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CHAPTER ONE
1.0 INTRODUCTION
The banking industry no doubt has interested advancement in technology like any other sector: the adoption of e-banking service is one of those at its affects banking operations entirely with the adoption of self-service technology by the bank, e-banking system has continued to service the populace, in which mobile banking is on of them. They offer convenience to customers and provide banking services well beyond the traditional service period.  It therefore encourages a cashless society. Every sector of the economy whether financial or non-financial organization is adopting computer basic approaches to the service rendered. Mobile banking is becoming more popular in modern banking and as such as been a subject of interest among researchers. Mobile banking is a financial transaction conducting by looting on to a bank’s website using a cell phone, such as viewing account balance, making transfer between accounts, or paying bills. It is a term used for performing balance checks, account transactions, payment etc. Via a mobile device such as a mobile phone. In recent time, mobile banking is most often performed via sms the mobile interest but can also use special programs called clients downloaded to the mobile device combining the convenience of mobility with the rich multi-media content of the internet and with the integration of the mobile telephone with palm-sized computers, cameras and content related information makes it almost inevitable that the ubiquitous access point to the electronic information is not the personal computer but rather some form of mobile emergence of GSM has led to the improvements in efficiency and productivity, reductions in transaction costs, increased service innovation and better quality of life for the rural dwellers. 
Information Communication Technology (ICT) has moderated the constraints of time, space, and information access the world trade and commerce as a whole. Emerging trends in socio-economic growth shows a high premium been placed on information and communication technology (ICT) by homes, organization and nations, (WWW.Nigeriabusiness info.org2007). The business of  banking is basically about efficient service delivery of banking service such as mobile banking has become an important issue, not only to retain customers but also gaining a competitive advantage while maintain growth overall effectives. In the present banking system, excellence in customer service is the most important tool for the sustainable business growth.
Customers complaints are part of the business life or any cooperate entity, this is more so far banks because they are service organization. As a service organization, customer service and satisfaction should be the prime concern of any bank. The banks believe that providing prompt and efficient service is essential ones. However, banks minimize instances of customer complaints and grievance. Service delivery has been described to be one of key performance indicators of an organization. The extent to which customers are satisfied with the service rendered has great impact on the overall performance and must be taken seriously players in the industry.
1.1	STATEMENT OF THE PROBLEM
Evidence from the literature shows that GSM has considerable impact on the economy been on emerging communication. To attain customer loyalty, long-term viability and profitability and consequent success institutions are placing increasing emphasis on the customer’s satisfaction Buhalis (2003). Recent empirical evidence shows that quality of services and products is a key determination of customer’s satisfaction and customer’s loyalty. Mobile banking is expected to improve banks service delivery in a form of transactional convenience, saving of time quick, transaction alert and cost saving.
The extent to which the use of mobile banking by Nigeria commercial banks customers can improve  service delivery in is worth exploring  the  impacts of  mobile banking  on the banks service delivery  has not been greatly explored in  Nigeria.  Few studies in Nigeria focus on mobile and interest banking adoption and more on ATM banking, This is because mobile banking is just gaining wider acceptance in Nigeria. The paper aim to examine the impact of mobile banking on service delivery in Nigeria commercial  banks. Specifically, the study will answer the following researcher questions.
· Is there any relationship between mobile banking and service delivery to deposit money in banks in Nigeria?
· How does mobile banking influence service delivery of commercial banks on Nigeria?
· What are the factor that influence the customers adoption of mobile banking in Nigeria.
1.2	RESEARCH QUESTIONS
	This identify some of the solutions provided and given an hint of question based on this solution provided. This shows that framework of the questions that will treated on this question of accelerating the project topic the questions are as follows
1. Will banking bring on impact to mobile banking sector?
2. Will mobile banking ease means of delivery service in banking sector?
3. Is there any correction between mobile banking and customers service?
4. Will the introduction of mobile banking to banking sector changes to Nigeria deposit money bank?
1.3	OBJECTIVES OF THE STUDY
	The objectives of this research is to know the impact of mobile banking on service delivery in Nigeria deposited money bank and to examine the positive roles  of improving the services in banking sector. The major objectives of mobile  banking  to Nigeria money deposited bank is add  value and provide some major means of  service delivery to customers at any cost of time and at any convenience period of  time in other t render  an  essential  services to customers in acceptance, it  also serve as a means of in service delivery the customers on the technology innovation and how  it can be operated for better services  and convince at any period of time.
1.4	RESEARCH HYPOTHESIS
	The hypothesis for this study are state in the null form as follows;
H01:	there is no significant relationship between mobile banking service of commercial bank in Nigeria.
1.5	SIGNIFICANCE OF THE STUDY
· Mobile banking reasonably reduces the cost of rendering services to customers.
· For service providers, mobile banking offers the next surest way to achieve growth by offering suitable services to attract new customers or retain old ones.
· Mobile banking helps alert customers on trends happening in their account in order to minimize fraud.
· It also encourages them and wishes customers well on special occasions like birthdays that customers value a lot.
1.6	SCOPE AND LIMITATION OF THE STUDY	
	This research work focuses on the impact of mobile banking on services delivery with special imposes on First bank plc.  The research is hindered by insufficient finance, unco–operative attitude of bank staff, in accessibility of some covered personalities and time construct.
However, efforts have been made to ensure that the above constraints and limitations did not affect the effective completion of the research work.
1.7	DEFINITIONS OF TERMS
The internet: The internet is a global system of inter connected computer networks that use the internet protocol suites to serve billions of user’s worldwide, Wikipedia. The mobile banking system is routed through the internet allow accessibility to customers.
The mobile phone: This is a device that can be used to make and receive telephone  calls  over a radio network.
ATM: The ATM (Automated Teller machine) is n innovative customer delivery service, funds transfer payment of bills  e.t.c the use of ATMS as a customers to  transact banking business using a coded ATM centers to transact such business. 
This is subject to some flows such as robberies on point of sale. There came about the introduction of the mobile view which apparently affords customers the opportunity to perform all ATM transactions aside withdrawals on the bank of an eye using their mobile cells.
1.8	PLAN AND ORGANIZATION OF THE STUDY
	In this research work, the researcher decides this study to chapters. This enables the render to know how the researcher has grouped his project  work here, this research  work is  group to five.
Chapter one which entails the introductions on the project and also emphasizes on the statement of the problems faced by the banking industry, furthermore in the chapter, it states the objectives and main signature of the study and also like scope.
	Chapter two which talks more  on the  post literature and past authors contributions in other to add to the structures of this project work and to have a great research  and  also discuss the background of the case study and also some  services rendered by mobile  banking.
	Chapter three deals with the board avenue on the research methodology and  also the data used in emplacing the project wok, it also states the methodology of data collection and data  analysis.
	Chapter four centers on a broad view on how the data is presented  and analyze  and also show the interpretation of those data.
	Chapter five is the final chapter  in this work done so far in this project work and it also gives a conclusion on the topic and show  a recommendation for  references purpose for the  literature who will need  to make  use of this  project work for  future and further  researchers.


