CHAPTER ONE
1.0  INTRODUCTION
1.1  BACKGROUND OF THE STUDY
High  Volume of Counterfeit and Sub Product in the domestic mael Is threat to Nigeriaseconomy, raising serious doubt on current effort by the Federa government to resuscitate the real sector to contribute meaningfully to gross domestic product (GNP). In Nigeria, Itis estimated that over 5 percent of Imported product are fake and Substandard. An estimated # 15 billion is believe to lose annually to fake Or Counterfeit goods in term Of loss of tax revenue to the government, Income to local manufacturer, and employment generation to Nigerians . In fact , its tragedy to report that Nigeria , for every fast selling genuine product circulating counterfeiters would either pirates or produce something similar without regard for standard and specifications. 
There is virtually, or hardly product that is not either fake or its quality sub- standard when compared with the original from the pharmaceutical to the textile , beverage, ceramics electrical and Nigeria fast rising home video industry, the greatest fear nurses by genuine investors remain how best to recoup their investment and remain in business and challenges of infrastructure and the untrammelled influx fake goods counterfeiting and piracy in the country .
Counterfeiting destroys creativity, acts as  a bane to the effort of genuine manufacturers, discourages investments and entrepreneurship as its renders naira  anally, according to Mrs.IfyUnenyi, Director- General of the CP
   The manufacture association of Nigeria (MAN) in particular has blamed. The collapse of the textile industry on the available of sub- standard fabrics that flood the domestic market and sold very  cheap . The report warned that if the country does not stop influx of counterfeits products, the trend would stunt the economy in the pharmaceutical industry , its regulatory agency , NAFDAC in 1001, carried a baseline study to ascertain the level of incidence of fake drugs. 
The first phase of the baseline study by NAFDAC in six major “drug markets” across the country in early 1002 , to measure the level of compliance to drugs registration, revealed that 67.95 percent of the drugs were fake and unregistered by NAFDAC. 

A repeat of this study in 1003 and 1004 however, revealed a 67 and 80 percent reduction respectively . NAFDAC said counterfeit drug is one of the greatest problems of the cosmetics products and food drinks sold in Ariaria market in Ana Onitsha market , Alana market , lagos and other market across the country were counterfeits, stressing that many families had been wiped away due to the after effects of these deadly medications and consumable goods on human health , our economy is being disturbed , derailed battered and messed up by heavy importation and smuggling of products from eastern countries , particularly china. Said John their goods non competitive, but more worrisome is that fact that sub-standard goods are limited to the health of citizens .
   The establishment of NAFDAC was in fact government direct response to the high casualty figure recorded from the use of fake drugs .
There are also cases of collapsed building which are linked to the usage of sub standard materials by builders the same thing applies in the road construction industry where million naira are invested in road construction only for them to collapse after few month after its commissioning. 
The standard organization of the Nigeria (SON) the body , regulating products standard in the country , revealed in one of its reports that profile action of adulterated products is a rapidly growing menace in the country. 
The consumable protection council ( CUS) describes the effort of the trends as hydra headed” nothing that employment opportunities are lost because genuine manufacturers and employers of labour are hundred from attaining economics of scale with many shutting down their business . 
In the ICT sector a recent research carried out by the business software alliance (BSA) and the international Data Corporation (IDC) revealed that Nigeria lost more than #19.8 million to software counterfeiting and associated problems in 1009. Obtaining similar valid data from other sector was, however, difficulty given the constraint in data coalition in Nigeria , but the loss runs in billions of  Akamai, Director- General of SON. Rather than concentrating our energies towards production, our country has been reduced to a dumping ground for all manners of products and these are in the areas that Nigerian manufactures are focusing , he added apart from fostering the depletion of the resources of the economy  of the nation , it constitutes a drain on the purse of consumers and it also impoverishes them. 
Ify Umeniyi ,Cpc Director General said Purchase of sub - standard products constitutes health, even death as exemplified in the damage caused by the recent texting mixture crisis. 
So if you put all these together , you will agree with me that it has a damaging effect on the economy that is why the quantum of sub standard products into the country . 
1.2 STATEMENT OF THE PROBLEM 
    Social media is one of the core and pillar in mass communication. The role of mass communication cannot be overemphasized especially in the campaign for the use of standard products . Mass media carrying out various programme and activities to made citizens see the benefits of buying and using made in Nigeria standard products .
However , most Nigerian don’t take role and commendable effort of mass media serious thereby neglecting tremendous effort in trying to preach the menace of sub - standard product.
1.3  OBJECTIVES OF THE STUDY 
  The aims of the research work are :
1. To know role play by social media in the campaign against use of sub - standard products especially cosmetics product 
2. To identify ways by which social media message to promote the use of standard products.
3. To examine the effects of the programme of mass media on the reduction and of the use of sub- standard products.
4. To know challenges social media face in educating people on the negative effects of sub standard products.
5. To examine activities of standard organization of Nigeria in controlling production and uses of fake products .


1.4 RESEARCH QUESTIONS 
   The study of posed many question and of which are follows :
I.  What impact does social media campaign has no fake products especially ilorineast ?
ii. In what ways have social media assist in campaign for the use of products ?
iii. What are effects of the programme of mass media on reduction of the use of fake products. 
iv. What challenges do the social media faced in campaign in educating people on negative effect of fake products ?
v. What are the activities of SON in reducing the production and use of sub- standard products.
1.5  SIGNIFICANCE OF STUDY 
     Social media has really made great impact in promoting general awareness in Nigeria . The studies determine the role of using mass media for campaign for the use of standard products in Nigeria 
With research , we got to know communication is done through mass media which has succeeded in stimulating development in raising the political , economical and social consciousness of the people of the state.
Furthermore , the study tends to be useful in assisting the general public to be effective and obedient to message of the programme on mass media on made in standard products as an example as it has great impact on them . It also creates pictures of event and influence people by what they broadcast .
The project will also be useful to any researchers who intends to carry out research on similar topic 
1.6   SCOPE OF THE STUDY
     The research works focuses on the role play by mass media in campaign against the purchase and use of made in sub- standard products . It will limited to 2023/2024 academic session .


1.7 	LIMITATION OF THE STUDY 
    The project work was limited by some inherent problems usually associate with research they are :
a. CONFIDENTIALITY: This is one of the factor that limit the research certain points to themselves without supplying some vital information .
b. FINANCE: This is another factor that limit the work therefore are more place that we ought to have visited and gathered some information be inadequacy of finance hindered me .
c. TIME: The time firm allows for the this read research work was short that I could not afford exhausting the topic hence the need for further studies .
d. LOW LITERACY LEVEL: This made extremely difficult for many people to understand and appreciate the essence of the research question so as to answer them in a way that could be meaningful .
1.8  DEFINITION OF TERMS 
I. Social media is a method of transmitting information through internet signals to a number of recipients (listeners or viewers) that belong to a large heterogeneous group .
II. Fake products : These are products failing to meet a standard , below standard .
III. Media organization : These are goods produced in one’s country . In view of  this research goods made in Nigeria are referred to as home made goods. 


