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Abstract
This study investigates the influence of social media platforms—Facebook, Twitter (now X), and Instagram—on the spread of indecent dressing among students of Kwara State Polytechnic. With the increasing penetration of digital media into youth culture, concerns have grown regarding how social networking sites shape fashion choices and social norms. The study employed a descriptive survey design, using structured questionnaires administered to a representative sample of students across various departments. Findings revealed that a significant proportion of students are exposed to fashion trends on social media that promote revealing and inappropriate dressing styles, often imitated without considering cultural and institutional dress codes. The study also highlighted that peer pressure, desire for social acceptance, and celebrity influence on these platforms contribute heavily to students’ dressing patterns. Based on the results, the study recommends increased media literacy, parental guidance, and institutional policies to curb the spread of indecent dressing. The research concludes that while social media offers immense value in information sharing, its impact on student behavior, particularly fashion and self-presentation, must be critically addressed.


CHAPTER ONE
INTRODUCTION
1.1  	BACKGROUND OF THE STUDY
Communication is a veritable instrument that helps in creating and sustaining a conducive atmosphere in any society. Michael& Michael (1978:18), defines communication as: symbolic behavior that occurs between two or more participating individuals. It has the characteristics of being a process, it is transactional in nature, and it is effective. It is purposive, goal directed behavior that can have instrumental or consummator ends.
In essence, communication takes place between two or more people. It is a system of transmission of ideas which affect those concerned towards achieving a set goal or objective. It is germane and it's effective can be measured through the feedback.
Information is an essential ingredient that makes human beings survive and interact meaningfully with one another. They communicate with one another to share, to inform, to persuade, to influence relationships, to discover and uncover information.
They use of social media Websites among today's children and adolescents has become very rampant and trite. Sites like Facebook, Twitter, MySpace YouTube, gaming sites, and blogs are frequented by the youths.
   Social networks are Web based services that allow individuals to construct a public or semi_public profile within a bounded system, articulate a list of other users with whom they share a connection. a view and traverse their list of connections and those made by others within the system (Boyd, & Ellison,2007). 
   Anderson (2009), describes social networks as the networked tools that allow people to meet , interact and share ideas, arti facts and interests with each other. 
Shirley (2008), succinctly says that social networks facilitate the creation of groups and the exploration of new ways of gathering and  getting things done. In the past decade, social media has redefined the world we are living in. What began as a means to communicate, maintain contact, or reconnect with old friends, has slowly but surely evolved into a crucial part of our daily lives; severely altering the way business is done.
One specific area of business that has been particularly affected by the social media revolution is the fashion industry and the audience lifestyle. Through the institution of social media, what was once only available to elite insiders is now accessible by the masses.
For example, because of a designer's Facebook page, Twitter feed or Instagram account, those previously unconnected to high fashion can now watch live footage from Mercedes_Benz Fashion Week taking place in Lagos capital City, an opportunity that was once only limited to industry insiders, celebrities, and socialites.
Before the existence of these social media outlets, scales store traffic, and financial records were conceivably the only way to gauge consumers"opinions. Today through, "the cliche' that the customer is king' has taken on a whole new definition.
Customer feedback today not only reaches the companies much faster, but can also spread out to a much broader audience through 'friends of the customer commenting on social media"(savitz). companies are now forced to listen and pay attention to customer opinions because failure to do so could cause a demise of their reputation by means of social media slander.
This being said, there is no way to communicate that is more cost effective or time efficient than social media. In order to remain a market fixture, bricks and mortar retailers must adapt and being utilising social media (Facebook, Twitter and Instagram) as a corner stone in their business structure. While the adaptation to changing technologies is vital to all types of retailers, fashion retailers should take special notice.
In some sense, fashion is a product of our environment that is to say, trends constantly come and go and fashion is largely ever changing. From the consumer's perspective,it is easy to see how social media (Facebook, Twitter and Instagram) could be a vehicle to expedite communication of these trends.
However, from a retailer's perspective it is vital to remain not only completely informed, but also very connected; in order to better serve customers needs social media (Facebook, Twitter and Instagram)has also placed fashion designers on the spot light.it's now easier for designers to exhibit their works online and have their numerous followers contact them via direct messages.
Every thing is faster now, even ordering of clothes from social media fashion retail pages. We are in the age where people are constantly dressing up not just to look good but to impress.
Social media (Facebook, Twitter and Instagram) is one place new looks are showed off as most people are very particular about the image they share with the public online, and unconsciously have social media (Facebook, Twitter and Instagram) in mind when shopping for a new dress. This has been made possible due to the fashion trends they see on social media (Facebook, Twitter and Instagram).
   Also shows like the GTBANK fashion weekend, the Nigerian fashion week,e.t.c., continue to impact greatly on fashion in students, using social media (Facebook, Twitter and Instagram) as one of its major showcase tools.
1.2  	STATEMENT OF THE PROBLEM
It is no secret that social media (Facebook , Twitter and Instagram) dominates many facts of life as we know it. As stated prior, in the past decade particularly, social networking has grown exponentially. To say that the industry has skyrocketed would be an understatement_it has completely revolutionized the world we live in.
While there are a number of different media sites, Facebook , Twitter and most recently Instagram and Pinterest have soared and become part of the day to day life for many and students. One could say these four sites dominates the market and embody the ideas and things one associates with "social media" in conservation.
It is in view of the above that the research intends to investigate the influence of Facebook , Twitter and Instagram in the spread of indecent dressing among Polytechnic students (A case study of kwarastate polytechnic students).
1.3   OBJECTIVES OF THE STUDY
       The main objectives of the study is to ascertain the influence of Facebook Twitter and Instagram on the spread of indecent dressing among Polytechnic Students (A case study of kwarastate polytechnic students) but to aid the completion of the study the research intends to achieve the following sub_objectives;
i 	To investigate the influence of social media on the dressing pattern or students kwarastate Polytechnic.
ii  	To ascertain the effect of Instagram on the dressing habit of students.
iii  	To evaluate the role of Facebook in modeling the dressing habit of undergraduate students.
iv  	To access the relationship between social media and dressing habit of undergraduate students.
1.4  	RESEARCH QUESTIONS
To aid the completion of the study, the following research hypotheses were formulated by the researcher.
i 	Does social media influence indecent dressing among students of kwarastate polytechnic?
ii  	To what extent is the influence of social media on indecent dressing of students of kwarastate polytechnic?
iii  	What is the significant relationship between social media and dressing pattern of students in kwarastate Polytechnic?
1.5  	SIGNIFICANCE OF THE STUDY
This study will examine how social media platforms contribute to the shaping of societal norms and values regarding fashion and dressing styles.
Understanding the influence of online communities and peer pressure in promoting specific dressing trends. Investigate the correlation between social media exposure and students dressing patterns within the unique context of a polytechnic setting.
Assess the impact of social media on the overall learning environment and students focus on academics. Explore the cultural implications of social media influence on dressing choices. considering the diverse cultural backgrounds of Kwara State Polytechnic Students.
Analyze how the integration of global fashion trends through social media affects local cultural values related to dressing . Provide insights for educational institutions to develop and implement policies addressing the influence of social media on students dressing behavior.
Suggest potential strategies for creating a positive online culture that encourages responsible and modest dressing among students. Propose preventive measures and educational campaigns that can be implemented to mitigate the negative impact of social media on indecent dressing.
Identify potential inventions that promote a healthy balance between self expression and adherence to acceptable dressing standards.
By addressing these aspects, this research seeks to contribute to a better understanding of the role social media plays in shaping the dressing choices of polytechnic students, with a particular focus on the case study of kwarastate polytechnic.
  The finding are expected to inform educational institutions, policy makers, and stakeholders in developing strategies to foster a positive and conducive learning environment.
1.6  	SCOPE AND LIMITATION OF THE STUDY
The scope of the study covers the influence of social media (Facebook , Twitter and Facebook) on the spread of indecent dressing among Polytechnic students (A case study of kwarastate polytechnic students), but in the cause of the study, there were some factors which limited the scope of the study;
a.  	Availability of research material: The research material available to the researcher is insufficient, there by limiting the study.
b. 	Time: The time frame allocated to the study does not enhance wider coverage as the researcher has to combine other academic activities and examinations with the study.
c. 	Finance: The finance available for the research work does not allow for wider coverage as resources are very limited as the research has other academics bills to cover.
1.7 	OPERATIONAL DEFINITION OF TERMS
Social media: social media are computer mediated technologies that facilitate the creation and sharing of information, ideas, career interest and other forms of expression via virtual communities and network.
Dressing: A covering or enhanced construction method to improve an object appearance.
Indecent Dressing: The wearing of cloths that is not appropriate for a particular occasion or situation. It means deliberate exposure of one's body to the public, a practice which is contrary to the acceptable norms and values of the society.

