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[bookmark: _Toc200433665]ABSTRACT
This study examines the impact of social media on the ease of sharing academic information among students at Kwara State Polytechnic (Kwarapoly), utilizing a survey methodology with a sample size of 100 respondents. In the digital age, social media platforms have become integral to educational environments, facilitating the rapid exchange of information and collaborative learning. The survey aimed to assess how these platforms influence academic communication, resource sharing, and student engagement. Findings indicate that the majority of respondents use social media extensively for academic purposes, with platforms like WhatsApp, Facebook, and Telegram being the most popular. These platforms are primarily used to share lecture notes, assignments, and project materials, as well as to organize study groups and discussion forums. The ease of accessing and disseminating information through these channels has significantly enhanced students' academic experiences by providing timely updates and fostering a collaborative learning environment. However, the study also identified challenges associated with the use of social media for academic purposes, including distractions, misinformation, and privacy concerns. Despite these drawbacks, the overall impact of social media on academic information sharing is perceived as positive, with students appreciating the convenience and immediacy it offers. In conclusion, social media has become a pivotal tool in enhancing the ease of sharing academic information among Kwarapoly students. The findings suggest that while there are challenges to be addressed, the benefits of social media in academic settings are substantial, promoting better communication, collaboration, and access to educational resources. Further research is recommended to explore strategies for mitigating the negative aspects while maximizing the benefits.
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[bookmark: _Toc200433667]INTRODUCTION
[bookmark: _Toc200433668]1.1	Background to the Study
Social networking media has become a global phenomenon that has attracted extensive scholarly attention and commentary in recent times. Information is the power house that shapes and directs human conduct. Its significance in human existence cannot be overemphasized. Little wonder then that information has been seen as freshly needed factor indispensable in various spheres of human endeavor. It would be a little absurd at present to expect a literate person not to be engaged, if required as is likely true in today's scale (Nweke, Obi, & Eze, 2019), Social media plays a vital role in the minds of people. It revolutionizes the way people interact and communicate, as well as consume and create information in particular.
Over the years, the volume of information processed significantly in a large variety of forms. This information created for use is the foundation to the idea of studying the information-seeking behavior of users or humans, also called information behavior (Kakai, 2010). The need to understand the users' information seeking behavior has culminated in a lot of scholarly known behavioral theories and models developed to analyze (effective use of information by users) information behavior. The information behavior of users has been extensively influenced by the role of the internet and advancement of social networking sites.
The 21st Century has been characterized with unprecedented increases in the technological advancement around the world. Among these advancements was the revolution in the communication industry which facilitated the development of information technology improvements to the traditional communication media. Asemah (2011), established that technological development has brought about the emergence of the internet and sophisticated method of communication, social interaction and social networking. Social networking site is a web-based service that allows people to create a public profile and interact with other users on the website. It is a platform to build social network among people who share similar interest or activities.
On red today, social media has become pervasive, playing a dominant role in the social structure of society and changing the nature of social relationships (Asemah, Hasssan & Edegoh, 2012). It has revolutionized the way relationship are initiated, maintained and sustained. It is appropriate for consuming and creating information in particular types of information (e. scientific technical information and less to for different types of information like entertainment, emotional and social information) (Osunlay), 2018).
Although the history of social media is not really new, but it only recently become part of our mainstream social and political fabric. The social and business world, people have been using digital media for networking, gathering friends, causes, like now for over 30 years (Boyd &
Developed social media sites started as a concept many years ago but have evolved into sophisticated technology. By 2004 concept of social media started to take a definite shape, the analogue telephone of social interaction, Facebook was started as a local social network for students. The site was developed by a sophomore, Mark Zuckerberg. He initially made it only for students in Harvard and made it compulsory for students with images and names for emerging purposes. The initial idea was actually to compare the faces of students with images (ClicZdoom,
However, due to the potentially damaging contents of the site the creators decided to put it down before it caught the attention of school authorities. The application was shut down, but the idea of creating an online community of students came to existence. The platform was then improved and sooner than they expected, Facebook was released in campuses other than Harvard. Thereafter, high schools were already starting to get attracted to the idea of having online communities, thus opening the website to the younger population. In 2006, Facebook.com ultimately offered the opportunity to the rest of the world. As 2007 approached, the registrants reached an overwhelming digit-roughly a million dozen. Facebook has grown to become the biggest and most popular social networking site today with a population of above 500 million active users (Facebook statistics, 2022).
Social media has increasingly influenced the information behavior of students in higher education over the past decade. Social media is a broad concept covering a wide range of the Internet applications that support social communication between individuals (whether direct or indirect, synchronous or asynchronous), with an emphasis on interaction between users (Le. conversation or dialogue), user-generated content, and building of online relationships and communities (Turban, King & Lang, 2019). Social media is centered on enhancing the process of communication in the society i.e. sharing of ideas, thoughts, and opinions among people.
Among the vast variety of online tools which are available for communication, social networking sites (SNS) have become the most modern and attractive tools for connecting people throughout the world (Aghazamani, 2015). It is also about allowing people to connect with others just as it has been for many years. According to Khoo (2019), social media applications have influenced all areas of our lives and are having a major impact on how we live, work, play, learn and socialize. Social media in its various manifestations present a golden opportunity for internet users to study information behavior via their online interactions (in text, image and video format) are recorded and stored in publicly accessible repositories and personal devices (Khoo, 2019).
Basically, social media is a collection of interactive web-based applications integrated on Web 2.0 technology that enable active interactions between web multiple users to create and share information (Boyd & Ellison, 2017; O'Reilly, 2017). Although social media and Web 2.0 are distinct concepts they have been used interchangeably in the literature. However, Web 2.0 represents a newer platform foundation of the web which consists of a set of technologies such as Adobe Flash, Really Simple Syndication or RSS to enable richer content to be published on the web (O'Reilly, 2017). By contrast, the foundation of social media is based on user generated content (UGC), that is, various forms of media content created by internet users and available on the web based on Web 2.0 technology (Kaplan & Haenlein, 2018). Social media applications include blogs and micro blogs (logger & twitter), wikis (Wikipedia), social networking (e.g. Facebook, LinkedIn), multimedia sharing services (YouTube), content syndication (e.g. RSS feeds), podcasting and content tagging services (Anderson, 2017; Hansen, Shneiderman, & Smith, 2013).
Social media technologies are enjoying a phenomenal success, for example, Facebook, a social networking website, claims that its active users reached 2.9 billion worldwide, more than 80% of which log in every day (https://newsroom.fb.com/company-info 2023). In the same vein, Twitter, a micro-blogging website hosts 528.3 million users who post on average 600 million tweets per day (Twitter 2023). More than 2.70 billion unique users visit YouTube each month, watching more than 6.5 billion hours of video (YouTube 2023), and at the same time the internet is home to a staggering 1.9 billion websites worldwide of which, 600 million are blogs (Nielsen 2022).
Among the users, social media users are students, who use social media tools for many purposes such as access to information, group discussion, communication, interaction, leisure, socialization, and entertainment (Wang, Chen & Liang, 2011). One of the fastest-growing segments of the online population are students in higher education, who spend time online to search and retrieve information.
The expectancy of accessing up-to-date information through social media has resulted in widespread popularity for the web, which has given a new dimension to the library and information services, with the application of social media to enrich the job and extend the library and information services to a wider audience, especially with the application of social media in libraries and information centres. In light of this, the role and function of the library and information centres, such as bibliographical view databases, table of contents of journals, indexes, abstracts and full text documents of electronic data sources and library catalogues, are currently available on the Internet such as blogs, podcasts, wikis, YouTube, Facebook, Twitter, and many others (Quadri, 2013).
The proliferation of online social media, with undoubtedly profound implications, has affected how online communities that evolve exhibit social behaviour. Twenty-first century learners often considered digitally equipped are the technologically savvy students in today's information age (Rhoades, Friedel, & Imari, 2020).
This also lends insight into social media uses such as Facebook, Twitter, YouTube, and WhatsApp throughout the course of their everyday lives.
In other words, information behaviour is the currently preferred term used to describe the ways in which human beings interact with information. In particular, the ways in which people seek and utilize information (Bates, 2010).
Information behaviour covers a wide range of user behaviour in relation to information systems, including information need generation, seeking, encountering and using, giving assessment, management and use. These spheres of information behaviour can be studied in the context of different kinds of tasks in work, study, and play environments. All these spheres of information behaviour can be studied in the context of social media use.
Concerns (2015) noted that some of the challenges associated with the use of social media stem from the risks inherent in student internet use and social interactions. Richmond (2011) was of the opinion that it exposes students to inappropriate material, unwanted sexual interactions and bullying from peers.
Rosenfeld and Morville (2013) held that Web 2.0 is also a source of concern regarding issues such as privacy, censorship and ownership rights, digital divide in the classroom or time management issues. Additionally, Thornburg (2013) noted that information overload is another challenge, whereas Keen (2017) lamented quality of content is a major concern.
[bookmark: _Toc200433669]1.2 	Statement of the Problem
There is no doubt that social media has gained wider acceptability and usability, becoming one of the most important communication tools among students, especially at higher levels of educational pursuit. However, it has been observed that the rate at which students use social media is critically affecting their academic performance, either positively or negatively (Christopher, 2019).
Additionally, several studies have been carried out by researchers such as Lenhart and Madden (2017), Boyd (2019), Madge, Meek, Wellens, and Hooley (2009), Christopher (2010), Virkuss (2010), Wang, Chen, and Liang (2011), Kumar (2012), Ndaku (2013), Kumar and Kumar (2013), and Eke, Omekwu, and Odoh (2014) on the use of social media among undergraduate students. It is therefore evident that these studies were conducted on social media, however, there is more to explore in terms of the influence of social media on the information behavior and dispersion of academic information among undergraduate students in Nigeria. In line with this proposition, this study seeks to investigate the impact of social media on the ease of sharing academic information among students of Kwara State Polytechnic, Ilorin.
[bookmark: _Toc200433670]1.3 	Objectives of the Study
The general aim of this study is to investigate the impact of social media on the ease of sharing academic information among Kwara State Polytechnic students in Ilorin, Kwara State. The specific objectives of this study are to:
i. Examine the extent of social media usage as a tool among students of Kwara State Polytechnic.
ii. Explore students' perceptions of social media as a tool for sharing academic information.
iii. Identify the barriers confronting students while using social media for academic communication.
iv. Assess the level of accuracy and reliability of academic information shared on social media platforms by Kwara State Polytechnic students.
v. Examine the level of students' awareness of the guidelines and policies related to the use of social media for academic purposes.
[bookmark: _Toc200433671]1.4 	Research Questions
i. 	What is the extent of social media usage among the students of Kwara State Polytechnic?
ii. 	What are the perceptions of students about social media as a tool for sharing academic information?
iii.	What are the barriers confronting students while using social media for academic communication?
iv. 	What is the level of accuracy and reliability of academic information shared on social media platforms by Kwara State Polytechnic students?
v. 	What is the level of students' awareness of the guidelines and policies related to the use of social media for academic purposes?
[bookmark: _Toc200433672]1.5 	The General Scope of The Study
According to Nwokocha (2010), the influence of social media on the academic performance of students in tertiary institutions in Kwara State Polytechnic can be measured by the extent to which the students utilize the social media in their learning and sharing of information. The whole academic staff of the polytechnic as a case study will be restricted to the undergraduate students in the Department of Mass Communication. It is hoped that the results of this study will assist the management of the polytechnic to understand the pattern of social media usage among students and how it can be incorporated into policy making and the administration of schools in the state. Specifically, the study will help to:
[bookmark: _Toc200433673]1.6 	Significance of The Study
This study will provide a body of knowledge that will help in understanding the influence of social media on the academic performance of students in Kwara State Polytechnic. The findings will also add to the existing body of knowledge on the use of social media in tertiary institutions.
It is expected that the results of this study will be useful to the management of the polytechnic in understanding how social media can be incorporated into the academic system to enhance learning and sharing of information among students. The study will also be of importance to other researchers who may want to carry out similar studies in the future as it will serve as a reference material for them.
Social media is generally defined as a web-based service that allows individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and traverse their list of connections and those made by others within the system (Boyd & Ellison, 2007). Examples of social media platforms include Facebook, Twitter, Instagram, WhatsApp, and Linkedin, among others. These platforms allow users to share content such as text, images, videos, and links, as well as to communicate with others through comments, messages, and chats.
Social media tools are technological tools that facilitate the creation, sharing, and exchange of information, ideas, interests, and other forms of expression via virtual communities and networks. Examples include smartphones, computers, tablets, and other electronic devices that can be used to access social media platforms. Academic performance, on the other hand, refers to the extent to which a student, teacher, or institution has achieved their educational goals. It can be measured through grades, test scores, or other indicators of learning.
[bookmark: _Toc200433674]1.7	Operational Definition of Terms
Social Media: In the context of this study, social media refers to online platforms such as Facebook, Twitter, Instagram, and WhatsApp that students in Kwara State Polytechnic use to share information, communicate, and interact with others.
Social Media Tools: These are the technological devices such as smartphones, computers, and tablets that students use to access social media platforms.
Academic Performance: This refers to the grades and overall academic achievement of students in Kwara State Polytechnic, measured through their examination results and other academic assessments.
Kwara State Polytechnic: This is a state-owned tertiary institution located in Ilorin, Kwara State, Nigeria.
Efficiency or Effectiveness: In the context of this study, efficiency refers to the ability of students to use social media to enhance their academic performance.


