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ABSTRACT
     Good- hearted Nigeran are Concerned about the Motivations hidden the pursuit of wealth at all costs, Which has emerged as a contemporary Social Crises. Social media has been connected to this absurd Culture of Instant Wealth among young people. The Research seeks to assess the Influence of social media on youth Involvement in money ritual (A Case study of Ilorin East Youth) and the get-rich-quick syndrome or mentality and ritual killings among youth in Nigeria. This study investigates the relationship between social media usage and youth involvement in money rituals. A mixed-methods approach was employed, combining survey data with qualitative insights. The research work adopts survey descriptive design method and a sample size of 100 respondents was derived for this study with purposive sampling techniques, questionnaire was adopted as the research instrument and an online questionnaire was used to gather data from respondents for the study. The researcher recommends that Youths should desist from content that arouse desperation towards making quick money like money ritual. Social media app creators should implement and enforce age appropriate restrictions on social media usage.
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[bookmark: _Toc200437264]BACKGROUND OF THE STUDY 
 According to Ogbe (2014) defined social media as "the new media that speed up conversations in a more interactive way that makes communication more effective and worthwhile. Social media is an online media that takes communication more effective beyond the limitations of the traditional media, which most often delivers contend but does not allow the reader, or as the case may be, viewers or listeners to participate in the or development of content. 
[bookmark: _GoBack]Social media as the world evolves is also a channels created electronically for real time discussions, interaction, communication and dissemination of Information both among individuals and among a group or groups of persons. It comprises wide range of phone applications and software, examples of which include WhatsApp, Facebook, Tiktok, Instagram, X among others. 
 Miller (2016) defined social media as "the colonization of the space between traditional broadcast and private dyadic communication, thereby providing people with a scale of group size and degrees of privacy that we have termed scalable sociality". This definition tried to portray the basic function and use of social media, from the Authors perspective. Social media actually started with the desktop computers, while people can today access social media applications from their smart phones. 
 Manning (2014) "Social media can be referred to as a new forms of media that involve interactive participation," and also divided social media into two distinctive ages: The broadcast age and the interactive age. According to him, "In the broadcast age, media were almost exclusively centralized, where one entity such as a radio or television station, newspaper outlets or a movie production studio distributed messages to many people". During the broadcast age, there was little or no room for interaction. Media Communication happened between people on a very low scale. 
 The rise of more technological equipment's and gadgets however paved way for and introduced the age of interaction. New technological discoveries has help a lot as people could now interact easily with information on a larger scale and from the comforts of their locations. 
 Amongst better opportunities social media offers its negative effects on individuals cannotbe, but mentioned as ritual killing among and a common killing is phenomenon in Nigerian daily life. It has become a regular events and story. 
 From time immemorial social media has, constituted reasons and actions embarked upon by a group of people or individual. La Fontaine (2011) opined that the social media has a great influence on youth's disposition to engage in criminal behavior lure on ritual killing which may prompt internet fraud known as Yahoo. Thus youths are pressurized, not contended or lured by material things and money to be conscripted into bad gangs or occult cults when they are exposed to some dangerous techniques to inflict pains on other innocent people just to attain wealth or redeem their soul. 
 Bond (2003), Henslin (2008) and Adeyemi (2019) indicated that social media are so powerful that its users are willing to deviate from the norms of the society in order to protect the interest, values, norms and expectations of their group and society. That is, social media users when under pressure tends to conform to social subculture because the group consists of friends and people that they value highly and depend on for getting along in life. The increase incidence or reoccurrence of ritualism, kidnapping and other criminal behavior is influenced by social media fake life content, peer pressure and groups in the society. 
 Every society is a reflection of her dominant value system. And for a country on locality to get to a point where money is laudable avenue for financial empowerment for the youth is the height of value system collapse. On its own parts the media in Nigeria have been badly polarized and polarized and for the most past the messages being churned out to the public from what is supposed to be a noble entity, are to a large extent, the enables of greed and covetousness in the society. 
 Subsequently, the media was enormous power to shape values, that is now powerful the media can being shaping values of the minds of the citizens or residents and most importantly, in the minds of youths the note of the media in shaping and triggering public opinions cannot be underestimated. 
[bookmark: _Toc200437265]1.2	STATEMENT OF THE PROBLEM 
 Although rituals have been in existence since ancient time, the practices were employed in an attempt to appease an unknown higher being for protection and provision. However, over time, ritualism has evolved into something more dangerous than how ancestors practiced it, presently it comes with lot of a quest and determination. 
The cause of such decay of the phenomenon "ritual killings" can be traced to the collapse of family institution, lack of gainful employment to cater for family, school dropouts, preferential treatment of the rich against the honest (poor) and the knowledgeable in the society, corruption, poverty; inflation and robbery, kidnapping, prostitution and the chief of all ritual killing. 
With the recurring incidences killings in the country, one is forced to ask why such brutal and barbaric act persists. Some scholars blame the problem on social economic conditions in the country especially as ritual killings increase in periods of economic hardship; some argues that home video story line on rituals instill the practice in them and other scholar argued that traditional beliefs in fetish and ritual practices have permeated the prevalence of ritual killing (2154) twenty-first century. The research seeks to examine the Influence of social media on youth involvement in money rituals Ilorin east youths. 
[bookmark: _Toc200437266]1.3  	OBJECTIVES OF THE STUDY 
The broad objective of this study is to assess the influence of social media on youth involvement in money rituals, a case study of Ilorin east youth. Specifically the study seeks: 
1. The usability of social media among youth in Ilorin East Local government 
Kwara State, 
2. To investigate the influence of social media youth involvement in money ritual in Ilorin East local government area. 
3. To determine the attitude of youth in Ilorin East Local government towards social media contents. 
[bookmark: _Toc200437267]1.4  	RESEARCH QUESTIONS 
1. How well does youths within florin East Local government Kwara state engage in social media contents? 
2. What extent does social media content influence Ilorin fast youth thought on its involvement in money ritual? 
3. How social media does affects and influences its users towards social media content? 
[bookmark: _Toc200437268]1.5  	SIGNIFICANCE OF THE STUDY 
Social media influence youth's life and it has both positive and negative impacts. The result of the study will be of relevance to policy makers of Kwara state youths forum and religious bodies. To policy makers, findings of the study will enlighten policy makers on the need to establish guiding principles to curtail money ritual and establish punishment for those caught in this devilish act. 
To the government, the study will also emphasize on the need to introduce poverty alleviation program, create more employment opportunities and support of entrepreneur as this call go a long way in reducing criminal behavior among jobless youths. More the study will emphasize the need to intensify teaching of more education in learning institutions and there should be more counsellors and role models for youths as it will help, by reducing the rate of ritualism in Kwara states, Nigeria. 
 It is expected that at the end of this study, the Influence of Social media on youth Involvement in money rituals will be clearly stated and the study will add to the body of existing literature on ritualism as serve as reference material to Scholars, The research seeks to use social media as a Channel for real-time interaction of which Its Case study engages and relates with . 
[bookmark: _Toc200437269]1.6  	SCOPE OF THE STUDY 
The scope on this study borders on assessing the Influence of social media on youth Involvement in money ritual a case study of Ilorin east youth. The study will discuss the nature of ritual practices youth Involves themselves In and for What purposes. the study also aim at investigating the pressures that comes from the individual 'peers and the contribution of the society bring or association the youth belongs that right incidence of ritual killing In the society. However , the study is delimited to Ilorin east youth In Kwara State. 
[bookmark: _Toc200437270]1.7  	LIMITATIONS OF THE STUDY 
 The study focuses on Ilorin East youth. Which may limit us findings to other regions experiencing this At is expected that at the end of this study, the Influence of Social media on youth Involvement in money rituals will be clearly stated and the study will cut to the body of existing literature on money ritual as serve as reference material to Scholars, The research serves to use social media as a channel for real-time interacting of which Its Case study engages and relate with. 
[bookmark: _Toc200437271]1.8  	DEFINITION OF KEY TERMS  
 Social Media: According to Nations [2021] Social media is a “web-based Communication tools that enable people to Interact with each other by sharing and Consuming Information" Social media is also a medium created electronically for real time Interaction, communication and dissemination social media are new Information networks and Information technology that use a form of Communication Utilizing Interactive and user-produced content to Create and maintain Interpersonal relationships. lt can be defined as the set of interactive Internet applications that facilitate collaborative or individual creations. 
Social media is digital technology that allows the sharing of ideas and Information Including 	text and visuals, Through virtual network and Communities. It has typically feature user generated Content that leads itself to engagement via likes, Shares, comments and discussion.  
Youth: This term is used to refer to a period on one's life, when he or she is young and full of energy. It is usually the period between teenage years, adulthood and maturity stage. It is difficult to pin down youthfulness to a particular age bracket, as many persons for so many reasons have give various age brackets to cover youthfulness. The National Youth Policy (NYP)-2014 defined "youth" as persons in the age-group 15-29 years. Youths and students use social Media for varied purpose like learning, entertainment and also for innovation. 
 Unini, C. (2020) opined that "Africa and the global South and of course many countries of the world, have long insisted that youth is not a range of ages but defined by a diversity of culturally defined social processes that mark the transition from child to adult? 
Money Rituals: Ritual is a sequence of activities involving gestures, words, actions, or objects, performed according to set a sequence. Rituals may prescribed by the traditions of a community, including a religious Community. Money ritual is a ritual done to bring about money or to change a person's situation or circumstance where in which they will be more wealthy and prosperous. 
 
