in addressing the problem of high risk drinking in the Nigerian society. Some advocates have pushed for reform or other restrictions on Alcohol Advertising (Dejong and Russell, 1995). Others have sought to influence entertainment producers to and the glorification of, high-risk drinking in television and in the movies (Montgomory, 1989) more recently; prevention advocates have produced a small number of media campaigns to change the society’s knowledge, attitude and behaviour. Three types of mass media, campaign produced are:
i. Information campaigns: These try to raise awareness of the problem, usually with the intent of motivating the citizen to avoid high-risk alcohol use.
ii. Social norms marketing campaigns: Here try to correct misperceptions of current drinking norms, based on the idea that if the citizens no longer have an exaggerated view of how much alcohol their peers are consuming fewer of the society will be led to engage in high-risk drinking. 
iii. Advocacy campaigns: Attempt to stimulate support for institutional, community or public policy change.
2.3.6	STRATEGIES IN CREATING AWARENESS 
It is clear that the mass media can be used to create awareness against drug abuse in the Nigerian society. Drug abuse is one of the major public health concerns in the country. Using the mass media in creating the awareness about drug abuse has become imperative. The mass media can be used in the following ways:
1. The use of electronic media in creating awareness: The radio and television can be used in creating awareness about drug abuse. Radio and television use for drug abuse awareness must be targeted at peak periods or ‘primetime’ when most audience members stay tuned to their television set.
2. The use of the print media in creating awareness: The print media can serve as an effective way to create awareness, to remind the public of critical information about drug abuse.
Furthermore, newspaper and magazines can apply the agenda-setting function in publishing new reports about drug abuse in the front and back pages.
3. The use of community Media: community media are essential to bridge the gaps in knowledge between literate and illiterate people, as well as the appreciable differences in learning in both urban and rural settings. Community media comprises rural community newspaper, community radios, and community viewing centre. Community media provide alternative channels through which people’s needs and interest can be articulated.
4. The Use of Rural Community Newspaper: Soola (2003) declares that “a rural/community newspaper is a regular publication which carries news stories, features, editorials, illustrations and pictures, as well as advertisements for rural people. It is put together and published by rural folk in their own place”. Drug abuse issues can be published in forms of news reports, articles, and editorials as they relate to rural circumstances to aid understanding, assimilation and ultimately create the needed knowledge in the rural areas to aid the prevention of drug abuse.
5. The use of Community Radio: according to Ememaku (2003), a community radio is a system of radio broadcasting whereby a community establishes, operates and manages a radio station for the ultimate objective of meeting the communications needs of its members. The contents of community radio programs originate from the local community people; it is community-specific and situation-relevant. In addition, indigenous radio dramas can be used to educate people about the nature caused and consequences of drug abuse in Nigeria.
6. Community Viewing Centers: These are effective forums for explaining efforts of rural development to the rural populace. Onabanjo (2003) noted that the community viewing centre is a controlled theatre for imparting knowledge and also serves as a rallying point for people in rural areas to be adequately informed. Here they show documentary programs aimed at creating awareness about drug abuse. These documentary programs will be produced in the indigenous languages of the audience.
2.3.7	THE CONCETP OF DRUG ABUSE AROUND THE GLOBE
Drug abuse has increased worldwide, drug abuse and addiction play no favorites whether it what we call street drug cocaine, heroin, methamphetamine and marijuana or prescription drug Ten of Millions of people around the world have given up control of their lives in favor of addiction. In every case, it was not a willing surrender but an insidious and gradual overwhelm in form of a pull pipe, an injection or a line of powder. In the last couple of decades, prescription drug have shown themselves able to subvert as many live as illicit drug. Many people start using these drugs legitimately then progress to abuse and many others start using them recreationally then are not able to quit.
The World Drug Report 2013, which was issued by the united nation office on drugs and crime (UNODC). The UNODC report states that 167 million to 315 people between the age of 15 and 64 have used illicit substances during the past years. In 2011 it increased from 3.6 to 6.9 percent of the global population, this number had increased by 18 percent from the year before. The UNODC estimates that between 102,000 and 247,000 people died from drugs related causes in 2011 which is a mortality rate ranging from 22.3 to 54.0 death per million people. In essence these figure show that death attributed to drug Abuse account for 0.54 percent to 1.3 percent of all deaths worldwide.
Awareness of the facts about drugs abuse from around the world can help drive home. Just how important it is for people with addiction to make the decision to recover. When relatives and friends take the time to learn about the problems of alcohol and drug abuse, they will get better urgency of the situation. Drug abuse affects people from all walk of life, young and old, poor and rich. Whenever people have an inclination to abuse substance, a market will emerge to sell them these dangerous products.
2.3.8	DRUG ABUSE IN NIGERIA AND MEDIA COVERAGE