CHAPTER TWO
LITERATURE REVIEW
2.1 	CONCEPTUAL FRAME WORK
2.1.1 	Social media and culture
Scholars of communication and culture have opined that there is a relationship between social media (Facebook, Twitter and Instagram) conduct and culture .
  Ndlela(2006), opines that social media are major transmitters of culture. The social media ( Facebook, Twitter and Instagram) are more important, than popular opinion would have it, in the last of the 20th century, youth around the world were spending four hours per day with media on  average, which has increased to become nine hours per day on an average in the today's time. Western culture is becoming increasingly visible to Africans audience through advertising, film, television, magazine, music, news channels and new media.
  These social media (Facebook, Twitter, and Instagram) and communication systems as constituent factors are directly related to the processes of global culture, due to their role in mediating aspects of Western culture (Andreas and Nick,2013).
   With the significance use of media especially among the students, it is now impacting every sphere of the day to day life. Social media (Facebook, Twitter and Instagram) has both positive and negative impact on the young generation and students.


2.1.2   Students, Fashion and Social media
In West Africa, Nigeria leads in Mobile phones usage and internet penetration. The two are consistently and increasingly spreading across the country due to telecommunication deregulation and privatization of mobile data services over recent years (Abdul Waheed, pal&Alv,2011) NCC, 2013; House,2014). Fashion trends among the students are influenced largely by social media, Facebook, Twitter and Instagram impacts fashion senses of the youth. 
The impact of social media (Facebook, Twitter and Instagram) on students fashion is much deeper than the traditional media. MC Quail (2011) describes the social media as the disparate set of communication technologies that share certain features, apart from being new, made possible by digitalization and being widely available for personal use as communication devices. They are interactive and integrate computers with multimedia (Stafford and Faber, 2005).
In the world of globalization and internet, it has become easier to follow the on going fashion trends.
Social networking sites, for example, Facebook, Twitter and Instagram are becoming the hub of student fashion and style statement. Social media not only provide fashion style statement of celebrities but it also makes the user (especially the youth) consciousness about their fashion sense.
Today student not only wants to be updated with the new fashion trends but eager to follow it and show off among their group, in which social media gives a full solution.
Shinkafi(2016), notes society's technology influences and drives the development of its social structure and  cultural values, shaping how individuals in a society think, feel and act. It is safe to say that the new media brings about transformative shift and create social change.
However, one has to worry about the kind of change they brings.
2.1.3 Student, Fashion and Social media
Students get exposed and obtain information about the lastest fashion and what is trending from. The social media (Facebook Twitter and Instagram). Because of the audio and visual strength and other features, it is a powerful tool as it  wields power on the mind of students.
     Hoffner & Buchanan (2005), found that "attractiveness of the TV character associated with the rating of female character with their wish ful identification could lead to modeling effect in term of the appearance of the women".
   Consequently, student are more prone to intentionally model their own look after the model character. Mohd Yushof (2006), postulate that social media (Facebook, Twitter and Instagram)has a wide influence on its audience. It affects, not only, the knowledge of the audience but also the attributes such as the desire for products and brand preferences.
   In contribution, Peter's (1989) asserts that Many studies have shown that social media to some extent, is very influential on Student clothes shopping behaviour especially for the adolescents and the young adult group.
     Many studies have shown that social media, to some extent, is very influential on student  clothes shopping behaviour especially for the adolescents and young adult group (Peter's,1989).
 However, Owuamala(2007), found the adolescents did not seem to select clothes like those worn by persons on social media." In a similar Vein Lachance Beaudoin & Robitaille (2003) did not find any social media influence; instead, people are more likely to believe in what they see.
   Social media (Facebook Twitter and Instagram) is the most credible source of information and is widely used (Ibelema & Powell (2001).
  Ibelema & Powell (2001), further found that "social media new is the most trustworthy of all news services among Alabama residents." Social media is capable to offer information on fashion and women donning to its viewers. Social media is highly visual and seeing something on social media, like fashion, may have an effect on the viewer.
  Apuke(2016), found out that that youths develop interest on dresses they see on television most especially Western films, and hip hop/hippies and make up/hairstyle are the most imitated form of dressing by student's.
2.1.4 	Dressing as a mode of communication
Scholars believe that dressing is a form of non verbal communication which exposes a person's social identity.
  Utoh_Ezeajugh(2011), Opines that dressing is a form of semiotic distinction which can be translated into language of signs, symbols and iconology capable of communicating meaning about people.
   The dressing pattern of an individual is a kind of"sign language" that  communicates a complete set of information and is usually the basis on which immediate impressions are formed (Kiran,2002).
  Clothing is also used to show people's status and the roles they play in society (Anyakoha & Eluwa, 2008). Anyakoha & Eluwa (2008) further explained that the clothes some one decides to wear influences the impression people have about such an individual.
  It also tells about the family such a person comes from. It can also affect the persons comfort and self_ confidence. Indecent dressing is the major cause of the various assault and sexual harassment recorded in the society over time.
2.1.5 Social media influence on indecent dressing s patterns among students.
    The advent of social media platforms such as Facebook, Twitter and Instagram has significantly influenced various aspects of life , including fashion and dressing patterns, particularly among the youth.
   This influence is especially noticeable among students in higher institutions, including polytechnic.
2.1.6  Influence Of Social Media on Dressing Patterns.
A study at the University of Ilorin, Nigeria, investigated the impact of social media on the dressing patterns of female undergraduate students.
The findings revealed that the students dressing patterns were greatly influenced by imitation of celebrities, Western dress styles, peer influence, massmedia and fashion trends.
The study also found that social media platforms such as Facebook, Twitter and Instagram often inspire and influence changes in the clothing of the people.
2.1.7  	Implications Of Indecent Dressing
The implications of indecent dressing are far reaching . The study at the University of Ilorin found that female students who dressed indecently were exposed to rape/sexual harassments; their image and that of their family were perceived as tarnished; they were also addressed as prostitutes and were associated with poor academic performance. 
  Another study, found that students who dress indecently and who are females, whether attractive, are highly prone to sexual harassment.
2.1.8 	Case study: Kwara state Polytechnic
Specially, in the context of kwarastate polytechnic, there have been concerns about the impact of social media on Student's academic performance and the management of the institution has a strict policy against indecent dressings among the students and different levels of punishment has been stated out against violators.
