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ABSTRACT
This study assesses the impact of Western television programmes on the cultural values of Nigerian ladies, examining how exposure to foreign media content influences their perceptions, attitudes, and behaviors. As globalization increases access to Western lifestyles portrayed in TV shows, there is a growing concern about the erosion of traditional Nigerian values such as modesty, respect for elders, cultural identity, and communal relationships. The research employs a mixed-method approach, combining surveys and focus group discussions among Nigerian women in urban and semi-urban settings to determine the extent of this influence. Findings suggest that frequent exposure to Western television contributes to shifts in cultural orientation, including changes in fashion preferences, language use, relationship dynamics, and aspirations. While some respondents embrace these influences as a symbol of modernity and progress, others express concern about the loss of cultural heritage. The study concludes that while Western television offers cultural exchange opportunities, it also poses a challenge to cultural preservation. It recommends increased promotion of indigenous content and media literacy programs to help Nigerian ladies critically engage with foreign media while maintaining their cultural identity.
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CHAPTER ONE
1.1 BACKGROUND OF THE STUDY
         The media as a secondary agent of socialization has to a very large extent influenced the lives of people and especially young people cannot be overemphasized. This is supported by Lorza (2014) who said that "youths are the most vulnerable victims of cultural imperialism. Socialization and culture are two sides of the same coin and therefore, they remain inextricably linked". William
(1977), and Devadas and Ravi (2013) defined culture as an ongoing integral part of the existence of every society and is learned, laugh transmitted from one generation to another using varying agent of socialization. Suffice here to say that no society exists without a way of life exclusive to their existence, which inevitably affects their interactional process both internally and externally.
The interactional process of members of a society culminates into a value system for them which imply their views, of the world.. Values of people could refer to perceptions on worthy or unworthy matter liked or disliked attribute and among other elements of the world view when a particular world view is held and defined by a cultural group over a period of time, it evolves into cultural value and grows to become a legacy. Thus, against the backdrop, Kluckhohn as cited in Daramola (2005) states that "cultural is social legacy that an individual acquires from his group, which comprise of values  customs, beliefs, language, religion, technology, emotional patterns, behavioral patterns and among many other socio- cultural symbols". In furtherance globalization  has intensified our whole world into a single whole (McLuhan, 1994) and this has made cultural accumulation to be very lucid in contemporary times, cutting across different continents, countries and local specifications.    Cultural accumulation has abated cultural transfer, which has inadvertently extinct several indigenous cultural values and legacy of people, as stated by Jekayinka (2002) that culture include the total repertoire of human action which is socially transmitted from generation to another. The photo-electric speed of this effect has been made lush by the advent of visualization of motion of pictures. Its orgy has posed different meaning of people as to whether to accept or deny television programmes as a blessing to their cultural values, especially in Africa, following the behavioural patterns of its youth populace. It is to this end that Signorelli and Kahlenberg (2003) opined that "the television is the first centralized cultural influence to permeate both the initial and final years of life as well as the years between". Thus, Western Television Programmes is viewed and argued by several scholars as a measure to foster imperialism and tagged "a model of cultural imperialism". Therefore, the acceptable fact of the Nigerian culture fading out as a result of the acceptance and adaptation of the modernist's solution to perceived under-civilization and underdevelopment as cited in (Obiora, 2002) quintessence's attributes of cultural imperialism Taking the center stage of motion pictures in Nigeria, the quest for indigenous cultural TV programmes started fading into the abyss with a plethora of WTP gracing the screens of African homes. The exponential increase of cable networks in 1997 as cited in Page an
Crayley (2001) largely influenced the perceptions of young adults who are said to be the highest viewers of TV programmes. This became obvious in their behavioral conducts in terms of dressing, eating habits, greeting styles, Professional pursuits, make-ups, attitudinal relational patterns and among other relative. Thus, a conflict aroused between indigenous Nigerian cultures and television western values. Parents and caregivers became embittered over the new lead of life of youths; quarrels ensued at several Nigerian homes and the Centre  could no longer  hold again. This observed scene gradually metamorphosed into scenario of conflict-seeking resolve with a question at the beck and call of Nigerians Where is our cultural heritage? It is in this vein that this research work seeks  to understand the degree of influence, Western Television Programs has on the lives of our Nigerian Youths, taking a study of the Taraba state  university. 
1.2 STAMENT OF THE PROBLEM
       Television programmes show via different stations and channels are geared toward education, entertainment, and information. This is largely held as a modus operandi guiding transmission of TV programmes. To a very large extent the three pillars of media have been achieved, as they are important measures to check-mate deploring conditions of the human mind at different socio-cultural phase. It is no doubt that the coming of TV stations into regional Nigeria in 1959 through 1961, and the NTA in 1976 had political motives (Obono & Madu, 2010). However, it is believed that they played crucial roles in enabling an educated community especially through their functional political literacy and cultural promotional programmes. Gradually, the deregulation of the sector in 1992 later led to an influx of private TV stations and the advent of foreign views through cable networks, and still in the act of educating, entertaining and informing viewers, they delivered laudable under certain legislations to protect the Nigerian Cultural image (Nabuko & Anatsui, 2012). It is a trend in human existence that rules are gradually broken or bent. It was, therefore, no exception in the media as a systematic permeation of Western values gradually infiltrated the stage as against the perceived not to be true crude African cultural civilization.


