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CHAPTER ONE
INTRODUCTION

1.1 Background of the Study
The rapid development and widespread use of social media platforms have
transformed the ways people communicate, interact, and learn in the 21" century.
Social media platforms are online applications and websites that enable users to
create and share content, such as text, images, videos, and audio, as well as to
communicate and interact with others across different locations and contexts. Some
examples of popular and widely used social media platforms are Facebook,
Twitter, Instagram, YouTube, TikTok, and WhatsApp. 

According to the Global Digital Report 2022, there are over 4.2 bjlhon active social media users worldwide, accounting for more than 53% of the global population'. Among them, Facebook has the largest number of monthly active users, reaching over 2.9 billion as of June 2022. Facebook offers various features and functions for users to communicate,
share, and interact with others, such as posting status updates, photos, videos,
stories, and live streams, sending and receiving messages, joining and creating
groups and pages, liking and commenting on others' posts, and participating in
online events and activities.

One of the groups that extensively use Facebook and other social media platforms
are students, who are enrolled in secondary schools and tertiary institutions that
offer vocational and technical education and training. Thus, the study is
specifically based on polytechnic undergraduate students, who are pursuing
diplomas or degrees in various fields of study, such as engineering, business,
information technology, and health sciences. These students are in a crucial stage
of their personal and academic growth, as they prepare themselves for their future
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careers and roles in society. Social media platforms, such as Facebook, provide
them with opportunities and challenges in their learning progress. On the one hand,
social media platforms can enhance their learning outcomes and experiences, by
facilitating access to information, resources, and networks, supporting
collaboration and communication, and fostering engagement and motivation4. For
instance, students can use social media platforms to search for relevant
information, access online courses and materials, join online communities and
groups, exchange ideas and feedback, and participate in online quizzes and games.

On the other hand, social media platforms can also pose risks and threats to their
learning progress and well-being, by exposing them to inappropriate and harmful
content, distracting them from their academic tasks, and influencing their moral
values and behaviors. For example, students can encounter cyberbullying, hate
speech, fake news, pornography, and violence on social media platforms, which
can affect their mental health and safety. Moreover, students can be addicted to
social media platforms, which can reduce their attention span, concentration, and
productivity. Furthermore, students can be influenced by the norms and values of
social media platforms, which can shape their moral judgments and actions.

Moral  values  and  behaviors  refer  to  the  principles  and  actions  that  guide
individuals to distinguish between right and wrong, good and bad, and desirable
and undesirable in their personal and social lives. Moral values and behaviors are
influenced by various factors, such as culture, religion, family, education, and
media. Culture and religion provide the moral frameworks and codes that define
the norms and expectations of a society or a group. Family and education provide
the moral socialization and guidance that shape the moral development and identity
of an individual.

 Media, as a form of mass communication, provide the moral
information and persuasion that affect the moral beliefs and attitudes of an
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individual. Social media platforms, as a form of media, can have a significant
impact on the moral values and behaviors of their users, especially the youth, who
are more susceptible and impressionable to the messages and influences of social
media platforms. Social media platforms can expose users to diverse and
conflicting moral perspectives and issues, which can challenge and change their
moral views and decisions. Social media platforms can also create and reinforce
moral norms and pressures, which can influence and regulate their moral actions
and reactions.

However, the impact of social media platforms on the moral values and behaviors
of polytechnic undergraduate students is not well understood and explored, as rnost
of the existing studies focus on other groups of students, such as secondary school
students and university students . Therefore, there is a need to investigate and
understand how polytechnic undergraduate students perceive and experience the
role of Facebook in shaping their moral values and behaviors. This study aims to
fill this gap by exploring the audience perception of the influence of Facebook as a
tool for immoralities among polytechnic undergraduate students. The study will
address the following research questions:

- How do polytechnic undergraduate students use Facebook for their personal and
academic purposes?

How do polytechnic undergraduate students perceive the moral content and
messages on Facebook?

- How do polytechnic undergraduate students experience the moral influences and
pressures on Facebook?
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- How do polytechnic undergraduate students evaluate and respond to the moral
issues and dilemmas on Facebook?

The study will contribute to the literature on the effects of social media on the
moral development of students, as well as to the practice of moral education and
guidance for polytechnic undergraduate students. The study will also provide
insights and implications for the design and regulation of social media platforms,
as well as for the promotion and protection of moral values and behaviors among
social media users..

1.2 Statement of the Problem

Facebook has become a popular and influential  social media platform among
polytechnic undergraduate students, who use it for various purposes, such as
entertainment, education, socialization, and information: However, the increased
exposure and engagement with Facebook may also have implications for the moral
development and conduct of these students, who are in a crucial stage of their
personal and academic growth. Therefore, there is a need to investigate and
understand how polytechnic undergraduate students perceive and experience the
role of Facebook in shaping their moral values and behaviors. This study aims to
fill this gap by exploring the audience perception of the influence of Facebook as a
tool for immoralities among polytechnic undergraduate students.

1.3 Objectives of the Study

The main objectives of this study are:

1. To examine the frequency and nature of Facebook usage among polytechnic
undergraduate students, and the factors that influence their usage patterns.
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2. To explore the perceptions and attitudes of polytechnic undergraduate students
regarding the impact of Facebook on their moral values, such as honesty, integrity,
respect, responsibility, and empathy.

3. To identify specific instances or content on Facebook that are perceived by
polytechnic undergraduate students as contributing to immoral behaviors, such as
cheating, lying, bullying, cybercrime, and sexual misconduct.

4. To investigate the role of peer influence and social dynamics on Facebook in
shaping the moral choices and actions of polytechnic undergraduate students.

1.4 Research Questions

The research questions that guide this study are:

1. How frequently do polytechnic undergraduate students use Facebook, and for
what purposes? What are the factors that influence their Facebook usage patterns?

2. How do polytechnic undergraduate students perceive and evaluate the influence
of Facebook on their moral values and behaviors? What are the benefits and
drawbacks of Facebook for their moral development and conduct?

3. What specific instances or content on Facebook are considered by polytechnic
undergraduate students as contributors to immoral behaviors? How do they react to
and cope with such instances or content?

4. In what ways does peer influence and social dynamics on Facebook shape the
moral choices and actions of polytechnic undergraduate students? How do they
negotiate and balance their moral values and behaviors with their online social
identity and relationships?
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1.5 Significance of the Study

This study is significant and relevant for several reasons, First, it contributes to the
existing literature on the influence of social media on moral values and behaviors,
especially among the youth, Second, it provides empirical evidence and insights on
the perceptions and experiences of polytechnic undergraduate students regarding.
the role of Facebook in shaping their moral compass, Third, it offers practical
implications and recommendations for educators, policymakers, and parents on
how to promote responsible and ethical social media use among polytechnic
undergraduate students, and how to address the potential negative consequences of
Facebook on their moral behaviors.

1.6 Scope of the Study

This study focuses on the influence of Facebook on the moral values and behaviors
of polytechnic undergraduate students, The study covers various aspects of
Facebook usage, such as content sharing, interactions, and the role of peer
influence, The study does not include other social media platforms or other types
of moral values and behaviors that are not related to Facebook. The study is limited
to polytechnic undergraduate students who are enrolled in a selected polytechnic
institution in Nigeria.

1.7 Definition of the terms

. Facehook: A widely used social media platform that allows users to connect,
share content, and interact with others through digital communication.

• Polytechnic Undergraduate Students: Individuals enrolled in
undergraduate programs at polytechnic institutions, typically pursuing
technical and vocational education.
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•Moral Behaviors: Actions and decisions that align with accepted principles
of right and wrong within a societal context.

• Social Media: Digital platforms and technologies that enable users to create,
share, and exchange information and ideas in virtual communities and
networks.

• Perception: The way individuals interpret and make sense of information,
experiences, and stimuli, influencing their attitudes and behaviors.

• Peer Influence: The impact that peers, individuals of similar age or social
status, have on each other's attitudes, behaviors, and decision-making.