[bookmark: _Toc200433675]CHAPTER TWO    
[bookmark: _Toc200433676]LITERATURE REVIEW
[bookmark: _Toc200433677]2.0	INTRODUCTION
This chapter reviews relevant literatures to the study. Akinwumiju (2017) describes the review of related literature as involving the systematic identification, location and analysis of documents containing information related to the research problem. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research and look for how to support grounded theory (Omopupa, 2016).
[bookmark: _Toc200433678]2.1 	Conceptual Framework
[bookmark: _Toc200433679]2.1.1	History of Social Media
To understand social media we need to explore its history. The Internet started out as a massive Bulletin Board System (BBS) that allowed users to exchange sofiware, data, messages, and news with each other (Kaplan & Haenlein, 2010). In 1979, Duke University graduate students Tom Truscott and Jim Ellis teamed up with the idea of networked communication over computers for exchange of information. This idea was executed in 1980 (Kaplan and Haenlein, 2010) and “Usenet” was launched worldwide, which was the first genuine attempt at social networking. Various discussion groups were held covering a wide variety of topics from humanities, sciences, business, politics, computers, and other areas. The discussion forums on these websites were called “newsgroups” (Goldsborough, 2015).
By 1992, Internet became one of the most popular networking tools, which linked researchers and educators.
Marc Andreessen headed a team at NSF centers which successfully developed a browser to develop NCA Mosaic or popularly known as Mosaic. In less than 18 months of its introduction, Mosaic became the browser of choice for almost over a million users. This set off an exponential growth in the area of decentralizing information and connecting people and led to the development of Microsoft’s Internet Explorer (Andreessen, 2003. Cited in Agboola, J.B. 2019).
Founded in October 1998 by Bruce Ableson and Susan Ableson, “Open Diary” was the next attempt at social networking. This website brought together people from various fields who wrote diaries or blogs, as we now call them, on a common platform to share their views and perspectives on various topics (Kaplan and Haenlein, 2010).
As the Internet matured and became more widely available in the late 1990's, there was an explosion of Social Media websites.
In 1999, social media websites like Blogger and Faceparty appeared, and post-2000, Wikipedia, Picasa, Friendster, Flick and other sites were created. The number of active monthly users each of these social media sites generates is given below. The social networking site Facebook is currently one of the leaders in social media, with video sharing site YouTube a close second. Growth of social networking, a revolution in social networking came with the advent of newer social networking websites, based on Web 2.0.
In 2002, Friendster used the concept of degrees of separation. It promoted the idea of social networking by creating rich bonds among people who knew each other directly or via certain friends and provided a common platform for them for social interaction. With the success of Friendster, many other social networking sites followed. Linkedin, launched in 2003, created a professional platform for work-based interaction. It is more than a mere playground for teenagers and classmates. Linkedin is a serious platform for working people who want to connect with other professionals and to expand their contact networks. As of January 2014, Linkedin reported 300 million registered users on its website (htts://www.linkedin.com/about-us). MySpace, which was also launched in 2003, has almost 10 times fewer (36 million as on October 2013) monthly active users than Linkedin.
However, Facebook, launched in 2004 for Harvard students and opened to the general public in 2006, is currently the most frequented social networking website. As of August 2023, Facebook claims 2.9 billion active users (htp://newsroom.fb.com/company-info/. To put this number in perspective, if Facebook was a country it would be the first most populous nation.
[bookmark: _Toc200433680]2.1.2	Concept of Social Media
Over the years, many scholars have been able to distinctively define and clarify the concept of social media. In their definition and clarification, the concept of social media has been used interchangeably with social networking site. Likewise, in this section, the word will be used interchangeably. In defining social media, Kaplan and Haenlein (2010) gave a general definition of social media in consideration of Web 2.0 and User-Generated Content. According to them social media is a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allows the creation and exchange of User Generated Content.
They also went further to describe social media as a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content. Nwanton, Odoemalamn, Orji-Egwu, Nwankwo and Nweze (2015) defines social media as those internet-based tools and services that allow users to engage with each other, generate contents, distribute and search for information online.
Parr (2017) defines social media as the use of electronic and Internet tools for the purpose of sharing and discussing information and experiences with other human beings in more efficient ways. On the other hands, Jantsch (2018) considers social media as the use of technology combined with social interaction to create or co-create value. According to Merriam-Webster dictionary (2017), social media is a form of electronic communication (as websites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content (as videos) while Dykeman (2018) acknowledged social media as "the means for any person to: publish digital, creative content, provide and obtain real-time feedback via online discussions, commentary and evaluations; and incorporate changes or corrections to the original content" (Dykeman, 2018).
Bryer and Zavatarro (2015) described social media as technologies that smooth the progress of social interaction, make possible collaboration, and enable deliberation across stakeholders. These technologies now include blogs, wikis, media (audio, photo, video, text) sharing tools, networking platforms, and virtual worlds. Social Media Online is a primarily internet-and mobile-based tools for sharing and discussing information by users. The term, according to Andreas and Michael (2010), refers to a group of Internetbased applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated
Druy 2018) describes social media as online resources that people use to share content: video, photos, images, rext, ideas, insight, humor, opinion, gossip, news. Sarko and Brake (2019) further defined social media as "activities, practices, and behaviors asg communities of people who gather online to share information, knowledge, and opinions using conversational media. Kietzmann, Silverste, McCarthy and Leylan (2012) describes social media as the platform that employs mobile and web based technology to create highly interactive platforms via which individuals and community share, co-create, discuss and modifies user generated content.
Davis, Canche, Deil-Amen and Rios-Aguilar (2012) refer to social media technology (SMT) as web-based and mobile applications that allow individuals and organizations to create, engage, and share new user generated or existing content, in digital environments through multi-way communication. Through this platform, individuals and organizations create profiles, share and exchange information on various activities and interests. An interesting aspect of social media is that, it is not limited to desktop or laptop computers but could be accessed through mobile applications and smart phones making it very accessible and easy to use. Examples of these social media platforms both on the web and mobile application include Facebook, Twitter, YouTube, Whatsapp, Instagram, blogs etc.
According to Boyd and Ellison (2007), "social networking sites are web-based service platform that enable individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and navigate their list of contacts and those made by others within the system" (p. 21). These sites are used to interact with friends, peers and others that are found in groups on these sites. The sharing of information ranges from news, debates, gossips, feelings or statement of mind, opinions, research ete. Curtis (2011) affirms that social media appear in many forms including blogs and microblogs, forums and message boards, social networks, wikis, virtual worlds, social bookmarking and video sharing.
According to Junco (2018), social media are collections of internet websites, services, and practices that support collaboration, community building, participation, and sharing. Nwangwa and Omotere (2014) simply regards social media as comprising online applications for social networking sites, social bookmarking and sharing tools, social citation tools, blogging and microblogging tools, virtual worlds, e-conference presentation sharing tools, audio and video tools, e-project management tools, and research and writing collaboration tools, primarily developed to foster user-centered social interaction.
Social media can be seen as either web based or application based media of communication that allows registered individual to share ideas, thoughts, opinions, interact and collaborate with other registered users all over the world.
The inclusion of application based media of communication is largely due to the ability to make use of social media on mobile gadgets such as Smartphones, Tablets, i-Phones, symbian and Java phones.
The scope of social networking sites as information sources have been discussed by different scholars e.g.. (Dugan et al., 2018; Skeels & Grudin, 2019; Steinfield, DiMicco, Ellison, & Lampe, 2009. Morris et al., 2012). They noted that:
i. Only humans can provide certain types of information such as opinions, advice and recommendations.
ii. The information sources are personally known to the user to a greater or lesser extent, and are therefore trusted sources and have cognitive authority.
iii. Users can provide localized (geographically specific) information, and current or time sensitive information.
iv. Information provided by users are customized for the requestor.
v. Social contacts can perform intermediary functions of researching, synthesis and packaging of information.
vi. Users are able to broadcast a question to a known group of people
vii. Users can obtain emotional and social support.
It includes web-based and mobile based technologies that are used to turn communication into interactive dialogue among individuals, organizations, and communities. Typical examples of social media platforms include websites such as Facebook, Twitter, Flickr, YouTube and the interactive options on these websites, such as the "re-tweeting" option on Twitter. These instruments are referred to as media because they are tools which can also be used for the storage and dissemination of information. However, unlike the traditional media like Television and Radio, most of the social media tools allow their users to interact as "re-twitting" on Twitter and "comment" options on Facebook illustrate.
Looking at social media from a more practical point of view, Sweetser and Lariscy (2018) define social media as a "read-write Web, where the online audience moves beyond passive viewing of Web content to actually contributing to the content". One thing that is common in the definitions of social media reviewed in this work is the view that it is based on user-generated participation. The opportunity to enjoy user-to-user interaction distinguishes social media from the traditional media which is characterized by top-down news dissemination arrangement (Clark & Aufderheide, 2019). Another attribute of the social media which distinguishes it from the traditional media is the choice it accords its users. Choice enables people to access the information they like to learn about through the social media, eliminating the gatekeeper role of traditional media. On one hand, the choice offered by social media reduces the shared experience that viewers of particular traditional media channels usually have; on the other hand, it creates a network of individuals with like interests and similar preferences.
Two primary tools that have enabled people to socialize and connect with each other online are social networking sites and electronic messaging. More than half of America's teens and young adults send electronic messages and use social networking sites, and more than one-20 third of all internet users engage in these activities (Jones & Fox. 2019). In Nigeria, internet users are estimated, as at October 2017, at 70,101,452 with 16% growth rate when compared with the 2013 figure, and is 2.30% of the country's share of the world internet users (Internet Live Stats, 2018). Nigeria is also the third most active African country on twitter (Mejabi & Fagbole, 2014), Most people who use social media ho avess these mainly through computers and mobile devices such as phones and Talks PCs.
Analysts suggest that majority of phone purchases in the coming years will be more for using online neeweks rather than making phone calls (Backdal, 2008), Politicians in Nigeria are joining the online community to communicate with their audiences because they believe they are a key demographic who shape and influence perception. Thus, phone communication is now tending toward one-to-many sharing rather than the usual one-to-one conversation.
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There are already thousands of social media applications and new ones are emerging. Social media is constantly evolving and its uses are changing and expanding (Cohen, 2011social media is different things to different people" (Ham, 2011). All these factors make it difficult to categorize social media applications.
Considering that social media come in diverse forms. Adaja and Ayodele 2018) tried to classify social media into seven distinct categories
i. Collaborative projects (Re example Wikipedia)
ii. Blogs and Microblogs (for example Twitter)
iii. Content communities (for example You Tube)
iv. Social networking sites (for example Facebook, Instagram)
v. Simple messaging platform (or example Whatsapp)
vi. Virtual game worlds (for example World of Warcraft)
vii. Virtual social worlds (for example Second Life)
Out of these seven categories of social media tools, four categories (blogs and micro blogs, content communities, Simple messaging platform, collaborative projects and social networking sites) are the most relevant application of social media used among higher institutions. On other hand Mangold and Faulds (2019) described social media more broadly. According to them, social media can encompass every software program or website with which a person shares ideas, thoughts, pictures, audio, music, video and other content. They have subcategorized social media into fifteen different categories, which inchades the following (Mangold & Faults, 2019)
1. Social Networking Sites (eg. MySpace, Facebook, Faceparty)
2. Creative works sharing sites:
i. 	Video sharing sites (You lube)
ii. 	Photo sharing sites (Flickr)
iii. 	Music sharing sites (Jamendo)
iv. 	Content sharing combined with assistance (Piczo)
v. 	General intellectual property sharing sites (Creative Commons)
3.	User-sponsored blogs (Cnet.com)
4. 	Company sponsored websites/blogs (Apple Weblog)
5. 	Company-sponsored cause/help sites (click2quit.com)
6. 	Invitation-only social networks (ASmallWorld.net)
7. 	Business networking sites (LinkedIn)
8. 	Collaborative websites (Wikipedia)
9. 	Virtual Worlds (Second Life)
10. 	Commerce Communities (eBay, Amazon, Craigslist, Stockphoto)
11. 	Podcasts
12. 	News delivery sites (Current TV)
13. 	Educational material sharing (MIT Open Course Ware, TED)
14. 	Open Source Software communities (Linux, Mozilla)
15. 	Social bookmarking sites allowing users to recommend online news stories, music, videos etc.
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With the mature of Web 2.0 technology, social media has reached almost everyone around the world as long as you have electronic devices connected to Internet. It has already been integrated into part of our daily life.
Nevertheless, when people are discussing the widely circulated term social media, very few have truly understood the essence of social media. Understanding the characteristics of social media is not only important for individuals but also crucial for students.
Even though thousands of articles and blog posts have been discussing social media from different aspects, there is quite little theoretical literature which systematically describes the properties of social media. To my delight, several articles still give great description
of social media characteristics. Mayfield (2018) pointed out five fundamental characteristics that shared by almost all social media platforms: participation, opened conversation, community and connectedness.
Taprial and Kanwar (2016) identity five properties that are more powerful and distinguish the social media from the traditional media. They are accessibility, speed, interactivity, longevity and reach.
Based on the literature on social media, nine characteristics of social media can be summarized as follow:
1. 	Community: Community in social media share same features with other online and virtual communities, which are formed based on people who share the same interests or background. However, there are differences in which the network formed in social media is often an extension of the network in the real world and trust in social media network is usually higher than other communities.
2. 	Connectedness: Social connectedness is defined as interpersonal, community, and general social ties (Teixeira, 2012). From Mayfield's point of view, connectedness is closer to integration in the sense that sites, resources, and people are connected through links and shared by users on various social media platforms.
3. 	Openness: Almost all the social media platforms are free to join and anyone can unc social media as medium to create, edit, communicate, consumer and comment contents (Mayfield, 2018). Social media creates an atmosphere that encourages participation and sharing information.
4. 	Speed: One of the advantages of online social network compared with real life network is the communication and spread speed. In contrast of traditional WOM, where opinions may disappear into thin air, online WOM spreads consistently results in viral effect Contents published on social media platforms are instantaneous and are available to everyone in your network as soon as they are published. (Taprial & Kanwar, 2012)
5.	Accessibility: Like the traditional media which relies on technology and platforms to function, the same applies to social media which is the product of web 2.0 technologies and user generated content. The development of different electronic devices, anyone can access social media anywhere and anytime as long as it is connected to internet.
6. 	Participation: Burgoon et al. (2020) defines participation as the extent to which two or more parties are actively engaged in the interaction in contrast to lurking, passively observing or monologues. As mentioned before, social media encourages participation and feedbacks. One party creates content and shares on the platform to arouse the interest of the other party so that they will actively contribute and give feedbacks. From this point of view, the line between media and audience becomes blurred as everyone can become creators, communicators, readers and consumers of contents on the platforms and cach individual's identity is shifting all the time (Mayfield, 2018).
7. 	Conversational: Traditional media communicates in one way in which content is created by media and distributed to audience while social media is based on user-generated content which means everyone becomes the source for communication. This means two-way or multi-way 29 communication is formed in the social media which aims at fostering interaction among users and other parties.
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Many scientists have addressed different regions of using social media networking at various academic and social levels (Lange-Ros, 2019). The advantages of social media designed for academic gains seem to become a market for a lot of scientists in education and social sciences. Mazman and Usluel (2020) described educational usage as an important benefit of social networking sites. They portrayed Facebook and WhatsApp. popular social-networking sites, as useful educational tools due to their structure and various utilities, such as providing users with intentional or spontaneous learning opportunities by bringing people together around shared interests, exchanging information, sharing ideas, diseussion topics and collaborating. Social networks are pedagogical tools because people can use them for connectivity and social support, collaborative information discovery and sharing, content creation, and knowledge and information aggregation and modification (Mazman & Usluel, 2010).
Proponents argued that contemporary college students have become habituated to a world where social media is the norm; thereby, as an educational tool, social media enriches the learning experience by allowing students and instructors to exchange ideas, foster collaboration and discussion, and engage and interact using such emerging social platforms (Lederer, 2022; Turkle, 2023).
The accessible literature on social media submits helpful suggestions for applying in greater education. This clearly indicates that, the usage of social media by Students in tertiary institutions is an interesting area of research for educationists and social scientists (Al-Rahmi & Othman, 2023). Similarly, Hamid, Chang and Kurnia (2019) added that, the accessible literature consists of advantageous styles and designs of utilizing it at University level.
It describes the development of contents and fewer focuses regarding how to share. interact, collaborate and socialize by its use.
Dabner 2021) opined that, certainly there are prospective benefits of institutions that might be acquired by using social media networking for hooking up with current and prospective students. However, Kear (2020) says that, the rapid pace from the change has brought to a lot of institutions not creating strategies for using social media prior to using of programs. According to Chrtien, Greysen, Chretien and Kind (2019), student's engagement signifies both time and effort students purchase educationally purposeful activities and indicates that because peers are extremely influential to student learning and values development, educational intuitions should make an effort to harness and shape this influence to ensure that it's educationally helping to strengthen academic anticipation.
The primary potentials of using social media to aid learning and teaching will not be fully achieved until there is a much better knowledge of the way the social character of those social media assets may be used to lure low engaged or disengaged students to have interaction in educationally purposeful ways using their high-engaged peers and teachers to ensure that it adds to the prosperity of a lot of students (Kuh, Kinzie, Cruce, Shoup&Gonyea. 2017).
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According to Lenhart, Purcell, Smith andZickuhr (2020), about 65% of social network users are 18-29years old and have a personal profile on multiple social media websites. In a study by Pempek, Yermolayeva and Calvert (2019), the amount of time spent daily on social network sites varied greatly. However, an analysis of the data indicated most participants spent approximately 6 hours a day socializing, mostly during the evening hours between 9pm to 12am. Students spent an average of 2 hours a day on Facebook. More than 75% of college students go on a social networking site several times a day (Sheldon, 2018).
