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ABSTRACT
[bookmark: _GoBack]The study assessed the role of the radio in sensitizing the residents of Ilorin on indiscriminate dumping of refuse in Ilorin metropolis. The studywas anchored on Development Media Theory. A survey method was adoptedwhile a questionnaire was administered to elicit responses from respondents.Quota sampling techniques and accidental sampling techniques wereadopted to select Respondents. Equally, the data were analyzed in descriptivestatistics (frequency and percentage) with the aid of tables. Finding revealedthat the majority of respondents (95%) listen to environmental sanitationprogrammes on radio often. Also, the majority of respondents (45%) agreethat sanitation programmes on radio sensitize them about environmentalcleaning. Many of respondents (70%) agree that sanitation campaigns onradio were effective. However, the majority of respondents (80%) want radiostationstodoubletheirefforttowardsenlighteningpeopleaboutenvironmental sanitation. It was recommended that a special desk to becalled environmental and climate desk should be created and equipped withscientific and investigative journalists to maintain the desk for effective andefficient dissemination of information on sanitation, weather, climate andother environmental matters.
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CHAPTER ONE
1.0 	Introduction
1.1 	Background to the Study
Waste dumping sensitizing is a health matter that seeks to properly clean the environment in order to avoid environmental pollution, air-borne diseases, water borne diseases and other environmental problems, more importantly, maintaining personal hygiene. According to a report from the Nigeria Center for Disease Control (NCDC) Cholera has claimed more lives in Nigeria than the dreaded coronavirus pandemic, especially in 2021. The center’s director general, IfedayoAdetifa, said the country has recorded “a little more than 3,600” deaths from cholera in the last 11 months while the total fatalities recorded from coronavirus since 2022 when the index case was recorded still stands at 2,977 (Mariam, 2021).
NCDC is currently dealing with some fresh outbreaks. There is a connection between this and the rainy season, for example. So when you’ve got the rains and areas with open defecation, and normal water sources are then flooded by rain water so when it mixes, then it makes lead a problem. NCDC also urged state Authorities to invest in water and sanitation across the federation. It was also pointed out that as of November 2021, Nigeria has recorded a total of 3,566 deaths and 103,589 suspected cholera cases across 32 states of the federation and the FCT – a 3.4 percent Case Fatality Ratio. According to the centre, four states- Bauchi (19,470 cases), Jigawa (13,293 cases) Kano (12,116 cases), and Zamfara (11.918 cases) account for 55 per cent of all cumulative cases (Mariam, 2021).
According to Anijah (2013), throughout the world, the problem of polluted environment has become a very disturbing phenomenon. Environmental problems plaguing the world are enormous. But perhaps the most serious and worrisome in Nigeria is the physical environment in terms of the low level of sanitation and gross environmental indiscipline in our cities and communities.
Anijah (2013), added that apart from the health significance of heaps of refuse as a health hazard, they also make our environment ugly. The problem of solid waste disposal in Nigeria has become a national malaise. Filth is an eyesore and a nuisance. It signifies decadence and backwardness. A look at the Nigerian homes, toilets, streets, kitchens, corridors, gutters, staircases, markets, abattoirs, would reveal the very low levels of sanitation. Poor environmental sanitation such as indiscriminate waste disposal is evidence of the crucial role the environment occupies in deciding the health of a man. In fact, never before, in the history of Nigeria has the need become more imperative and urgent to sharpen our consciousness concerning our surroundings. For in such consciousness lies our dignity and salvation as a people and as a nation. This is because some Nigerian still go about with the dangerous impression that detti no dey kill black man (Filth does not kill black man).
The Organization for Economic Co-Operation and Development (2013) reveals that air pollution kills more Africans than other major risk factors in 2013 as statistics for premature-deaths from Air pollution scored 712,479 in 2013. Also, the World Health Organization report on air pollution in 2016 mentioned four Nigerian cities among 20 of the world’s worst-ranked cities for air quality (WHO, 2016) cited in (Kazeem, 2017). However, over the years, specific measures undertaken by the Nigerian government both in the past and present have not yielded significant success. Despite the fact that the objectives of environmental sanitation are to create and maintain conditions in the environment that will promote health and prevent diseases (Lucas and Gilles, 1973).Cited in Okon Emmanuel (2007). This is because Environmental Sanitation deals with: Methods for the disposal of excreta, sewage and community wastes to ensure that they are adequate and safe.
Today, living in a sustainable environment has become an issue of international concern which is making headlines both in the print and electronic media. Also, global warming, climate change, green-house gasses effect, depletion of ozone layer, acidic rain and other climatic and environmental issues are now the hot and prioritized topics in the global mass media and many local stations.
Both the governments and the people depend on communication and updates from the mass media not only for disseminating information but also in setting agenda for the development and other allied activities. Hence, communication media become powerful tools for disseminating information on the environment. It is against this background that the study assesses the role of radio as a tool for public enlightenment towards achieving a clean environment in the Ilorin metropolis.
1.2 	Statement of the Problem
Although, radio role on sensitizing waste dumping on the road and in the drainage is well research, little or no research has been conducted specifically on sensitizing on waste dumping along the road and in the drainage in Ilorin. Equally, at the moment, many Nigerians never identified sensitizing waste dumping and drainage as a big deal while there is poor policy implementation on environmental sensitizing in Nigeria because there is no or popular law on refuse disposal and its sequence in Nigeria. It is against this background that the research investigates the role of radio in sensitizing waste dumping on road medians and in the drainage in Ilorin metropolis with the view to know how media come in, to educate, sensitize and enlighten people on what need to be done and what has been done before.
1.3 Objectives of the Study
i. To examine the extent at which radio stations have been able to sensitize the public on waste dumping. 
ii. To examine the frequency of exposure of the people in Ilorin metropolis to Waste dumping on the road and drainage control programme on radio.
iii. To ascertain whether radio stations allot enough air time in discussing and reporting sensititation on waste dumping activities and programme.
1.4 	Research Questions
Some of the research questions raised are stated below which will provide answers to the research problem
i. To what extent has radio been able to sensitize the public on waste dumping?
ii. What is the frequency of exposure of the people in Ilorin metropolis to Waste dumping programme on radio?
iii. To what extent does radio campaign(s) change the attitude of the people positively towards waste dumping?
1.5 	Significance of the Study
The study aims to reveal the role expected of mass media concerning environmental sustainability, since little is known about climate change, global warming, ozone layer, greenhouse gasses and their impact on human existence. Broadcast media and media practitioners will be beneficial from this research as it will enable them to know the responsibilities expected of them in achieving a sustainable environment, particularly soot and other environmental pollution. This will also help them in developing programmes that will not only create awareness but also monitor government and non-government efforts towards eradicating soot and other environmental pollution especially in the cities where large numbers of people are victims.
This could help the Government and non-government in putting all effort in place to prevent and eradicate soot and other environmental issues through media partnership and collaboration. This is because radio is an effective medium to reach out to almost everyone in the society due to its affordability and its ability in appealing to the sense of hearing and at the same time a medium for literates and illiterates. The findings of this study could enlighten the general public on the need for a clean environment and be conscious in their day-to-day activities. It will also be beneficial to students of Mass Communication, environmental and health communication , Environmental analysts, media experts and future researchers who may want to engage in similar or related study.
Finally, it will serve as veritable reference materials for scholars and students of environmental and health communication.
1.6 	Scope of the Study
The study which investigates the role of radio on sensitizing of waste dumping on road medians and in the drainage towards achieving a clean environment shall be narrowed in scope to residents of the Ilorin metropolis. Therefore, the geographical scope of this study shall be within Ilorin. Ilorin metro such as in Offa-Garage, Post office, Tanke, Asa-Dam, Gaa-Akanbi, Taiwo and Challenge will be selected because of its proximity to the researcher as it will be difficult if not impossible to study all Kwarans due to time available for this study, other considerable factors are geographical locations, age, sex and educational background of the respondents will be considered before administration of questionnaire.
1.7 	Operational Definition of Terms
Role: This means the contribution of the impact of radio in creating awareness towards sensitizing of waste dumping on road a d the drainage.
Radio: This is one of the electronic media of communication transmitting to a wider audience residing in different geographical locations simultaneously and instantaneously. 
Sensitizing: to make someone or something more aware of something, especially a problem or something bad People are becoming.
Resident: a person who lives somewhere permanently or on a long-term basis
Waste: is any substance discarded after primary use, or is worthless, defective and of no use. 
Dumping: the act of getting rid of something that is not wanted
Road: a wide way leading from one place to another, especially one with a specially prepared surface which vehicles can use.
Medians: is the middle point of something 
Drainage: is the natural or artificial removal of a surface's water and sub-surface water from an area with excess water.