        


CHAPTER TWO
2.0	 LITERATURE REVIEW 
2.1  CONCEPTUAL FRAMEWORK
2.1.1  CONCEPT AND SOCIAL MEDIA 
Social media awareness: utilizing social media platform to educate consumers about fake products. Also Counterfeit products identification; sharing tips and techniques for identifying genuine Vs fake products  Consumers protection: empowering consumers with knowledge to make informed purchasing decision. Brand authentication also  collaborating with brands to provide authentication services and verify product genuineness . Community engagement: fostering a community that reports and  shares information about fake products.
 Social media strategies 
 Influencers partnership: collaborating with local influencers to promote awareness about fake product. Also Hashtag campaigns: launching hashtags campaigns ( e.g # fake products free ilorin east) to create awareness, adding more Infographic sharing: sharing infographics high lighting fake products identification tips and statistics , Video content: creating videos content (e.g product reviews, counterfeit identification) to engage audiences, Live session: hosting live sessions with expert law enforcement, or consumer protection agencies , Online forum: creating online forums for discussion, reporting and feedback.
   SOCIAL MEDIA PLATFORMS 
Social media is the means that employs mobile and web based technology to create highly Interactive platform via which individuals and community share , co -create , discuss and modified users generated content ( Kietzmann 2012) several media is phrase being tossed around a lot. Social media platforms are as follows Facebook , Twitter ,Instagram , WhatsApp , YouTube , Google + Forum and discussion board (e.gNairaland).
  KEY MESSAGES
 Verify product authenticity before purchase, Fake product pose health and financial risk 
 Report suspected fake product to authorities , Support local business selling genuine products,  Be aware of counterfeit trends.
   TYPES OF SOCIAL MEDIA 
1. Social networking sites:
a. Facebook 
b. Twitter 
c. Instagram 
d. Iinkedln
e. Googles +
2. Microblogging platform 
a. Tumblr 
b. Medium 
c. Wood press
3. Visual content platform 
a. YouTube (videos)
b. Flickr (images)
c. Pinterest 
d. Instagram reels (short videos )
4. Messaging apps 
a. WhatsApp 
b. Telegram 
c. Signal
5. Blogging platform 
a. Word press
b. Blogger 
c. Medium 
2.1.2   FUNCTIONS OF SOCIAL MEDIA 
1. Sharing information about fake products 
2. Posting images and videos of genuine Vs fake products 
3. Providing updates on counterfeit arrests and conviction 
4. Testimonials from victims of fake products 
5. Hosting live sessions with expert (e.g consumer protection agencies 
6. Video showcasing consequences of using fake products 
7. Encouraging users to share personal experiences 

2.1.3   USES OF SOCIAL MEDIA 
1. Sharing images and videos of genuine Vs fake products 
2. Collaborating with influencers and consumer advocacy groups 
3. Creating online forums for discussion and reporting 
4. Providing updates on counterfeit arrest and conviction 
5. Hosting live sessions with expert 
6. Conducting social media contest and quizzers 
7. Sharing infographic and educational content 
8. Analyzing user feedback and tracking counterfeit trends 
2.1.4 	SOCIAL MEDIA AND AWARENESS CREATION IN ILORIN EAST
Social Media has become a vital tools in creating awareness about various issues, including the impact of fake products. Ilorin east , a local government area in kwara state, Nigeria can benefit from social media campaigns aimed at educating consumers about the dangers of fake products 
Benefits of social media in awareness creation 
1. Cost effective: creating awareness through social media is relatively inexpensive compared to traditional methods 
2. Visual content: social media platforms support visual content, making it easier to share images and videos that demonstrate the difference between genuine and fake products 
3. Wife reach : social media platform have a larger user base, making it easier to reach a wider audience 
4. Engagement: social media allows for two ways communication, enabling consumers to ask questions and seek clarification 
 Strategies for effective awareness creation 
1. Identify relevant platforms: focus on social media platforms popular among the targets audience, such as WhatsApp, facebook and Instagram 
2. Create engaging content: develop informative and engaging content, including images, videos and infographics that highlight the risks associated with fake products 
3. Collaboration with influencers: partners with social media influencer and local celebrities to amplify
 Counterfeit and sub standard products circulatory alongside genuine quality ones are a serious global, social and economic problem. Counterfeit is the worlds greatest form of theft the global effort to deal with counterfeit have not been successful because trade regulations are Inadequate and Inefficient. A global fair trade regime must be developed to be able to address counterfeit the introduction of trade related intellectual property (TRIPS) agreements in the world trade organization (WTO) was inevitable. Since the national legal Instrument do not provide for adequate protection and enforcement against counterfeit, it is advocated that the TRIPS provisions be locally incorporated to address this inadequacy Nigeria like any other nation around the world is suffering enormously from the adverse effects of the flooding counterfeit and substandard products in its domestic markets. The impact of counterfeit goods have all along been felt from the economic (e.g dwindling government departments, manufacturers and trade in the business community and private sectors, and more so by the general public particularly the end users and /or consumers. In addition the influx of counterfeit and substandard products in the country has undermined the effort by the government to create conducive investment climate and attract genuine foreign as well as local investors in the manufacturing sector and promote 
   In other words, Counterfeiting is stealing. It ls theft that needs Concerned efforts by government and the International community to reduce or eliminate . On the other hand counterfeit are relevant Standard when tested using appropriate test methods 
2.1.5   GENESIS OF COUNTERFEIT AND SUBSTANDARD GOODS IN THE WORLD AND IN NIGERIA
The history of human development originated in part with Intellectual property Intellectual property rights are creation of human mind and the legal right that give the use of such creations in the market.These creations Of human mind are important because human development is enhanced through invention and Innovation that enables the Supply and Consumption Of more goods and services in an economy. Every country in the world faces the problem of counterfeit goods. This makes the protection of patent, rights to industrial designs ,trademarks and Service marks  and artistic , Musical and literary works a very serious Issue Which every Country  has to be aware of and institute appropriate mitigation measures.
 In Nigeria, the issue of rampant counterfeit and Substandard goods is a recent phenomenon people have started goods or Counterfeits and want to know what is being done to arrest the Situation. Historically, between tue 1960s and 1980s, Nigeria was the run On the basis of central planning and main trade was conducted through parastatal organizations under heavy government Control. Government agencies Such as the board of Internal trade, Regional trade Companies national milling Corporation exerted much Control efficiency and effectiveness in manufacturing of goods in Nigeria .
 In view of the magnitude of the problem of counterfeit and substandard goods, the SON with financial support from the federal government decided to undertake a study on the effects of counterfeiting on the Nigeria economy focusing on the cosmetic sector.
The overall objective of the study was to provide option to well grounded argument to government so that it can take necessary measures to reduce the availability of counterfeit and substandard goods in Nigeria. More specifically, the study aimed at: clarifying the scale and impact of reducing the counterfeit goods, assessing Nigeria approach to reducing the counterfeit problem ( legal, regulatory and implementation) and identify any weaknesses.
  UNDERSTANDING COUNTERFEIT AND SUBSTANDARD PRODUCTS 
According to Ringo (1994) “counterfeiting” covers manufacturing, producing packaging repackaging,and labeling. It involve making whether in Nigeria or elsewhere of any goods whereby those protected “genuine “ goods are imitated in such manner and to such degree that those other goods “counterfeit “ are identical or substantially similar copies of the protected goods “ counterfeit goods “ or “ pirated goods” or offending goods “ are in many cases used interchangeably and they mean goods that are the result of counterfeiting or piracy.
 Counterfeit products occur when the intellectual property rights (IPR) has been stole on trade.
Although during this period there were some substantial goods in the market, counterfeit goods were negligible.
 After 1986 ,Nigeria began market based economic reforms that included, among many policies, trade liberalization, privatization of public enterprises and deregulation.During this period, there was misunderstanding of the “free market “ system and how it operates. Throughout, the concept of liberalization and /or free market system has been misconceived other observers of the Nigeria players,especially traders and importers called the new system “free economy” and took advantage of every opportunity to supply and authenticity of the goods. Used goods were imported along with new goods. At this juncture Nigeria became a counterfeit and substandard goods destination there was no effective control and regulatory institution or places to seek readdress in case of harm caused by a substantial goods or counterfeit. The problem grew rapidly until in 1993/94 parliamentary sessions when some legislators began to query whether market economy elsewhere in the world are run like the Nigerian model following these observations. Nigeria began to develop regulatory organization to steer the economy in the right direction, but still the country has a long way to go.
   FACTORS AND REASONS FOR EXISTENCE OF COUNTERFEIT AND SUBSTANDARD GOODS
 As noted earlier, to a larger extent the public is not knowledgeable over counterfeit products. This is particularly true because counterfeiting involves cheating and deception to the extent that members of the public can not easily detect the trick. Manufacturers and most traders are aware that counterfeiting is illegal. Nevertheless, since they also know that it is profitable and given the nature of the market they can afford to cheat consumers, thus making it extremely difficult for most of the respondents especially in lagos, acknowledged that manufacturer of counterfeit products make a very small change over the original brand name ( or copyright or packaging) ,thus making it difficult or impossible for consumers or inspectors to notice.
 MAIN REASON FOR EXISTENCE OF COUNTERFEIT AND SUBSTANDARD PRODUCTS IN NIGERIA
I. Wrong interpretation of maerket based economy some importers, traders , consumer and political leaders mistook “ market based economy to mean. “Free economy”. As a result,some leaders thought it would not be prudent to act on counterfeit and substandard goods because they would appear to interfere with market economy. The appropriate legal framework and enforcement to support the market economy. The appropriate legal frameworks and enforcement to support the market economy was absent at the initial stages especially in early 1980s . As a result trade liberalization and even privatization appeared to bring chaos. Counterfeit exports to Nigeria, for example, are cascades of business of what used to be unnoticeable trackless before liberalization. There was also weak regulation and planning after the 1986 trade weak regulation and planning after the 1986 trade liberalization policy. There was no sequencing of reform as the liberalization process was forced upon the political structures by external forces rather than allow for a systematic and logical approach. Therefore, sometimes arbitrary decisions and thought out measure were made and implemented which allowed the inflow and manufacturing of both counterfeit and substandard goods. 
II. Organized counterfeits dealers: some people who trade in counterfeit are more or less organized criminals who make huge profits which they use to interfere with effective enforcement of anti counterfeit laws and regulations. Although Nigeria had the merchandise act that was unveiled in1963, it never came into force until 1005 . The problem of counterfeiting was reinforced by weak legislation that has not been properly enforced, weak national drug regulation enforcement and inadequate and widely unknown reporting system in case one suspected counterfeit goods.
III. Highly porous borders :Nigeria has a highly porous border  that has little surveillance property, low prices and lack of consumer awareness of counterfeit and substandard goods are also responsible for the rampant trade in counterfeit goods are also responsible for the rampant trade in counterfeiter good . As noted earlier. The survey clearly revealed that consumers were unable to distinguish between counterfeit good and a genuine good. Some of the fakes are so similar that even with training or conducting analysis would make it impossible to distinguish. It is very common in  Nigeria for a shop keeper to ask customers as to whether they want a genuine (original) item or “ ordinary “ one of which could be a counterfeit or substandard good. Unfortunately due to price differences, the original being sold twice or three times the “fake” , Nigeria consumer being poor often buy the “fake” . Poverty is wide spread in Nigeria, especially in the rural area. Poverty and low income bracket of most consumers were mentioned by over 90 percent of all respondents as one of the major factors towards counterfeiting in the country. Most Nigeria are poor and cannot afford the more expensive genuine products, and as long as counterfeit are the only available products, the public cannot run away them even though one is aware that they are harmful.
      