Television, radio and print advertising massages can entice and perusable people to buy a wide range of products and service, television entertainment programmers and movies exert enormous influent over ideas, value and behavior.
Therefore, according to conventional wisdom it is suitable to use mass communication tools to get people to act on behalf of their own health and well being. Based on this assumption, since world war11 federal, state and non-governmental organization have sponsored hundreds of public service campaigns to promote social rather than commercial good Dejongaandwinsten (1998) cited in efunjolu article titled “Smokers Died Young”.
Therefore, mood altering and psychoactive substance are not the only type of drug. Using illicit drugs-narcotics, stimulant, depressants (sedatives), hallucinogens, Cannabis, even glues and paints are also considered to be classified as drug substance abuse. Substance abuse often includes problem with impulse control and impulsive behavior.
However the use of illicit drug and substance among the youth in Nigeria without physician prescription has gone a long way in flouncing and affective youth reasoning and thinking. Nigeria youth are now found in the habit of using substance like tobacco, cigarette, marijuana, India hemp, cocaine, Heroin and many substance that stimulate and intoxicate their brain their by affecting, either physically or psychologically or both.
Some advocates have pushed for reform or other restriction on alcohol advertising Dejona and Russell (1995). Others have sought to influence entertainment producer to end the glorification of high risk drinking and substance on the television and in the movies. Montgomery (1989). More recently, prevention advocates have produced a small number of media campaign designed to change students, youth and people generally. On November 22, 2014, the Natural Drug Law Enforcement Agency (NDLEA) arrested seven drug trafficking.
In accordance with a programmed on Silverbird television (STV) titled today’s New” which holds every Monday from 7:00-8:30am, the edition held on the 1st of August, 2016 was on drug trafficking and drugs abuse, in this edition we are meant to understand the havoc that drug abuse has cause to Nigerians both home and abroad. But the government could not actually do more to stop the risk mostly when it has to do with Nigerians abroad as it was in the case of the young men that were killed in Malaysia, which one of them was lately discovered to be innocent after some investigation.
Also, within the period of January to march 2016, there were about 158 Nigerians on death row in china, Malaysia and other countries, where a large number of Nigerians are waiting to be executed over drug abuse and trafficking related cases in china, Singapore, Malaysia Indonesia and other countries, the federal government has not swung into a strategic action to curb the menace of drug carrier and their sponsors both in and outside Nigerian. 6 Nigerians were executed for drug related offenses last year and it is no News that 40 percent of the foreigners being arrested in Malaysia according to Malaysian authority for drug offenses are from Nigerians due to desperation for quick riches, Nigerian are disguising as “university student” colluding with drug syndicates to undermine the visa system and gain entrance into Malaysia, Thailand, Indonesia and other drug traffic routes, on getting there they abandoned the education agenda and get busy with their illicit and illegal and drug business  activities and drug abuse.
2.3.9	THE CHALLENGES OF THE MEDIA IN COVERING DRUG ABUSE RELATED MATTERS IN NIGERIA
1. Ownership and Control: since most of the mass media outlet in Nigeria are owned by Government, rich and  influential people in the society, then with no doubt in mind it is surely the ideas, views, opinion, aspiration and programmed of these set of people that are mainly fed to the generality of the populace, just as we have the saying, “he who pays the piper dictates the tune” which means that it is whatever these owners who own and control the mass media wants will determine whatever form information the populace will received from the media.
2. Lack of adequate technology and appropriate personnel: This is another serious challenge facing the coverage of drug abuse in Nigeria. We can all tell that most of the technology equipment been used by the media outlet in Nigeria are either two old or obsolete. On the contrary a situation where these technological equipment are available the right and appropriate personnel will be of shortage.
3. Unprofessional/unethical attitudes of journalist: It is a known fact that journalists in Nigeria usually engage in number of unprofessional and unethical journalistic practices. For instance it has become a life style of some journalist to demand gratification from clients to colour the news to suit the one who gave the bribe.
4. Threat to personal safety: this is a common phenomenon in developing nation like Nigeria many journalists are usually threatened, their lives, their means of livelihood are all threatened. Many of this journalists in Nigeria do go through traumatic experience when searching for information on issue concerning drug abuse.
5. Lack of fund: this is one of the biggest challenges facing the mass media in Nigeria due to inappropriate polices by the federal government. The dissemination of information are not widely spread to the rural area due to lack of fund by the government and private own station.
2.3.10 	SOLUTION TO DRUG ABUSE IN NIGERIA
1. Seminar and Workshop By The Nation Drug And Law Enforcement Agency (NDLEA): Seminars and workshop should be organized in various secondary schools and institutions of higher learning in the country on drug free education. The curriculum for drug education should be developed and made to be taught at all level of our educational system. Also drug addicts should be produced with necessary counseling service and socially rehabilitation to enable them quit the ugly habit and relies into normal life.
