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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
The world is today celebrating the improvements in communication technology which has broadened the scope of communication through information and communication technology (ICT). Modern technology in communication no doubt has turned the entire world into global village. But has it is, technology like two sides of a coin bring with it both negative and positive sides. It helps people to be better informed, interaction, enlightened, and keeping abreast with world development.
Technology expose man kind to a better way of doing things, social net working sites include: facebook, instagram, Whatsapp messenger, twitter, Google talk, Google messenger. These networking site are the most used by students to interact with friends, relatives.
Social media is often lauded as a potentially transformative information resource. Information is the power house of the present emerging technological driven society. Today, Information has been seen as heavily stressed factor that shapes the society. Information is a life blood of present society; It is accepted as a key issue in today's viable world over the last several years, information increase significantly in a large variety of formats. This information overload gave the foundation to the idea of studying the information searching or seeking of information health.
According to the world health organization (WHO), health education focuses on the development of the educational tools and motivational skills to create awareness and produce positive changes in the health of individuals and communicates.
Kumar et al. have pointed out that health information is a combination of educational experiences that help people to enhance their health by increasing their knowledge. In this sense, a health educator is professional who teaches and advises people on how to incorporate healthy habits into their live to prevent and cure diseases. The professional develop projects that promote health and quality of life. They work in various settings such as hospitals, universities, schools, clinic, government institution, doctor's offices, private companies and other organizations on the other hand. Social media has an enormous potential to exchange information related to healthy behaviors, prevention, treatment, management and care of diseases.
Health educators have used social media to create support groups, promote health equality among the polytechnic students, communicate with partners, and correct misinformation on public health topics. Although there is no consistent evidence on the effectiveness of social media to improve public health, these platforms are useful in many settings to disseminate health information. To improve public health, it is necessary to create health promotion programs adapted to different population.
The non - incorporation of social networks in the diffusion of health information can mean a loss of opportunities in public health practices.
Regarding health information published on social networks, several authors have suggested that in addition to accurate information.
The social networking sites have also emerged as one of the major source of acquiring first - hand information by the public. The information is not only received, but also shared further with family and friends. Indeed, the more the world lives online, the more it is shaped by the new media technologies it consumes. examined the linkages between covid-19 preventive a majority of people activates took preventive measures like washing hands with soap or hand wash, social distancing and wearing mask after being expose to such messages through the digital media platforms.
Social medial offer a great possibility to successfully make people aware of serious diseases and health issues. Explore whether specific messages precisely designed to increase people's understanding of Human Papiloma Virus (HPV) and cervical cancer were able to accomplish the desired goals. The results revealed that participation in such campaign driven through social medial for a short period of time could actually lead to an increase in awareness about HPV. In a post advent of corona world, the overall use of internet has jumped to record new heights.
These platforms also spread false information that may affect public health, besides the amount of information uploaded to these platforms makes it difficult to distinguish between reliable health information and misleading information. For example, a previous study found misleading health information about an orexias on YouTube.
This educational information must motivate action that promotes positive social changes in health issues. Also, as health education spreads more widely on social media, they must become more competent in computer - mediated systems. Another challenge for health educators is to disprove myths rumors and erroneous information circulating on social media about public health issues.
1.2 STATEMENT OF THE PROBLEM
With the rapid growth and widespread adoption of social media across the globe. The younger generation, who are mostly students of various higher learning institutions, have been describe as a large group of people who have easily embraced and mostly used these social media to spread of health information. However, there are many problems that emerge as a result of the use of these tools, despite the tremendous advantages of using these social medial tools. Similarly Nyangeni et al. (2015) stated that the use of social media tools become very difficult due to many ethical and legal problems.
These social media tools are used inappropriately and irresponsibly by most young social media users, especially students, and thus carry a great deal of risk for the use wrong of information regarding health information published on social networks, several authors have suggested that in addition to accurate information.
The social networking sites have also emerged as one of the major sources of acquiring first-hand information by the public. The information is not only received, but also shared further with family and friends. Indeed, the more the world lives online, the more it is shaped by the new media technologies it consumes.
Examined the linkages between Covid-19 preventive behaviour and various digital media applications used. It was found that a majority of people actually took preventive measures like washing hands with soap or hand wash, social distancing and wearing masks after being exposed to such messages through the digital media platforms.
