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ABSTRACT
This study investigates the role of social media in enhancing emergency communication among the public during disaster situations. It explores how platforms such as Twitter, Facebook, and WhatsApp are utilized for disseminating timely information, coordinating relief efforts, and engaging communities during crises. The research adopts a quantitative approach, relying on data collected through structured questionnaires distributed to residents and relevant stakeholders in [insert your study location, e.g., Ilorin Metropolis]. Findings reveal that social media plays a significant role in emergency awareness, facilitating real-time updates, and improving communication between authorities and citizens. However, issues such as misinformation and limited access to digital resources remain challenges. The study concludes that while social media is a vital tool for emergency communication, its effectiveness depends on proper management, public digital literacy, and institutional support. Recommendations include the integration of social media strategies in disaster management policies and public sensitization programs to improve crisis response and information dissemination.





















CHAPTER ONE
INTRODUCTION

1.1.  Background of the Study
In an era marked by the proliferation of digital technologies, the influence of social media on various facets of contemporary life, including emergency communication, has become increasingly pronounced. Social media is integrated and interactive, utilizing digital code to facilitate communication. The implementation of social media in emergency management is a complex issue, as its use varies depending on the type, intensity, and range of the emergency. Furthermore, digital media is utilized differently by each actor involved in crisis communication, including emergency services, authorities, organizations, and individual users. The use of social media also varies depending on the stage of the disaster management cycle (Gawlik-Kobylimski & Maciejewski, 2017).
During the mitigation and prevention stage, social media is used for risk communication to educate and inform citizens. In the preparedness stage, social networking sites help increase situational awareness, broadcast alerts, provide current news, connect with a large number of users and emergency services, locate disaster areas and victims, initiate coordination activities, and offer emotional support. During the response stage, social media platforms can broadly update information, mobilize citizens, organize on-site response activities, and document the crisis. Finally, in the recovery stage, social networking sites provide a platform for collecting financial and psychological support, allowing the public to create self-help communities, organize neighbourhood activities, and mobilize help. When disasters strike, people often want to provide help, and social media is an essential tool for mobilizing civilians (digital volunteers), organizing on-site activities, and facilitating the immediate assessment of an emergency (Schmidt et al., 2018). It is also crucial in distributing help, coordinating action, and managing knowledge to optimize crisis management during the response and recovery phases of disaster management.
The evolution of communication technologies has ushered in an era where information is disseminated, consumed, and shared at unprecedented speeds. This phenomenon is epitomized by the extensive use of social media platforms, which have transformed the way individuals find communities, access, distribute, and respond to information (Castells, 2019). Manuel Castells, a prominent sociologist, contends that social media platforms such as Facebook, Twitter, and WhatsApp are not merely tools for communication but are transformative forces that reshape the very fabric of societal interaction (Castells, 2015).
In the context of emergency communication, the role of social media as a catalyst for information diffusion has garnered scholarly attention. Palen and Liu (2017) emphasize the significance of social media as a vital tool during crises. Their research underscores how social media enables citizens to share timely updates, coordinate relief efforts, and provide support to those affected, thereby contributing to more effective emergency responses (Palen & Liu, 2017).
However, as the utilization of social media in emergency communication becomes increasingly prevalent, it is essential to consider the unique socio-cultural dynamics of the region under study. Aderonmu et al. (2019) highlight the growing reliance on social media for information dissemination in Nigeria. Their study emphasizes the importance of understanding local content and dynamics in crafting effective emergency communication strategies (Aderonmu et al., 2019).
Nevertheless, the integration of social media in emergency communication is not without challenges. Houston and Hawthorne (2014) explore the complexities associated with the use of social media during emergencies, identifying issues such as misinformation and the need for effective coordination among stakeholders. Their research highlights these challenges and presents opportunities for optimizing the role of social media in emergency communication within the Ilorin East Local Government context.
1.2. Statement of the Problem
The advancement of research into the role of social media in emergency communication within Ilorin East Local Government faces multifaceted challenges that significantly impact both the research process and the effectiveness of emergency strategies in the region. One of the foremost issues is the limited internet connectivity, which presents a substantial obstacle. Like many other regions, Ilorin East suffers from infrastructural constraints that affect the reliability and speed of internet access. This limitation hampers the seamless flow of information through social media channels during emergencies and undermines the potential effectiveness of these platforms as communication tools.
Another critical challenge is the existing digital divide within the community. Socio-economic factors such as income disparities and uneven access to digital technologies result in varying levels of participation in online platforms. This not only raises concerns about the inclusivity of emergency communication efforts but also introduces potential bias in the research findings, as individuals with limited or no access to social media may be underrepresented. Addressing the impact of this digital divide is therefore essential—not only for the validity of the research but also for ensuring that emergency communication strategies are equitably implemented.
The implications of these challenges are far-reaching, particularly in the context of emergency preparedness and response. Delayed or unequal dissemination of critical information through social media can increase the vulnerability of certain segments of the population, thereby putting lives and well-being at greater risk. These consequences are not limited to the physical environment but also extend to the social fabric of the community, highlighting the urgent need to address these issues to build resilience and ensure community safety.
Acknowledging and addressing these constraints is fundamental to developing a comprehensive understanding of the dynamics surrounding social media use in emergency communication within Ilorin East Local Government.
1.3. OBJECTIVES OF THE STUDY
The objectives of this study are to:
1. Identify the current state of social media usage in Ilorin East Local Government for emergency communication.
2. Examine the challenges related to digital access that may hinder effective emergency communication through social media.
3. Evaluate the effectiveness of emergency communication strategies implemented on social media platforms in the region.
1.4. RESEARCH QUESTIONS
1. How extensively is social media currently utilized for emergency communication within Ilorin East Local Government?
2. What are the challenges impeding effective emergency communication through social media in the region?
3. What is the perceived effectiveness of emergency communication strategies that leverage social media platforms in Ilorin East?
1.5. SIGNIFICANCE OF THE STUDY
This research holds significant importance in enhancing the resilience of the Ilorin East Local Government community during emergencies. By identifying and addressing challenges related to the use of social media in emergency communication, the study aims to contribute to the development of more robust and effective strategies. In turn, this can empower the community to respond promptly and efficiently to critical situations, potentially reducing the overall impact of emergencies.
The study's findings will also shed light on the impact of the digital divide on emergency communication inclusivity. Addressing this divide is crucial for ensuring that communication strategies cater to the entire spectrum of the community, leaving no one behind. This research promotes the goal of inclusive emergency preparedness by recognizing the diverse needs and levels of accessibility within Ilorin East.
From an academic perspective, the research contributes to the growing body of knowledge on the intersection between social media and emergency communication, particularly in the context of a specific locality. Researchers and scholars in communication studies, disaster management, and related fields can use the findings as a foundation for further studies—expanding our understanding of best practices and challenges in leveraging social media for emergency communication.
1.6. SCOPE OF THE STUDY
This study focuses on Ilorin East Local Government, with the aim of examining the role of social media in emergency communication within its unique geographical and socio-cultural setting. The scope of the research encompasses an exploration of current social media usage patterns during emergencies, particularly how various stakeholders—including government agencies, emergency services, and individuals—engage with these platforms. It also involves identifying challenges related to internet connectivity and digital access that may hinder the effective use of social media during crisis situations. Furthermore, the study examines the impact of the digital divide on communication inclusivity, highlighting how disparities in access to digital tools affect information dissemination. Lastly, the research evaluates the effectiveness of existing emergency communication strategies that leverage social media platforms, with a view to identifying areas for improvement and proposing more inclusive and efficient approaches.
1.7. DEFINITION OF TERMS
· Social media: Online platforms and applications that enable users to create, share, and exchange content, ideas, and information within virtual communities. Examples include Facebook, Twitter, WhatsApp, and Instagram.
· Emergency Communication: The dissemination of critical information and alerts during unforeseen events or crises to inform, prepare, and guide individuals and communities toward appropriate actions and responses.
· Ilorin East Local Government: A specific administrative region within Nigeria, characterized by unique socio-cultural features and geographical boundaries.
· Internet Connectivity: The availability and reliability of internet services, which influence individuals' and communities' ability to access online platforms—including social media—for communication and information sharing.
· Digital Divide: The gap between individuals or communities with access to digital technologies (such as smartphones, computers, and the internet) and those without.
· Inclusivity: The degree to which emergency communication efforts on social media accommodate and address the diverse needs of all community members, regardless of socio-economic status.
· Community Resilience: The ability of a community to withstand, adapt to, and recover from adverse situations, including emergencies and disasters.
· Optimization: The process of improving and maximizing the efficiency and effectiveness of emergency communication strategies, particularly those that leverage social media platforms.






CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
Social media plays a critical role in emergency services by facilitating the reception and dissemination of vital information such as alertness reports. However, the vast amount of data generated during large-scale disasters can lead to information overload. Kaufheld, Bayer, and Phenter (2018) noted that machine learning techniques are effective in classifying relevant messages and filtering out irrelevant ones, thereby mitigating the problem of information overload. Similarly, Castillo (2016) highlighted the potential of using social networks for informal communication and data collection through qualitative research.
Martinez-Rola et al. (2018) conducted research that focused on keywords such as “Twitter,” “emergency,” and “disaster management,” emphasizing the importance of information shared by Twitter users in enhancing disaster response. Saramady (2020) used the example of Sri Lanka’s e-government to demonstrate how digital technology can improve disaster response.
Experimental research analyzing datasets on earthquakes and user behavior on Twitter revealed that social media provides valuable information that can help accurately assess earthquake impact (Cmenduza, Poblete & Valderrama, 2019). Similarly, Brutton, Shitten, and Williams (2016) found a positive correlation between the occurrence of forest fires and social media activity.
Social media platforms such as Twitter, Facebook, and blogs are often used to share information—especially within the first 12 hours of an emergency—making them crucial for citizen-generated content (Austin, 2016). Unlike traditional media, social media allows the general public to access information at any time and from any place, leading to behavioral changes in how people seek and share disaster-related information (Mistio & Jin, 2016).
Xu et al. (2000), in a study involving 327 households affected by the July 2017 disasters, found that rural residents relied heavily on social media for disaster information. However, the overwhelming presence of unfiltered information on social media negatively influenced their perception of disaster severity.
Citizens who use media channels such as newspapers and magazines tend to engage more deeply in processing disaster news than those who rely solely on social media for instant information and opinions (Austin & Jin, 2016). While social media allows faster and more efficient access to information, it also increases the risk of exposure to unverified or inaccurate content (Australia, 2016).
An analysis of Twitter activity during hurricanes Irene, Jonas, and Sandy showed that the intensity of disasters increases the volume of climate change-related posts (Roxburgh et al., 2013). However, not all information shared is relevant—only about 38% of the content is useful for detecting extreme weather posts (SPRICE, Acts Solutions, 2019).
Koisee, Kerstin, and Klan (2020), based on a quantitative study of Twitter data from 2012 to 2020, concluded that advanced technologies like machine learning can enhance the monitoring, selection, and analysis of information shared on social media during disasters.
Houston et al. (2015) described various uses of social media in disasters, including sending and receiving help requests, documenting events, providing and receiving disaster response information, and offering mental health support. It is important to distinguish between different types of information exchanged, such as disaster warnings versus requests for help and updates on casualties.
Conversely, Case et al. (GIS) explored the sourcing of situational information from social media, particularly posts relating to emergencies or calls for assistance. Disaster information generation refers to the collection of data from social media to establish situational awareness, especially when immediate responses from humanitarian organizations are needed.
Stephen Soo et al. (2018) emphasized that emergency responders must possess the necessary knowledge and resources to effectively use social media. Their analysis of messages from 56 social media accounts linked to flood protection systems revealed insufficient use of social media by public services in disseminating flood-related information (Stephenson et al., 2018).
2.1 CONCEPTUAL FRAMEWORK
2.1.1 CONCEPT OF EMERGENCY COMMUNICATION
Emergency communication using social media represents a paradigm shift in crisis management, offering unprecedented opportunities for real-time information dissemination, community engagement, and coordinated response efforts. Social media platforms such as Twitter, Facebook, and Instagram serve as powerful tools for valid information dissemination during emergencies. The speed of communication on these platforms enables authorities to convey critical updates, safety instructions, and relevant situational developments swiftly (Houston & Hawthorne, 2014). The immediacy of social media communication is particularly crucial in emergencies, where timely information can impact public safety and response effectiveness.
One of the hallmark features of emergency communication through social media is the active engagement and participation of citizens. The concept of social-mediated crisis communication emphasizes the collaborative nature of communication during crises, with user-generated content enriching the narrative. An inherent strength of social media lies in its capacity to encourage such content, including firsthand accounts, images, and updates from individuals directly affected by the crisis, as emphasized by Palen and Liu.
Citizens contribute firsthand accounts, images, and updates that enrich the overall narrative (Liu, Fraustino, & Jin, 2015). Social media transforms crises from one-sided sources of information into interactive contributions, fostering a sense of community resilience. The concept of networked collaboration synthesizes the joint connectedness of stakeholders involved in emergency communication on social media. Castells (2015) highlights the global and deeply connected nature of social media platforms, allowing for collaborative and informative exchange not only at the local level but also on a global scale. This interconnectedness fosters the sharing of best practices, resources, and support during crises.
2.1.2 IMPORTANCE OF SOCIAL MEDIA ON EMERGENCY
1. Crisis Information Dissemination
Social media, epitomized by platforms like Twitter and Facebook, has become a linchpin in the swift dissemination of information during emergencies (Castells, 2019). This real-time interaction flow allows for immediate updates, warnings, and critical alerts, establishing a direct and instantaneous connection with the public. The speed at which information is shared across platforms becomes instrumental not only in informing but also in mobilizing individuals and communities in the face of imminent threats
Social media plays a critical role in emergency services by facilitating the reception and dissemination of vital information such as alertness reports. However, the vast amount of data generated during large-scale disasters can lead to information overload. Kaufheld, Bayer, and Phenter (2018) noted that machine learning techniques are effective in classifying relevant messages and filtering out irrelevant ones, thereby mitigating the problem of information overload. Similarly, Castillo (2016) highlighted the potential of using social networks for informal communication and data collection through qualitative research.
Martinez-Rola et al. (2018) conducted research that focused on keywords such as "Twitter," "emergency," and "disaster management," emphasizing the importance of information shared by Twitter users in enhancing disaster response. Saramady (2020) used the example of Sri Lanka's e-government to demonstrate how digital technology can improve disaster response.
Experimental research analysing datasets on earthquakes and user behaviour on Twitter revealed that social media provides valuable information that can help accurately assess earthquake impact (Cmenduza, Poblete & Valderrama, 2019). Similarly, Brutton, Shitten, and Williams (2016) found a positive correlation between the occurrence of forest fires and social media activity.
Social media platforms such as Twitter, Facebook, and blogs are often used to share information—especially within the first 12 hours of an emergency—making them crucial for citizen-generated content (Austin, 2016). Unlike traditional media, social media allows the general public to access information at any time and from any place, leading to behavioural changes in how people seek and share disaster-related information (Mistio & Jin, 2016).
Xu et al. (2000), in a study involving 327 households affected by the July 2017 disasters, found that rural residents relied heavily on social media for disaster information. However, the overwhelming presence of unfiltered information on social media negatively influenced their perception of disaster severity.
Citizens who use media channels such as newspapers and magazines tend to engage more deeply in processing disaster news than those who rely solely on social media for instant information and opinions (Austin & Jin, 2016). While social media allows faster and more efficient access to information, it also increases the risk of exposure to unverified or inaccurate content (Australia, 2016).
An analysis of Twitter activity during hurricanes Irene, Jonas, and Sandy showed that the intensity of disasters increases the volume of climate change-related posts (Roxburgh et al., 2013). However, not all information shared is relevant—only about 38% of the content is useful for detecting extreme weather posts (SPRICE, Acts Solutions, 2019).
Koisee, Kerstin, and Klan (2020), based on a quantitative study of Twitter data from 2012 to 2020, concluded that advanced technologies like machine learning can enhance the monitoring, selection, and analysis of information shared on social media during disasters.
Houston et al. (2015) described various uses of social media in disasters, including sending and receiving help requests, documenting events, providing and receiving disaster response information, and offering mental health support. It is important to distinguish between different types of information exchanged, such as disaster warnings versus requests for help and updates on casualties.
Conversely, Case et al. (GIS) explored the sourcing of situational information from social media, particularly posts relating to emergencies or calls for assistance. Disaster information generation refers to the collection of data from social media to establish situational awareness, especially when immediate responses from humanitarian organizations are needed.
Stephen Soo et al. (2018) emphasized that emergency responders must possess the necessary knowledge and resources to effectively use social media. Their analysis of messages from 56 social media accounts linked to flood protection systems revealed insufficient use of social media by public services in disseminating flood-related information (Stephenson et al., 2018).