1.3 OBJECTIVES OF THE STUDY
The study pursued the following specific objectives:
i. To find out the extent in which indigenous Television Programmes promotes Nigeria's cultural values. 
ii. To understand the degree to which western Television Programmes is preferred by the Nigerian youths over home-made Television Programmes
iii. To determine the hope of Nigerian cultural values in the light of sustainability.
1.4 RESEARCH QUESTIO
i. How do indigenous Television Programmes promote Nigeria's cultural values?
ii. What is the preference of Nigerian youths for Western Television Programmes compared to home-made Television Programmes?
iii. What is the outlook for the sustainability of Nigerian cultural values?
1.5 SIGNIFICANCE OF THE STUDY
      The purpose and importance of this study is to Understanding how Western television programs influence Nigerian youths' cultural values helps in preserving Nigeria's rich cultural heritage. Amidst globalization and cultural homogenization. It aids in the preservation and promotion of Nigeria's rich cultural heritage. As globalization accelerates and cultural boundaries blur, there is a growing concern about the erosion of tradition: values. Investigating the influence of Western media on Nigerian ladies' cultural values helps identify areas where traditional values may be challenged or reinforced, thereby informing efforts to safeguard cultural identity.

1.6 SCOPE OF THE STUDY
       The study is aimed to Assessing the impact of Western television programmes on cultural values of Nigerian ladies ( A case study of kwara state polytechnic students)Thus, the method that will be employ in the research is survey method in which Kwara state polytechnic students will be the main focus.
This research will set out two hundred (200) questionnaire and the question contain twenty (20) questions for the respondent to fill and return immediately.
The period of this research will be conduct for six (6) month, which is from November 2023 to May 2024.
1.7 DEFINITION OF KEY TERMS
Assessing: refers to the process of evaluating or appraising something to determine its nature, quality, or significance. It involves analyzing various aspects, gathering information, and forming judgments or conclusions based on evidence or criteria.
Impact: refers to the effect or influence that something has on a person, group, situation, or system. It can be positive, negative, or neutral, and it often refers to a significant or noticeable change resulting from a particular action, event, or circumstance.
Cultural values: refer to the principles, beliefs, norms, and ideals that are shared by a particular group of people or society and that guide their behavior, attitudes, and interactions. These values are deeply rooted in the culture's history, traditions, customs, and social structures, and they play a fundamental role in shaping individuals' identities and worldview.
Western: is typically refers to the cultures, societies, and values associated with countries in the Western hemisphere,
Television programmes: refer to audio visual content produced for broadcast on television networks or channels. These programs are created for entertainment, education, information, or a combination of these purposes, and they cover a wide range of genres and formats to cater to diverse audience interests.