 
 
[bookmark: _Toc200437272] CHAPTER TWO
[bookmark: _Toc200437273]2.0 	INTRODUCTION 
This section, of the study houses review of related literature which is examination of "Assessing the influence of social media on youth involvement in Money Rituals (A case Study of Ilorin East Youth). The chapter will review various concepts of the study, also discuss the relevant theories applicable for the research study as it finds it base and an evidence for the study. lastly, this chapter will pen down research works conducted which is related to current study under the section empirical review.   
[bookmark: _Toc200437274]2.1  	CONCEPT OF SOCIAL MEDIA 
In the twenty-first century, social media has been extensively used, with a high level of excitement among young people. The growing social media use, also known as social network sites (SNS), by adolescents throughout the world comes with a number of hazards and repercussions. They include issues like revealing too much information, presenting incorrect information about oneself or others, being exposed to scammers, and so on.  
Marketers, as well as Internet or social media addictions that may have a detrimental influence on their business. Well-being on social, psychological, and emotional levels. 
Exposure to cyberbullying, providing others gaining access to personal information, improper material, sexting, and third-party advertising influences organizations are all possible negative effects, as is sleep deprivation, which can lead to contribute to poor academic performance productivity. 
 The most recent kind of social media, media, has a variety of traits and characteristics. 
It on the same channel, there are several features such as chatting, messaging, Image sharing, audio and video sharing, fast publishing, worldwide linking, and direct links are all available. 
Connection it also provides the cheapest and quickest link to the rest of the globe, making it essential for individuals of all ages. Its popularity is growing at a rapid rate all across the world. Social media is the integration of digital media including combinations of electronic texts, graphics, moving images and sound into a structured computerized environment that allows people to interact with the data for appropriate purposes. The digital environment can include the internet, telecoms and interactive digital television. The web is becoming part of general business for communication, sales and services. It is changing business practices. Its technical limitations affect the amount of material and speed of access to material. 
 The vast majority of young, across all age ranges, are quickly increasing migrating from electronic media such as television watchers and radio listeners to social media. Because the young population is rapidly migrating to social media, it has a significant impact on youth. This social media craze has raised a host of concerns about the influence it will have on society. While it is commonly accepted that social media impacts people's lifestyles, determining the nature of these influences in every community and nation, particularly among young people, is still a work in progress. The impact of social media on young people's lifestyles, trends, educational and political awareness, physical activities, social lives, and learning were also investigated in this study. 
 In modern time, social media has been used by young students during their studies. It enables them to grasp different kinds of information from diverse sources. Students use it for enhancing their knowledge and to understand the concealed secrets. Through several blogging sites, students also polish their skills and showcase their potential by posting attractive content and hence, prove their worth. Social media is not just fun, it enables youngsters to form collaborations with others and this way, they can enrich their potential. 
 The web primarily depends on phone line connections, so the better these are across a territory, the more reliable the service. The inherent limitations of passing large amounts of digital information down phone lines have affected the type and quality of media that can be used effectively, as well as the nature of the interaction allowed by the web. There are ways to increase the performance by improving the technical limitations which depends on having a readily available infrastructure that can deliver more data faster and reliably, called broadband. 
Benefit of social media 
There are a variety of possible advantages connected with the use of social media, include opportunities for entertainment, discovery of personality and artistic expression. 
Among the most specifically stated advantages of social media use is social interaction, with 81% of teenagers claiming that social media helps them to feel at home. It can also provide resources for some young people to obtain online social support, especially to access to similar peer communities. 
 Social media platform enables one to share or connect with others. It helps a person from one side of the earth to communicate and discuss things with a person in the other side of the earth. This is not just a form of entertainment; it is also effective. One should take advantage of this in order to achieve optimal outcome in education. 
 Social media offers its users with a platform to get formulated. Internal effectiveness, which relates to individuals own capacity to recognize and engage in politics, and external effectiveness, or confidence in the accountability of political officials and organizations to citizens' demands [21]. Students should use social media to promote social consciousness and compassion. Social networking sites can allow young people to get in contact with peers. 
 Social media sites encourage youngsters to live their life unaffected. In reality, several organizations have developed their own Facebook accounts for sharing details with many other people. In addition, its effect on recruiting has indeed been increasing. Through creating profile pages on social media in particular LinkedIn, Facebook, and X, together with the company's website, businesses are seeking suitable applicants for the positions available in their organization. 
 	In modern time, through several blogging sites, individuals also polish their skills and showcase their potential by posting attractive content and hence, prove their worth. Social media is not just fun but it enables youngsters' to form collaborations with others and this way, they can enrich their potentials by opening doors for ambassadorial deals. 
Moreover, it allows them to share files easily that could contain books, articles and informative videos (Siddiqui & Singh, 2016). 
[bookmark: _Toc200437275]2.1.2	CONCEPT OF YOUTH 
Youth is the stage of constructing the self-concept youth. Youth are those members of human race, who are too old to be children and too inexperienced to be adults as many of them have the stature of men and the attitude of boys, they have the bodies of women but the idea of girls. 
 Many definitions of youth have been offered, but they are not adequate, because youth is a complex interaction of physical, mental, emotional and social factors that affect the entire personality. Youth is best understood 25 a period of transition from the dependence of childhood to adulthood's independence. 
 The United Nations, for statistical purposes, defines youth as those persons between the ages of 15 and 24 years, without prejudice to other definitions by member States. Youth is more fluid than other fixed age-groups, yet, age is the easiest way to define this group, particularly in relation to education and employment, because youth is often referred to a person between the ages of leaving compulsory education, and finding their first Job.  
 Youth, in a very general definition, is a period of life in-between childhood and adulthood. It is described as a time of experimenting worth roles and identifies, stall of burden of social norms and obligations, yet slowly preparing the youngsters for their lives as full members of the social collective. 
 You as we speak of today is a product of modernity, It developed as a middle class project during industrialization, hence at a time when social orders were shaken by fast and confusing transitions. Youths is conceptualized in two ways: as stage model of Individual development on the onehand, as element of social integration processes on the other hand One usually can detect aspects of one and the other to varying extent in different concepts of youth. Thus the modern image of youth integrates elements of a pedagogic view of youth as a shapeable objects with the demand for an unproblematic integration into adult society. 
 Modern youth adopts an own status and captures an own social room with claims, such as to live their newly acclaimed energies and possibilities, and test different social roles without immediately being confronted with the heavy weight of life and regulations. 
[bookmark: _Toc200437276]2.1.3	SOCIETAL STANDARDISATION OF YOUTH 
 By the beginning of the 20th century the youth age had evolved as a general societal norm which was dominated by the bourgeois ideals of juvenility, to which other social classes mad to adapt to. Youth has become a subject of social responsibility and protection. It had to be taken care of, advised against the dangers of youthful freedom while at the same time its laudable qualities have to be fostered. The clear order of lifestages structured the social processes of hierarchy and generational transition as well as they replaced the traditional rites of passage and forms of transferring authority. 
Youths and its conditions of entering adult's society one has to state that the integration process is subject to rather strict restrictions of existing structure and institutions. Hence, social structures produce an imagery that will repress the uncertainties the course of time either through rituals, myth as in traditional societies or through mechanisms of controlling, such as images of modern youth. 
 Youth Demographics Size: There are over 1.8Billion young people in the world today, 90 percent of whom live in developing countries like Nigeria, where they tend to make up a large proportion of the population. There are more than 460 million youth in the world alone. 
 Regional trends: The proportion of the world is young people between the ages of 12 - 24 years living in Africa is expected to rise from 18 percent in 2012 to 28 percent by 2040, while shares of all other regions will decline. The region comprising Asia and the pacific is expected to experience the sharpest decline from 61 percent in 2012 to 52 percent 64 2040. 
[bookmark: _Toc200437277]2.1.4	CONCEPT OF MONEY RITUAL 
"Ritual" as a religious term implies a ceremony that entails communication with some external forces. It includes a belief/ beliefs and it is done with seriousness and solemnity. Rituals belong to the realm of the sacred, involving sacrifices, essentially (Adisa 2005).  
 Adisa, (2005) identifies sacred and the non-sacred as the typology of rituals. The sacred could be negative or it could be positive. Rituals involve sacrifices for life crisis, death rites and customs and rituals of initiations. 
 Non-sacred rituals involves the imitative types signifying reenactment. Under the sacred types signifying re-enactment. Under the sacred type of rituals, the positive ones are always concerned with consecrating or renewing a religious object. Ritual is a set patterns or prescribed procedures and orders for carrying out religious classified (Shiyaa, 2009). Another ritual classified as "sacred" is the sacrificial ritual described by the French sociologist Henry Hubert and Mercel Maus (Adisa, 2005). 
