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ABSTRACT
The use of social networks among students at higher institutions has become popular and is widely celebrated amid criticism. This is because these social network are changing the way people communicate, interact and socialize. The purpose of this paper is to explore ladies awareness on the use of Kayamata among Kwarapoly Ladies: a study of Kwara State Polytechnic Ilorin, Nigeria. This study used a survey research method. The respondents were ladies and the results reveal that the majority of respondents (91.4%) are familiar with Kayamata, have access to the Internet, and regularly use mobile phones for social networking. Less than half (9.6%) of them speak and share information on social media. While results also show that participants intentionally use social media for academic purposes, self-expression, and to establish global friends.

Keywords: Kwarapoly ladies, social media, social networks, applications and Fear Drive Theory use of social media, share news and information. 
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CHAPTER ONE
1.0 INTRODUCTION 
1.1 	Background of the Study 
New technologies have radically changed the way people communication (Adebayo 2015). With the ubiquity of platforms like WhatsApp, Facebook, Tiwitter, Myspace, Skype, Linkedin and the likes, social media is gradually becoming an indispensable part of people’s lives. They are used to communicate, read, comment, share, likes and create contents (Ma et al. 2014). These platforms are gaining popularity and an increasing number of young people (Chen and Sakamato, 2013), especially students now comprise the highest percentage of social media users (Yoo and Kim, 2013). The young people make use of social media primarily to meet their information needs (Rubina and Shakeel, 2012).
Mozee (2012) has outlined the benefits of using the social media to include, encouragement of greater social interaction via electronic platforms: provision of greater access to information and information sources; encouragement of creativity amongst and between individuals and groups; it also creates a sense of belonging among users of common social media tools and they increases the technology competence levels of frequent users.
Social media have a significant influence on the academic performance of undergraduate students and their qualitative impact is determined by the types of usage (Mehmood and Taswir 2013). Kayamata is a mysterious product that is originated from the northern part of Nigeria: it is popular among Nigeria women as a crude method to improvise for their sexual deficiencies. Babs Adebayo (2022).
More so, Kayamata is an herb that acts as sex or love enhances for couples. The products have been trending on social media as the merchants openly advertise them and also post their testimonies on their efficacy.
The emergence of new media (internet or digital technologies) changes the way people communicate with each others (Balaban-Salim 2012), access and share information. Unlike in the olden days where people only have to rely on traditional media or interpersonal communication. People now have the opportunity to seek, read, view and share the information they like anywhere anytime and on any topic (Papoola, 2014). In this manner, the power and effect of mass media channels of information on the audience are decreasing.
This development has also led to the proliferation of many new channels of information which include: bulletin board, forums, social networking sites and many popular and non-popular search engines (McQuail, 2021).
Social media technologies are rapidly becoming an important part of people’s lives. People use them to communicate, read, comment, share, like and create content (Chen and Sakamato, 2013).
Similarly, millions of young people (Pampek et al, 2019), especially students, are the one that heavily rely on these social networking sites (Edegon et al, 2013). The prevaise use of communication platform especially among students in higher institutions is gathering momentum and receiving attention from researchers. Yoo and Kim (2013), students of higher institutions are the major users of social networks. With internet access students can use social networking sites such as Facebook to establish check and internet with friends (Edegoh et al, 2013). Blog to writem edit and publish information (Hodgson and Wong, 2021), Podcast o listen and share music with peers (Swanson, 2021); Twitter to share information (Olaniran, 2024); and Wiki to update information (Ma and Yuen, 2018).
However, students’ use of social networks is not only limited to socialization and entertainment, reporting and sharing information about events (including sudden or breaking news) happening in and around their communities is also now the most popular activities on social media. Lin and Lu (2021), Lewis (2019) and Wilson (2012) buttress that, for over the last decade, the availability, cheapness and developments of social media allow individuals including students to use their cameras and mobile phones to create and share images, texts and photo to cyber communities through Faceook and YouTube.
Ma et al. (2014) add that people prefer using social media to report and share news and information when compare to print and broadcast media irrespectively. According to Papoola (2014), this journalists like action on the digital media is now championing the theory of citizens journalism. Given this extensive global culture. It is thus imperative to investigate and explore the types of social networks students of mass communication are aware of and why they use them.
Although, the term Kayamata literally means a woman’s property in Hausa language refers to a group of herbs or portion that are said to supposedly increase or enhance sexual potency. They are a combination of herbs, fruits and spices (Chen and Sakamato, 2013). Those herbs claims to heighten the sexual feelings of one’s partner. The Kayamata herbs originated from the Northern tribes of Nigeria and have actually been used as love enhancers for over a long period of time.
Since the turn of the last decades, the Kayamata mixers of Instagram have dominated the aphrodisiac and love industry, offering consultations by the numbers of people mostly interested in men. Some looking for the love of their lives, others seeking something more than the love of their lives, a husband maybe, a provider of nice things, a sugar daddy. 
But there was only so much their aphrodisiacs could do something more was needed, something more definite that could guarantee their clients will meet the men of their dreams. And so the industry exploded with new kinds of products  to meet mew and ever expanding demands.
They came in fancy bottles and instructional materials, packaged in expensive boxes. Fleets of them, introduces to the market like a cosmetic PR team, will introduced a new foundation or lipstick.
These herbs were originally prepared to keep married couples and engaged people together but in recent times they have been abused by misguided young women looking to attract attention from rich men and “control” them. While majority of the northern married women who use Kayamata and feel it is a normal thing, there are few who believe it is fetish and against the will of Allah (Ma et al, 2014).
Students often times find it difficult to concentrate and study effectively because of the time spent on social networking sites. Quan-Haase and Younf (2020) found that a majority of college students login into Facebook more frequently than older students to keep in touch with friends from high schools of from their hometown (pempek et al, 2019). This kind of activity has been found to cause distraction during instructional time, resulting in a tangible negative impact on learning (Flad, 2020). Thus it is essential to determine the intensity and current trends of social networking among students that uses Kayamata in the institution, an objective foe which we’ll explore the types of social networks of which undergraduates engage in Kayamata are cognizant as well as the frequency of use.
1.2	Statement of the Problem 
The use of social network is now a global phenomenon and according to Husssain (2012) , its usage and reliance by and among students is rapidly growing most specifically among the student of Kwarapoly and other higher institutions. In spite of this, very little is known about what, why and how people use these sites (Pempek et al, 2019).
Similarly, studies on social media and the use of By polytechnic ladies Kwarapoly students are emerging on a daily basis. But many of these studies until this time, according to that there are relatively insufficient data on the awareness and usage of social networking sites among student in higher institutions in African. Further some, in Nigeria, there are ongoing studies on social media usage but according to Papoola (2014), there are limited studies on the use of social networks by students of mass communication and journalism altogether. Balaban-salice (2012) opines that students of communication are expected to know and use social networking sites more than students from other disciplines. Therefore, for this reason, this study intend to investigate and explore the social network sites students of Kwarapoly are award of access, use and their benefit.
Thus, many researchers fail to identify the consequences of using Kayamata. There are only a few studies on Kayamata despite its usage among northern Nigerian women. Therefore, studies should be also be conducted on this Kayamata. In addition, the efficacy the harmful effects of this practice should be studied using a prospective study as none has been reported earlier and more studies will help collect data for advocacy to abolish this type of FGM.
1.3	Objectives of the Study
The objectives of this study is to access the audience perception on the uses of social media popularizing on use of Kayamata by Kwarapoly ladies
i. To access the way Kwara state Polytechnic ladies make use of social media for the awareness of Kayamata in institution.
ii. To ascertain the factor that tends to cause the awareness of By Polytechnic ladies in Kwara state Polytechnic Ilorin ladies.
iii. To find out if social media is used for the awareness of Kayamata by Kwara state Polytechnic Ilorin ladies.
1.4	Research Questions
i. How frequently do undergraduates use social media for creating awareness about Kayamata in institution?
ii. What are the factors responsible for the spread of Kayamata By Polytechnic ladies in Kwara State.?
iii. How is the social media used for the awareness of Kayamata by Kwarapoly ladies?
1.5	Significance of the Study
The study of this nature tends to be highly significant to some bodies include but limited to the students of Kwara state Polytechnic, social media users. Nigeria government researcher and upcoming researchers
However, the study will enlighten the students of Kwata state Polytechnic on the negative effect of the awareness of Kayamata through social media. The study will educate social media users on the consequences of spreading Kayamata through social media. Nigerian government will be prompt to switch into action on how to curb the awareness of Kayamata through social media though this researcher. Researcher will gain knowledge and as well as part of requirements for the award of HND in the Kwara state Polytechnic, Ilorin. Lastly upcoming researchers will use the study as source of material of their study.
1.6	 Scope of the Study     
This study covers audience perception on the uses of social media popularizing on use of By Polytechnic ladies Kwarapoly student. Thus, the study will be carried out within the period of 2021-2023 in Ilorin metropolis and no attempt will be made beyond this.
1.7	Limitations
In the process of this study, researcher encounters some challenges, some of which include: financial cost, time cost, attitude of the respondents e.t.c.
However, the cost of materials and stress of searching for relevant one absolutely is one of the challenges, time to read and source for materials as well as visiting the respondents really stressful. The reaction of the respondents on the questions and the researcher itself is unbearable. Thus, effort effect on the study.
Audience: An audience is a group of people who participate in a show or encounter a work of art, literature, theatre, music video games (in which they are called).
Perception: Perception is the organization, identification and interpretation of sensory information in order to represent and understand the presented information or environment. All perception involved signals that go through the nervous system, which in turn results from physical or chemical stimulation of the sensory system.
Kayamata: Kayamata is a Hausa word coming from “Kaya” meaning property things or stuff and “Mata” meaning women. Therefore it literally means women properties of women things or women stuff. Kayamata is a mysterious product that originated for the northern part of Nigeria it is popular among Nigerian women as a crude method to improvise for their sexual deficiencies.
Students: A student is a person enrolled in a school of other educational institution. In the United Kingdom and most common wealth countries a “student” attends a secondary school or higher: those in primary or elementary schools are “Pupils”.
Awareness: The quality of state of being aware of Knowledge and understanding that something is happening or exits.
Creating: To make something new or original that did not exist before.



CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
This section deal with review of literature which insinuate on the work of past and present authors based on subject matters “audience perception on the use of social medial popularizing the use of Kayamata by Kwara Poly Ladies”. Thus, the section was arranged with the following headings: Conceptual framework that explain the concept of accountability and other relevant concepts: Theoretical framework that states many theories out of which adopted one that is suitable for the study; and empirical review that study related headings based on the subject matters.
2.1	Conceptual Framework
2.1.1	Concept of Social Media
Social media refers to online platforms and websites that enable users to create, share and interact with content, as well as connect with others. It encompasses a wide range of platforms, including social networking sites like Facebook and twitter, photo-sharing apps like Instagram, professional networks like LinkedIn and Video sharing platforms like YouTube, social media has transformed how people communicate, share information and build relationships, playing a significant  role in both personal and professional shares of life.
2.1.2	Types of Social Media
Social media can be categorized into various types based on their primary functions and purposes. Here are some common types:
1. Social Networking Sites: Platforms like Facebook, twitter and LinkedIn facilitate connections and interactions among users, allowing them to share dates, messages and media content.
2. Microblogging platforms: Services like Twitter, and Tumblr enable users to post short form content such as text, images, and videos, often with a character or size limit per post.
3. Photo-sharing platforms: Instagram and snap chart, focus on sharing photos and videos, often with filters and editing tools to enhance visuals.
4. Video-sharing platforms: YouTube and TikTok are popular platforms for sharing and discovering video-content, ranging from educational tutorials to entertainment. 
5. Professional networks: Linked In is a social media platform design for professional networking, job searching and career development. 
6. Discussion forums and communities: Platforms like Reedit, Quora allow users to engage in discussions, ask questions and share knowledge on various topics of interest. 
7. Blogging platforms: Websites like word press and blogger enable users to create and publish blog posts articles, and other written content. 
8. Review and recommendation platforms: Sites like yelp and trip advisor provide a platform for users to share reviews, ratings and recommendations for business, restaurants, hotels and more. 
2.1.2	Uses of Social Media
Social media serves various purposes and can be used for a wide range of activities, including:
1. Communication: Social media platforms allow users to communicate with friends, family, colleagues, and even strangers through messaging, comments and direct messages.  
2. Networking: Social media facilities professional networking, helping user connect with colleagues, industry peers, and potential employers or clients. 
3. Information sharing: Users can share news, articles, videos, and other content to inform and educate their followers about various topics and interests.
4. Entertainment: Social media offers a vast array of entertaining content, including memes, videos, games and live streams, providing users with a source of amusement and relaxation.
5. Brand promotion: Businesses and organizations use social media to promote their products, services and events, as well as to engage with customers and build brand awareness.
2.1.3	Advantages of Social Medial
Social media officers several advantages, including: 
1. Connectivity: Social media enable users to connect with friends, family and acquaintances regardless of geographical barriers, fostering communication and relationships.
2. Information sharing: It allows for the rapid dissemination of news, information, and updates, helping users stay informed about current events and trends.
3. Networking: Social media platforms facilitate professional networking, allowing individuals to connect with colleagues, mentors, and potential employers or clients. 
4. Brand Building: Businesses can use social medial to build their brand presence, engage with customers and promote products or service to a wide audience.
5. Marketing opportunities: Social medial provides businesses with cost-effective marketing opportunities, including targeted advertising, influencer, collaborations, and content promotion.
6. Educational resources: Users can access a wealth of educational content, resources, and tutorials on various topics, helping them learn new skills and expand their knowledge.
7. Support communities: Social media platforms host various support groups and communities where individuals can seek advice, share experiences and find emotional support for various issues and challenges. 
8. Social Activism: Social media has become a powerful tool for raising awareness and mobilizing support for social and political causes, enabling individuals and groups to amplify their voices and effect change.
While social medial offers numerous advantages, it’s essential to be mindful of potential drawbacks, such as privacy concerns, misinformation, and negative impacts on mental health, and to use these platforms responsibly.
2.1.4	Disadvantages of Social Media
Certainly, social media also come with some disadvantages including: 
1. Negative impact on mental health: Excessive use of social media can contribute to feelings of anxiety, depression, and loneliness especially when users compare themselves to others or experience cyber bullying. 
2. Privacy concerns: Social media platforms often collect and use personal data for targeted advertising and other purpose, raising concerns about privacy and data security. 
3. Misinformation: False or misleading information can spread rapidly on social media leading to the dissemination of rumours, conspiracy theories, and inaccurate news stories. 
4. Addiction: Some users may become addicted to social media, spending excessive amounts of time
5. Distraction: Social media can be significant source of distraction affecting productivity and concentration, particularly for students and workers who use these platforms during study or work hours.
6. Cyber bulling: social media provides a platform for cyber bullying, harassment and online abuse, which can have serious psychological and emotional consequences for victims. 
7. Impacts on relationships: excessive use of social media can strain real-life relationships, leading to jealous, insecurity and communication issues between partners, friends and family members.
8. Filter Bubble: Social media algorithms often prioritize content that aligns with users interests and beliefs, creating filter bubbles that limit exposure to diverse perspectives and viewpoints.
2.1.5	Concept of Perception 
Perception is a key component of several theoretical frameworks used in nursing research. A well-known conceptual structure for understanding what drives persons’ health decisions is the Health Belief Model. This model proposes that the key elements to tackling health actions are the individuals’ perceptions of susceptibility, severity, benefits and barriers in regards to their health (Daddano, 2017).
The Notion of perception as a driver of health actions makes this concept of particular importance to nurses as they attempt to manage health outcomes by encouraging positive actions. To improve health outcomes, it is critical appreciate the uniqueness of an individual’s perceptions and to understand how perceptions are formed. An operational definition is needed to assist disciplinary knowledge and improve nursing care. This paper will attempt to define, describe, and delimit the concept of perception.
Perception involves the way one sees the world. Nurses use tools that attempt to uncover, and perhaps reframe the perceptions of a client or group. The wide variety of subjective instruments to measure perceptions has resulted in a lack of global consensus on any singular best practice. Instruments are usually situation specific or population-directed which makes findings a general measure of perception challenging, visual analog scales have been used with success to measure perceived pain. Satisfaction surveys attempt to capture patient perceptions about the health care they received.  The health-related quality-of-life instruments the sf-36 (a) Health survey purports to examine respondents perceptions of eight domains of health: physical, functioning, role-physical, bodily pain, general health, vitality, Social functioning, role-emotion and mental health. In addition, the instrument asks respondents to report how they perceive their current health compared with their health one year ago. These are a few examples of the instruments used to assess patient perception. However, the issue of identifying the elements of perception and understanding exactly what is being reported remains elusive. 
Maldwin (2018) describes concept analysis as a rigorous and pragmatic approach to define concepts that can significantly contribute to knowledge and can be applied to nursing practices. 
Walker and Avant’s (2005) concept analysis method was used to examine the structure and function of the concept “perception”. This method uses eight steps to capture the essence of the concept 
1. Selecting a concept
2. Determining the aim of the analysis
3. Identifying all possible uses of the concept
4. Determining the defining attributes
5. Identifying a model case
6. Identifying additional cases
7. Identifying the antecedents and consequences and 
8. Defining empirical referents.
2.1.6	Types of Perception 
According to Pender et al (2012), there are many types of perception out of which include but limited to:
1. Perception of depth and distance
2. Movement perception and 
3. Size perception 
Perception of depth and distance: Depth perception refers to one’s visual ability to perceive the world in three dimensions and accordingly enable us to judge an object’s distance. Where the process by which we determine the distance of an object is known as distance perception. Our brain uses both monocular and binocular cues to judge depth and distance. 
Monocular cues
 Monocular cues are the information or cues that our brain receives from one eye only. These cues are weaker than Binocular cues. Following are some of the common monocular cues. 
Relative size
The relative size cue gives us information about the distance of an object based on its relative size with a similar object. This cue works on both two-dimensional and three dimensional images. The basic premise is that if two objects are of approximately similar size, then the closer objects is perceived as larger (Pender et al, 2022).
Texture Gradients
Texture gradients cue is based on our perception of the change in the gradient or degree of texture. The texture of the objects which are nearer to our eyes are rough or district, but as we move away from it, the texture of the object will become less distinct or smooth and it signifying the perception of more distance. For example, if we look at our wall of the room from 30 feet, it seems smoother, but if we look at the same wall from one foot, we can notice the details on the wall, this change in the texture correlated with the distance (Penaler et al, 2022).
Arial Perspective or Haze
Objects are perceived at a distance, if there is a presence of haze in the environment. Haze is the result of atmospheric dust particles, water vapours, or fog, sometimes the perception of distance based on haze can be misleading. The same mountain can be perceived as nearer or at distance depending on the presence of haze.
Linear Perspective
Linear-perspective cue is based on the convergence of straight lines at a point on the horizon. An appropriate example of this one might be the perception of convergence of rail tracks at a distance. This are advises that the closure the lines are; the greater will be the distance (Pander at al, 2022).