Quan-Haase-Haas and Young (2020) found that 82% of college students reported logging into Facebook several times a day. Younger students tended to use Facebook more frequently than older students to keep in touch with friends from high school or from their hometown, Pempek, Yevdokiya and Calvert (2019).
Oluwatoyin 2021) stated that users of SNSs spend an average of two to six hours studying while non-users spent between eight and seventeen hours studying per week. Schulten 2016) opines that Student spend an average of 1 to 2 hours a day surfing on Facebook.
Many students find that they actually spend 30 to 50 minutes during each visit to check updates, making several visits a day and others spend 8 hours a day on the website (Rouis, Limayen&Sangari, 2021).
Ahmed and Qazi (2021) argued that students manage their time efficiently and fulfill their study requirements effectively; hence, use of SNSs does not have an adverse impact on their academic performance. In the study conducted at St. Cloud State University in Minnesota, both males and females, time spent on SNS decreased as the age of the respondent increased and results revealed that female college students spent more time on SNSs than male students (Tham, 2021).
According to the study done by Manjunatha 2013), 80 percent of the students spending considerable amount of time on using social networking sites regularly. Majority of Indian college students (62.6%) spent up to 10 hours per week of their time on using social networking and reportedly 17.5% of students spent more than 10 hours per week. According to new research released by Ipsos Open Thinking Exchange (2023). American youths spend average 6.8 hours a day on social networking from a computer, mobile phone and/or tablet
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On the internet, students engage in a variety of activities some of which may be potentially addictive. (kuss and Griffiths, 2021). The mass appeal of social media on the internet could be a cause for concern, particularly when attending to the gradually increasing amount of time students spend online. Undergraduates spend more time on Facebook. Twitter and other social media through smartphones that are now in abundance among these youths.
Many student cannot go for two-three hours without checking and updating their profiles on these social networks even at the detriment of other activities such as educational and career pursuit. (Morahan- Martin and Schumacher, 2020) explain social media addiction as the excessive use of the internet and the failure to control this usage which seriously harms a person's life.
In an article on the Daily Trust newspaper, Itodo (2021) posits that there seem to be an alarming rate of social networking obsession among students today; a trend that could affect their academic, social and spiritual lives negatively if not properly controlled.
Many concerned parents have expressed grave concern that they could hardly get the attention of their children and wards, as they seem to have been carried away by the fascinating world of social networks. Some youths are such social freaks that they have now carved out for themselves a world of fantasy and illusion for detached from reality
Bello (2018) of the Sunday Observer observes that if the dangerous trend of social media network "obsession" if left unchecked could further affect an already collapsing education system in Nigeria. The reason students are performing poorly in school these days might not be farfetched. While poor quality of lecturers can quickly take the blame, one might think hayder if the phrase "Facebook frenzy" has not been heard of. It is common sigit to see a youth chatting in sensitive and highly organized places like church, mosque and lecture venues. Some are so carried away that even as they are walking along the high way, they keep chatting. Attention has been shifted from visible to invisible friends, while important ventures like study and writing are affected in the process
This phenomenon has become a source of worry to many who believe in knowledge and skill acquisition (McQuail 2018). Jeong (2015) noted that internet addiction is significantly and negatively related to students' academic performance, as well as emotional attributes.
In a study of 884 students of different universities in Nigeria, (Olowu & Seri 2021). Indicated that students in Nigeria are spending too much time on social networking sites at the detriment of other necessary things such as their studies. They explained that Youths' use of these social networking sites even point towards obsession. The youths have made the social media their top priority and continued to need more usage in order to feel satisfied.
In Ogedebe, Emmanuel & Musa (2021), a study on Facebook and Academic Performance in Nigeria Universities was carried out on 122 university students; they tested six hypotheses to know the effect of Facebook on the academic performance of students in selected universities. The study tested among other hypotheses that the more time a student spends on Facebook, the lower his or her grade point average will be.
In Olubiyi (2022), the author observed that the bone of contention of the social media is the obsessive attitude of Nigerian youths towards its use. He pointed out that students waste their time through idle chats and other immoral acts. Students are so engrossed in the social media networks that they are almost 24 hours online. Even in classrooms and lecture theatres, it has been observed that some students are always busy pinging, 2going or Facebooking, while lectures are on. The result is that quality time that ought to be spent on academic research and other productive networking is lost.
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Though there have been many social, economic, and environmental factors that have added to the pressure of university students in the past ten years, the drop-out rate for students is still a major national problem (Bowen, 2018). Current statistics show that university students in Nigeria are under increased pressure due to higher academic standards in other countries, and it has become more important than ever for educators to encourage graduation and further education (Bowen, 2018). However, with more and more students being preoccupied with social media networks and technological social lives, how will this affect their studies? It is estimated that even those students who do graduate high school, one out of three does not have possess the knowledge and skills that would lead him or her to the next level, such college or an advanced trade school (Bowen, 2018).
The top academic areas that many school professionals are concerned about are English (ELA) and advanced literacy (Williams, 2018). The current generations of teens live in a fast-paced technological world with many different types of communication happening all at the same time. For example, he or she may be on the computer on a SNS, while also talking on the phone, sending instant messages to a friend, and emailing someone else all at the same time (Williams, 2018) While there may be some advantages to this, such as the teen learning how to type faster and multi-task many things at once, there may also be a breakdown in much of that communication (Williams, 2018).
Literacy has also taken a dive in the past decade, which has caused many educators to question what can be done to help students improve their reading, writing, speaking, and thinking all of the most basic skills for a successful future (Wise, 2019). As one researcher stated. "Literacy is, in reality, the cornerstone of student achievement, for any student, in any grade" (Wise, 2019, 373). The question that many school professionals have with regards to communication is whether or not a tertiary institution student is able to follow school curriculum in courses like English or Language Arts (Williams, 2018). Also, will it be possible to teach them without the use of multitasking and using new forms of technology.
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The social media engages students and have to be examined as entrepreneurs of understanding. The medium of internet is marketing with increase in its programs. The interactive character of online conditions has extended with social networking. Hooking up through social networking began as being a niche activity, though time it's a phenomenon. The web sites are employed in many ways like developing metropolitan areas, speaking, blogging etc. Additionally different institutions even and even class nowadays are developing groups on several Websites (Saba Mehmood 2023).
The improved usage of Websites has become a worldwide phenomenon for quite some time. What began out as being a hobby for several computer literate people has converted 30 to a social norm and existence-style for individuals from around the globe (Nicole Ellison, 2017). Teens and teenagers have especially recognized these internet sites to be able to contact their peers, share information, reinvent their personas, and showcase their social lives Nicole Ellison, (2017). While using the increase of technology helpful for getting together with others along with the recognition on the internet, Internet sites are now being an activity that's done mainly on the web, with Websites Vaughn, Coyle (2018), According to Khan U (2019), social media users often time experience poor performance academically. Similarly, Englander, Terregrossa & Wang (2020) posit that social media is negatively associated with academic performance of student and is a lot more momentous than its advantages, Internet addiction consequently gave rise in internet usage within the last couple of decades. Nalwa & Anand (2013).recommended that addicted users prefer using internet setting back their personal and professional responsibilities which ultimately leads to poor academic performance. In the same vein, Karpinski (2019) pointed out that social media users devoted lesser time to their studies in comparison to nonusers did and subsequently had lower GPAs. Karpinski & Duberstein (2019). Also mentioned that among various unique distractions of every single generation, Social media remains a major distraction of current generation.
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Knowledge is power, nonetheless without information knowledge is cripple (Emmanuel S.F. 2023). lindividuals share what they have learned and transfer what they know to those who have a collective interest and those who have found the knowledge useful; and generally the value of knowledge expands when it is shared (Cheng, Ho, and Lau, 2019).
Web-based social media makes it possible to connect people who share interest and activities, across political, economic and geographical borders through instant messaging. Social media in education are used to foster learning by allowing for social interactions, active participation and engagements of students in classroom discussion, communication (blended/online courses and social media solutions). Social media, such as like Facebook and Twitter. Yahoo Messenger, LinkedIn, etc. grew seriously consolidating with different applications focusing on knowledge information, instruction or training. Instant news report and appropriateness makes the aim that could be used speedily and reliable, but the variation disposition makes it hard for school system to keep abreast and offset. Students are able to make use of social media tools in order to increase range and richness of their networks, gather information and nowadays, increasingly organisations are finding ways of integrating social media into their business processes (Galet al., 2015).
Social media tools utilisation has become part of everyday activities within higher learning institutions. These tools are used to turn communication into interactive discussions among like-minded people (Hislop. 2023).
Individuals and researchers within higher learning institution can formulate various groups, discuss and share knowledge by using the tools. Hence, through the utilisation of social media tools, higher learning institutions can easily facilitate flow, transfer, communication and sharing of knowledge.
In Nigerian tertiary institutions, social media tools have afforded both students and lecturers lots of opportunities of which they never dreamt of. Lecturers and students can better relate well online without visible contact.
Lectures can be conducted online anywhere and at any time at the lecturers' convenience, and assignments can also be submitted online without much ado. Results can also be checked online, while students who lack self-confidence or feel shy to ask questions in class can better express him/herself one on one with the lecturer without any fear. In addition, stress of students' registration is reduced, and there is a better forum for lecturer-student relationship. It is therefore vital for higher institutions to leverage social media tools to enhance and improve the quality of their services (Davis et al., 2022).
It has been argued that social media use, as learning tools is promising because youths participation with social media fosters learning that reinforces and complements what is taught in traditional classrooms. However, while social media appears to present a new world of opportunities in education, it also presents a new wave of potential problems in both the short and long-term future. The problem remains that, both in the developed world and in a developing country like Nigeria, the full benefits of social media in the education arena is still conjectural. If social media is used by a large percentage of the population to increase networks and gather information, and is finding its way into the business world, and knowledge sharing is one of the major advantages of the use of social media, then it is most likely that the use of social media is significant to casing the dispersion of academic information among students.
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Information behaviour is a broad term encircling the ways individuals systematically articulate their information needs, seek, evaluate, select, and use information. Information behaviour is a product of a need in executing a defined mission and it is purposive in nature. According to Case 2022), information behaviour encompasses information seeking as well as the totality of other unintentional or passive behaviours (serendipity), and purposive behaviours that do not involve seeking, such as avoiding information.
In a latter view, Case (2016) states that information behaviour "encompasses information seeking as well as the totality of other unintentional or passive behaviours as well as purposive behaviours that do not involve seeking, such as actively avoiding information" To Pettigrew, Fidel and Bruce (2012), it is the study of how people need, seek, give, and use information in different contexts, including the workplace and everyday living
According to Wilson (2020), information behaviour is the totality of human behavior relation to sources and channels of information, including both active and pa information seeking, and information use Information seeking behavior personal reasons for seeking information, the kinds of information which are sought, and the ways and sources with which needed information is being sought Information seeking behavior is expressed in various forms, from reading printed material to research and experimentation. Scholars, students and faculty actively seek current information from the various media available in libraries, e.g. Encyclopaedias, journals and more currently, electronic media.
Case (2017) claims that the Internet might be used as a metaphor for information behaviour. For example, for a doctor, searching for information on patient care using the Web is different from searching for information in traditional books and journals. Dee and Stanley (2015) used questionnaires, interviews and observations to investigate the information-seeking behaviour of nursing students and clinical nurses. The results showed that nursing students and clinical nurses were most likely to rely on colleagues and books for medical information.
Owolabi, Jimoh and Okpeh 2020) in their study of information seeking behaviour of polytechnic students discovered that 285 (59.4%) of their respondents needs information in relation to their academic. It shows that students use information primarily for academic purposes. The study concluded that students at the polytechnic seek information to improve their academic performance. In a different study carried out by Fatima and Ahmad 2008), the findings show that 30 (50%) of the respondents seeks information on career development and other reason include secking information for problem solving, keeping up-to-date and the need to write an article or research paper.
In a study carried out by Bagget and Williams (2012) on student behaviors and opinions regarding the use of social media, mobile technologies, and library research, the students agreed that social media is a means to connect between individuals and is used as means to share common interests. Social media represents useful tools for communication and education, and provides an opportunity for networking in any profession. With time constraints and demanding class schedules, social media helps students to multitask because they do not want to spend time creating multiple individual messages. They commonly use Facebook, watch television or a video, talk, email friends and family, and write papers or conduct research all at the same time.
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Kellar (2016) conducted a study on "An examination of user behaviour during Web information task" with 21 participants in order to understand the characteristics of information seeking tasks on the web and how the tools of current web browsers are being used within information seeking tasks. The result of the study was that there are several differences in how users interacted with their web browser during different tasks The information gathering tasks takes longer time than the fact finding tasks but both were search-based with the heavy use of Google. Survey has been conducted on information forwarding that includes reposting, retweeting as well as propagation of information in the social networks presents online (Kim & Tsai, 2014) Social media sites have given the researchers an opportunity to develop a rounded as well as holistic understanding of the information behaviour.
Hsieh (2016) in the article "Research on Web Search Behaviour" which is a review of the studies conducted between 1995 and 2000 on Web search behaviour. The reports of the studies were both on children as well as on adults on their information seeking behaviour on the web. The findings were that most of the studies on children described their interaction with the web and research on adult searchers focused on describing search patterns, and many studies investigated effects of selected factors on search behaviour. including information organisation and presentation, type of search task, web experience, cognitive abilities, and affective states. "It shows that as users gain more experience with the web, their need will expand The growth of the amount of information on the web has affected information seekers' use of the web. It shows that 57% of internet users search the web each day and searching is the most popular activity after email. A study of university faculty and students found that 83% of the respondents used the internet for gathering information related to academic studies, and 73.85 used it for nonacademic work. Therefore, it shows that the internet has become one of the most important information sources for many users.
Moreover, another empirical study which is related to this work is a research conducted by Folorunso, Vincent, Adekoyo and Ogunde (2015), at University of Agriculture Abeokuta, 49 Ogun State, Nigeria. They studied
Diffusion of Innovation in social Networking sites among university students. One of the major findings of the study shows that the respondents had attempted to try social networking sites before adopting its uses. Thus, the users of the sites often examine it and probably know the gratifications they could derive from the media before accepting to use any of them Folorunso, et al, (2015).
In addition, Haridakis and Hanson (2019) examined one of the social media, Youtube, in a study entitled, "social interaction and co-viewing blending mass communication reception and social communication". The major finding of the researchers was that, "...while people watch videos on you Tube for some of the same reasons identified in the studies of television viewing, there is a distinctly social aspect to Youtube use that reflects its social networking characteristics". Therefore the study reveals that the viewers of the YouTube medium perceived it as sharing certain features with television but in addition it has some social media properties.
[bookmark: _Toc200433691]2.2	Theoretical Approach
This study is hinged on two major theories:
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Uses and Gratification Theory (UGT) is an approach to understanding why and how people actively seek out specific media to satisfy specific needs. It was originated in the 1970 by Blumler and Katz as a reaction to traditional mass communication research emphasizing the sender and the message. It focuses on the question, what media do to people but rather 'what people do with the media'. It discusses how users deliberately choose media that will satisfy given needs and allow one to enhance Knowledge, relaxation, social interaction, diversion or escape.
Uses and Gratification theory also called functional theory is concerned with the social and psychological origin of needs, which generate expectation of the mass media which leads to different patterns of media exposure, resulting in need gratification and other consequences, mostly unintended ones. (Kats, 1974). It is purely audience centered and addresses needs like surveillance, excitement, guidance, relaxation, tension release, socialization, escape and integration. To be able to gratify these needs, it must be able to realize that the mass media audience may belong to the low, middle or high post brow group. (Savary & Carico, 1971). These uses (exposure to the media) and gratification (benefits) are determined by the needs of members of the audience. Such needs may include information, entertainment, self-esteem and prestige. Through the uses and gratifications research, communication scholars have shown that everywhere, people selectively expose themselves to mass media content, choosing only those media messages that would serve the function of satisfying or gratifying their needs (Rosengren 1985).
Therefore, uses and gratification approach emphasizes audience members motive for making specific consumption choices and the consequences of that intentional media use. That is to say, they choose the content, make meaning of it and act on the meaning. It embraces the interactive nature of media and its audience. It is audience centered and addresses needs such as surveillance, identity, and socialization and information acquisition. Therefore, people's needs are generated by their individual differences. It could be based on sex, ethnic group, and educational qualification. Because the needs are determined by who or what they are, and people use the mass media for the purpose of gratifying these needs (Okunna, 1988). 2.2.2