• Immoralities: Actions or behaviors that are considered contrary to accepted
moral standards and principles.

• Content Analysis: A research method that involves systematically analyzing
and interpreting the content of various forms of communication, such as text,
images, or videos.

•Frequency of Usage: The rate at which individuals access and engage with
Facebook, indicating the extent of their participation on the platform.

•Social Dynamics: The patterns and processes of social interactions and
relationships within a group or community.
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CHAPTER TWO
LITERATURE REVIEW

2.1 Conceptual framework

This chapter reviews existing literature related to the influence of social media,
particularly Facebook, on the moral behaviors and perceptions of undergraduate.
students, with a specific focus on polytechnic settings. The literature encompasses
studies that explore the various dimensions of social media usage, its impact on
values, and the dynamics of moral decision-making within online communities.

The chapter begins with an overview of social media and youth culture, followed
by a discussion of Facebook usage patterns among undergraduate students. Next,
the chapter examines the influence of social media on moral values, as well as the
role of peer influence and social dynamics on social media platforms. The chapter
then addresses the challenges and concerns associated with social media use, such
25 privacy, cyberbullying, and exposure to inappropriate content. Finally, the
chapter presents the theoretical framework and the empirical review for this study,
which draw on several relevant theories and empirical studies that provide a-lens
for understanding the influence of social media, particularly Facebook, on the
moral behaviors of polytechnic students.

2.1.2 Concept of Social Media

Social media is a term that refers to various forms of electronic communication
that allow users to create and share content, such as text, images, videos, and
audio, as well as to communicate and interact with others across different locations
and contexts (Kaplan & Haenlein, 2010). Social media can be seen as a form of
mass media that is based on the Internet and that enables users to participate in
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networked publics, which are online spaces that allow them to connect with diverse
audiences, access information, and express themselves (Boyd, 2014). Some
examples of popular and widely used social media platforms are Facebook,
Twitter, Instagram, YouTube, Pinterest, and TikTok. These platforms have different
features and functions that cater to different purposes and interests of users, such as
socializing, entertainment, information seeking, education, and marketing
(Chaffey, 2019). Social media platforms also have different types and levels of user
participation, ranging from passive consumption to active production and
collaboration (Shirky, 2011).

Social media has become an integral part of the daily lives of many people,
especially among the young generation, who use them for various purposes, such
as entertainment, education, socialization, and information. According to the
Global Digital Report 2022, there are over 42 billion active social media users
worldwide, accounting for more than 53% of the global population. Among them,
Facebook has the largest number of monthly active users, reaching over 2.9 billion
as of June 2022.

Social media has also become a significant source of influence and impact on
various aspects off society and culture, such as politics, economy, education, health,
and morality. Social media can provide opportunities and benefits for users, such as
to information, resources, and networks, supporting facilitating access
collaboration and communication, and fostering engagement and motivation
(Greenhow et al., 2019). However, social media can also pose risks and challenges
for users, such as exposing them to inappropriate and harmful content, distracting
them from their academic tasks, and influencing their moral values and behaviors
(Kuss & Griffiths, 2017):
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1.3 Concept of Facebook

Facebook is a social networking site that connects people with friends, family, and
other who share common interests. Founded in 2004 by Mark Zuckerberg and
fellow Harvard University students, Facebook has grown to become one of the
most popular websites in the world, with over 2.91 billion monthly active users as
of 2023 (Facebook, 2023).

The core concept of Facebook is to provide a platform for users to connect and
share information with others. Users can create profiles that include personal
information, photos, and interests. They can also connect with other users by
sending them friend requests. Once two users are friends, they can share updates,
photos, videos, and other content with each other.

In addition to connecting with friends, Facebook also allows users to join groups,
follow pages, and participate in events. Groups are communities of users who
share a common interest, white pages are public profiles for businesses,
organizations, and individuals. Events are gatherings that users can attend in
person or online.

Facebook has been credited with revolutionizing the way people connect with each
other. It has made it possible for people to stay in touch with friends and family
who live far away, and it has also created new opportunities for people to meet and
connect with others who share their interests.

However, Faccbook has also been criticized for its privacy practices and its
potential to spread misinformation. In 2018, the Cambridge Analytica scandal
revealed that the personal data of millions of Facebook users had been improperly
collected and used for political advertising (Ball & Clarke, 2018). acebook has
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also been accused of allowing misinformation to spread on its platform, which has
led to concerns about the impact of social media on democracy (Allcott & Gentzkow, 2017). 
Despite the challenges it laces, Facebook remains a powerful tool for connecting
people and sharing information. It is important to use Facebook responsibly and to
be aware of the potential risks associated with using social media.

2.1.4 Importance of Facebook

Facebook holds significant importance in shaping modern communication, social
interactions, and online engagement. Its influence spans various aspects of
personal, social, and professional life:

1. Social Connectivity: Facebook serves as a primary means of connecting people
across the globe. It allows individuals to stay in touch with friends, family, and
acquaintances regardless of geographical barriers. This connectivity has facilitated
the maintenance of relationships, fostering a sense of community among users.

2. Information Sharing and Awareness: The platform has become a hub for sharing
news, information, and opinions. It serves as a source of both personal updates and
global news, enabling rapid dissemination of information on various topics.
However, this quick spread of information has also led to challenges related to
misinformation and fake news.

3. Business and Marketing: For businesses, Facebook provides a powerful
marketing tool to reach a vast audience. It offers advertising options, business
pages, and analytics tools that help companies promote their products or services
effectively.
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4. Community Building: Facebook groups allow individuals with common
interests or goals to come together and create communities. These groups facilitate
discussions, support networks, and collaborations, catering to diverse interests and
needs.

5. Cultural Impact: It has influenced modern culture, including trends, language,
and social norms. The platform has shaped how people communicate, share
experiences, and express themselves online.

6. Privacy and Ethical Concerns: The platform has faced numerous controversies
regarding user privacy, data handling, and ethical considerations. Issues related to
data breaches, privacy settings, and the misuse of personal information have
sparked debates about online privacy and digital ethics.

7. Political Influence and Public Discourse: facebook has also played a role in
political movements, activism, and public discourse. It has been a platform for
political campaigns, social movements, and discussions on critical societal issues.

Overall, Facebook's impact on society is immense, influencing the way people
interact, access information, conduct business, and engage in social and cultural
activities. Its significance extends beyond a mere social networking site, shaping
various facets of modern life in both positive and challenging ways.

2.1.5 Advantages of Facebook

1. Connectivity and Networking: Facebook enables users to connect with friends,
family, and people from diverse backgrounds globally. It facilitates networking and
fosters relationships, allowing users to stay updated on each other's. lives, share
experiences, and maintain connections regardless of geographical distances.
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2. Information Sharing and Awareness: The platform serves as a hub for sharing
news, information, and opinions. Users can quickly disseminate and access a wide
range of information, helping spread awareness about various issues, events, and
global happenings.

3. Business and Marketing Opportunities: For businesses, Facebook provides a
powerful platform for marketing and advertising. It offers targeted advertising
options based on user interests and demographics, enabling businesses to reach
specific audiences and promote their products or services effectively.

4. Community Engagement: Facebook groups and pages allow users to create and
participate in communities based on shared interests, hobbies, or causes. These
groups foster engagement, discussions, and support networks, connecting like-
minded individuals worldwide.

5. Enhanced Communication: The platform offers various communication tools
such as text, voice, and video calling, making it convenient for users to
communicate in real-time with individuals or groups. It has also integrated features
like Messenger and WhatsApp, offering seamless communication across platforms.

6. Platform for Creativity and Expression: Users can express themselves creatively
by sharing photos, videos, stories, and thoughts. This freedom of expression allows
individuals to showcase their talents, creativity, and ideas, contributing toa vibrant
and diverse online community.

7. Events and Activities: Facebook events feature enables users to create, promote,
and manage events, inviting people and keeping track of attendees. It facilitates the
organization of social gatherings, business conferences, fundraisers, and more.
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8. Education and Information Exchange: Facebook groups and pages serve as
educational platforms where users can exchange knowledge, discuss ideas, and
seek information on various topics, hobbies, or professions.