The two attempt to distinguish between sacrifices and rituals of oblation, offering and consecration. In their observation, the distinct feature of sacrifice ritual is the destruction of the sacrificial victim which may be animal, human or plant, either partially or totally (through burning, dismembering or eating). According to Emily et al. (2009) a ritual must fit into four categories. These four categories are: a repetitive social practice, different from the routines of day-to-day life, follows some sort of ritual scheme and encoded in myth. Ritual often have its roots in myth and religion, tying itself to ancient practices between the divine and humans. 
However, a ritual does not have to be religions in nature. 
However, Money ritual is a ritual done to bring about money or to change a person's situation or circumstance where in which they will be more wealthy and prosperous. The idea that a human being or other living things could be sacrificed to procure wealth may not be proved empirically , but the fact remains that the phenomenon is real, it is magic. Magic is a ritual performance or activity believed to influence human or natural events through access to an external mystical force beyond the ordinary human sphere (Encyclopedia Britannica (6) 1974). 
 According to Opoku (1978), magic has two underlying principle; homeopathy and contiguity. While homeopathically speaking, 'like produces like or that an effect resembles its cause; contagious magic on the other hand operates on the principle that things which have once been in contact with each other will continue to interact even when the contact is broken. 
 	The use of human body parts for money rituals has been known for centuries in Africa. 
 The practice has not totally relented despite the huge influence of Christianity and Islam. Especially, in recent times, Nigerian youths have developed and maintained a very deep syncretic link with the traditional African system, metaphysical forces, spiritism, rituals and indigenous epistemologies of acquiring sudden and unimaginable wealth and prosperity through motivated ritual killings (Adedayo, 2021). 
The link between motivated ritual killings or the use of human blood or body parts for money making or wealth generation, though cannot be scientifically explained, but the traditional African spiritual system believes that when the body parts of the victim of the motivated ritual killing is used for money ritual, the soul of the victim is sent on an errand in the mystical realm to engage in laborious work that will spiritually „generate or harvest" sudden and unimaginable wealth and riches for the ritual killer (Adedayo, 2021).  The average Nigerian is a poor person. Nigeria is a rich country but majority of its inhabitants are poor because of inequality in wealth distribution (World Bank, 2020). This inequality in wealth distribution, unemployment especially among youths and corruption especially among politicians and public office holders, has increased the rate of poverty (Ucha, 2010). 
 There are several effects associated with poverty in Nigeria. Some of such effects are high crime rates like cyber fraud, kidnapping, and prostitution and motivated ritual killings for money making by the present generation of Nigerian youths. In Nigeria today, it seems that the easiest way to make money, get-rich-quick and accumulate wealth is to engage in criminal activities (Osinowo et al, 2019) especially through cybercrime or the use of human body parts for money ritual. 
 In Nigeria, the common social vices that are associated with social media and the internet among youths is the "get-rich-quick" syndrome or "how to make fast money". 
The inordinate desire of these youths to "get- rich-quick" or "make fast money" is not peculiar to Nigeria because it is a globalized phenomenon, which has spread across the world via digital transformation (Ajao, 2022). 
 In this digital age, digital skills such as social media content creation, programming, web designing, mobile app designing, video editing, online forex trading, online bitcoin trading, Children cartoon designing, computer game creation, etc, are legitimate means of making fast money without necessarily pursuing education to university level (Ajao,2022). 
 But the narrative seems quite different with Nigerian youths who may have been wrongly socialized into using their digital skills negatively for making quick money through glamorized "Yahoo-Yahoo," "Yahoo-Plus" and other cybercrimes connected with hacking of bank accounts. Nothing is absolutely wrong with making money and accumulating wealth legitimately through hard-work to escape poverty; but to make money and accumulate wealth with little or no hard-work or not necessarily sweating for it, especially through cybercrime or the use of human body parts for ritual is what can be described as "get-rich-quick syndrome". This is more prevalent among Nigerian youths, today. These youths are mostly into cybercrimes like advanced-fee-fraud otherwise known as 419, human trafficking, prostitution and motivated ritual killings for making money. 
 In the quest to make it big, get-rich-quiek, the youths who are most unemployed want to drive posh cars, live in mansions in the ehoicest areas of town, hang-out with beautiful ladies who might end up being sacrificed to redeem their wealth, frivolously lavish money on betting, casinos and in club houses (Balogun and Oladipupo, 2013). 
[bookmark: _Toc200437278]2.1.5	SOCIAL MEDIA AND THE YOUTH 
Social media has been an integral part of one's life from shopping to electronic malls, education and business tool. Social media plays a vital role in transforming people's life style as some gets to earn a living from it. Social media, includes social networking sites and blogs where people can easily connect with each other, since the emergence of the social networking sites like X (formerly twitter) and Facebook it was being an accessible electronic tools that facilitate anyone to publish and access information, collaborate on a common effort or build relationship. 
There has been a virtual explosion of the use of technology in making interpersonal connections. This is particularly the case for young people. As early as elementary school, many students are carrying cell phones. With ready access to the internet and mobile phone technology, social networking has become a phenomenon of unprecedented proportions and is expanding the concept of a social network. 
Socially Interactive Technologies. (SITs), such as instant messaging and text messaging are beginning to redefine the social networks of today's youth by offering fastpaced, inexpensive, online communication SITs 19 allows for new online youth social networks to form and evolve. Personal and organizational social networks are common among those who have shared interests, attitudes, beliefs, kinships, and needs. Youth subculture groups in neighborhoods and on school campuses provide long-standing examples of social networks. 
Today, open and restricted access social sites are burgeoning on the internet. Most establish networks of diverse members from a wide geographic spectrum who learn about each other and about a variety of topics and have numerous interchanges. Sites allow members to design personal profiles, blogs, and forums that reflect direct expression of images and statements they want to convey. As described by Livingstone (2008). Social networking sites enable communication among ever-widening circles of contacts, inviting convergence among the hitherto separate activities of email, messaging, website creation, diaries, photo albums and music or video uploading and downloading. From the user's viewpoint, more than ever before, using media means creating as 20 well as receiving, with user control extending far beyond selecting ready-made, mass-produced content. 
 As youth culture assimilates communication technology, the rapid pace of change makes it difficult to grasp the nature and scope of what is happening, never mind appreciating all the positive and negative implications. There are suggestions that the changes are fundamentally transforming the concept of community. These and a host of other matters related to youth and social networking through new technologies are topics for ongoing exploration and discussion. 
[bookmark: _Toc200437279]2.1.6	FACTORS INFLUENCING MONEY RITUAL AMONG YOUTH 
In the light of the increase in money ritual-related killings across Nigeria in recent years, this paper briefly examines how the socioeconomic challenges in the country and the quest for material wealth among Nigerians have encouraged these brutal and barbaric killings. 
 Nigeria is a country bedeviled by multidimensional poverty, unemployment, and insecurity among other problems (Ojowu et al., 2017). The wave of Nigeria's socioeconomic challenges and their impact are widely reported in the literature. Numerous studies and reports have demonstrated that a significant number of Nigerians live below the poverty threshold, do not have access to drinking water, medical, and health care facilities, and find it challenging to survive. 
The National Bureau of Statistics (NBS) reports have consistently revealed that poverty in Nigeria is growing at an alarming rate. The number of people who cannot afford the basic needs such as food, shelter, and clothing is roughly half of the entire population (see the National Bureau of Statistics Reports, 2009, 2010, 2016, 2017). 
Similarly, unemployment is also a serious challenge facing Nigeria. The NBS reported that more than 45% of the Nigerian working population is unemployed. Between January 2016 and September 2017, around 7.956 million jobs were lost in Nigeria, and the capacity (of both public and private sectors) to create new ones is limited (NBS, 2017). This is because the various economic sectors (particularly manufacturing, trade, and investment) that are supposed to drive Nigeria's economy are practically handicapped (Salihu, 2019). 
Additionally, employees in the private sector lose their jobs by the day. In fact, private establishments fire more employees than they hire in recent years (Nwanguma et al., 2012). The economic situation, decaying infrastructure, and the unfavorable business environment (government policies, tax system, high interest on and access to loans, and insecurity, among others) in the country have made it very difficult for many of the private businesses - including small and medium scale, to survive (Okpara, 2011). The Manufacturers' Association of Nigeria (MAN) reported that between 2015 and 2017, more than 200 private manufacturing enterprises (including small- and medium-scale businesses) have either crumpled or relocated to neighboring countries owing to Nigeria's economic conditions (Clement, 2017). 
Consequently, it has become difficult for graduates to get jobs. It is also challenging for those who acquired (or have an interest in) vocational and entrepreneurial skills to put them into practice and earn a living (Agwu and Emeti, 2014). The various prospective determinants and legitimate means of having a good and prosperous life (such as education, skills and talents, and employment, among others) appear to be irrelevant in Nigeria in recent years (Salihu, 2019). 
Thus, many Nigerians have learned the hard way; they go to any length to put food on the table and fulfil other basic necessities of life. Many engage in devious and criminal activities to meet these needs (Economic and Financial Crimes Commission, 2016).  Quest for Wealth and Material Acquisition among Nigerians: Nigeria is also one of the societies in Africa (and the world) where great value is attached to money, properties, and luxuries; excessive acquisition of wealth is boundless, and the source of the acquisition is often not a concern (Obo et al., 2014). 