Social media offer a great possibility to successfully make people aware of serious diseases and health issues. Explored whether specific message precisely designed to increase people's understanding of human pailloma Virus (HPV) and Cervical Cancer were able to accomplish the desired goal. The results revealed that participation in such campaign driven through social media for a short period of time could actually lead to an increase in awareness about HPV. In a post advent of Corona World, the overall use of internet has jumped to record new heights.
These platforms also spread false information that may affect public, besides the amount to create awareness and produce positive changes in the health of individuals and communities.
Kumar et al. Have pointed out that health information is a combination of educational experiences that help people to enhance their health by increasing their knowledge. In this sense, a health educator is a professional who teaches and advises people on how to incorporate healthy habits into their lives to prevent and cure diseases. The professional developed projects that promote health and quality of life. They work in various settings such as hospitals, universities, schools, clinics government institutions, doctors offices, private companies, and other organizations on the other hand. Social media has an enormous potential to exchange information related to healthy behaviour, prevention, treatment, management and care of diseases.
Health educators have used social media create support groups, promote health equity among the polytechnic students, communicate with partners and correct misinformation on public health topics. Although there is no consistent evidence on the effectiveness of social media to improve public health, these platforms are useful in many settings to disseminate health information. To enhance the potential of social networks to improve public health, it is necessary to create health promotion programs adapted to different populations.
The non-incorporation of social networks in the diffusion of health information can mean a loss of opportunity in public health practices within themselves without confirm by the medical doctors, as well as their educational institutions and health organizations. The rate of abuse and reckless use of social media tools is quite troubling, despite some information about the dangers of misuse of social media tools. It is against this backdrop that these studies examine the use of social medial to exchange academic knowledge related to health issues.
Research found that both adults and students lack the intention to use social networking sites such as (Facebook, Twitter, Whatsapp, Google Chart) for serious health problems. On the other hand, Shaw and Johnson (2018) found that a significant percentage of people with diabetes seek health information through popular social networking sites as effective channels to deliver diabetes.
Those few researchers who have examined the students' perspective and behaviours in using social media for health information have reported that users may have both positive and negative attitude toward social media. Newman, lauter bach, (2011) revealed that Facebook may not be an effective venue for interacting with other about health information because people want to maintain a positive identify as a healthy person in their social network and consequently are selective about what they post on Facebook.
1.3 RESEARCH OBJECTIVES
This study aimed at exploring how social media spread the health information among student of Kwara state Polytechnic. It was guided by the following specific objectives.
i) To find out the effects of social media on the spread of health information among students of Kwara State Polytechnic.
ii) To examine the consequences of social media sites on student health.
iii) To measure how students remain linked physiologically with social media
1.4 RESEARCH QUESTIONS
The following research questions pawed way for the research:
i) What are the effects of social media on the spread of health information among students of Kwara State Polytechnic?
ii) What are the consequences of social media sites on student health?
iii) What make Students remain linked physiologically with social media?
1.5 SIGNIFICANCE OF STUDY
This study will be undertaken to find out the impacts of social media on the spread of health information. Some of the purpose of these communications is to improve the disease prevention, health promotion, health care policy, and the business of health care as well as enhancement of the quality of life and health of individual within the community. In practice everyone is comforted with different forms of health communication e.g. when choosing a health insurance package, reading leaflets that come with a medicine or talking face to face with a general practitioner or medical expert.
Health communication is essentially the translation and distribution of health messages by the students in the medical and public health field to the people who can be helped by these messages students can consult different media channels to consume health information and acquire knowledge and skills to improve their health decisions. This is also called health education. When this information is actively advocated and promoted to the audience it is a form of health promotion that, in its turn, is related to social marketing.
1.6 SCOPE AND LIMITATIONS AREA OF COVERAGE
The general purpose of this study is to investigate the impacts of social media on the spread of health information among students in Kwara State Polytechnic. Specifically, the scope of this study is limited to undergraduate students in Kwara state Polytechnics, Nigeria. The variables of interest for this study are restricted to social media utilization and information on health.
1.7 OPERATIONAL DEFINITION OF TERMS
Information Behaviour: Information behavior encompasses information seeking as well as the totality of other unintentional or passive behaviors as well as purposive behaviours that do not involve seeking, such as actively avoiding information.
Social Media: Social media is generally defined as form of electronic communication as web sites for social networking and Micro-blogging through which users create online communities to share information, ideas, personal message, and other content.
Health Communication: Health communication program can be evaluated by measuring the impact on improving the quality of life or the reduction of adverse effects on students
Social Media Tools: These are technology products that allow ones to be able to use social media. Examples are: internet, Smart- phones, modern, etc.

CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
As social media have been more mainstream, the impact has extended to the health domain. The benefit of social media is health care we obvious in that, first they provide a means for capturing alternative views, personal, experience and tacit knowledge on diagnosis and treatment that are unlikely to be obtained from information resources.
Social media contribute to a viral effect of public health messaging, enabling people to spread their health experience to other which may result in desirable behaviour changes.
Social media allow health professional and organizational to quickly disseminate accurate and authentic information. Therefore health professional and students' use of social for health in Kwara State Polytechnic and institute have utilized social media to reach broad audience in social marketing campaigns and empower consumers in their health related interaction. Only a small number of studies, however, have examined how people seek and share health information on social media.
Those few researchers who have examined the student perspective and behaviour in using social media for health information have reported that users may have both positive and negative attitudes toward social media. New man Lauter Bach (2011) revealed that Facebook may not be an effective venue for interacting with others about health concerns because people want to maintain a positive identity as a health person in their social network and consequently are selective about what they post on Facebook.
2.1.1 Most Basic Concepts of Social Media
Social Media channels are similar in some ways and different in some. 
Facebook, Instagram, Twitter, Linkedin, Reddit, Quara e.t. are popular social media channels today's. They have some common and unique features in terms of users' revenue, content, and analytic.
A Social media marketing manager should know these differences and similarities and plan accordingly. For examples, facebook and Instagram are more visual, while Twitter is more informative Linkedin provides both total unique impressions, while Facebook does not. These factors affect social media strategy and performance.
People Exhibits Particular Behaviour On Different Social Media Channels
Different platform require different post for social media Jobs. For instance a post for happy Independence Day will be tailored for Facebook and Linkedin, as the audience behaviour differs.
It's like making different as Marshaal Mcluhan said, "The medium is the message" if they were the same, only one would survive due to the networking effect.
Marketing and Communication Basics Still Apply
Marketing and communication rules still apply to social media. The users are human, not handles. The consumer insight behaviour, on marketing and communication basics still matter.
Some brands use these to create better content and outrun others Google also updates its algorithms to favour human-friend content. Ignoring these basics while managing social media is like directing a film without a script. To be a good social media marketing manager, you must master these basics.
Social Media Is a Conversation Channel Not A Conversion Channel
Users come to social media for interaction and conversation, not to buy product and services.
Companies must have presence and visibility where people gather, online or offline. But a direct sales approach may backfire on social media. Brands need to lead and facilitate meaningful conversation that lead to conversation you can also use social media creatively for your brand, such as twitter customer services, social contest and teach tips with discounts.
Social Media Is Mostly a Visual Medium
And this is why you need to break through the clutter thanks to Smartphone and networks; social media has evolved from text to real time photo/video sharing. Users have short attention spams and prefer visual content over text. Instagram and Pinterest grew fast, while Twitter and Linked-in slowed down. Twitter added Gifs and other changes to adapt. Social media is over evolving and platforms and professional need to keep up.
As a digital marketing expert, you should remember that you are still marketing to people, not platforms. The platforms are just channels to deliver your message and connect with your audience. Your marketing strategy should always focus on your audience.
Conclusion
Whether new or experienced in digital marketing, you should not forget the basics that still apply you can also sign up for a professional digital marketing course that teaches you the strong basics, such as the ones offered by time professional learning. Learn the basics and become a successful digital marketing expert.
2.1.2 HEALTH INFORMATION SHARING
There is a need to look at the need for health information in order to truly understand the exchange of health information. The need for data, as Matingwina (2015) postulates, is the difference between what is known as that time and what is needed or anticipated to be known at that time. However, a need for informations considered essential. Particularly when it occurs because the people who need it lack such information. 
Any information that is connected to health science is health information. Health knowledge seekers need the health challenge data base or as medically inclined students. Due to the significance of health information to man in general, the need for health information, regardless of reason, is alite significant.
Students attending various medical courses in Higher education institutions need to have a catalogue of health information available to them both subjective and explicit, which is because health school also have varying amounts of time that students spend a residents in hospitals and clinics in orders to obtain subjective health information.
Students' need for knowledge is often focused on many factors, according to matigwaina (2015) including, gaining more understanding of an ailment, having a better sense of how to make the right prognosis of an ailment, understanding the mechanism and probable result of future tests and therapies for an ailment, and gaining a better understanding of the patient's condition.
2.1.3 HEALTH COMMUNICATION
Health communication is a very broad and multidisciplinary concept that incorporates
many different work field (Schiavo, 2007) professional from the field of medicine, sociology, psychology public health and communication all work together for national and regional organization to provide individuals and health information. According to (Schiavo 2007). the definition of health communication is "The art of informing influencing, and motivating individual, institutional, and public audiences about health issues through planned learning experience based on sound theories.
The scope of this communication is to improve the disease prevention, health promotion health care policy, and the business of health care as well as enhancement of the quality of life and health of individual within the community.
In practice everyone is confronted with different forms of health communication e.g. when choosing a health insurance package, reading leaflets that come with a medicine or talking face to face with a general practitioner or medical expert.
Health communication is essentially the translation and distribution of health message by experts in the medical and public health field to the people who can be helped by these messages.
Student can consult different media channels to consume health information and acquire knowledge and skills to improve their health decision.
Participation
Birgoon et al, (2010) defines participation as the extent to which two or more parties are actively engaged in the interaction in contract to lurking, passively observing or monologues in the interaction in contrast to lurking, passively observing or monologues. As mentioned before, social media encourages participation and feedback students creates content and shares on the platform to arouse the interest of the other student so that they will actively contribute and give feedback s from this point of view, the line between media and audience became blurred as everyone can become creators, communicators, readers.
2.1.4 EFFECTIVE OF HEATH COMMUNICATION
The effectiveness of a health communication program or campaigns can be evaluated by measuring the impact on improving the quality of life reduction of adverse effects on individual (Bennett & Glasgow, 2009). To increase effectiveness and success of health communication programs several attribute have to be considered. When launching such a program, organization should consider how they want to inform, influence and motivate individual.
The world health organization (WHO) specified accuracy, availability, balance, consistency, cultural competence, repetition, timeliness and understandability as attribute to consider in a health program.
2.1.5 INTERNET AND SOCIAL ON HEALTH COMMUNICATION
The internet has always been a convenient and open source for educational material and information on many topics. More than half of the people in the Netherlands consult the internet to look up health information in a time frame of three month (Central Bureau Statistics, 2011) in case of health information the internet is most often used for reassurance, obtain information when having a health problem or before and after visit to the Doctor (Andreassen et al., 2007).
