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ABSTRACT
This study explores the impact of social media on the spread of fake news in Nigeria, with a specific focus on Ilorin East Local Government Area of Kwara State. In recent years, social media platforms such as Facebook, Twitter, and WhatsApp have become primary sources of information for many Nigerians. While these platforms facilitate rapid information sharing, they also serve as channels for the dissemination of false and misleading content. The research aims to examine the extent to which social media contributes to the proliferation of fake news and how it influences public perception and decision-making within the local context. Using a mixed-method approach, data were collected through questionnaires administered to 100 residents of Ilorin East, along with in-depth interviews with key informants, including media professionals and community leaders. The findings reveal that a significant number of respondents have encountered fake news on social media, with many unable to distinguish it from verified information. The study also indicates that fake news often triggers misinformation, public fear, and in some cases, social unrest, particularly during election periods or health crises. Furthermore, the research identifies a lack of media literacy, limited access to fact-checking tools, and the viral nature of social media content as major contributors to the spread of fake news. The study recommends the implementation of digital literacy programs, stricter content monitoring by platform operators, and increased public awareness campaigns to mitigate the effects of fake news. In conclusion, while social media remains a vital communication tool, its misuse poses significant risks to societal stability and informed citizenship, particularly in developing regions like Ilorin East.

















CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
The emergence of social media technologies brought about the transformation of the society in virtually all aspect of national life, down the ages and across cultures, information has occupied a very crucial space in the life of any society. The act of manipulating and spreading fake news content has existed long before the advent social media, even before the coming of modern journalism through established standards which define news as a genre based on particular rules of integrity.
The term 'News' in it's ideal form stands for verifiable information of public interest, that's why any information that does not meet the ethical standards are tagged fake or rumor and what this implies is that whenever there is a mention of the term, 'fake news', it would simply pass an oxymoron, meaning a situation whereby, two words of opposite meaning are used together, then an attempt aimed at simply undermining the credibility of information which does indeed meet the threshold of verifiability and public interest- that is; real, factual and authenticated news.
Having stated this, Fake news is defined as a situation when misinformation takes the form of a news story to approximate the legitimacy which society associates with real news. 
Fake news is the deliberate misinformation about an issue or a matter, mostly fabricated and disseminated with the intention to deceive and mislead others into believing falsehoods or doubting verifiable facts. The spread of fake news is assuming a dangerous dimension as those who share misinformation do not realize there is a need for fact-check or rebuttal if the news had been broken. This partly is responsible for why fake news is said to be taking a dangerous turn not to talk of the causes such as illiteracy, ignorance and some other factors. In other cases, those who know the importance of rebuttal usually get to realize the need when it's late or on deadline, regardless the damage cannot be undone nor erased.
People tend to consume fake news on social media platforms and it is pertinent to note that owners of tech companies especially social media platforms; Facebook, X, Instagram, WhatsApp among others have embarked on moves to curb the phenomenon but with little success as their efforts have not stopped people from sharing and disseminating unverified news contents. Also the arbitral use of anonymity on some social media platforms has reduced the effectiveness of selective policing and censor, the society looks up to the media to find a solution to the spread of fake news as its spread has diminished media trust on its audience. However the widespread connectivity has brought forth a concerning trend- the rapid spread of fake news.
This project dives into the intricate dynamics between social media and the propagation or spreading of misinformation, focusing on its impact with the context, Nigeria, a case study of Ilorin East Local Government Area. By exploring the implications of fake news dissemination, this research seeks to contribute valuable insights to the societal impact of social media and the challenges posed by misinformation. This study is prompted by escalating concern surrounding the dissemination of fake news within Nigeria digital landscape and its rapid growth of social media usage. The spread of disinformation and misinformation is made possible largely through social networks and social messaging which begs why fake news is labeled misleading, false, disguised information or fabricated content.
Now in the 21 century, most part of the world, the fragile trust in media was declining before social media platforms entered the news arena, offering spaces and tools for anyone to share information. This research will expatiate that not all information is useful and credible and will be charged to filter out useless information and only retain what is useful and believable.

1.2 STATEMENT OF THE PROBLEM
This research is design to detect how the increase in use of new media has raised concerns in several quarters most especially in Ilorin East local government area, Kwara state and its implications to heighten the spread of the fake news in the society. The research also focuses on how fake news is now considered by many as a threat to peace, order and stability across the globe.
It also intend to imbibe the use of rebuttal when the spread of misinformation is detected on any web pages as well as the social media platforms to reduce its worrisome proportion on its society. The research is set to uncover how faster fake news spread than real news including its wide coverage and audience, also how people use social media platforms to generate a high flow of online traffic by disseminating fake news will be discussed.

1.3 OBJECTIVES OF THE STUDY 
1. To examine if social media technologies are being used to spread fake news and misinformation in key areas like political communication, war against insurgeney and promotion of ethnics sentiments among Nigerians.
2. To find out and examine the spread of fake news in Nigeria and to what extent has it affected some areas within the country including Ilorin East residents
3. To examine the challenges and risk involved in the spread of fake news on social media platforms and its effects on the local community.

1.4 RESEARCH QUESTIONS
1. How does social media affect people's perception of the credibility of news sources in Ilorin East, Nigeria?
2. How does social media influence the spread of fake news in llorin East, Nigeria?
3. How has the rapid expansion of social media in Nigeria influenced the communication flow thereby introducing an increased chances of fake news?

1.5 SIGNIFICANCE OF THE STUDY
Fake news is currently an issue of global interest; this is so because globally discussions about fake news and its impact on global affairs are being held. The issue of sharing fake news content and other misinformation are sometimes perpetrated with the intent of seeking and pursuing financial gains.
This century sadly, has seen the use of information as a weapon in rather unprecedented scale, there is a high spread of the fake news phenomenon; this is so because of the internet's ever connected nature and a major function of the masses preference for speed over accuracy. This study will no doubt be useful to mass media practitioners in Nigeria and the citizens to debunk stories from news sites or blogs without properly authenticating their sources.
It is expected that at the end of this study, we will clearly see the impact of the spread of fake news in Nigeria and how it waters down the effort of serious media coverage, making the work more difficult for journalist to cover significant news stories. By uncovering the complexities of misinformation, the study contributes to the development of effective strategies to combat its adverse effects on society. The study's insight can serve as a reference point for similar challenges in regions facing comparable issues at the intersection of social media and mis-information.
Ultimately, this research seeks to foster a more informed and resilient society in the face of evolving digital communication dynamics.

