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 Abstract
This study investigates the influence of Instagram on the dressing patterns of female students at Kwara Polytechnic. With the rise of social media, particularly visually-driven platforms like Instagram, fashion trends have become more accessible and impactful, especially among youth. The research seeks to evaluate how Instagram affects the fashion choices, perceptions, and dressing habits of female students. A descriptive survey design was employed, using structured questionnaires distributed to a sample of female students across various departments. The data collected were analyzed using descriptive statistics. Findings revealed that a significant number of students frequently use Instagram to follow fashion influencers, celebrities, and clothing brands, which in turn influences their dressing decisions. The study also found that Instagram contributes to the adoption of trending styles and affects students' perceptions of beauty and modern dressing. The research concludes that Instagram plays a substantial role in shaping the fashion sense of female students at Kwara Polytechnic. It recommends awareness programs to promote modest dressing and critical thinking about media influence among students.
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CHAPTER ONE
1.0 	Introduction
1.1 	Background Of The Study 
Nigeria is a country where culture and religion dictate the perception or stance of the people on social behavior. In fact ,it is against many if not all Nigeria culture or societies to appear nude especially among the Muslim, Hausa, Yoruba even the Igbo nation kick against indecent dressing.over the years, students in Nigeria particularly have changed and are still changing in their appearance due to their exposure to what is called westernization or civilization either through television or the recent internet (Instagram) 
According Grogan (2012) dressing habits is the way a person feels, their perceptions and thoughts regarding their body outfits. To guage female dressing outfits, the society has come up with a set of standards that do not always correspond to how individual feels their outfits.throughout history there have been different body image during that era instance many years age artwork and sculptures had thick set silhouettes portraying the ideal body image of that time.
In recent times ,most notable the recent century, models with portraits of thin, walf like filling the pages of internet fashion (Howard 2018) . Currently,some of the being show cased and celebrated online with "like" on social network site such as Instagram.
Female dressing habits is now looked at understood as composite bearing affective behavioral, perceptual and cognitive aspect of body image looks at bodily experience and belief one has about their body image.
The Instagram is an application that is mobile based which enables the students to take pictures and then use the various model as to change how their body image appear.
   	According to Abbot et al.(2013), although Instagram was launched in 2010, it grew gradually to an estimated 100 million utilizers by 2013 with about four billion pictures uploaded and displayed in same platform at the time.
  	Instagram's keys focus is image sharing therefore its user main intent is usually to upload and share as well as find the most appearing pictures. The application provides for a profile where by the females can keep track of the number following. Social media sites ( Instagram, Facebook) by their very nature can have an effect the way students feel about themselves, however, Instagram tops the list on having especially negative bearing on body dressing due to its focus on imagery. Instagram reflects heavily on a culture that modified, objectifies and sexualizes the female body. It also bring about unrealistic and unattainable aspects of the definition of body dressing focused in this particular research study.
    	Body ideals in western cultures as stated by wise man et al,(2014), in the west, there is decrease in ideal female body dressing in terms of size and weight despite the fact that the average ladies has grown larger.
  	Grogan ( 2014) highlighted that rounded hips, breast and full stomach represented the female body in the west.
Currently females are pushed to be thin and slender which is attributed to fitness and sexual attraction for their better looks in a western dressings.
   	Body image and beauty industry, the industry of beauty is a money making entity that is persuasive that has been growing rapidly by selling the ideal that individuals have to alter how they look thus making them uncounted with the way they look and as a result end up being big consumers of beauty products $24 billion is spend per year for skin care,$38 billion for hair care and $18billion for make up. The industries play a massive role in making images of beauty that are idealized as reported by the (British youth council 2017). 
    	Women beginning from a young age are usually placed in an environment whereby ideal beauty is defined by what is advertised on billboards and magazine. In reality no two bodies are the same while in the media the same digitally altered body images repeatedly appear.
    	Body ideals in western cultures as stated by wise man et al,(2012) , in the west, there is decrease in the ideal female body in terms of size a
Consequently the idealizations of these celebration becomes an inspirational pursuit for many female students. The consistent exposure to certain kinds of body outfits in the media and precisely and body outfits (menzel&Levine,2011)
1.2 	Problem of the Research 
 	In recent years the trend experienced in western nations where by many female students concentrate highly on their body outfits and also the way they present themselves in the school and     society is catching up the country. Concern with body dressing especially among the female students and the middle age is manifested through a variety of ways such increase internet in exercising keeping up with fashion trends and the application of foreigner model that young female students are conscious of their body image. 