CHAPTER TWO
2.0 	Literature Review
This chapter discusses the review of various concepts and definitions of scholars and related research that has been carried out. It further proffers empirical findings of similar research study and the theoretical justification for this study.
Literature materials are also sources from online using Google Search Engine to access relevant materials that might not be easily located in the library and because the internet offers access to lots of latest ideas, articles and books in this technological advanced era. 
2.1 	Conceptual Framework
2.1.1 	General Overview of the Mass Media
Mass media is an umbrella term used for all means of communication to a wider and larger audience residing in different geographical locations. Akinfeleye (2004) defines mass media as a means or channels through which messages or information are transferred or disseminated to a wider and larger heterogeneous audience who are residing in a diverse location.
Mass media organizations are described as those that produce news or entertainment content and distribute that content to a large number of geographically separated people through a technologically based medium (David, 2005). The term mass media simply translates to the modern means of giving news, opinion, education and entertainment to large numbers of people, especially through radio, television, newspapers, magazines and films. (Isamuko, 2011) writes that news is distributed in Nigeria through print and electronic media. These include radio, television, newspaper and magazine.
Andrew (2009) cited in (McQuail, 2000) describes mass media as a means of communication that operates on a large scale, reaching and involving virtually everyone in a society to a greater or lesser degree. McQuail further describes the mass media as the organized means for communicating openly and at a distance to many receivers within a short space of time. 
The mass media are impersonal communication sources that reach large audiences. Akinfeleye (2004) defines mass media as a means or channels through which messages or information are transferred or disseminated to a wider and larger heterogeneous audience who are residing in a diverse location.
2.1.2 	Forms of Mass Media
There are basically two classifications of mass media according to (Oyekanmi, 2008).
a. Broadcast media: Radio and Television
b. Print Media: Newspapers and Magazine. For the purpose of this study, focus falls on radio broadcasting media.
2.1.3 	Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December1st, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, both in Lagos (Onabajo, 1992) cited in Omensea (2007). 
The main duty of the relay was to carry BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed by L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation. 
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.
2.1.4 	Radio Defined
Radio has been defined by various scholars in different ways. Oyekanmi (2006, P. 4) sees radio as “an electronic device that uses electromagnetic waves for the transmission of messages, information, communication and it possesses some attributes which place it upon the television broadcasting”. Similarly, Onabajo (1992) cited in Adekoya, Akintayo, and Adegoke (2016, p. 121) averred that, “Radio is a vehicle for projecting personality through which it attracts and holds an audience”. In the same vein, Akpede, Christine, and Chidinma (2018, p.10) asserts that "radio can be defined as a medium used for sending and receiving messages through the air using electronic waves". 
No doubt that radio is an efficient instrument for getting a message to a large number of people at the same time. It can give people a voice and offer a forum for dialogue between communities and government. “Radio takes up this responsibility and ensures vulnerable groups in society are included and represented in their programming, it is also about the activity of broadcasting programmes for people to listen to” (Idebi, 2008, P. 1). It can also be defined as the broadcasting of programmes for the public to listen to. It is equally the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 2002, p. 946).
More so, Adekoya et al opines that radio stations through their programmes educate, sensitize and inform the local audiences about issues that affect their lives: health, education, water, human rights, among others. This way, it serves as a genuine tool for local development. Radio stations through their programme contents transmit information to a large and heterogeneous audience. Thus; the programmes being transmitted are always in the interest of the audience. 
2.1.5 	Radio Broadcasting
Radio is an electronic device that uses electromagnetic waves for the transmission of messages, information, communication and it possesses some attributes which place it upon the television broadcasting (Oyekanmi, 2006). Radio can give people a voice and offer a forum for dialogue between communities and government. Radio takes up this responsibility and ensures vulnerable groups in society are included and represented in their programme. Community radio stations educate, sensitize and inform these local audiences about issues that affect their lives: health, education, water, human rights, etc. This way, radio is a genuine tool for local development (Olutope, 2010).
2.1.6 	Characteristics of Radio Broadcasting
Radio as a medium comes with its unique characteristics that makes it still very relevant despite the globalization, media convergence or intimidations by the new media. 
Below are some of the features of radio as put by (Alao and Olayinka, 2016).
i. Portability: A radio receiver is portable, you can move around with your radio set from room to kitchen, to farm and almost anywhere including your toilet.
ii. Simplicity: Audio is very simple to operate unlike digital television and computers that requires some training.
iii. Imaginative: Despite the fact that it is an audio based medium, yet you could visualize or ‘see’ in your mind what was being described while listening to radio programme. During election, some people visualize election campaign, voting process, announcement of winner, again don’t you ever visualize advert on radio.
iv. Less expensive: As it is simple, it is also a cheaper medium in terms of production and even in terms of the receiving set. The cost of producing radio programme cannot be compared to that of television. Also, a small radio set can be bought for as low price as 500 naira. In fact, most of the GSM and Smartphone come with inbuilt radio.