CHAPTER TWO
2.0 LITERATURE REVIEW
Information and communication technologies (ICTS) have changed the approaches to conduction business transaction and meeting the growing demands of customers for most organization. The promise of  ICTS in the banking customer base, reduce transaction costs improve quality and  time less  of response enhance opportunities for advertising  an branding facilities self services and service customization and improve customer communication and relationship (Ciaral 2002). Most banks in  developed  and some in  developing parts of the world are now offering e-banking services with various levels of sophiscation. However, most African banks seems to be content with having a web presence with only a few of them making strikes towards full fledged e-banking applications.
	More recently, as a new data where made available and new methodologies were applied empirical investigation have found evidence that  it is associated with improvements in service delivery performance in and sichel (1994)  lehrlictherheq (1999) Sicel (1997). Brynolfsson and Hitt (1996). The adoption of ICT allows for a reduction of transaction costs and leads possibly to more efficient markets.
MOBILE BANKING SERVICES
	In general, “mobile” means “fully portable”, real time access to the same information, resources and tools that until recently, were available only from the desktop “Bhatta charjee (1998). The rapid advancement in technologies and ease of use copied with the failing prices of devices present the  mobile phones as appropriate and adaptable tool to bridge the  digital divide. Cell phone have not yet achieved these levels of quality but they do offer anywhere. Convince a disruptive innovation advantage. The wireless industry is one of the most dynamic and growing industry in the world economy today. The rapid technological  advancement that the world  I.E.C (2005). This can be evidenced in the banking sector where, since the introduction evolution of the mobile phones the way and means of business information transfer have changed leading more effective is service  rendered to customers  by the banking sectors, however  mobile banking services are often differentiated as “Push” or “Pull”. Pull is when a customer explicitly request of service or information from the bank. While push occurs when a bank sends alert to a customer when their account goes below a there hold level. Pull services are often of higher security measure.
	Researches at all spares of the world had contributed in vital degrees to the existence of mobile banking and its originality into servicing customers effectively. Those scholars have evaluated some of the service mobile banking can offer. Such services include:
Account information: mini statements and checking account history alerts on account activity or passing of set holds monitoring of term, deposit access to loan statements. Access to statement states on cheque, stop payment on cheque.
Payment and transfers: domestic and international funds transfer, micro-payments, handling mobile recharging.
Investments:  portfolio management service, real time stock quotes personalized alerts and notification on security and e.t.c.
SERVICES QUALITY AND CUSTOMER SATISFACTION
	E-banking service providers have embraced the relationship marketing, to cultivate a long term relationship so that their customers can move along the “leaders of customers relationship (paynetal 1995). To attain customers loyality, long term viability and profitability and consequent success, institutions are placing increasing emphasis on the customer satisfaction (Reihedd et al 2000). Excellent  service is a profitable in their words perfect service occurs  at customers moment at  value especially when the customers want service, were they want it, how they  want it and in a manner that is granted to the customers known as perfect service delivery.
	In the off-line environment, it is common knowledge that the quality of services and product is a key determinant of customers satisfaction and customer loyalty (Parasuraman at al 1988). Nowadays, many banking industry are adjusting to  become customer focus with the emergence of  the E-banking service product such as mobile banking, internet e.t.c.
A SERVICE DELIVERY AD MOBILE BANKING