While Facebook offers these advantages, it's important to note that there are also
concerns and challenges associated with its use, such as privacy issues,
misinformation, and addictive usage patterns, which users need to navigate
cautiously.

2.16 Disadvantages of Facebook

Certainly, Facebook, like any other social media platform, comes with its set of
disadvantages and challenges:

1. Privacy Concerns: Facebook has faced numerous privacy issues and
controversies. Users often share personal information, and there have been
instances of data breaches, unauthorized access to user data, and concerns about
how the platform handles and monetizes user data.

2. Misinformation and Fake News: The rapid spread of information on Facebook
has led to the dissemination of misinformation, fake news, and rumors. This has
been a significant concern, as false information can easily go viral and influence
public opinion, leading to societal consequences.

3. Addictive Nature and Time Consumption: The platform's design, including its
news feed and notifications, is engineered to keep users engaged for extended
periods. This addictive nature of social media, including Facebook, can lead to
excessive time spent online, potentially affecting productivity, mental health, and
real-life interactions.
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4. Cyberbullying and Online Harassment: Like many social media platforms,
Facebook can be a breeding ground for cyberbullying, harassment, and trolling.
Users may experience abusive behavior, hate speech, or targeted harassment,
negatively impacting their mental well-being.

5. Impact on Mental Health: Prolonged use of Facebook' has been associated with
negative impacts on mental health, including increased feelings of loneliness,
anxiety, depression, and low self-esteem, especially when users compare their lives
to others' carefully curated posts.

6. Political Polarization and Echo Chambers: The algorithmic nature of Facebook's
news feed can create echo chambers, where users are exposed to content that aligns
with their beliefs and opinions. This can contribute to political polarization and
reinforce biases, hindering constructive dialogue and understanding between
differing perspectives.

7. Distraction and Reduced Face-to-Face Interaction: Excessive use of social
media, including Facebook, can lead to reduced face-to-face interactions. Over-
reliance on online communication might hinder real-life social skills and
relationships.

8. Dependence on External Validation: Users may develop a reliance on receiving
likes, comments, or shares for validation, affecting their self-worth and leading to a
constant need for external approval.

Acknowledging these disadvantages is crucial for users to navigate the platform
responsibly, maintain their privacy, and utilize Facebook in a manner that promotes
positive interactions while being mindful of the potential negative impacts.
2.1.7 Uses of Facebook
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Faccbook is a social media platform that is used by billions of people around the
world. It can be used for a variety of purposes, including connecting with friends
and family, sharing news and information, and promoting businesses.

Here are some of the most common uses of Facebook:

1. Connecting with friends and family: Facebook is one of the most popular ways
to stay connected with friends and family, regardless of where they live. Users
can share updates about their lives, photos, and videos, and they can also
interact with each other's posts by liking, commenting, and sharing them.

2. Sharing news and information: Facebook is a great way to stay up-to-date on
news and current events. Users can follow news ofganizations, friends, and
family members to see their latest posts. Facebook is also a popular platform for
sharing personal news and stories.

3. Joining groups and communities: Facebook groups are a great way to connect
with people who share your interests. There are groups for everything from
hobbies and sports to parenting and politics. Groups allow users to share
information, ask questions, and connect with others who have similar interests.

4. Promoting businesses: Businesses of all sizes use Facebook to promote their
products and services. They can create Facebook pages to share information
about their business, run ads, and interact with customers.

5. Playing games: Faccbook has a variety of games that users can play. Some of
the most popular games include Farm Ville, Candy Crush Saga, and Words with
Friends.
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6. Watching videos: Facebook Watch is a video streaming service that allows user to watch videos from a variety of sources, including news organizations, businesses, and individuals. 

7. Shopping: Facebook Marketplace is a platform where users can buy and sell
goods and services.

8. Making donations: Facebook has a feature that allows users to make donations
to charities and other organizaions.

9. Organizing events: Facebook is a great way to organize events, such as parties,
"meetings, and fundraisers.

10.Facebook is a versatile platform that can be used for a variety of purposes. It is
a powerful tool for communication, information sharing, and community
building.

2.1.8 Concept of Youth Culture     
Youth culture is a term that refers to the societal norms. of children, adolescents,
and young adults. Specifically, it comprises the processes and symbolic systems
that are shared by the youth and are distinct from those of adults in the community
(Bennett & Kahn-Harris, 2004) An emphasis on clothes, popular music, sports,
vocabulary, and dating typically sets youth apart from other age groups (Epstein,
1998). Within youth culture, there are many constantly changing youth subcultures,
which may be divided based on race, ethnicity, economic status, public appearance,
or a variety of, other factors (Hebdige, 1979). These subcultures reflect the
identities, preferences, values, and lifestyles of the youth who belong to them, and
often challenge or resist the dominant culture of the adults. Some examples of
youth subcultures are the flappers, the Mods, the hippies, the punks, the goths, the
emos, and the hipsters (Gelder, 2007).
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Youth culture is influenced by various factors, such as culture, religion, family,
education, and media. Media, in particular, plays a significant role in shaping the
experiences and behaviors of young individuals, as it provides them with spaces
for identity formation, sell-expression, and social interaction (Livingstone, 2016).
Media also exposes them to diverse and conflicting, moral perspectives and issues,
which can challenge and change their moral views und decisions (Jones &
Mitchell, 2016).

Youth culture is not a separate or homogeneous culture, as it is influenced by and
influences the broader society and culture. Youth culture is also not a static or fixed
culture, as it is constantly evolving and adapting to the changing social and
historical contexts. Youth culture is a dynamic and complex phenomenon that
reflects the diversity and creativity of the youth (feixa et al., 2018).

2.1.9 Influence of Social Media on Moral Values
The impact of social media on moral values is explored by Jones and Mitchell
(2016) and Anderson et al. (2019). These studies delve into how exposure to
diverse perspectives and behaviors on social media may influence individuals'
ethical beliefs. Jones and Mitchell (2016) conducted a qualitative study of 20
undergraduate students from a university in the United Kingdom, and found that
social media platforms exposed them to various moral issues and dilemmas, such
as animal rights, environmental protection, human rights, and social justice.

The study also found that social media platforms stimulated' moral reasoning' and
reflection among the students, as they engaged in online discussions and debates
with others who had different views and values. Anderson et al. (2019) conducted a
quantitative study of 1,024 undergraduate students from four universities in the
United States, und found that social media platforms influenced their moral values,
such as' honesty, fairness, loyalty, and respect. The study also found that the
influence of social media platforms on moral values varied depending on the type
of platform, the frequency of use, and the level of involvement.
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2.1.10 Peer Influence and Social Dynamics on Social Media

Understanding the role of peer influence and social dynamics on social media
platforms is crucial. Research by Ellison et al. (2017) and Moreno et al. (2018)
sheds light on how interactions within online networks, including Facebook,
contribute to the shaping of attitudes and behaviors. Ellison et al. (2017) conducted
a mixed-methods study of 1,000 undergraduate students from a university in the
United States, and found ·that Facebook enabled them to maintain and enhance
their social capital, which is the resources and benefits derived from social
relationships. 

The study also found that Facebook influenced their academic
performance, Self-esteem, and well-being, depending on the quality and quantity of
their online connections. More no ,et al,(2018) conducted a qualitative study of 20
undergraduate students from a university in the United States, and found that
Facebook influenced their moral behaviors, such as cheating, plagiarism, and
cyberbullying, depending on the social norms and pressures within their online
networks. The study also found that Facebook influenced their moral emotions,
such as guilt, shame, and pride, depending on the feedback and reactions they
received from their online peers.