v. Power or Electricity: Radio does not rely on electric power supply before it can be powered. You can listen to radio using dry battery cells even if you do not have electricity or a generator. Thus, in a country like Nigeria and particularly in the village where there is either epileptic power supply or none at all radio is what majority turn to as a source of information.
vi. Medium of everybody: One does not have to be literate to listen to radio because most of the radio languages are natives since radio meant to serve indigenous taste wherever is located. Unless you are literate, you can’t read a newspaper or read captions or text on television.
vii. Fast medium: Radio is considered to be a very fast medium in terms of information distribution because it requires less processing unlike television. It is a breaking news platform as it tells the story before other mediums.
viii. Reach wide audience: Radio signal can be receive in remote places making it happening the potential to reach a larger audience simultaneously.
However, “radio as a powerful instrument in the area of public enlightenment, not been constrained by the barriers of time space, illiteracy, and electricity supply, it is seen as one of the ideal means of mass communication in both developed and developing societies because it is easy to establish, own operate and maintain, and does not demand much intellectual exertion from listeners” (Abiola, 2010, P. 2). He further posits that the capability of radio in offering tutorial support and resources to stimulate discussions, reflections and practical learning on the socioeconomic, socio-political and cultural activities of a society or a nation cannot be undermined.
2.1.7 	Functions of Broadcasting
Broadcasting performs so many roles in society but only few will be discussed. According to Angela, (2013). Broadcast media informs, educates, entertains and enlightens.
a. Inform: One of the primary functions of mass media is to inform its public. This is usually in the form of the daily happenings from the local area, on a nationwide basis and internationally. Media often employs journalists to gather information about events,programmes are designed to fill the air. It takes the forms of current affairs, news and other forms of programmes.
b. Enlighten: Mass media also offer guidance and opinion to help shape people’s view on certain subjects or matters. As an extension to merely reporting the facts of a matter, mass media often have editorial or opinion pieces which attempt to interpret events and offer new angles and implications about their occurrence while broadcast media present events live as they are happening.
c. Educate: Mass Media help publish or broadcast wealth of useful information of a practical nature that helps people go about their daily business etc. 
d. Entertain: This is one of the primary functions of mass media. It entertains in the form of drama, sport, musical etc.
2.2 Theoretical Framework
The study is explained based on the core assumptions of the Development Media Theory.
2.2.1 Development Media Theory
This is another theory on which this study is anchored. It was propounded by Dennis McQuail in 1987 cited in Anaeto, Onabanjo and Osifeso (2008). The theory canvasses media support for an existing government and its efforts to bring about socio-economic development. This theory was one of the two theories added to normative theories to make it six altogether, another theory was Democratic Participant Theory. 
It argues that until a nation is well established and its economic development is well underway, the media must be supportive rather than critical of the government, but assist them in implementing their policies. Also, some scholars believed that development media theory was born out from the Agenda Setting Theory espoused by McCombs and Shaw in 1972 which stated that the media doesn't tell us what to think but what to think about. In other words, the amount of attention given to an issue in the press affects the level of importance assigned to that issue by the audience.
As the name implies, (Development Media Theory) the theory relates to media in third world nations or developing countries. It favors journalism that seeks out good news requires that bad news stories are treated with caution, for such stories could be economically damaging to a nation which is delicate for growth and change.
Just as the assumption of this theory is to focus on developing story and maintain caution when it comes to bad stories, therefore, media in developing nations should do everything within its power to ensure development such as reporting, discussing and stage campaigns on environmental sanitation and general sustainable development matter in order to promote hygienic lifestyle. 
2.3 	Empirical Report Review
A review of related study on radio programming and environmental health Communication: an Assessment of the effectiveness of the Queen FM 94.1 programme “Oga Landlord” The research was carried out to assess the effectiveness of radio programmes in communicating environmental sanitation in Zaria, Kaduna State using both qualitative and quantitative research approaches. Data was specifically gathered through interview, observation, questionnaire and focus group discussion in order to ascertain the effectiveness of the Queen FM 94.1 programme “Oga Landlord” in the light of dealing with environmental sanitation issues.
Findings showed that radio was a powerful medium for health promotion, educating people on social issues and disseminating information to a wide variety of audiences. Furthermore, it was discovered that adequate and effective environmental sanitation practices are the foundation for health development whereas inadequate and improper sanitation and poor solid waste management remain two of the main transmitters of diseases in the world’s developing countries. More so, it was revealed that depth and proper treatment is not given to environmental health issues in the presentation of “Oga Landlord”. Also, audience participation and feedback mechanisms in the programme are through text messages and phone calls.
The study thus recommended that other channels of social media should be inculcated into the programme to enhance audience participation. In order to sustain effective radio communication, broadcasters should be prepared to carry out formative research on the audience. Therefore, it is imperative to propose that effective radio programming should be tailored towards having the desired impact on the audience which could result in behavioral change.