    	Although not formally documented ,it common knowledge that some Nigerian, especially Young female students, are able to improve their body image since they have a positive outlook (Waswa,2011)
   	They range from celebrity anyone in social media who can mass a large following that can proven to be attractive to those in business trying to sell off their fashion style to an often trusting and their body image and be like the popular individual they follow.
   	Most of the female polytechnic students in Nigeria are under a lot of pressure to keep in pace with celebrities they are following on instagram.the academic performance especially problem solving and cognitive capacities as well as eating behavior of a person can easily be affected by dissatisfaction of one's body image. A lot of polytechnic students often get caught up in body dressing problems that are conflicting due to the westernization value and foreign model they may be experiencing.
  	It may bring lifestyle issues where most students have turned to "sponsor" to maintain the expensive lifestyle influenced by the social media influencer however , none of the study focused on the social media influencer influenced their body image among female polytechnic students. Therefore, this research of Instagram model on body dressing habits Among female polytechnic students focusing on media.
1.3 	Research Objective
    	This study aim at exploring how Instagram model dressing habits Among female polytechnic students
  It was guided by the following specific objective.
(1) To find out the effects of Instagram model on dressing habit of kwara state polytechnic students
11) To find out the adoption rate of Instagram among female kwara state polytechnic students.
111) To investigate the effect of Instagram influencers trending fashion as nose piercing body enlargement e.t.c
1.4 	Research Question
    	The following research questions paved way for the research;
1)	Does Instagram offer better way of influencing the dressing patterns of female students of Kwara State Polytechnic?
11) 	What are the adoption rate of Instagram among female students of kwara state polytechnic?
111) 	How does Instagram influencers affect body dressing habit among female students of Kwara State Polytechnic?
1.5.  	Signicance Of Study
This study will sensitized the parents and guardians on social body dressing behaviors concerns the female polytechnic students are exposed to and hence help advise them accordingly on how to cope
       	The study would also be of benefit to polytechnic management especially department dealing with monitoring of polytechnic students by offering with knowledge of social media influences body image among female polytechnic student hence to mentor and advise the student on how to cope with pressure that comes with social media
      The findings of this study are expected to contribute to the reinforce already existing literature in regard to social media model influences to body dressing behavior among female polytechnic students which will be useful toscholar as a reference materials when carrying out further research in similar study topic
1.6.   Scope And Limitations
    What are the limitations and the period the project covered?
     This scope of this study is centered on Kwara State Polytechnic Ilorin
1.7.   	Operational Definition Of Terms
 	Body-image: is a concept which defines how to individuals (having an image that is positive or negative) feel, think and behavior.
Instagram: is an app known for social networking used to share videos and photo smartphone users share image and fashion model with people who are connected via a followers: list.
      Adoption rate on Instagram: is the speed at which users begin to use Instagram, services, or function. This is commonly used to forecast and measure marketing results and internal changes
Instagram influencers: are certain individuals who have the power to influence in a given society.
Facebook network: is computer- mediated technologies platforms that create for career interest ideas , information, creating and sharing.
Body dissatisfaction: is how one evaluates defined their own body dressing in a negative subjective manner.
Body comparison: is the act where individual compare their body appearance with the rest in terms of shape, size and physical appearance.
Body surveillance: is to monitor one's body constantly and occupied with worry over how someone else body dressing is look at in the eyes of other people.
Body positivity: is a social movement pegged on the belief about positivity in the image of all human beings. It also give a challenge to the society on the they present the physical body.






















CHAPTER TWO
Literature Review
2.0  	Literature Review Introduction
This section examines literature review on Instagram model influence on body dressing among female students in kwara state polytechnic it also present theoretical framework guiding this study, empirical review and conceptual framework
  	The technology defer from the usual traditional mass media which have been mailing looked at when it comes to research model on body dressing of females in a number of ways( Sundar and limperos 2015).
    	According to Stephenson ( 2012) Instagram has become the hottest modern trend in the fashion.
   	The frame and uptake of the brands on the social networking ( Instagram) is growing at a fast pace.
   	According to the latest research bi digital research, one of the prominent are leading provider of digital media research shows that the present on the Instagram has significantly grow in comparison to any other students without internets. western culture in an attemp to shape their brand. personalities on real- time world wide social network(Instagram) updating their profiles on regular basis. They are using model on Facebook, Instagram page to post style, westernization style, behind the scenes and all screen footage. And fashion shows which serves to the human voice for the brand, which this could made the young ladies especially female students to be attracted social network ( Instagram) models.