	An understanding of the role of e-service delivery is critically important because a study has suspected that as much as 8 billion in potential sales were lost  on 2001 due to inadequate e-service sichel et al (2010). More importantly as  main stream customers begin to explore the  world available to them on the web, they are likely to be less willing to put up  with poor services with the emergence of the mobile banking are likely to be less willing to put up with poor service with the emergence of mobile banking customer focus has to be presented on the mobile electronic facilities platform. A key component of improving customers focus in the implementation of tools that allow development of  better  relations between banks and their  customers (customer bank relationship). The banking industry today in witnessing heavy IT revolution to the extent that customers now have freedom to pay bill; plans payment while held in traffic jams receive update on bank transaction other mobile banking also welcomed other financial service like share trading sophisticated enquiry based banking service for transaction alerts, minimum balance alerts, account balance enquiry, cheque bank request, and bill payment alerts. Several banks in Nigeria have launched the mobile banking services that enable customers to carry out simple transaction based on short message  service  (SMS) technology with  customer mobile phone services as the terminals suc  transactions include account balance enquires, funds transfer  between customer own account  with the same bank, transaction tracking and  third party payments, such as bill payments, cheque book request and balance . The security  controls used  are PIN code and pass code identification. Mobile banking services also secure  sms  messaging for confirmation of receipt to the beneficiency of service. Mobile banking service have a very exciting potentials within Nigeria given the low infrastructural  requirements and  a rapidly increasing mobile phones penetration. Furthermore increased service quality on mobile services product can help them to levels of customer satisfaction.
MOBILE BANKING IMPACT ON SERVICE DELIVERY IN NIGERIA COMMERCIAL BANKS
	Table 2 reveals that majority of the respondents that is (441) of the total respondents agreed; 32% them strongly agreed and 24% of the respondents  are highly efficient and improve quality of service delivery.
	Hence, this shows that mobile banking service are highly efficient and improve quality of service delivery similarly the table indicate that large number of respondents : are strongly ; IE (70.40%) of the respondents are strongly greed that great value on the improved quality of life, inter relationship and other personal gains can be achieved from  using of mobile banking  services. (19.20%) of them motion and (0.80) undecided.
	Also table two indicates that a large number of respondents i.e (56%) of the respondents strongly agree that security concern is one of the major problems affecting well patronage 4of mobile banking service  in Nigeria  banking sector, (20%) of them agreed while (24%) also disagreed to  the motion ; and none strongly disagreed nor undecided. Also 12%, were unanimous 56% strongly agreed and 32% agreed, while none disagreed and strongly  disagreed that network problem is also one of the  contributory factors that hinder the effectiveness  of mobile banking service in the Nigeria banking sector.  Furthermore, 56% of the respondents strongly disagreed, while the last 12% strongly disagreed that mobile banking is very flexible and comfortable to use. 
	Hence, this show that majority, believed that network problem  is also one of the contributing factors that  hinder the effectiveness of mobile banking  service in Nigeria banking sector similarly, from table 240% of the respondents strongly agreed that mobile banking service increase customer loyalty patronage, 24% agreed , 20% strongly agreed to it, while 16% were under coded  and none agreed. Hence it is concluded that mobile banking service customer loyalty patronage.
Likewise, 44% of the respondents strongly agreed 20.80% agreed 24% were undecided that mobile banking service help customer in attaining personal satisfaction. Also 16.80% of the respondents strongly  agreed, 47.20% not positively influence service delivery of commercial banks in Nigeria.
Hence the majority of respondents  signify that mobile banking  positively service delivery of commercial banks in Nigeria. Also, the table 2 indicate that 42.40% of the respondents strongly agreed, 21.60% agreed , 9.60% disagreed that the introduction of electronic payment products such as m-banking, ATM, POS e.t.c has increased the level of economic activities. Hence, the majority respondents imply that the introduction of electronic products such as m-banking, ATM, POS e.t.c has increased the level of economic activities.
Finally 44% of the respondents disagree 32% strongly disagree, 8% strongly agree while 16% agree that there is no relationship between mobile banking and service  delivery in the Nigeria  commercial banks and service delivery in the Nigeria  commercial banks. Hence majority and service delivery  in the Nigeria commercial bank. 