CHAPTER THREE
3.0 	Methodology
3.1 	Introduction
The objective of this chapter is to establish the broad methodological engagement ofthis study which is relevant for describing the strategies involved in this study. Therefore, thischapter clearly states research design, research method, population of study, sample size, sample technique/procedure, instrument for data collection, validity and reliability of the instrument, method and instrument for data analysis and presentation.
3.2 	Research Design
According to Kenpro (2012), research design is the overall strategy used in integratingthe different components of the study in a coherent and logical way, so as to ensure the effective addressing of the research problem. Similarly, Malik (2011) cited in Cooper (n.d)wrote that research design constitutes the template for collection, measurement and analysis ofdata. It is also a strategic framework for action that serves as a bridge between researchquestions and the execution, or implementation of the research strategy (Mafuwane, 2012).
3.3 	Research Method
This study which assessed the role of radio in sensitizing the resident of Ilorin on waste dumping on road medians and on drainagetowards achieving a clean environment in the Ilorin metropolis adopted a survey researchmethod.
Abdulwahab (2012) writes that survey is a type of research method associatedwith a research situation where the research subjects run into hundreds or even thousands,spreading across a large area.
3.4 	Population of Study
Pritha (2021) explained that a population is the entire group that you want to drawconclusions about. Showkat (nd) describes a population that refers to any collection of specified groups of human beings or of non-human entities such as objects,educational institutions, time units, geographical areas, prices of wheat or salaries drawn by individuals. Okoye (2006) defines population of the study as the total number of elements within a given environment which a researcher is set to study. 
The population of this study is amount of people in Ilorin metropolis for year 2022/2023. According to the information obtained from united nation- word population prospect there are 1,030,000 in Ilorin metropolis in 2023, a 3% increase from 2022. The total population of people in ilorin metropolis according united nation- word population prospect are 1,030,000. Thus the population of this study is 1,030,000.
3.5 	Sample Size and Sampling Techniques
Kerlinger, (2007) viewed Sampling as any portion of a population or universe as representative of that population or universe. Similarly Osuala,(2001). Said, sampling is the process of selecting units from a population of interest so that by studying the sample which may fairly generate results of the population from which they were chosen.  The study adopted multistage Sampling technique. Multistage sampling technique according Tejumaye (2003),is the process of Sampling in stages. 
At the first stage of sampling, a list of all the local government areas in Ilorin metropolis was retrieved from the (Kwara State website). They are: Ilorin West, Ilorin East, and Ilorin South. Simple random sampling technique was used to select one local government and the selected local government was Ilorin East Local Government Area. 
The second stage of the sampling technique witnessed the retrieval of all the wards in Ilorin West Local Government Area. There are 12 wards in Ilorin East Local Government Area. They are: Agebeyangi/gbadamu/osin, Apado, Balogungambari 11, Balogungambari 1, Ibagun, Iponrin, Magaji are1, Magaji are 11, Marafa/pepele, Maya/ ileapa, Okeoyi/okeose/alalubosa, Zango. Simple random sampling technique (ballot method) was use to select two wards from Ilorin East Local Government Area.  These are Ibagunand  Gambari ward 1 wards. 
Stage three, a list of all the area in Ibagun  andGambari ward 1 wards.. They are 12 area in Ibagun ward: Okelele, Shamsudeen, Akerebiata, Dada, Idi Aro, kankatu, Balogungambari, Awodi, Itaajia, Itadu, Akanlambi...Then a simple random sampling technique (ballot method) was used to select four areas from the two wards on ratio 1:2. Selected area from Ibagun wards are:Akerebiata, kankatu, Balogungambari and akalambi  was selected from Gambari ward1 .
At the fourth stage of Sampling, the number of people in each of the four four area according to th National population Commission are: Akerebiata 400 peoples, Kankatu 500people, blogungambari 800 people and Akalambi310 people. Systematic Sampling was used to select 5% of the respondents from each school.
AKEREBIATA
5/100 x 400 	= 20
KANKATU
5/100 x 500 	= 25
BALOGUN GAMBARI
5/100 x 800 	= 40
AKALAMBI
5/100 x 310 	= 15
Therefore 5% respondents was selected from each of the 4 areas. Thus the sample size for this study is 100.
3.7 	Instrument for Data Collection
Instruments for data collection in research are means through which the researchergathers data, including observation, checklist, interview guide, tests, interview schedules, questionnaire etc. (Degu&Yigzaw, 2006; Kumar, 2011). For the purpose of this study a self-administered questionnaire was used to collect data from the sampled population of this study.
Questionnaire was structured and designed in a way that affords the respondents to answer the research questions appropriately. The questionnaire comprised two sections.
Section A was embedded with respondents’ bio-data in order to elicit respondents’ demographic details while Section B was concerned with questions relating to the researchquestions.
3.8 	Validity and Reliability of Research Instrument
The face validity of this instrument was ensured by content experts and the senior communication researcher, who through the process of vetting the ambiguity and structural make-up of the instrument, validate the use of the research instrument. The pilot study was conducted using some people in Ilorin; the pilot study took place on 4th to 7th of March, 2024.
The pilot study was to ascertain the clarity of the questions and detect problems in the questionnaire instruction, as well as find out whether the respondents have any difficulty understanding the questionnaire or whether there are any ambiguous questions. The exercise helped me to make necessary amendments and modifications in the questionnaire before final distribution.
3.9 	Method of Data Collection
The data were collected for this study between 2nd to 5th of June through personal distribution of questionnaires across the Ilorin metropolis particularly in BalogunGambari, Kankatu, Akerebiata, Akanlambi, Library and Information Service (2021) wrote that data collection means gathering information to address those critical evaluation questions that the research has identified earlier in the evaluation process. It is an important aspect of any type of research study.
There are many methods of gathering information, and a wide variety of information sources. The following are some of the few methods of collecting information for research projects which include questionnaires, interviews, direct observations, focus group interviews, case-studies, diaries and critical incidents etc (Kabir, 2016). Therefore, the method of data collection for this study was questionnaire.
3.10 	Data Analysis
Babbie (2010) writes that quantitative methods emphasize objective measurements and the statistical, mathematical, or numerical analysis of data collected through polls, questionnaires, and surveys, or by manipulating pre-existing statistical data using computational techniques. Quantitative research focuses on gathering numerical data and generalizing it across groups of people or to explain a particular phenomenon.
Quantitative analysis on the other hand involves the presentation of statistics to confirm or refute the researcher’s thesis and answer whatever questions he has posed.”
Therefore, to properly explain and explore the variety of data collected, the Statistical Package for Social Science (SPSS) software package version 23 was used for descriptive statistics, the results were presented in frequencies and percentages with the aid of tables.