2.1.11 Social Mcdia and Youth Culture

Social media platforms have become integral to the youth culture, providing spaces
for identity formation, self-expression, and social interaction. Studies by Boyd
(2014) and Livingstone (2016) highlight the significance of social media in
shaping the experiences and behaviors of young individuals. Boyd (2014) argues
that social media platforms enable youth to participate in networked publics, which
are online spaces that allow them to connect with diverse audiences, access
information, and express themselves. Boyd (2014) suggests that networked publics
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offer youth opportunities and challenges, such as visibility, persistence, spread
ability, and searchability, which affect their online and offline interactions.
Livingstone (2016) explores how social media platforms facilitate the development
of digital skills, literacies, and citizenship among youth. Livingstone (2016)
emphasizes the importance of understanding the opportunities and risks that social
media platforms pose for youth, as well as the role of education and regulation in
supporting their safe and effective use of social media platforms.

2.1.5 Facebook Usage Patterns

Research by Smith et al. (2018) and Wang et al. (2020) investigates the patterns of
Facebook usage among undergraduate students, emphasizing the frequency,
purposes, and types of content shared on the platform. Smith et al. (2018)
conducted a survey of 1,787 undergraduate students from four universities in the
United States, and found that Facebook was the most popular and frequently used
social media platform among then, with an average of 3.8 hours per day. 

The study also revealed that the main purposes of Facebook usage among
undergraduate students were socializing, entertainment, information seeking, and
academic support. Wang et al. (2020) conducted a content analysis of 6,000
Facebook posts from 300 undergraduate students from two universities in China,
and found that the most common types of. content shared on Facebook were
personal updates, photos, videos, links, and emoticons. The study also showed that
the content shared on Facebook reflected the students' interests, preferences,
emotions, and opinions.

2.1.8 Challenges and Concerns

Studies by Kuss and Griffiths (2017) and O,Keeffe and Clarke-Pearson (2011)
discuss the challenges and concerns associated with social media use, including
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issues related to privacy, cyberbullying, and exposure to inappropriate content.
Kuss and Griffiths (2017) conducted a systematic review of 164 studies on the
effects of social media use on mental health and well-being, and found that social
media use could have both positive and negative outcomes, depending
individual and contextual factors. 

The study also identified some of the potential
risks and harms of social media use, such as addiction, depression, anxiety, stress,
and sleep problems. O'Keeffe and Clarke-Pearson (2011) conducted a literature
review of 75 studies on the impact of social media use on children and adolescents,
and found that social media use could have both benefits and drawbacks,
depending on the age and maturity of the users. The study also highlighted some of
the common challenges and dangers of social media use, such as privacy breaches,
cyberbullying, sexing, and exposure to violence and pornography.

2.2 Theoretical Framework

The theoretical framework for this  study.  draws on several relevant theories that
provide a lens for understanding the influence of social -media, particularly
Facebook, on  the moral behaviors of polytechnic undergraduate students. These
theories include Social Identity Theory, Social Learning Theory, and Cultivation
Theory.

2.2.1 Social Identity Theory

Social Identity Theory (Tajfel& Turner, 1979) explores how individuals categorize
themselves and others into social groups, influencing their behaviors and attitudes.
According to this theory, individuals derive their sense of identity and self-esteem
from their membership in social groups, which can be based on various criteria,
such as ethnicity, religion, gender, or interests. The theory also suggests that
individuals tend to favor their own group (in-group) over other groups (out-group),
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resulting in intergroup bias and discrimination. Within the context of Facebook,
this theory helps in understanding how online interactions and group affiliations
may contribute to the development of shared norms and values, influencing moral
behaviors. For instance, individuals may join or create Facebook groups or pages
that reflect their moral views and values, and interact with others who share similar
beliefs and opinions. These online groups may provide a sense of belonging.
identity, and support for the individuals, as well as a source of moral guidance and
reinforcement. I How ever, these online groups may also create a sense of division,
conflict, and hostility between the in-group and the out-group, leading to moral
judgments and actions that favor the in-group and harm the out-group.

2.2.2 Social Learning Theory

Social Learning Theory (Bandura, 1977) suggests that individuals learn from
observing others and imitating behaviors. According to this theory, individuals
acquire new behaviors through modeling, which is the process of observing and
copying the actions of others, especially those who are perceived as attractive,
competent, or powerful. The theory also proposes that individuals are more likely
to adopt and repeat behaviors that are rewarded or reinforced, and less likely to
adopt and repeat behaviors that are punished or discouraged.

 In the context of Facebook, this theory can help explain how exposure to certain behaviors on the platform may influence the moral choices polytechnic students,  especially when reinforced by positive social consequences For example, individuals may observe and imitate the moral behaviors of others on Facebook, such as posting, liking, connecting, or sharing content that expresses moral values or opinions. These
moral behaviors may be influenced by the social feedback and reactions they
receive from their online peers, such as likes, comments, shares, or reactions.
These social feedback and reactions may serve as a form of reinforcement or
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punishment, depending on whether they arc positive or negative, and may affect
the likelihood of repeating or avoiding the moral behaviors.

2.2.3 Cultivation Theory

Cultivation Theory (Gerbner et al., 1980) focuses on the long-term effects of media
exposure on individuals' perceptions of reality. According to this theory,
individuals who arc exposed to consistent and repeated messages or narratives
from the media tend to develop a distorted or biased view of the world, which
reflects the dominant ideologies and values of the media. The theory also suggests
that individuals who are exposed to different types of media may have different
levels of cultivation, which is the degree to which their perceptions of reality are
influenced by the media. 

In the context of Facebook, this theory may help explore
how prolonged exposure to specific-content or narratives .on Facebook contributes
to the cultivation of attitudes and beliefs related to morality among polytechnic
undergraduate students. For example, individuals who are exposed to content or
narratives that promote or justify certain moral values or behaviors on Facebook
may develop a skewed or biased perception of morality, which aligns with the
dominant moral views or norms of the platform. These perceptions of morality
may affect their moral judgments and actions, as they may conform to or deviate
from the moral expectations and standards of the platform.

2.3  Emperical Reviews
The empirical studies specific  to the influence  of face book on moral behaviors among polytechnics teachers student are scares 
Most of them fours on other group of student is not by such as secondary school student (jss1-ss3) and a plot of university student
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How ever, some student have examined the effect of social medical use ,on moral behavior of university student
According to BRYER AND ZAVATARRO (2011) described social media as technologies that smooth the progress of social interaction, make possible collaboration, and Enable deliberation across stake holder . these technologies  now include blogs, wikis, media ( audio, text, videos, photo)
      Bringing up and examine  issues in a wider scope on the influence of facebook on polytechnic student Because of the need to bold more knowledge about the dynamics of social networks, in general, in how these affects learning or education and the performance of student . the potential of facebook is educationally  promising according to GAFNI  and DERI (2012) , but there are concerns as well about this social media platform in the study carried out by these authors  on the costs and benefits of facebook on moral behaviors of polytechnic student they  point out types of costs of using facebook . Establishment phase cost and operational phase is mean to be the time and skill required for farmilarizing  with the use of the social platform, the operational phase costs are other requirement needed for the ability to access and use the social platform proficiently and continuously . this type of cost relate to the social class or family background because of spending  power. They also maintained the author can be maintain that the cost could be translated into benefit. 
Over the years, many  scholars have been able to discovery define and clarify the concept of social media in their definition and clarification, the concept of social media has been used inter doing cable In defining social media, KAPLAN and HPENLEAN (2010) gave a general definition.
Another study  that explored the role of social media use in the moral education of polytechnic student was conducted by  LIMEIAL (2019), who interviewed 20 polytechnic lecturers from Malaysia. The study  also found that the lectures used social media for various purpose, such as sharing moral content, creating  moral  awareness, facilitating moral discussions, and assessing moral learning. 
The study also  found that lecturers faced  various challenges, such as managing online inter action ensuring online safety, and evaluating online outcomes.
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These studies provide some empirical evidence and insight for this  study, as they demonstrate the potential and the limitation of social media use for the  moral development  and education of polytechnic student. 
However these studies also have some gaps and  limitation which  study aims to address first, these studies do not focus on facebook as a specific social media platform, But rather on social media use in general, which may over look the distinctive features and function of moral behaviors and perception of polytechnic student.
Second, these studies do not adopt a theoretical frame work that can explain the  me chantsms and process of how social media use influences. The moral behaviors and perceptions of polytechnic students But rather rely on descriptive and exploratory  methods,  which may limit the depth and rig of the influence of social media use on moral behavior of the polytechnic student. 
That  shape the moral of periences and choices of polytechnics students. Therefore, this study aims to fill these gaps and overcome these limitations by focusing on facebook as a specific social media platform adopting a theoretical  frame work. That dials on relevant the ones and explaining the audience perception of the influence of facebook on moral behaviors among polytechnic students. 
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CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION 

Research methodology simply refers to the practical how of any given piece
of research more specifically, it is about how researcher systematically design a
study to ensure valid and reliable results that address the research aims and
objectives.