Interposition/Occlusion 
When two objects are overlapped, they will be perceived as farther away than the overlapping object. 
Accommodation
Even though accommodation cue appears with both eyes. It is still considered a monocular cues. It is known as an accommodation because the size of our lenses accommodates themselves based on the distance. Our lenses become thicker when an object lies closer to the eyes whereas it becomes thinner when an object lies at a distance (Pender et al, 2022).
Binocular Cues
Binocular cues are information that our brain receives from both eyes. These cues gave more power than monocular cues. The process of gaining binocular cues to estimate depth is known as stereopsis. Following are two types of binocular cues.
Retinal Disparity
We humans have two eyes, separated by the distance of an average of 6.3cm. Therefore, the retinal image of the same object is to the eyes; the greater will be the difference in its retinal image. Our brain analyses the degree of the great difference between these two separate retinal image and produces a single image of the object to judge information on height, depth and width (Pender et al, 2022).
Convergence
Convergence angle is when our eyes make an angle on focusing an object. This angle for nearby and distant objects are distance. But our eyeballs rotate inwards and form a large convergence angle when an object is closer to our eyes. This change in convergence gives a hint about depth and distance to the perceiver.
Movement Perception
Movement perception is our ability to judge the speed and direction of a moving object. Psychologists have tried to answer the questions on movement perception using the following factors:
· Retinal Motion
When an object moves, its image on the retina also moves. This motion of the retinal image is detected by special visual neurons which are sensitive to change in motion and direction.
· Motion After – Effect (MAE)
If we fixate our gaze on a moving object for sometime (few seconds to minutes) and then make our gaze to a stationary object. Then the stationary object will be perceived as moving in the opposite direction to the original moving object. This phenomenon is called MAE and occurs due to motion adaption
Induced Movement
When a smaller stationary body is bounded by a large moving body, then a smaller body is perceived to move in the direction opposite to the larger body. We perceive the moon as moving due to this phenomenon when it is bounded by slowly moving clouds (Pender et al, 2022).
Apparent Movement/Stroboscopic Motion
It is first given by Gestalt theorist Wertheimer. When stationary stimuli are presented in succession, it is perceived in a motion in this phenomenon. This phenomenon is used to explain movement perception in videos.
Size Perception
Our ability to judge the size of the stimuli correctly given with the change in the distance has been explained using hypotheses: size – Distance Invariance
The basic foundation of this hypothesis is that the perceived size of a stimulus is proportional to the perceived distance (Kilpatrick and Sttelson). It further states that if information about the distance is available, then the stimulus size is interpreted based on the retinal image. But of the information about the distance is not available, then the stimuli’s size is judged grounded on the visual angle alone (Pender et al 2022). The mathematical expression of this relation is as follows: 
S’/D’ = F (theta sign)
Where,
S’ = Perceived size
D’ = perceived distance
Theta = visual angle
Here, before proceeding more, it is important to explain the term “visual angle” First. Our eyes made the angle after looking at the object.
2.1.7	Factors Influencing Perception
1. Length in Psychology
Perception is also discussed at length in psychology. A general internet search for the key word “perception” directs the reader to numerous psychology and cognitive websites where awareness and understanding or sensory information is discussed. These sites address the mechanics of vision and hearing, touch, taste and smell. All of these are stimuli that are presented to an individual and interpreted in a specific and personal way.
2. Objects in the Visual World
Perception of objects in the visual world is influenced by features such as shape and color ad well as the meaning and semantic relations among them (Hwang, wang & Pomplun, 2011). In psychiatry, there are often distortions in sensory informational procession. When studying the perception of body image among dancers and anorexic girls, were taken of the participants in street clothes. The images were then cropped and resized on the computer. The participants were asked to adjust their image to correspond with how they perceived how they actually looked. The participants perceived themselves to be heavier than they were. This distortion can lead to manipulation eating (Urdapilleta, Cheneau, Masse & Blanchet, 2017).