CHAPTER FOUR
DATA ANALYSIS AND DISCUSSION OF FINDINGS
4.0 	Introduction
This chapter dwells on the analysis of the data obtained from the questionnaire administered to the respondents in Ilorin metropolis particularly at Balogungambari, Akanlambi, Kankatu and Akerebiata.  As stated previously, One hundred (100) copies of questionnaires were earlier distributed, out of which, Ninety-four (94) copies were returned while only Ninety-Two (92) were completely filled. 
Hence, the data analysis is based on the 92 correctly filled questionnaires. However, frequency and percentage distribution method was used to present the data with the aid of tables
This chapter therefore comprises three sections: Section 4.1 is the analysis of respondent’s demographic data, 4.2 entails the analysis of the data related to research questions and variables of the study, while the last section 4.3 constitutes the discussion of findings
4.1 	Demographic Data of the Respondents
Table 1: Distribution of Respondents by Gender
	Variables
	Frequency
	Percentage

	Male
	63
	63%

	Female
	37
	37%

	Total
	100
	100%


Source: Research Survey, 2024
From the table 1 above, 63 (63%) respondents were Male while 37 (37%) respondents were female. Thus, male respondents dominated the respondents. 
Table 2: Distribution of Respondents by Age
	Variables
	Frequency
	Percentage

	18 – 25
	76
	76%

	26 – 35
	24
	24%

	46 and above
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2024
From the above table, 76 (76%) of respondents were 18 – 25 years, while 24 (24%) of respondents were 26 – 35 years. Furthermore, 0 (0%) of the respondents were 47 years and above. Thus, 18-25  dominated the respondents. 
Table 3: Distribution of Respondents by Occupation
	Variables
	Frequency
	Percentage

	Civil Servant
	3
	3%

	Self-Employed
	26
	26%

	Student
	71
	71%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 3(3%) were Civil servant while 26 (26%) were Self-Employed and 71 (71%) were Student. Thus, Students dominated the respondents.


Table 4: Distribution of Respondents by Marital Status
	Variables
	Frequency
	Percentage

	Single
	95
	95%

	Married
	5
	5%

	Divorced
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 95 (95%) of respondents were Single while 5 (5%) were Married whereas 0 (0%) were divorced. Thus, majority of the respondents are married.
Table 5: How often do you listen to Radio?
	Variables
	Frequency
	Percentage

	Very well
	30
	30%

	Once in a while
	64
	64%

	Not at all
	6
	6%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 30 (30%) respondents were of the opinion very well while 64 (64%) respondents were Once in a while and 6 (6%) were of Not at all. Thus, majority of the respondent do listens to radio once in a while. 




Table 6: Do you engage in listening to radio programs related to waste dumping?
	Variables
	Frequency
	Percentage

	Yes
	65
	65%

	No
	35
	35%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 65 (65 %) respondents were of the opinion Yes while 35 (35%) respondent is of the negative opinion. Thus, majority of the respondent sure do listens to radio programs relating to waste dumping.
Table 7: On what radio station in Kwara State is sensitizing on waste dumping often aired?
	Variables
	Frequency
	Percentage

	Radio Kwara
	30
	30%

	Harmony fm
	12
	12%

	Sobifm
	52
	52%

	Diamond fm
	6
	6%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 30 (30 %) respondents claims Radio Kwara while 12 (12%) respondents claim Harmony fm, 52 (52%) claim Sobifm and 6 (6%) attest Diamond fm. Thus, majority of the respondent attest to be more of Radio sobi FM follower.