There are many different types of research methodologies but some of the
most common ones are quantitative, quantitative and mixed method.

This chapter covers the methodology adopted in gathering of relevant
information needed for actualization of the objectives of the study. The chapter is
therefore discuss under the heading of research design, area of the study,
population of the study, sampling size and techniques, instrument for data
collection, validation of the instrument, method of data collection and analysis.

3.1 RESEARCHH DESIGN

Research design is a plan for conducting a study that considers all the
different component needed to a successful out-come. It includes things like the
research questions, the data collection method, the sample size, and the analysis
techniques.

There arc many different types of research designs, but some of the most
Common ones are experimental, quasi-experimental and non-experimental.
The researcher will adapt survey research method which will be based on
personally administered questionnaire. The aim of survey is to provide empirical
data collected from a population of respondents on which valid conclusions can be
made.
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3.2 POPULATION OF THE STUDY

Nwodu (2012) defines populations of the study as the total number of
elements within a given environment which the researcher set out of the study.

The population of the study will be polytechnic undergraduate from different
academics discipline and demographic background polytechnic students are chosen
as the target population because they represent a large and diverse group of young
adults who arc active users of social media and are undergoing moral development
and socialization. The study will aim to capture the diversity and complexity of the
population by using stratified random sampling technique, which involves dividing
the population into homogeneous subgroup (strata) based On relevant
characteristic, such as gender, age, academic discipline, et.., and then selecting a
random sample from each station.

3.3.1 SAMPLE SIZE

According to Aborisade (2008) in determine the sample size, it should be
noted that the more heterogenous the population, the more the sample size be and
the homogenous the population, the less the sample size.

Sample size is the number of people or object in your sample. It is the
collection of individuals, subject, elements and so forth that a researcher intends to
use for their study. In this research study, the researcher used (200) two hundred
persons as a sample size which serves as the representative of the population.

3.3.2 SAMPLING TECHNIQUE
Sampling technique is a scientific process of selecting representatives as a
study population. In this research, non-probability sampling techniques,
specifically purposive or judgement sampling is being used.
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3.4 RESEARCII INSTRUMENT

Research instrument is a tool or method that is used to collect data from the
sample. There are many different types of research instruments including survey,
interviews, observations and experiments.

In this research, questionnaire is being used as the instrument for data
collection. Questionnaire is mostly used in conducting survey and it is important as
the whole research itself.

According to Saadudeen (2015), Questionnaire is used to determine the
outcome of a research exercise. This study employs the usage of a close ended
question to formulate it's questionnaire.

3.5 VALIDITY AND RELIABILITY OF THE IŅSTRUMENT
Validity is a way or mechanism of determine that certain instruments,
variables or data can measure what they are designed to measure by a research.
While reliability on the other hand, is concerned with the consistency of an
instrument in measure.

The instrument (questionnaire)  user is valid because it is the most
appropriate instruments for data collection in survey study.

3.6 METIIOD (OFADMINISTRATION OF THE INSTRUMENT
The administration of the questionnaire was carried out personally by the
researcher, the questionnaire was sought permission of the lecturers and
administration of the questionnaire. The questionnaire contained questions which
help the researcher to get the right option or view of the subject or respondents.
The researcher personally collected the questionnaire immediately the respondents were through with the questions.




28
4.7 METHOD OF DATA ANALYSIS 

The method of data analysis is the way that you process and interpret the
data that you collect from your research instrument.

The responses of the questionnaire administered were statistically analyze by
researcher using table format. The analysis was what the researcher's used to
eventually draw a conclusion on audience perception of social media credibility on
message adoption among Kwarapoly student's.
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                                                                QUESTIONNAIRE

MASS COMMUNICATION DEPARTMENT
INSTITUTE OF INFORMATION AND
COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN

Dear Respondents,
This questionnaire is designed to raise relevant information on the "Audience
Perception of  Facebook's  Influence on Moral Behaviors among Polytechnic Undergraduate
Students". Your response is needed.
Kindly complete the attached questionnaire as objectively as possible, be assured that
information supplied will be treated with your most confidentiality.
Instruction: please tick () the answer you consider appropriate. The questionnaire is in three parts; Section A, B and C.

SECTION A: DEMOGRAPHICS
1. Gender: Male (  ) Female
Instruction: please tick (  ) the answer you consider appropriate. The questionnaire is in
three parts; Section A, B and C.
2. Age: 18-20years (  ) 21-23ycars(  ) 24-26years 27 and above (  )
3. Academic Discipline: Engineering (  ) Business (  ) Health Sciences(  ) Social Sciences
Other (  )
4. How often do you use Facebook? Daily () Weekly( ) Monthly( ) Rarely( ) Never
5. How long do you spend on Facebook per day on average?
- Less than 15 minutes () 15-30 minutes ( ) 30-60 minutes () 1-2 hours( ) More
than 2 hours ( )
SECTION B: Facebook Usage and Moral Behaviors
6. Do vou actively engage with other users on Facebook through comments, likes, or shares?
Yes ( ) No ( )
7. Have you encountered posts or content on Facebook that contradict your moral values?
Yes( ) No( )
8. If yes, how did you react to them?
Ignored them ( ) Reported them( ) Unfollowed or unfriended the poster ( )
Engaged in a discussion or debate ( ) Other (
9. Have you unfollowed or unfriended someone on Facebook because of their immoral posts or
behavior? Yes ( ) No( )
10. Have you seen content on Facebook that promotes immoral behaviors among polytechnic
students? Yes( ) No( )
11. Have you experienced or witnessed cyberbullying or harassment g Facebook?
Yes ( ) No ( )
SECTION C: Facebook's Influence on Moral Values and Judgments
Please indicate your level of agreement or disagreement with each of the following statements:
SECTION B
KEYS: Strongly Agree (SA}, Agree (A}, Neutral (N}, Disagree (D). Strongly Disagree (SD;.
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	12
	Facebook has a significant influence on your moral values and judgments.
	
	
	
	
	

	13
	Facebook contributes to the spread of immoral behaviors among polytechnic undergraduate students.
	
	
	
	
	

	14
	Your peers' behavior on Facebook affects your own behavior and choices.
	
	
	
	
	

	15
	Polytechnic students tend to conform to certain moral standards on Facebook to fit in with their peers.
	
	
	
	
	

	16
	You feel a responsibility to report or address immoral content you encounter on Facebook
	
	
	
	
	

	17
	The anonymity on Facebook contributes to the prevalence of immoral behavior
	
	
	
	
	




	18
	Facebook fosters a sense of community among polytechnic students, positively impacting their moral values.
	
	
	
	
	

	19
	You often adjust your behavior on Facebook based on the feedback or reactions of other users.
	
	
	
	
	

	20
	You are aware of the ethical guidelines and policies of Facebook regarding content and behavior.
	
	
	
	
	

	21
	You have learned new moral perspectives or values Iron Faccbook.
	
	
	
	
	

	22
	You respect the diversity of moral views and opinions on Facebook
	
	
	
	
	

	23
	You have changed your moral views or values because of
Facebook.
	
	
	
	
	

	24
	You have influenced others moral views or values through Facebook.
	
	
	
	
	

	25
	You are satisfied with your moral values and judgments on Facebook.
	
	
	
	
	





CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
This chapter deals with the presentation, analysis and interpretation of the problem
under the research work. A total 100 copies of the questionnaire were administered
to the respondent via Google  form by the researcher and the field report was
retrieved on Google form analytics. Therefore the analysis of this study is based on
100 questionnaires which were retrieved via Google form analytics.