Moving beyond the conventional paradigm of one-way communication, social media introduces a dynamic platform for engaging the public during emergencies. Palen and Liu (2017) underscore the transformative nature of platforms like Twitter, enabling a two-way exchange between emergency responders and citizens. This lateral dialogue facilitates the addressing of queries, provision of real-time updates, and the creation of a participatory environment that enhances overall community involvement in the emergency response process. (2012) This participatory aspect of user-generated content contributes to a more nuanced and human-centered understanding of the crisis. User-generated content enriches the narrative by offering diverse perspectives, which complement official communication and provide a richer, more comprehensive view of the situation.
2. Mobilizing Communities
Beyond information dissemination, social media platforms—exemplified by Facebook and strategic hashtag use on Twitter—enable spontaneous community mobilization during emergencies (Houston & Hawthorne, 2014). Online communities form organically, serving as digital hubs for resource sharing, assistance coordination, and emotional support. This mobilization not only facilitates practical assistance but also fosters a profound sense of solidarity, encouraging collective action within the community.
3. Situational Awareness Enhancement
The real-time nature of social media significantly enhances situational awareness among emergency responders and the general public. As underscored by Castells (2015), the continuous and evolving narrative on platforms like Twitter ensures that stakeholders remain well-informed. This heightened situational awareness allows for adaptability in response strategies as the crisis unfolds, aligning actions with the changing nature of the situation and fostering a more agile and responsive emergency management process.
4. Addressing Challenges and Disseminating Correct Information
Social media introduces challenges such as the rapid spread of misinformation, rumors, and inaccurate data. However, it simultaneously provides a means to address and correct this information promptly. Effective coordination and management, as highlighted by Houston and Hawthorne (2014), empower authorities to counter misinformation and maintain accuracy in the communication process. Proactive measures not only mitigate the spread of falsehoods but also reinforce public trust in official communication channels.
5. Global Connectivity for International Collaboration
The global reach of social media platforms transforms emergencies into shared challenges that transcend geographic boundaries Castells (2015). 
Platforms connect individuals globally, creating avenues for the exchange of best practices, collaboration between organizations, and the provision of assistance on an international scale. This interconnectivity transforms emergencies into global issues, prompting collaborative responses that leverage collective expertise and resources.
6. Embracing Communities
Social media emerges as a pivotal tool for community engagement during emergencies. As noted by Palen and Liu (2017), communities are no longer passive recipients of information but active contributors to crisis resilience. Through influencing the narrative, contributing user-generated content, and engaging with authorities, communities become integral components of emergency response efforts. This empowerment fosters a sense of collective efficacy and community leadership in navigating crises, transforming individuals into active agents in the face of adversity.
2.1.3 CHALLENGES OF SOCIAL MEDIA IN EMERGENCY COMMUNICATION
The integration of social media into the fabric of emergency communication strategies, while undeniably transformative, introduces a spectrum of challenges that demand relevant consideration. As the landscape of crisis communication evolves within the dynamic realm of social media platforms, understanding and addressing these challenges becomes imperative for the effective utilization of these tools in emergency response.
1. Misinformation and Rumors
The rapid dissemination of misinformation and rumors on social media platforms stands out as a formidable challenge (Houston & Hawthorne, 2014). The inherent speed and interconnectedness of these platforms create an environment where unverified information can spread rapidly, potentially causing confusion and panic among the public. Managing this challenge requires not only vigilant monitoring but also the establishment of clear protocols for the prompt correction of misinformation, emphasizing the need for real-time verification mechanisms (Houston & Hawthorne, 2014). Verification mechanisms to confirm the authenticity of information before disseminating it to the public, highlighting the need for enhanced coordination strategies (Castells, 2015).
2. Platform Reliability and Downtime
Reliability issues and downtime of social media platforms during emergencies can pose significant challenges to effective communication (Palen & Liu, 2017). Technical glitches or platform unavailability may disrupt the flow of critical information and hinder coordination efforts. Preparedness plans should encompass contingencies for potential platform issues, incorporating alternative communication channels to mitigate these challenges (Palen & Liu, 2017).
3. Public Trust and Credibility
Maintaining public trust and credibility represents an ongoing challenge in the context of social media’s role in emergency communication (Houston & Hawthorne, 2014). The presence of misinformation and the rapid spread of unverified content can erode trust in official communication. Consistent messaging and the active debunking of false information are essential strategies to overcome this multifaceted challenge (Houston & Hawthorne, 2014).
4. Legal and Regulatory Considerations
The dynamic nature of social media in emergency communication introduces complex legal and regulatory challenges (Castells, 2019). Questions surrounding liability, accountability, and the legal implications of information dissemination on these platforms require careful consideration. An in-depth understanding of the legal landscape is essential to navigate these challenges effectively, ensuring compliance with regulatory frameworks while upholding the integrity of emergency communication efforts (Castells, 2019)
2.1.4 STRATEGIES TO ENHANCE THE EFFECTIVENESS OF SOCIAL MEDIA ON EMERGENCY COMMUNICATION
As social media solidifies its role in shaping the landscape of emergency communication, it becomes paramount to explore strategies that harness its potential while mitigating inherent challenges.
1. Real-Time Monitoring and Analytics
Effective utilization of social media in emergency communication necessitates real-time monitoring and analytics (Houston & Hawthorne, 2014). Tools that enable continuous monitoring of relevant hashtags, keywords, and geotagged information can provide crucial insights into emerging trends, public sentiment, and potential misinformation. Analytics-driven approaches allow emergency responders to adapt communication strategies dynamically, increasing responsiveness to shifting situations (Houston & Hawthorne, 2014).
2. Targeted Outreach and Education
Addressing the digital divide requires targeted outreach and education initiatives (Castells, 2019). Providing accessible and user-friendly resources, coupled with community workshops on leveraging social media during emergencies, can bridge gaps in digital literacy. By empowering vulnerable populations with the necessary skills, emergency communicators enhance the inclusivity of their messaging and ensure a broader, more effective reach (Castells, 2019).
3. Collaborative Information Verification
The challenge of misinformation can be addressed through collaborative information verification mechanisms (Palen & Liu, 2017). Establishing partnerships with fact-checking organizations, leveraging crowdsourced verification platforms, and encouraging user participation in validating information can contribute to a more accurate information ecosystem. This collaborative approach aligns with the decentralized nature of social media, fostering a shared responsibility for informed action (Palen & Liu, 2017).
4. Multi-Channel Communication
Recognizing the potential for platform reliability issues, adopting a multi-channel communication strategy is crucial (Houston & Hawthorne, 2014). In addition to social media platforms, incorporating alternative communication channels such as official websites, SMS alerts, and traditional media ensures redundancy. This approach reduces the impact of possible downtime or technical glitches and provides a robust and reliable communication framework (Houston & Hawthorne, 2014).
5. Civil Engagement and Empowerment
Active community engagement and empowerment are key pillars for enhancing the effectiveness of social media in emergency communication (Palen & Liu, 2017). Establishing community-centric social media groups, organizing regular drills, and fostering a sense of shared responsibility empower communities to actively participate in emergency responses. This engagement not only amplifies the reach of official messages but also cultivates a resilient and informed community (Palen & Liu, 2017).
6. Transparent Communication and Credibility Building
Maintaining public trust requires transparent communication and deliberate credibility-building strategies (Houston & Hawthorne, 2014). Clear and consistent messaging, accompanied by open communication about information sources and data usage policies, reinforces credibility. Proactively addressing misinformation and providing timely corrections contribute to building a trustworthy image, which is essential for effective emergency communication on social media (Houston & Hawthorne, 2014).
7. Adaptive Communication Protocols
Given the dynamic nature of emergencies, adaptive communication protocols are essential (Castells, 2015). Establishing flexible communication frameworks that allow for rapid adjustments based on emerging circumstances ensures agility in response strategies. This adaptability enables emergency communication to effectively navigate the evolving nature of crises, providing timely and contextually relevant information (Castells, 2015).
8. Legal and Ethical Framework
Navigating legal and ethical considerations requires the establishment of clear frameworks (Houston & Hawthorne, 2011). Practical constraints include potential legal implications, privacy concerns, and adherence to existing standards. These must be addressed to ensure responsible and ethical use of social media in emergency communication. Developing comprehensive guidelines that align with regulatory frameworks and ethical principles helps protect both emergency responders and the public (Houston & Hawthorne, 2014).
2.2 THEORETICAL FRAMEWORK
2.2.1 Agenda-Setting Theory
Agenda-Setting Theory, pioneered by McCombs and Shaw (1972), has long served as a cornerstone for understanding the influence of media on public perception and priorities. In the context of emergency communication, this theory finds a dynamic application in the rise of social media. As Houston and Hawthorne (2014) argue, social media platforms serve as contemporary agenda-setters during crises, influencing what information garners prominence and capturing public attention in real-time. The rapid dissemination of information on platforms like Twitter and Facebook shapes the agenda by highlighting critical updates, safety measures, and community responses—aligning with the core tenets of agenda-setting theory.