CHAPTER TWO
2.0. INTRODUCTION
2.1 CONCEPTUAL FRAMEWORK 
2.1.1 IMPACT OF WESTERN TELEVISION
            The impact of Western television is multifaceted and extends globally, influencing cultural values, societal norms, and media consumption patterns. Western television programming, characterized by its diversity in genres and themes, often reflects Western ideologies, lifestyles, and narratives. Studies have shown that exposure to Western television can lead to acculturation among viewers in non-Western societies, shaping their attitudes, behaviors, and perceptions. Additionally, Western television programs contribute to the globalization of media, facilitating cross-cultural exchange and the spread of Western cultural hegemony. However, critics argue that the dominance of Western media may homogenize local cultures and undermine cultural diversity. Therefore, understanding the impact of Western television is crucial for assessing its implications on cultural identity, social cohesion, and media globalization.
Mass medium has unique characteristics, which places it at advantage over other media. Television, for instance, has a wide range of advantages over other media structures as a result of its audio visual component. In fact, despite the unprecedented development of so many new media technologies over the past decade, television remains the most global and powerful of all media.
Undeniably, television content are encompassing nowadays - from sitcoms and soap operas to reality shows, from sporting events to music video countdowns, and from our favorite blockbusters to animal documentaries. As anyone who knows a youth can attest, television is among the most powerful forces in adolescents. communication in the 21st century and is used for several reasons including information acquisition, education, preservation of cultural heritage, surveillance of the society, and entertainment as it provides millions with a constant stream of free leisure strategies and opportunities; family matters; messages about peers, relationships, gender, sex, violence, religion, food, values and cloths just to mention a few. In fact, besides (maybe) sleeping, a study by the Kaiser Family Foundation (KFF, 2010) revealed that youths spend more time with media than with any other activity — an average of more than 7½ hours a day, seven days a week.
Despite the overwhelming qualities (light, colour, sound and motion) which empower television to command a major proportion of media consumption, the audience may reject its programmes if its content derails from their cultural traits.
The multicultural nature of our society today exists as the effect of global media and the emergence of new technologies have paved way for access to diverse and remote cultures via our television, radio, internet, supermarkets and shopping centers.
2.1.2 CONCEPT OF CULTURAL VALUES
Cultural values represent the implicitly or explicitly shared, abstract ideas about what is good, right, and desirable in a society (Williams, 1970). These cultural values (e.g., freedom, prosperity, security) are the bases for the specific norms that tell people what is appropriate in various situations. The ways that societal institutions (e.g., the family, education, economic, political, religious systems) function, their goals and their modes of operation, express cultural value priorities.
For example, in societies where individual ambition and success are highly valued, the organization of the economic and legal systems is likely to be competitive (e.g., capitalist markets and adversarial legal proceedings) in contrast, a cultural emphasis on group well-being is likely to be expressed in more cooperative economic and legal systems (e.g., socialism and mediation). Because cultural value priorities are shared, role incumbents in social institutions (e.g., leaders in governments, teachers in schools, executive officers of corporations) can draw upon them to select socially appropriate behavior and to justify their behavioral choices to others (e.g., to go to war, to punish a child, to fire employees). The explicit and implicit value emphases that characterize a culture are imparted to societal members through everyday exposure to customs, laws, norms, scripts, and organizational practices that are shaped by and express the prevailing cultural values (Bourdieu, 1972; Markus & Kitayama, 1994). Thus, adaptation to social reality and informal socialization are just as central to the transmission of cultural values as is formal socialization.
2.2.1 CULTURAL HYBRIDITY
This critical hybrid subject creates a new cultural "third space" which counters the dominant representation of cultural, "ethnic," and racial identity (Bhabha, 1994). In migration studies, cultural hybrids do not conform to the stereotypical constructions of a Lebanese, Italian, Greek, or Vietnamese identity. They challenge these nationalist and ethnic stereotypes and in the process of constructing a "Lebanese-American," "Pakistani-British," or "Chinese-Australian" identity problematize both sides of the binary. A critical hybrid perspective recognizes that cultures are not homogeneous essences and that hybrids are never simply a mixture of preexisting identities. the implication is that all cultures -whether the "dominant" or "minority" — are already multiple, contradictory, mixed, porous, and fluid and that the cultural hybrid exposes the fragile and fluid nature of contemporary identities. Hence, while at a conceptual level we can identify a binary and no binary perspective in understanding the cultural hybrid, at the empirical level there are also different types of hybrid subjects that at times are conflated. The hybrid experience can either be associated with immigrants or mixed-race individuals; however, empirical research tends to collapse these two groups under the category of the cultural hybrid, implying they have similar experiences. While both these cultural hybrids may straddle in-between worlds, the nature of these worlds and how they are experienced are qualitatively different; moreover, how these two types represent themselves and how they are represented by others suggests that the "cultural hybrid experience" is conceptually and empirically nuanced. Studies on the immigrant hybrid subject adopt an intergenerational perspective that focuses on the experience of second or third generation immigrants, sometimes categorized as "ethnic/migrant youth." These young people are either born into the host society or have arrived quite young (6-14 years old). Post-World War II migration studies centered on European immigrants from non-English-speaking countries migrating to western, "white," and predominantly English-speaking colonial settler societies. Most of this research adopted a Eurocentric perspective on migration in which migrant communities were represented as "minorities" who were expected to integrate or assimilate. 
2.2 EFFECTS OF FOREIGN TV PROGRAMMED ON PEOPLE
Foreign TV programs had a Significant Impact on individuals and Societies, Influence their perceptions, value, and lifestyles in both positive and negative ways. One of the most notable effects is cultural exchange. Exposure to foreign content Introduces viewers to new Languages, traditions, and ways of thinking, fostering a better understanding at other Cultures, This Can lead to greater tolerance and open-mindedness as people learn to appreciate diversity. For Instant, watching foreign drama or documentaries may Inspire individuals to travel or learn new Languages, or adopt new cuisines enriching their personal and Social lives. on other hands foreign TV programs can also contribute to cultural erosion, especially in countries with less dominant media industries, the heavy consumption of foreign content, particularly from western Countries, may read to overshadowing of local traditions, Language, and values, generations may begin to prioritize foreign lifestyles over their own culture heritage, creating a Sense of detachment from their roots, Additionally foreign programs often portray idealized lifestyles that may not reflect  reality, leading to Unrealistic expectations and dissatisfaction among viewers. Furthermore, foreign TV programs can influence behavior and attitudes, for Instance exposure to different social norms depicted in foreign content might challenge traditional beliefs, Sparking debates on issues Such as gender roles, relationships, or individual freedom. while this can promote progressive thinking, it may also create conflicts worth in conservative Societies. Additionally, foreign programs with violent or explicit content may negatively affect impressionable audiences, potentially leading to the normalization of harmful behaviors. In Conclusion, the effects of foreign TV programs are multifaceted, ranging from fostering cultural appreciation to causing cultural homogenization while they provide opportunities for Learning and personal growth, its important for individuals and society to maintain a balance, ensuring that local Cultures and value are preserved while benefiting from global perspectives.


2.2.1.   CONCEPT OF CULTURE
Culture is a Complete and multifaceted Concept that encompasses the beliefs, behaviors, value, traditions, customs, and artifacts that define a groups of people. It is the lens through which individuals Interpret within  society, culture is both Shared and learned, passed down from one generation to the next through Socialization, education, and communication. it Shapes how individuals view themselves and others, influencing their Identity, Values and actions. one key aspect of culture is its diversity, as it varies across regions, communities, and time. Different Societies develop distinct cultural practices base on their history, environment, and Shared experiences. for example, foods, music, clothing, and rituals reflect the Unique identity of a community. Despite these differences, all cultures Share Certain Commonalities, Such as Language, art, and social norms, which serve as tool for communication and cohesion. Culture is dynamie and constantly evolving. Globalization, technological advancement, and across-cultural interactions have made cultures mol fluid, allowing for the exchange and blending of traditions and Ideas. While this fosters understanding and innovation if can also lead to cultural homogeneous, where dominant cultures overshadow Smaller or indigenous ones. The tension between preserving cultural heritage and adapting to change is a defining feature of modern cultural discourse. in essence, culture is the foundation of human Society, shaping individuals worldview  and the collective Identify of Communities. It influences everything from daily interactions to Large-scale Social structures, understanding the respecting culture is essential for fostering harmony and collaboration in an Increasingly interconnected world .