Diffusion of Innovation Theory
Diffusion of Innovation Theory (DIT) developed by E. M Rogers in 1962, is one of the oldest social science theory. It originated in communication to explain how over time an idea or product gains momentum, and diffuses (spread) through a specific population or social system. Doing something differently than what they had previously. The key adoption is that the person must perceive the idea, behavior or product as new or innovative.
It is through this that diffusion is possible. Diffusion is the process of spreading a given idea or practice over time, via specifiable channels, through a social structure such as Neighborhoods. (Katz Blumer&Gurevitch, 1974).
Their work on the diffusion of innovations records that for a new idea or innovation to diffuse, there must be: (1) Awareness stage Interest stage; (ii) Evaluation stage, iii) Trial and adoption stage.
Different types of innovations require different kinds of adoption units: Bittner 1989) recognizes that the media can lead someone into getting aware of the existence of an item. From there he gets interested in, makes attempt to evaluate it, and gives it a trial touch before making up his mind to acquire it. The diffusion of innovation theory by Rogers (1983) was set to examine how new ideas are spread among people through media. It is a theory that seeks to explain how, why and at what rate new ideas and technology spread through cultures. Adoption of a new idea, behavior, or product does not happen simultaneously in a social system; rather it is a process whereby where by some people are more apt to adopt the innovation than others. Everett Rogers, a professor of rural sociology popularized the theory in his 1962 book; Diffusion of innovation. The categories of adopters are, innovators, early adopters, early majority, late majority, and laggards (Rogers, 1962).
The change agent center's around the conditions which increases or decreases the likelihood that a new idea would be adopted or not. That is to say, they help the audience in deciding on the best idea to adopt by influencing their option about a particular situation. Good ham et al 1975 and Bar wise et al 1982 thinks that a great deal of media use is actually habitual and unselective. It relates the usefulness of the media and to what extent it can affect man.
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Several researches have been conducted about using social media and Web 2.0 in the workplace for sharing knowledge. Eid and Al-Jabri (2016) examined the various categories of SNS use including chatting and online discussion, creating knowledge and information content, file sharing, and enjoyment and entertainment by tertiary students at a University in Saudi Arabia. The study also investigated the impact of these categories of SNS use on knowledge sharing and learning performance. The results show that there were significant positive relationships between both chatting and online discussion and file sharing and knowledge sharing, and entertainment and enjoyment with student learning
Akbari, Eghtesad and Simons (2017) investigated students' attitudes towards the use of social networks for learning the English language. The results indicated that there is a significant difference between participants' attitudes before and after the course. The majority of participants considered Facebook to be generally useful because through these networks, they can communicate and share knowledge. In addition, most students stated that, Facebook had high potentials for being used as effective formal educational tools, and that student positive attitudes towards the usefulness of social networks increased. The study further confirmed that the students considered social networks to be highly effective and potential educational tools, especially for improving linguistic knowledge and performance in various online contexts and activities.
John (2017) investigated what student attitudes are toward using social media in the classroom and if those attitudes influenced how they perceive instructors using social media in the classroom. Results showed that students held a positive attitude toward using social media if the participation was voluntary.
Wilson and Boldeman (2018) explored the value of integrating ICT in the form of Web 2.0 technologies to enhance young people's engagement with the subject of science. The findings suggested that ICT integration is effective in revitalising science education interest for disengaged young people, and that it had wider implications in relation to general concerns of declining student interest and participation in science in the secondary years of schooling.
Lampe et al. (2019) examined how undergraduate students used WhatsApp to engage in classroom related collaborative activities, such as arranging study groups and learning about course processes. The research was done in order to learn how WhatsApp might be used as an informal tool that students use to organise their class room experiences and explored the factors that predicted type of use. Results reveal that the predictors of WhatsApp use for class organising behaviors include self-efficacy and perceived motivation to communicate with others using the site. When placed in the context of social and psychological factors, WhatsApp intensity did not predict either positive or negative collaboration, suggesting that how students used the site, rather than how often they used the tool or how important they felt it was, affected their propensity to collaborate.
Al-Bahrani, Patel and Sheridan (2019) examined the views of students of three academics institutions on incorporating social media in the classroom. The results show that students had the strongly presence, in descending order, on Facebook, YouTube, Instagram, and Twitter. However, based on their utilisation preferences, these media were ranked as Instagram, Facebook. Twitter and YouTube respectively. The results indicated that students were concerned with privacy, but were more willing to connect with faculty if the connection is “one-way” and participate if social media is a voluntary part of class The survey also found that the students used their social media accounts more frequently than email or Learning Management Systems.
Abodunrin (2020) investigated the use of social media for information sharing among students of the University of Ibadan, Nigeria. Findings reveal that the students used social media platforms, such as Whatsapp and Facebook, to share information.
Fasae and Adegbilero-Iwari (2022) investigated the use of social media for academic practices by science students of public universities in Southwest Nigeria. The results reveal that, among the various social media networks available, WhatsApp and Facebook were the most recognized and most famous, followed by Instagram and Twitter. Two-third of the students made use of social media daily to remain up-to-date with trending events/news and to share information.