   Despite the management proactive campaign through electronic flyers, billboard sign, memos and press release against indecent dressing it hasn't been able to curb the act from the students as many students indulge in the immoral act often.
  While, these studies did not directly link social media use to indecent dressing they highlight the significant influence  of social media on Students behaviour and performance.
   Therefore, it is plausible to infer that social media could also influence Students dressing patterns at Kwara State Polytechnic.
Conclusion
  In conclusion, social media platforms including Facebook, Twitter and Instagram have a significant influence on the dressing patterns of Students in higher institutions. This influence often leads to the adoption of indecent dressing , which has several negative implications.
  Therefore, it is crucial for stake holders, including parents, school authorities and media houses ,to make concerted efforts to curb indecent dressing in institutions of higher learning.
2.2   THEORETICAL FRAME WORK
       This study was underpinned by the Media dependency theory and Social cognitive theory.
2.2.1 Media dependency theory
       Media dependency theory is a systematic approach to the study of the effects of mass media on audiences and of the interactions between media, audiences, and social systems. It was introduction in outline by the American communications researchers Sandra Ball_Rokeach and Melvin Defleur in 1976. 
   Dependency theory conceives of dependency as a relationship in which the fulfillment of an party's needs and goals is relevant on the resources of another party. A main focus of the theory is the relationship between media and audiences.
   In industrialized and information _based societies, individuals tend to develop a dependency on the media to satisfy a variety of their needs, which can range from a need for information on a political candidate's policy position (to help make a voting decision) to a need for relaxation and entertainment.
   In general, the extent of the media's influence is related to the degree of dependence of individuals and social systems on the media . Two of the basic propositions put forward by Sandra Ball_Rokeach and Defleur are:
i.The greater the number of social functions performed for an audience by a medium (e.g, informing the electorate, providing entertainment), the greater the audience's dependency on that medium.
ii. The greater the instability of a society (e.g, in situations of social change and conflict), the greater the  audience's dependency on the media and therefore, the greater the potential effects of the media on the audience.
  There are potentially three types  of effects that result from an audience's dependency on the media: cognitive, affective, and behavioural .
   Cognitive effects are changes in an audience's attitudes, beliefs, and values, including changes brought about by the media in its role in political"agenda setting". Affective effects include , for example, the development of feelings of fear and anxiety about living in certain neighbourhoods as a result of over exposure to news reports about violent events in such areas.
  An example, of a behavioural effect is deactivation." Which occurs when individual members of an audience refrain from taking certain actions that they would have taken had they not been exposed to certain messages from the media . Not voting in political elections may be such an effect.
   Since, it's inception, media dependency theory has generated many cross disciplinary studies. It has also served well as a theoretical basis for research in the domain of political _ campaign communication, in which the relationship between the mass media, the electorate, and political candidates is a central focus.
   The dependency theory is expanded from the theory of Uses and Gratification.
   According, to this theory, there is an internal link between media, audience and large social system. The audience learning from the real life is limited, so they can use media to get more information to fulfill their needs.
   An extensive use of media generates dependent relation in audience. 
  Also, media can able to create dependence relationship with target audiences to achieve the goals using it's media power.
   The degree of dependence is directly proportional to: 
Individual: The media have ability to satisfy the audience needs. An individual will become more dependent on media, if the medium satisfy his/ her needs . Otherwise the media dependence will become less.
Social stability: The audience reconsiders their beliefs, practice and behaviours when strong social change, conflicts, riot or election which will force to re_ evaluate and make new decisions.
   During, this period media dependency is dramatically increased, because there is a strong need for information, support and advice.
Active audience: In this communication process, the active audience choose the media dependence on their individual needs and other factors such as economic, conditions, society and culture. If alternative source fulfil the audience needs, then it will reciprocally decrease the media dependence.
 Process Of Creating Dependence:
   Media attracts individuals by offering the content which is able to fulfill the audience needs for understanding, entertainment and information .
  There is much difference in level of strength in dependence relationship . Cognitive motivations encourage the individuals to maintain the level of attention and affective motivation serves the individuals to enhance the level of satisfaction.
    Both cognitive and affective motivation are intensify the audience to higher level of involvement to enable the information process.
  Example in 2011, Tohoku earthquake and tsunami hits Eastern Japan very body. Due to this natural disaster the whole communication were blocked and others could not know the exact effects of tsunami in Eastern Japan. During this period, peoples information needs were dramatically increased and they were all more depend on media than any other.
2.2.2  The Social Cognitive Theory (SCT)
    The social cognitive theory (SCT) started as the social learning theory (SLT) in the 1960s by Albert Bandura. It develop into the SCT in 1986 and holds the assumption that people learn through observation when applied to mass media.
   Social cognitive theory argues that people model (copy) the behaviour they see and this occurs in two ways: through imitation and identification. 
  Baran(2009), sees it as imitation the direct replication of an observed behaviour .  
  The theory provides a frame work for understanding how people actively shape and are shaped by their environment . In particular, the they details the processes of observational learning and modelling, and the influence of self_efficacy on the production of behaviour.
 Observational Learning
  A major component of social cognitive theory is observational learning. Bandura's ideas about learning stood in contrast to those of behaviourist like B.F Skinner . According to Skinner, learning could only be achieved by taking individual action.
   However, Bandura's claimed that observational learning, through which people observe and imitate models they encounter in their environments enables people to acquire information much more quickly.
   Observational learning occurs through a sequence of four processes:
 Attentional processes: account for the information that is selected for observation in the environment . People might select to observe real life models or models they encounter via media.
Retention processes: involve remembering the observed information so it can be successfully recalled and reconstructed later.
Production processes: reconstruct the memories of the observations so what was learned  can be applied in appropriate situations. In many cases, this doesn't mean the observer will replicate the observed action exactly, but that they will modify the behaviour to produce a variation that fits the context.