THE CONCEPT OF INTERNET 
Historically, there are conflicting version about the origin of the internet optioned by two schools of thoughts is of the opinion that , the internet is a product of Cold War. The Air Force in 1962 , wanting to maintain the military’s ability to transfer information around the country even if a given area  was destroy man enemy’s attack commissioned leading computer scientists to develop the means to do so. But many researcher and scientists dispute this myth that has gone unchallenged long enough to become widely accepted as a fact that the internet was initially built to protect national security in the face of unclear attack (Hafner and Lyon 1996, p.10) 
 In the second version , as early as 1956, psychologist likelier a devotee of Marshall McLuhan thinking on the power of citizens; however, computer consoles a television set connected in the nationwide network. The political process would essentially be giant teleconference, he wrote and a campaign whole month service of communication among candidates, propagandist, commentator, political group and voters. The key he added , is the self motivating exhilaration that accommodates truly effective interaction with information  through a good network computer ( Baron, 2012).
The internet (net or web) is a more interactive media of mass media, and can be briefly describe as network of pucklas (1994) which vehicles for  network of all kinds and individuals and stand alone computers to inter wine to form a global network which massive network of network, a networking infrastructure. It connects million of computers together globally forming a network in which any other computer as long as they both connected to the internet (retrieved November 10th 2012).
   Okoye (1000 p. 192) by 1999, said the internet was used by am estimated number of 50 million people worldwide. Gutenberg made us all readers, radio, made us all firsthand observer, Aerox made us all publishers and internet made us all journalists, broadcasters communist, commentators and critics in 1997, finnegan Jr and viswanath identified three main effects or functions of mass media in the internet.
1. KNOWLEDGE GAP THEORY
 The main influencers knowledge gap due to factors including the extend to which the content is appealing the degree to which information channels are accessible and desirable the amount of social conflict and diversity there is communication.
2. AGENDA SETTING THEORY 
People are influenced in how they think about issues due to the selective nature of what the media places on the internet for public consumption.
      FEATURES OF THE INTERNET 
The internet is a global network of computer network. In more technical term , this means that a gap of two or more networks are electronically connected and able to communicate with one another. Together they act as a single network. For this to work , however the computers have to speak a common language, the common language called a protocol TCP/ IP stands for Transmission Control Protocol internet protocol. It was actually a set of protocols that  govern on an envelope it tell a computer where to send a particular message. TCP breaks up the information into pockets that can be transmitted efficiently and resembles them at their destination.
 Access to the internet is gotten from one of the two ways
_ Through on internet services providers (ISP) ,a company that connect a subscriber to the net and usually charges  a fee
_ Through a commercial online service, such as American online on MSN
Once connected to the net, am individuals can make use of a variety of services and tools for communication and information exchange (retrieved November 10th 2012) www.white pages.com
SOCIAL EFFECT OF THE INTERNET 
Obviously research concerning the effects of spending time in the internet is still on a formative stage. The internet seems to have had the most impact on television usage. This is not surprising since much internet use takes place generally magazine and newspapers reading , radio listening and movies going seems not to have been significantly affected.
The internet is becoming more important as a source of news. At the same time, there has been a decline in the number of people who rely on broadcast television and newspapers as their main sources of news research has been conducted to prove that the internet and the social networking involvement has been contradictory
 A 1998 survey of online users revealed that as people used internet more, they spent less time tallany to family members, experienced more loneliness and depression and reported fewer friendships. Heavy net users seemed to be more socially isolated than those who are light users. ( retrieved December 2nd 2012) www.stanford.edu/group/siqss.
  Another survey released In 1000 by the few internet and American life project found the opposite. This study reported that the use of internet is an important fact in sustaining and strengthening social and family members and friends they have not seen for a while.(retrieved December 2nd 2012) www.Pe internet.org
Research has demonstrated that some individuals spend a great deal of time on the internal . This has lead to some suggestion by some scientist that people can be addicted to drugs , gambling or alcohol . Psychologists have identified three characteristics of an addiction increase tolerance, loss of control and withdrawal . People who find themselves spending more time online , who can’t control their internet use and who neglect their family , friends and other social obligation to spend time online will fit these criteria .
CONCEPT OF SOCIAL MEDIA 
  Social media is the means that employs mobile and web based technology to create highly Interactive platform via which individuals and community share , co -create , discuss and modified users generated content ( Kietzmann 2012) several media is phrase being tossed around a lot . It is a group of internet based application that allows the creation and exchanges of users generated content . It is easy to confuse social media news because we often refer to members of the news as the media adding to it , that social media site some media website include ;
1. Social Book Making : interact by tagging website and searching through websites book marked by others (Blink list , Simple) 
2. Social Networking : interact by adding friends, commenting on photo and profiles sharing group for discussion (Facebook, 2go, BB chat).
3. Social News : Interact by voting for articles and commenting on them (Figg, Propello). 
4. Social photo and video sharing : interact by sharing photo and commenting on the user submission (YouTube and Flier). 
5. Wikis: Interact by adding articles and editing existing articles ( Wikipedia , wika) ( Retrieved December 2nd 2012) (www.wikipediafreencyclopedia.com) 
Some media refers to the mean of  interaction among people in which the create , share , exchange , and comment among themselves in different network . Andreas and Michael (100) are the opinion that builds on the ideology foundation and allows the creation and exchange of users generated content social media has become one of the major channels of chatting through platform such as 2gi,Bb chat , whatsapp, TikTok, blogger and wikia there has been an increase in the minke social media which has created new opportunity of  browsing ( Retrieved December 3rd 2012) (www.census.gov) 
 The internet usage effect of social media, in views of Nelson (2012) is that , internet user continue to speend more time on social media than any site the total time spent on social media than any site the total time spent on social media across mobile devices increased by 37% Kaplan and Heanlein (2010) classified social media into six different classes as follows ; 
1. Collaborative project (Wikipedia) 
2. Blogs and microblogs (Twitter) 
3. Content communities ( you tube ) 
4. Social networking site (Facebook,2go, BBchat, WhatsApp) 
5. Virtual game world ( World of wear )
6. Virtual sound world (second life) 
 Technology includes the blogs , picture sharing , crowd , sourcing , email instant messaging and voice over . These services could be integrated via social network aggregation platforms .
MOBILE SOCIAL MEDIA 
 When social media is used in combination with mobile devices , it is called mobile social media . Social media is a group of mobile working application that all shows the creation and exchange of users generated content. Due to the fact that mobile social media runs on mobile devices , it differs from traditional social media as it incorporated new factors such as the current location of the users, time delay between sending and receiving . According to Kaplan (1002) Social media can be divided into four (4) types .
1. Space - Times (location and time sensitive) exchange of message with relevance for specific location and time ( Facebook,2go BBChat, whatsapp )
2. Quick- Time (Time sensitive) - Transfers of traditional social media application to mobile services to increases immediacy (posting twitter messages, status , update (2go) and updating display picture (DP) (BBM and whatsapp) 
3. Slow - timers (neither location nor time sensitive ) transfer traditional social media applications to mobile devices (reading a Wikipedia entry . 
4. Space locators (location sensitive ) exchange message with relevance for one specific location which are tagged to certain place (yelp, oype) 
SOCIAL NETWORKING OR SERVICES
  it is used to describe any website that enables users to create public profiles within that website and form relationship with other users of the same website who access their profile . It is space online (Retrieve December , 3rd 2012) (www.wepodia.com) 
A social media is an online service or platforms that focus on facilitating the building of social networks among people who share interest , activities and background on real life connections . It is a website that allows users to share information within a selected group. It is a great way to stay connected and a convenient way to share photos form trips ( Awake 2012, P.4) it consists of a representation of each user (profiles ), Social links and variety of additional services for detailed analysis of social networking , the following term will be discussed ; 
a. Impact of social networking site 
b. Features 
c. Social networking and education 
d. Constraint in education 
Social Impact 
 Through email instant messaging , online communities are created were a gift economy are reciprocal altruism are encouraged through co-operation 2go and other social networking tools are increasingly the objective of scholarly research scholars in many fields have began to investigate the impact of social networking site , investigating how such site may play into issues of identity, privacy , social , youth , culture and education . Several webistes are beginning to tap into the power of the social Networking model for philanthropy. In 2011 Hcl technologies conducted research that showed that 50% British workers are banned from the use of social media during office hours. In this view , when one is chip- chatting , the content of the message reveal a lot of about an individual . In chatting , comments , photos and status should speak less of an individual. “Wim in” summary says if you are mindful of what you are doing, you can maintain a measure of privacy of social Network (Awake 2012, P 12) . And in reference to this , proverb 10:19 states that “ In the abundance of the words , there does not fail to be transgression , but the one keeping his in check is acting discreetly . 
It’s a vortex that sucks one in and one has no idea you’ve trapped . Tim is a commodity that cannot afford to be wasted which Philippians say: one of ironies of the internet is that it keeps you apart from the most important things” it is a great way to stay connected with people go on social media ( network they lose their mind (Awake 2012 p7) 
FEATURES
According to the Boyel and Ellison 1007 article entitled “why youth heart, social networking site  the role of networked publics in teenage life” It shares a variety of technical features that allows individuals to construct a public or semi public office , articulate list of their users that they share connection with and view their list of connections within the system . In an article titled “Social Networking Site” definition and scholarship Boyel and Ellison adopt sun dens (1003) description of profiles as unique pages where one can type on self into being a profile is generated from answer to question such as age, location, and interest .
    Some sites allow users upload pictures, add multi media content or modify the look of their profile for instance 2go allow the user to update their status and change profile picture and BB chat that allows them change display pictures, name and status . They allow them search for users and share a list of contact and there are section dedicated to comments from friends and other user. To protect their piracy they have a control that allows users to choose who can view their profile , content and add them to their list of contact (Retrieved December 3rd 2012) 
SOCIAL NETWORK AND EDUCATION
The advert of Social network platform may also be impacting the way in which learners engage with technology in general , for a number of years , prensky (1001) dictionary between. Digital immigrants has been considered a relatively accurate representative of the ease with which people of a certain age rate in particular those born before and after 19080 use technology .
   Social networking and their educational users are of interest to many researchers living stone and brake( 2010) in their Opinion said “Social networking site, like much else on the internet representing a movie target for researchers and policy makers. Recent trends indicates online teenagers use social networking site which increased to 55% three years later (len hart, Purcell , smith and zickuhr 2010). It has also , shown that it provides opportunity within professional educational but however , there are constraints in such areas. 
CONSTRAINTS OF SOCIAL NETWORKING IN EDUCATION
In the past, social networking were viewed as a distraction and offered no educational benefit. Blocking this social network was a form of protection for students against wasting time bullying and privacy protection . In an educational setting , 2gi and BBchat is seen by instructors and educators as frivolous time wasting and distraction from school work 
Cyber bullying has been an issue of concern with social networking site . An online survey based on 19-19 years old and above discovered that student received bullying comments online social networking often include a lot of personal information pasted publicly and many believe that sharing personal information pasted publicly and many believe that sharing personal information pasted publicly and many believe that sharing personal information and the easy communication vehicle that social networking opens the door to sexual predators .
However , there is evidence of contradiction to this, 69% of social media using teens and 85% adults said people are mostly kind to one another the national school board association reports that almost 60% of the students who use social network talk about educational topics online and more than 50% talk about work . Yet the vast majority of school district has stringent rules against nearly all forms of social media during school hours.
   Social networking focused on supporting relationship between teachers and students which are now used for learning . Some sites were created to support this; Ning for teachers and teen wiki learning centre social media are also emerging as online year book for private and public use. It allows anyone from the general public to register and connect to others. It allows participants the opportunity for just in learning and engagement and prescribed curriculum. Jerkins (1001) described it as participating culture . It creates space for learners which James (1004) suggest affinity space and dispersion of expertise and relatedness for learning .
In 1994, It was reported that the number of users access to the internet was growing at the rate of 10% per month forecast were that by the turn of the century, there may be one million networks, hundred million computers and one billion users of the internet .(Smith and Gibbs 1994) . 
Smith and Gibbs in (1998 reported that the number of interest was in the United States was growing at an average annual rate of 70% and would surpass users in the united state by 1002.
   As of July 1999, 205 countries had at least one connected to internet . Estimates of the number of people on the internet seem to range between 50 and 80 million world wide. It was originally designed by the United States military in 1969 under the name , Advanced research project agency (ARPA) the first ARPA configuration involves four computers dispersed over a wide area (Oludayo and Levi 1008) 