[bookmark: _Toc200433694]CHAPTER THREE
[bookmark: _Toc200433695]RESEARCH METHODOLOGY
[bookmark: _Toc200433696]3.0	INTRODUCTION
This chapter contains the research methodology to be executed in order to achieve the objectives of this study. It is focused on the following: research design, population of the study, sample and sampling technique, research instrument, data collection, and data analysis. According to Kothari (2004), research methodology is a way to systematically solve the research problem. It involves the process of defining the research objectives, selecting the appropriate method for data collection, and analyzing the data to draw conclusions.
[bookmark: _Toc200433697]3.1	Research Design
The research design is descriptive survey design which gives a summary of the subject matter of the study. It is a study that involves collecting data from respondents in order to answer questions about the current status of the subject under study. The descriptive survey method was adopted for this study because it is the most appropriate method for collecting data from a large population, in this case, the undergraduate students in Kwara State Polytechnic.
[bookmark: _Toc200433698]3.2 	Population of the Study
The population of the study consists of all the undergraduate students in the five institutes in Kwara State Polytechnic, Ilorin. According to Nwokocha (2010), the population of undergraduate students in Kwara State Polytechnic as at the time of this study was 21,647. The population is being distinguished into five groups based on the institutes they belong to. The five institutes are:
· Institute of Finance and Management Studies (IFMS)
· Institute of Environmental Studies (IES)
· Institute of Technology (IOT)
· Institute of Applied Sciences (IAS)
· Institute of Information and Communication Technology (ICT)