1.6 SCOPE OF THE STUDY
The scope of this research work had been narrowed down to llorin East local government area in Kwara state for the purpose of convenience and research findings. Although the research is basically focused on the impact of social media on the spread of fake news in Nigeria, to this end, Ilorin east local government is selected to be the case study, while its demography will be considered to be the educational level or qualification, sex, working experience, marital status and many more.
1.7 LIMITATIONS TO THE STUDY
It can be difficult to determine the exact cause and effect relationship between social media and the spread of fake news with few literature available for this study, therefore gathering of materials for this work became difficult. Some other factors contributes to why the study is being limited to Ilorin east such as political or economic instability, lack of education; that is quality and sound education, ignorance or cultural factors. Regardless, it can be difficult to measure the impact of fake news content.
The study focuses on Ilorin east which may limit the generalizability of findings to other regions and also the accessibility of certain data, especially from private social media accounts and closed groups, may be restricted and also affects the comprehensiveness of the study.
The study assumes a certain level of technological infrastructure and access, because the disparities in these factors across different region in Nigeria may affect the study's applicability in less connected areas.

1.8 DEFINITION OF KEY TERMS
SOCIAL MEDIA: It has been referred to as digitally interactive system that aid in the creation and fast dissemination of information, views and ideas via online networking software. The ease at which people connect with one another such as families and friend without barrier is due to the advent of the social media platforms such as: X (Twitter), WhatsApp, Facebook, and Instagram among others.
Social media is a collective term for websites and applications that focus on communication, community-based input, interaction, content sharing and collaboration. It refers to a variety of technologies that facilitate the sharing of ideas and information among their users. From Facebook and Instagram to X platforms and YouTube, more than 4.7 billion people use social media, equal to roughly 60% of the world's population. Social media is credited with helping people building community and faulted for facilitating disinformation and hate speech with known with its typical features user-generated content that lends itself to engagement via likes, share, comments and discussion.
Social media platforms allow people to access information in real time, to connect with others and to find niche communities, as its best because it makes the world more interconnected.
FAKE NEWS: This can be define as a deliberately fabricated news story of content intended to be shared or mislead people into doubting verifiable facts. Its main goal is to create a divisional atmosphere to mislead their target audience with a clear mischief intent. Fake news is defined as a situation when misinformation takes the form of news story to approximate the legitimacy which society associates with real news.
Fake news is also known as hoax news, that is false or misleading information presented as news. It often has the aim of damaging the reputation of a person or entity or making money through advertising revenue. Nevertheless, the term 'fake news' does not have a fixed definition and has been applied broadly to any type of false information. It has also been used by high profile people to apply to any news unfavorable to them. Fake news can reduce the impact of real news by competing with it.
ILORIN EAST: A specific geographic region in Nigeria and local government area in Kwara state with an estimated population of over 200,000 people. It is an growing area with a bustling economy and range of local businesses. It is chosen as a case study, to examine the impact of social media on the spread of fake news within its community.










CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
2.1.1 CONCEPT OF SOCIAL MEDIA
The advent of the internet brought a dramatic change in the way we receive and exchange information. The electronic mailing system paved the way for the use of social media as a tool for information sharing, receiving and dissemination.
FASUNWON (2019) refers to social media as the novel information technology designed ior communication between people. Social media has also been referred to as digitally interactive system that aid in the creation and fast dissemination of information, views and ideas via online networking software (OBAR; WILDMAN, 2015). Social media is an important tovi for conveying information to a diverse audience in multimedia. Advancement and pervasiveness of technologies empowered everyone with access to the internet to be an originator of multidimensional messages using the available devices for surfing the internet.
The complete control and seeming decentralization of the way traditional information is collected and shared, means that people have the potent tool to access a vast pool of data be it videos, pictures, text or any written material and quickly share it via various social media interfaces at little cost, explains the ability of individuals to make their voices heard from all corners of the globe concerning issues that affects them. The speed and frequency of information dissemination using social media such as WhatsApp, X (formerly twitter) and Instagram outperformed that of the old traditional media outlets such as Newspapers, Radio and Televisions.
EKE OKPALA; OMEKWU; MISS, 2014; EZEAH, 2013 explains how social media has added advantage of instant reply to messages and live transmission of events, features that are severely lacking in the traditional media. Though, many of the traditional news outlets are now embracing social media platforms to disseminate breaking news and also get its subscribers informed about happenings around and beyond their where they are situated.
Social media is the 'new media' that speed up conversations in a more interactive way that makes communication more effective and worthwhile. It is an online medium that takes communication beyond the limitations the traditional media, which most often delivers of content but does not permit readers, viewers or listeners to participate in the formation or development of content. 
Currently, there is an array of social media networks in the world, ranging from social sharing sites such as YouTube, Twitter to LinkedIn, WhatsApp, and Facebook among other. Facebook is the most popular social network in the world. It is also one of the two most frequented websites in the entire internet. It is estimated with over 800million active users by the company As of June 2012, Facebook has over 955 million users, more than half of them using it on mobile devices.
Social media offers its users unrestricted access to chat with friends, relations and other acquaintances started from Facebook to X (formerly Twitter), social networking websites have become the vogue across the world, just a few clicks you can chat and connect with your people sitting at a different corner of the globe. It is quite evident that social media has greatly influenced its user in positive development, but it is important they shun every negative tendency that the platform could provide in order not to become tools for social disintegration.