2.2 THEORETICAL FRAMEWORK 
2.2.1 AGENDA SETTING THEORY 
  Agenda setting theory describes the ability of news media to influence the salience of topics on the public agenda that is , If a news item is covered frequently and prominently, the audience will regard the issue more important . Agenda setting theory was formally developed by max mc combs and shaws demonstrated a strong correlation co efficient between what 199 residents of Chapel Hill , North Carolina thought was that most important issue and what the local and national issue by comparing the silence of issue in news content with the public perception of shaws were able to determine the degree to which the media determine public opinion. Since 1968 study, published in a 1972 edition of public opinion quarterly more than 499 studies have been published on the agenda setting function of the mass media and the theory continues to be regarded as relevant .
2.2.2 CORE ASSUMPTIONS AND STATEMENTS
 Agenda setting is the creation of public awareness and concern of salient issues by the news media . Two basic assumptions underline most researches on  agenda - settings.
1. The press and the media do not reflect reality they filter and shape it 
2. Media concentration on a few issues and subject leads the public to perceive those issues as more important than othe issues 
One of the most critical aspects in the concept of an agenda - setting role of mass communication is the time frame for this phenomenon. In addition , different media have different agenda setting potential.
Three types of Agenda Settings 
The research on agenda settings effect is to compare the salience of issues in news content with public perception of the most important issue and the prove wheater there is the influence of guidance exert by the media. There are three models assumed by max mc combs . Awareness model priorities model, salience mode , most investigations and research are centred on those theee models . In the researches , the dependent variables are media agenda , audience agenda and policy agenda as listed in the following part , three types of agenda settings, Roger’s and Dearing identify three types of agenda setting:
1. Public agenda setting in which the public agenda is the dependant variable ( the traditional hypothesis) 
2. Media agenda setting in which the media agenda is treated as the dependant variables (agenda building) 
3. Policy agenda setting in which elite policy maker agenda ms are treated as the dependant variable (political agenda setting) 
 Mass Communication research Rogers and dearing argue , has focused a great deal on public agenda setting eg Mc combs and shaw 1972 and media agenda setting but has largely ignored policy agenda setting which is studied primarily by political scientist . As such the authors suggest mass communication scholars pay more attention to how the media and public agenda might influence elite policy makers agenda (i.e scholar should ask where the president of members of the u.s congress get their policies ) writing in 1006, Walgrave and van Aelst took up Roger’s and deaning suggestions , creating a preliminary theory of political agenda setting which examines factors that might influence elite policy makers agendas.
ACCESSIBILITY 
Agenda Setting occurs through a cognitive process known as “Accessibility” Accessibility implies that the more frequently and prominently the news media cover an issue the more instances of that issues become accessible in audience memories . When respondents are asked what the most important problem facing the country is , they answer with most accessible news issue in memory, which is typically the issue the news media focused on the most. The agenda setting effect is not the result of receiving one or a few messages but is due to the aggregate impact of a very large numbers of messages , each of which has a different content but all which deal with the same general issues. Mass media coverage in general and agenda setting in particular also has a powerful impact on what individuals think that other people are thinking and hence they tend to allocate more importance to issues that have been extensively covered by mass media this is also called schemates theory . 