CHAPTER THREE
3.0 RESEARCH METHODOLOGY
At presently, there are 2 commercial banks in Nigeria, 15 quoted and 5 unquoted (CBN 2012). All these banks will make up the population of this research. Out of the 20 commercial banks in Nigeria, four (4) public of the banks were carefully selected for the purpose of the study, two of which are now Generation banks. (Skye bank plc and GTB plc) while the remaining two banks are Generation banks (first bank plc and Wema bank plc) in Lagos state, Nigeria. 
This is line with the research adopted by Josuha and Kosky (2011). The sampling frame of this study comprises of senior and junior staff in the relevant departments of the for selected public quoted banks. Lagos was chosen for predominance of banking activities even as the Nigeria government selecting it as the experimental cashless policy implementation centre. CBN (2012). The selection of banks was done at random. One hundred and forty (140) questions were administered and distributed to the staff of the selected banks. One hundred and twenty five (125) were found useful for the proposed of the study representing 83.3% of the total questionnaire distributed. The major instrument used in the collection of data for the research work is questionnaire. The questionnaire consists of questions that are related to mobile banking impact and effective service delivery as identified in the literature. Like five disagree were used as a basis of question. Data collected was analyzed using frequently table, percentage  and mean score analysis while the non – parametric statistical test (chi – square) was used to  test the formulated hypothesis using STATA 10 data analysis package/software.