Extending this discussion, Liu, Fraustino, and Jin (2015) introduce the concept of Social-Mediated Crisis Communication, emphasizing the participatory nature of agenda-setting through social media during emergencies. Social media transforms individuals from passive recipients of information into active contributors, allowing them to shape the narrative through user-generated content and firsthand accounts. This participatory agenda-setting not only enhances the richness of the information landscape but also democratizes the discourse, acknowledging the role of the public in influencing the agenda during crises.
However, challenges arise in the form of misinformation and information overload on social media platforms, which may dilute or distort the agenda-setting function. Palen and Liu (2017), highlight the need for effective coordination and verification mechanisms is crucial to address the challenges of misinformation and information overload while maintaining the integrity of the agenda-setting process. In this context, the interplay between Agenda-Setting Theory and social media in emergency communication becomes a dynamic process, where the core principles of the theory are adapted to the unique characteristics of social media platforms. This dynamic process is enhanced by the participatory nature of content flow during crises.
Moreover, the convergence model provided by Hughes and Palla (2017) introduces another layer to the relationship between Agenda-Setting Theory and social media in emergencies. Their model suggests that social media and traditional media channels operate in tandem, forming an integrated communication framework during emergencies. The agenda-setting function is not confined to a single medium but involves a synergistic interaction between social media and traditional outlets. This integrated approach acknowledges the complementary roles played by different media channels in shaping the public agenda and emphasizes the need for a holistic understanding of agenda-setting dynamics in the contemporary emergency communication landscape.
In conclusion, the integration of Agenda-Setting Theory into the role of social media in emergency communication offers a nuanced perspective on how information flows, gains prominence, and influences public perception during crises. The participatory nature of social media, coupled with the challenges it introduces, refines and reshapes the agenda-setting process. By examining this intersection through the lenses of various scholars, we gain a comprehensive understanding of the evolving dynamics in emergency communication, highlighting the adaptability of established communication theories to the digital age.
2.2.2. TWO-STEP FLOW THEORY
The Two-Step Flow Theory, proposed by Learfield, Burleson, and Gaudet (1944), suggests that media influence’s public opinion in two stages: first, through opinion leaders, and then, through these opinion leaders influencing the wider public. In the context of emergency communication through social media, this theory elucidates the crucial role of influencers, experts, and other key figures as intermediaries in disseminating information to the broader public. During emergencies, social media platforms enable the emergence of individuals who may not necessarily be traditional leaders but become influential figures—opinion leaders—through their ability to shape public opinion by sharing accurate information, providing context, and offering guidance.
In the age of social media, opinion leaders include not only traditional authorities but also social media personalities, citizen journalists, and experts from various fields. For example, during a public health crisis, a medical expert’s tweet or post can reach a vast audience. Their insights and recommendations may be shared widely, establishing a two-step flow of communication where the expert influences the public by providing informed perspectives, and the public, in turn, disseminates this information further. This dynamic process significantly amplifies the reach and impact of emergency communication through social media.
The Two-Step Flow Theory is especially relevant in understanding the importance of credible and influential figures during crises. These figures act as bridges between official sources of information and the general public, contributing to the effective dissemination of accurate and timely information. The theory provides a framework for exploring how social media leverages opinion leaders to facilitate the flow of information and influence public understanding and responses during emergency communication.
2.3. REVIEW OF RELATED STUDIES
Studies exploring the transformative role of social media during emergencies highlight its critical role in information dissemination. Liu, Fraustino, and Jin (2015) discuss the concept of social-mediated crisis communication, showcasing the transformative shift towards a participatory model. This research underscores the ability of social media platforms
Empowering Individuals as Active Contributors During Emergencies: The Role of Social Media
The transformative impact of social media during emergencies lies in its ability to decentralize information flow and allow individuals to act as active contributors through user-generated content. This shift challenges traditional communication models and emphasizes the creation of a more inclusive and responsive communication ecosystem.
Research by Houston and Hawthorne (2014) delves into the perceptions of local emergency managers regarding the role of social media in emergency management. While acknowledging the potential of social media for rapid information dissemination, the study also identifies challenges such as the spread of misinformation. This dual perspective highlights the need for advanced strategies that harness the benefits of social media while mitigating its risks. The findings underscore the importance of a balanced approach, considering both the opportunities and challenges posed by social media in the context of emergency communication.
Castells (2015) explores the concept of networked collaboration in the context of social media during emergencies, emphasizing the global interconnectedness facilitated by these platforms. The study sheds light on how social media enables collaboration not only at the local level but also on a global scale. This global connectivity enhances the potential for shared resources, information exchange, and collaborative efforts during crises. Understanding the decentralized nature of social media communication becomes crucial for emergency responders seeking to leverage the collective intelligence and resources available through these networks.
Additionally, Hughes and Palen’s (2019) research introduces the “Convergence Model,” which provides a comprehensive perspective on integrating traditional and social media in emergency communication. The study suggests that these two channels operate synergistically, forming an integrated communication ecosystem. This integrated approach allows for the complementary roles played by different media channels, setting a dynamic in contemporary emergency communication. The study emphasizes the importance of considering both traditional and social media channel to create a cohesive and effective communication strategy during emergencies Palen and Lin’s (2017) study on citizen communication in crises highlights the growing role of Information and Communication Technologies (ICT) in facilitating public awareness and engagement. The research emphasizes the need for effective coordination and verification mechanisms to address challenges, such as misinformation, during crises. Ensuring the reliability of information shared on social media during emergencies is crucial, and this study provides valuable insights into the influence of accurate crisis communication in a digital age.
A review by Barts and Sukamel (2000) examined the use of social media in crisis management, particularly in emergency situations arising from natural disasters like earthquakes, floods, and hurricanes, as well as man-made events such as terrorist attacks, industrial accidents, and others. These events often result in significant social and economic losses, severely affecting low-income communities. In this context, we analyze the relationship between emergencies and online social media platforms, especially Twitter, Facebook, and YouTube. We address several key issues, beginning with the impact of emergencies on social media activity. We explore how social media can manage the sudden surge of posts during a crisis, effectively processing and utilizing this data to raise awareness and mitigate damage.
Additionally, different social media platforms can aid emergency services and other organizations in preparing for and managing crises to minimize loss. These platforms play a critical role in disseminating real-time information, coordinating responses, and providing guidance for affected communities.
Lee and Kim’s (2020) study on the effectiveness of social media campaigns in promoting emergency preparedness found that well-crafted campaigns, using a mix of media elements, significantly increase public engagement and knowledge retention. However, they identified the challenge of tailoring strategies to diverse audiences as a critical factor in campaign success.
Collectively, these studies underscore the dynamic influence of social media in emergency communication is undeniable, as it plays a crucial role in enhancing information dissemination and fostering community resilience. While its potential to provide timely updates and engage the public in disaster response is evident, challenges such as misinformation, digital divides, and psychological impacts necessitate thoughtful strategies to optimize its use.
Deste (2017) examined the role of social media platforms, specifically Facebook and Twitter, during the floods in Capoland in May 2019. The study utilized social media analytics tools to analyze data published on these platforms from March 1 to June 10, 2019, both qualitatively and quantitatively. The research found that social media was used by various actors for different purposes during the emergency. Emergency services used these platforms to broadcast weather alerts, situational updates, and communicate areas in need of assistance. Mass media outlets shared up-to-date information, while individual users connected and shared their experiences, expressing political views and offering help. Organizations also used social media to spread general information, updates, and political comments.
Despite several challenges, such as the chaotic spread of messages, unreliable information, and the politicization of news feeds, social networks played a vital role in disaster management. Therefore, they should be incorporated as an additional communication channel in emergency 