3. Shared Interest Between Magicians and Cognitive Scientists
Kuhu, Amalani and Resnick (2018) postulate there is a shared interest between magicians and cognitive. Magicians perform acts that are perceived to defy the laws of nature and induce a sense of wonder. When performing, magicians use misdirection and illusio9n to control attention, distort perception and influence choice. The authors propose the development of a “Science of Magic”. This science would explain all known magical effects in terms of known perceptual and cognitive mechanisms. All known magic effects may be reduced to a set of basic relatively well-understood operations. Any effects that are not reducible would indicate the existence of an unknown perceptual of cognitive mechanisms which may have existential or religious underpinnings.
4. Religious Portray
Religions portray the perception of God or the Supreme Being differently which impacts how the individuals views God. Chang and Gillett (2004) published a study examining possible synesthetic perceptions of God. One hundred eighty seven college students were surveyed about their sensory image of God and found the religious experience was one of high individuality. Religious orientation influenced these sensory images hearing, swelling, seeing, tasting and touching God. The majority described God as speaking quietly and in prose and having a pleasant aroma. The most frequent colour choice for God was yellow. Nearly 80% reported they tasted God and Saw that God was God. Those who identified their primary value as “spiritual Growth” were twice as likely to report being value close or close to God compared to those who reported “money” of “pleasure” as their core value. The researchers found participants’ images of God were frequently correlated with biblical revelation of God and that this agreement may reflect influences that are phenomenological. Peoples’ experiences in a biblically influenced culture color their perceptions.
5. Social Influences
Social influences may affect one’s perception, including gender and socioeconomic status. Research by Kimura (2004) and Geary, Gilger and Elliot-miller (1992) show a gender difference in cognitive. Socioeconomic status influences where you live, what you eat, what you wear and how you are educated. All of these are the basis for the information of memories and life experiences. A child from a housing project and a billionaire’s child would have two very views of a mansion.
6. Personal Manifestation
Perception is a personal manifestation of how one views the world which is colored by many sociocultural elements. Markus and Kitayama (2021) concluded that people in different cultures have strikingly different perceptions of self and others. These differences can be seen when comparing two distinct cultures. The nature of the individual experiences can also be influenced when two cultures meets perception of pain in childbirth was found to be increased when the ethnicity of the laboring woman was different than that of the predominant ethnicity of the attendants (Olayemi, Morhasson Bello, Adedokun & Ojengbede, 2019).
2.1.8	Uses of perception 
Through perception we become more aware of land can respond to our environment. We use perception in communication to identify where our loved ones may feel. We use perception in behaviour to decide what we think about individuals and groups. In regard to our sense of sight, the perception process looks like this.
· Environmental Stimulus: the world is full of stimuli that can attract attention. Environmental stimulus  is everything in the environment that has the potential to be perceived
· Attended Stimulus: the attended stimulus is the specific object in the environment on which our attention is focused.
· Image of the retinal: this part of the perception process involves light passing through the corneal or pupil, unto the lens of the eyes. The corneal and lens act together to project and invested image unto the retina.
· Transduction: the image on the retina is then transferred into electrical signals through a process known as transduction
· Neutral processing: after transduction, the electrical signal undergoes neutral processing.
· Perception: in this step of perception process, you perceive the stimulus object in the environment.
· Recognition: doesn’t just involve becoming consciously aware of the stimulus. It is also necessary for the brain to categorize and interpret what you are sensing.
· Action: the action phase of the perception process involves some types or motor activity that occurs in response to the perceived stimulus.
2.1.9	Concept of Kayamata
Kayamata refers to a collection of aphrodisiac, herb, charm and other items believed to enhance attraction, love and intimacy in Nigeria traditional medicine and spiritual practices. It is often associated with Hausa culture and is used by some individuals to attract love, maintain relationships or enhance sexual experience. However, its important to note that beliefs and practices surrounding Kayamata can be ethical implications differ individuals and communities.
2.1.10	Uses of Kayamata
The uses of Kayamata can vary widely and may include:
· Enhancing attraction: Some people believe that Kayamata can help attract love or enhance physical attraction between partners
· Strengthening Relationship: it is taught promote harmony and strengthening bonds between couples, fostering intimacy and trust.
· Enhancing sexual experiences: Kayamata products are sometimes used to increase libido, improves sexual performances or intensify sensation during intimacy moments.
· Promoting fertility: certain herbs and remedies within the Kayamata tradition are believed to promote fertility and aid in-condition. 
2.1.11	Roles of Social media in Sales of Kayamata
Social media plays several roles in the sales of Kayamata products which includes”
· Marketing and promotion: Kayamata sales utilize social media platforms such as instagram. Facebook, twitter and TikTok to market their products, they creates visually appealing posts, videos and stories to showcase the benefits of their products and attract potential customers.
· Audience Targeting: Social media allows kayamata seller to target specific demographic based on age, gender, location and interest. They can tailor their advertising campaign to reach individuals who are likely to be interested in their products
· Influencing Marketing: Influencers and celebrities often promotes kayamata products to their followers on social media platforms. Their endorsement can significantly impact sales by increasing brand visibility and credibility among their audience. 
· Building Community: Kayamata sellers often create online communities or groups where customers can share their experiences, ask questions and interpret with each other. This helps to foster a senses of belonging and loyalty among customers, leading to repeat purchases and word of mouth referrals. 
· Customers Engagement and Feedbacks: Social media allows Kayamata sellers to engage directly with their customers through comments, direct messages and polls. This facilitates communication, build trust and provides valuable feedback for product improvement 
2.2 Theoretical Framework
2.2.1 Fear Drive Theory 
	Turner and Underhill (2012) have found that emotions not only transform the behavioral outcomes, but they also boost preventive behaviors through. Risk perception. Moreover, different emotions create distinctive action trends (Lazarus, 2021). The capability of emotion to make people act in one way or other is dictated by an action tendency, and this ability helps tackle the issue generating the specific feedings (Frijda, 1986) for instance, fright might elicit either problem-avoiding or problem-solving behaviour. Both aim to prevent a frightening event from happening (lazarus,2011; Frijda1982), however, per Yang and Chu (2018), fear can serve two kinds of function. First increasing the alertness of people towards the possibility and harshness of the hazards and consequently better ability to cope with them. The second is barring the involvement in behaviour, especially when the fear is to intense.
	Janis (1967) suggested the inverted u-shaped drive model defines various responses of people to fear. Based on this model, the fright in a modest amount may generate too increased/decreases levels of fear n=might prevent people from taking part in such behaviours. Although the previous literature complies with the fear drive mode, recent studies have suggested ta the interconnected positive fear Influences preventive measure (LaTour and Tanner, 2003, Hartman et al, 2014, Ali et al, 2019),  to illustrate this. The authors manifested inter wined connection between fear and preventive behaviours in the events of radon gas. Contamination. Also, Harman et al, (2024) acknowledge that when human are more afraid of environmental hazards, their chances of participation in pro-environmental behaviours are higher. Yet the correlation between anxiety and preventive actions might be heavily dependent on the circumstances of fear. 