Societal pressure: This has therefore pushed many Nigerians to engage in all kinds of (strange and illegal) activities to get rich. The end results are evident in the enormous diversion and misappropriation of state resources, and the unimaginable illicit enrichment among public office holders (Obo et al., 2014); armed robbery, kidnapping for ransom, street and store raiding, trafficking of humans, sale of drugs, and trading of human body parts, among others, are being perpetrated by unemployed Nigerians (Smith, 2001; Salihu, 2019). 
The excessive desire for wealth: This undoubtedly remains a major social issue that fuels other social problems confronting both young and old Nigerians today (Bisong and Ekanem, 2014). 
[bookmark: _Toc200437280]2.1.7	SOCIAL MEDIA AND YOUTH INVOLVEMENT IN MONEY RITUAL 
Social media have become not only useful for communication and interaction purposes to family, friends and colleagues but a tool that easily influence users to take certain actions which is prohibited under the law. The influence of social media that propel individuals to engage in some activities is becoming increasingly apparent. Through modern day mass media, ICTs and global inter-connectedness have combined to influence the lives of young people, thereby creating what is referred driven youth culture. This has now become the most prominent means is which youth tend to engage in money rituals, through the lifestyle some individuals flaunt on the space and they will engage in videos that preaches wealth and getting it at all costs. 
In recent times, the prevalence of money ritual and ritual killings in Nigeria, has heightened public debateand condemnation, especially when it comes to the rationale behind such crimes one of the reasons for the rise in ritual killings involving young people is increasing rate of cybercrime. Some have committed so many atrocities in the name of yahoo, yahoo and the use of Information Communication Technology (ICT) to commit crimes such as identity theft, wire transfer fraud. Unfortunately, the female population of the most-targeted demographic in these gruesome murders from quest for money rituals, matting up the maternity of ritual kill among young people. For Instance, Grace Onaivi in Nigeria, a 300 level student at Benue State University, went missing On December 23, 2016, and a week later her disfigured body was found with certain pieces was missing in what appeared to b ritualistic fashion. 
These case are part of a larger trend spreading across Nigeria, as young people especially women, are targeted for ritual purposes. Despite the positive impact of social media globally, the increasing reliance of criminals on these platforms to plan violent acts, find new members and entice victims remains a cause for concern or alarm. The vulnerability of young individuals to harmful metals on social media significantly shapes their behavior. 
The increased susceptibility to criminal activities among the youth can be attributed to unsupervised exposure to content on social media space and the lack of vigilant parental monitoring during online activities. The four-teenager arrested in Ogun state on January 29, 2022, for assaulting and decapitating their female victim mentioned how they learned about the money ritual on Facebook. This decline in Societal Values continues to have ripple effects on moral degeneration affecting teenagers. 
More importantly, for these unscrupulous us ways of accumulating wealth among youths Nigerians to be effectively curtailed, the Leaders or higher authority must play their roves efficiently. Money rituals for economic gains among youth in Nigeria have become a disheartening trend and currently threatening the peace of the society, and the country at large. 
 The Nigerian youth population has a very interesting demographic characteristic, they are represented by populations from Nigeria's six geopolitical zones. The lost hopes should be rekindled. Frustration and depression that trigger the passion for criminality will be drastically, reduced, and by extension, the widespread Lust for money rituals would die a natural death for when hard work could assure one of jobs that attract competitive wages that when application could afford the car of their dream or house and not by shedding blood to acquire materialistic things. 
[bookmark: _Toc200437281]2.2	THEORETICAL FRAMEWORK 
McQuail (1987) says that theories are set of ideas of varied status or origin, which may explain or interpret some phenomenon. Theory is therefore a set of assumptions proposition or accepted facts that attempts to prove a plausible or rational explanation of a cause, effect and relationship among a group of observe phenomenon. 
Theories offers an account or detailed information of what something is capable of and how it works, what it produces or causes to happen and what can change how it operate. Okenwa 2002 summarized theory as a set of proposition, consisting of defined and inter related construct, it sets out the interrelationships among a set of variables and presents a systematic view of the phenomena described by the variables. This section call consider two (6) theories for the purpose of this study which include Uses and Gratification theory and Reinforcement theory. 
[bookmark: _Toc200437282]2.2.1	USES AND GRATIFICATION THEORY 
Users and Gratification theory (UGT) is an approach to understanding way and how people actively seek out specific media to satisfy Specific needs. 
Elihu Katz propounded this theory in 1970s when he came up with the motion that people use the media for their own benefits. Uses and gratification theory views the audience as active meaning that they actively seek out specific media content to achieve certain results or gratifications that satisfy their personal needs. It is a mass communication theory that gives details on why people seek information on social media/mass media platforms it's satisfy their needs. 
Driving questions of UGT are why do people use media? What do they use media for? The theory assumes that audience (member)are not passive consumers of media. Rather, the audience has power over their media consumption as they decide what ever information they want to engage with. 
 Audiences are held responsible for choosing media to meet their desires and needs to achieve gratification, and this theory world then imply that the media compete against other information sources for viewer's gratification. Though social media has positive sides, through its advancement in technological facilities or advance has provided another space for people to use and seek gratification through other sources When applied to the relationship between social media and youth involvement in money rituals the theory suggests that young people may use social media to seek out content related to money rituals in order to fulfill their needs for financial success, status or security. Some young people view money ritual as a platform for getting quick and fast money on social media in other to get affluence, wealth or to gain respect and admiration from others, irrespective if they all they saw was fake or lies they engage in it and risk people lives. Others may view social media a source of information about how to engage in money rituals, or as a way to connect with others who share their interest in this practice.  
[bookmark: _Toc200437283]2.2.1	REINFORCEMENT THEORY 
This theory of mass communication focuses on how mass communication media affect behavior, the theory states that people seek out and remember information that provides cog native support for their pre-existing attitudes and behaves. 
Okunna (1999) explains that mass media rarely have a powerful persuasion effect on media audiences because people can use a variety of defensive mechanism or strategy lies to shield themselves from media messages which are contradictory to their attitude and behaviors. 
 Thus, an individual uses selective process such selective exposure and selective retention to protect his/her held belief and behavior. The reinforcement theory suggests that people's behavior is influenced by that they experience, when applied to the influence of social media on youth involvement in money rituals, the theory suggests that young people may engage in behaviors related to money rituals in order toseek out positive reinforcement such as social approval or financial gain. 
If a young-person sees other people posting about money rituals on social media and receiving positive attention and responses they may be more likely to engage in it or exhibit similar behaviors in order to receive same reinforcement since it was not condemned at inception. Conversably, negative reinforcement such as social disapproval or financial losses, may deter young people from engaging in money rituals. 
[bookmark: _Toc200437284]2.3	REVIEW OF RELATED STUDIES 
Olufadekemi. A (2014) Sociological Analysis of money rituals as a recurrent theme Yoruba films Journal of News media and mass communication). Obadare. E (2022) Ritual killings in Nigeria reflect mounting desperation for and security amid creeping collapse of law and order. 
Ajao (2022) the common social vices that are associated with social media and Internet among youths is the "get-rich-quid Syndrome or how to make fast money! The ordinate desire of these youths get-rich-quick" or "make fast money is not peculiar to Nigeria because it is a globalized phenomenon, which has spread across the world via digital transformation. 
Hãbëëb et al (2019) it’s difficult for many people to imagine that a Social media post, Comment, response or even a like may Cause Someone to pass away. Although social media does not cause murder or bodily harm to occur, it does give Individuals with malicious or prospective malicious Intent Increased access to their target. Setwyn 2021) defines social media as the software that enablas Users to Communicate and engage with one another, as well as to create, modify and share new types of textual, visual . And  audio information as well as to categorize, label and suggest pre-existing types of Content. 
Akanni, (2014) With the help of social media, It is now simple to disseminate Information, a Necessary component for human Survival and Meaningful interpersonal Interaction. Omowumi et al. 2017) among other Issues, Nigeria Socioeconomic woes are manifest in multi faced poverty, Unemployment and Insecurity.  
Ngozi, et al (202) Despite the large scale provision within the Nigerian legal Framework that address the issue of cyber fraud , there, Is an alarming Increase in cyberoffense in Megera. This necessitate the present study that employed semi-structured interviews to draw data from civil servant from grade level twelve and above and business coners aged 40 years over IN= 34T. 
Enaikele et al. 2022 Investigated the factors that could have influenced the Inordinate desire of these youths to get nick quick and accumulate sudden wealth and riches. The study reveals That the present Inordinate desperation of the youth to get-richquick is Influenced by unemployment , online anal nollyhood Series, Peer influences poor parenting and Change In Societal value system, economic deprivation and Inequality In wealth distribution characterized by marginalization, limited opportunity and social exclusion of These youth perpetrating the Criminal acts. 
Anthony and Onos 2022) studies on ethics-religious evaluation yahoo -yahoo fraud in Megera. The findings shows that several factors like poverty , unemployment, dwindling societal valve and greed are responsible for the menace. The paper Concludes that the fast Is not ethically and religiously justifiable . 