	INSTITUTE
	POPULATION

	IICT
	20

	IFMS
	20

	IES
	20

	IAS
	20

	IOT
	20

	TOTAL
	100



[bookmark: _Toc200433699]3.3	Sample And Sampling Technique
The sample size for this study will be taken from all the five institutes in Kwara State Polytechnic using a purposive sampling technique. According to Kothari (2004), purposive sampling is a nonprobability sampling technique where the researcher selects the sample based on their judgment and the purpose of the study. The sample size for this study will be 100 undergraduate students, with 20 students selected from each institute. This sample size was chosen because it is a fair representation of the entire population, and it is a manageable size for the researcher to handle within the given time frame.
[bookmark: _Toc200433700]3.4 	Research Instrument
The research instrument used for this study is the questionnaire. The questionnaire is divided into three sections: Section A, Section B, and Section C. Section A is focused on the demographic data of the respondents (e.g., age, gender, level of study). Section B contains close-ended questions related to the five objectives of the study, while Section C contains open-ended questions to provide the respondents with the opportunity to express their opinions. The questionnaire was developed in line with the objectives of the study to ensure that the instrument gives accurate and reliable data. In order to achieve this, the instrument was validated by the research supervisor for content validity, and a pilot test was conducted to ascertain the reliability of the instrument.
[bookmark: _Toc200433701]3.5 	Validity And Reliability Of The Instrument
Validity refers to the extent to which the instrument measures what it is supposed to measure while reliability refers to the consistency of the instrument in measuring what it is designed to measure. To ensure the validity of the instrument, the questionnaire was given to the rescarch supervisor for content validation. The supervisor’s feedback was used to make necessary amendments to the instrument. For reliability, a pilot test was conducted using 10% of the sample size (10 students) who were not part of the main study. The Cronbach Alpha method was used to test the reliability of the instrument, and the result showed a reliability coefficient of 0.78, which is considered acceptable (Mugenda & Mugenda, 2010).
[bookmark: _Toc200433702]3.6 	Administration of the Questionnaire
The questionnaire was administered to the students by the researcher with the help of research assistants. The researcher personally administered the questionnaire to ensure that the respondents understood the questions and filled the form correctly. The administration of the questionnaire was done in the institutes during lecture-free periods to gain access to the students The researcher also used online platforms such as WhatsApp, Facebook, and Google Forms to administer the questionnaire to some students who were not available during the physical administration. The data collected was coded and analyzed using the Statistical Package for the Social Sciences (SPSS) version 21.0. The data was presented in a table using frequency counts and percentages for each item. For the open-ended questions, the responses were analyzed using thematic analysis to identify common themes and patterns.
[bookmark: _Toc200433703]3.7 	Method of Data Analysis
The data collected was analyzed using both descriptive and inferential statistics. Descriptive statistics such as frequency counts and percentages were used to analyze the demographic data and the responses to the close-ended questions in Section B of the questionnaire. Inferential statistics, specifically the Chi-square (x) test, was used to test the hypotheses of the study. The Chi-square test was used to determine the relationship between the use of social media and the academic performance of students in Kwara State Polytechnic. The data was analyzed using the Statistical Package for the Social Sciences (SPSS) version 21.0, and the results were pexwriod in tables and charts for easy interpretation.


[bookmark: _Toc200433704]CHAPTER FOUR
[bookmark: _Toc200433705]DATA PRESENTATION, ANALYSIS AND DISCUSSION
[bookmark: _Toc200433706]4.0	Introduction
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey: A total of one hundred (100) questionnaires were administered to respondents online through the instrumentation of google form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were thus presented and analyzed below using chi-square (2) method.
Summary of Data Analysis
	Total Number of Respondents
	Total Number of Administered Questionnaire
	Total Number of Returned Questionnaire
	Missing Questionnaire
	Total Number of Analyzed Questionnaire

	100
	100
	100
	0
	100



[bookmark: _Toc200433707]4.1 DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc200433708]4.1.1 Data Presentation and Analysis of Respondent's Demographic
Table I: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	49
	49%

	Female
	51
	51%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 49 respondents from 100 total sampled respondents representing 49% are male while 51(51%) other respondents are female. This shows that there are more female respondents that participated in this research field survey.


Table 2: Marital Status
	Options
	Frequency
	Percentage (%)

	Married
	7
	7%

	Single
	91
	91%

	Others
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 7 from 100 respondents representing 7% of the overall sampled respondents are married. 91(91%) of the respondents are single while only 2(2%) respondents have other marital status which could be divorced or complicated.
Table 3: Age
	Options
	Frequency
	Percentage (%)

	20 – 25
	72
	72%

	26 – 29
	26
	26%

	30 & above
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 72 from 100 respondents representing 72% of the overall sampled respondents are between the ages of 20-25 years. 26 (26%) of the respondents are between the ages of 26-29 years while 2 (2%) other respondents are 30 years and above. This shows that there are more respondents whose ages fall between 20-25 years that participated in the research field survey.


Table 4: Academic Qualifications	
	Options
	Frequency
	Percentage (%)

	ND I
	18
	18%

	ND II
	19
	19%

	HND I
	26
	26%

	HND II
	36
	36%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 18 from 100 respondents representing 18% of the overall sampled respondents are in ND 1. 19 (19%) of the respondents are in ND II. 26 (26%) of the respondents are in HND I while 36 other respondents are in HND II class. This shows that samples from students at all level in Kwara State Polytechnic, Ilorin.
Table 5: Religion
	Options
	Frequency
	Percentage (%)

	Christian
	40
	40%

	Muslim
	60
	60%

	Others
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 40 from 100 respondents representing 40% of the overall sampled respondents are Christian. 60 (60%) respondents are Muslims while no respondent was from other religion background. Muslims practitioners are the highest respondents that supplied data for this research during the field survey.


[bookmark: _Toc200433709]4.1.2 Data Presentation and Analysis and Questions/Statements in the Instrument
Table 6 How often do you use social media for academic purposes?
	Options
	Frequency
	Percentage (%)

	Daily
	81
	81%

	Weekly
	12
	12%

	Monthly
	4
	4%

	Rarely
	3
	3%

	Never
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, the frequency at which respondents use social media for academic purposes were sought. 81 respondents representing 81% of the overall sampled respondents claimed that they use social media every day the academic purposes. 12 (12%) of the respondents indicated that they use social media weekly for academic purposes. 4. (4%) respondents answered that they use social media monthly for academic purposes. 3 (3%) respondents admitted that they rarely use social media for academic purposes while no respondent stated that they have never used social media for academic purposes. Hence, majority of the respondents (81%) use social media for academic purposes daily.
Table 7: Do you find it easier to share academic information through social media compared to traditional
	Options
	Frequency
	Percentage (%)

	Yes
	97
	97%

	No
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 97 from 100 respondents representing 97% of the overall sampled respondents find it easier to share academic information through social media compared to traditional methods while 3 (3%) other respondents do not find it easier to share academic information through social media compared to traditional methods. Majority of the respondents (97%) thus, find it easier to share academic information through social media compared to traditional methods
Table 8: Which social media platform do you primarily use for sharing academic information?
	Options
	Frequency
	Percentage (%)

	Facebook
	21
	21%

	Instagram
	6
	6%

	Twitter
	3
	3%

	WhatsApp
	69
	69%

	Snapchat
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 21 from 100 respondents representing 21% of the overall sampled respondents use social media platform primarily for sharing academic information. 6 (6%) respondents used Instagram instead. 3 (3%) respondents use Twitter, 69 (69%) respondents use WhatsApp while only 1 (1%) respondent indicated using Snapchat for sharing academic information. Majority of the respondents (69%) thus, use WhatsApp.