2.3  REVIEW OF RELATED STUDIES
  From fake handbags to mock medicines , The business of counterfeit good is one of the largest underground industries in the world and its rapidly growing with cheap overhead , high profit and cloak and dagger business style . A counterfeit good is a product that closely resembles another products in order to trick customer into buying . since beginning of organized commerce, lesser goods have been portrayed as original organisation that are producing and marketing counterfeit goods stopping these enterprises seems doubtful because of the increasingly aggressive behaviors of fraudulent distributors the best way to stopping manufacturing of imitated product is to inform consumers of the potential harm these products pose to the United States and it economy . If people refuse to purchase knock of product rogue industries will suffer , rock industries will suffer economically and untimely disappear. 
2.3.1 HARMFUL EFFECT OF FAKE PRODUCTS 
  American views of counterfeit goods are often unrealistic and far from the truth. When American consumers think of counterfeit goods , fake hand bags and mock paintings come to mind . unfortunately, many citizens do not realize the harmful effects that counterfeit products have on American business. American business and industries lose approximately $100 billion in revenue annually due to counterfeit. On a broader seals, Counterfeit, goods account for more than half a trillion dollars each year(Levin 1009) The lucrative market of counterfeit has greatly impacted the electronics industry . As counterfeit continue to produce fraudulent electronics companies , the reputable electronics companies are faced with threatening statistics and slumping sales due to theee knockoff parts . For example , between 5% and 20% of global electronics pegs in an industry’s supply chain are estimated to be counterfeits parts . These imitated components are making their way into American distribution supply chains, like Apple and target . According to Oneida Chains Services in the United States , Counterfeit Parts lost the global electronic industry $100 (us) each year. Even the most reputable retailers are troubled by the uncertainty of wheather or not their stock or parts are counterfeit (Sangani 2010) 
Counterfeiters sneaky entry into American distribution centers also poses an ample threat to American consumers . American are often too concerned with paying the cheapest price for their electronics , when they are should be focused on the harmful effects that these cheaply made counterfeit could have on their well being . Facaulty batteries or ooorly designed transformers are explosive under certain conditions (Sangani 2010) Not only are these counterfeit goods harmful to American people , but they greatly impact Americans business as well. The rise of counterfeit product can potentially cause business to experience an increase in costs as well as loss of productivity most importantly , Counterfeits products can potentially cause business to experience an increase in costs as well as loss of productivity most importantly , counterfeit can negatively impact a company’s reputation and costs millions , sometimes billions , in lost revenue (Sangani,2010).
2.3.2 IMPACT ON EMPLOYMENT 
    In addition to lost revenues and negative reputations, counterfeiting immeasurably impacts the employment rates in the United States and in many other countries around the world . According to research analyst , approximately 2.5 million job worldwide have been dismantled by counterfeit black markets of those 2.5 million job lost 750,000 jobs were located right here in the United States ( Levin 1009) and 300,000 European jobs are lost each year due to counterfeit (Wisend and Schichert - Guler 1006). Many people affected by increasingly unemployment rates will go out and find new jobs ; however , it is estimated that 160,000 workers fail to find new jobs , many earned less pay. All in all the increasingly unemployed rates caused by counterfeit markets have and continue to devastate personal financial situation for many families, as well as burden state and federal welfare programs. If counterfeiting continues to grow , which researchers predicts it will the unemployment rate will continue to rise in the United States and around the world .
2.3.3  COUNTERFEIT GOODS AND INTERNET 
   While sales of counterfeit goods rapidly increase , so do the fraudulent sales of counterfeit product on the internet . Because online connections sites , like e bay , have no warranties of authenticity and qualify control is non existent , counterfeits can easily distribute misleading or fake products around the globe . The webiste e bay , come describe itself as the worlds largest personal online trading community” (Levin 1009, 495). This statement might be accurate however , they forgot to mention they have become the largest online venue for the counterfeit goods. Since 1998, the eBay community has evolved into a nation of 81 million visitors each month. Expertise advise people not to use online auction sites because they can potentially harm legitimate merchants and leave buyers and sellers with great risk of uncertainty when it comes to trading over the internet. Online counterfeit sales cause consumer confusion across the United States and other ports of the world (Levin 1009). 
2.3.4  COUNTERFEIT MEDICINES 
    Lastly and most importantly, the American people should be aware of counterfeit Medicines ,Immitating pharmaceutical formulations poses a serious and fast spreading threat to the health and safety of the people . Like retail merchants counterfeit medicines create multitude of problems for  legitimate drug manufacturers by undermining their reputations and revenues . In addition , it jeopardises the credibility of health and safety authorities like the food & drug Administration. It is estimated that about 10% of medicine worldwide are counterfeit due to the increasing demand for cheap medicines and low production costs , counterfeiting drug has become a vast and extremely lucrative market in 1008 the US government seized  $ 28.1 million worth of fake pharmaceuticals , a 152% increase from 1007 ( Chanding and stumpy . 2011) . Researchers predict that counterfeit drug sales will reach $75billion (US) by next year. Almost any pharmaceutical formulation can be counterfected . High priced lifestyle medicines like drugs for treating erectile dysfunction , fat reduces and sheep remedies , in addition to antibiotics , anti cancer drugs, and inexpensive version of pain killers or histamines can be counterfeited . What constitutes a fake drug differs from country to country (Martini, maletemartino, Gilard&Balaysacic , 2010) . This causes difficulties for consumers and health and safety authorities. The most  commonly used definition is that if the world health organizations. It defines a counterfeit drug is one that is purposely and fraudulent mislabelled with respect to identify and source years ago counterfeit medicines could be identified by physical appearance or by reading labels for ingredients .However , over the past few years counterfeiters have become more sophisticated , causing visual induction to be ineffective. Today , chemical analysis is the only way to detect whether a drug is fake or legitimate (Martino, et al, 2010)  