[bookmark: _Toc200437285]CHAPTER THREE
[bookmark: _Toc200437286]RESEARCH METHODOLOGY
[bookmark: _Toc200437287]3.0	INTRODUCTION
 According to Dawson (2019) a research, methodology is the primary principle that will guide one's research. There are three different types of research methodology these are quantitative, qualitative and mixed method research methodology. Depending on the research methodology of choice, the researcher can use any. This chapter deals with the various methods employed in obtaining data needed for this research work. The methodology was presented under the followings sub-heading: Research design, Population of the study, Sample and technique, Research Instrument, Reliability and Validity of Instrument, Data Collection method and method of Data Analysis. 
[bookmark: _Toc200437288]3.1	RESEARCH DESIGN 
Research design according to Leedy (1993) involves the planning, organization, collection and analysis of data so as to provide answers to questions such as: what techniques will be used to gather sampling strategies and tools will be used? And how will time and cost constraints as dealt with? The Researcher proposes to use the descriptive survey design to gather relating to the data influencer social media on youth involvement in Money Rituals. A descriptive survey aims at describing the distribution of a phenomenon in a population and there by establishing the facts (percentages and frequencies). 
[bookmark: _Toc200437289]3.2	POPULATION OF THE STUDY 
Population relevant to a refers to the specific group to a particular study of research Mugenda (2003) explains that a population is a group of individuals or objects that have the same form of characteristics. They are the totality of case that conform to certain specifications, which defines the elements that are included or excluded in the target routine target population for this study includes 100 youths out of Ilorin East Local government area, Kwara state.. 
[bookmark: _Toc200437290] 3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE 
Sample size, According to Creswell (201/4) suggests being purposeful in identifying participants that might provide insight into your research question. It was used to identify and select the sample unit in the study. This refers to the listing of all elements in the population from which a sample is to be drawn for this research. In this study, the sample size drawn, 100 youths or respondents in Ilorin east, local government area in Kwara State. 
Sampling techniques is also known as the sampling method, a statistical approach used for selecting a representative's sample from a population. For the purpose of this study, purposive random sampling will be employed. The reasons that purposive random sampling drawn proportion of the population so that each members has an equal chance of being selected. 
[bookmark: _Toc200437291]3.4	RESEARCH INSTRUMENT 
This means tools that are used for data collection, they include questionnaire, interview, observation and reading. Essentially the researcher must ensure that the instrument chosen is valid and reliable. The survey design will enable us use the questionnaire method as our research instrument, it will be distributed online to the selected sample size for this study. 
The researcher used structured questionnaire to obtain the data used in this study The questionnaire comprised option sections A and B. Section A contains general questions in on the demographic information such as age, gender, occupations; the section B contains questions meant to address the research questions will measure the frequency, duration and the influence of social media on youth involvement in money rituals. 
[bookmark: _Toc200437292]3.5	VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT 
Validity is the ability of a measure to accurately reflect what is supposed to measure white reliability refers to the extent or degree of consistency of measuring instrument (Mimi, 2015). This is aimed at determining the measurable consistency in the data collected. Hence to ensure reliability and validity, main instrument of data collection (Questionnaire) will be distributed to the actual respondents, examined and scrutinized the roughly in order to ensure the authenticity and dependability of the data to be generated, 
[bookmark: _Toc200437293]3.6	METHOD OF DATA COLLECTION 
 According to (Creswell, 2014) The data Collection steps include setting the boundaries for the study, collecting information through unstructured, or semi-structured, observations and interviews, documents, and visual materials, as well as establishing the protocol for recording information. The data will be collected through questionnaire to service as research assist ants for data analysis. 
[bookmark: _Toc200437294]3.7	METHOD OF DATA ANALYSIS. 
Start, 2006 simply define Data analysis as the process converting the gathered data to meaningful information. Different techniques such as modeling to reach treads, relationships and therefore, conclusion to address the decision-making process are employed in this process. Quantitative data from survey will be analyzed using statistical tools. In analyzing the research questions, mean value and standard deviation method is used. Using descriptive statistics, the information are in tables in the form of mean distribution. 
 