2.2.2   EFFECT OF TV PROGRAMS ON CULTURE
     Television programs have profound impact on culture, Shaping Societal norms, value, and lifestyles in both positive and negative ways. TV serves as a powerful medium for disseminating information and Ideas, often reflecting and reinforcing cultural trends, and boy portraying diverse Stories, tradition and perspectives, television can Forster cultural appreciation and undemanding. For Instance, Programs that highlight global traditions or address important Social issue can encourages dialogue and bridge cultural divide promoting culture and awareness.
However, television programs can also contribute to cultural homogenization, The global dominance of certain media industries, particularly those from the united states and other Western nations, often leads to widespread adoption of foreign cultural practices. Local audiences may begin to emulate the lifestyle, Language, and behaviors portrayed in these programs, potentially eroding traditional values and Customs. This is especially evident among younger generation who may Prioritize the Ideals and aesthetics of foreign culture over their own.
Additionally television can play a role in shaping cultural expectations and behaviors. For example the representation of gender roles, family dynamics, or Success in TV programs can influences how viewers perceive and navigate their own lives. While some programs challenge Stereotypes and encourage progressive thinking, others may perpetuate unrealistic or harmful portrayals, creating societal pressure to conform to idealized Standards. Television programs have a dual influence on culture they can enrich cultural understanding and Create global connections but can also diminish the Uniqueness of traditions. The impact of television on culture ultimately depends on the content being consumed and the balance between embracing new Ideas and preserving cultural heritage. Societies must remain mindful of this influence to ensure cultural Integrity while benefiting from the global exchange of Ideas.
THEORETICAL FRAMEWORK
2.2.3 CULTURAL IDENTITY THEORY
Cultural     Identity Theory (CIT) is a framework for understanding how individuals construct and maintain their identities based on cultural membership and affiliations. It explores the dynamic process by which individuals negotiate their identities in relation to cultural norms, values, and practices, often in the context of intercultural interactions.
This theory examines how individuals and communities construct and maintain their cultural identities in the face of external influences, including Western media. It may draw on theories such as Stuart Hall's encoding/decoding model to explore how audiences interpret and negotiate media messages. Cultural Identity Theory, within the context of communication and cultural studies, explores how individuals and groups construct their identities based on their cultural affiliations, beliefs, and experiences. This theory posits that cultural identity is not static but rather dynamic and fluid, shaped by social interactions, media representations, and historical contexts. Cultural Identity Theory suggests that individuals negotiate their identities through a process of identification, where they selectively adopt and reinterpret cultural symbols and practices to construct a sense of belonging and meaning.


Cultural Identity Theory helps researchers understand how exposure to Western television may influence the formation of cultural identities among viewers in non-Western societies. It explores how individuals negotiate their cultural identities in response to the representations and narratives presented in Western
2.3.4. REVIEW OF RELATED STUDIES
       The interlocking nature of international migration and globalizing processes has led to increasing cross-cultural encounters. This process, of course, is not new. Contacts between civilizations, peoples, and cultures have been occurring for millennia; nonetheless, such encounters have led to ambivalent and tragic outcomes. Historically, colonialism involved not only the extermination and marginalization of indigenous people, but their cultural and economic appropriation. On the other hand, cross-cultural contact - both within and across western and nonwestern civilizations - has also led to many scientific, intellectual, economic, and political innovations. In the current political climate, these ambivalent processes are evident in the demands of populist western and nonwestern far-right movements for a reduction or complete stop to immigration because it supposedly threatens the cultural and political identity of the host nation and its economic survival. A more optimistic account of these intercultural encounters is evident in the discourse of neoliberals and liberal-multiculturalism. The former argues that international migration and the free movement of labor migration, especially skilled migration, has great economic benefits, while the latter highlights the social and cultural benefits of diversity. Within migration and cultural studies there has been a longstanding interest in how these cross-cultural encounters raise issues to do with belonging and self-identification, especially the formation of hybrid identities. This idea, however, is contested among hybridity theorists. While the idea of hybridity within popular culture has been increasingly used to describe fashion tastes, music, and cuisine styles or artistic practices, its essentialist and racist dimensions have a long and controversial history (Young,
1995; Wade, 2005). First, the essentialist or modernist stance toward the construction of a hybrid identity presupposes a set of essential zed, root-oriented identities - white (colonizer) and black (colonized) or host and immigrant - that come together to form a fixed, unified hybrid self. While such an account highlights that fusions between pre-existing fixed essentialist cultures have always existed, they focus on the emotional and psychological challenges of these hybrid identities rather than how these identities question the existing colonial and/or racist order. Historically, this modernist account has espoused racist views in its description of the hybrid subject, especially when it is associated with the experiences of biracial individuals who were seen as contaminating the purity of European whiteness.
2.2.5   CULTIVATION THEORY 
       Cultivation theory, developed by George Gerbner and Larry Gross in the late 1960s and early 1970s, is a social theory that examines the long-term effects of television on viewers' perceptions of reality. It suggests that heavy exposure to television content can shape an individual's worldview, particularly regarding social norms, values, and beliefs.
George Gerbner and colleagues, suggests that long-term exposure to media content, particularly television, shapes viewers' perceptions of social reality. The theory posits that heavy viewers of television, over time, come to adopt the beliefs and attitudes portrayed in the media they consume, leading to a "cultivation effect" where viewers' perceptions align with the dominant themes and narratives presented on television.
Cultivation Theory suggests that repeated exposure to Western television content may lead viewers in non- Western societies to internalize Western cultural norms and values depicted in the media. This can influence their perceptions of what is considered normal or desirable within their own cultural context.



CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
     According to, (Kothari 2004) define hat the research is an original contribution to the existing stock of knowledge making for it is development the systematic approach concerning generations and formulation of a theory is also a research. A n important factor that determines the research method to be used in any work is the native of the problem under study.
In the research work research decided to use the structure survey (questionnaire) method.
The adopted survey method is aimed at seeking and retrieving factual information from respondents. In view of the important nature of this topic, the need to arrive at objective and accurate analysis researcher will design and administer questionnaire to the choosing definite population.
3.1 RESEARCH DESIGN
      According to Green and Tull (2004), A research design is the specification of method and procedure for acquiring the information needed. It is the over- all operational pattern of framework of the project that stipulates which source by what procedures. The research design study is conducted. It outlines the method and procedures that will be used to collect and analyze data. It also includes the rationale for why this methods and procedures were chosen and how they are expected to address the research questions. In other words, the research design provides the "blue print" for the study ensuring that it is conducted in a rigorous and methodical way.

3.2 POPULATION OF THE STUDY
      According to Wimmer and Dominick (2006) population is a group or class of subject, variables, concept or phenomena in a given study. This implies that every element, subject, object among others is capable of providing useful and reluctant data in explaining a certain phenomenon of a given study. Population is a list or collection of subject, object, concept or variables in a defined environment.
Based on the Google research that we have about (12,000,000) twelve million students in Kwara state polytechnic
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
     Sample size is the collection of individuals subject and elements that would help and guide a researcher in the case of the study and position is known as sample. According to Aborisade 2008), In determining the sample size it should be noted that the more heterogeneous the population, the more the sample size should be and more the homogeneous the population the less the sample size are the representative of the population.
Sampling technique is a scientific process of selecting representatives as a study population. This is the specification of kow elements are drawn from population and how important it is for a population and how important it is for a researcher to handle his/her sample or population for the given study.
The study could not be carried out on all the population of students in Kwara State polytechnic, ilorin. Therefore the adoption of the purposive techniques is to select 100 Istudents from 10 Departments in 3 institute in Kwara State polytechnic.
The three institute includes Institute of Information Communication and Technology (ICT), Institute of Technology (IOT) and Institute of Finance and management Studies (IFMS). Three Department will be selected from IICT, this departments include Mass Communication, Office Technology management and Computer science, three Department from IOT which includes Mechanical engineering department, Electrical engineering department and Civil engineering department and four Departments will be selected from IFMS which include Business Administration, Public administration, Accountancy Department and Banking and finances Department. 30 female students will be selected from the 3 department in lICT, 20 female students will be selected from the 3 Departments in IOT and 50 female students will be selected from the 4 Department in IFMS respectively to administer the questioners.
However, the method used to take the sample is the systematic simple random sampling due to the larger population.
3.4. RESEARCH INSTRUMENT              
The research instruments. This are different tolls or devices used in collecting and gathering data. It is necessary for a researcher to state clearly the research instruments that will be used in his/her study. The research instrument used in the study was questionnaire. A questionnaire is a list of question answered by a respondent to get their opinion about a subject. A total number of twenty (20) items were drawn and administered to be respondents. They were divided into two sections, Section A which contained items on the demography of respondent and Section B answered research questions items-S answered questions on the demography of the respondents.


3.5 VALIDITY OF THE RESEARCH INSTRUMENT
     The measuring instrument employed is the questionnaire method and this method is used for the study in other to do thoroughly scrutinized by the supervisor for clarity, precision and comprehension sake. Questionnaire as the study research instrument, large volume of information is likely collected and accessed to be credible and reliable. Validity of the instrument is a way of determining that certain instrument, variables or data can measure what they are design to measure by a researcher. This explain what is been said above, it explains the extent to which a concept or measurement actually come out.
3.6 DATA COLLECTION METHOD
A method is a way of doing or process of achieving something in accordance with roles, guidelines, instruction or principles derived from research and practice. Data was collected using the questionnaire which the researcher has administered face to face to the respondent.
3.7 METHOD OF DATA ANALYSIS
Simple tables, frequency and percentages were adopted in the presentation and analysis of the data generated for the study. This section requires satisfied tools to analyze the data collected and justification must to made, as to a certain satisfied tool or computer some are package is considered as the best for the study. For this study is satisfied tool was considered as the it was suitable for the breaking down and analyzing of data generated.


CHAPTER FOUR
4.0.	INTRODUCTION
Data analysis is the most crucial part of process used researcher for reducing data to story and interpreting it to derive insight. In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data merit will be discussed. in this research work, the sample percentage tabular presentation in presenting the primary data generated from the field. doing this would enable easy, convenience, clarity and vetted comprehension. the researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1 DATA PRESENTATION
Data presentation is defined as the process of using various formats to usually represent the relationship between two or more data sets so that an informed decision can be made based on them. it also refers to the organization and presentation of data into tables, graph and chart. However, the organization and presentation of data shall be according to questionnaire items and response in the (20) twenty questionnaire developed from the from the two framed research question, the researcher aimed at using them to provide an answer to his topic.
A total one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace, all presentations are done in sample percentage tabular mode while simple descriptive analysis technique was used to describe what items were contained in the table.