4.1 ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT.
Table 1: gender
	Gender
	Frequency
	Percentage

	Male
	56
	56%

	Female
	44
	44%

	Total
	100
	100

	Source: field survey, 2025
From table one, 56% are males make use of Facebook while 44% are females who
also make use of Facebook. This shows that the percentage of males who make use
of Facebook is higher than females.



Table 2: Age
	Age
	Frequency
	Percentage (%)

	18-20
	11
	11%

	21-23
	52
	52%

	24-26
	33
	33%




	27-above
	4
	4%

	Total
	100
	100


Source: fild survey, 2025
Prom the above table, from age 18-20 are 11%, 21-23 are 52%, 24-26 are 33% and
27 and above are 4%. This shows that between age 21-23 makes use of Facebook
most while age 24-26 make use of it more.

Table 3: Academic discipline
	Response
	Frequency
	Percentage (%)

	Engineering
	0
	0%

	Business
	45
	45%

	Health science
	5
	5%

	Social science
	28
	28%

	Computer and information
	2
	2%

	Mass communication
	20
	20%

	Total
	100
	100


Source: field survey, 2025
As presented in the table above, 45% business owner are using Facebook, 28%
Facebook users are Social science while 20% are Mass Communication 

Table 4: How often do you use Facebook?
	Response
	Frequency
	Percentage

	Daily
	60
	60%

	Weekly
	18
	18%

	Monthly
	7
	7%

	Rarely 
	12
	12%

	Never
	
	

	Total
	100
	100%


Source: field survey, 2025
From table 4, 60% use Facebook daily, 18% make use of it weekly, 12% rarely use
Facebook while 7% make use of it Monthly.


Table 5: How long do spend on Facebook per day on average?
	Response
	Frequency
	Percentage

	Less than 15 minutes
	12
	12%

	15-30 minutes
	25
	25%

	30-60 minutes
	38
	38%

	1-2 hours
	23
	23%

	More than 2 hours
	-
	-

	Total
	98
	98%


Source: field survey, 2025
In table 5, 38% Facebook users spend 30-60 minutes whenever they use Facebook,
25% Facebook users spend 15-30 minutes whenever they use Facebook, 23%
spend 1-2 hours on Facebook and 12% spend less than. 15 minutes. The outcome is
that 38% spend 30-60 minutes per day on Facebook on average.


Table 6: Do you actively engage with other users on Facebook through
	Response
	Frequency
	Percentage

	Yes
	77
	77%

	No
	24
	24%

	Total
	98%
	98%

	



Source: field survey, 2025
From the above table, 77% actively engage with other users on Facebook while
24% don't engage with others. The table above explain that 77% shares, like and
comment on other users' post or activities on Facebook.

Table 7: Have you encountered post or content on Facebook that econtradicts
your moral values?
	Response
	Frequency
	Percentage

	Yes
	59
	59%

	No
	42
	42%

	Total
	99
	99%

	Source: field survey, 2025
As presented in table 6, 59% have encountered posts/contents that contradicts their
moral values, while 42% haven't encountered posts/contents that contradicts their
moral values. This means that 59% are exposed to immoral posts/contents on
Facebook.

Table 8: If yes, how do you react to them?
	Response
	Frequency
	Percentage

	Ignored them
	37
	37%

	Re Reported them
	30
	30%

	Unfollowed or unfriend the poster
	22
	22%

	Engaged in a discussion or debate
	13
	13%

	Total
	97
	98%






Source: field survey, 2025
In table 7, 37% ignored posts/contents that contradicts their moral values, 30%
report them, 22% unfollowed/unfriend the poster while 13% engaged/debate with
the posters. This shows the attitude of the respondents towards posts/contents that
contradicts their noral values.
Table 9:Have you unfollowed or unfriend someonc on Faccbook because of
their immoral post?

	Response
	Frequency
	Percentage

	Yes
	74
	74 %

	No
	27
	27 %

	Total
	98
	98 %

	Source: field survey, 2025
As presented in table 8, 74% unfollowed/unfriend the poster because of the
immoral posts/contents while 27% keep them as friends. This table also explain the
distinctive attitude of the respondents towards the posters.

Table 10:Have you seen content on Facebook that promote immoral behavior
among Polytechnic Students?                                                                                               

	
	Response
	Frequency
	Percentage

	
	Yes
	65
	65 %

	
	No
	35
	35 %

	
	Total
	97
	97 %
	


Source: field survey, 2025
From the above table, 65% have seen posts/contents on Facebook that promote
immoral behaviors among Polytechnic undergraduate while 35% are not exposed
to such promotional post.


Table 11:Have you cxpericnced or witness cyberbullying or harassment on
Facebook?
	Response
	Frequency
	Percentage

	Yes
	69
	69 %

	No
	31
	31 %

	Total
	98
	98 %

	Source: field survey, 2025
From table 11, 69% have experienced/ witness cyberbullyingharassment on
Facebook while 31% haven't experienced or witness cyberbullying/harassment on
Facebook.



Table 12:Facebook has a significant influence on your moral values and
judgement
	Response
	Frequency
	Percentage

	Strongly agree
	45
	45 %

	Agree
	34
	34 %

	Neutral
	13
	13 %

	Disagree
	-
	- %

	Strongly disagree
	-
	- %

	Total
	98
	98 %

	Source: field survey, 2025
Table 12 shows how 45% Facebook users strongly agree that Facebook has
significant influence on their moral values and judgement, 34% Agree while 13%
are undecided. This implies that Facebook has significant influence on majority's
moral values and judgement.




Table 13: Faccbook contribute to the spread of immoral bchaviors among
Polytechnic undergraduate students 
	Response
	Frequency
	Percentage

	Strongly agree
	28
	28 %

	Agree
	41
	41 %

	Neutral
	22
	22 %

	Disagree
	13
	13 %

	Strongly disagree
	-
	-

	Total
	97
	97 %

	Source: field survey, 2025
Table 13 Shows how Facebook contribute to spread of immoral behaviors among
Polytechnic undergraduate. 41 % agrees that Facebook contribute to spread of
immoral behaviors, 28% strongly agree and 22% are undecided while 13%
disagree with the fact that Facebook contribute to spread of immoral behaviors.

Table 14:Your behavior on Facebook affects your own behavior and choices
	Response
	Frequency
	Percentage

	Strongly agree
	22
	22 %

	Agree
	34
	34 %

	Neutral
	17
	17 %

	Disagree
	20
	20 %

	Strongly disagree
	10
	10 %

	Total
	98
	98 %


Source: field survey, 2025
Table 14 illustrates how Facebook affects the respondents behavior, 22% strongly
agree, 34% agree, 17% are neutral, 20% disagree while 10% strongly disagree.





This means that Facebook has influence on behavior of Polytechnic undergraduates
because 34% agree that their behavior and choices are affected by Facebook.

Table 15 Polytechnic Students tend to conform to certain moral standard on
Facebook to fit in their peers.
	Response
	Frequency
	Percentage

	Strongly agree
	31
	31 %

	Agree
	35
	35 %

	Neutral
	20
	20 %

	Disagree
	12
	12 %

	Strongly disagree
	-
	-

	Total
	97
	97 %

	Source: field survey, 2025
Table 15 show that 31% Polytechnic undergraduates tend to conform to certain
moral standard on Facebook, 35% agree while 20% are Neutral and 12% disagree.
This means that Polytechnic Students tend to conform to certain moral standard on
Facebook to fit in their peers.
Table 16:You feel a responsibility to report or address immoral content you
encounter on Facebook
	Response
	Frequency
	Percentage

	Strongly agree
	20
	20 %

	Agree
	37
	37 %

	Neutral
	19
	19 %

	Disagree
	17
	17 %

	Strongly disagree
	10
	10 %

	Total
	98
	98 %




	Source: field survey, 2025
From table 16, 20% respondents feel responsible to report immoral contents, 37%
respondents feel responsible likewise while 19% arc ncutral, 17% don't feel
responsible to report and 10% don't feel responsible. This also show the distinctive
attitude of the respondents towards in moral contents creators on Faccbook.
behaviors
Table 17:The anonymity on Facebook contribute to the prevalence of immoral
Response
	Response
	Frequency
	Percentage

	Strongly agree
	21
	21 %

	Agree
	44
	44 %

	Neutral
	17
	17 %

	Disagree
	13
	13 %

	Strongly disagree
	8
	8 %

	Total
	97
	97 %

	Source: field survey, 2025
Table 17 shows the factor that contributes to immoral contents on Facebook, 21%
strongly agree, 44% agree, 17% respondents are undecided while 13% disagree
and 8% strongly disagree.