[bookmark: _Toc200437295]CHAPTER FOUR
[bookmark: _Toc200437296]DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc200437297]4.0	INTRODUCTION
This chapter deals with the analysis and presentation of the data collected by the research by the researcher in the cause of carrying out the research. The research is based on the analysis of questionnaire which was administered to 100 respondents. All question were drawn from the research topic “ASSESSING THE INFLUENCE OF SOCIAL MEDIA ON YOUTH INVOLVEMENT IN MONEY RITUALS” (A CASE STUDY OF ILORIN EAST YOUTHS).
[bookmark: _Toc200437298]4.1	DATA PRESENTATION
The table presented below contained the result on the analysis of (100) one hundred completed and returned by the respondent. The questionnaire consists of two section (A&B) which are relevant for this study
SECTION A
TABLE 1: GENDER
	RESPONSE
	FREQUENCY
	PERCENTAGE

	MALE
	45
	45%

	FEMALE
	55
	55%

	TOTAL
	100
	100%


Field survey: 2025
The table show that 45% are male while 55% are female. This show that most respondent were female



TABLE 2: AGE
	RESPONSE
	FREQUENCY
	PERCENTAGE

	16-20
	15
	15%

	21-25
	65
	65%

	26-30
	20
	20%

	31 Above
	0
	0%

	TOTAL
	100
	100%


Field survey: 2025
The table show that respondent under the age range of 16-20 years were 15%, while respondent under the age of 21-25 were 65%, respondent under the age range of 26-30 were 30% and 31 Above were 0%.
TABLE 3: MARITAL STATUS
	RESPONSE
	FREQUENCY
	PERCENTAGE

	SINGLE
	85
	85%

	MARRIED
	11
	11%

	DIVORCE
	4
	4%

	TOTAL
	100
	100%


Field survey: 2025
The table show that 85% percent respondent were single, 11% were married and 4% of the respondent were divorced. This show that most respondent were single.






TABLE 4: EDUCATIONAL QUALIFICATION
	RESPONSE
	FREQUENCY
	PERCENTAGE

	ND/HND
	80
	80%

	BSC
	13
	13%

	MSC
	3
	3%

	PHD
	4
	4%

	TOTAL
	100
	100%


Field survey: 2025
This show that 80% had ND/HND, 13% had BSC, 3% had MSC while 4% had PHD. This indicate that the greater number of the respondent are with ND/HND qualification.
SECTION B
TABLE 5: HAVE YOU COME ACROSS MONEY RITUAL CONTENT ON SOCIAL MEDIA
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	83
	83%

	NO
	17
	17%

	TOTAL
	100
	100%


Field survey: 2025
This show that 83% of the respondent have come across moey ritual content on social media while 17% of the respondent represents NO to the statement




TABLE 6: YOUTH ARE BEING INFLUENCED NEGATIVELY BY MONEY RITUAL CONTENT ON SOCIAL MEDIA
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	79
	79%

	NO 
	21
	21%

	TOTAL
	100
	100%


Field survey: 2025
This table show that 79% of the respondent believed and affirmed YES that youth are being influenced negatively by money ritual content on social media while 21% of the respondent don’t support the statement.
TABLE 7: DO YOU BELIEVE SOCIAL MEDIA PLATFORM ADEQUATELY REGULATE OR MONITOR CONTENT RELATED TO MONEY RITUAL
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	66
	66%

	NO 
	34
	34%

	TOTAL
	100
	100%


Field survey: 2025
This show that 66% of the respondent believe social media adequately monitor and regulate content related to money ritual, while 34% respondent did not believe that statement.
TABLE 8: MONEY RITUAL HAS BEEN IN EXISTENCE OVER THREE DECADE
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	87
	87%

	NO 
	13
	13%

	TOTAL
	100
	100%


Field survey: 2025
This show that 87% of the respondent believe money ritual has been existence over three decades while 13% do not support the statement.
TABLE 9: HAVE YOU COME ACROSS ANY ACCOUNT OR PROFILES ON SOCIAL MEDIA PLATFORMS THAT PROMOTES AND GLORIFY MONEY RITUAL
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	53
	53%

	NO 
	47
	47%

	TOTAL
	100
	100%


Field survey: 2025
This table show 53% of the respondent have seen account on social media that glorify money ritual content while 47% of the respondent haven’t seen any account that glorify money ritual and respondent NO to this statement.
TABLE 10: YOUTH ENGAGE IN MONEY RITUAL DUE TO THEIR EXPOSURE TO SOCIAL MEDIA
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	80
	80%

	NO 
	20
	20%

	TOTAL
	100
	100%


Field survey: 2025
This table show that 80% of the respondent believe youth engage in money ritual, while 20% of the respondent opposed the statement. 