Section A: Analysis of Bio data respondent 
Table 1: Gender Distribution of Respondents
	Response 
	No of response 
	Percentage %

	Male
	15
	45%

	Female
	55
	55.0%

	Total 
	100
	100


Source: Research Survey, 2025
From table 1 above it shows that the total population of respondents of 100, 45 (45%) and 55(55%) of the respondents are female.
Table 2: Age Distribution of Respondents 
	Response 
	No of response 
	Percentage %

	15 – 20 
	15
	15%

	21 – 25 
	55
	55%

	26 – 30 
	15
	15%

	30 and above 
	15
	15%

	Total 
	100
	100


Source: Research Survey, 2025
Table 2 above shows that above 12 (40%) respondents are between 15 – 25 years of age bracket, 32(32%) of the respondents are between 45 above age bracket.


Table 3: Marital Status of the Respondents 
	Response 
	No of response 
	Percentage %

	Single 
	75
	75%

	Married 
	25
	25%

	Total 
	100
	100


Source: Research Survey, 2025
Table 3 above shows that 75(75%) of the respondents are single 25(25%) are married.
Table 4: Respondent’ Religion  
	Response 
	No of response 
	Percentage %

	Islam 
	50
	50%

	Christianity 
	43
	43%

	Others 
	7
	7%

	Total 
	100
	100


Source: Research Survey, 2025
From table 3 above, that 50 (50%) of respondents are Muslim and 43 (43%) of the respondents are Christian and 7 (7%) of the respondents are others.
Table 5:  Occupation of the Respondents
	Response 
	No of response 
	Percentage %

	Student 
	69
	69%

	Civil servants 
	20
	20%

	Traders 
	11
	11%

	Others 
	0
	0%

	Total 
	100
	100


Source: Research Survey, 2025
Table 5: above shows that 69(69%) of the respondents are students while 20(20%) of the respondents are civil servants, 11(11%) of the respondent are traders and others 0(0%).
Section B: Question to Respondent 
Table 6: Which region of Nigeria are you from?
	Response 
	No of response 
	Percentage %

	North 
	47
	47%

	East 
	53
	53%

	West 
	
	

	South 
	
	

	Central 
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 6 above shows that 47 (47%) of the respondent are from Northern region while 53 (53%) of the respondents are from Eastern region.
Table 7: How often do you watch Western television programs?
	Response 
	No of response 
	Percentage %

	Daily 
	50
	50%

	Weekly
	21
	21%

	Occasionally 
	18
	18%

	Rarely 
	11
	11%

	Total 
	100
	100


Source: Research Survey, 2025
Table 7 above shows that 50 (50%) of the respondents watch western television daily, while 21 (21%) of the respondent watch it weekly 18 (18%) of the respondent watch it occasionally 11 (11%) of the respondent watch it rarely. 
Table 8: Which genres of western TV show do you watch?
	Response 
	No of response 
	Percentage %

	Drama
	46
	46%

	News 
	31
	31%

	Realty show 
	24
	24%

	Comedy  
	
	

	Reality show
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 8 above shows that 46 (46%) of the respondents watch drama, while 31 (31%) of the respondent watch News, 24 (24%) of the respondents watch reality show.
Table 9: Indigenous Television Programms promote Nigeria’s cultural values?
	Response 
	No of response 
	Percentage %

	Agree
	58
	58%

	Strongly agree
	45
	42%

	Neutral 
	0
	0%

	Disagree 
	0
	0%

	Strongly disagree
	0
	0%

	Total 
	100
	100


Source: Research Survey, 2025
Table 9 above shows that 58 (58%) of the respondents agree that indigenous Television Programmes promote Nigeria’s cultural values, while 42 (42%) of the respondent strongly agree 0 (0%) of the respondents are neutral while 0 (0%) of the respondent disagree with statement and 0 (0%) of the respondent strongly disagree with the statement.
Table 10: Western Television Programmes is preferred by the Nigeria youths over home made television programme?
	Response 
	No of response 
	Percentage %

	Agree
	63
	63%

	Strongly agree
	37
	37%

	Neutral 
	0
	0%

	Disagree 
	0
	0%

	Strongly disagree
	0
	0%

	Total 
	100
	100


Source: Research Survey, 2025
Table 10 above shows that 63 (63%) of the respondents agree that Western Television Programmes is referred by the Nigerian youths over home-made Television Programmes, while 37 (37%) of the respondent strongly agree 0 (0%) of the respondents are Neutral while 0 (0%) of the respondent disagree with statement and 0 (0%) of the respondent strongly disagree with the statement.


Table 11: Nigeria cultural values outlook for sustainability
	Response 
	No of response 
	Percentage %

	Agree
	58
	58%

	Strongly agree
	
	

	Neutral 
	
	

	Disagree 
	42
	42%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 11 shows that 58 (58%) of the respondents agreed that Nigerian cultural values outlook for sustainability, while 42 (42%) disagreed.
Table 12: Western television programs influence your cultural values
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 12 shows that 45 (45%) of the respondents claimed that Western television programs influence your cultural value, 5 (5%) of the respondent strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.
Table 13: Exposure to western TV has a positive or negative impact on Nigerian cultural values
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 13 shows that 45 (45%) of the respondents claimed that exposure to Western TV has a positive or negative impact on Nigerian cultural value, 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.
Table 14: Nigerian media adequately represents local cultural values in response to Western influences.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025

Table 14 shows that 45 (45%) of the respondents claimed that Nigerian media adequately represents local cultural values in response to Western influences disagree and 0 (0%) strongly disagree.
Table 15: Watching Western TV influenced your views on relationships and family dynamics.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 15 shows that 45 (45%) of the respondents claimed that watching Western TV included your views on relationships and family dynamics, 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.
Table 16: Watching Western TV influenced your views on relationships and family dynamics.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 16 shows that 45 (45%) of the respondents claimed that watching Western TV influenced your views on relationships and family dynamics 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagreed and 0 (0%) strongly disagree.
Table 17: It is good to adopt any Western fashion trends or lifestyle choices from TV shows.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 17 shows that 45 (45%) of the respondents claimed that it is good to adopt any Western fashion trends or lifestyle choice from TV shows 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.