CHAPTER THREE
  RESEARCH METHODOLOGY 
3.0         INTRODUCTION 
Research methodology refers to the approach by which data is extracted to be cleared understood. Wiersman (1996) state that development of strategy for conducting research is third step after identifying a problem and completion of literature review. This chapter will therefore discuss the following research design, population of the study, sample size and sampling techniques, research instruments, data collection methods, methods of data analysis.
3.1    RESEARCH DESIGN 
Cresqell (2014) define research design as a plan that outline how the researcher will answer the research questions, test the hypothesis and evaluate the outcomes. ITT is a detailed plan that outline the procedure for collecting, analyzing and interpreting the data , and it provides a framework for the entire research study.
 The research design was important as it’s allows for objectivity not only in the collection of respondents by distributing questionnaires to the staff of ilorin east local government but also in the validity and reliability of data to be collected.
3.2.  POPULATION OF THE STUDY
 The target population refers to the specific group relevant to a particular study. Mugenda et al (2014) explained that the population of the study refers to the entire group of individuals item or data that the researcher is Interested in understanding or describing. 
It is the entire scope of the study and it includes all the elements that the researchers wants to investigate the target population for this study incindes 80 youths in different 4 regions area in ilorin east.
3.3  SAMPLE SIZE AND SAMPLE TECHNIQUES 
A sample is a smaller number or the population that are used to make conclusion regarding the whole population. It’s purpose is to estimate Unknow characteristics of the population. Sampling therefore is the systematic process of selecting a number of individuals for a study to represent the layer group from which they were selected (Gay 2011) the process of sampling takes into account various issues and it will depend on organization type of purpose, complexity, time constraints and previous research in the ales. There are two types of sampling techniques to be used in the research study will impact the accuracy and representatives of the results for the research study with a target population of respondents, a combination of random sampling will be used to ensure a representative sample. In random sampling energy members of the population is divided into sub groups based on certain characteristics and then a random sample is selected from each sub group.
3.4.   INSTRUMENTATION
Instrumentation in research refers to the set of tools , techniques and devices used to collect data for a research study or experiment ( Creswell and Creswell,2018) it includes any measure that are used to Operationalize or quantify variables of interest in research there are different types of instruments used to collect data which is :
Questionnaires; the research has decided to make use of questionnaires as a method of getting data towards the working of the research as kit has been considered as one of the effective means of gathering adequate data. The questionnaire was administered on a single random sampling at the male and female in the study area.


3.5 VALIDITY OF RESEARCH INSTRUMENT 
  Measuring instrument employed is the questionnaire method and the method is used for the study in order to be through scrutinized by the supervisor for clarity precision and comprehension sake . Questionnaire as the study research instrument, large volume of information is highly collected and accessible to be credible and reliable.
Validity of the instrument is a way of determine that certain instrument, variable of data can measure what they designed to measure by a research. This explain to which a concept or measurement actually carried out.
3.6  METHODS OF DATA COLLECTION
 A method is a way of doing or process of achieving something in accordance with roles guidelines, instruments or principles deceived from research and practice.
3.7  METHODS OF DATA ANALYSIS 
 Sample tables, frequency and percentage were adopted in the presentation and analysis of the data generated for the study.
This section requires satisfied tools to analyze the data collected and justification must to be made as the know why certain satisfied tool or computer software packages is considered as the best for the study.
For this study satisfied tool was considered as it was suitable for the breaking down and analyzing of data generated. 
 


CHAPTER FOUR
4.0	DATA PRESENTATION AND ANALYSIS
4.1	DATA PRESENTATION 
	The data elicited from the questionnaire employed on the course of the research are presented and analyzed in this chapter in line with the research previously established for some purpose.
ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE INSTRUMENT QUESTIONNAIRE RETURENED
A total of 100 questionnaires were distributed to the inhabitant of kwara state metropolis. 
TABLE 1
SEX:
	VARIABLES 
	FREQUENCY 
	PERCENTAGE 

	FEMALE
	91
	91%

	MALE
	9
	9%

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
Findings to the table , 91 respondents representing 91% were made females, 9 respondents representing 9% were made therefore there were made respondents than female ones.
TABLE 2
AGE:
	VARIABLES 
	FREQUENCY 
	PERCENTAGE

	16 – 20
	10
	10%

	21 – 30 
	20
	20%

	31 – 40
	40
	40%

	41 – and Above
	30
	30%

	TOTAL
	100
	100%


Source : Survey Findings   2025
FINDINGS
	In the age distribution, 10 respondents representing 10% were within 16 – 20 age, 20 respondents representing 20% were within 21 – 30 ages, 40 respondents representing 40% were within 31 – 40 ages, while 30 respondents representing 20% were 41 and above. this shows that those within the ages of 31 – 40 from the majority of the respondents.
TABLE 3
MARITAL STATUS
	VARIABLES 
	FREQUENCY 
	PERCENTAGE

	SINGLE
	70
	70%

	MARRIED
	25
	25%

	OTHERS
	5
	5%

	TOTAL
	100
	100%


SOURCE : RESEARCH SURVEY 2025
FINDINGS: In Marital status , 70 respondents representing 75% were singles, 25 respondents representing 25% were married , 5 respondents representing 5% fall under other category single respondents were more.
TABLE 4
OCCUPATION 
	VARIABLES 
	FREQUENCY 
	PERCENTAGE

	STUDENT 
	82
	82%

	CIVIL SERVANT 
	2
	2%

	SELF EMPLOYMENT 
	10
	10%

	OTHERS 
	3 
	3%

	TOTAL
	100
	100%


SOURCE : RESEARCH SURVEY 2025
FINDINGS: In the occupation , 82 respondents representing 82% were students, 2 respondent representing 2% were civil servant , 10 respondents representing 10% were self employment , 3 respondents representing 3% fall under the other category from the results, student respondents were more.
TABLE 5
EDUCATIONAL QUALIFICATION 
	VARIABLES 
	FREQUENCY 
	PERCENTAGE