   	The review adopted for this study is the social learning theory which was developed by Albert  Bandura postulate that behavior is a learning process. The theory posits that human were motivated to learn a particular behaviour, that particular behaviour would be learned through Niger Delta journal of sociology and anthropology( NDJSA)Vl.lNOI.Novem,202079 clear observation. By imitating this observed actions, the individual observed would solidify that learnt action and be rewarded with positive reinforcement ( Miller Dollard,1941).The proposition of social learning was expanded upon and theorized by Albert Bandura from 1962 to the present. This theory posit that people learn from one another through observation, initiat advert modelling.
  	According Bandura (1977), people learn through observing others behaviour and attitude and the outcomes from an idea of how new behavior are performed and on later occasion, this information serve as a guide for action, social learning theory explain human behavior reciprocate interaction between cognitive,behavioural and environmental influences.It is a theory of and social behavior which propose that new behavior can be acquired by observing and imitate others.social learning theory also know as social cognitive theory is the idea that people learn by washing what others are doing and human thought process as central to understanding personality .
   	In applying the social learning perspective to dressing patterns, influences (Michalic Ellit citedin igwe 2013).in relating social learning theory to indecent dressing among female undergraduate one can rightly say that these female adolescence learn the dress pattern from peer and social media celebrities by observing, imitating and modelling. They learn these western values on dressing from the internet, television, magay and newspaper.
    Clothing can be described as something were or the body advert this includes materials such as garments, shoes, jewelries, cosmetics ,and others. It is also a form of cultural expression that depicts every aspect of human life ( Kiran,Malik,Rian,Malik,Rianz ,2010) the hula dress is a kind of " symbolic" way of communication and is usually the basis on which immediate impressions are formed (uwarkwe, 2010)the style of clothing that people were,the fabrics, design and colourcan speak largely, the way an individual thinks and lives ( uwakwe,2010) Ibrahim ( 2018) opened that the display of fashion Niger delta journal of sociology and anthropology (NDJSA) vo1.1 No 1,Novem , 2027 7 designer's products via social media platforms such as Facebook,Twitter,WhatsApp e.t.c often inspire and influences techies in the clothing of clothing of the people.
     	Similarly, clothing choice and practices are an important human activity that constitutes the selection, acquisition an utilization of clothe. Thes e activities are affected by social reasons,values goals and self _concept( whole Ibrahim,shehu,John et al ,2001). The way we dress Is as significant way of revealing our culture and it's difference in other societies.
      	Unfortunately the value of dressing and it's purposes have been defeated by the current generation of youths in Nigeria ( omede,2011) . Over the years,there have been trends on dressing among young ladies which is in vogue at the moment, especially among students of tertiary institution.
  	This involves dressing in provocative or see through outfits that expose the inner part of the female body such as have breast, tummy or the institute among others ( AZU,2005). Currently, dressing, dressing to expose the sacred par of the body has become a modern dressing style ( Mohammed,2015). Culture foreign influences influences institution.peer pressure and the media are the major factors, which inference the recent trend of dressing ( Mohammed,etl,2015).
      	In Nigeria,for example young girls, particularly students of tertiary institution wish to be classy.thus ,they purchase any dress that is vogue ,they got these through social media and the social personalities,they are choose as a role model ( chukwudi& Gbakarun,2011) .on social media celebrities are well known personalities who are famous because of their achievement. According to schlecht(2003) , celebrities are individual who are recognized publicly by a great number of people.these celebrities and their display of fashion statement influences the dress culture of youth and the fashion industry, which is evident in specific fashion replication (laferal,2009).
     	Local and international celebrities, with a mode of dressing, which is usually that of western wears often take pictures, records video and published them on social media.
   	The youth observer the celebrities closely and imitate every aspect of their social life , particularly dressing styles. The youth pay attention to their advice even more than their parents, teachers and well& wishers ( Norton,2006). Niger delta journal of sociology and other relevant social media platforms such as Instagram, Twitter, Facebook are all powerful tools for communicating dressing and clothing styles to students ( Kiran Malik,Riaz,2010) . The art of copying celebrity's dressing style evolving among students often leads to over exposure of the inner body and this has implications such as rape , sexual harassment, being tagged as prostitute, molestation (Folagbade,2009).