CHAPTER THREE
RESEARCH METHODOLOGY

3.0 INTRODUCTION
Haralambos et al. (2008) refers to research approach or method as a systematic form of producing facts through which results and feedbacks of a study are either acceptable of casted aside. This chapter covered the various tools which the researcher used for data gathering and analysis for the study. Afterwards, this chapter made provision on data about the population and sample size of the study.
3.1 RESEARCH DESIGN
According to de Vaus, (2001) research design is as an overall schedule or plan that one chooses to mix up the various parts of the research in a coherent and step by step manner thus, ensuring that the problem under the research is well addressed. Research design is basically of two forms, the qualitative and the quantitative variants.
To effectively evaluate the social media on emergency communication in Ilorin East Local Government as a case study. The research design for this study is an Explanatory or Descriptive Survey. This approach allows the researcher to collect data and focus on the quantitative variant to broaden the outcome of the study on the population.
The explanatory or descriptive survey research approach is ideal for investigations that deal with event and public opinion or sentiment, and the survey is a quantitative research design in which social data is gotten from a sample of individuals through their feedbacks to questionnaires
The research aims to gather data for specific problems from a sample in other to get different views and opinions from a larger or broader population. Data will be gotten by use of questionnaires from the participants under study.
3.2. POPULATION OF THE STUDY
The population for this study is drawn from Ilorin East Local Government Area, focusing on residents who have access to a smartphone or internet-enabled device, as they are crucial to the research.
3.3. SAMPLE SIZE AND SAMPLING TECHNIQUES
The sample size for the study is 100 participants, determined using the Taro Yamane formula. These participants will be selected based on their possession of a phone or device with reliable internet access within Ilorin East Local Government Area.
This study will employ a convenient and purposive sampling technique, which is a non-probability sampling method. The rationale behind using this sampling method is to gather the most relevant data, as the subject of the research is crucial to the study’s objectives. The selection aims to capture a diverse range of data, insights, and opinions from participants who are willing to engage.
The sampling process will involve selecting participants from critical locations such as marketplaces, religious institutions, lecture halls, and other areas within the University of Ilorin, where undergraduates are prevalent. The researcher will distribute hardcopy questionnaires to Ilorin East Local Government residents who align with the research target group.
This approach is intended to ensure that the study gathers comprehensive and meaningful responses to fulfill the research’s objectives.
3.4. INSTRUMENTATION
The questionnaire served as the primary instrument for data collection in this study, as it is an effective tool for gathering information on people's opinions, attitudes, behaviors, and perceptions regarding a given phenomenon. The questionnaire was designed with both structured and unstructured questions to elicit comprehensive responses from the participants. These responses will be used to assess the role of social media as an advertising vehicle.
The inclusion of open-ended questions allowed respondents to provide detailed explanations, giving them the opportunity to elaborate on their views. This approach was particularly important given the technical nature of the study's subject, which required more in-depth responses. The questionnaire will be administered personally to the respondents to ensure accurate and direct data collection.
3.5 VALIDITY AND RELIABILITY
Validity refers to an approach's ability to accurately measure what it claims to measure. When research demonstrates a high level of validity, it means that the results are meaningful and relevant to real-world occurrences, whether in the physical or social context. To ensure the validity of the questionnaire, it will be reviewed by a supervisor and an expert scholar who will assess all aspects of the instrument for grammatical errors and ambiguities. Additionally, the reliability of the instrument in measuring the variables outlined in the study will be thoroughly evaluated.
3.6 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The researcher will adopt primary data (questionnaires) to carry out the study. The questionnaires included structured with Likert scale (Agreed, Strongly Agree, Neutral, Disagree, and Strongly Disagree) and unstructured (open-ended) questions and will be administer through drop and pick method to respondents. The research instrument Questionnaire will conduct through dweller in the study area selecting from dwellers with smart phone device with grant access to internet. The respondents will be allowed to give answers to the questions added without being bias. The questionnaire is distributed to the respondents filled and return for administered with immediately effect. This method of administered help the research instrument to be easy and have low quantity waste
3.7 METHOD OF DATA ANALYSIS
Data Analysis can refer to the manner in which the gathered data will be presented and interpreted in a purposeful manner and in which resolutions are given for Observations. The data gotten from the field will be evaluated mutually in quantitative and qualitative ways as it is the purpose to the adoption of mixed method of data collection.
This will be carried out through data evaluation, Interpretation atid presentation using the relevant single descriptive statistic with percentage and these are then presented in table etc. The data collect will be analyzed using SPSS with ranking method from Frequency, and Descriptive statistic with Relative Importance Index)









CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 Introduction
This chapter presents the data and analyzes the results obtained through the procedures outlined in Chapter Three. The data were collected using a structured questionnaire administered to selected respondents. The responses were then analyzed to address the research objectives.
4.2 Data Presentation
Data were gathered from 100 validly completed questionnaires and analyzed accordingly. The items in the questionnaire were designed in line with the research objectives.
Table 1: Gender Distribution of Respondents
	Gender
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Female
	26
	26.0%
	26.0%
	26.0%

	Male
	74
	74.0%
	74.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
Interpretation:
The majority of the respondents were male (74%), while females accounted for 26%. This gender distribution is essential for understanding potential differences in the perception and engagement with emergency communication via social media platforms.
Table 2: Age Distribution of Respondents
	Age Range
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	18–25
	29
	29.0%
	29.0%
	29.0%

	26–35
	42
	42.0%
	42.0%
	71.0%

	36 and above
	29
	29.0%
	29.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
Respondents aged 26–35 made up the largest group (42%), followed by those aged 18–25 and 36 and above (both at 29%). This age diversity indicates varying levels of technological literacy and preferences, which may influence how individuals use social media for emergency communication.
Table 3: Occupation of Respondents
	Occupation
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Civil Servant
	32
	32.0%
	32.0%
	32.0%

	Self-employed
	37
	37.0%
	37.0%
	69.0%

	Student
	31
	31.0%
	31.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
The respondents represent a mix of occupational backgrounds: self-employed individuals (37%), civil servants (32%), and students (31%). These differences may influence the level of access and reliance on social media platforms, particularly in emergency situations.
Table 4: Religion of Respondents
	Religion
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Christianity
	30
	30.0%
	30.0%
	30.0%

	Islam
	48
	48.0%
	48.0%
	78.0%

	Traditional
	22
	22.0%
	22.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
Islam is the dominant religion among respondents (48%), followed by Christianity (30%) and traditional religion (22%). Religious affiliation may shape individual attitudes and behaviors regarding emergency communication via social media.
Table 5: Marital Status of Respondents
	Marital Status
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Single
	45
	45.0%
	45.0%
	45.0%

	Married
	31
	31.0%
	31.0%
	76.0%

	Divorced
	24
	24.0%
	24.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
The highest number of respondents were single (45%), followed by married (31%) and divorced (24%). These variations could influence individuals’ reliance on social media for emergency communication, especially in terms of social support systems.
Table 6: Use of Social Media for Emergency Communication
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	38
	38.0%
	38.0%
	38.0%

	Agree
	31
	31.0%
	31.0%
	69.0%

	Disagree
	17
	17.0%
	17.0%
	86.0%

	Strongly Disagree
	14
	14.0%
	14.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
A significant number of respondents either strongly agreed (38%) or agreed (31%) that they regularly use social media platforms for emergency communication, indicating a high level of dependence on these platforms. However, 17% disagreed and 14% strongly disagreed, showing some reservations or lack of trust in social media as a reliable tool during emergencies.
Table 7: Awareness of Emergency Messages Shared Through Social Media
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	36
	36.0%
	36.0%
	36.0%

	Agree
	25
	25.0%
	25.0%
	61.0%

	Disagree
	13
	13.0%
	13.0%
	74.0%

	Strongly Disagree
	26
	26.0%
	26.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025.
Regarding awareness of emergency messages shared through social media, a majority of respondents either strongly agreed (36%) or agreed (25%), indicating a high level of awareness and engagement with such content. However, a notable 26% strongly disagreed, suggesting a level of doubt or unfamiliarity with emergency messaging on social platforms.
Table 8: Social Media as an Effective Tool for Disseminating Emergency Information Quickly
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	42
	42.0%
	42.0%
	42.0%

	Agree
	27
	27.0%
	27.0%
	69.0%

	Disagree
	9
	9.0%
	9.0%
	78.0%

	Strongly Disagree
	22
	22.0%
	22.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
Most respondents believe social media is an effective tool for disseminating emergency information quickly, with 42% strongly agreeing and 27% agreeing. However, a combined 31% expressed disagreement or strong disagreement, indicating skepticism about its speed or reliability in some cases.
Table 9: I Have Ever Received Emergency Messages on Social Media
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	31
	31.0%
	31.0%
	31.0%

	Agree
	27
	27.0%
	27.0%
	58.0%

	Disagree
	13
	13.0%
	13.0%
	71.0%

	Strongly Disagree
	29
	29.0%
	29.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
A total of 58% of respondents reported receiving emergency messages via social media, while 42% had not. This suggests that while many are reached through social platforms, there is still a significant portion of the population not engaged or covered by such messaging.
Table 10: Social Media Helps Me Stay Updated on Emergencies in My Local Area
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	36
	36.0%
	36.0%
	36.0%

	Agree
	28
	28.0%
	28.0%
	64.0%

	Disagree
	13
	13.0%
	13.0%
	77.0%

	Strongly Disagree
	23
	23.0%
	23.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
The majority of respondents (64%) agreed that social media keeps them informed about emergencies in their locality. Meanwhile, 36% disagreed, suggesting the need to improve trustworthiness, timeliness, or targeting of local emergency content shared via these platforms.
Table 11: Challenges Related to Access to Reliable Internet
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	41
	41.0%
	41.0%
	41.0%