2.1.2 THE CONCEPT OF FAKE NEWS
Fake news is a combination of two separately distinct words "fake" and "news". While "fake" refers to something not original or forged but intended to be presented and accepted as original or true, then the term "news" signifies information about events and happenings according to ADEKOYA, 2021. It can be therefore refer to as forged information created and presented as true, mostly fabricated with the intention to be shared to mislead the public.
"Fake news" is an oxymoron which lends itself to undermining the credibility of the information which does indeed meet the threshold of verifiability and public interest; that is real news. It is an orchestrated or deliberate attempts to confuse or manipulate people through delivering of dishonest information to them. Fake news or hoax news is a false or misleading information aimed at damaging the reputation of a person or entity, its prevalence lead to its recent rise on social media. Some factors have been implicated in the spread of fake news, such as political polarization, confirmation bias and social media.
MCGONAGLE 2017 Pg 203 defined fake news as "information that has been deliberately fabricated and disseminated with the intention to deceive and mislead others into believing Falsehoods on doubting verifable facts; it is disinformation that is presented as, or is likely to be perceived as news".
Fake news is a global issue right now the spread of the phenomenon on the internet is caused by the internet’s ever connected nature and the preference for speed over accuracy. it is an information fabricated or element originally.
nature and the preference for speed over accuracy it is an
fabricated news. cated or lem no originaly Fare tos i ene, social media or fake neve websites has no basis but is presented as being factually accurate.
atodedia (Cair Wardle of first drat News) identifes seven types of fike newseo), Talsc
Parody (this means there's no intentil Nevs) identifies but has the potential to fool, false
Coislection (when headlines, visuals or captions do not support the content), Misleading COmen
(misleading when headlines, risuals or captions do not sup an individual) false context (wher genuine content is shared with false contextual information).
Imposter content (when genuine sources are impersonated with false, made up sources) Manipulated content (when genuine information or imagery is manipulated or doctored) Fabricated content (new content is 100% false, designed to deceive and do harm).
There's a need to always confirm the source of information, check different sites or sources to confirm the auto ativays confirm the source of intomportant to penalize those blogs or media outlets that post fake news no matter the circumstances. By so doing, it will serve as deterrent to others using it as a way to gain relevance or for whatever reason.
CAUSES OF FAKE NEWS
In an attempt of stating clearly the causes of fake news in Nigeria with the case study of Ilorin east local government area, so many factors come into considerations, but for the sake of emphasis this piece include but not limited to the following:
Quest for verification: Some media outlets or social media space have indulged in fake news simply for the sake of significance, and this is a major feature of the social media in Nigeria where persons and organizations can go any length just to be "verified" on social media and in other to achieve that, they will fill their social media pages with anything irrespective of how credible the news stories or information is as long as it could attract advertisement, sponsors or more viewers and subscribers to their space they would not mind the consequences.
Loosed nature of internet guidelines: This is one of the factor responsible for the spread of fake news, when the internet was made reachable to the general public in the 1990's it was done solely for the purpose of seeking and reaching information. But with the advent of fake news in the internet, obtaining credible information has become tough, and since there's really no stringent rules that guide's user's usage and activities on the internet. Fake news have become rampart with the use of news sites that are falsified, they do so by creating catchy news of gossips, pretending to be from reliable sources.
Money Making: This is about the major reasons for the creation and spread of fake news today.
Basically ell other reasons are means tilting sons for the creation that is why JestinColer, who was formerly the CEO of a fake media conglomerate disinfomedia, was once known to have stated that when he ran his company, he once had to employ about 20 to 25 writers making up media market.
$10,000 to $30,000 per month from just advertisements. This is not far-fetched in Nigerian media market 
Hostile government and civil actors: Here's another factor that aids the spread of fake news in the state with government authorities that are unfriendly especially during events such an election, certain information can only be found in the custody of the government and it have also been implicating in time of generating and propagating fake news particularly during elections.
EFFECTS OF FAKE NEWS IN NIGERIA
Fake news most times instigates confusion, tension, suicide depending on the person of institution on the other end and it undermines serious media coverage and makes it more difficult for journalist to cover significant news stories. Fake news are lies propagated for selfish reasons and like all lies, it comes with certain degrees of pains on those to whom such lies are framed, this is why the Minister of Information and Culture Lai Mohammed is quoted to have said "The global epidemic of fake news is already having for reaching repercussions across the world".
In Nigeria on 5th July 2018, the national newspaper's front page headline read: "Court orders national assembly to begin impeachment of Buhari". This began to create unnecessary tensions on the polity, the news was a simple manipulation of the following judgment: "The applicants are hereby granted leave to issue and bring an application for the order of Mandamus to compel 1" to 3" respondents to start impeachment proceeding against the 4' respondent, the of federal republic of Nigeria" as delivered by the presiding judge of the federal high court in Oshogbo, Osun state Nigeria.
Also, major Nigerian news outlets ran a story claiming that DanladiCiroma, a leader of Miyetti, Allah cattle breeders association said the attackers in plateau were revenge for the loss of 300 cows. "Since these cows were not found, no one should expect peace in the areas" Mr. ciroma was reported to have said this, ciroma had refuted the report and the media outlet had reportedly tendered apology (Adekunle, 2018 research).
Also in the face of the 2020 pandemic (COVID-19) the cause Corona Virus was linked to SG mobile broad band technology which was said to replace 4G LTE connection with faster Internet connectivity which will enhance faster downloads and other internet activities. SG Conspiracy theorists argued that the newly developed network generates radio frequency radiation that can damage DNA and lead to cancer and premature ageing. They also contend that the network are disrupt cell on metabolism and potentially lead to other diseases through the generation of proteins and corona virus in particular by weakening the immune system.
In fact, a notable Nigerian Bishop took to social media to protest against the installation of SG network's Nigerians. Though it had not been proven that 5G network is had not responsible for corona virus pandemic, but originator of fake news disseminated stones Online Suggest that SG network has a direct Causal link with Coronal virus. In the end, we can clearly see that fake news most often leads to confusion, sadly though, this is how fake news goes on and on it can be totally Curbed but it's presence detectable and verifiable if needed.
MANAGEMENT OF FAKE NEWS
In attempting at seeking and finding Lasting solutions to the problem of fake news, it must be brought into consideration that there would be solution to the problem of fake news, we must realize that it must been collective effort, not just mere function the government or media outlets.
It must be a collective responsibility that must be carried out consciously and carefully.
NicholasLemann of the New Yorker argues for more government involvement as a way of solving this problem. He says that It's facile and unhelpful to assume that government's role in journalism can be either nothing or absolute control for propaganda purposes. He proposes that the government invest more in the public media to give more room for press freedom and Journalistic Integrity.
Fake news cannot be eliminated, as long as there are people willing to buy tabloids and read blogs that they already know it contains lies or half-truth content, and as long as we have uneducated people who are unable to differentiate between real and fake news. More so, big technological companies like Google, Facebook and Twitter (x) have begun addressing this issue. For Google, it was reported to have budgeted about 300 million US dollars over the next three years in an attempt at fighting and curbing the spread of false news, while Facebook on its part, according to Bloomberg in the first three month of 2018 took down 583 million fake accounts. According to Reuters, Twitters withdrew license prom over 70 million accounts, and the pace of this withdrawal has continue to increase.
Nigerian must find a way to ensure that its national newspapers and TV stations are sustainable to practice quality journalism that will be known acceptable to the people. When that is successfully achieved, good independence regulation of the media must be considered as it will help reduce the attention that the fake media outlets get and penalty should be given for maliciously published news.
FAKE NEWS DISSEMINATION ON SOCIAL MEDIA 
Social media is a global village involving several participants; this environment allows information to be shared from one person to another at the speed of light, it allows people to contribute and express their opinions or views on various issues with ease. It is known for minimum restriction on information sharing on low cost and easily accessible.
The platform could be regarded home of hate speech, malice, and fake news because common people can create their content, which in many cases are not entirely talk. Fake news is defined as cautious spread of false information in the form of news articles and stories with the intent of destroying an Image. According to Gentzkow, 2017 it is a news article that are intentional by and verifiably false and could mislead the readers. This expresses the fact that fake news could be news articles published and are set on being false.
According to Cooke 2017, the spread of false Informationhas become synonymous with the term fake news. In contemporary modern age, social media platforms have become major sources of information, peopled most no longer refer to traditional media to confirm Information. Indeed, some information found in the traditional media originates from the social media. The urge to search for news on social media is almost like an addiction people are ready to feed this addiction by publishing fake news stories and post on social media, mostly to generate a high flow of online traffic.
So many social media users are quick to believe what they watch or hear without going it much thought. Social media content creates also used the high flow of traffic to create wealth for themselves, since the audience is very convincing they go on to share the information from on social media platform to another. Fake news can spread faster than real news (Langin 2018). It has a wider coverage and wider audience (Vousoughi 2018). Fake news uses a lot of devices and tools to attract audience. In the case of social media, catchy headlines and captions are used to attract audience's attention.