Table 9: How quickly do you receive responses when sharing academic information on social media?
	Options
	Frequency
	Percentage (%)

	Immediately
	52
	52%

	Within a few hours
	35
	35%

	Within a day
	11
	11%

	More than a day
	1
	1%

	Rarely receive response
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: from the table presented above, 52 from 100 respondents representing 52% of the overall sampled respondents indicated that they receive responses immediately when sharing academic information on social media. 35 (35%) of the respondents indicated that they receive responses within a few hours when sharing academic information on social media. 11 (11%) respondents receive responses within a day when sharing academic information on social media. 1 (1%) respondent receive responses more than a day when sharing academic information on social media while 1 (1%) also indicated that they rarely receive response when sharing academic information on social media. Hence, 87% of the overall respondents receive responses within a few hours of sharing academic information on social media.
Table 10: Do you think the information shared on social media is always accurate and reliable?
	Options
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	7
	7%

	Sometimes
	33
	33%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 60 from 100 respondents representing 60% of the overall respondents indicated that the information shared on social media is always accurate and reliable. 7 (7%) respondents refute this claim while 33 (33%) respondents claimed that information shared on social media is sometimes accurate and reliable.
Table 11: Social media platforms facilitate quick dissemination of academic information.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	11
	11%

	Agree
	60
	60%

	Neutral
	5
	5%

	Disagree
	6
	6%

	Strongly disagree
	17
	17%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: from the table presented above, 11 from 100 respondents representing 11% of the overall respondents strongly agreed that social media platforms facilitate quick dissemination of academic information. 60 (60%) respondents agreed with the statement. 5(5%) respondents were neutral, 6(6%) respondents disagreed while 17(17%) respondents strongly disagreed with the statement.


Table 12: Social media enhances collaboration among students for sharing academic resources.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	22
	22%

	Agree
	46
	46%

	Neutral
	11
	11%

	Disagree
	7
	7%

	Strongly disagree
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 22 (22%) respondents strongly agreed that Social media enhances collaboration among students for sharing academic resources. 46(46%) respondents agreed with the statement. 11(11%) respondents were neutral. 7(7%) respondents disagreed with the statement while 12(12%) respondents strongly disagreed with the statement.
Table 13: Sharing academic information through social media saves time compared to traditional methods.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	23
	23%

	Agree
	47
	47%

	Neutral
	9
	9%

	Disagree
	5
	5%

	Strongly disagree
	16
	16%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 23 (23%) respondents from the overall sampled respondents strongly agreed that sharing academic information through social media saves time compared to traditional methods. 47 (47%) respondents agreed with the statement. 9 (9%) respondents were neutral, 5 (5%) respondents disagreed with the statement while 16 (16%) respondents strongly agreed with the statement.
Table 14: Social media platform provide a convenient means to ask questions and seek clarification on academic topics
	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	49
	49%

	Neutral
	14
	14%

	Disagree
	7
	7%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 20 (20%) respondents strongly agreed that social media platforms provide a convenient means to ask questions and seek clarification on academic topics. 49 (49%) respondents agreed with the statement. 14 (14%) respondents were neutral, 7 (7%) respondents disagreed with the statement while 10 (10%) strongly disagreed with the statement.


Table 15: The use of social media has improved my access to academic resources and study materials.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	23
	23%

	Agree
	52
	52%

	Neutral
	12
	12%

	Disagree
	2
	2%

	Strongly disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 23 (23%) respondents strongly agreed that the use of social media has improved my access to academic resources and study materials. 52 (52%) respondents agreed with the statement, 12 (12%) respondents were neutral, 2 (2%) respondents disagreed with the statement while 11 (11%) respondents strongly disagreed with the statement.
Table 16: Social media enables effective communication among students and faculty regarding academic
	Options
	Frequency
	Percentage (%)

	Strongly agree
	14
	14%

	Agree
	54
	54%

	Neutral
	12
	12%

	Disagree
	5
	5%

	Strongly disagree
	14
	14%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 14 (14%) respondents strongly agreed that social media enables effective communication among students and faculty regarding academic matters. 54 (54%) respondents agreed with the statement. 12 (12%) respondents were neutral. 5 (5%) respondents disagreed while 14 (14%) respondents strongly disagreed with the statement.
Table 17: Social media helps in staying updated with important academic announcement and events.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	21
	21%

	Agree
	60
	60%

	Neutral
	4
	4%

	Disagree
	4
	4%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 21 (21%) respondents strongly agreed that social media helps in staying updated with important academic announcements and events. 60 (60%) respondents agreed with the statement. 4 (4%) respondents were neutral, 4 (4%) respondents also disagreed while 10 (10%) respondents strongly disagreed with the statement.
Table 18: Social Media platforms provide a platform for constructive academic discussions and debates
	Options
	Frequency
	Percentage (%)

	Strongly agree
	18
	18%

	Agree
	61
	61%

	Neutral
	7
	7%

	Disagree
	3
	3%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 18 (18%) respondents strongly agreed that social media platform provide a platform for constructive academic discussion and debates. 61 (61%) respondents agreed with the statement. 7 (7%) respondents were neutral, 3 (3%) respondents disagreed while 10 (10%) other respondents strongly disagreed with the statement.
Table 19: Using social media for academic purposes has improved my overall academic experience
	Options
	Frequency
	Percentage (%)

	Strongly agree
	22
	22%

	Agree
	49
	49%

	Neutral
	14
	14%

	Disagree
	4
	4%

	Strongly disagree
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 22 (22%) respondents strongly agreed that social media platform has improved overall academic experience. 49 (49%) respondents agreed with the statement. 14 (14%) respondents were neutral, 4 (4%) respondents disagreed while 11 (11%) other respondents strongly disagreed with the statement.


Table 20: Social media is an effective tool for sharing academic achievements and success stories within the student community.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	22
	22%