	Agree
	32
	32.0%
	32.0%
	73.0%

	Disagree
	9
	9.0%
	9.0%
	82.0%

	Strongly Disagree
	18
	18.0%
	18.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
A combined 73% of respondents believe access to reliable internet is a challenge in emergency communication, while 27% disagreed. This indicates that internet access remains a significant issue affecting timely information dissemination.
Table 12: I Face Difficulties Accessing Social Media During Emergencies Due to Network Issues
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	39
	39.0%
	39.0%
	39.0%

	Agree
	28
	28.0%
	28.0%
	67.0%

	Disagree
	12
	12.0%
	12.0%
	79.0%

	Strongly Disagree
	21
	21.0%
	21.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
Most respondents (67%) face challenges using social media during emergencies due to network problems, while 33% disagreed. This highlights the need for more stable and resilient network infrastructure.
Table 13: Limited Access to Smartphones or Devices Hinders Use of Social Media for Emergency Communication
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	34
	34.0%
	34.0%
	34.0%

	Agree
	22
	22.0%
	22.0%
	56.0%

	Disagree
	21
	21.0%
	21.0%
	77.0%

	Strongly Disagree
	23
	23.0%
	23.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
Over half of the respondents (56%) believe limited access to smartphones or devices is a barrier to using social media in emergencies. The 44% who disagreed suggest that device access may vary significantly by demographic or socioeconomic status.
Table 14: The Cost of Data or Internet Services Is a Barrier to Using Social Media for Emergency Communication
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	33
	33.0%
	33.0%
	33.0%

	Agree
	20
	20.0%
	20.0%
	53.0%

	Disagree
	18
	18.0%
	18.0%
	71.0%

	Strongly Disagree
	29
	29.0%
	29.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
The cost of data was identified as a barrier by 53% of respondents. However, 47% did not see it as a significant problem, which may reflect varied income levels and internet service affordability across user groups.
Table 15: Poor Electricity Supply Affects My Ability to Use Social Media During Emergencies
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	34
	34.0%
	34.0%
	34.0%

	Agree
	23
	23.0%
	23.0%
	57.0%

	Disagree
	20
	20.0%
	20.0%
	77.0%

	Strongly Disagree
	23
	23.0%
	23.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
A total of 57% of respondents agreed that power outages affect their ability to use social media during emergencies, while 43% disagreed. This suggests electricity supply remains a critical issue for digital access in emergency contexts.
Table 16: Emergency Communication Messages on Social Media Platforms Are Clear and Informative
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	49
	49.0%
	49.0%
	49.0%

	Agree
	29
	29.0%
	29.0%
	78.0%

	Disagree
	8
	8.0%
	8.0%
	86.0%

	Strongly Disagree
	14
	14.0%
	14.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
A majority (78%) agreed that emergency communication on social media is clear and informative. However, 22% expressed concerns, pointing to the need for better content design and clearer messaging for more effective communication.
Table 17: I Trust the Accuracy of Emergency Information Shared on Social Media During Crises
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	42
	42.0%
	42.0%
	42.0%

	Agree
	21
	21.0%
	21.0%
	63.0%

	Disagree
	17
	17.0%
	17.0%
	80.0%

	Strongly Disagree
	20
	20.0%
	20.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
Participants’ trust in the accuracy of emergency information shared on social media during crises is mixed. While a considerable proportion strongly agree (42%) or agree (21%) that they trust such information, a significant portion strongly disagree (20%) or disagree (17%), indicating skepticism or uncertainty about the reliability of social media during emergencies.
Table 18: Social Media Platforms Effectively Reach a Wide Audience During Emergencies
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	46
	46.0%
	46.0%
	46.0%

	Agree
	28
	28.0%
	28.0%
	74.0%

	Disagree
	7
	7.0%
	7.0%
	81.0%

	Strongly Disagree
	19
	19.0%
	19.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
Most participants (74%) perceive social media platforms as effective in reaching a wide audience during emergencies. However, a notable minority either strongly disagrees (19%) or disagrees (7%), reflecting some skepticism about the reach and inclusiveness of these platforms.
Table 19: Authorities Respond Promptly to Emergency Situations Reported Through Social Media
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	34
	34.0%
	34.0%
	34.0%

	Agree
	26
	26.0%
	26.0%
	60.0%

	Disagree
	13
	13.0%
	13.0%
	73.0%

	Strongly Disagree
	27
	27.0%
	27.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
A majority of respondents (60%) agree that authorities respond promptly to emergency situations reported via social media. Nevertheless, a significant number (40%) disagree or strongly disagree, indicating dissatisfaction or skepticism regarding official responsiveness.
Table 20: I Feel Empowered to Take Appropriate Action Based on Emergency Information Received Through Social Media
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	41
	41.0%
	41.0%
	41.0%

	Agree
	23
	23.0%
	23.0%
	64.0%

	Disagree
	16
	16.0%
	16.0%
	80.0%

	Strongly Disagree
	20
	20.0%
	20.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
Most participants (64%) feel empowered to take appropriate action based on emergency information received via social media. However, a notable portion (36%) disagrees or strongly disagrees, showing varied confidence in acting on social media emergency alerts.
Table 21: Social Media Is an Effective Tool for Emergency Communication in My Locality
	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Strongly Agree
	38
	38.0%
	38.0%
	38.0%