3. 1	SOURCES OF DATA
	The main sources of data collection used in this research are the primary and secondary sources of data collection.
	The primary data are relevant information collected directly from the staff and customer of First bank plc which are mainly collected use for the purpose of statistical analysis. The data were collected using the questionnaire method.
3.2	POPULATION OF TH STUDY
	The research work was carried out at the First bank plc; the study was basically through questionnaire to get information from staff and customer of the bank. The analysis of the collected data was archived through the use of statistical techniques. The findings arrived as use by the researcher to draw on appropriate recommendation and conclusion on the study which served as a guide to the First bank. The chi square techniques method use for hypothesis testing is denoted by the Formula      
 
3.3	SAMPLE SIZE
	The sample size is based on the number of questionnaires that was administered of the First bank plc, staff and customers, using various method such as questionnaire library work and First bank annual report.
3.4	METHOD OF DATA COLLECTION (INSTRUMENTS)
	The data collected are primary and secondary sources. This is with the use of CBN Bulletin, Textbooks, Journals, Newspaper, library note. All these are gathered in other to have an accurate details and research work. Due to the limited time constraints, it is committed to the time constraints on the information gathered.
3.5	METHOD OF DATA ANALYSIS
The data collection was presented with the use of table and graphic, sample percentage. The hypothesis was tested with the chi-square: 
 
Where O= Observed frequency
E= Expected frequency
i. Sf (r-10(c-i)
Where df= degree of frequency
R= number of data on row
C= number of data on column
ii. Fe (ab)= (XT) (NT)/GT
Where fr= frequency expected
IT= Total Yes
NT= Total No
GT= total population of the sample
G= column position of the observed frequency
B= raw position of the observed frequency
iii. 
Where fe= Frequency expected
Fo= Frequency observes
           Calculated chi-square
3.6	LIMITATION OF METHODOLOGY
	The presentation and analysis of data based on the response of staff and customers in the bank (First bank plc) to the administered questionnaire the question was administered with the topic impact of mobile banking on service delivery on the Nigeria deposit money bank.


CHAPTER FOUR
4.0 DATA PRESENTATION, ANALYSIS AND INTERPRETATION 
	This section aims to analyze questions in the questionnaire on section A, which are primary on bio data of respondents the question focused on the department, sex, age.
4. 1 	PRESENTATION OF DATA
	The table below shows the number of questionnaire administered the banker and customer of First bank plc and number of the retired and non retired one and wrongly filled ones.
TABLE 1: DISTRIBUTION OF RESPONDENTS ON QUESTIONNAIRE
	Variable
	Response 
	Percentage

	Returned questionnaire
	50
	83.3%

	Unreturned questionnaire
	7
	11.7%

	Wrongly filled ones
	3
	3%

	Total
	60
	100


	The table above shows that (60) questionnaire were distributed, fifty there (33) were returned repeated but is quite unfortunate that three (3) copies were wrongly filled. More so, the research work is ceases and used the only available number copies in writing this project that is fifty (50) copies.
	Alternative 
	No of Respondents
	Percentage %

	Male
	30
	60%

	Female
	20
	40%

	Total
	50
	100


Source: Research Computation, 2025
	The table above shows that large portion of respondent’s are male which represent 30 (60%) while the female responses are 40%. The explains the predominance of male over females in the number of respondents.
Question 2: Age
Table 2: Respondents according to Ages
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	16 – 25 years
	15
	30%

	20- 35 years
	20
	40%

	36 – 45 years
	10
	20%

	46 years and above
	5
	10%

	Total
	50
	100


Source: Research Computation, 2025
	The above table indicate that 26-35yrs has the largest proportion which represents 20 respondents (40%), 46years and above has the lowest portion 5 respondents 10 (20%) and 15 (30%) respectively.
Question 3: Qualifications
Table 3: Respondents according to Educational Qualification
	Alternatives 
	NO OF RESPONDENTS
	PERCENTAGE %

	BSC/HND
	10
	20%

	ND/NCE
	25
	50%

	SSCE
	15
	30%

	Total
	50
	100


Source: Research Computation, 2025
	The above table shows that the people that response proper carried response of 25 (50%) SSCE carried response of 15 (30%) and BSC/HND are 10(20%) this explains the predominance of ND/NCE over in the qualification.
SECTION B
Question 4: ATM enhance quick service delivery in baking industry in Nigeria
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	30
	60%

	Disagree 
	15
	30%

	Undecided
	5
	10%

	Total
	50
	100


Source: Research Computation, 2025
From the above table, 35 respondents that agreed, disagreed, and undecide that atm enhances quick service delicvery in banking industry in nigeria 30 (60%) 15 (30%) and 5(10%) respectively.
Question 5: Every costumer has to use ATM
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	38
	76%

	Disagree 
	10
	20%

	Undecided
	2
	4%

	Total
	50
	100


Source: Research Computation, 2025
From above table, the number and perrdcentage of rspondents that agreed, disagreed and undefcided that every customer has access to use ATM are 38 (76%), 10 (20%) and 32 (4) respectively.
SECTION C
Question 6: The costumer has access to ATM after normal banking hour?
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	35
	70%