2.1 	Conceptual Framework
     	The conceptual framework is associated with social comparison theory ( Festenger,2012) and the user & gratification theory as stated by Katz,Blumber& gurevitch (2005). The former helps  in bringing in to focus effects of models on Facebook, Instagram on female students as well as the effects it bring on the body dressing. According to festinger(2011) . It creates a platform where female students involved can compare themselves with other individuals on aspects considered similar to them . while the U&G theory provides a basis for examining a factor that motivates young ladies to utilized social media including the king of gratification, they hope to derive from their usage .
  	Instagram is known to be popular social media platforms that majority of young ladies especially female students join and get to share as well as see model picture being shared and displayed as ladies.through causing one to develop body image concern which is therefore a dependent on whether one is keen follower of these social media sites ( Facebook, Instagram) or not 
Gratifications sought from these sites is also key in determining whether female students develops body dressing concern or not because the motivation for use can range from simply seeking entertainment to actively seeking information on ideal body dressing on celebrities which can in turn develop affect on the way female students feel about the image of their body. The cause of the incident dressing among female students can be traced to several force such as fashion value system, civilization and poor percentage (omede&odida,2010) dress to kill has become a common phenomeno
Phenomenon in the school of higher learning as students strive to look sexy or classy , forgetting that they ought to look responsible ( Antonia and Bridget,2015).
   	Most Nigerian girls have dropped their traditional dressing style For foreign styles as their dress patterns are most times against African culture (omode,2010).This form of dressing is provocative, according to olori ,(2003). Improper and unacceptable dress patterns are morally offensive and reveal the high rate of moral decadence in the society. Oji(2007) noted that the use of internet unscrupulously for anti- social activities other than academic activities has become a growing concern in Nigeria institution, universities in Nigeria. Are seriously struggling with incessant indecent dressing particularly among female students habits on Facebook and other social media sites because they believe that the students now handling have time for their studies and other responsibility. It is on this premises that this research intends to examine the influence of social media on dressing patterns among female under graduate student at the university of ilorin. Students have been conducted on related issues , nonetheless, not much empirical work has yet addressed the issue thoroughly.
2.2 	Instagram 
  	The Instagram is an application that is mobile based which enables the students to take pictures and then use the various model as to change how their body image appear. According to Abbot et el (2013) , although Instagram was launched in 2010,it grew gradually to an estimated 100 million utilizers by 2013 with about four billion pictures uploaded and displayed in same platform at the time. Instagram's keys is image sharing, therefore, its user's main intent is usually the female can keep track of the number of followers they have and the number of people they are following. Social media sites ( Instagram, Facebook) by their very nature can have an effect on the way students feel about themselves, however, Instagram tops the list on having and especially negative hearing on body dressing due to its focus on imagery. Instagram reflects heavily on a culture that commodities, objective and sexualizes the female body. It also bring about unrealistic and unattainable aspects of the definition of the dressing focused in their particular research study.
Examples of Instagram model
(Kendall Jenner -(a) Kendall Jenner),( cara Delevingne (a) cara Delevingne), Gigi, Hadid (a) Gigi Hadid,(Bella Hadid (a) Bella Hadid) (Emily Ratajkowski -(a) Emrata).
   	Kendall Jenner is a member and a member of famous Kardashian family. At age 14 she signed up to Wilhelmina models modeling agency and participated in her first fashion shoot. One of her early modeling campaign was for forever 21. Kendall Jenner is a house hold name on Instagram, and for good reason. The top model dominate the platform with a whooping 257million followers , moreover in 2017, Kendall was ranked the highest paid model by Forbes magazine,which is a tastement to her popularity both on and off Instagram.
   	Cara Delevingne is an English fashion model and actress. She began modeling in 2002,aged tem ,in an editorial shoot for vogue Italia. Seven years later,she signed with storm model management. Cara has since worked for many brands, including Elle and vogue . Her career continues to flourish over the 2013-2015 period. She won the "model of the year award at the British fashion awards in both 2012 and 2014.
   	Gidi Hadid the modeling world is not complete without a few gidi Hadid sighting. She is the sister of another model on the list, bella Hadid, their mother Yolanda Hadid was also once a model . Gidi gained her first modeling gig at just two years. Modeling baby guess clothing. She continue to model for guess through her teenager years . As someone who began her modeling career at the young age of only two years old ,.she has a quickly become one of the most popular influential models in the world with over two decides of experience under his pelt, she has racked up a few awards along the way including model of the years during the 2016 fashion awards,plus she is been an ambassador for may belline since 2015 .