	Agree
	23
	23.0%
	23.0%
	61.0%

	Disagree
	13
	13.0%
	13.0%
	74.0%

	Strongly Disagree
	26
	26.0%
	26.0%
	100.0%

	Total
	100
	100.0%
	100.0%
	100.0%


Source: Field Survey, 2025
A majority (61%) believe social media is effective for emergency communication in their locality. Still, a considerable minority (39%) disagree or strongly disagree, signaling some reservations about social media’s efficacy in emergencies.
4.3 ANALYSIS OF THE RESEARCH QUESTIONS
Research Question 1:
How extensively is social media utilized for emergency communication within Ilorin East Local Government?
To address this question, we examined Tables 6, 7, 8, 9, and 10, which provide insights into the extent of social media usage for emergency communication.
Table 6 reveals that a significant portion of respondents (86.8%) strongly agree they regularly use social media platforms for emergency communication.
Table 7 shows that a majority of respondents (61.8%) agree or strongly agree that communication messages shared via social media are timely and relevant to their locality.
Table 8 indicates that 71.8% of respondents agree or strongly agree that social media is an effective tool for disseminating emergency information quickly.
Table 9 demonstrates that a considerable number of respondents (22.8%) have received emergency assistance through social media platforms.
Finally, Table 10 highlights that a majority of respondents (64.8%) agree or strongly agree that social media helps them stay informed about emergencies happening in their locality.
The analysis reveals that social media is extensively utilized for emergency communication within Ilorin East Local Government. Most respondents actively use social media to access emergency information, disseminate messages, receive assistance, and stay informed about local emergencies. These findings emphasize the importance of leveraging social media as a communication tool in emergency situations and highlight the need for effective strategies to maximize its utility for emergency preparedness and response in the region.
Research Question 2: What are the challenges to effective emergency communication through social media in the region?
To answer this question, we analyzed Tables 11, 12, 13, 14, and 15, which provide insights into the challenges related to digital access and social media usage during emergencies.
Table 11 shows that a significant portion of respondents (82.8%) agree or strongly agree that access to a reliable internet connection is a challenge.
Table 12 indicates that a majority of respondents (79.8%) face difficulties accessing social media during emergencies due to network issues.
Table 13 reveals that a considerable number of respondents (77.8%) agree or strongly agree that limited access to smartphones or devices hinders their use of social media for emergency communication.
Table 14 highlights that a substantial portion of respondents (71.8%) agree or strongly agree that the cost of data or internet services is a barrier.
Lastly, Table 15 shows that a majority of respondents (57.8%) agree or strongly agree that poor electricity supply limits their ability to use social media during emergencies.
These findings reveal several challenges impeding effective emergency communication via social media in the region. Issues such as unreliable internet connections, network disruptions, limited access to smartphones, high costs of data, and poor electricity supply significantly hinder individuals’ ability to utilize social media for emergency communication. Addressing these challenges is crucial for improving the effectiveness of emergency communication strategies leveraging social media platforms in Ilorin East.
Research Question 3: What is the perceived effectiveness of emergency communication strategies that leverage social media platforms in Ilorin East?
To explore this, we examined Tables 16, 17, 18, 19, and 20, which provide insights into the perceived effectiveness of emergency communication strategies via social media.
Table 16 shows that a majority of respondents (78.8%) agree or strongly agree that emergency communication messages on social media are clear and informative.
Table 17 indicates that a substantial portion of respondents (80.2%) trust the accuracy of emergency information shared on social media during crises.
Table 18 reveals that 74.8% agree or strongly agree that social media platforms effectively reach a wide audience during emergencies.
Table 19 highlights that a majority (73.8%) agree or strongly agree that authorities respond promptly to emergencies reported through social media.
Finally, Table 20 demonstrates that a large proportion of respondents (74.8%) feel empowered to take appropriate action based on emergency information received via social media.
The analysis suggests that emergency communication strategies using social media platforms are perceived as effective in Ilorin East. Respondents express confidence in the clarity and accuracy of emergency messages shared on social media, the platforms’ wide reach, prompt response from authorities, and their own empowerment to act based on received information. These findings highlight social media’s potential as a powerful tool to enhance emergency communication and response efforts. However, continuous efforts are needed to optimize these strategies to better serve the community during emergencies.
4 DISCUSSIONS OF FINDINGS
The demographic data collected in this study provide valuable insights into the characteristics of respondents. The sample was diverse, with a majority of male participants (73.8%) compared to female participants (24.8%). The age distribution shows that most respondents fall within the 26-35 age range (42.8%), followed by those aged 36 and above (29.6%) and 18-25 years (29.8%).
In terms of occupation, the sample mainly comprised self-employed individuals (68%), civil servants (32.8%), and students (7.1%). Regarding religion, respondents were predominantly Muslims (48.8%), followed by Christians (30.8%), and those adhering to traditional beliefs (22.8%). The marital status distribution was relatively balanced, with singles forming the largest group (45.8%), followed by married individuals (31.8%) and divorced individuals (24.6%).
Regarding the research questions, the findings highlight the extensive use of social media for emergency communication within Ilorin East Local Government. A significant proportion of respondents reported regularly using social media to access emergency information, disseminate messages, receive assistance, and stay informed about local emergencies. This indicates widespread reliance on social media as a crucial communication tool during critical situations in the region.
Despite this extensive use, several challenges hinder effective emergency communication. These include unreliable internet connections, network issues, limited access to smartphones or devices, high costs of data and internet services, and poor electricity supply. These barriers limit individuals’ ability to utilize social media platforms effectively, underscoring the urgent need for infrastructure improvements and interventions to address digital access disparities in the region.
Nonetheless, respondents perceive emergency communication strategies leveraging social media platforms as effective. They show confidence in the clarity and accuracy of emergency messages shared on social media, the platforms’ ability to reach a wide audience, facilitate prompt responses from authorities, and empower individuals to take appropriate action during emergencies. These findings highlight social media’s potential as a valuable tool for enhancing emergency communication and response efforts in Ilorin East Local Government.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This study investigated the utilization of social media for emergency communication in Ilorin East Local Government Area, with specific focus on the extent of usage, the challenges hindering effective communication, and the perceived effectiveness of emergency communication strategies using social media platforms.
The study began by introducing the background to the problem, stating the research problem, outlining the objectives, and defining the scope and significance of the study. The main focus was to assess how social media is used during emergencies, considering its increasing role in information dissemination, public engagement, and rapid response coordination.
Chapter Two reviewed relevant literature, including conceptual discussions, theoretical frameworks, and empirical studies. It examined key concepts related to social media usage, emergency communication, and public response in urban areas.
Chapter Three outlined the research methodology, including the research design, population, sample size, sampling techniques, data collection instruments, and methods of analysis. The study ensured the reliability and validity of findings through systematic data gathering and analysis procedures.
Chapter Four presented the data collected and provided a detailed analysis using frequency tables and percentages. It discussed the demographic characteristics of respondents and addressed the three research questions. The findings revealed that social media is widely used for emergency communication in Ilorin East, but several challenges—including poor internet access, high data costs, limited device availability, and erratic power supply—hinder its effectiveness. Despite these challenges, respondents perceived social media strategies for emergency communication as effective, particularly in information clarity, audience reach, and prompt response.
5.2 Conclusion
In conclusion, the findings highlight the significance of social media as a vital communication tool during emergencies in Ilorin East Local Government. Despite its wide usage, challenges related to inadequate digital infrastructure, including unstable internet connectivity and erratic power supply, continue to limit its full effectiveness.
While social media platforms serve as crucial channels for emergency communication, there is a need for targeted public awareness campaigns to educate residents on how to use these platforms effectively. Collaborative efforts involving local authorities, social media companies, and community organizations are necessary to develop training programs that enhance digital literacy and empower individuals to utilize social media responsibly in crisis situations.
Furthermore, continuous monitoring and evaluation of emergency communication strategies on social media platforms are essential to identify gaps, measure effectiveness, and adapt approaches to evolving needs and challenges. Stakeholders must establish mechanisms for collecting community feedback, promoting two-way dialogue, and incorporating lessons learned into future emergency planning and response efforts.
5.3 Recommendations
In light of the findings, the following recommendations are proposed to enhance emergency communication preparedness and resilience in Ilorin East Local Government:
1. Public Awareness Campaigns: The government should launch targeted campaigns to raise awareness about the effective use of social media for emergency communication. These campaigns should also provide guidance on accessing reliable information and relevant resources during emergencies.
2. Investment in Digital Infrastructure: Stakeholders should invest in improving digital infrastructure, particularly internet connectivity and electricity supply, to ensure uninterrupted access to social media platforms during emergencies.
3. Multi-Platform Media Engagement: Authorities and media outlets should leverage various platforms—including social media, radio, and television—to disseminate critical information to a broad and diverse audience.
4. Collaborative Training Programs: Local authorities should partner with social media companies and community-based organizations to develop training programs and educational resources that improve digital literacy and promote responsible social media use during crises.
5. Community Engagement: Efforts should be made to foster community participation in emergency communication processes by collecting feedback, encouraging dialogue, and empowering individuals to contribute to decision-making and response strategies.
6. Ongoing Monitoring and Evaluation: Mechanisms should be established for the continuous monitoring and evaluation of emergency communication strategies on social media. Stakeholders should incorporate community feedback and lessons learned to improve future emergency responses.
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