	O LEVEL
	3
	3%

	NCE/DIPLOMA
	10
	10%

	ND
	47
	47%

	HND 
	20
	20%

	DEGREE
	10
	10%

	POST GRADUATE
	10
	10%

	TOTAL
	100
	100%


SOURCE : RESEARCH SURVEY 2025
FINDINGS: In educational qualification , 3 respondents representing 3%	were O level, 10 respondents representing 10% have NCE/DIPLOMA, 47 respondents representing 47% have ND , 20 respondents representing 20% have HND, 10 respondents representing 10% have DEGREE while 10 respondent representing 10% have POST GRADUATE from the research ND were more.
SECTION B 
TABLE 6
DO YOU KNOW WHAT SUBSTANDARD PRODUCT ARE?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE

	YES
	89
	89%

	NO
	11
	11%

	TOTAL 
	100
	100%


SOURCE : RESEARCH SURVEY 2025
FINDINGS : According to the table 89 respondents representing 89% choose YES, while 11 respondents representing 11% choose NO this indicate that majority of the respondents have knowledge about the topic.
TABLE 7:
IS A SUBSTANDARD PRODUCT AVAILABLE IN ALL FORMS OF PRODUCTS?
	RESPONSES
	FREQUENCY 
	PERCENTAGE

	YES 
	89
	89%

	NO
	11
	11%

	TOTAL 
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table 89 respondents representing 89% choose YES, while 11 respondents representing 11% choose NO this indicate that majority of the respondents agreed that Substandard Products is available in all forms of Products in Nigeria.
TABLE 8 
DO YOU AGREE BROADCASTING HAVE PLAY A VITAL ROLE IN EDUCATING THE POPULACE ON SUBSTANDARD PRODUCTS?
	RESPONSES
	FREQUENCY 
	PERCENTAGE

	YES
	82
	82%

	NO
	18
	18%

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table 82 respondents representing 82% choose YES, while 18 respondents representing 18% choose NO. This indicate that majority of the respondents agreed that broadcasting have a vital role in educating the populace on substandard products.
TABLE 9
WHICH OF THE FOLLOWING BROADCAST STATION (FM) DO YOU THINK ENGAGE MORE ON SUBSTANDARD PRODUCTS IN KWARA STATE?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE

	HARMONY FM 
	30
	30%

	RADIO KWARA
	58
	58%

	ROYAL FM
	2 
	2%

	NONE OF THE ABOVE 
	10
	10%

	TOTAL
	100
	100%


SOURCE : RESEARCH SURVEYB 2025
FINDINGS : According to the table 30 respondents 30% choose Harmony FM , 58 respondents representing 58% choose radio kwara , 2 respondents representing 2%  choose Royal FM, while 10 respondents representing 10% don’t agree that above engage on program on Substandard Products.
TABLE 10
WHICH SOCIAL MEDIA DO YOU THINK IS MOST APPROPRIATE FOR INFORMATION ON SUBSTANDARD PRODUCTS?
	RESPONSE
	FREQUENCY 
	PERCENTAGE

	RADIO 
	64
	64%

	NEWSPAPER
	13
	13%

	TELEVISION
	23
	23%

	TOTAL
	100
	100%


SOURCE : RESEARCH SURVEY 2025
FINDINGS: According to the table 64 respondents representing 64% choose Radio 13 respondent representing 13%  choose Newspaper, 23 respondents representing 23% choose television . This indicate that radio is the most appropriate social media too for disseminating information about substandard products in Nigeria.
TABLE 11
TO WHAT EXTENT CAN THE BROADCAST MEDIA CAMPAIGN AGAINST SUBSTANDARD PRODUCTS BE CHECKED?
	RESPONSE
	FREQUENCY 
	PERCENTAGAE

	VERY HIGH
	60
	60%

	HIGH
	30
	30%

	UNDECIDED
	10
	10%

	TOTAL
	100
	100%


SOURCE : RESEARCH SURVEY 2025
FINDINGS: According to the table 60 respondents representing 60% choose Very High, 30brespondents representing 30% choose High, 10 respondents representing 10% choose average, 100 respondents representing  100% choose low.
TABLE 12
MASS MEDIA ACTIVELY PARTICIPATE IN THE CAMPAIGN AGAINST SUBSTANDARD PRODUCTS.
	RESPONSE 
	FREQUENCY 
	PERCENTAGE

	STRONGLY AGREE
	65
	65%

	AGREE
	24
	24%

	NEUTRAL
	5
	5%

	DISAGREE
	6
	6%

	TOTAL
	100
	100%


SOOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table 65 respondents representing 65% choose Strongly Agree , 24 respondents representing 24% choose Agree , 5 respondents representing 5% choose neutral ,  6 respondents representing 6% choose Disagree.
TABLE 13
MASS MEDIA ARE INFLUENTIAL AGENTS IN SENTIZING PEOPLE ON SUB STANDARD PRODUCTS IN KWARA STATE?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE

	STRONGLY AGREE
	60
	60%

	AGREE
	30
	30%

	NEUTRAL
	10
	10%

	DISAGREE
	--- 
	---

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table 60 respondents representing 60% choose Strongly Agree, 30 respondents representing 30% choose Agree , 10 respondents representing 10% choose Neutral.
TABLE 14
SUBSTANDARD PRODUCTS EFFECT THE ECONOMY OF NIGERIA?
	RESPONSE 
	FREQUENCY 
	PERCENTAGE 

	STRONGLY AGREE
	40
	40%

	AGREE
	60
	60%

	NEUTRAL
	----------------
	-------------

	DISAGREE
	---------------
	-------------

	STRONGLY DISAGREE
	---------------
	------------

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025	
FINDINGS: According to the table 40 respondents representing 40% choose Strongly Agree, 60 respondents representing 60% choose Agree. 
TABLE 15
MEDIA MESSAGE ON SUBSTANDARD ARE NOT ENOUGH TOWARDS CREATING AWARENESS ON THE NEGATIVE EFFECT OF PRODUCTS 
	RESPONSE 
	FREQUENCY 
	PERCENTAGE

	STRONGLY AGREE
	35
	35%

	AGREE
	26
	26%

	NEUTRAL 
	17
	17%

	DISAGREE 
	22
	22%

	STRONGLY DISAGREE
	---------
	----------

	TOTAL
	 100
	100


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table 35 respondent representing 35% choose Strongly Agree, 26 respondents representing 26% Choose Agree, 17 respondents representing 17% choose Neutral, 22 respondents representing 22% Choose Disagree
TABLE 16
GOVERNEMENT AND STOCK HOLDERS LIKE MANUFACTURING ORGANIZATION OF NIGERIA SHOULD ENGAGE IN RADIO MORE IN THEIR CAMPAIGN IN SENTIZING PEOPLE ON SUBSTANDARD PRODUCT
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	STRONGLY AGREE
	52
	52%

	AGREE
	30
	30%

	NEUTRAL
	12
	12%

	DISAGREE
	6
	6%

	STRONGLY DISAGREE
	-------------
	--------

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table, 52 respondents representing 52% Choose Strongly Agree, 30 respondents representing 30% choose Agree, 12 respondents representing 12% choose Neutral, 6 respondents representing 6% choose Disagree.
TABLE 17
STANDARD ORGANIZATION OF NIGERIA SHOULD DO MORE ROAD SHOWS ON SUBSTANDARD PRODUCTS.
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	STRONGLY AGREE
	57
	57%