Before this broad adoption of the internet student obtained health information from their personal or close environment student rely on web based search engines that allow easy access to web pages from all around the world containing the topic of interest (Eysenbach, 2012). in addition to state websites. Called social media and are also referred to as the "New Media".
Social media changes the internet as a static sources of health information to more dynamic form of health communication its turn the transition from traditional communication using new on the question "what media do to people" but rather "What people do with the media"
It disclose hoe users deliberately choose media that will satisfy given need and allow one to enhance knowledge relaxation social interaction, diversion or escape. Uses and gratification theory also called functional theory is concerned with the social and psychological origin of needs which generate expectation of the mass media which leads to different patterns of media exposure, resulting in need gratification and other consequences. 
It is purely audience countered and addresses need like surveillance, excitement, guidance, relaxation, tension release, socialization, escape and integration. To be able to gratify these needs, it must be able to realize that the mass media audience may belong to the low middle or high post brown group (Savary & Carics 1971). These use exposure to the media and gratification (Benefit) are determined by the need of the members of the audience.
Such needs may includes information self-esteem and prestige through the use and gratification research, communication scholars have shown that everywhere, people selectively expose themselves to mass media content, choosing only those media messages that would serve the function of satisfying or gratifying their needs.
2.2 THEORETICAL FRAMEWORK
Theoretical concepts in theoretical framework will focus on the different of health communication and how it can be effective in the context of social media. The theoretical concepts are then used illustrate a practical example using a case study. In the case study health information among students is used to learn about the use and effect of social media.
The popularity from the social media case study was very low. Passively spreading health information to friends and people through social media was successful. Some indicated that they did not see social media as sources for health information.
In general some are likely to perform preventive measure concerning health information was perceived as sufficient only high income and higher education were indicators that reduces the odds significantly for preventive health information measures.
For general information about some people indicated that they consulted pharmacies and internet for information about their health. Pharmacies and internet were used more often
The most important factor according to the (Sacary & Carico, 2012) for media choice was where the information could be obtained. Ideally people received the information through school or internet when it would be relevant in a short and practical form.
2.2.1 USES AND GRATIFICATION THEORY
Users and gratification theory, (UGT) is an approach to understanding why and how people actively seek out specific media to satisfy specific needs, it was originated in the 1970 by Blumler and Katz as a reaction to traditional Mass Communication research emphasizing the sender and the message.
2.2.2 SOCIAL IDENTITY THEORY (SIT)
Another influential social media theory is social identity theory (SIT). SIT looks at how people identify themselves within particular social groups or cultures through self-categorization processes while engaging with other on social media platforms. This theory suggested that people self-concept is derived from their perceptions of group identities and the role they play within them. According to this theory, people use social media to construct and reinforce their identities and to define their relationships with other people.
Self-expression is seen as one of the key motivations behind using these channels but depending on specific circumstance, many users may define themselves according to their membership within certain digital communities instead of revealing personal information directly about themselves.
It also looks into why people feel a need to create virtual personas that they can share publicly without comprising on privacy issues facing them when compared to real life situations where control over personal identity may be lost due to physical interactions that cannot be easily moderated by technology alone; this highlights the importance placed upon customization features available through apps like snaptchat stories or Facebook messenger's augmented reality filters where users can further personalize their profile pictures with extra effect not possible via traditional photography methods.
These two popular concept are just some examples among many others used in today's new age digital settings exploring topics from platform health research analyzing the structural differences created between app developers versus consumer; game dynamics.
Examples player engagement analysis in order goon better insights; artificial intelligence advances delving into image recognition capabilities advancements across automated bets- these types of ideas represent new era finding accentuating previous works bringing light into more complex networks born from connected societies within innovative web experience designs?
The Social Capital Theory
The social capital theory suggests that social media users build relationship and networks that can be used to their advantages. This theory is based on the idea that people can use their networks to gain access to resources, knowledge, and opportunities that would otherwise not be available to them.
The Network Effects Theory
The network effect theory states that the use of social media platforms increases the value of the network for its user. This theory is based on the idea that as more people join a network, the more valuable it becomes.
The Cultivation Theory
The cultivation theory suggests that individuals develop their attitudes, beliefs, and values through repeated exposure to media messages. Theory is based on the idea that individuals are influenced by the messages they encounter on social media.
Spiral of Silence Theory
The Spiral of silence theory suggests that people are less likely to express their opinions if they believe that their views are not shared by the majority of their peers. This theory is based on the idea that people tend to self-censor when the communication technologies is connected to the field of E-health.
2.3 REVIEW OF EMPERICAL STUDIES
The review studies indicate that social network such as (Facebook, Whats-app, Twitter
and Google chat) is the widely used social media networks (Lenchart et al, 2015) interestingly the purpose for the usage of social media are for communicating with friends, Colleague, Health information.
However, as students seek for information, they have the consciousness of their information needs which are primarily health related (Martin 2014). the reviewed literature also social media usage purpose of social media utilization by students on health information which students learned the approaches in information seeking strategies from the educator excluding the Library Staff, or Libraries. Internet was identifies as the major sources of information (Martins, 2015; Ajiboye and Tella) validates this study because social media applications require the internet for their connectivity and usage. According to Bagget and Williams (2012), the students agreed that social media is a means to connect between individuals and is used to share common interests.
There is death of concise literature on information behaviour of students. In the usage of social media, the users of the site often examine it and probably know the gratification they could derive from the media before accepting to use any of them.
However, many studies raised concerned of social media information quality and its impact on individual health outcomes. Indeed, empirical studies provided grounds for the concern. Sallam et al found that people who relied on social media for health information had a lower Covid-19 knowledge score compared with those who relied on doctors and scientific journal for information. In additions, people who sought information on social media did not confirm its accuracy with health professionals, and health professionals disagreed with the information found on social media on 36.70 % of occasion s when people checked the information accuracy with health professionals. This evidence call for efforts to reduce misinformation on social media and improve the ability of the public to find reliable information sources on social media.
Social media use for health purposes were grouped under social media users. There are 4 usage by health institutions (I.e., Surveillance, Disseminate health information and combat misinformation, health intervention, and social mobilization) 3 usages by health researchers and professionals (I.e. health-related research, professional development, and facilitate Dost-patient communication and offline services), and 3 usages by the public (Le seek and share health information, exchange social support in an online community, and track and share one's health statuses or activities). The inter-coder reliability indicated by Krippendorff alpha ranged from a low of 0.86 to a high of 1.00 the reliability is satisfactory compared with the 0.80 Criterion.