TABLE 11: SOCIAL MEDIA PLATFORMS SHOULD TAKE RESPONSIBILITY FOR PREVENTING THE SPREAD OF CONTENT RELATED TO MONEY RITUAL.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	46
	46%

	AGREE
	41
	41%

	NEUTRAL
	5
	5%

	DISAGREE
	6
	6%

	STRONGLY DISAGREE
	2
	2%

	TOTAL
	100
	100%


Field survey: 2025
This table show 46% of respondent strongly agree, 41% respondent agree, 5% of the respondent were neutral, 6% disagree, 2% strongly disagree that social media platform should take responsibility. This show that most respondent agreed to that statement.
TABLE 12: SOCIAL MEDIA CONTRIBUTES TO THE DISSEMINATION OF MISINFORMATION AND FALSE BELIEF ABOUT MONEY RITUAL.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	38
	38%

	AGREE
	36
	36%

	NEUTRAL
	15
	15%

	DISAGREE
	8
	8%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


Field survey: 2025
This table show that 38% of the respondent strongly agree, 36% agree, 15% of the respondent were representing neutral, 8% disagree and 3% strongly disagree to the statement while majority of the respondent agree.
TABLE13: PORTRAYAL OF WEALTH AND MATERIALISM ON SOCIAL MEDIA INFLUENCE YOUTH PERCEPTION ON MONEY RITUAL
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	38
	38%

	AGREE
	40
	40%

	NEUTRAL
	13
	13%

	DISAGREE
	6
	6%

	STRONGLY DISAGREE
	3
	3%

	TOTAL
	100
	100%


Field survey: 2025
This table show that 38% of the respondent strongly agree, 40% of the respondent agree, 13% were neutral, 6% of the respondent represent disagree and 3% strongly disagree to this statement.


TABLE 14: INDIVIDUAL FACE NEGATIVE CONSEQUENCE AS A RESULT OF ATTEMPTING MONEY RITUAL INSPIRED BY SOCIAL MEDIA
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	40
	40%

	AGREE
	36
	36%

	NEUTRAL
	17
	17%

	DISAGREE
	6
	6%

	STRONGLY DISAGREE
	1
	1%

	TOTAL
	100
	100%


Field survey: 2025
This table show that 40% of the respondent believe that audience are more likely to trust political information by representing strongly agree while 36% agree, 17% of the respondent were neutral, 6% disagree and 1% of the respondent strongly disagreed.
TABLE 15: SOCIAL MEDIA INFLUENCE PROMOTE MONEY RITUAL AMONG THEIR FOLLOWERS
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	28
	28%

	AGREE
	25
	25%

	NEUTRAL
	17
	17%

	DISAGREE
	22
	22%

	STRONGLY DISAGREE
	8
	8%

	TOTAL
	100
	100%


Field survey: 2025
This table show that 28% of the respondent strongly agree while 25% agree, 17% were neutral, 22% disagree and 8% of the respondent strongly disagree to the statement. This show that respondent with 25% believes social media influences promote money ritual among their followers.
TABLE 16: SOCIAL MEDIA CONTENT INFLUENCE YOUTH INVOLVEMENT IN MONEY RITUAL
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	32
	32%

	AGREE
	37
	37%

	NEUTRAL
	13
	13%

	DISAGREE
	11
	11%

	STRONGLY DISAGREE
	7
	7%

	TOTAL
	100
	100%


Field survey: 2025
This table show 32% strongly agree while 37% of the respondent represent agree, while 13% neutral, 11% disagree to the statement and 7% of the respondent were strongly disagree. This show that most respondent agreed media content influence youth involvement in money ritual.
TABLE 17: THE USABILITY AND WIDE COVERAGE OF SOCAL MEDIA AMONG YOUTHS OF ILORIN EAST POSES INVOLVEMENT IN MONEY RITUAL
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	22
	22%

	AGREE
	41
	41%

	NEUTRAL
	24
	24%

	DISAGREE
	6
	6%

	STRONGLY DISAGREE
	7
	7%

	TOTAL
	100
	100%


Field survey: 2025
This table shows that 22% of the respondent strongly agreed, 41% of the respondent agreed, 24% were neutral about the statement, 6% disagreed and 7% strongly disagree to the statement
TABLE 18: SOCIAL MEDIA AFFECTS USERS ACTION ONLINE
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	26
	26%

	AGREE
	42
	42%

	NEUTRAL
	18
	18%

	DISAGREE
	13
	13%

	STRONGLY DISAGREE
	1
	1%

	TOTAL
	100
	100%


Field survey: 2025
This table shows that 26% of the respondent strongly agree while 42% agreed, 18% of the respondent were neutral, 13% disagreed and 1% strongly disagreed to the statement.
TABLE 19: MONEY RITUAL IS A MENACE THAT SHOULD BE CURBED BOTH ONLINE AND OFFLINE
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	44
	44%

	AGREE
	37
	37%

	NEUTRAL
	10
	10%

	DISAGREE
	4
	4%

	STRONGLY DISAGREE
	5
	5%

	TOTAL
	100
	100%


Field survey: 2025
This table shows that 44% of respondent strongly agreed to double up awareness about self-medication, 37% agreed to the statement, 10% of the respondent were neutral, 4% represented disagree and 5% strongly disagreed that money ritual should be curbed.
TABLE 20: SOCIAL MEDIA HAVE POSITIVE AND NEGATIVE IMPACT ON USER.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	STRONGLY AGREE
	51
	51%