Table 18:Facebook foster a sense of community Among Polytechnic Students,
positively impacting their moral values
	Response
	Frequency
	Percentage

	Strongly disagree
	32
	32 %









	
	Agree

	
38
	
38 %

	Neutral
	16
	16 %

	Disagree
	12
	12 %

	Strongly disagree
	-


	-

	Total
	98
	98 %

	Source: field survey, 2024
From table 18, 32% strongly agree with the fact that Facebook foster a sense of
community Among Polytechnic Students, positively impacting their moral values,
38% agree and 16% respondents are neutral while 12% strongly disagree that
Facebook foster a sense of community Among Polytechnic Students, positively
impacting their moral values



Table 19:You often adjust your. behavior on Facebook based on the feedback
or relations of other users.
	Response
	Frequency
	Percentage

	Strongly agree
	18
	18 %

	Agree
	42
	42 %

	Neutral
	22
	22 %

	Disagree
	19
	19 %

	Strongly disagree
	-
	-

	
Total
	
98
	98 %


	Source: field survey, 2025
Table shows the attitude and behavior of the respondents towards the feedback andrelation of other Facebook users, 18% strongly agree, 42% agree and 22% are
Neutral while 15% Disagree.





Table 20: You are aware of the ethical guidelines and policies of Facebook
regarding content and behavior 
	Response
	Frequency
	Percentage

	Strongly agree
	33
	33 %

	Agree
	35
	35 %

	Neutral
	17
	17 %

	Disagree

	12
	12 %

	Strongly disagree

	-
	-

	Total
	98
	98 %

	Source: field survey, 2025
Table 20 shows the awareness of the respondents towayds the ethical guidelines
and policies of Facebook regarding content and behavior, 33% of the respondents
are strongly agree and aware of the ethics, 35% agree while 17% are neutral and
12% of the respondents disagree.


Table 21: You have learned new moral perspectives or values from Facebook
Frequency
	Response
	Frequency
	Percentage

	Strongly disagree
	32
	32 %

	Agree
	34
	34 %

	Neutral
	15
	15 %

	Disagree
	-
	-

	Strongly disagree
	10
	10 %

	Total
	97
	97 %


Source: field survey, 2025



Table 21 indicate how level at which the respondents have learned new moral
perspectives or values from Facebook. 32% strongly agree, 34% agree and 1 5%
are neutral while 10% strongly Disagree.

Table 22: You respect the diversity of moral views and opinions on Facebook
	Response
	Frequency
	Percentage

	Strongly disagree
	31
	31 %

	Agree
	35
	35 %

	Neutral
	20
	20 %

	Disagree
	0
	0 %

	Strongly disagree
	10
	10 %

	Total
	98
	98 %

	



Source: field survey, 2025
Table 22 indicate the attitude of Polytechnic undergraduates towards the moral
views and opinions on Facebook. 31% strongly agree, 35% agree and 20% are
Neutral while 10% strongly Disagree.

Table 2:You have changed your moral views or values bccause of Faccbook

	Response
	Frequency
	Percentage

	Strongly agree
	25
	25 %

	Agree
	37
	37 %

	Neutral
	18
	18 %

	Disagree
	12
	12 %

	Strongly disagree
	11
	11 %

	Total
	98
	98 %

	


Source: field survey, 2025

Table 23 indicate the impact of Facebook on the respondents. 25% strongly agree
that Facebook have changed their moral views and values, 37% agree, and 18% are
undecided while 12% disagree and 11% strongly disagree that Facebook have
changed their moral views and values.

Table 24:You have influenced other's moral views or values through Facebook
	Response
	Frequency
	Percentage

	Strongly agree
	29
	29%

	Agree
	39
	39%

	Neutral
	17
	17%

	Disagree
	12
	12%

	Strongly disagree
	-
	-

	Total
	97
	97%

	


Source: field survey, 2025
Table 24 shows the impact of respondents on other Facebook users. 29% strongly
agree that they have influenced other's moral views or values through Facebook,
39% agree and 17% are Neutral while 12% strongly disagree that they have
influenced other's moral views or values through Facebook.

Table 25:You are satisfied with your moral values and judgement on Facebook

	Response
	Frequency
	Percentage

	Strongly agree
	28
	28%

	Agree
	36
	36%

	Neutral
	22
	22%

	Disagree
	-
	-

	






	Strongly disagree
	9
	9 %

	Total
	97
	97 %


Source: field survey, 2025
Table 25 shows how satisfied the respondents are towards their moral values and
judgement on Facebook 28% strongly agree with their judgement, 36% agree with
their judgement and 22% are Neutral while 9% strongly disagree with their
judgement.

4.2 ANALYSIS O RESEARCH QUESTIONS
Researeh Question One
How frequently do polytechnic undergraduate students use Facebook, and for what
purposes? What are the factors that influence their Facebook usage patterns?
In order to know the usage pattern of Facebook, Table/question 4, 60% of the
Polytechnic undergraduates make use of Facebook daily, in table 5, 38% Facebook
users spend 30-60 minutes whenever they use Facebook. Majority of the
respondents 60% use Facebook daily likewise in table 5, The data indicates a high
frequency of Facebook usage among polytechnic undergraduates, with 60% using
it daily. This suggests that Facebook is an integral part of their daily routine. The
30-60 minutesspent by 38%of users during each session could imply a moderate
engagement level, possibly for socializing, entertainment, or academic purposes.
The factors influencing these usage patterns may include the need or social
connection, academic collaboration, and access to information.

Research Question two
2. How do polytechnic undergraduate students perceive and evaluate the influence
of Facebook on their moral values and behaviors? What are the benefits an
drawbacks of Facebook for their moral development and conduct?
To know how Polytechnic undergraduates perceive and evaluate the influence of



Facebook on their moral values and behavior. Table 11 shows that 45% Facebook
users strongly agree that Facebook has significant influence on their moral values
and judgement, also in table 6, S9% have encountered posts/contents that
contradicts their moral values, table 6 indicate that the respondents acknowledged
every post/content that contradicts their moral values and views as immoral. The
perception of Facebook's influence on moral values is significant, with 45%
strongly agreeing on its impact. The encounter with morally contradictory content
by 59% of users highlights the platform's role in shaping ethical perspectives. The
evaluation of such content as immoral by respondents reflects their moral standards
and the potential challenges they face in maintaiņing these values in the digital
space.

Research Question three
What specific instances or content on Facebook are considered by polytechhic
undergraduate students as contributors to immoral behaviors? How do they react to
and cope with such instances or content?
In table 6, 59% have encountered posts/contents that contradicts their moral values,
table 6 indicate that the respondents acknowledged every post/content that
contradicts their moral values and views as immoral. Also in table 7, 37% ignored
posts/contents that contradicts their moral values, 30% report them, 22%
unfollowed/unfriend the poster while 13% engaged/debate with the posters. The
response to immoral content is varied among students, with 37% choosing to
ignore, 30% reporting, 22% unfollowing/unfriending, and 13% engaging in debate.
This diversity in coping mechanisms indicates a range of tolerance levels and
strategies to maintain personal moral standards. It also suggests an awareness of
the potcntial influence of online content on behavior.