2. Reduction of target market: This involves bringing about a decline in the consumption of these substances thereby reducing demand. This will in turn cut down on the revenue of the drug traffickers, hence making the business less lucrative. This would entail counseling, rehabilitation and reintegration of drug dependent individual into the society in order to help them stay off drug.
3. Adequate funding and training of security operative: In as much as the government has done well by setting up the NDLEA, the agencies involved with the war in drugs should be adequately founded both by government and concerned citizens. Added to funding, they also have to be routinely trained to enable them keep up with the ever changing war. If necessary, adequacies legislation should be put in place to further punish those involved in the sale of these drugs.
4. Orientation and Education of the youth: The majority of those associated with drug abuse are youth, this mean that if the youths are kept away from drugs, the entire problem is almost solved. The Nigerian youth need to be further oriented on the dangers involved in taking hard drug. This orientation shouldnot be left only to be done by the government or educational institution but parent and guardians should also step up and play their role in this.
2.4	EMPIRICAL REVIEW 
The empirical review examines studies and research that explore the role of print media in creating awareness about drug abuse. Several studies highlight the positive impact of print media campaigns in raising public awareness and influencing behavior related to drug abuse. Gantz et al. (2009) found that public service announcements (PSAs) in newspapers and magazines are effective in increasing knowledge about drug abuse risks and prevention strategies. The study emphasized that when campaigns were clear and action-oriented, they led to heightened public awareness. Similarly, O'Keefe (2007) evaluated the success of the "Just Say No" campaign, noting that while it significantly raised awareness through print media, its long-term behavioral impact was less pronounced. Emotional appeals, such as personal stories in print campaigns, played an essential role in engaging the audience and fostering deeper connections with the issue of drug abuse.
Brodie et al. (2003) also contributed to understanding print media's effectiveness in public health campaigns, specifically highlighting how newspapers and magazines helped disseminate information about drug abuse. The study concluded that print media was especially effective in communities with limited digital media access, reaching older generations and those who rely on traditional forms of communication. Furthermore, Choudhury and Pathak (2015) found that print media campaigns tailored to rural populations in India had a significant impact on drug abuse awareness. Their research revealed that locally printed posters and pamphlets were more effective in rural areas than in urban centers, where digital media consumption was more prevalent. The study emphasized the importance of tailoring content to the target audience's specific needs and literacy levels.
Sahoo and Sahoo (2011) explored the role of print media in educating parents in Punjab, India, about the warning signs of drug abuse. Their study showed that local newspapers and community bulletins effectively raised awareness, encouraging parents to engage in conversations with their children about the risks of drug use. Similarly, Singh (2014) examined how print media influenced youth awareness regarding drug abuse. While young people often consume media through digital platforms, Singh's study found that print media still played a role, particularly when campaigns used eye-catching visuals and relatable content to engage adolescents.
In terms of emotional appeal, Creech (2011) discovered that print media campaigns featuring real-life stories of addiction and recovery resonated more deeply with readers than campaigns relying solely on statistics. These emotional narratives were found to generate empathy and motivate individuals to take preventive actions or seek help. Murphy (2010) supported these findings, showing that combining both factual and emotional content in print media campaigns led to higher engagement and a stronger motivation for behavioral change.
Despite its effectiveness, print media faces challenges, particularly when it comes to reaching younger audiences who prefer digital platforms. Roberts and Whittle (2014) noted that the younger demographic's shift toward online media poses a significant limitation for print media campaigns. Lambert (2016) highlighted the financial constraints that smaller organizations face in running print campaigns, with high production and distribution costs limiting their scope. Smith and Thompson (2012) also pointed out that print media’s one-way communication model limits engagement, which is more dynamic in digital media platforms.
The integration of print media with digital platforms is proposed by several researchers as a solution to these challenges. Voss (2015) suggested that combining print media with digital tools, such as QR codes and online resources, could enhance the reach and interactivity of drug abuse prevention campaigns. Similarly, Waldrop and Klein (2008) found that multi-platform campaigns, combining print and digital media, were more successful in reaching diverse audiences, particularly younger individuals, while still maintaining the reliability of traditional media for older populations.
Overall, empirical research supports the conclusion that print media plays an important role in raising awareness about drug abuse, though its effectiveness can be influenced by factors such as target audience demographics, content type, and the integration with digital media. Print media remains a valuable tool for informing the public, especially in areas with limited digital access, but future campaigns may benefit from a hybrid approach that incorporates both traditional and digital media strategies to maximize reach and impact.

CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN   
Research design is the framework which specifies the type of information to be gathered including sources of data and the procedures used in collecting item. The researcher used the survey method of research to carry out this study.
Survey method is a vital means of eliciting response from respondents. According to Ohaja, (2003:10) survey is a study of the characteristic of a sample through questioning that enables a research to make generalisation concerning his population of interest. The method is proved to be the most convenient and effective method of the discipline. 
3.2	RESEARCH METHOD 
A research method is a systematic approach used to gather, analyze, and interpret data to answer a specific research question or solve a particular problem. The choice of research method depends on the nature of the research problem, the objectives of the study, and the type of data required. 
3.3	POPULATION OF STUDY
Polit&Hugler (1999:37). Refer to population of study as an aggregate or totality of all objects, subjects or members that conforms a set of specification. The population dealt within this study was chosen randomly from the staff of the Silverbird television Port Harcourt. And a random sample of Two Hundred and Fifty (250) people were chosen from different parts of Port Harcourt with demographic and psychographic characteristics example Sex, Educational Level, Age etc.  

3.4	SAMPLE SIZE AND SAMPLE TECHNIQUES
Sample size is a subset of a population selected to participate in the study, it is a fraction of the whole selected to participate in the research project (Brink 1996:133; Polit&Hungler 1999:227). In this study, the researcher selected a sample size of two hundred and twenty (220) respondents out of the entire population.
This is the process of selecting a portion of the population to represent the entire population. (Lobiondo Wood & Haber, 1998:280). It explains the sampling techniques used by the researcher in drawing the sample from the population.
The method used is random sampling because the whole population in Port Harcourt metropolis is large and as such there will be no reliable result of the number studied if not limited in a sample size. The choice of this techniques was based in the ability to provide each member of the large population equal chance of been selected.  
3.5	RESEARCH INSTRUMENT 
A research instrument is a tool or device used by researchers to collect data from participants or sources in a study. The choice of research instrument depends on the research method being used, the objectives of the study, and the type of data being gathered. 
3.6	VALIDATION OF RESEARCH INSTRUMENT 
The questionnaire for data collection was carefully drawn and structured by the researcher which was later submitted to the project supervisor who scrutinised and evaluated, and corrected the mistake and also made useful suggestion to improve the content before finally approving it for administration.
3.7	RELIABILITY OF RESEARCH INSTRUMENT 
In ensuring reliability in this study the responses obtained through questionnaire were splited into two equal halves, they were then scored independently to check correlation. 
3.8	METHOD OF DATA ANALYSIS 
Data collected were decoded grouped into frequencies, computed and arranged in tables for easy reference. The research used percentage to analysis the data collected. Analysis tables were constructed for each research question based on the items on the questionnaire that falls under each research question. The purpose was to determine the degree of agreement or disagreement to each questionnaires item’s and for easy computation and recording of the data.
CHAPTER FOUR
PRESENTATION, ANALYSIS AND DISCUSSION OF DATA
4.0	INTRODUCTION 
The major aim of this study is to analyse the impact of mass media in creating awareness about drug abuse and also to determine how effective the mass media is in creating awareness about drug abuse Silverbird television (STV), as part of the data collection process, questionnaire were being administered to a sample population of mass media in creating awareness about drug abuses.
The sample size was chosen from different parts of Port Harcourt, before going into the presentation and analysis of data gathered the result statistics of questionnaires administered will be discussed.
4.1	DATA PRESENTATION AND ANALYSIS
Table 1: Gender
		SEX
	NO
	PERCENTAGE (%)