Table 18: Western television programs on Nigerian cultural values are beneficial or detrimental.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 18 shows that 45 (45%) of the respondents claimed Western television programs on Nigerian cultural values is beneficial or detrimental, 5 (5%) of the respondent strongly agree 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.
Table 19: Nigerian media play an active role in addressing the influence of Western television on local cultural values.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 19 shows that 45 (45%) of the respondents claimed that Nigerian media play an active role in addressing the influence of Western television on local cultural values 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.
Table 20: Conflicts or challenges occur due to differences between Western ideals and Nigerian cultural value depicted in TV shows.
	Response 
	No of response 
	Percentage %

	Agree
	45
	45%

	Strongly agree
	5
	5%

	Neutral 
	31
	31%

	Disagree 
	19
	19%

	Strongly disagree
	
	

	Total 
	100
	100


Source: Research Survey, 2025
Table 20 shows that 45 (45%) of the respondents claimed that conflicts or challenges occur due to differences between Western ideals and Nigerian cultural values depicted in TV shows, 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.


4.2 ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: How do indigenous Television Programmes promote
Nigeria's cultural values?
Answers to Research Question One:
Table 9 above shows that 58 (58%) of the respondents Agree that Indigenous Television Programmes promote Nigeria's cultural values, while 42 (42%) of the respondent Strongly agree 0 (0%) of the respondents are Neutral while 0(0%) of the respondent Disagree with statement and 0 (0%) of the respondent Strongly disagree with the statement.
Research Question 2: What is the preference of Nigerian youths for Western Television Programmes compared to home-made Television Programmes?
Answer to research question two:
Table10 answered this research question as that 63 (63%) of the respondents
Agree that Western Television Programmes is preferred by the Nigerian youths over home-made Television Programmes, while 37 (37%) of the respondent Strongly agree 0 (0%) of the respondents are Neutral while 0(0%) of the respondent Disagree with statement and 0 (0%) of the respondent Strongly disagree with the statement.



Research Question 3: What is the outlook for the sustainability of Nigerian cultural values?
Answer to research question three:
Table 18 answered this research question as 58 (58%) of the respondents agreed that Nigerian cultural values outlook for sustainability, while 42 (42%) disagreed with the statement.

4.3 DISCUSSION OF THE FINDINGS
The data collected, presented and analyzed a total of 100 copies questionnaire were distributed from the research, all the distributed copies were returned and be comply to.
Data analyzed reviews In table 10, above shows that 63 (63%) of the respondents Agree that Western Television Programmes is preferred by the Nigerian youths over home-made Television Programmes, while 37 (37%) of the respondent Strongly agree 0 (0%) of the respondents are Neutral while 0(0%) of the respondent Disagree with statement and 0 (0%) of the respondent Strongly disagree with the statement.
This shows that majority of the respondent agree that Western Television Programmes is preferred by the Nigerian youths over home-made Television Programmes.
In table 9, this indicate that 58 (58%) of the respondents Agree that Indigenous Television Programmes promote Nigeria's cultural values, while 42 (42%) of the respondent Strongly agree 0 (0%) of the respendents are Neutral while 0(0%) of the respondent Disagree with statement and 0 (0%) of the respondent Strongly disagree with the statement. This show that majority of the respondent strongly agree that indigenous television programmes promote Nigeria's culture.
In table 12 this show that the distribution of the respondent base on question agree that 45 (45%) of the respondents claimed that Western television programs influence your cultural values, 5(5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0(0%) strongly disagree.
Findings show that the respondents in able 16, this indicate that 45 (45%) of the respondents claimed that watching Western TV influenced their views on relationships and family dynamic 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disreree and 0 (0%) strongly disagree
This show that majority of the resion ents have been influenced through wester television programmes.
In table 17 this show that the distribution of the respondent base on question agree 45 (45%) of the respondents claimed that It is good to adopt any Western fashion trends or lifestyle choices from TV shows, 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree.
Findings in the table shows that respondent In table 14, this indicate that 45 (45% of the respondents claimed that Nigerian media adequately represents local cultural values in response to Western influences, 5 (5%) of the respondents strongly agree, 31 (31%) are neutral while 19 (19%) disagree and 0 (0%) strongly disagree. This shows that majority of the respondents claimed that Nigerian media adequately represents local cultural values in response to Western influences.
 