Research Question four
4. In what ways does peer influence and social dynamics on Facebook shape the


moral choices and actions of polytechnic undergraduate students? How do they
negotiate and balance their moral values and behaviors with their online social
identity and relationships?
Table 14 show that 31% Polytechnic undergraduates tend to conform to certain
moral standard on Facebook, 35% agree. This means that Polytechnic Students
tend to conform to certain moral standard on Facebook to fit in their peers. Table 5
also explain how respondents (undergraduate students) negotiate and balance their
moral values and behaviors with their online social identity and relationships, The
table explains that 77% shares, like and comment on other users' post or activities
on Facebook. Peer influence appears to play a role in moral conformity on
Facebook, with 31% tending to conform and 35% agreeing to certain 'standards.
This peer-driven moral alignment might be a reflection of the desire to fit into
social groups. The high percentage (77%) of students interacting with others' posts
indicates an active engagement with the online community, which could further
influence their moral choices and actions.

4.3 DISCUSSION OF FINDINGS

The findings from the research questions provide insightful revelations into the
digital behaviors and moral background of polytechnic undergraduates as they use
the different forms of interactions on Facebook.

Age Demographics and Usage

The age distribution of Facebook users among the polytechnic undergraduates
presents a clear trend. With 52% of users falling within the 21-23 age braket, it is
evident that this demographic is the most active on Facebook. This could be
attributed to the social and academic needs that peak during these years, where
Facebook serves as a platform for networking, information exchange, and

entertainment. The 33% usage rate for the 24-26 age group suggests a continued
reliance on the plat form, possibly for professional networking and personal
relationships as they transition into early career stages. The lower percentages for
the 18-20 and 27 and above age groups at 11% and 4% respectively, indicate lesser
engagement, which may be due to differing priorities or alternative platforms
catering to these age groups.
The daily engagement with Facebook by significant majority of the students
underscores the platform's role as a staple in their everyday lives. The time spent,
ranging from 30 to 60 minutes, suggests a balanced integration of Facebook into
their daily activities without it being overly time-consuming. This partern of usage
is indicative of a generation that has seamlessly blended social media into their
routine for various purposes, including communication, information dissemination,
and leisure
The strong agreement on Facebook's influence over moral values and judgment
among the students is a testament to the power of social media in shaping ethical
perspectives. The frequent encounters with content that contradicts their moral
values highlight the prevalence of diverse viewpoints and the potential for such
content to challenge or reinforce their moral beliefs. The students' categorization of
such content as immoral reflects their ability to discern and evaluate the ethical
implications of the information they consume.
The varied responses to content that contradicts their moral values reveal a
spectrum of strategies employed by the students to nmaintain their ethical standards.
From ignoring and reporting to unfriending and engaging in debates, these actions
demonstrate an active and conscious effort to curale their online experience in
alignment with their moral compass. This also points to the development of critical
thinking skills as they assess and respond to the moral dimensions of online
content.
The influence of peer dynamics is evident in the students' tendency to conform to
certain moral standards on Facebook. This peer pressure to fit in can be a double-
edged sword, potentially leading to positive reinforcement of ethical behavior or,
conversely, to the compromise of personal values. The active participation in
sharing, liking, and commenting on posts also indicates a strong desire for social
connection and validation, which can further shape their moral choices and actions.
In conclusion, the study reveals that Facebook plays a multiple role in the lives of
polytechnic undergraduates, influencing not only their daily habits but also their
moral development and social interactions. As they continue to engage with the
platform, it is imperative that they remain aware of its impact and navigate the
digital space with a critical and reflective approach to uphold their moral integrity.











CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This research study is based on the audience perception of the influence of
Facebook as a tool of immoralities among polytechnic undergraduate, as it is
aimed at examining the frequency and nature of Facebook usage among
polytechnic undergraduate students, and the factors that influence their usage
patterns.

It explore the perceptions and attitudes of polytechnic undergraduate students
regarding the impact of Facebook on their moral values, such as honesty, integrity,
respect, responsibility, and empathy.

The study seeks to identify specific instances or content on Facebook that are
perceived by polytechnic undergraduate students as contributing to immoral
behaviors, such as cheating, lying, bullying, cybercrime, and sexual misconduct.

Likewise to investigate the role of peer influence and social dynamics on Facebook
in shaping the moral choices and actions of polytechnic undergraduate students.

This research work is divided into five chapters, which the chapters revealed steps
approached for easy presentation of the research content.

Chapter one focused on the background of the study, statement of the problem,
research Objectives, research questions, significance of the study scope of the
study and definition of the terms.

Chapter two of this research work explained the conceptual framework with the
theoretical framework of Social Identity Theory, Social Learning Theory and
Cultivation Theory. It also clearly explained the empirical review (review of

related studies) as it unveil different individuals' work that are related to the
studies.

Chapter three of this research work contains research Methodology adopted in the
study, population of the study (Polytechnic Undergraduate Students ) sample size
which is one hundred respondents and sampling technique is simple random
sampling, while the research used questionnaire as the instrument for data
collection amidst the sampling size. It also stated the validity and reliability of the
instrument, as well as it stated the method of data analysis.

Chapter four explained how data gathered were Analyzed for proper
understanding, it also contained how data were represented. Also it explain how
research questions were Analyzed and provided discussion of the findings.
Chapter five clearly summarize the chapters from chapter one to Chapter four, it
also contained conclusion and recommendations of the study.

5.2 CONCLUSION

The comprehensive analysis of Facebook's role in the lives of polytechnic
undergraduates has revealed a nuanced and multiple influence on their daily
routines, social interactions, and moral compass. The platform, deeply ingrained in
the students' lifestyle, serves as a virtual meeting ground, an information hub, and
a space for self-expression. The predominance of users within the 21-23 age
bracket underscores the critical role of Facebook during a pivotal stage of young
adulthood, where identity formation and peer relationships are paramount.
The study's findings highlight the significant impact of Facebook on shaping the
students' moral values and behaviors. It is evident that the platform is not merely a
passive backdrop but an active participant in the ethical discourse of its users, The
encounters with content that challenges their moral beliefs serve as a catalyst for


reflection and, at times, action. The diverse strategies employed by students to
manage such content reflect their resilience and adaptability in the face of ethical
dilemmas presented in the digital realm.

Furthermore, the research sheds light on the social dynamics at play within
Facebook, where peer influence emerges as a powerful force in guiding moral
choices. The students' efforts to conform to group norms, while maintaining their
individual moral standards, illustrate the delicate balance they strive to achieve in
their online personas. This balance is not without its challenges, as the desire for
acceptance and the maintenance of social bonds can sometimes lead to
compromises in personal values.

The conclusion drawn from this study Is that Facebook, with its vast reach and
deep penetration into the students' lives, holds both the potential to enrich and the
risk to detract from their moral development. As the digital landscape continues to
evolve, it becomes increasingly important for users, educators, and policymakers to
recognize the profound effects that social media platforms can have on the youth. It
is imperative that concerted efforts be made to harness the positive aspects of these
platforms while mitigating their negative impacts.

In these findings, the study calls for a proactive approach to social media
education, advocating for a curriculum that includes digital ethics, critical thinking,
and responsible online conduct. By empowering students with the knowledge and
tools to navigate the complexities of the digital world, we can foster a generation
of discerning and ethical digital citizens.

5.3 RECOMMENDATIONS

Based on the findings, the following recommendations are proposed to enhance the
positive impact of Facebook on polytechnic undergraduates and to mitigate
potential negative influences:

1. Polytechnics should organize workshops to educate students on responsible
social media usage.
2. Social media application creators should implement digital literacy programs
that equip students with skills.
3. Polytechnic should provide accessible counselling services to help students who
might be affected negatively by online interaction or peer pressure.
4. Facebook users of influences should be careful of the content they expose their
selves to.
5. Facebook users should attend mentorship programs on balancing online
engagement with moral and ethical considerations.
6. Social media platform like Facebook should create a safer online environment
that promotes positive convent and reduces student exposure to harmful
material.
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