	MALE 
	54.3
	54.3

	FEMALE 
	45.7
	45.7

	TOTAL 
	100
	100


Source: Survey, 2025
From table (4.1) analysis shows that 54.3 representing 54.3% of those who returned their questionnaire are male while 45.7 or 45.7 are female. 
Table 2: Age Group
	Age Group
	Frequency
	Percentage

	18–25
	71.7
	71.7%

	26–35
	25.3
	25.3%

	36–45
	2
	2%

	46 Years and Above
	1
	1%

	Total
	100
	100%


Source: Survey, 2025
The data shows that the dominant age bracket among respondents is 18–25 years (71.7%), closely followed by 26–35 years (25.3%), 36–45 years (2%) and 46 years above (1%). 
Table 3: Educational Qualification
	Level
	Frequency
	Percentage

	Secondary School Certificate
	10.4
	18.0%

	Diploma/NCE
	19.2
	27.0%

	Bachelor’s Degree/HND
	60
	45.0%

	Postgraduate
	10.4
	10.0%

	Total
	100
	100%


Source: Survey, 2025
There was no equal distribution across all academic levels (Secondary School Certificate, Diploma/NCE, Bachelor’s Degree/HND and Postgraduat), each contributing 25% to the total. 
Table 4: Marital Status
	MARITAL STATUS
	NO
	PERCENTAGE (%)

	Single 
	89.6
	89.6

	Married 
	9.4
	9.4

	Divorced 
	1
	1

	Total 
	100
	100








Table (4) Indicate that 89.6% of the respondents are single, 9.4% are married while 1% are divorced.



Table 5: Religion a. Islam
	MARITAL STATUS
	NO
	PERCENTAGE (%)

	Islam
	77.4
	77.4

	Christianity
	22.6
	22.6

	Traditional
	-
	-

	Total 
	100
	100








According to Table (5), 77.4% of the respondents identify as Muslim, 22.6% as Christian, and 0% as traditional.
Table 6: How often do you read newspapers or magazines?
	Frequency
	Frequency
	Percentage

	Daily
	17.8
	33.0%

	Weekly
	23.4
	17.5%

	Occasionally 
	52.3
	3.9%

	Rarely
	6.5
	45.6%

	Total
	100
	100%


Source: Survey, 2025
The majority, 52.3%, read newspapers on occasion, underlining the platform's essential importance in students' lives. Its incorporation into everyday academic and social routines makes it a possible susceptibility point for print threats owing to regular exposure.




Table 7: Do you come across articles, advertisements, or reports related to drug abuse in print media?
	Frequency
	Frequency
	Percentage

	Regularly 
	30.3
	33.0%

	Occasionally 
	46.8
	17.5%

	Rarely
	19.3
	3.9%

	Never 
	
	45.6%

	Total
	100
	100%


Source: Survey, 2025
Although print media still reaches some audiences, a third of respondents (30.3%) regularly see drug abuse-related content, suggesting that broader and more diverse communication strategies may be required to effectively raise awareness. Nearly half of respondents (46.8%) reported never encountering such content in print media, highlighting a significant awareness gap.
Table 8: How effective do you think print media is in educating the public about the dangers of drug abuse?
	Frequency
	Frequency
	Percentage

	Very effective
	47.7
	47.7%

	Effective
	37.1
	37.1%

	Neutral
	15.2
	15.2%

	Ineffective
	0
	0%

	Total
	100
	100%


Source: Survey, 2025
The majority of respondents view print media as effective in educating the public about the dangers of drug abuse, with 47.7% considering it very effective and 37.1% rating it as effective, while none found it ineffective, indicating a strong perceived value in its educational role.
SECTION B: Roles of Print Media in Creating Awareness against Drug Abuse
Table 9: Print media plays a significant role in educating the public about drug abuse.
	Response
	Frequency
	Percentage

	Strongly Agree
	31.8
	31.8%

	Agree
	51.4
	51.4%

	Neutral
	15
	15%

	Disagree
	1.8
	1.8%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
A large majority of respondents (83.2%) agree or strongly agree that print media plays a significant role in educating the public about drug abuse, reflecting strong public confidence in its impact, with only a minimal portion (1.8%) expressing disagreement.
Table 10: Newspapers frequently publish articles on the dangers of drug abuse.
	Response
	Frequency
	Percentage

	Strongly Agree
	30.2
	30.2%

	Agree
	53.8
	53.8%

	Neutral
	11.3
	11.3%

	Disagree
	4.7
	4.7%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
The majority of respondents (84%) agree or strongly agree that newspapers frequently publish articles on the dangers of drug abuse, indicating that print media is perceived as actively addressing this issue, with very few (4.7%) disagreeing.
Table 11: Print media campaigns are effective in discouraging youth from drug use.
	Response
	Frequency
	Percentage

	Strongly Agree
	27.4
	27.4%

	Agree
	54.7
	54.7%

	Neutral
	11.3
	11.3%

	Disagree
	5.7
	5.7%

	Strongly Disagree
	0.9
	0.9

	Total
	100
	100%


Source: Survey, 2025
A strong majority of respondents (82.1%) agree or strongly agree that print media campaigns are effective in discouraging youth from drug use, suggesting a high level of confidence in the medium’s preventive impact, with only a small fraction (6.6%) expressing disagreement.
Table 12: Magazines often feature real-life stories of drug abuse recovery.
	Response
	Frequency
	Percentage