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 SUMMARY
This study investigate the impact of western television programmes on cultural values of Nigerian ladies ( a case study of kwara state polytechnic). The first chapter dwells on the introduction of the topic
The overall motivation for conducting this study is to contribute to research on the impact of western television programmes on cultural values of Nigerian ladies.
The limitations of the study are due constraints of lime and money and also difficulty in carrying out the research extensively due to the short of time.
Chapter two also explain on various literature reviews that were consulted and also the theories adopted for this research work.
Chapter three explains the nature of individual research efforts and the targeted goal often determine which design to employ in realizing them. researcher depending on her focus could decide to employ any of the following. Field survey, survey and observational study designs or more than one at a time.
Survey design method was adopted to realize this research objective since it is essentially a design that recognizes importance of people in data gathering about people's reaction to media programs procedure.
Chapter four explains how the data was analyzed for proper understanding.
While the last chapter which is chapter five allow us to know the summary of the whole research work. how they recommend the work for another upcoming researcher and how they conclude the whole work.

5.2 CONCLUSION
The impact of Western television programmes on the cultural values of Nigerian ladies is a multifaceted phenomenon. The influx of Western media content has undoubtedly influenced various aspects of Nigerian culture, particularly among the female demographic. This influence manifests in areas such as fashion, language, lifestyle choices, and social norms.
Firstly, Western television shows often portray liberal attitudes towards gender roles, relationships, and personal freedom, which contrast with the traditionally conservative Nigerian society. This exposure has led to a gradual shift in perspectives among Nigerian ladies, promoting more progressive views on women's rights, career ambitions, and personal independence.
Secondly, the adoption of Western fashion trends and beauty standards has become prevalent, sometimes overshadowing traditional Nigerian attire and aesthetics. This shift can contribute to a dilution of cultural heritage, as younger generations may prioritize Western styles over indigenous ones. However, it's essential to acknowledge the positive aspects of this cultural exchange. Western programmes often emphasize values such as individuality, innovation, and critical
thinking, which can empower Nigerian ladies to challenge societal norms and pursue diverse opportunities. Despite these positive impacts, there is a risk of cultural homogenization, where unique Nigerian values and traditions may be eroded. Therefore, the challenge lies in finding a balance between embracing beneficial aspects of Western culture and preserving the rich cultural heritage of Nigeria.
5.3 RECOMMENDATIONS 
1. Nigerian media authorities should encourage local TV producers to create culturally rich content that promotes traditional values among young women.
2. Schools and community organizations should integrate media literacy education to help ladies critically assess foreign media content.
3. Religious and cultural institutions should collaborate with media outlets to reinforce positive Nigerian cultural values.
4. Parents and guardians should monitor and guide the television consumption habits of young ladies to ensure balanced exposure.
5. Government and NGOs should support campaigns that raise awareness about the importance of preserving cultural identity in the face of globalization.
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Appendix
QUESTIONNAIRE
DEPARTMENT OF MASS COMMUNICATION
KWARA STATE POLYTECHNIC, ILORIN.
Dear Respondent,
My name is IBRAHIM QUADRI IYANDA, I am a student of the above named institution.
Currently researching on topic assessing the impact of western television programmes on cultural values of Nigeria ladies (A Case Study Of Kwara state Polytechnic Students). The study is part of the requirement for the award of a higher National Diploma in Mass communication from Kwara state polytechnic Ilorin.
This questionnaire is meant to collect data for my study and as such will be used strictly for academic purposes. Rest assured that your anonymity is guaranteed.
Best Regards.
SECTION A: DEMOGRAPHY SECTION
INSTRUCTION: Please, carefully read through the questions and tick (✔️) in the appropriate space provided.
1. What is your gender ?  A. Male (   ) B. Female (   )
2. What is your Age range? A. 15-20 (   ) B. 21-25 (.  ) C. 26-30 (   ) D.  30 and above (   )
﻿﻿﻿3. What is your Marital status? A. Single (    ) B.  Married (    )
4. What is your religion? A. Islam  (   ) B. Christianity.  (   ) 
﻿﻿﻿5. what’s is your occupation? A. Student (    )  B. Civil servant (    ) C. Trader (     ) D. Other  ( )
SECTION B
6. which region of Nigeria are you from ?
A. North (    ) B. East (    ) C. West  (    )   D. South (    ) E. Central (   )
7. How aften do you watch western television programs?
A. Daily (    ) B. weekly (    )  C. occasionally (    )  D. Rarely (    )
8. Which genres of western TV show do you watch ?
A. Drama (   )  B. News   (    )   C. Reality show (    )  D. Comedy   (    )

SECTION C:  
KEYS:   Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}  
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	9. 
	Indigenous television programmes promote Nigeria cultural value
	
	
	
	
	

	10. 
	Western TV programmes is preferred by the Nigeria youths over home-made television programmes 
	
	
	
	
	

	11. 
	Nigerian value cultural values outlook for sustainability 
	
	
	
	
	

	12. 
	Western TV programmes influence your cultural values 
	
	
	
	
	

	13. 
	Exposure to western Tv as a positive or negative impact on Nigeria cultural values 
	
	
	
	
	

	14. 
	Nigeria media adequately represents local values in response to western influences
	
	
	
	
	

	15.
	Watching western TV influenced your view on relationship and family dynamics 
	
	
	
	
	

	16. 
	It is good to adopt any western fashion trends on lifestyle from TV show
	
	
	
	
	

	17. 
	Western TV programmes on Nigerian cultural values is beneficial or detrimental 
	
	
	
	
	

	18. 
	Nigeria media plays an active role in addressing the influence of western television on local cultural values 
	
	
	
	
	

	19. 
	Conflicts or challenges occur due to differences between western ideals and Nigeria cultural values depicted in TV show
	
	
	
	
	

	20. 
	Nigeria ladies adopt new lifestyle watching western television programmes 
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