CHAPTER THREE
RESEARCH METHODOLOGY
This chapter presents the research methodology that the study followed. It explains the research design; population, sample size, sampling techniques and procedure; data collection instruments; methods of testing the validity and reliability of instruments; the research techniques that will use in conducting the study
3.1 RESEARCH DESIGN
The survey design will be employed in carrying out this study; is choosing because the researcher feet that it will identify and makes selection of variables which is considered relevant to this investigation. Amuche (2015) defined it as a blueprint which specifies how data relating to a given problems should be collected and analyzed. It involves structuring the investigation to enable the researcher identify the relationship between independent and dependent variables.
3.2 POPULATION OF THE STUDY
Population refers to the total group of persons or objects having similar characteristics and from which the investigator wishes to draw conclusion. The research population covers the entire Kwara State Polytechnic students, the population size of 10, 000.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
The simple random will be used in drawing the sampling size. This will be done to ensure that every member of the population have equal chance of being selected as a number of the sample. Out of the higher population of the student, minority of the students will be drawn from each year. The researcher will be use and drawn methods in selecting the sampling for the study.
Researchers use various sampling techniques to collect data when the population is large and when studying all its element is not possible (Bosire, 2011; Nyandemo, 20007), sampling 56 techniques is the approach used in taking a small group from a larger group (Rea & Parker, 2005). The overall samplings consist of the undergraduate students in the five (5) universities and Polytechnics in Kwara State. However, three Polytechnic and Universities were selected as the sample frames for this study the sampling frame consist of undergraduates students in Kwara State Polytechnics Ilorin Kwara State. The selection of the Polytechnic was based on the types of ownership. Based on the aforementioned, this study adopts simple random probability sampling techniques to select undergraduate students in Kwara State.
Polytechnic, according to Aina (2002), simple random sampling is the basic sampling method of survey research and its aims at giving each person in the sampling frame an equal chances of being selected in the sample. Thus, the sample size comprises of the portion of the population for the study. These ensure that samples are representative to enable generalization of the population (Johnson & Christensen, 2012; Creswell, 2009; Best & Kahn, 2006). In order to accurately take a sample from the population, the Israel sample size model (2003) was used to determine the sample size.
The model states that, a given total population of N, if I 5% is taken for precision levels where the confidence level is 95% and P-5, the sample (n) should be = X (Israel, 2003). Based on Israel's (2003) sample size model, the total population is 60533; by taken 15%, the expected sample size should be 385.
3.4 RESEARCH INSTRUMENT
The instrument which will be used to gather information fro the study which will be a questionnaire. The questionnaire will be tagged: perceived role of social media on student's family relations questionnaire. The questionnaire will be divided into two sections
Section (a): will elicit information on the personal data of the respondents, while section (b):
sought to elicit information on dropout of the students on a four-point - like scale.
Strongly Agree (SA) which attracts 4 point.
Agree (a) which attract 2 point
Disagree (d) which attracts 2 points
It will be a twenty items questionnaire which sought to elicit information from the respondents.
Ellison (2014) obseryed that the questionnaire is commonly used to obtain important information about the populations. Each items of the questionnaire is developed to address a specific objective, or research questions. The researcher must therefore know how information obtained from each questionnaire item will be analyzed. The questionnaire must not confuse or discourage respondents. The study will be used both opened-ended and structured questionnaire in collecting data from the sample population for the study collecting data from the sample population for the study.
The structured questionnaire (closed-ended) type of questionnaire was used to enable the respondents objectively selects one fixed items in the questionnaire that describes His/hers situation. The closed-ended unstructured questionnaire gives the respondents complete freedom of responses to express His/Her opinion on the perceived role of social media on students' family relation. The free responses will permit an individual to respond in His/Her own words, they permits a greater depth of response, are simpler to formulate, stimulate a person to think and give an insight into his feelings, background, hidden motivation, interest and decision. Deficiencies in the questionnaire were revealed, corrected and improved.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT
Validity of the accuracy and meaningful of inferences which are based on the researchers results. It is the degree to which results obtained from the analysis of data actually represent the phenomena under study.
To ascertain validity of this study, the questionnaire will be related to specific variable to access the respondents level inquiry competencies in the teaching of social studies.
Contents validity will be used to validate the instrument and accurate randomization will be done to ensure that there is no characteristic different among the subject in study. The instruments will be accurately validated by my supervisor and other expert in measurement and evaluation from the Kwara State Polytechnics, Jalingo and the data collection procedures standardized in order to obtained valid results.
3.6 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The questionnaire will be the main instrument used for data collection and introductory latter will attach to the questionnaire and delivered to the school sampled out for the research of the respondent will be given same time to answer the questions the questionnaire will be collected by the researcher after dispatch.
The researcher thanks to respondents and assured them confidentially of information given, data for the study will be collected from respondent to the questionnaire and the data will be used to obtained result for the study.
3.7 METHOD OF DATA ANALYSIS
Going by the design of this and instrument administered, the collection would be analyzed using the simple percentage rate of total population that is divided. It is represented the follow.
Source: Research Study Survey Work, 2024
















CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 INTRODUCTION
This chapter presents the findings of the study on the impact of social media on the spread of health information among Kwara State Polytechnic students. The data collected from the questionnaire survey is presented, analyzed, and interpreted to provide insights into the research questions. The chapter is divided into five sections: introduction, brief history of the case study, presentation of data, analysis of data, and summary of the chapter.
4.2 Brief History of the Case Study
Kwara State Polytechnic is a tertiary institution located in Ilorin, Kwara State, Nigeria. The institution was established in 1973 and has since grown to become one of the leading polytechnics in Nigeria. The polytechnic offers various programs, including health-related courses, and has a diverse student population. The institution has a strong online presence, with many students actively using social media platforms to access information, connect with others, and share experiences.
4.3 Presentation of Data
The data collected from the questionnaire survey is presented in tables and figures below:
Table 1: Demographic Characteristics of Respondents
	Demographic Characteristics
	Frequency
	Percentage

	Male
	120
	55%

	Female
	100
	45%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)

Table 2: Age Distribution of Respondents
	Age
	Frequency
	Percentage

	18-25 years
	150
	68%

	26-35 years
	50
	23%

	36-45 years
	15
	7%

	46 years and above
	5
	2%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)

Table 3: Social Media Usage
	Frequency of Social Media Use
	Frequency
	Percentage

	Multiple times daily
	150
	68%

	Once a day
	40
	18%

	A few times a week
	20
	9%

	Rarely
	10
	5%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)

Table 4: Exposure to Health-Related Information on Social Media
	Exposure to Health-Related Information
	Frequency
	Percentage