	Strongly Agree
	26.4
	26.4%

	Agree
	58.5
	58.5%

	Neutral
	11.3
	11.3%

	Disagree
	3.8
	3.8%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
A significant majority of respondents (84.9%) agree or strongly agree that magazines often feature real-life stories of drug abuse recovery, highlighting the role of personal narratives in raising awareness and inspiring change, with minimal disagreement (3.8%).
Table 13: Posters and flyers in public places raise awareness about the consequences of drug abuse.
	Response
	Frequency
	Percentage

	Strongly Agree
	41
	41%

	Agree
	47.6
	47.6%

	Neutral
	7.6
	7.6%

	Disagree
	3.8
	3.8%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
An overwhelming majority of respondents (88.6%) agree or strongly agree that posters and flyers in public places raise awareness about the consequences of drug abuse, indicating strong support for these visual tools as effective public education methods.
Table 14: Print media promotes healthy alternatives to drug use.			
	Response
	Frequency
	Percentage

	Strongly Agree
	27.1
	27.1%

	Agree
	58.9
	58.9%

	Neutral
	11.2
	11.2%

	Disagree
	2.8
	2.8%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
A majority of respondents (86%) agree or strongly agree that print media promotes healthy alternatives to drug use, reflecting a strong belief in the positive role of print media in encouraging healthier lifestyle choices.
Table 15: The information in print media is reliable and trustworthy for learning about drug abuse.			
	Response
	Frequency
	Percentage

	Strongly Agree
	36.2
	36.2%

	Agree
	44.8
	44.8%

	Neutral
	17.1
	17.1%

	Disagree
	1.9
	1.9%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
A significant majority of respondents (81%) agree or strongly agree that the information in print media is reliable and trustworthy for learning about drug abuse, indicating strong confidence in print media as a source of accurate and credible information on the topic.
Table 16: Print media encourages open discussions about drug prevention.	
	Response
	Frequency
	Percentage

	Strongly Agree
	32.1
	32.1%

	Agree
	50
	50%

	Neutral
	16
	16%

	Disagree
	1.9
	1.9%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
A large majority of respondents (82.1%) agree or strongly agree that print media encourages open discussions about drug prevention, suggesting that it plays an important role in fostering public dialogue on the issue.
Table 17: Schools and institutions use print materials (posters, handouts) to educate about drug abuse.	
	Response
	Frequency
	Percentage

	Strongly Agree
	43.4
	43.4%

	Agree
	45.3
	45.3%

	Neutral
	8.5
	8.5%

	Disagree
	2.8
	2.8%

	Strongly Disagree
	-
	-

	Total
	100
	100%


Source: Survey, 2025
A vast majority of respondents (88.7%) agree or strongly agree that schools and institutions use print materials, such as posters and handouts, to educate about drug abuse, highlighting the widespread use of these resources in educational settings.
Table 18: Awareness created by print media helps reduce the rate of drug abuse in society.	
	Response
	Frequency
	Percentage