Table 8: Radio Station sensitizes people on waste dumping?
	Variables
	Frequency
	Percentage%

	Strongly Agree
	37
	37%

	Agree
	50
	50%

	Neutral
	6
	6%

	Strongly Disagree
	2
	2%

	Disagree
	5
	5%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 37 (37 %) respondents were Strongly agree while 50 (50%) respondents were Agree, 6 (6%) were Neutral, 2 (2%) were Strongly Disagree and 5 (5%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 9: Radio station expose people not to dump refuse on the road medians?
	Variables
	Frequency
	Percentage

	Strongly Agree
	35
	35%

	Agree
	55
	55%

	Neutral
	9
	9%

	Strongly Disagree
	0
	0%

	Disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 35 (35%) respondents were Strongly agree while 55 (55%) respondents were Agree, 9 (9%) were Neutral, 0 (0%) were Strongly Disagree and 1 (1%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 10: Radio Station changes the attitude of the people positively toward waste dumping in the drainages?
	Variables
	Frequency
	Percentage

	Strongly Agree
	39
	39%

	Agree
	48
	48%

	Neutral
	10
	10%

	Strongly Disagree
	0
	0%

	Disagree
	3
	3%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 39 (39%) respondents were Strongly agree while 48 (48%) respondents were Agree, 10 (10%) were Neutral, 0 (0%) were Strongly Disagree and 3 (3%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 11: Radio programme have motivate people positively not to dump refuse in the drainages?
	Variables
	Frequency
	Percentage

	Strongly Agree
	38
	38%

	Agree
	49
	49%

	Neutral
	10
	10%

	Strongly Disagree
	2
	2%

	Disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 38 (38%) respondents were Strongly agree while 49 (49%) respondents were Agree, 10 (10%) were Neutral, 2 (2%) were Strongly Disagree and 1(1%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 12: Radio program often explain the danger on dumping refuse in the road medians?
	Variables
	Frequency
	Percentage

	Strongly Agree
	40
	40%

	Agree
	54
	54%

	Neutral
	3
	3%

	Strongly Disagree
	2
	2%

	Disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 40 (40%) respondents were Strongly agree while 54 (54%) respondents were Agree, 3 (3%) were Neutral, 2 (2%) were Strongly Disagree and 1(1%) Disagreed. Thus, majority of the respondent agreed to the term.






Table 13: Radio programme educated people on poor sanitation?
	Variables
	Frequency
	Percentage

	Strongly Agree
	34
	34%

	Agree
	53
	53%

	Neutral
	8
	8%

	Strongly Disagree
	2
	2%

	Disagree
	3
	3%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 34 (34%) respondents were Strongly agree while 53 (53%) respondents were Agree, 8 (8%) were Neutral, 2 (2%) were Strongly Disagree and 3 (3%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 14: Radio station in Ilorin allowed enough air time in discussing and reporting on waste dumping activities and programme?
	Variables
	Frequency
	Percentage

	Strongly Agree
	26
	26%

	Agree
	58
	58%

	Neutral
	13
	13%

	Strongly Disagree
	1
	1%

	Disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 26 (26%) respondents were Strongly agree while 58 (58%) respondents were Agree, 13 (13%) were Neutral, 1 (1%) were Strongly Disagree and 2 (2%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 15: Radio Station informs people of Ilorin on alternative means of dumping refuse?
	Variables
	Frequency
	Percentage

	Strongly Agree
	34
	34%

	Agree
	55
	55%

	Neutral
	10
	10%

	Strongly Disagree
	1
	1%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 33 (35%) respondents were Strongly agree while 18 (19.5%) respondents were Agree, 10 (12%) were Neutral, 18 (19.5%) were Strongly Disagree and 13 (14%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 16: Radio Station educated the respondents on the danger of dumping refuse in the middle of the road and in the drainages?
	Variables
	Frequency
	Percentage

	Strongly Agree
	33
	33%

	Agree
	58
	58%

	Neutral
	5
	5%

	Strongly Disagree
	2
	2%

	Disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 33 (33%) respondents were Strongly agree while 58 (58%) respondents were Agree, 5 (5%) were Neutral, 2 (2%) were Strongly Disagree and 2 (2%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 17: Radio sensitization of the respondents about cleaning the environment?
	Variables
	Frequency
	Percentage

	Strongly Agree
	38
	38%

	Agree
	52
	52%

	Neutral
	7
	7%

	Strongly Disagree
	1
	1%

	Disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey, 2024
From the table above, 38 (38%) respondents were Strongly agree while 52 (52%) respondents were Agree, 7 (7%) were Neutral, 1 (1%) were Strongly Disagree and 2;(2%) Disagreed. Thus, majority of the respondent agreed to the term.
4.3 	ANALYSIS OF RESEARCH QUESTION 
Having analyzed the data collected from respondents in the Ilorin metropolis, the following are the major findings. On questions that border on demography, male respondents (63%) dominated the response rate. Also, the majority of respondents (76%) were aged 18-25 years. Furthermore, (95%) of the respondents were single. One occupation of the respondents (71%) was students.
Research Question 1: To what extent has radio been able to sensitize the public on waste dumping?
Table 5 answered this question , the table shows that 30 (30%) respondents were of the opinion very well while 64 (64%) respondents were Once in a while and 6 (6%) were of Not at all. Thus, majority of the respondent do listens to radio once in a while.  
Table 6 also answered this question, the table shows that 65 (65 %) respondents were of the opinion Yes while 35 (35%) respondent is of the negative opinion. Thus, majority of the respondent sure do listens to radio programs relating to waste dumping.
Table 8 also answered this question, the table shows that 37(37%) respondents were Strongly agree while 50 (50%) respondents were Agree, 6 (6%) were Neutral, 2 (2%) were Strongly Disagree and 5 (5%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 9 also answered this question, the table shows that,35(35%)respondents were Strongly agree while 55 (55%) respondents were Agree, 9 (9%) were Neutral, 0 (0%) were Strongly Disagree and 1 (1%) Disagreed. Thus, majority of the respondent agreed to the term.
Research Question 2: what is the frequency of exposure of the people in ilorin metropolis to waste dumping programme on radio?
Table 7 answer this question, the table shows that 30(30%) respondents claims Radio Kwara while 12 (12%) respondents claim Harmony fm, 52 (52%) claim Sobi fm and 6 (6%) attest Diamond fm. Thus, majority of the respondent attest to be more of Radio sobi FM follower.
Table 10 also answered this question, thetable shows that, 39 (39%) respondents were Strongly agree while 48 (48%) respondents were Agree, 10 (10%) were Neutral, 0(0%) were Strongly Disagree and 3 (3%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 11 also answered this question,thetable shows that, 38 (38%) respondents were Strongly agree while 49(49%) respondents were Agree, 10 (10%) were Neutral, 2 (2%) were Strongly Disagree and 1 (1%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 12 also answered this question, thetable shows that,40(40%) respondents were Strongly agree while 54 (54%) respondents were Agree, 3 (3%) were Neutral, 2 (2%) were Strongly Disagree and 1(1%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 14 also answered this question, the table shows that, 26 (26%) respondents were Strongly agree while 58 (58%) respondents were Agree, 13 (13%) were Neutral, 1 (1%) were Strongly Disagree and 2 (2%) Disagreed. Thus, majority of the respondent agreed to the term.
Research Question 3: To what extent does radio campaigns change the attitude of the people positively towards waste dumping?
Table 13 answered this question, the table shows that 34 (34%) respondents were Strongly agree while 53 (53%) respondents were Agree, 8 (8%) were Neutral, 2 (2%) were Strongly Disagree and 3 (3%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 15 also answered this question, the table shows that, 33 (35%) respondents were Strongly agree while 18 (19.5%) respondents were Agree, 10 (12%) were Neutral, 18 (19.5%) were Strongly Disagree and 13 (14%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 16 also answered this question, the table shows that, 33 (33%) respondents were Strongly agree while 58 (58%) respondents were Agree, 5 (5%) were Neutral, 2 (2%) were Strongly Disagree and 2 (2%) Disagreed. Thus, majority of the respondent agreed to the term.
Table 17 also answered this question, the table shows that, 38 (38%) respondents were Strongly agree while 52 (52%) respondents were Agree, 7 (7%) were Neutral, 1 (1%) were Strongly Disagree and 2;(2%) Disagreed. Thus, majority of the respondent agreed to the term.