	AGREE
	35
	35%

	NEUTRAL
	4
	4%

	DISAGREE
	6
	6%

	STRONGLY DISAGREE
	4
	4%

	TOTAL
	100
	100%


Field survey: 2025
This table shows that 51% of respondent strongly agreed, 35% agreed to the statement, 4% of the respondent were neutral, 6% represented disagree and 4% strongly disagreed.
[bookmark: _Toc200437299]4.2	ANALYSIS OF RESEARCH QUESTION
The result obtained from analyzed data of this study was presented. In this chapter to answer research question raised in this study. Table and percentage was used while the data was run through administration of questionnaire.
	To answer the question posed in this study “ASSESSING THE INFLUENCES OF SOCIAL MEDIA ON YOUTH INVOLVEMENT IN MONEY RITUAL (A CASE STUDY OF ILORIN EAST YOUTH) would be analyzed. Hundred (100) copies of the questionnaire were administered to the respondent. All the copies of the question distributed were returned.
	Research Question 1: How well do youth’s within Ilorin east local government kwara state engage in social media content?
	The data on table 10 answered the question: Youth engage in money ritual due to their exposure to social media. This shows that 80% of the respondents represent YES, that youth engage in money ritual due to their exposure to social media content while 20% of the respondent represent NO to the statement.
	Research Question 2: To what extent does social media content influence Ilorin east youth through on its involvement in money ritual?
	The data on the table 16 answered the question: Social media content influence youth involvement in money ritual, respondent divulge information based on their opinion. The table shows 32% of the respondent strongly agreed, 37% agreed social media content influence youth involvement in money ritual, 13% were neutral, and 11% disagreed while 5% strongly disagreed to the statement. Highest number of respondent agreed that social media content involvement in influence youth on money ritual with 37%.
	Research Question 3: How does social affects and influence its users toward social media content?
	The data on the table 18 answered the question, social media affects user’s action online. This shows that 26% strongly agree to the statement, 42% agreed that social media user’s action online, 18% were neutral, 13% disagreed to the statement and 2% strongly disagreed. The finding shows that social media is capable of affecting and influencing user’s towards social media content.
[bookmark: _Toc200437300]4.3	DISCUSSION OD FINDINGS
The research study purpose is to examine the influence of social media platforms on youth involvement in money ritual, a case study of Ilorin east youths. The findings reported that social media has an impact on youth involvement in money ritual. The study found that money ritual is a menace that should be curbed both online and offline with 44% of the respondent strongly agreed while 37% agreed to the statement.
	This research work discovered that social media is the integration of digital media that can be used to spread information vastly and young individual engages this platform with 79% of youth being negatively influence by money ritual content on social media. This study found that, in Nigeria today, the easy way to make money get-rich-quick and accumulate wealth is to engage in criminal activities because of youth exposure to the social users online. Finding proved that social media has been in existence for over three decades due to quest of material things and wealth among youths.
	The research adopts users and gratification theory and reinforcement theory of mass communication, the theories give insight and relevance to the project work. Uses and gratification posits that individual use the media for his/her benefits to affluence, recognition, wealth or to acquire people’s validations. Reinforcement theory suggest that people’s behavior is influenced what their experience need and their exposure and this can influence their action online or poses an involvement in money ritual due to the current situation. The finding also considered other researchers work in causes of the study.
	The research revealed a significant relationship between social media usage and youth involvement in money ritual. The finding suggest that social media platforms, particularly Instagram and tiktok, are influential in shaping youths’ attitude and behaviors towards money rituals.
	The research work discovered that youth engage in money ritual due to their exposure to social media with 80% positive response. The correlation between social media usage and youth involvement in money ritual. Social media platforms showcase affluent lifestyle, fostering desire for quick wealth and material possession.
	Social media platforms create pressure to conform to certain standards, driving youths to seek wealth and status limited understating of personal finance and wealth management contributes to youth’s susceptibility to get-rich-quick schemes.
	The findings imply a need for educating youths to critically evaluate social media content and recognize potential manipulation, providing youths with knowledge and stalls for informed financial decision-making. Encourage parents to engage in open discussion about financial values and responsible behavior.
	The research findings suggest that social media plays a significant role in shaping youths attitudes and behavior towards money rituals. There is a need for a comprehensive approach to address the root causes of youth involvement in money ritual and to promote healthy financial behavior among young people.
	The section of the chapter discover that social media has been seen as a space between individuals or youth tend to flaunt their lifestyle and a prominent means via youth engage in money ritual.
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[bookmark: _Toc200437302]SUMMARY CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc200437303]5.1	SUMMARY
	The research assesses the influence of social media on youth involvement on money ritual (A case study of Ilorin east youth), revealing a significant correlation between social media usage and youth involvement in such practices. The first chapter of this research topic, which gives insight to the research work, detailed explanation about social media and money ritual inception. The chapter discusses the increase incidence money ritual and the victims of ritual down to reoccurrence of ritualism and other criminal behavior influenced by social media. The statement of the problem the study is trying to solve was stated with the objective or purpose of the study and the research questions were derived from the objectives.
	The significance, essence and important of the study was made known the scope, limitations and definition of key terms where money ritual, social media youth were stated being the first chapter of the project work, it provides in-depth information about the research topic.
	The second chapter of the research study provides the literature review which comprises of conceptual framework, various concepts were reviewed which include: Social media, concept of youth, and concept of money ritual among youths, social media and youth involvement in money ritual. The theoretical framework considered for this study were uses and gratification theory and reinforcement theory. These theories support this research work and was considered for the purposes of this study. The theoretical synthesis showcase the ideological perspective of media hegemony showed that social media can influence positively or otherwise.
	The chapter shows the work done by other researcher to indicate the relevance of the study and authentic of the finding conducted by the research. It is also known as relies of empirical studies.
	The chapter three of the study is research methodology that comprises of the research design, the research adopt survey, research design, population of the study were the youths of Ilorin east local government, the sample size was 100, sampling technique the purposive random sampling was adopted, the research instrument was questionnaire and it was used to check the validity and reliability of the research instrument. The data collection tool was used in analyzing the data.
	The chapter four entails the data presentation in tabular form which comprises of the figures, percentages and options the respondent supported. The data analysis, where researcher question are analysis with the question asked by researcher in the questionnaire and the chapter ends with discussion of findings. Chapter five include the summary of the whole project with recommendation in line with the research work.
[bookmark: _Toc200437304]5.2	CONCLUSION
	The study concludes that social media plays a significant role in shaping youths attitudes and behavior towards money ritual. Youth are increasingly exposed to content on social media that portrays money rituals as a quick or fast means to acquire wealth and be successful. The exposure comes from influences, celebrities, peers who share such narratives on various social media platforms.
	Desperation is a major factor that influence youth negatively to societal vices and money ritual. The prevalence of youth involvement in kwara state, Nigeria is still high and our finding suggest that it unlikely to be eradicated unless there’s restriction on the content portrayed on social media pages and sensitization of the repercussion if any youth should engage in money ritual. To address this issue, a multi-faced approach is necessary, involving education, parental guidance and economic empowerment. By understanding the influence of social media on youth involvement in money rituals, stakeholders can develop targeted interventions to promote responsible financial behaviors and mitigate the risks associated with get-rich-quick schemes.
[bookmark: _Toc200437305]5.3	RECOMMENDATIONS
	Based on the research finding, the research recommends that:
1. Economic Empowerment: Government should provide economic opportunities and support for youth to engage in legitimate wealth-creating activities.
2. Social media app creator should implement and enforce age appropriate restrictions on social media usage.
3. Government should provide accessible counselling and support service to those who may be influenced or involved in money ritual.
4. Encourage parents to engage in open discussion about financial values and responsible behavior and monitor their children on online activities.
5. Integrate media literacy education in schools to help youth critically evaluate social media content and recognize potential manipulation.
6. Implement financial literacy programs to provide youths with knowledge and skills for informed financial decision making.
7. Consider regulating social media content that promotes get-rich-quick schemes and money ritual.
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[bookmark: _Toc200437307]QUESTIONNAIRE
Kwara State Polytechnic, Ilorin,
Institute of Information and Communication Technology (IICT),
Mass Communication Department.
Dear Respondent,
This questionnaire is designed to gather relevant information on “Assessment of Influence of Social Media on Youth Involvement in Money Ritual”. Your honest responses will contribute significantly to the success of this study. Be assured that all information provided will be treated confidentially and used strictly for academic purposes.
Instruction:
Please tick (   ) the option that best represents your opinion.
The questionnaire is divided into four section: Section A, B, and C
Section A
1.	Sex of respondents? A. Male (      )  B. Female (      )
2.	What is your age range? A. 16 – 20 (      )  B. 21 – 25 (      ) C. 26 – 30 (     )
3.	What is your marital status? A. Single (     ) B. Married (     ) C. Divorce (      )
4.	What is your educational qualification? A. ND/HND (     ) B. B.Sc (     ) C. M.Sc (     ) 
D. Ph.D
Section B
5.	Have you come across money ritual content on social media? A. Yes (     ) B. No (      )
6.	Youth are being influenced negative by money ritual content on social media? A. Yes (   ) B. No (      )
7.	Do you believe social media platform adequately regulate or monitor content related to money ritual A. Yes (   ) B. No (      )
8.	Money ritual has been in existence over three decades? A. Yes (   ) B. No (      )
9.	Have you come across any account in profile on social media platforms that promote and glorify money ritual? A. Yes (   ) B. No (      )
10.	Youth engage in money ritual due to their exposure to social media? A. Yes (   ) B. No (      )


Section C
Instruction: Please tick (     ) the option base on the frequency that best represent your opinion.
Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), and Strongly Disagree (SD)
	
	Statement
	SA
	A
	N
	D
	SD

	11
	Social media platforms should take responsibility for preventing the spread of content related to money ritual
	
	
	
	
	

	12
	Social media contributed to the dissemination of misinformation and false belief about money rituals
	
	
	
	
	

	13
	Portrayal of wealth and materialism on social media influence youth perception of money ritual
	
	
	
	
	

	14
	Individual faces negative consequences as a result of attempting money ritual inspired by social media
	
	
	
	
	

	15
	Social media influences promote money ritual among their followers
	
	
	
	
	

	16
	Social media content influences youth involvement in money ritual
	
	
	
	
	

	17
	The usuability and wide coverage of social media among youth of Ilorin East press involvement in money ritual
	
	
	
	
	

	18
	Social media affects user’s action online
	
	
	
	
	

	19
	Money ritual is a menace that should be curbed both online and offline
	
	
	
	
	

	20
	Social media have positive and negative impact on users
	
	
	
	
	