2.2.2  Theory of Direct Perception 
	Gibson proposed the theory of direct perception. His ideas about size perception summarized by Epstein as (Hussan, 2021): 
· There is no perception representation of size correlated with the retinal size of the object.
· Perceived size and perceived distance are not casually linked nor is perception of size medicated by operations combing information about the retinal size and distance. The correlation between perceived size and perceived distance attributed to the correlation between the specific variables of stimulations with governs these perceptions in the particular situations.
2.3	Empirical Review
	The rationale behind this study is to respond to the pervasive use of social media. Particularly among the student of mass communication and the gratifications they derive. Previous studies provide cogent explanations about, what social networks students use or prefer using, when they use them access them, and their benefits, this following studies, in sequential order, are relevant to the focus of this study.
	Hussain (2012) examined the trend of social media among the undergraduate students of Islamia University, in Pakistan convenient sampling was used to select 600 respondent using surveying methods. Finding revealed that 90% of the respondents had a Face Book account, LinkedIn 53% and twitters 25%, majority (92%) used social media for information 87% for networking, and 76% for learning. Ezeah et al, (2013) examined the use of social media among the students of three Nigerian universities. 300 respondents were randomly selected using survey. The major findings revealed that 39% of the respondents used social media while 11% do not. Majority (131) used social network for entertainment, 88% for information and 105% for academic purpose, Ndaku (2013) investigated the impact of social media on students academic performance. I so respondents were randomly selected through survey. 
Findings indicated that 92.3% was aware of social media and 96.2% had access to the internet. Similarly majority (46.1%) used their mobile phones to access the internet and Facebook was very popular among the respondents in 2014, Omekwu et al, explored the use of social network among the students of University of Nigerian, NSUKKA (UNN), descriptive survey was used, and 150 respondents were randomly selected. Results showed that Facebook (Mean= 3.72) YouTube (Mean-3.01) and WhatsApp (Mean =3.00) where the most popularly used social network among the respondents. Furthermore, student used social media for interaction (Mean=4.56), Entertainment (Mean = 3.56), and academic purpose (Mean=3.02). 
Papoola (2014) surveyed the use of social media among the students of journalism and mass communication in OYO State, Nigerian.  Mixed Method was used and 150 respondents were purposively selected. Finding revealed that 98.5% of the respondents were ware of social media. Facebook (78.5%) twitter (71%) and Whatsapp (73.3%) were the most uses social networks among the respondents. Majority (91.9%) accessed social networks using their mobile phones, 32.6% used laptop computers while 4.4% went to café.
Similarly, 71.9% used social media for interaction 54.8% for academic purpose while 48.1% for entertainment.
Aisar et al (2025) examine awareness and usage of social media. A study of mass communication students of Kano State Polytechnic. The revealed that the use of social networks among students in higher institution is becoming popular and widely celebrated amidst criticisms. This is because, these social networks change the way people communicate, interact, investigate, and socialize. The purpose of this paper is to explore the students awareness and usage of social network. Mixed method research was applied using survey questionnaire and focus group discussion. 111 Final year diploma students of mass communication were purposively selected. Statistical Package Social sciences (SPSS) and at least, it software were used to analyze the data. Quantitative findings reveal that majority of the respondents (98.3%) is aware of social network, have access to the internet and regularly use mobile phones for social networking. Less than half (37.8%) of them report and share network purpose for academic purpose, self-expression and establishing a global friendship.
	Bosede et al, (2022) study the awareness and use of social media by undergraduates of selected universities in a state in Nigeria. The purpose of this study is to explore undergraduate’s awareness and usage of social media. A descriptive survey design was adopted with the use of questionnaire as the instrument for data collection. One thousand, one hundred and ninety-two (1,192) copies of the questionnaire were administered on the students, out of which one thousand, one hundred and eight (1,108) useable copies were retrieved. Repressing 93% response rate. The data were analyzed using frequency counts. Percentages and means. The results that the respondents were aware of almost all listed social media platforms, with Whatsapp (99%) making highest, followed by email (97,99) and twitter (95.3%). The frequently utilized social platforms were Whatsapp (×= 2.72), Email (×= 2.61) and Facebook (×= 2.50), these platforms were mainly used for group discussion and tutorials with course mates; this gave a mean score of (×= 3.22); for sourcing current materials gave a mean score of (×= 3.21), and checking updates on current research gave a mean score (×= 3.18). The study concluded that social networking is not need to most undergraduates and that social media for academic purpose, self-expression and for establishing friendship with fellow students around the globe. It was recommended among other things that students should be aware of the fact that over indulgence in social media is addictive and time wasting. Moreover, lectures should assists students in making more meaningful of social media by incorporating it into their academic work.  
2.3	Review of Related Studies
Social media according to Onuoha Unegbu and Lasisi (2012) creates an avenue for undergraduates to network with one another irrespective of time or space. The introduction of Facebook, Twitter, Instagram, Whatsapp and other digital  media, according to Levine (2012), has opened up a whole new world of social interaction, and potential distraction in the office environment, Kim, Yoo-lee an sin (2011). In their study pointed out that social media are gaining popularity, and some of them seem to be playing an important as an information roles, 4 is crucial to understand what kinds of social media are use as information sources. An empirical study conducted by Idakwo (2011), among other things upholds the fact that the use of social media as a means of communication has been adopted by Nigerians. The study examines “the use of social media among the Nigerian Youths, from the title, it is crystal clear that some findings of the study shall be relevant here, as many fall within the age bracket of most students in the universities. This study covered in this study, Idakwo among other things discovered that most people use Facebook more than other social media platform in Nigeria. Also most respondents concurred to the fact they use the social media, especially Facebook as an alternative to other kinds of communication”. In a nutshell, the author summarizes other key points of his findings as follows: social media have become a mains stream activity and have become a major mode of communication and making awareness to the youths, social media have been predicted as a strong force in shaping public opinion especially in issues of politics and social causes. Social media have also been an expression of the complexes between the media and society (Idakwo, 2011:23). Students can use the social media platform to creates awareness on the use of kayamata, learn personal responsibility, research papers, connect with other classmates and also learn personal responsibility LAFOR Journal of Arts and humanities Vol 6 – Issue 2-Autumn 2019 provide direct communication which brainstorm and knowledge sharing among others. Bola (2015) stated that students can be positively affected   by the social media and at the same time there can be a wrong impact on them, by spending more time on the social media.