	Disagree 
	10
	20%

	Undecided
	5
	10%

	Total
	50
	100


Source: Research Computation, 2025
From the above table, 35 respondents representing 70% respondents agreed that customer has access to ATM after normal banking hour in response representing 20% respiondents disagree and (10%) respondents are uindecided.
Question 7: Is there any infraction between and network?
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	40
	80%

	Disagree 
	7
	14%

	Undecided
	3
	6%

	Total
	50
	100


Source: Research Computation, 2025
Question 8: ATM increases bank efficiency in service delivery?
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	34
	68%

	Disagree 
	12
	24%

	Undecided
	4
	8%

	Total
	50
	100


Source: Research Computation, 2025
From above table the respondesnts that agreed, disgareed and undecided ATM increses bank efficiency in service delivery are 34 (38%) 12 (24%) and 4 (8%) respectively.
Question 9: You are satisfied when using ATM
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	40
	80%

	Disagree 
	10
	20%

	Undecided
	-
	-

	Total
	50
	100


Source: Research Computation, 2025
Above table shows that respondents respresenting 40 (80%) are well satisfied when usiong ATM and 20(20%) disagreed.
Question 10: There is problem with the placement of some ATM
	Alternative 
	NO OF RESPONDENTS
	PERCENTAGE %

	Agree
	30
	60%

	Disagree 
	15
	30%

	Undecided
	5
	10%

	Total
	50
	100


Source: Research Computation, 2025
The confidence with which an investigation rejects or retains a null hypothesis is depends upon the leve; of significance adopted byhim.
HYPOTHESIS TESTING
NULL HYPOTHESIS: ATM has no impact in the bank service delivery innigeria banking industry.
ALTERNATIVE HYPOTHESIS: ATM has positive impact in the bank service delivery innigeria banking industry.
The below tableshows the number of responsible from table 4 to 10 in this chapter 
	Variable
	14
	15
	16
	17
	18
	19
	110
	Total

	Agree 
	30
	38
	35
	40
	30
	40
	30
	247

	Diagree
	15
	10
	10
	7
	12
	10
	15
	79

	Undecided
	5
	2
	15
	3
	4
	-
	5
	29

	Total
	50
	50
	50
	50
	50
	50
	50
	350


Computation Fe1 I,e espected value for
Agreee= 24x 50= 35.3
50
Disgreed = 79 x 50= 11.4
50
Undecided = 24 x 5= 3.4
50
DECISION
Since the x2 14.06 is less than 21.08 therefore Nul hypthese is accepted and Alternative is rejected i.e ATM has no positive  impact service dewlivery in nigeria banking industry.


CHAPTER FIVE
5.0 SUMMARY CONCLUSION ANND  RECOMMENDATIONS
5. 1	SUMMARY
	The research has critically examined the  impact of information technology on the Nigeria  banking sector, that mostly makes use of information technology in Nigeria economy.
	It reveals the various impact of the mobile banking  that have been adopted by banks in activities to effectively and efficiently render their service and the  various application area of which the mobile banking can be more implementative and can reduce the service of some banks and make them more effective and efficient in their service rendering. This create an easy access on every customers account and allow the customer to have a  easy operation on his account whenever he desires.
	The method of data collection use in this research work include primary and secondary data to know the acceptability of otherwise.
5.2	CONCLUSION
	Based on the study carried out on this research, one may conclude that mobile banking sector and will continue to play a very important role in the Nigeria banking sector. Banking in Nigeria have responded to   the society reassure on them to discharge efficiently deposit mobilization, credit – extension efficiently payment facility. This also entails all payments of bills online
5.3 RECOMMENDATIONS
This project work is recommended to add to the existing value of the mobile banking system to Nigeria money deposit bank.
1. Creating awareness to inform the public about the benefit derived  on the e-banking  services product 
2. Skilled manpower and computer wizard should be employed  by every banks in other to stop prevent fraudulent  personal hackers from manipulating the banks account.
3. Provision and maintain ace of  public  system and availability of these basic infrastructures in fundamental to the efficient functioning  of the mobile banking service.
4. Collaboration among banks will also help to spread and reduce the initial cost of setting up the electronic banking system.
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