Motivational process: determine whether or not an observed behaviour is performed based on whether that behaviour was observed to result in desired or adverse outcomes for the model . If an observed behaviour was rewarded, the observer will be more motivated to reproduce it later.
  However, if a behaviour was published in some way, the observer would be less motivated to reproduce it. Thus, social cognitive theory cautions that people don't perform every behaviour they learn through modelling .
Self_ Efficacy 
    In addition to the information models can convey during observational learning, models can also increase or decrease the observer's belief in their self_efficacy to enact observed behaviours and bring about desired outcomes from those behaviours. When people see others liked them succeed, they also believe they can be capable of succeeding. Thus, models are a source of motivation and inspiration.
  Perceptions of self_ efficacy influence people's choices and beliefs in themselves, including the goals they choose to pursue and the effort they put into them, how long they're willing to presevere in face of obstacles and setbacks, and the outcomes they expect.
  Thus, self_efficacy influences one's motivations to perform various actions and one's belief in their ability to do so.
   Such, beliefs can impact personal growth and change . For example, research has shown that enhancing self_ efficacy beliefs is more likely to result in the improvement of habits than the use of fear_based communication.
   Belief in one's self_efficacy can be the difference between whether or not an individual even  considers making positive changes in their life.
Modeling Media
   The pro social potential of media models has been demonstrated through serials dramas that were produced for  developing communities on issues such as literacy, family planning and the status of women .
  There dramas have been succeful in bringing about positive social change while demonstrating the relevance and applicability of social cognitive theory to media.
   For example, a television show India was produced to raise  women's status and promote smaller families by embedding these ideas in the show. The show championed gender equality by including characters that modeled women's equality.
   In addition, there were other characters that modeled subservient women's roles and some that transitioned between subserviance and equality the show was popular and despite it's melodramatic narrative, viewers understand stood the messages it modeled.
   These viewers learned that women should have equal rights, should have the freedom to choose how the lives, and be able to limit the size of families. In this example and others, tents of social cognitive theory have been utilised to make a positive impact through fictional media model.
   These theories apply to the study as it suggests that the mass media has powerful effects over its audiences. Therefore, the relevance of these theories to this study is significant as it describe how the audience (Students) depends on the media to satisfy their social and fashion needs which influence their morals and dressing pattern. This gives insight to the means of dependency for the audience needs.
2.3  	EMPIRICAL REVIEW 
Mohammad (2015), the media has been accused of serving as the primary catalyst for the prevaling fashion trends, with the aim of addressing the issue of indecent dressing among Polytechnic students.
The objectives of the study were to evaluate students comprehension about indecent dressing and their perspective on the impact of indecent dressing themselves and the media.
   Abdulbaqi et al(2002), assert that individuals who utilised Facebook, Twitter and Instagram are subjected to promotional content featuring seemingly diminished of indecent dressing. There exists a perspective among a specific demographic that progressions in science and technology have had a negative impact on the observance of suitable dressing choices among Polytechnic students. 
  Schudson (1999), provides a comprehensive analysis of the underlying rationale behind these phenomena. The social media plays a role in influencing the range of knowledge that is ultimately disseminated to individuals the formation of interpersonal connections, and the establishment of societal norms.
   Based on the findings of the research, it was  recommended that teritary educational institutions implement a regular seminars conferences, workshop and public education campaigns that social media should promote the positive aspects of norms and values of our societies.
    According, to Faro and Jack son(2018), Investigated the phenomeon of indecent dressing" among college students. The researchers utilised a survey research design.
   The primary objectives of this study were to examine the factors influencing the dressing habits of undergraduate students in teritary institution analyse the different manifestation of indecent dressing among students, evaluate the impact of these dressing habits on students and propose potential strategies for mitigating indecent dressing among students. 
   The study's results indicate that several factors, including peer pressure, the adoption of western_ style clothing, inadequate or misguided family guidence on appropriate dressing pattern and foreign influence contribute to the prevalence of indecent dressing.
  Olori (2003), indecent dressing is provocative, improper and morally unacceptable these dressing pattern are morally offensive and reveal the high rate of moral decadence in the society  of our time. 
   A study was conducted at polytechnic of Ibadan title "Impact of Indecent Dressing on Academic performance.
   Indecent dressing students are victims of academic failure because they have little or no time for their studies. Most of such students are concerned with how to look good and appear in the latest provocative dress.
   Many of them battle with carry over course with the consequences of staying longer in the school than the normal time of graduating .
   Some of them graduate with weak grades and some  not not graduate at all having out lived their studentship in the polytechnic and not being able to pass the prescribed courses.
Another study, titled "Forms of Indecent dressing among University students In The North _Central Zone.
The population of the study consisted of all the University students in the North _central zone . The North _central states are Benue, Kwara, Niger, Plateau and Federal Capital Territory (Abuja) were  randomly selected for the study.
Study titled  "Effects Of Indecent Dressing on Undergraduate Students Of Uyo by GE(2018)