4.4 	Discussion of Findings
The purpose of this study is to examine the role's of radio sensitizing the residents of llorin on indiscriminate dumping of refuse. The result obtained the statistical analysis in this study was used to provide an answer to this research study, as data were presented into table using Simple percentage tabular presentation in the chapter four of this study to provide an answer raised in this study.
Definite question were asked in the questionnaire to generate answer to each of the question posed in this study, 100 questionnaire respondents and all the copies of questionnaire were returned.
The findings confine that radio have a significant role in mobilizing the residents of Ilorin on proper dumping of refuse as indicated in table 6, (65%) of respondents were opinion of yes while 35 (35%) respondents is of the negative opinion which means the majority of the respondents sure do listens to radio programs relating to waste dumping. And also in tables 13, it shows that the 34 (34%) respondents were strongly agree while 53 (53%) respondents were agree, 8 (8%) were neutral, 2 (2%) were strongly disagree and 3 (3%) Disagreed, it show that the radio has a impact on Ilorin resident concerning the proper dumping of waste.
It was also discover that the largest percentage of the respondents 58 (58%) unveiled that radio campaign (s) programme have changed their attitude positively towards cleaning the environment. Largest percentage of the respondents 60 (60%) disagreed that radio stations in Ilorin allot enough air-time in discussing and reporting waste dumping activities and programme.
We also noticed that Radio Station expose people not to dump refuse on the road medians as indicated in table a, that 35 (35%) respondents were strongly agree while 55 (55%) were agree, 9 (9%) were neutral 0 (0%) were strongly disagree and 1 (1%) disagree.













CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0	Introduction
This chapter, which concludes the study, is in four parts comprising the summary of the research project, conclusion from the findings of the study, limitations of the study, and recommendations based on findings of the study as well as suggestions for further studies.
5.1	Summary
The study assessed the role of radio in sensitizing the resident of Ilorin on waste dumping g on the road median and in the drainage  as a tool for public enlightenment towards achieving a clean environment in the Ilorin metropolis has the following objectives.
1. To examine the extent at which radio stations have been able to sensitize the public on waste dumping on the road and in the drainage.
2. To examine the frequency of exposure of the people in Ilorin metropolis to waste dumping programe on radio.
3. To determine the extent at which radio campaign(s) on cleaning environment have been able to change the attitude of the people positively towards waste dumping.
4. To ascertain whether radio stations allot enough air time in discussing and reporting Waste dumping activities and programme.
5. To find out a way(s) by which radio can improve waste dumping among people in the Ilorin metropolis.
The introductory part of the research focuses on the general background to the study, statement of the problem, research objectives, research questions, significance of the study, scope of the study, limitations of the study and operational definition of the terms.
Similarly, the study reviews various literature concepts, empirical studies and theoretical frameworks that are in tandem with the study to give depth and footing to this study. Some of the concepts include but not limited to concept of mass media, forms of mass media, radio broadcasting, characteristics of radio broadcasting, functions of broadcasting, 
The study used the Development Media Theory to assess the role of radio in sensitizing resident of Ilorin on waste dumping on the road medians and in the drainage. The research methodology, survey research method was adopted and a questionnaire was administered to the respondents. Chapter four of the study revolved on data analysis and interpretations of findings. Descriptive statistics (frequency and percentage) with the aid of tables were used to analyze the data that were collected.
5.2 	Conclusion
Having analyzed the data collected from respondents, it is safe to conclude that the majority of respondents (99.2%) were listening to F.M radio. It is clear that, the majority of respondents (71.1%) listen to the environmental sanitation programmes on the radio, equally, the majority of them (64%) claimed that they listen to waste dumping programmes on radio often.
Similarly, substantial numbers of respondents (66%) averagely listen and contribute to the programme waste dumping programmes on radio. Also, the majority of respondents (65%) agree that waste dumping programmes on radio sensitize them about the environment cleaning. Similarly, the majority of respondents (54%) agree that waste dumping campaigns on radio influenced respondents’ behaviour towards cleaning the environment.
Many of respondents (54%) agree that waste dumping campaigns on radio were effective, and many of respondents (51.1%) admitted that they received messages covering people performing environmental sanitation. However, the majority of respondents (54%) want radio stations to double their effort towards enlightening people about waste dumping. Meanwhile, many of the respondents (70.5%) pronounced that there are dedicated programmes on Waste dumping in radio stations in Kwara State, majority of respondents (35.7%) admitted that they get their environmental waste dumping messages from Radio Kwara.
Nonetheless, the largest percentage of the respondents (59.7%) show that radio campaign(s) programmes have changed their attitude positively towards cleaning the environment. Largest percentage of the respondents (60%) disagree that radio stations in Ilorin allot enough air time in discussing and reporting waste dumping activities and programmes.
Consequently, the majority of respondents (54%) suggested that live coverage of Waste dumping programme can improve environmental sanitation culture among people in the Ilorin metropolis. It is obvious that many of the respondents (73.2%) claimed that radio has changed their attitude positively towards waste dumping. Hence, the majority of the respondents (57%) agree that radio stations have really educated them on the danger of poor waste dumping. Majority of respondents (55.7%) also suggested that waste dumping should be discouraged to prevent outbreak of cholera. And, the majority of the respondents (53.5%) opined that waste dumping in rod medians and in the drainage is high in Ilorin.
5.3 	Recommendations
After critical examination and review of the previous literatures, the theories, and data gathered from the field, the following are therefore recommended in line with the key findings of the research:
1. It is recommended that broadcast media should equip their journalists with sophisticated equipment or toolkit to cover scientific issues such as: covering areas with less effort on the environmental sanitation or poor environmental sanitation, flooding disaster, heavy wind and storm without much stress.
2. Broadcast media outfits should organize special seminars and workshops for their reporters on how best to cover scientific and environmental news to better display
professionalism so that people can be better informed.
3. Special desk suggested to be called environmental and climate desk should be created and equipped with scientific and investigative journalists to maintain the desk for effective and efficient dissemination of information on sanitation, weather, climate and other environmental matters.
4. Media houses should design programmes for people to be more educated and alerted on waste dumping hazards, challenges and sanitation. 
Other radio stations should be encouraged to pay utmost focus in reporting Waste dumping programmes and campaigns by allocating more air time for environmental sanitation reporting.This will improve the level of environmental sanity. 
As such, Radio kwara as a media platform should double their effort in upholding the principle of fairness, balance and objectivity in their reportage
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APPENDIX
Department of Mass Communication
Institute of Information and Communication Technology
Kwara State Polytechnic, Ilorin

Dear Sir/Madam
REQUEST FOR COMPLETION OF QUESTIONNAIRE
	I’m a student of the department of Mass Communication, Kwara State Polytechnic, Ilorin conducting research on a topic “ THE ROLE OF RADIO IN SENSITIZING THE RESIDENTS OF ILORIN ON INDISCRIMINATE DUMPING REFUSE”
I hereby request that you help in answer the following questions honestly as possible, and assure you that all information supplied by you, shall be used only for academic purpose, and shall be kept confidential. Your co-operation will be highly appreciated.
Please no names are required, so feel free to answer as objectively as possible.
Thanks for your co-operation. 


Yours Faithfully,

______________
Muhammed Jamiu
HND/23/MAC/FT/0157



QUESTIONNAIRE
SECTION A
INSTRUCTION:Please tick () the answer which you consider as most appropriate. The questionnaire will be into three parts. Section A and Section B  
1. Gender: (a) Male ( ) (b) Female ( ) 
2. Age: (a) 18 – 25 ( ) ((b) 26 – 35 ( ) (c) 46 and above ( ) 
3. Respondents Occupation: (a) Civil servant ( ) (b) Self-employed ( ) (c) Student ( ) 
4. Religion: (a) Christian ( ) (b) Islam ( ) (c) Traditional ( ) 
5. Marital status: (a) Single ( ) (b) Married ( ) (c) Divorced ( ) 
6. How often did you listen to Radio (a) very well ( )  (b) once in a while ( ) (c)Not at all ( )
7. Do you engage in listening to  radio program related to waste dumping  (a) Yes ( )  (b) No ( ) 
8. On what radio station in Kwara State is sensitizing on waste dumping often aired?
(a) Radio Kwara ( ) (b) Harmony FM ( ). (c) Sobi FM (d) Diamond FM ( )   

SECTION B 
Please indicate your level of agreement with the following statements regarding the use of social media platforms for community development initiatives in Ilorin South Local Government:
Where: SA = Strongly Agree, A = Agree, N = Neutral, SD = Strongly Disagree, D = Disagree
	
	QUESTIONS
	SA
	A
	N
	SD
	D

	9.
	Radio Station sensitizes people on waste dumping?
	
	
	
	
	

	10.
	Radio station expose people not to dump refuse on the road medians?

	
	
	
	
	

	11.
	Radio Station changes the attitude of the people positively toward waste dumping in the drainages?
	
	
	
	
	

	12.
	Radio programme have motivate people positively not to dump refuse in the drainages?
	
	
	
	
	

	13.
	Radio program often explain the danger on dumping refuse in the road medians?
	
	
	
	
	

	14.
	Radio programme educated people on poor sanitation?
	
	
	
	
	

	15.
	Radio station in Ilorin allowed enough air time in discussing and reporting on waste dumping activities and programme?
	
	
	
	
	

	16.
	Radio Station informs people of Ilorin on alternative means of dumping refuse?
	
	
	
	
	

	17.
	Radio Station educated the respondents on the danger of dumping refuse in the middle of the road and in the drainages?
	
	
	
	
	

	18.
	Radio sensitization of the respondents about cleaning the environment?
	
	
	
	
	