2.1.4 ROLE OF THE NIGERIAN AUDIENCE IN THE DISSEMINATION OF FAKE NEWS
The presence of Nigerians on the internet is quite large. As at 2019, 113.3 million Nigeria use the internet (Statista, 2019) Nigerians. The section A of this population includes uses of the social media who constitute a major part of active Internet users in Nigeria. This is prompted by easy access to electronic devices and internet connection at a relatively affordable rate. On the Social media platforms, some more than one account.
Thus, it could be said that the Nigerian audience have an established presence on social media which enables the rapid spread of information. Social media o the major carrier of fake news the new Information age has created a vital surrounding with loads of information, a large part of which is reliable, with the more significant chunk unverifiable.

According to Ogbette (2019), it was discovered that in Nigeria most people do not always confirm the source of a piece of information before believing and sharing it. In some cases, such information may turn out to be fake. The urgency some of the social media messages Present also make some people to immediately respond and fake whatever action presented.
Audience are required to forward the received message to others around them. Regarding trending societal issues that are get to be resolved by the appropriate authorities, fake news spreads faster. Fake news showing the brevity of the issue a statement made by a public figure on the issue, or regarding a proposed solution gets to the audience easily as they are anxious to be informed about such an issue and for a resolution to be made.

2.2 THEORETICAL FRAMEWORK
Theories gives clarification to concepts and place them in perspectives. They elucidates as well as give light to gray areas, placing issues side-by-side, existing theories in order to test theoretical positions. In relations to that, this study draws its strength from Two-step flow Or Diffusion of Innovation, Agenda setting Theory and conspiracy theory.

2.2.1 DIFFUSION OF INNOVATION THEORY
Diffusion of innovation theory is also known as two-step flow theory developed by E M Rogers in 1962, a one of the oldest social science theories. It originated in communication to explain how overtime an idea or product gains moment um and diffuses or spread through a specific population or social system. The key adoption is that the person must per case the idea, behavior or product as new or innovative. It is through this that the diffusion is possible.
These theory explores how Information is disseminated through social network and how Individuals adopt and spread new ideas or information. The theory helps to analyses has fake ness disseminates across social networks within the community. This approach could provide insight into the dynamics of fake news diffusion helping one to comprehend why certain false narrative gain traction and how they proliferation through social media channels in the specific cultural and social context of Ilorin east.
The diffusion of innovation theory by Rogers 1983 was set to examine how new ideas are spread among people through media. It won't theory that seeks to what rate new idea or explain how, why and at what rate new ideas and technology spread through cultures. Adoption of a newidea behavior or product does not happen simultaneously in a social system; rather it is a process where by some people are more apt to adopt the innovation that others. Good hart et al 1995 and Bar wise et al 1782 thinks that a great deal of media use is actually habitual and unselective. It relates the usefulness of the media technologies and to what extend it can affect man.

Agenda Setting Theory traced. The theory can be traced to the first Chapter of Walter Lippman's book, public opinion in 1922. The book set the stage for the theory of Agenda setting by arguing that the news media construct our view of the world. The media influences our thoughts and feelings about many topics, leading us to believe that some topic are more crucial to our Society than others. This theory posits that media has the power to influence the importance placed on certain topic to public perception.
In the context of this research, Agenda setting theory can be used to explore how social media platforms shape the agenda by highlighting, specific fake news stories or specific. This theory will examine how social media channels prioritize and amplify certain information, influencing what becomes prominent in public discourse. The role of Social media in setting the agenda for discussion with not be left unmentioned and how it's been potentially shaping public opinion fake news issues the specific culture land regional context of Ilorin east.
Media direct our thoughts and shape our minds on what to focus on, on the social media space or platform weare. Additionally, the Agenda-setting Theory" could be relevant to understand has social media platforms influences public perception and priorities by highlighting certain issues over others.