   The results from this study revealed that campus environment significantly contributes to indecent dressing among the students.
This is because high percentage of respondents indicated that Indecent dressing is prevalent among Polytechnic students as campus environment is unique place to learn and discover new dressing patterns.
In conclusion, the rate of Indecent dressing by students on campus is causing a lot of concern to stake holders in the education sector and members of the public. In order to curb this problem, this study suggests the following:
Imposing stricter sanctions on Indecent dressed students, empowering lecturers to prevent such students from entering into lecture halls and empowering administrative staff to prevent indecently dressed students from entering into their offices.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0   INTRODUCTION
       Research methodology refer, to the practical of any given piece of research. More specifically it is about how researcher systematically design a study to ensure valid reliable results that address the aims and objectives .
      There are many different types of research methodology, but some of the most common ones are quantitative, qualitative and mixed methods.
    This chapter covers   the methodology adopted in gathering of relevant information needed for actualization of the objective of the study. The area of the study population of the study, sampling size and sampling techniques, research instrument, validation of the instruments method of data analysis.
3.1   RESEARCH DESIGN
      Kothari(2004), defines, Research Design as a plan, structure, and strategy of research to find out alternative tools to solve the problems and to minimize the variances.
   Creswell (2014), Defines Research Design as a plan for conducting research that includes the research question, the sampling strategy, the data collection methods, and the data analysis procedures".
     There are many different types of research designs, but some of the most common ones are experimental, quasi_ experimental and non experimental.
    Therefore, the research will adopt survey research method which will be based on a personally administered questionnaire. The aim of survey is to provide empirical data collected from a population of the respondents on which valid conclusion can be made. 
3.2   	POPULATION OF THE STUDY
Wimmer and Dominick (2006), defines population of the study as a group or class of subjects, variables, concepts or phenomena in a given study. 
     Sekaran (2003), defines population of the study as the entire set of individuals, objects or events that the researcher is interested in investigating."
      Based on the undergraduate population of kwarastate polytechnic, this project suggests that the researcher should use the students, youth population of kwarastate polytechnic, Ilorin.
    Specifically, the students of mass communication, this includes both male and female either single, married, divorce or separated, employed and unemployed students of the polytechnic.
3.3   	SAMPLE SIZE AND SAMPLING TECHNIQUE
Grab(2014), defines, sample size as a selected group derived from a given population for purposes of undertaking a study .
     Leady and Ormond (2010),  defines sample size as the number of participants or cases that are selected from the population to provide a representative subset of the population.
    Sample size refer to the number of participants, cases or elements selected from the population to participate in the study, with the goal of making inferences about the population based on the sample data.
    Therefore, the portion of population selected for a study is known as sample size. This generalization of result based on the sample to the population is the major purpose of sampling and also a major concern in any specific investigation .
     Kerlinger (1973), defines sampling technique as a method of selecting a sample from a population in such a way that the sample is representative of the population."
    Gay and Airasian (2000), defines sampling technique as a procedure used to select a sample from a population, with the goal of obtaining a representative subset of the population.
    Using non probability random sampling in which samples based on the subjective judgement of the research rather than random selection.
    Sample techniques refer to the methods used to select a subset of individuals, cases , or units from a population to participate in a study , with the aim of making inferences about the population based on the sample data. 
3.4     RESEARCH  INSTRUMENT
Fraenkel and Wallen (2006), defines research instrument as a tools or device used to collect data . 
Research instrument refer to the tools, devices, or mechanisms used to collect data, measure variables, and asses outcomes in a research study .
There are different types of research instruments including Questionnaires, interview, observation and experiments e.t.c.
Therefore, in this research, questionnaires is being used as the instrument for data collection.  Questionnaire is mostly used in conducting survey and it is important as the whole research itself.
Saadudeen (2015), Questionnaire is used to determined the outcome of a research exercise. The study employ the usage of a closed ended question to formulate its Questionnaire.
3.5    VALIDITY AND RELIABILITY OF INSTRUMENT
Messick (1989), defines validity as the extent to which a measurement instrument measures the concept or construct it is intended to measure, and extent to which the results are meaningful and useful in the context in which they are used.
Hartal (2006), defines reliability as the extent to which measurement instrument produces consistent results and the extent to which the results are generalizable to other situations and populations.
The instrument (questionnaire) used is valid because it is the most appropriate instrument for data collection in survey study.
3.6   	METHOD OF ADMINISTRATION OF THE INSTRUMENTS 
Denzin (2011), defines method of administration involves the strategies and techniques used to deliver the instrument to participants and to collect the data.
The administration of the questionnaires was carried out personally by the researcher, the questionnaire sought permission of the lecturer and administration of the questionnaires. The questionnaires contained question which help the researcher to get the right options or views of the subject or respondents. 
The researcher  personally collected the questionnaires immediately the respondents were through with the questions.