CHAPTER THREE
RESEACH METHODOLOGY
3.0	Introduction
	Research study is a systematics investigation designed to discover new information, test a hypothesis, or answer specific questions. It involves gathering data through various methods such as experiments, surveys, observation, or existing data analysis and then analyzing this data to draw conclusions. Research studies are typically conducted in various fields including science, medicine, social sciences and humanities, to contribute to knowledge and improve practices or understanding in a particular area. The process typically follows structured steps identifying a research problem, reviewing existing literature, designing the study, collecting and analyzing the study, collecting and analyzing data, and interpreting the results.
	Research study is an important tool for advancing knowledge promoting progress and for enabling man to relate more effectively to his environments his conflict. Basically.   This chapter is concerned with the method used in collecting analyzing and interpreting the data of the study. Therefore, it contains the research design size, source and method of data collection, techniques of data analysis as well as variable of the study.
3.1	Research Design
	Research design refers to the overall plan or blue print that guides the process of conducting a research study.  It outlines how the research will be carried out including the methods used for data collection, analysis and interpretation. The research design ensures that the study is systematic, reliable, and valid, helping researchers answer their research question effectively.
	The research design used for this study is the survey research method. Closed ended questionnaire was used for collecting data from the respondents. According to Okoro (2001) Suleiman, Nyamkyume & Jamiil (2018) the survey research is a vital method for collecting data for the purpose of describing a population too large to be observed directly.
3.2	Population of the Study
	The population of the study is the entire group of individuals, items or phenomena that a researcher is interested in studying and from which they will draw conclusion it. Is the larger group that researcher wants to generalize the results of their study to. The population can be broad or specific depending on the researcher question and objectives.
	The population of this study is the entire female students in Kwara State Polytechnic Kwara State of thus: view audience will be study since we cannot study the whole audience in the respective institution due to large population. According to their administration at as November 2022. The total number of students in the respective local were 23,200
3.3	Sample Size and Sampling Technique
	Sample size refers to the number of individual units or observations include in a sample. Which is a subset of a population in a study or survey. In statistical researcher the sample size is important because it helps to determine the accuracy and availability of the results.
	Sampling techniques are methods used to select a subset (sample) from a larger population for the purpose of making inferences about that population. These techniques helps researcher gather data in a manageable and cost effective way while ensuring that the sample is representative of the population.
	According to Lance P.J Hatton, A. (2016) “the sample size is a term used in market research to defining the numbers of subjects included in a sample size”.
	To determine the sample size of this study. The online sample size calculator was used statistically, this gave a sample size of 100. To sources data a total number of 100 audience of Apero Mekunu  a Sobi 101.9 FM programme in Ilorin metropolis. These categories of parents were purposively and questionnaire.
	However, out of the 200 copies of questionnaire administered, only 100 copies were retrieved and analyzed while 100 copies suffered mortality as a result of negligence by respondents to return the questionnaire.
	Sampling of the opinion has been drawn using sample random sampling method. The population is 39,500 audiences of Ilorin metropolis as the respondents. Krejaie & Morgon (1970) sampling techniques is used because it is the only method that givers the respondents equal chance of being selected and it is an unbiased technique.
	To determine the sample size of this study, the online sample size calculator was used. Statistically. This gave a sample size of 100. To source data, a total number of 100 audience of Sobi109 FM programme in Ilorin, metropolis.
These categories of parents were purposefully and meticulously identified to fill the questionnaire.
3.4	Research Instruments
	Research instruments is a tool or device used by research to collect during a study. These instruments help ensure that data is gathered consistently, accurately, and systematically. Allowing research to analyze and draw conclusions based on their findings.
	The research instrument used for this research study is questionnaire. The nature of the questions was options given to respondents to choose from. The questionnaire is divided into two parts. The part A consists of the respondent while the part B contain the question relating to the topic for the purpose of this study. 388 copies of questionnaire were administered.
	The instruments used for the collection of data in this study are both primary and secondary data. This area covers sources of data used by the researcher while carrying out the study. 
3.5	Validity and Reliability 
	Validity and reliability are fundamental concepts in research and measurement ensuring that the data collected is both accurate and consistent. They are crucial for evaluating the quality of a research instrument, such as a survey, test, or questionnaire.
	The instrument used for the study was valid due to the fact that the data were appropriately cross check by the supervisor. Thus, necessary corrections were made in both the secondary and the primary data. 
	The research questionnaire was reliable because it passes through due process before distribution to the respondents.
3.6 	Method of Gathering Data
 	Method of gathering data refers to the techniques or procedures used by researchers to collect information’s opinions, or measurements from individuals or gourps or objects. These methods can vary depending on the type of research, the research questions and the nature of the data.
	The research questionnaire which was arranged with varieties of questionnaire that derived from the research objectives were used to collect data from the respondents. Thus out of 388 questionnaires that were distributed only 300 were retrieved backs, non-suffered brutality. The 300 collected questions were arranged analyses, collected, calculated and interpreted with the aid of tables in chapter four of this research work.
3.7	Methods of data analysis 
	Method of data analysis is the process of systematically applying statistical or logical techniques to describe, summaries, and evaluate data. The method of data analysis is depend on the type of data collected (qualitative or quantitative) and the research objectives.
	(Joop J Hox, 2025) Also describe data collection can be defined as the methodology of gathering, estimating and investigating precise experiences for research utilizing standard approval procedure.
	In the research work, the method or data analysis used in statistical method such as chi-square and simple percentages these analytical tools will be used in analysis the primary data collected during the course of work and also the hypothesis stated in chapter one.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 	Data Presentation 
Data Presentation means the known ways of carrying the different forms of data obtained through various data selecting techniques to enable the researcher perform analysis and extract new meaning format. Data Presentation.
The data collected was presented in sample table. The data analysis was based on the answer to question raised from the people of Moro LGA in Ilorin metropolis. The question in the questionnaire was analyzed by the use of simple percentage. The analysis of the questionnaire distributed is stated below out of 100 questionnaires administered, 100 copies were retrieved.
Table 4.1.1: Distribution and Collection of Questionnaires
	Questionnaires 
	Respondents
	Percentage %

	Returned 
	100
	100%

	Not returned 
	0
	0

	Total
	100
	100%



Shows that out of the 100 copies of the questionnaire administered at Kwara state polytechnic only 100 copies were returned as duly completed while 0 copies were not returned.
4.1.1: Distribution by Demographic Characteristics 
Table 4.1.2: Gender
	Options 
	No of respondents
	Percentage %

	Male
	9
	9%

	Female
	91
	91%

	Total
	100
	100%



The table above shows that 9% representing 9 respondents were male while 91% representing 91 respondents were female. 


Table 4.13: Age	
	Options 
	No of respondents
	Percentage %

	16-20
	8
	8%

	21-25
	44
	44%

	26-30
	21
	21%

	31 and above
	27
	27%

	Total
	100
	100%



In the above table it is seen that 8% representing 8 respondent fall within 16-20 years. 44% representing 44 respondents fall within 21-25 years, 21% representing 21 respondent fall within 26-30 years, 27% representing 27 respondents fall within 31 and above.
Table 4.1.4 Marital Status
	Options 
	No of respondents
	Percentage %

	Single
	66
	66%

	Married
	34
	34%

	Total
	100
	



In the above table, it is seen that 66% representing 66 respondents were single, while 34% representing 34 respondents were married. This shows that a good number of Kwara Poly ladies were either single or married.
Table 4.1.5	Educational Qualifications
	Options 
	No of respondents
	Percentage %

	Post Degree
	3
	3%

	HND/B.Sc.
	74
	74%

	ND/NCE
	21
	21%

	O’ level
	2
	2%

	Total
	100
	100



The above table indicates that 3% representing 3 respondents were post degree holder, 74% representing 74 respondents were HND/BSc holders, 21% representing 21 respondents were ND/NCE holders, 2% representing 2 respondents were O’ level holders.
Table 5 Religion
	Options 
	No of respondents
	Percentage %

	Islam
	26
	26%

	Christianity
	64
	64%

	Traditional
	10
	10%

	Total 
	100
	100%



In the above table 26% representing 26 respondents were Islam 64% representing 64 respondent were Christians, 10% representing 10 respondents were traditional. 

Question 6: Which of this social media account do you have:
	Option 
	No of respondent
	Percentage %

	Facebook
	20
	20%

	Twitter
	21
	21%

	Instagram 
	22
	22%

	YouTube 
	11
	11%

	WhatsApp
	18
	18%

	Others
	8
	8%

	Total
	100
	100%



The above table indicates that 20%representing 20respodents uses Facebook, 21% respondents uses twitter 22% representing 22 respondents uses Instagram, 11% representing 11 respondents uses YouTube 18% representing 18 respondents uses WhatsApp 8% representing 8 respondents uses other social media account.