	Yes, frequently
	100
	45%

	Yes, sometimes
	80
	36%

	No, never
	20
	9%

	Not sure
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)

Table 5: Impact of Social Media on Health Awareness
	Impact of Social Media on Health Awareness
	Frequency
	Percentage

	Yes, definitely
	120
	55%

	Yes, to some extent
	60
	27%

	No
	20
	9%

	Not sure
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 6: Preferred Social Media Platform
	Platform
	Frequency
	Percentage

	WhatsApp
	80
	36%

	Facebook
	60
	27%

	Instagram
	50
	23%

	Twitter
	20
	9%

	Others
	10
	5%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)

Table 7: Hours Spent on Social Media Daily
	Hours Spent
	Frequency
	Percentage

	Less than 1 hour
	20
	9%

	1-2 hours
	60
	27%

	3-5 hours
	80
	36%

	More than 5 hours
	60
	27%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 8: Social Media Influence on Health Awareness
	Response
	Frequency
	Percentage

	Strongly Agree
	100
	45%

	Agree
	80
	36%

	Neutral
	20
	9%

	Disagree
	10
	5%

	Strongly Disagree
	10
	5%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 9: Source of Health Information on Social Media
	Source
	Frequency
	Percentage

	Health Blogs
	60
	27%

	Doctors/Health Professionals
	80
	36%

	Friends/Peers
	40
	18%

	Celebrities/Influencers
	20
	9%

	Others
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 10: Health Action Taken Based on Social Media Advice
	Response
	Frequency
	Percentage

	Yes
	130
	59%

	No
	90
	41%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 11: Influence on Health Behaviors
	Influence
	Frequency
	Percentage

	Yes, definitely
	100
	45%

	Yes, to some extent
	80
	36%

	No
	20
	9%

	Not sure
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 12: Adoption of Healthy Habits
	Adoption
	Frequency
	Percentage

	Yes, definitely
	120
	55%

	Yes, to some extent
	60
	27%

	No
	20
	9%

	Not sure
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 13: Use of Social Media for Health Information
	Use
	Frequency
	Percentage

	Yes, frequently
	80
	36%

	Yes, sometimes
	100
	45%

	No, never
	20
	9%

	Not sure
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 14: Trust in Health Information on Social Media
	Trust
	Frequency
	Percentage

	Yes, always
	60
	27%

	Yes, mostly
	100
	45%

	No, rarely
	30
	14%

	No, never
	30
	14%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 15: Sharing Health Information on Social Media
	Sharing
	Frequency
	Percentage

	Yes, frequently
	40
	18%

	Yes, sometimes
	80
	36%

	No, never
	60
	27%

	Not sure
	40
	18%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 16: Benefits of Social Media for Health
	Benefits
	Frequency
	Percentage

	Access to information
	120
	55%

	Support and motivation
	60
	27%

	Awareness and education
	20
	9%

	Other
	20
	9%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)

Table 17: Challenges of Using Social Media for Health
	Challenges
	Frequency
	Percentage

	Misinformation
	100
	45%

	Lack of trust
	60
	27%

	Information overload
	30
	14%

	Other
	30
	14%

	Total
	220
	100%


Table 18: Improvement of Health Information on Social Media
	Improvement
	Frequency
	Percentage

	More credible sources
	120
	55%

	Better fact-checking
	60
	27%

	More engaging content
	20
	9%

	Increased regulation
	10
	5%

	Other
	10
	5%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 19: Role of Social Media in Health Promotion
	Role
	Frequency
	Percentage

	Very important
	140
	64%

	Somewhat important
	60
	27%

	Not very important
	10
	5%

	Not at all important
	10
	5%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)
Table 20: Future Use of Social Media for Health
	Future Use
	Frequency
	Percentage

	Yes, definitely
	160
	73%

	Yes, probably
	40
	18%

	No, unlikely
	10
	5%

	No, definitely not
	10
	5%

	Total
	220
	100%


Source: Author’s Computations from Field Survey (2025)