3.7   	METHOD OF DATA ANALYSIS.
Pedhazur and Schmel (1991) defines the method of data analysis as the procedures used to analyse and interpret the data, including the use of quantitative and qualitative methods to identify patterns and relationships.
The data obtained from the distributed questionnaires were retrieved and analyzed using table formats.
The analysis was what the researcher used to eventually draw up a conclusion on influence of Facebook, Twitter and Instagram on the spread of indecent dressing among Polytechnic students.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS 
4.0	INTRODUCTION
The essence of this chapter to analyze and discuss the response give to the questionnaire distribution to the respondents. Gathered data would be analyzed by the using table text to reflect the percentage of the respoundents which would be allowed by specific interpretation of  the result 
	In this research, the researcher used tubeless, percentage and chi-square to check the reliability and validity of the  result obtained in the study.
	The study answer research question ;
Number of questionnaires distributed 100 
Number of questionnaires filled 100
Number of questionnaires not filled 0
Number of questionnaires presented and analyzed 100.
4.1	DATA PRESENTATION AND ANALYSIS
SECTION A
TABLE 1: GENDER
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Male
	52
	52%

	Female 
	48
	48%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the above table 1, shows that we have 50% representing the male respondents, 48% representing the female respondents to the questionnaire.
TABLE 2 : AGE
	OPTIONS
	RESPONDENT
	PERCENTAGE

	18-30year
	47
	47%

	30-42 year
	30
	30%

	Other 
	23
	23%

	Total 
	100
	100%


  Source: field survey 2025
Analysis : from the above table 2, shows that we have 47% of the respondents are of 18-30years 30% are of  30-42years  and 23% are others.
TABLE 3 : QUALIFICATION
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Undergraduate 
	32
	32%

	HND/BSC
	30
	30%

	HND/MSC
	18
	18%

	Others 
	20
	20%

	Total 
	100
	100%


  Source: field survey 2025
Analysis : from the 3 above, 32% of the respondent are undergraduate, 30% have HND/BSC, have HND/MSC and 20% signified for others qualifications.


TABLE 4 : MARITAL STATUS
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Single  
	43
	43%

	Engage 
	24
	24%

	Married
	33
	33%

	Total
	100
	100%


Source: field survey 2025
Analysis : from the table 4, above 43 of the respondents signifies as single, 24% are engage and 33% are married.
 TABLE 5: RELIGION
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Islam  
	52
	52%

	Christianity
	48
	48%

	Total 
	100
	100%


  Source: field survey 2025
Analysis : from the table 5, 52% of the respondents are Islamic and 48% of the respondent are Christianity.
SECTION B
TABLE 6: IT How do you have access to social medial ?
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Yes   
	100
	100%

	No 
	0
	0%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 6, show 100% if the respondents has access to social media
TABLE 7: HOW DO YOU ACCESS IT ?
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Own mobile phone  
	65
	65%

	Parent mobile phone
	13
	13%

	Laptop 
	22
	22%

	Total
	100
	100%


Source: field survey 2025
Analysis : from the table 7 above, 65% of the respondent use own mobile phone 13% use their parents mobile phone and 22 access to it through laptop.
TABLE 8: Which of the social media platform do you make use of the most ?
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Face book  
	59
	59%

	Twitter 
	13
	13%

	instagram 
	28
	28%

	Total
	100
	100%


Source: field survey 2025
Analysis : from the table 8 above, 59% respondents use face book 13% use twitter and 28% use Instagram.
TABLE 9: How often do you use social media ?
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Very often  
	59
	59%

	Quite often  
	24
	24%

	Not often
	17
	17%

	Total
	100
	100%


Source: field survey 2025
Analysis : from the table 9 above, 59% of the  respondent use social medial very often 24% use it Quite often and 17% use it not often.
TABLE 10: Which of the social media platform do you come across indecent most ?
	OPTIONS
	RESPONDENT
	PERCENTAGE

	Face book  
	67
	67%

	Twitter 
	9
	9%

	instagram 
	24
	24%

	Total
	100
	100%


Source: field survey 2025
Analysis : from the table 10 above, 67% of the respondents com across indecent dressing the most on face book 9% respondents on twitter and 24% respondents on instagram.