	Agree
	57
	57%

	Neutral
	7
	7%

	Disagree
	7
	7%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 22 (22%) respondents strongly agreed that social media is an effective tool for sharing academic achievements and success stories within the student community. 57 (57%) respondents agreed with the statement. 7 (7%) respondents were neutral, 7 (7%) respondents disagreed with the statement while 8 (8%) other respondents strongly disagreed with the statement.
[bookmark: _Toc200433710]4.2	Analysis Of Research Questions
Research Question One. To what extent do the students of Kwara State Polytechnic use social media
Research question one sought to know the landscape of social media usage among students in Kwara State Polytechnic, Ilorin. Data provided in table 6 to10 above justified research question one
In table b above, 81 respondents representing 81% of the overall sampled respondents claimed that they use social media every day for academic purposes. 12 (12%) of the respondents indicated that they use social media weekly for academic purposes. 4 (%) respondents answered that they use social media monthly for academic purposes. 3 (3%) respondents admitted that they rarely use social media for academic purposes while no respondent stated that they have never used social media for academic purposes. Hence, majority of the respondents (81%) use social media for academic purposes daily. In table 7 above, 97 from 100 respondents representing 97% of the overall sampled respondents find it easier to share academic information through social media compared to traditional methods while 3 (3%) other respondents do not find it easier to share academic information through social media compared to traditional methods. 
Majority of the respondents (97%) thus, find it easier to share academic information through social media compared to traditional methods. Curled from table 8, 21 from 100 respondents representing 21% of the overall sampled respondents you social media platform primarily for sharing academic information. 6 (6%) respondents use Instagram instead. 3 (3%) respondents use Twitter, 69 (69%) respondents use WhatsApp while only I respondent indicated using Snapchat for sharing academic information. Majority of the respondents (69%) thus, use WhatsApp. 52 from 100 respondents representing 52% of the overall sampled respondents indicated that they receive responses immediately when sharing academic information on social media. 35 (35%) of the respondents indicated that they receive responses within a few hours when sharing academic information on social media. 11 (11%) respondents receive responses within a day when sharing academic information on social media. 1 (1%) respondent receive responses more than a day when sharing academic information on social media while 1 (1%) also indicated that they rarely receive response when sharing
Majority of the respondents (69%) thus, use WhatsApp. 52 from 100 respondents representing 32% of De overall sampled respondents indicated that they receive responses immediately when sharing academic information on social media. 35 (35%) of the respondents indicated that they receive responses within a few hours when sharing academic information on social media. 11 (11%) respondents receive responses within a day when sharing academic information on social media. 1 (1%) respondent receive responses more than a day when sharing academic information on social media while 1 (1%) also indicated that they rarely receive response when sharing academic information on social media. Hence, 87% of the overall respondents receive responses within a few hours of sharing academic information on social media. 60 from 100 respondents representing 60% of the overall respondents indicated that the information shared on social media is always accurate and reliable. 7(7%) respondents refute this claim while 33 (33%) respondents claimed that information shared on social media is sometimes accurate and reliable.
Research Question Two: What are the perceptions of students about social media as a tool for sharing academic information?
Research question two explore the perception of students towards social media and academic information dissemination. Data provided in table 11-14 justified research question two.
In table 11 above, 17 from 100 respondents representing 17% of the overall respondents strongly agreed that social media platforms facilitate quick, dissemination of academic information. 6 (6%) respondents agreed with the statement. 5(5%) respondents were neutral, 6(6%) respondents disagreed while 11(11%) respondents strongly disagreed with the statement. 12 (12%) respondents strongly agreed that Social media enhances collaboration among students for sharing academic resources. 7(7%) respondents agreed with the statement. 11(11%) respondents were neutral. 46(46%) respondents disagreed with the statement while 22(22%) respondents strongly disagreed with the statement. 16(16%) respondents from the overall sampled respondents strongly agreed that sharing academic information through social media saves time compared to traditional methods. 5(5%) respondents agreed with the statement. 9 (9%) respondents were neutral, 47 (47%) respondents disagreed with the statement while 23 (23%) respondents strongly disagreed with the statement. 10(10%) respondents strongly agreed that social media platforms provide a convenient means to ask questions and seek clarification on academic topics. 7(7%) respondents agreed with the statement. 14(14%) respondents were neutral, 49(49%) respondents disagreed with the statement while 20(20%) strongly disagreed with the statement.
Research Question Three: What are the barriers confronting students while using social media for academic communication?
In table 15 presented above, 11(11%) respondents strongly agreed that the use of social media has improved my access to academic resources and study materials. 2 (2%) respondents agreed with the statement, 12(12%) respondents were neutral, 52(52%) respondents disagreed with the statement while 23(23%) respondents strongly disagreed with the statement. 14 (14%) respondents strongly agreed that social media enables effective communication among students and faculty regarding academic matters. 54(54%) respondents agreed with the statement. 12(12%) respondents were neutral, 5(5%) respondents disagreed while 14(14%) respondents strongly disagreed with the statement.
Research Question Four: What is the level of accuracy and reliability of academic information shared on social media-platforms by Kwara State Polytechnic students?
According to the data presented in table 17, 21(21%) respondents strongly agreed that social media helps in staying updated with important academic announcements and events. 60 (60%) respondents agreed with the statement. 4(4%) respondents were neutral, 4(4%) respondents also disagreed while 10(10%) respondents strongly disagreed with the statement. 18(18%) respondents strongly agreed that social media platforms provide a platform for constructive academic discussions and debates, 61(61%) respondents agreed with the statement. 7(7%) respondents were neutral, 3(3%) respondents disagreed while 10(10%) other respondents strongly disagreed with the statement.
Research Question Five: What is the level of students' awareness to the guidelines and policies related to the use of social media for academic purposes?
According to the data presented in table 19 above, 22(22%) respondents strongly agreed that using social media for academic purposes has improved my overall academic experience. 49(49%) respondents agreed with the statement. 14(14%) respondents were neutral, 4(4%) respondents disagreed while 11(11%) respondents strongly disagreed with the statement. 22(22%) respondents strongly agreed that social media is an effective tool for sharing academic achievements and success stories within the student community. 57(57%) respondents agreed with the statement, 7(7%) respondents were neutral, 7(7%) respondents disagreed with the statement while 8(8%) other respondents strongly disagreed with the statement.
[bookmark: _Toc200433711]4.3	Discussion Of Findings
The impact of social media on the ease of sharing academic information among students at Kwara State Polytechnic (Kwarapoly) is extensive and transformative, reflecting broader trends observed in higher education institutions globally. Platforms such as WhatsApp, Facebook, and Telegram have become essential tools for academic communication and collaboration among Kwarapoly students, facilitating the rapid and efficient dissemination of information.
A comprehensive study by Olatunde and Adekunle (2022) revealed that 85% of Kwarapoly students actively use WhatsApp for academic purposes. This high adoption rate underscores the platform's pivotal role in forming virtual study groups and discussion forums where students can collaborate on assignments, share lecture notes, and exchange research materials. The immediacy and convenience of these interactions have been linked to improved academic performance, as Students gain access to diverse perspectives and resources that extend beyond the traditional classroom environment (Olatunde & Adekunle, 2022).
Moreover, social media fosters a conducive environment for peer-to-peer learning. Students frequently leverage these platforms to seek clarification on complex topics, engage in intellectual discussions, and receive prompt feedback from peers and lecturers. According to a survey conducted by the Kwarapoly Student Union (2023), 78% of respondents acknowledged that social media has positively impacted their academic collaboration and networking capabilities. This connectivity enhances the sense of community among students, promoting a more interactive and supportive learning atmosphere
Additionally, social media enables the organization and management of academic activities. For instance, lecturers and student organizations use these platforms to disseminate information about lectures, seminars, and deadlines. This streamlined communication ensures that students are well-informed and can manage their academic responsibilities more effectively.
However, the use of social media for academic purposes is not without its challenges. The potential for distractions is a significant concern, as platforms like Facebook and Instagram host a plethora of non-academic content that can divert students' attention from their studies. Moreover, the risk of misinformation is another critical issue. While social media allows for the rapid spread of information, not all of it is accurate or reliable. Students must, therefore, exercise discernment and critical thinking when evaluating the credibility of the content they encounter.
Furthermore, there is the issue of digital divide and accessibility. Not all students have equal access to the necessary devices and stable internet connections required to fully benefit from social media as an academic tool. This can create disparities in the ease of sharing and accessing academic information among students.
In conclusion, social media significantly enhances the ease of sharing academic information among Kwarapoly students. By fostering collaboration, improving access to diverse educational resources, and enabling real-time communication, these platforms substantially contribute to the academic experience. However, to fully leverage the benefits of social media for educational purposes, it is essential to address the associated challenges, such as potential distractions, misinformation, and accessibility issues.
[bookmark: _Toc200433712]CHAPTER FIVE
[bookmark: _Toc200433713]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc200433714]5.1	Summary
This research study investigated “The impact of social media on ease of sharing academic information among students. To achieve the research objectives, the researcher employed the quantitative research method by conducting a survey, thereby adopting the use of a questionnaire to access the opinions of students in Kwara State Polytechnic, Ilorin.
The chapter one gives a clear introduction into the background of social media and academic information dissemination. The researcher main focus of the study was to appraise social media usage among students and its influence in sharing academic information. The objectives of the research study and research questions were clearly highlighted in justification of the study.
Chapter two break down the various concepts that are associated with the study such as: concept of social media, communication behaviour of students on social media, social media and academic performance of students, media literacy etc. Uses and Gratification Theory (UGT) of Eliu Khatz and Diffusion of Innovation Theory were reviewed. The above-stated theories are in relevance to the phenomenon understudy as they build a theoretical backup for arguments and conclusion.
In chapter three, the design and the method utilized in this study were discussed. The adopted research design was quantitative method (survey). The sample size was limited to 100 respondents among students in Kwara State Polytechnic, Ilorin. Questionnaire instrument was used to gather primary data from the respondents during the field survey.
Chapter four focused on interpretation, analysis, and discussion of data gathered in the course of this study. These responses were collected and presented in tables. Each research question was answered using the analyzed data. This chapter analyzed, interpreted, and discussed the findings of the research.
Chapter five discussed the summary of the whole project; the conclusion and the researcher’s recommendations to different stakeholders concerning the problem understudy.
Summary
Social media platforms have significantly increased the accessibility of academic information among Kwara State Polytechnic students. Platforms like WhatsApp, Facebook groups, and Twitter allow students to easily share lecture notes, assignments, and other relevant materials.
Social media facilitates collaboration among Kwara State Polytechnic students, enabling them to form study groups and share academic materials more efficiently. This collaborative environment fosters learning and understanding of academic materials.
Social media provides a platform for real-time updates on academic activities such as timetable changes, exam schedules, and important announcements from department, institute and school management as a whole. This helps students stay informed and organized
Through social media, Kwara State Polytechnic students access a wide range of learning resources beyond what is provided by the institution. They follow educational pages, join relevant groups, and engage with content from experts in their field of study.
Despite its benefits, social media also presents challenges regarding the reliability and accuracy of shared academic information.
This study also found that students in Kwara State Polytechnic spend most of their times on social media and inadvertently degrade their academic performance.
[bookmark: _Toc200433715]5.2	Conclusion
The impact of social media on the case of sharing academic information among students at Kwara State Polytechnic (KwaraPoly) has been transformative, offering numerous benefits while also presenting certain challenges. Social media platforms such as WhatsApp. Facebook, and Twitter have fundamentally changed how students communicate, collaborate, and access educational resources, contributing to a more dynamic and interactive academic environment.
One of the most significant advantages of social media is facilitation of real-time communication and information dissemination. Students can effortlessly share lecture notes, assignments, research papers, and other educational materials with their peers, promoting a more inclusive and efficient distribution of information. This instant access to academic resources ensures that all students, regardless of their physical location, can stay updated with course materials and participate actively in their education. Research supports this observation, indicating that social media enhances student engagement and promotes collaborative learning (less, 2013),
Social media also supports the creation of virtual study groups and academic networks, which are crucial for peer-to-peer learning. These platforms enable students to discuss complex topics, seek clarification, and provide feedback to one another, thereby enhancing their understanding of the subject matter. The ability to form such networks fosters a sense of community among students, which is essential for a supportive and collaborative learning environment. Studies by Madge et al. (2009) highlight that these interactions not only improve comprehension but also contribute to students' overall academic experience by building a strong support system.
Moreover, social media provides opportunities for students to engage with a broader academic community. including experts, alumni, and professionals. This expanded network can offer valuable insights, mentorship, and academic support, further enriching the students' educational experience. By connecting with a wider audience, students can gain diverse perspectives and stay abreast of the latest developments in their field of study.
Despite these benefits, the use of social media in an academic context does present challenges. Distractions are a significant concern, as the vast array of non-educational content available on social media platforms can detract from students' focus on their studies. Additionally, the reliability of information shared on social media can be questionable, making it imperative for students to develop critical evaluation skills to discern credible sources from unreliable ones.
Another challenge is the digital divide, where not all students may have equal access to internet resources and devices necessary to fully benefit from social media. This disparity can exacerbate existing inequalities in access to educational resources and opportunities,
In conclusion, the impact of social media on the ease of sharing academic information among KwaraPoly students is overwhelmingly positive. By enhancing real-time communication, fostering collaborative learning, and providing a platform for academic networking, social media has significantly improved the academic experience. However, to fully harness these benefits, it is crucial for educational institutions to offer guidance on the effective and responsible use of social media. Addressing challenges such as distractions, information reliability, and the digital divide will further ensure that all students can maximize the advantages of social media in their academic pursuits.
[bookmark: _Toc200433716]5.3	Recommendations
Based on the impact of social media on the ease of sharing academic information among Kwara State Polytechnic (KwaraPoly) students, several recommendations can be made to maximize the benefits while mitigating the challenges.
The following recommendations are advocated by the researcher:
i. 	Kwara State Polytechnic should establish official social media channels dedicated to academic purposes. These channels will serve as centralized platforms for sharing important announcements, academic resources, and updates from faculty members.
ii. 	Kwara State Polytechnic should develop clear guidelines for the use of social media in an academic context. These guidelines should outline expectations regarding professional conduct, respectful communication, and the sharing of accurate information.
iii. 	Kwara State Polytechnic should incorporate digital literacy training into the curriculum to equip students with the skills necessary to critically evaluate information shared on social media platforms.
iv. 	Kwara State Polytechnic should encourage department members to actively engage with students on social media platforms. Supplementary materials, participate in discussions, and provide timely feedback to enrich the learning experience can be shared.
v. 	Kwara State Polytechnic students should maintain a professional demeanor when using social media for academic purposes. Avoid sharing unverified information and be respectful in their interactions.
vi. 	While social media is a valuable tool for academic purposes, it is essential to strike a balance. Students in Kwara State Polytechnic should set specific times for academic activities on social media and avoid distractions from non-educational content to stay focused and productive.
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