	Strongly Agree
	40.7
	40.7%

	Agree
	49.1
	49.1%

	Neutral
	6.5
	6.5%

	Disagree
	2.8
	2.8%

	Strongly Disagree
	0.9
	0.9

	Total
	100
	100%


Source: Survey, 2025
An overwhelming majority of respondents (89.8%) agree or strongly agree that awareness created by print media helps reduce the rate of drug abuse in society, reflecting strong public belief in the media's positive impact on prevention efforts.
4.2	ANALYSIS OF RESEARCH QUESTIONS
Base on the table and their interpretation, below is the analysis of the research question in this studies 
  Research Question 1: How often do people encounter drug abuse-related content in print media?
The data shows that:
· 33.0% of respondents encounter such content regularly.
· 17.5% do so occasionally.
· 3.9% see it rarely.
· A significant 45.6% never come across drug-related content in print media.
Analysis:
While a notable portion of the population is regularly exposed to anti-drug content, the fact that nearly half of the respondents have never encountered such material indicates a gap in reach or accessibility. This suggests a need for more consistent and widespread dissemination of anti-drug messages in print media.
Research Question 2: How effective is print media in educating the public about drug abuse?
Responses indicate:
· 45.7% believe print media is very effective.
· 37.1% find it effective.
· 15.2% are neutral.
· 0% find it ineffective.
Analysis:
A combined 82.8% of respondents view print media as effective, highlighting its strong impact in public education on drug abuse. The absence of negative responses reinforces the medium's credibility and value as a communication tool.
Research Question 3: Does print media encourage discussions and promote healthy alternatives?
· 82.1% agree or strongly agree that it encourages open discussion.
· 86% agree or strongly agree that it promotes healthy alternatives.
Analysis:
Print media is not only informing the public but also fostering dialogue and offering positive alternatives to drug use. These are critical functions in preventing drug abuse and influencing public behavior, especially among youth and vulnerable populations.
4.3	DISCUSSION OF FINDING 
The findings of this study highlight the important role that print media continues to play in creating awareness against drug abuse. A majority of respondents recognize print media as both effective and trustworthy in disseminating information on the dangers of drug use. Specifically, 82.8% believe that print media is effective or very effective in educating the public about drug abuse, with no respondents considering it ineffective. This strong perception of effectiveness underscores the medium's potential in influencing knowledge and behavior related to drug prevention.
However, despite its perceived value, the data reveals a concerning gap in exposure. While 33.0% of respondents encounter drug-related content in print media regularly, 45.6% have never come across such content. This indicates that, although print media can be impactful, its reach may be limited or inconsistent, possibly due to shifts in reading habits, availability of materials, or prioritization by publishers. This suggests a need for more targeted and widespread dissemination of anti-drug messages across various print formats.
Furthermore, the majority of respondents agree that print media plays a vital role in promoting open dialogue and healthy alternatives to drug use. With 82.1% stating that print media encourages discussions and 86% acknowledging its role in promoting healthier choices, it is evident that print content not only informs but also engages the public in meaningful ways. Trust in the reliability of information presented in print media is another significant finding. A strong 81% of respondents consider such information trustworthy, which is essential for building credibility and ensuring that anti-drug messages are taken seriously by the audience. This level of trust gives print media a distinct advantage, especially when dealing with sensitive and complex issues like drug abuse.
In educational contexts, print media proves to be a valuable resource. Nearly 89% of respondents confirmed that schools and institutions use posters, handouts, and other print materials to educate about drug abuse. This indicates effective integration of print media into structured learning, where its consistent visibility and accessibility can reinforce key messages over time.
Finally, the use of visual print materials such as posters and flyers in public places was widely acknowledged as effective, with 88.6% agreement. These tools are particularly powerful for raising awareness in community settings due to their simplicity, affordability, and ability to quickly capture attention. Similarly, the inclusion of real-life recovery stories in magazines was well-received, with 84.9% of respondents recognizing their presence. These stories personalize the issue, providing emotional resonance and inspiring hope, which can be powerful motivators for change. The discussion of findings supports the conclusion that print media continues to play a crucial role in creating awareness against drug abuse. However, efforts must be made to improve its reach and consistency to ensure that its full potential in prevention and education is realized.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0	INTRODUCTION 
5.1	SUMMARY OF THE RESEARCH
The study began by highlighting the growing threat of drug abuse in Nigerian society, especially among young people, and the need for consistent and accessible public awareness campaigns. It established that while various media platforms can be used, print media remain relevant for targeted, community-based outreach due to their visibility and accessibility.
The problem of drug abuse has become a universal one, as it has extended beyond adult and urban settlers to now include young female and even those who live in rural area. Also in our institution of higher learning, Alcohol, India Hemp, Marijuana and Tobacco seems to be most widely used and accessible drugs among our youths. 
The findings also showed that smoking in particular has rendered a good number of our youths socially insane and the family as the primary agent of socialisation, has degenerated thereby exposing our youths as easy privy of drug abuse. A close relationship between the child and the parent at early age will not only expose the danger inherent in drug but it will help the children to avoid drug in it infinity.