SECTION C
TABLE 11: Social medial platform for dispatching indecencies among polytechnic students ?
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	32
	32%

	Agree 
	38
	38%

	Neutral
	6
	6%

	Disagree
	9
	9%

	Strongly disagree
	15
	15%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 11 above, 32% of the respondents  strongly agree, 38% agree 6% are neutral, 9% Strongly agree 15% Strongly disagree that social media are platform for displaying indecencies among polytechnic student.
TABLE 12: Social medial platform on which student learn indecent behaviours ?
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	34
	34%

	Agree 
	32
	32%

	Neutral
	6
	6%

	Disagree
	11
	11%

	Strongly disagree
	17
	17%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 12 above, 34% of the respondents  strongly agree, 32% agree 6% are neutral, 11% Strongly agree 17% Strongly disagree that Social medial platform on which student learn indecent behaviours.
TABLE 13: Most student who are not very addicted to social medial do not possess indecent attitudes.                                                                                                                                                                                                                          
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	12
	12%

	Agree 
	31
	31%

	Neutral
	11
	11%

	Disagree
	20
	20%

	Strongly disagree
	26
	26%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 13 above, 12% of the respondents  strongly agree, 31% agree 11% are neutral, 20% Strongly agree 26% Strongly disagree that most student who are not very addicted to social medial do not possess indecent attitudes.
TABLE 14: Most student who are addicted to social medial exhibit many indecent behaviours they are exposed to on social medial 
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	32
	32%

	Agree 
	25
	25%

	Neutral
	9
	9%

	Disagree
	20
	20%

	Strongly disagree
	14
	14%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 14 above, 32% of the respondents  strongly agree, 25% agree 9% are neutral, 20% Strongly agree 14% Strongly disagree that most student who are addicted to social medial exhibit many indecent behaviours they are exposed to on social medial.
TABLE 15: without social medial the level at which indecency spread among student the student of the kwara state polytechnic would be minimized.
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	31
	31%

	Agree 
	39
	39%

	Neutral
	10
	10%

	Disagree
	13
	13%

	Strongly disagree
	7
	7%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 15 above, 31% of the respondents  strongly agree, 39% agree 10% are neutral, 13% Strongly agree 7% Strongly disagree that without social medial the level at which indecency spread among student the student of the kwara state polytechnic would be minimized.
TABLE 16: This dressing style has a negative impact on the academic performance of student.
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	30
	30%

	Agree 
	35
	35%

	Neutral
	5
	5%

	Disagree
	15
	15%

	Strongly disagree
	15
	15%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 16 above, 30% of the respondents  strongly agree, 35% agree 5% are neutral, 15% Strongly agree 15% Strongly disagree that this dressing style has a negative impact on the academic performance of student.
TABLE 17: polytechnic student adopt this dressing style to gain popularity.
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	20
	20%

	Agree 
	16
	16%

	Neutral
	18
	18%

	Disagree
	24
	24%

	Strongly disagree
	22
	22%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 17 above, 20% of the respondents  strongly agree, 16% agree 18% are neutral, 24% Strongly agree 22% Strongly disagree that polytechnic student adopt this dressing style to gain popularity.
TABLE 18: polytechnic student adopt indecent dressing style to seduces lectures.
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	15
	15%

	Agree 
	20
	20%

	Neutral
	15
	15%

	Disagree
	22
	22%

	Strongly disagree
	28
	28%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 18 above, 15% of the respondents  strongly agree, 20% agree 15% are neutral, 22% Strongly agree 28% Strongly disagree that polytechnic student adopt indecent dressing style to seduces lectures.
TABLE 19: Female student adopt this dressing style from instagram than the male. 
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	37
	31%

	Agree 
	29
	29%

	Neutral
	12
	12%

	Disagree
	15
	15%

	Strongly disagree
	13
	13%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 19 above, 37% of the respondents  strongly agree, 29% agree 12% are neutral, 15% Strongly agree 13% Strongly disagree that Female student adopt this dressing style from instagram than the male. 
TABLE 20: twitter promote decent dressing style among student than indecent dressing.
	VARIABLES
	RESPONDENT
	PERCENTAGE