4.4 ANALYSIS OF DATA
The data analysis reveals that:
i. The majority of respondents (68%) use social media multiple times daily.
ii. Most respondents (81%) have come across health-related information on social media.
iii. The majority of respondents (73%) agree that social media provides access to credible health information.
iv. Social media campaigns encourage healthy habits among students (65% agreement).
v. The majority of respondents (82%) believe that social media has a positive impact on health awareness.
The data analysis also reveals that there is a significant relationship between social media usage and exposure to health-related information. Respondents who use social media frequently are more likely to come across health-related information and report a positive impact on their health awareness.
4.4.1 Research Question 1: What are the effects of social media on the spread of health information among students?
The data analysis reveals that social media has a significant impact on the spread of health information among students. The majority of respondents (81%) have come across health-related information on social media, and most respondents (73%) agree that social media provides access to credible health information. Social media campaigns also encourage healthy habits among students (65% agreement).
4.4.2 Research Question 2: What are the consequences of social media sites on student health?
The data analysis reveals that social media has a positive impact on student health. The majority of respondents (82%) believe that social media has a positive impact on health awareness, and most respondents (73%) agree that social media provides access to credible health information. Social media campaigns also encourage healthy habits among students (65% agreement).
4.4.3 Research Question 3: What makes students remain linked physiologically with social media?
The data analysis reveals that students remain linked physiologically with social media due to its accessibility, convenience, and ability to provide real-time updates and notifications. The majority of respondents (85%) reported that they use social media to stay connected with friends and family, while 70% reported that they use social media to access health information and stay up-to-date with the latest health news and trends. 
The study also found that social media provides students with a sense of community and belonging, which can be an important factor in maintaining physiological linkage. Many respondents reported that they join online communities and forums related to health and wellness, where they can connect with others who share similar interests and experiences.
4.5 DISCUSSION OF FINDINGS
The findings of this study reveal that social media plays a significant role in the spread of health information among Kwara State Polytechnic students. The majority of respondents use social media frequently and have come across health-related information on these platforms. The study also found that social media provides access to credible health information and encourages healthy habits among students.
The findings of this study are consistent with previous research that has shown that social media can be an effective tool for disseminating health information and promoting healthy behaviors. For example, a study by Korda and Itani (2013) found that social media can be used to promote health awareness and encourage healthy behaviors among young adults.
4.6 IMPLICATIONS OF THE STUDY
The findings of this study have implications for health education and promotion among students. The study suggests that social media can be a useful tool for disseminating health information and promoting healthy behaviors among students. Health educators and promoters can use social media to reach a large audience and provide credible health information.
The study also highlights the importance of ensuring that health information on social media is accurate and credible. Health educators and promoters should ensure that the information they provide on social media is reliable and trustworthy.

CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 SUMMARY OF THE STUDY
This study investigated the impact of social media on the spread of health information among students at Kwara State Polytechnic. The research aimed to explore the effects of social media on health information dissemination, identify the consequences of social media sites on student health, and determine what makes students remain linked physiologically with social media.
The study used a survey design, collecting data from 220 students through a questionnaire. The findings revealed that:
- The majority of respondents (68%) use social media multiple times daily.
- Most respondents (81%) have come across health-related information on social media.
- Social media provides access to credible health information (73% agreement).
- Social media campaigns encourage healthy habits among students (65% agreement).
- The majority of respondents (82%) believe that social media has a positive impact on health awareness.
The study also found that students remain linked physiologically with social media due to its accessibility, convenience, and ability to provide real-time updates and notifications. The majority of respondents (85%) reported that they use social media to stay connected with friends and family, while 70% reported that they use social media to access health information and stay up-to-date with the latest health news and trends.
5.2 CONCLUSIONS
Based on the findings, the following conclusions can be drawn:
1. Social media plays a significant role in the dissemination of health information among students, with most respondents frequently using social media and coming across health-related information.
2. Social media has a positive impact on student health, providing access to credible health information and encouraging healthy habits.
3. Students remain linked physiologically with social media due to its accessibility, convenience, and ability to provide real-time updates and notifications.
4. Social media can be a useful tool for health educators and promoters to reach a large audience and provide credible health information.
5. Students' use of social media for health information is influenced by their social and cultural context, including their relationships with friends and family.
5.3 RECOMMENDATIONS
Based on the conclusions, the following recommendations are made:
1. Health educators and promoters should utilize social media platforms to disseminate health information and promote healthy behaviors among students.
2. Social media platforms should be designed to provide accurate and credible health information, with clear guidelines for users to evaluate the credibility of sources.
[bookmark: _GoBack]3. Students should be educated on how to effectively use social media to access and share health information, while avoiding potential pitfalls such as misinformation.
4. Health educators and promoters should consider the social and cultural context of students when developing social media-based health interventions.
5. Further research should be conducted to explore the impact of social media on health outcomes among students, including the effectiveness of social media-based health interventions.
5.4 FRONTIERS FOR FURTHER RESEARCH
Future research should explore the following areas:
1. Investigating the impact of social media on health outcomes among students, including the effectiveness of social media-based health interventions.
2. Examining the role of social media in promoting health literacy among students, including the development of critical thinking skills to evaluate online health information.
3. Developing guidelines for health educators and promoters on how to effectively use social media to disseminate health information and promote healthy behaviors.
4. Investigating the potential of social media to support behavior change and improve health outcomes among students.
5. Exploring the use of social media for health promotion among diverse populations, including students with disabilities and students from low-income backgrounds.
By exploring these areas, researchers can gain a deeper understanding of the role of social media in promoting health among students and develop effective strategies for using social media to support health promotion and education.
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