2.3 	Empirical Review
The issue of crime related to cyber has raised series of fundamental question among stakeholders in Nigerian youth this crime continues to be on the increase with little or no effort on the part of the government is reducing its casting influence among Nigerian youth. 
Interestingly, social media has been added to the pool of tools used by these perpetrators. Many individuals have been victims of this crime and others continue to fall victims. It is conceived that an individual youth want to live a very comfortable life without a necessarily engaging in physical work, invariably defrauding others through the internet such as Facebook, email hacking and online dating, (Ojedokun and Eraye 2012) It is within this context that this study seeks to investigate a the perception of youth about yahoo-yahoo in Kwara states, llorin South states, Nigeria.
The social acceptance and intentional display of wealth gathered from this sources on different social. Media platform calls for an investigation of the dominant and popularized attitudes within the society especially among youths about this social phenomenon called yahoo-yahoo. This study seeks to explore the perception of youth about yahoo-yahoo the factors  predisposing youth to adopting means of livelihood and the discussions surrounding It's perpetuation as well as understanding what attitudes are shared on various social media platforms about online fraud in Nigeria. Cyber criminals which usually takes the form of online fraud have been on a rapid increase. 
These so called "Yahoo boys are believed to be causing damages the millions of individuals all over the world to the tune of billions of US dollars (Doppelmayr, 2013) when examined in line with many years in the past information communication technology (ICT) incorporation and has gained wide acceptance in Africa(ITU, 2003). Even though crude entrance to the internet and other online platforms in many countries of Sub-Saharan Africa still relies on the use of the public internet to gain entrance into countries like Nigeria, Cameroun, and Ghana use of mobile make access via satellite connections and fiber optic cables. This increase incorporation of ICT most especially along the West African coast has brought about a development.
ICT based businesses and services including electronic government, electron democracy, telemedicine and electronic banishing services including electronic government, electronic commerce, tele-democracy 2010. Unfortunately this level of globalization that is being enhanced by ICTs has at the same time increased the eyes of another criminal activity and to false advantage of them.
The internet has turned to a two side for a coin given advantages for individuals and organizations and bringing wilt it an increased information security challenge (Boateng 2010). Depending of whose side the pendulum swings. ICT facilities people let maybe to the benefit of disservices, they often leave sorrowful tastes on their victims (Aragbe Akpore 2005). The internet offers countless commercial, social, educational, political benefit and other activities, however, the comfort that comes along with it and indeed the internet is now used to serve a criminal purpose (Ayantokun, 2006) in spites of its importance as a major indication of civilization and as a catalyst for economic progress, the internet also functions as a powerful global destabilizing force for enhance Subversion (Papacharissi 2009). The use of internet in Nigeria has enhanced the rise of the unpopular yahoo-yahoo (online fraud) sub-culture among the youths.













CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUTION
Research Methodology a section of a research study and a road map that gives details about the process a study will take, explaining procedures through which a research data will be gathered, processed and analyzed.
Research methodology offers hints on the specific procedure for collecting and analyzing necessary data to solve the problems being tackled in research. This chapter discussed the various method used in the study. It contained and explained the following; Research design, population of the study, sampling techniques and sample size, description of research Instruments, method of data collection and method of data analysis.
3.1 RESEARCH DESIGN
Research design gives the research the strategy of how to integrate the different components and phases of the research in a coherent and logical manner to address identified research problem. Hence, it guides the collection measurement and analysis of data (Creswell, 2013). This study adopted survey research design to allow researcher to get information about the topic or phenomenon. To access respondents perceptions and thought regarding an issue. This research work adopts quantitative research approach, a form of research that findings are derived through statistical procedures and data gathering
3.2 POPULATION OF THE STUDY 
The study population, consists of all conceivable elements, subjects or observation relating to a phenomenon of interest to the research (Ritchiecta, 2015) it means the population of the given case study that is, the youth residing in Kwara state metropolis.
The population of Ilorin east is 314, 100 and the range of age is drawn from 18 years to 30 years old. Ilorin metropolis, the study area is Ilorin east and it poses Iponrin, Oke-oyi, Panada, Abbeyanji, Ile-Apa, Elesin-Meta, and Oke-ose.

3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
Sample size is the number of observations or individuals included in a study or experiment. It is the number of individuals, items, or data points selected from a larger population to represent it statistically. Sampling techniques is the process selecting a smaller group of participants essentially what a larger population might tell us if we asked to every members of the larger population the same questions. Jopnes, 2017, Salant & Dillman, 2018, sampling is the act, process or technique of selecting a suitable Sample, or a representative part of a population for the purpose of a population. Simple random sampling technique was used to select four communities out of the communities in Ilorin south.  The communities include Iponrin, Oke-oyi, , Ile-Apa, and Oke-ose of this study equal chance are given to the member of the population selected for the study. The sample size of 100 respondents, 255 copies of questionnaire were distributed across the (4) four communities. Purposive sampling technique was use to select as respondent from each of the four communities.
3.4 	RESEARCH INSTRUMENT
According to sugiyono in Sugiharto (2018) a research instrument is a tool used to measure observed natural and social phenomena. The goal is to collect data or information that is useful to answer research problems. It can include interviews, tests, survey or checklist. The study followed survey design and employed the quantitative research approach using questionnaire as the research instrument to gather the required data. Questionnaire was primary source of data that helps a researcher to obtain information from respondents.

3.5 VALIDITY OF THE RESEARCH INSTRUMENT
The measuring instrument employed is the Questionnaire method, and this method is used for this study in other to thoroughly scrutinize by the supervisor for clarity, precision and comprehension sake. Questionnaire as the Study research instrument, large volume of information is likely collected and accessed to be credible and reliable.
Validity of the instrument is a way of determining that certain instruments, variables or data can measure what they are designed to measure by a researcher. This explains what is been said above, It explains the extent to which a concept or measurement actually corresponds to a real word.

3.6 DATA COLLECTION METHOD
A method in a way of doing or process of achieving something in accordance with rules, guidelines, instruction or principles derived from research and practice. Data was collected using the questionnaire which the researcher has administered face to pace to the respondents.

3.7 METHOD OF DATA ANALYSTS
Simple tables, frequency and percentages were adopted in the presentation and analyze data generated for the study. This section requires statistical tools to analyze the data collected, and justification must be made as to why a certain statistical tool or computer software package is considered as the best for the study. For this study, statistical tool was considered as it was suitable for the breaking down and analyzing of data generated.

























CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
This study employed the survey research methodology. It made use of quantitative research apparatus using the questionnaire a research instrument for data collection, which is capable of measuring the project topic. As earlier stated in this study, the respondents of the study comprise of the residents of Ilorin east local government area, Kwara state, and the study reveals the "IMPACT OF SOCIAL MEDIA ON THE SPREAD OF FAKE NENS IN NIGERIA (CASE STUDY OF ILORIN EAST LOCAL GOVERNMENT).
It looked and examined this phenomenon in the aspect, whereby individuals communicate this or share information without a verifiable check or source. The chronological presentation was in the under listed order:
→ Data presentation on the demographic variable of respondents.
→ Respondents attitudes towards fake news
→ Respondents sources of information about contents which attention grabbing but fake.
→ Nature of social media technologies on fake news.
→ Respondents reactions towards mis-information or fake news identification.
4.1 	DATA PRESENTATION
In research, data presentation is an important step in the process of data analysis.
Data presentation is the process of organizing and displaying data in a meaningful and effective way, so that conclusions can be drawn from it. Data can be presented in variety of ways such as charts, graphs, tables or maps. This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administration to respondents. All questions were duly attended to by the total respondents for the study purpose (100) questionnaire consists of two section (A&B) questionnaire which are relevant for the study.
SECTION A 
Table 1: Gender
	Respond
	Frequency
	Percentage

	FEMALE
	62
	63%

	MALE
	38
	38%

	Total
	100
	100%


Source: Field survey, 2025
The table shows that 62% are female while 38% are male
Table 2: Age 
	Response     
	Frequency
	Percentage

	18-27
	87
	87%

	28-37
	10
	10%

	38-47
	2
	2%

	48 & above
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that respondent under 18-27 years were 87% while 28-37 were 10%, 38-47 were 2% and 48 & above 1%
Table 3: Marital Status 
	Response     
	Frequency
	Percentage

	Single
	86
	86%

	Married
	12
	12%

	Widow
	---
	0

	Prefer not to say
	2
	2%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that 86% percent respondent were single, 12% were married and 2% of the respondent prefer not to disclose their status. This shows that most respondent were single.
Table 5: Educational Qualification
	Response     
	Frequency
	Percentage

	GCE/SSCE
	10
	10%

	ND/NCE
	28
	28%

	HND/BSC
	60
	60%

	MSC/PHD
	2
	2%

	TOTAL
	100
	100%


Source: Field Survey, 2025
This shows that 10(10%) have GCE/SSCE, 28(28%) and have ND/NCE have ND/NCCE,60 (60%) have HND/BSC and 2(2%), have MSC/PHD. This indicate that the greater number of the respondent have HND/BSC qualification





Table 5: Occupation 
	RESPONSE     
	FREQUENCY
	PERCENTAGE

	Student
	73
	73%

	Self employed
	15
	15%

	Civil servant
	10
	10%

	Others
	2
	2%

	TOTAL
	100
	100%


Source: Field survey, 2025
The table shows that 73(73%) were student 15(15%) respondents were self –employed and 10(10%) civil servant, 2(2%) were others .This shows that most respondent were student.
SECTION B
Table 6: Have you ever shared information on social media that you later found out to be untrue
	Response
	Frequency
	Percentage

	YES
	71
	71%

	NO
	29
	29%

	TOTAL
	100
	100%


Source: Field survey, 2025
This shows that 71 (71%) respondent were no. This shows the most respondent have shared information on social media without verification.
Table 7: can you identify instances where you encountered in formation and you later discovered it to be false on social media
	Response
	Frequency
	Percentage

	YES
	82
	82%

	NO
	18
	18%

	TOTAL
	100
	100%


Source: Field survey, 2025
This shows that 82(82%) can identify instance or time they encountered false information or fake news 18 (18%) were unable to identify. This shows that respondent are conversant of their engagement on social media
Table 8: Do you believe social media algorithms plays a great role in amplifying fake news in Ilorin east 
	Response
	Frequency
	Percentage

	YES
	22
	22%

	NO
	78
	78%

	TOTAL
	100
	100%


Source: Field Survey, 2025
This shows that 78(78%) respondent don’t believe in social media algorithms while 22(22%) believe. 
Table 9: Do you believe fake news spread quickly through social media in local community
	Response
	Frequency
	Percentage

	YES
	97
	97%

	NO
	3
	3%

	TOTAL
	100
	100%


Source: Field survey, 2025
The table shows that 97% (97%)respondents believed fake news spread through social in local community while 3 (3%) did not believe
Table 10: Local government should pay a role in regulating the spread of fake news on social media
	Response
	Frequency
	Percentages

	Strongly agree
	68
	68%

	Agree
	13
	13%

	Neutral
	7
	7%

	Disagree
	9
	9%

	Strongly
	3
	3%

	TOTAL
	100
	100%


Source: Field survey, 2025
This table shows that 68 (68%) respondent were strongly agreed, 13 (13%) were agreed, 7(7%) neutral, (3%) disagreed, 9(9%) strongly disagreed. This shows that most respondent agreed.
Table11: Specific social media platform are prone to the spread of fake news in Ilorin east.
	Response
	Frequency
	Percentages

	Strongly agree
	59
	59%

	Agree
	8
	8%

	Neutral
	21
	21%

	Disagree
	9
	9%

	Strongly disagree
	3
	3%

	TOTAL
	100
	100%


Source: Field survey, 2025
This table shows that 59(59%) respondent were strongly agreed, 8(8%) agreed,21 (21%) neutral,9(9%) disagreed, 3(3%)strongly disagreed 
Table 12: The Impact of fake news on social media affects trust In information source within the Ilorin east local government.
	Response
	Frequency
	Percentages

	Strongly agree
	57
	57%

	Agree
	25
	25%

	Neutral
	10
	10%

	Disagree
	4
	4%

	Strongly disagree
	4
	4%

	TOTAL
	100
	100%


Source: Field Survey, 2025
This table shows that 57 (57%) respondent were strongly agreed, 25(25%) agreed,10(10%) neural,4(4%) strongly disagreed
Table 13: Social media   technologies influence news consumption in Ilorin east local government.
	Response
	Frequency
	Percentages