	Strongly agree
	27
	27%

	Agree 
	22
	22%

	Neutral
	9
	9%

	Disagree
	19
	19%

	Strongly disagree
	23
	23%

	Total 
	100
	100%


Source: field survey 2025
Analysis : from the table 20 above, 27% of the respondents  strongly agree, 22% agree 9% are neutral, 19% Strongly agree 23% Strongly disagree that twitter promote decent dressing style among student than indecent dressing.
4.2	ANALYSIS OF RESEARCH QUESTIONS
1. Does Social media Influence indecent dressing among Students of Kwara state polytechnic?
From table 10 67% of the respondents encounter Indecent dressing mast frequently on Face book followed  by 24% on Instagram. This suggest that soclar medla platforms like Face bak and Instagram play a Significant role in exposing students to different dresting styles, Including potentially indecent ones.
2.  To what extent is the influence of  Social media on Indecent dressing op students of kwara state polytechnic?
Tables 11, 12, and 14 varying degrees Of agreement regarding Social  media platforms for
displaying indecencies among polytechnic Students. For instance 32% strongly agree and 38% agree that social media are platforms for displaying indecencies among polytechnic
Students.  Mean while , 34% Strongly  agree  and 32 % agree that social media are platforms on which Student learn Indecent behaviors.
This suggests a moderate to strong influence of social media on Student dressing choices.
3. What is the significant relationship between social media and dressing pattern of students in kwara State polytechnic
Table 16, provide insights into perceptions about the negative Impact on the academic performances of students. for examples 15% of the respondents disagree that it effects Academic performance significantly. These findings could be explored further to understand nuances in how social media Influences perception and behaviors related to dressing among Students.
This analysis outlines how each research question Can be addressed based on the provided tables, focusing on the influence op social media on indecent dressing among students at kwara state polytechnic
4.3	DISCUSSION OF FINDINGS
Based on the analysts op the provided  tables concerning the influence of social media on Indecent dressing among students at kwara State polytechnic, Several key finding and implication can be discussed:
The data from table 10 Cleary Indicates that platforms Like Face book and  Instagram piag pivotal  roles in exposing students to various dressing Styles, including those perceived as Indecent. A substantial percentage of respondents encounter such styles frequent on these platform highlighting their influential reach.
Tables 11, 12 and 14, reveal that student displaying and addicted to Social media exhibit many indecent  behaviors they are exposed to an Social media particularly on platforms like Face book and Instagram.
This suggests that social  media not only introduces treads but also influence the adoption of these trends among students.
(Table 10). This indicates that the Influence of social media on dressing patterns is multifaceted with different platform contributing in Varying degrees.
Tables 16, highlight diverse perspectives on how Indecent dressing affects students academe performance. A significant portion of respondents do not perceive a strong negative impact, suggesting a nuanced understanding among Students regarding the consequences op their dressing choices
Understanding the dynamics of social media influence on dressing among. Students is crucial for educational institutions and policy makers. It Underscores the need for strategies that promote responsible Social media use and educates students about the potential Impects of their academic performance.
The Studys findings should be interpreted in light of certain limitation, Such as sample size and demographic representation.
In conclusion, the findings suggest a notable influence of social medial plat forms like Face book, and  instagram On the dressing choices of students at kwara state polytechnic. This influence spans not only the adoption of  various styles but also perceptions of decency and its impact on broader aspects of student life. dressing these find lags can inform targeted intervention crimped at promoting positive online  behaviours and enhancing Students awareness of the implications of their social media engagements.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1  	SUMMARY
       	This study investigates the influence of Facebook, Twitter, and Instagram on the spread of indecent dressing among Polytechnic students.
    Social media serves as a powerful medium for disseminating global fashion trends, influencing students perceptions of style and attractiveness.
    	The interactive nature of these platforms fosters a culture where students seek validation through appearance, driven by likes, comments, and shares that reinforce certain dressing choices. Influencers and celebrities further propagate trends, including provocative attire, which students may emulate to conform to perceived standards of attractiveness and trendiness .
    	The study employs a theoretical framework rooted in social psychology and media studies, focusing on theories of Media Dependency and Social learning theory . These theories provide a lens through which to understand how social media shapes individuals behaviours and perceptions, particularly in the context of fashion and self expression.
    	The research adopts a mixed methods approach, combining qualitative and quantitative techniques. Qualitative methods include in depth interviews and focus groups with Kwara State Polytechnic students to explore their attitudes towards fashion, perceptions of indecency, and the role of social media in shaping their dressing choices. These qualitative insights are complemented by quantitative surveys to gather broader data on students social media usage patterns, fashion preferences, and perceptions of social norms related to dressing.
   	Sample techniques involve purposive sampling of students across different departments and levels to ensure diverse perspectives. Data analysis employs thematic analysis for quantitative data to identify recurring themes and patterns, while statistical analysis of survey data provides quantitative insights into the prevalence and correlates of Indecent dressing behaviors among students.
  	By integrating theory and rigorous methodology, the study aims to contribute nuances insights insights into the complex relationship between social media, Indecent dressing , and cultural norms within kwarastate polytechnic.
   	Understanding these dynamics can inform strategies for promoting positive self expression while addressing concerns related to inappropriate dressing in educational settings.
5.2  	CONCLUSION
       	In conclusion, this study has provided valuable insights into the influence of Facebook, Twitter, and Instagram on the spread of indecent dressing among Polytechnic students. Through a comprehensive review of literature and empirical data analysis, serval key findings have emerged.
   	Firstly, it is evident that social media platforms play a significant role in shaping perceptions of dressing styles among young people. The prevalence of Indecent dressing on platforms like Facebook, Twitter, and Instagram underscores their potential influence on youth fashion trends.
    	Moreover, the findings indicate that students are indeed influenced by social media influencers when it comes to copying dressing styles. Particularly, Instagram emerges as a prominent platform where students are more likely to emulate fashion trends show cased by influencers.
  	However, there is also a diversity of opinions among students regarding the perception of Indecent dressing on social media. While some acknowledge its prevalence, others may not necessarily view it as a negative phenomenon.
    	The study also highlights potential gender differences in the adoption of Indecent dressing styles from social media.  Further research is needed to explore these differences and understand the underlying motivations driving fashion choices among male and female students.
    	Overall, the findings suggest a need for greater awareness and education regarding responsible social media usage and the potential consequences of adopting indecent dressing styles. Educators, policy makers, and other stake holders can leverage these findings to develop interventions aimed at promoting positive self_image and healthy fashion choices among youth.
   	While, this study provides valuable insights, it is not without limitations. The sample size and scope of the study may limit the generalizability of the findings.
   	Further, research could explore these themes in greater depth, considering factors such as cultural differences, social economic backgrounds, and the evolving nature of social media platforms.
   	In conclusion, addressing the influence of social media on Indecent dressing among Polytechnic students requires a multifaceted approach that considers the complex interplay of individual, social , and environmental factors .By fostering a culture of critical thinking and digital literacy , we can empower young people to navigate social media responsibly and make informed decisions about their dressing styles.
 5.3  	RECOMMENDATIONS
   	Based on these findings the following recommendations was given in order to address the influence of Facebook, Twitter and Instagram on the spread of indecent dressing amongst Polytechnic students.
I. Social media should   develop editorial programs and campaign in order to promote digital literacy and critical thinking skill among polytechnic students .
II. Peer education program should be implemented for student to engage in open discussion about the influence of social media on fashion trend.
III.  Students should be equipped with the skills to critically analyze media messages related to fashion and dressing style.
IV. Parent and guidance should actively monitor and guide their children social media usage.
V. Social media platform should implement measures in order to promote positive self image and health fashion choice among users.
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