Question 7: Which of this social media do you use mostly to get information:
	Option 
	No of respondent
	Percentage %

	Facebook
	21
	21%

	Twitter
	11
	11%

	Instagram 
	26
	26%

	YouTube 
	6
	6%

	WhatsApp
	22
	22%

	TikTok 
	14
	14%

	Total
	100
	100%



The above table indicates that 21% representing 21 respondents uses Facebook, 11% representing 11 respondents uses twitter, 26% representing 26 respondents uses Instagram, 6% representing 6 respondents uses YouTube, 22% representing 22 respondents uses WhatsApp, 14% representing 14 respondents uses TikTok.
Question 8: Some of ladies gets to know kalamata through social media	
	Options 
	No of respondents
	Percentage %

	Yes
	76
	76%

	No
	24
	24%

	Total
	100
	100%



In the above table 76% representing 76 respondents answered yes while 24% representing 24 respondents answered no.	
Question 9: Social media usage spread the impact of kayamata to undergraduate only:
	Options 
	No of respondents
	Percentage %

	Yes 
	50
	50%

	No
	50
	50%

	Total
	100
	100%


 
In the above table 50% representing 50 respondents answered yes while 50% representing 50 respondents answered no.
Question 10: Social media pronounce the negative effective of kayamata among undergraduate ladies:
	Options 
	No of respondents
	Percentage %

	Yes
	74
	74%

	No
	26
	26%

	Total
	100
	100%



In the above table 74% representing 74 respondents answered yes while 26% representing 26 respondents answered no.
Question 11: The spread of kayamata were created through social media:
	Response
	Frequency 
	Percentage %

	Strongly agree
	22
	22%

	Agree
	37
	37%

	Neutral 
	18
	100%

	Disagree 
	11
	11%

	Strongly Disagree
	12
	12%

	Total
	100
	100%



Question 12: There is misunderstanding among polytechnic ladies about the uses of kayamata 
	Response
	Frequency 
	Percentage %

	Strongly agree
	20
	20%

	Agree
	42
	42%

	Neutral 
	15
	15%

	Disagree 
	15
	15%

	Strongly Disagree
	8
	8% 

	Total
	100
	100%



    The table above indicated that 20 respondents (20%) strongly agreed to the above question, 42 respondents (42%) agreed with the above question, 15 respondents 152%) were neutral to the above question, 15 respondents (15%) disagreed with the question while 8 respondents ()8%) strongly disagreed to the question. 
Question 13: The awareness of kayamata was created among polytechnic ladies through social media 
	Response
	Frequency 
	Percentage %

	Strongly agree
	20
	20%

	Agree
	29
	29%

	Neutral 
	26
	26%

	Disagree 
	8
	8%

	Strongly Disagree
	17
	17%

	Total
	100
	100



From the table above 20 respondents (20%) strongly agree, 29 respondents (29%) agree, 26 respondents (26%) neutral, 8 respondents (8%) disagreed, 17 respondents (17%) strongly disagree. 
Question 14: There is significant relationship between Kayamata and the uses of social media
	Response
	Frequency 
	Percentage %

	Strongly agree
	14
	14%

	Agree
	42
	42%

	Neutral 
	18
	18%

	Disagree 
	13
	13%

	Strongly Disagree
	13
	13%

	Total
	100
	100



From the table above, 14 respondents (14%) chose strongly agreed, 19 respondents (18%) agreed, 13 respondents (13%/neutral, 13 respondents (13%) disagree, 13 respondents (13%) strongly disagree. 


Question 13: Religion is one of the factor responsible for the awareness of Kayamata 
	Response
	Frequency 
	Percentage %

	Strongly agree
	14
	14%

	Agree
	23
	23%

	Neutral 
	18
	18$

	Disagree 
	23
	23%

	Strongly Disagree
	22
	22%

	Total
	100
	100



In response to the question above, 14 respondents (14%) strongly agree, 23 respondents (23%) agree, 18 respondents (18%) neutral, 23 respondents (23%) disagree and 22 respondents (22%) strongly disagree.
Question 16: Kayamata are meant for some set of people not all ladies
	Response
	Frequency 
	Percentage %

	Strongly agree
	12
	12%

	Agree
	22
	22%

	Neutral 
	16
	16%

	Disagree 
	31
	31%

	Strongly Disagree
	19
	19%

	Total
	100
	100



From the above table, 12 respondents (12%) were strongly agreed, 22 respondents (22%) were agreed, 16 respondents (16%) neutral, 31 respondents (31%) disagreed, 198 respondents (19%) strongly disagreed. 


Question 17: Prostitute issues is also one of the factor that create awareness of kaayamata
	Response
	Frequency 
	Percentage %

	Strongly agree
	27
	27%

	Agree
	22
	22%

	Neutral 
	17
	17%

	Disagree 
	17
	17%

	Strongly Disagree
	17
	17%

	Total
	100
	100



From the above table, 27 respondents (22%) strongly agreed, 22 respondents (22%) agree, 17 respondents (17%) neutral, 17 respondents (17%) strongly disagreed.
Question 18: Inefficient information dissemination can also effect the awareness of kayamata  among the ladies
	Response
	Frequency 
	Percentage %

	Strongly agree
	22
	22%

	Agree
	34
	34%

	Neutral 
	19
	19%

	Disagree 
	10
	10%

	Strongly Disagree
	15
	15%

	Total
	100
	100



In the above table, 22 respondents (22%) strongly agreed, 34 respondents (34%) agreed, 19 respondents (19%) respondents (19%) neutral, 10 respondents (10%) disagree, 15 respondents (15%) strongly disagree. 


Question 19:	Kayamata comes in different form to suit different people and their needs. 
	Response
	Frequency 
	Percentage %

	Strongly agree
	22
	22%

	Agree
	21
	21%

	Neutral 
	27
	27%

	Disagree 
	14
	14%

	Strongly Disagree
	16
	16%

	Total
	100
	100



In the above table, 22 respondents (22%) strongly agree 21 respondents (21%) agree, 27 respondents (27%) neutral, 14 respondents (14%) disagree, 16 respondents (16%) strongly disagree. 

Question 20: what is your personal perception of kayamata product
	Response 
	Frequency
	Percentage 

	Strongly agree
	18
	18%

	Agree
	27
	27%

	Neutral
	20
	20%

	Disagree 
	11
	11%

	Strongly disagree
	24
	24%

	Total 
	100
	100%



 In the above table:18 respondent (18%) strongly agrees, 27 respondent (27%) agree, 20 respondents (20%) neutral,11 respondent (11%) disagree, 24 respondents (24%) strongly disagree



4.2 Analysis of Research Questions 
	Question one: How frequently do undergraduate use social media for creating awareness about kayamata in the institution? 
Table 14 shows that, 20 respondents (20%) strongly agree with the statement that under graduates use social media for awareness about kayamata in the institution, while 29 respondent (29%) agree with the statement, 26 respondent (26%) neutral also about the statement, 8 respondent (8%) disagree with above the question and 17 respondent (17%) strongly disagree with it that under graduate use social media for awareness about kayamata in the institution. 
	Question two: what are the factors responsible forb the spread of kayamata by polytechnic ladies?
	Table 12 shows that 74 respondents (74%) answered yes that the spread of kayamata were created through social media while 26 respondent (26%) said no that the spread of kayamata were not created through social media 
	Question three: how is social media used for kayamata by polytechnic ladies?    
Table 14 shows that, 20 respondents (20%) choose strongly agree with the statement that social media were used for the awareness of kayamata by polytechnic ladies. 42 respondents (40%) choose agree on the statement, 15 respondents  (15%) choose neutral, 15 respondents (15^) chose disagree while 8 respondents (8%) chose strongly disagree that social media were used for the awareness of kayamata by polytechnic ladies.
4.3	Discussion of Findings
Social networks are becoming part of the life of many students in higher institutions especially for the awareness of katyamata. Majority (98%) of respondents in this study were aware of social networks. This findings was in line with that of Ezeah et al 92013), Ndaku ((2013) and Popoola (2014) where about 98$ of the respondents were aware of social media, very few respondents were not aware of the existence of social media. This indicated that social networks were very popular among Nigerian students.
Additionally, these social networks are many and diverse. Lewis (2019) claimed that there are over 150 social networks in the record, and many are still emerging. Some social networks are more attractive to some people and also in some countries that others. In this study, Facebook, WhatsApp, goggle, twitter and YouTube were  more popular  and respondents used them more than how they used other social networks. This findings was also discovered in the study of Buba et al 92014), Hussain (2012), Omekwu et al (2014) and Popoola (2014) and where majority of the students used kayamata and were more aware of Facebook, Goggle, Twitter, WhatsApp and YouTube than other social networks. This also buttresses the notion of uses and Gratification theory stated by Bubas (2001) that people prefer the use of some media outlets at the expense of others of their disposal. 
Mozer (2012) has outlined the benefits of using the social media to include encouragement of greater social media to include, encouragement of greater social interaction via electronics platforms, provision of greater access to information and information sources; encouragement of creativity amongst and between individuals and groups, it also creates a sense of belonging among users of common social media tools and they increase the technology competence levels of frequent users.  
Similarly, millions of young people (Pempek et al 2010), especially students are the ones that heavily rely on the use of social networking sites (Edegoh et al, 2013). The pervasive use of these new communication platform, especially among students in higher institutions is gathering momentum and receiving attention from researchers.  
Ma et al (2014) add that people prefer using social media to repeat and share news and information when compare to print and broadcast media respectively. According to Popoola (2014). This journalist like action on the digital media is now championing the theory of citizens journalism. 
While majority of the northern married women who use kayamata and feel it is a normal thing, there are few who believe it is fetish and against the will of Alah (ma et al, 2014).
With these findings, the research work has shows that many ladies understand the use of social media is creating awareness.






CHPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
 5.1. SUMMARY 
	Social networks are internet based applications (explain and headline2020). Therefore, their usage is connected to the services of internet. In this study, majority of respondents had access to social media. This finding went in accordance with that of Ndaku (2013) where majority of the respondents had access to internet service. This has also confirmed the report that Nigeria has the highest internet users in African.
	Furthermore majority of them used to buy data to subscribing to internet services. Very few want to cafe. In the same vein people used different technological devices to access social networks. In this study, the majority of the respondents accessed social media using mobile phone while very few used Smartphone and computer or laptop. This finding was also echoed in lanyard (2015), Ndaku, (2013), and Papoola (2014) that majority of the respondent’s accessed social networks using mobile phone while few used computer/laptop. 
	Student’s use of social media for the awareness of Kayamata is becoming prevalent, the emergence of social media allows them to report and share news and information on the pages or walls of their social networks to makes friends, chart with them, conduct research, and share news or information. This finding was similar to the results obtained Buharied. (2014) and Oyero (2013) where many respondents used social media to share news and information with while citizens. Similarly, it also went in accordance with the result of Osatuyi (2012) that social media technology are fast replacing traditional media as a means of sharing information. In the same line, this confirms the result of the U&G theory in whiting and Williams (2013) that some of the reason why people use new media is to communicate and share information. 
5.2 CONCLUSION 
	This study focuses on the audience perception on the use of social media for the awareness of the use of Kayamata among Kwara poly ladies. Use of social networks by and among students in higher institution in Nigeria especially for the awareness of Kayata is becoming persuasive as Omekwu at all (2014) claim that they are the major means of collective and interpersonal communreaction. Nowadays, it is very difficult to find a student without awareness and or using either one or many social networking sites as the finding of this and also previous students (Buhari et al. 2014) revealed. This indicates that these social networks have established a big space in the life of the theoretical framework and literature review. The study shows that uses gratification theory is valid and relevant to social media study as the respondents of this study use social networking sites to make friends from far places, report and share information, conduct researches and socializes themselves in them learning aspect. It also implies that social networks can be used in a beneficial way as the respondents also used it to support their academic activities. For this, the study suggests that educators of mass communication as the social networks are being used in the aspect of news reporting, strategic communication and advertising (Lewis, 2019), news sharing (ma ET al.2014) public relation, marketing research among others that combined to make mass communication. Reference of social networks such as face book, WhatApp, Twitter, and YouTube over the rest also demonstrates the functionality (osatuyi.2014), benefits and the freedom users have in selecting and using the social networks at their disposal. Furthermore, the priority given to some social networks over other has to do with their availability and popularity in a particular place. In the present study, social networks such as badoo and 2go were also popular among the respondents of this study which were not found in other studies. As there is a dearth of social media studies among students of mass communication Popoola, (2014), this study adds to the limited literature which is the main objective of the study. 
5.3 	Recommendations
Based on these findings, the following recommendations were made:
· Students should be sensitized on the purposive of social media for their education.
· Students should be aware that overindulgence in social media for the awareness of Kayamata is addictive and time wasting hence exercising self-control as early as possible 
· Time-off software should be installed to control social media use by students
· Parent can also advice and monitor their wards especially the teens to limit the time they spends on social networking, they should rather use those hours to read other academic books that will help to improve their knowledge 
· Lectures should help the student to make meaningful use of social networking sites by incorporating them into their lesson.
· Students should be advised on the dangers of getting addicted to social networking for the awareness of Kayamata.
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Kwara State Polytechnic,
Department of Mass Communication
Institute of Information Communication Technology (IICT)
QUESTIONNAIRE
Dear respondent,
I am a student of the Department of Mass Communication, Kwara State Polytechnic, conducting research on “Audience perception on the use of social media as a tool for popularizing the use of kayamata by kwara poly ladies”
Kindly complete the attached questionnaire as objective as possible be rest assured that information provided will be treated with utmost confidentiality.
Thank you for your co-operation.
Instruction: Please tick () the answer you consider appropriate. The questionnaire will be in two parts section A, B, C
SECTION A
Demographic information
1. Gender 	(a) Male  (	)	(b) Female  (	)
2. Age (a) 16-20 (     )	(b) 21-25  (	)    (c)26-30 (	)   (d) 31 and above (	)
3. Marital status (a) Single (	)	(b) Married (	)
4. Education qualification (a) Post Degree (	)  (b) HND/Bsc. (c)   ND/NCE (   )  (d) 
O’ Level
5. Religion (a) Islam (	)	(b) Christianity (	)	(c) Traditional (   ) 


SECTION B
6. Which of this social media account do you have? Facebook (    ) Twitter (   ) Instagram ()	 YouTube (	) WhatsApp (	)	Other (	    )
7. Which of this social media do you use mostly to get information? Facebook (  ) Twitter ( ) Instagram (  )	 YouTube (	) WhatsApp (	)	Other (	    )
8. Some ladies get to know kayamata through social media? Yes (	)	 No (	)
9. Social media usage spread the impact of kayamata to undergraduate only? Yes (	)	 No (	)
10. Social media pronounce the Negative effective of Kayamata among undergraduate ladies? Yes (	)	 No (	)
SECTION C
Note: “SA” Strongly Agree, 	“A” Agree, “N” Neutra “D” Disagree , “SD” Strongly Disagree 
Please tick your apricate choices by ticking in the boxes provided
	SN
	Statement 
	SA
	A
	N
	D
	SD

	11. 
	The spread of kayamata were created through social media?
	
	
	
	
	

	12. 
	There is misunderstanding among polytechnic ladies about the uses of kayamata
	
	
	
	
	

	13. 
	The awareness of Kayamata was created among polytechnic ladies though social media.
	
	
	
	
	

	14. 
	There is significant relationship between Kayamata and the uses of social media 
	
	
	
	
	

	15. 
	Religion is one of the factor responsible for the awareness of kayamata
	
	
	
	
	

	16. 
	Kayamata are meant for some set of people not all ladies 
	
	
	
	
	

	17. 
	Prostitute issues is also one of the factor that create awareness of kayamata
	
	
	
	
	

	18. 
	Inefficient information dissemination can also effect the awareness of kayamata among the ladies 
	
	
	
	
	

	19. 
	Kayamata comes in different form to suit different people and their needs 
	
	
	
	
	

	20. 
	What is your personal perception of kayamata product.
	
	
	
	
	