	Strongly agree
	61
	61%

	Agree
	12
	12%

	Neutral
	18
	18%

	Disagree
	9
	9%

	Strongly disagree
	--
	0%

	TOTAL
	100
	100%


Source: Field Survey, 2025
This table show that 61(61%) respondent were strongly agreed, 12(12%), 18(18%) neutral, 0 (0%) strongly disagree. This shows that most respondent were strongly media.
Table 14: certain topic or types or information more susceptible rather than being distorted as fake news on special media.
	Response
	Frequency
	Percentages

	Strongly agree
	73
	73%

	Agree
	16
	16%

	Neutral
	7
	7%

	Disagree
	4
	4%

	Strongly disagree
	o
	0%

	TOTAL
	100
	100%


Source : Field survey, 2025
The table shows that 73( 73%) strongly agreed,16(16%) agreed, 7(7%)neutral, 4(4%) disagreed 0 (0%)
Table 15: Fake news is a universal phenomenon prevalent in all communities
	Response
	Frequency
	Percentages

	Strongly agree
	52
	52%

	Agree
	19
	19%

	Neutral
	20
	20%

	Disagree
	8
	8%

	Strongly disagree
	1
	1%

	TOTAL
	100
	100%


Source: Field survey, 2025
The table shows that 52 (52%) respondent were strongly agreed, 19(19%) agreed, 20(20%) neutral, 8(8%) disagree and 1(1%) strongly disgraced. Most respondent strongly agree 


Table 16: Social media platform are overhead orchestrated largely by youth who influence fake new proliferation 
	Response
	Frequency
	Percentages

	Strongly agree
	71
	71%

	Agree
	11
	11%

	Neutral
	6
	6%

	Disagree
	10
	10%

	Strongly disagree
	22
	22%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that 71 (71%) respondent were strongly agreed, 11 (11%) agreed, 6(6%)	 neutral, 10(10%) disagree, 2(2%) strongly disagree.
Table 16: Social medial platforms are orchestrated largely by youth who influence fake news proliferation
	Response
	Frequency
	Percentages

	Strongly agree
	89
	89%

	Agree
	6
	6%

	Neutral
	2
	2%

	Disagree
	3
	3%

	Strongly disagree
	--
	%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that 89 (89%) respondent strongly agreed, 6 (6%) agreed, 2 (2%) neutral, 3(3%) disagreed, 0 (0%) strongly disagreed.
Table 17: Social media helps the flow of communication and freedom of information and expression thereby introducing an increased possibility of misuse of information,
	Response
	Frequency
	Percentages

	Strongly agree
	55
	55%

	Agree
	15
	15%

	Neutral
	8
	8%

	Disagree
	7
	7%

	Strongly disagree
	15
	15%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that 55 (55%) respondent strongly agreed, 15 (15%) agreed, 8(8%) neutral, 7(7%) disagree and 15 (15%) strongly disagreed.




Table 19: Fake news most often leads to confusion, tension and even the tendency to suicidal.
	Response
	Frequency
	Percentages

	Strongly agree
	82
	82%

	Agree
	10
	10%

	Neutral
	6
	6%

	Disagree
	2
	2%

	Strongly disagree
	--
	0%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that 82(82%) respondent strongly agree, 10 (10%) agreed, 6(6%) neutral, 2(2%) disagreed, 0(0%) strongly disagreed.
Table 20: considerations of independent regulations of the media might reduce the attention that is poured on fake news outlet.
	Response
	Frequency
	Percentages

	Strongly agree
	64
	64%

	Agree
	19
	19%

	Neutral
	7
	7%

	Disagree
	7
	7%

	Strongly disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field Survey, 2025
The table shows that 64 (64%) strongly agree, 19(19%) agreed, 7(7%) neutral, 5(5%) disagree, and 5(5%) strongly disagreed.
4.2 Analysis of Research Questions
In this section the data collected from survey on the topic Impact of Social Media on the Spread of Fake News in Nigeria, A Case Study of Ilorin East Local GOVERNMENT would be discussed. The data contained in 100 complete questionnaire retrieved from the respondent.
RESEARCH QUESTION ONE: How doe’s social media affect people's perception of credibility of news sources in Ilorin east? The data on table 12 was used to answer this research question. The data on the table 12 shows that 57 respondents (57%) believe or agreed that social media affects trust in information or news sources within Ilorin east local government, 25 (25%) respondent agree 10 respondents (10%) neutral 4 (4%) respondent disagree, 4 (4%) strongly disagree. From this findings the researcher tends to know that people perceive social media as a mistrust tool for information sources.
Research Question Two: How does social media influence the spread of fake news in Ilorin east local government? The data on the table 16 was used to answer this research question as it shows that youth can influence of fake news proliferation as social media platforms are dominated largely by youths. The table shows that (71%) respondent strongly agree, (11%) respondents agree, (6%) neutral, (10%) disagree, and (2%) strongly disagree to the statement. From this findings, social media influence the spread of fake news through its dominated users (youths).
Research Question Three: How has the rapid expansion of social media in Nigeria influence communication flow thereby introducing an increased chances of fake news? The data on table 18 answers the research question, social media helps to express oneself and gives freedom to information, with the chances of misuse of information of fake news 55 (55%) respondents strongly agree to the statement 15 (15%) agree, 8 (8%) neutral, 7 (7%) disagree, 15 (15%) strongly disagree to the question. From this findings, social media gives everyone room for expression, which cannot all be real news but fake.
4.3 Discussion of Findings
This research work has been able to attain a fact that social media has a great impact on the spread of fake news in Nigeria negatively because it provides a fertile ground for dissemination of misinformation without fact-checking or credibility of the source.
This study clearly shows the interaction and connection between social media and the users of the platform especially protest organizers, activist or movement. Fake news from the news dissemination on social media have significant implication as clearly discussed in this study. The causes and effects of fake news in Nigeria was clearly stated with relevant fact and up to date studies conducted by other researchers to back up the predominant phenomenon, fake news.
Newspaper headlines with captions that explains not the content of the newspapers were critically explained in the course of this Study. Notable occurrences in Nigeria that were staged with mis-information and almost lead to confusion were discussed to point out the project topic, impact of social media on the spread of fake news, as mostly seen social media propagate a lot of stories without proper fact-check.
The study provides that social media is a global village involving several participant who are free and open to share whatever it pleases them. The research work findings also gave Cred fence to the diffusion of innovation theory which examine how new idea spread among people through the media. The theory intends to help analyses how fake news disseminates across social networks within a community. The second theory is Agenda setting theory which posits that media has the power influence the importance placed on curtain topic to public perception. It examines how social media prioritize information and what becomes popular in public discourse.
The study discovers that the spread of fake news amplified through the new social media can be modeled much like the spread a viral contagion. From the findings, it is crystal clear that the resident and Indigenes of Ilorin east local government area have encountered false stories or content on social media and believed fake news spread quickly via social media platforms.
Although, from the research instrument tool used, most of the respondents agreed that social media helps to freely express oneself but the chances of the mis-use on information leads to fake news. Results are showing that social media is impacting directly (positively) or (negatively) indirectly on the spread of fake news new through its advancement technologically.
The research work has demonstrated the impact of social media played in dissemination of fake news showing of distorted half-truth the deliberate spread to panic or insecurities in the society which sometimes lead to loss of lives and property. Social media can be regarded as double-edged sword depending on how it is being employed and used.

















CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.0	Introduction 
The study sought to Impact of social media on the spread of fake news in Nigeria (a case study of Ilorin east local government area. This chapter presents a summary of the study. The chapter further offers a summary on the data collected, analysis of data, discussions of the findings on each research question and the logical interpretation emanating from the findings. Finally the chapter makes recommendations on possible areas for further research
5.1	Summary 
The proliferation of social media platforms in Nigeria has significantly influenced the dissemination of information, including the spread of fake news. In Ilorin East Local Government Area of Kwara State, this phenomenon has raised concerns regarding media ethics and the challenges posed by propaganda. A study focusing on Ilorin East highlights that the convergence of digital and traditional media has facilitated the rapid spread of biased or misleading information, often aimed at manipulating public opinion or promoting specific political agendas. The lack of effective regulation and ethical standards exacerbates this issue, leading to misinformation, polarization, and a decline in public trust in the media.
The ethical challenges faced by journalists in this region are significant. They include difficulties in combating propaganda and the influence of such propaganda on public opinion. The study suggests that promoting ethical journalism practices such as transparency, objectivity, and accountability is essential to counterbalance the growth of misinformation. Efforts to combat fake news in the region include initiatives by local media organizations. For instance, The Informant247, an online newspaper based in Ilorin, launched a fact-checking platform aimed at curbing the spread of misinformation. Such initiatives are crucial in promoting media literacy and encouraging responsible information sharing among the populace.
Moreover, the study underscores the importance of media literacy among the populace. Educating citizens on how to critically evaluate information sources can empower them to discern credible news from falsehoods, thereby reducing the impact of fake news. Addressing the spread of fake news in Ilorin East requires a multifaceted approach that includes strengthening media ethics, enhancing regulatory frameworks, and promoting media literacy among the public. Such measures are vital to ensure the integrity of information and maintain public trust in the media.
[bookmark: _GoBack]5.2	Conclusion
The influence of social media on the spread of fake news in Nigeria, particularly in Ilorin East Local Government Area, highlights a significant challenge facing modern communication and public discourse. The findings from this area reflect broader national and global trends where unverified information spreads rapidly, often outpacing truth and fact-based reporting. The ease of access to smartphones and internet services has transformed how residents receive and share news, with platforms like WhatsApp, Facebook, and Twitter becoming primary sources of information. However, the convenience of digital communication has been overshadowed by the negative impact of misinformation. In Ilorin East, many social media users lack adequate media literacy, making them vulnerable to fake news. Rumors, propaganda, and emotionally charged false narratives especially on political, religious, and health-related topics have caused panic, fueled conflicts, and eroded trust in both traditional media and governance.
The study revealed that much of the fake news originates from individuals or groups aiming to mislead the public for political or personal gain. The absence of stringent regulatory mechanisms and weak enforcement of digital communication laws have allowed this trend to grow. In addition, there is a noticeable gap in ethical journalism and accountability among content creators on digital platforms. Despite these challenges, there are signs of progress. Some media outlets in Ilorin East, such as The Informant247, have launched fact-checking initiatives to verify news before publication and educate the public about misinformation. These efforts, though still limited in reach, represent an important step toward curbing the spread of fake news. While social media remains a powerful tool for communication and information dissemination, its misuse in spreading fake news poses a serious threat to social cohesion and informed citizenship in Ilorin East and beyond. Tackling this issue requires a multi-stakeholder approach involving government regulation, media accountability, digital literacy campaigns, and public education. Only through these coordinated efforts can social media be reclaimed as a force for truth, development, and community well-being
5.3	Recommendations
To address the rising influence of social media in spreading fake news within Ilorin East Local Government Area, several key recommendations must be considered by policymakers, media practitioners, educators, and the general public.

First, there is an urgent need for enhanced media literacy campaigns. Many residents, particularly youths, consume and share information without verifying sources. Government agencies, NGOs, and local media organizations should collaborate to implement public education programs that teach critical thinking, digital responsibility, and how to identify fake news. These programs can be incorporated into school curriculums and community workshops.
Second, local media outlets should strengthen their commitment to ethical journalism. Professional training in fact-checking, verification processes, and responsible reporting should be made mandatory for journalists and content creators. Media houses in Ilorin East should also invest in in-house fact-checking units to ensure that only accurate information is disseminated.
Third, the government should develop and enforce digital communication regulations that specifically target the spread of misinformation. While upholding freedom of expression, these regulations should impose penalties on individuals or organizations that deliberately create or circulate fake news. A balance must be maintained between regulation and citizens’ rights to avoid censorship. Furthermore, partnerships between tech companies and local stakeholders can be fostered to improve content monitoring. Social media platforms such as Facebook, WhatsApp, and Twitter should be encouraged to flag or remove false content and provide tools for users to report suspicious information.
Lastly, traditional leaders, religious institutions, and community influencers should play an active role in discouraging the spread of fake news. Their influence can be used to promote truthfulness and discourage rumor-mongering within the community. Combating the spread of fake news in Ilorin East requires a collective effort that includes education, responsible media practice, community involvement, and regulatory support. By implementing these strategies, the negative impact of social media misinformation can be significantly reduced.
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