	AGREE
	26
	26%

	NEUTRAL
	15
	15%

	DISAGREE
	1
	1%

	STRONGLY DISAGREE
	-------------
	--------

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table, 57 respondents representing 57% Choose Strongly Agree, 26 respondents representing 26% choose Agree, 15 respondents representing 15% choose Neutral, 1 respondents representing 1% choose Disagree.
TABLE 18
POOR FUNDING AND LACK OF SUSTAINABLE CAMPAIGN ARE FEW CHALLENGES RADIO IS FACING IN SENTIZING KWARAN’S ON SUBSTANDARDPRODUCTS.
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	STRONGLY AGREE
	26
	26%

	AGREE
	46
	46%

	NEUTRAL
	21
	21%

	DISAGREE
	7
	7%

	STRONGLY DISAGREE
	-------------
	--------

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table, 26 respondents representing 26% Choose Strongly Agree, 46 respondents representing 46% choose Agree, 21 respondents representing 21% choose Neutral, 7 respondents representing 7% choose Disagree.
TABLE 19
GOVERNMENT EFFORT IN THE FIGHT AGAINST SUB STANDARD PRODUCTS IS ADEQUATE
	RESPONSE
	FREQUENCY 
	PERCENTAGE 

	STRONGLY AGREE
	53
	53%

	AGREE
	27
	27%

	NEUTRAL
	19
	19%

	DISAGREE
	1
	1%

	STRONGLY DISAGREE
	-------------
	--------

	TOTAL
	100
	100%


SOURCE: RESEARCH SURVEY 2025
FINDINGS: According to the table, 53 respondents representing 53% Choose Strongly Agree, 27 respondents representing 27% choose Agree, 19 respondents representing 19% choose Neutral, 1 respondents representing 1% choose Disagree.
4.2 	RESEARCH QUESTIONS
RESEARCH QUESTION
i. What impact does broadcasting media content has on educating people on Substandard products in the state?
In view of this , it is noted that 60 respondents representing 60% agreed that broadcasting played a vital role in promoting Substandard products in the state and also appreciated for the gain of health knowledge in terms of food and medication to be taken.
ii. In what ways have broadcast media message mobilized people towards Substandard product in the state?
With Findings, it is noted that respondents agreed that broadcasting media have mobilize people with the aid of different media house through program presentation `such as newspaper, magazine radio & Tv which have assist in carrying the people of kwara state along healthy.
iii. What challenges has the broadcast media face towards educating the people on substandard products?
With the success analysis of tables , it is noted that poor findings and lack of sustainable campaign are few challenges broadcasting media faced towards educating the people on substandard product and also government effort in the fight against substandard products is not adequate.
4.3	DISCUSSION OF FINDINGS
The result of the study shows that the programme promoting substandard products as a source of feedback has an impact on the audience is importance and also well Interactiveness of the audience is achieved.
In views of these media managers make use of feedback through this program as it is aired based on audience demand. Audience rarely give their feedback and this affect products planning by media manager because they do not know the desire of the listing audience. However giving through the theory used in this research work. i.e used and gratification theory” it has to do with what people do with the media. 
	In nutshell, it is candid opinion of me that if listeners send their honest reaction about the program then the service rendered to them will improve immensely they should not forget their program promoting Substandard Products is organized for their sake to ensure a better state of well living. So therefore , individual responsibility is to recognize the broadcasting program as a media tool to audience in sending immediate feedback.
	The Study revealed that platforms like Facebook, Whatsapp and Twitter are widely used in Ilorin east for sharing information about fake products. Social media significantly contributes to creating awareness about fake products among consumers in Ilorin east.
	The study found that social media enables rapid information sharing, helping consumers stays informed about counterfeit products. It also encourage consumers to verify information about product through multiple sources before making purchasing decision. And it also adviseconsumers to report suspicious activity or fake product to relevant authorities. Social media platforms plays a crucial role in raising awareness about fake products. It enables community engagement , encouraging consumers to share experiences and warnings .
	The study’s findings underscore the critical role of social media in creating awareness about fake products in Ilorin east. By leveraging social media platforms, stake holders can effectively disseminate information, engage communities and influence consumer behavior. 
	The Study’s findings contribute to a deeper understanding of the complex issues surrounding fake products and social media in Ilorin east. By working together stakeholders can develop effective strategies to combat fake products and promote consumer safety. The study contributes to understanding the complex dynamic of fake products and social media in Ilorin east, providing insights for stakeholders.
	In findings highlight the pivotal role of social media in creating awareness about fake products in Ilorin east. By harnessing social media’s potential, stakeholders can effectively combat fake products and promote consumer safety. 


CHAPTER FIVE
5.0	SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1 SUMMARY
The chapter one of this study is related to the background of the study, statement of research problem, objectives of the study, research questions, significance of the study, scope of the study, limitations of the study, and the definition of keys term which are to explain the role of broadcast media in substandard product in Nigeria 
    In chapter two which explain the theoretical framework of the research applied is the uses and gratification media theory. The theoretical framework provides a foundation for understanding how people learn and respond to information about fake product.
  Chapter three explains the nature of Individual research effort and the targeted goals often determine which design to employ in realizing them. A researcher depending on her focus could decide to employ any of the following.
  Content analysis field survey, and observational study design or more than one at a time.
  Survey design method was adopted to realize this research objective since it is essentially a design that recognizes importance of people’s reactions to media programs procedure.
  Chapter four explains how the data was analyzed for proper understanding while the last chapter which is chapter five allow us to know the summary of the whole research work, how they recommend the work for another upcoming researchers and how they conclude the the whole work.
5.2   CONCLUSION 
 The purpose of this study is to analyze the role of the mass media in the campaign against substandard products 
 Findings have revealed that mass media campaign against substandard product help in exchanging audiences participation in promoting issue in substandard product in society. It create a source and avenue for continuous interaction between the source and receiver.
 Audience does not only acquire knowledge from the program being aimed against substandard product but also solve limited problems and issues which they forced in substandard product 
 It is also affirmed that government should allocate more airtime to the mass media in campaign against substandard products 
  The findings was supported by various scholars such as Rings (2023) according to him counterfeiting covers manufacturing, producing, packaging, repacking, and labeling . It involves making, either in Nigeria or elsewhere by those protect genuine goods are those other good.
Counterfeiters are identical in substantially similar. Copies of the protected good also according to levin(2020) online counterfeit. Sales cause confusion of across the country and other parts of the world .
  Mass media plays a significant role in shaping public awareness and perception about fake product. It educates consumers about risks associated with fake product. Encourage informed decision and avoid purchasing fake product and to promote authenticity and reject fake product.
 Mass media campaign can be an effective tool in combating fake products in ilorin east. Understanding the impact of mass media on awareness creation can inform policy and stakeholders decisions 
5.3  RECOMMENDATIONS
Having considered all the findings during this research project conduct studies to investigate the effectiveness of mass media campaigns in combating fake product in ilorin east.
  Develop predictive models to identify factors that contribute to the spread of fake products.
 Research projects has been made evidently clear that mass media been living up to the expectations to campaign against substandard products the following recommendations are being suggested 
_ The social media should be an influential agents in the sentizing people on substandard products and also create awareness against the negative effects of substandard product 
_ Manufacturers and producers of goods should do more awareness programs on social media rather than traditional media means like radio, television etc because of the wide coverage of social media 
_ Social media platforms like Facebook, Instagram etc should engage more on the hazard of substandard product in Nigeria 
_ Substandard organizations of Nigeria should engage social media influencer to assist them in the campaign against substandard products in ilorin east and Nigeria at large
_ Relevant stakeholders like manufacturing organizations of Nigeria should be invited on a regular basis by social media directors in order to consult them and make significant changes on the importance of social media as a channel in fighting against substandard products.