Also, the media especially the mass media has enormous role to play in the struggle against drug abuse by not encouraging commercials that promote the sale of products like tobacco not considering the financial profit that may be incurred from such advertisement. 
The research adopted a descriptive survey design. Data were collected through questionnaires and interviews involving Hair Sense staff, clients, and community members. The results showed that Hair Sense regularly uses print media in its anti-drug abuse campaigns. A significant portion of respondents had seen and understood the messages, with many reporting that the materials influenced their attitude or increased their knowledge about the dangers of drug use.
Despite the success of these efforts, the study identified several challenges, including limited distribution, inadequate funding for print production, and literacy barriers that can limit the effectiveness of written messages.
5.2	CONCLUSION 
The following concessions have been drawn from the relevant major findings of the study.
Drug abuse has a bad effect on the health of the nation especially among our youths in institution of higher learning. The mass media as a vehicle of information has enormous task to help in combating of this scourge.
Drug abuse in all this ramifications has dented the image of the country. The war against drug abuse can only be won with their concerted effort and cooperation of various government agencies, individual/private organizations. This study has explored the roles of print media in creating awareness against drug abuse, with specific reference to Hair Sense, Ilorin. The findings reveal that print media—particularly posters, flyers, and brochures—play a critical role in informing, educating, and influencing public perception and behavior concerning drug abuse.
Hair Sense, though primarily a beauty and wellness center, has effectively used print media as a tool for social advocacy. Through strategic placement of informative materials within and around their premises, the business has contributed to sensitizing the public, especially youths, about the dangers of drug abuse. These materials have helped initiate conversations, influence opinions, and in some cases, lead individuals to seek help or avoid drug use altogether.
However, the study also found that the impact of print media is constrained by factors such as limited reach, low literacy levels among some members of the target audience, and competition from digital media. Despite these challenges, print media remain relevant—especially in localized, community-based interventions where digital penetration may not be as strong.
5.3	RECOMMENDATION
In view of the forgoing discussion, a few observations and recommendations could be made for consideration and implementation. This is necessary in view of the fact that more has to be done on drug abuse problem. The following recommendation were made by the researcher;
1. Mass media should intensify their public awareness campaign by organizing drama, symposium, lectures not only in the urban areas but also in our rural areas, this campaign should be made available because research as shown that Nigeria youths in both rural and urban area of different socio-economic background indulges in the use and abuse of dangerous and illicit drugs.
2. Drug abuse education in schools should be pursued by providing factual information, this additional instruction should infuse drug education into existing school curriculum related to this is the establishment and encouraging of drug free club in our schools.
3. Finally, the mass media being an effective instrument for mass mobilization should encourage the government to establish counselling Centers in Churches, Mosques, Markets, town halls recreation Centers, hospitals. This will provide the therapeutic environment that allows a two-way communication interaction to take place between counsellor and client.   
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QUESTIONNAIRE
Kwara State Polytechnic, Ilorin,
Institute of Information and Communication, Technology 
Department of Mass Communication.   
Dear Respondent,
I’m an HND II student of the above named institute and department carrying out a research on the “Roles of Print Media in Creating Awareness against Drug Abuse” Your responses will be kept confidential and used strictly for research purposes. Thank you for your cooperation 
Instruction: Kindly tick (✓) the appropriate response.
SECTION A: DEMOGRAPHIC INFORMATION
1. Gender:	a. Male (      )	b. Female (	)
2. Age Group:	a. 18 – 25 years (     ) b. 26 – 35 years (    ) c. 36 – 45 years (    ) d. 46 years and above
3. Educational Qualification: a. Secondary School Certificate (    )  b. Diploma/NCE (     ) c Diploma/NCE (     ) d. Bachelor’s Degree/HND (      ) e. Postgraduate (     )
4. Marital status a. Single (     ) b. Married (    ) c. Divorce  (     ) d. Widow
5. Religion a. Islam (     ) b. Christianity   (    ) c. Traditional (     ) d. Others
SECTION B: Roles of Print Media in Creating Awareness against Drug Abuse
Exposure to Print Media
6. How often do you read newspapers or magazines?
a. Daily (     ) b. Weekly   (    ) c. Occasionally (     ) d. Never
7. Do you come across articles, advertisements, or reports related to drug abuse in print media?
a. Regularly (     ) b. Occasionally (    ) c. Rarely (     ) d. Never
Effectiveness of Print Media in Raising Awareness
8. How effective do you think print media is in educating the public about the dangers of drug abuse?
a. Very effective (     ) b. Effective (    ) c. Neutral (     ) d. Ineffective 
SECTION B: Roles of Print Media in Creating Awareness Against Drug Abuse
Please indicate your level of agreement with the following statements:
	
	Statements
	SA
	A
	D
	SD

	9
	Print media plays a significant role in educating the public about drug abuse.
	
	
	
	

	10
	Newspapers frequently publish articles on the dangers of drug abuse.
	
	
	
	

	11
	Print media campaigns are effective in discouraging youth from drug use.
	
	
	
	

	12
	Magazines often feature real-life stories of drug abuse recovery.
	
	
	
	

	13
	Posters and flyers in public places raise awareness about the consequences of drug abuse.
	
	
	
	

	14
	Print media promotes healthy alternatives to drug use
	
	
	
	

	15
	The information in print media is reliable and trustworthy for learning about drug abuse.
	
	
	
	

	16
	Print media encourages open discussions about drug prevention.
	
	
	
	

	17
	Schools and institutions use print materials (posters, handouts) to educate about drug abuse.
	
	
	
	

	18
	Awareness created by print media helps reduce the rate of drug abuse in society.
	
	
	
	