    	Bella Hadid has found massive success as a fashion modeling at the age of 16 in 2012 in a Flynn Skye commercial. Bella has modeled for many of the big names of fashion. She has found massive international recognition as working model with a strong social media following. Now with almost 55million followers,she has become one of Instagram's most followed models despite starting of the biggest names in the fashion including Givenchy . Marc Jacobs and Fendi so you are save to be inspired by her photos and videos if you are seeking the latest fashion and runway looks.
    	Celebs you need to follow on Instagram for fashion inspo ,body beauty: there's  Vergara, Sofia Vergara loves sharing photos, video and memories with her fans on telegram.while she occasionally promotes her career,she mainly fills her feed with bikini/photo throw backs.
   	Jennifer Garner, Jennifer Garner's page is a rare gem . Not only does it feature feel good videos and nemes but it also offers a fun glimpse in to trace Ellis Ross's closet.in addition to black -ish 
Promos ,trace Ellis Ross also post throw back pics , selfies and 007SD inspo Jonathan vanness, from tutorial to laugh _ out loud video, Jonathan vanness's page has everything.he regularly documents his amateur ice_sketing journey and offer queer eye approved advice through how to video . 
  	Reese Witherspoon,Reese Witherspoon is not a stranger photo of her lookalike children,her home and her morning routine. Think of it as a peek behind the celeb curtains but with a dose of southern charm.
Body shaping
   	There are good and bad side to everything in life.social media is different.whilst Instagram and other platform can be hot caked for self doubt and body shaping there is some hope .....is you look hard enough instead of chasing the ideal and what we should look,there are people out their who are changing the contract and promoting body positive.
     	Karina irby ( a) Karina irby is an Austria . An influencer and bikini designer with a passion for body positive and inclusiveness.irbyb shares candid shaps of her own body and journey from weight gain to bloating, with her one million Instagram followers (a) karinalry by but this isn't the account we're here to talk about.irby has a second page ,(a) karinairby raw ,where she posts her put _takes .these are unedited shapes showing her unfiltered parts of her life to punish any unrealistic expectations.
    	Celeste barber( a) Celeste barber is an actor writer and comedian but to have her six million followers she's leading the moment around body positivity barber is known for her funny parodies of celebrity Instagram accounts.
    	These recreation photos of the rich and famous do more than poke fun at thin .self _ obsessed celebrities, they 're helping women feel better about there bodies and the importance of keeping things is real : she's proving that you don't have to look a certain way to be visible, whilst slamming all those body shamurs out there.
     	Radhika sanghami ( a) Radhikasanhani journalist and author Radhika has a message side wanted to share with the world; big noses are beautiful. So,she created the body positive stated by side profile seldie campaign to encourage people to share the side off their hoses ,follower showing off their own side profile.  
Body ideal in western cultures
As stated by wise man etal ...(2014), in the west,there is decrease in ideal female body dressing in terms of sizes and weight despite the average ladies has grown larger.
  	Grogan (2004) highlighted that rounded hips, breast and full stomach represented the female body in the west .
       	Currently female are pushed to the thin and slender which is attributed to fitness and sexual attraction for their better like in a western dressings.
Fashion houses , brands are using social media platforms for facilitating real time and authentic relationship with student and people generally.
    	Students beginning from a young age are usually placed in an environment whereby ideal body dressing is defined by what is advertising on social network ( Instagram).
     	This bring about issues of anxiety and body classification among female students who hope to achieve such body ideals.Today , advertising is about selling lifestyle but no longer product selling. Everybody strive to look good as people are fold that successful life is attracted to looking good. 
2.3.1	ADVANTAGES OF INSTAGRAM
I) Instagram is great especially if you are found of taking pictures and uploading them right away for other people to see, and it is fast when you take the picture, upload it, and it will automatically be uploaded or posted on your facebook account, Twitter, and tumbler.
ii) Instagram is a valuable medium of social media in the future especially for business purpose because the method of marketing and tragedy are rigid but the feedback are higher and the positive impact was very good, and it is easy for the business owner to use.
Business owners can buy Instagram followers so, business owners using Instagram music ensure that they are producing professional pictures of their  products or services and giving the correct message to their audience.
iii) Instagram offers alot of effects,you can make a frame to the pictures if you want your photo to have a frame or not and you can be updated on your friends' happenings or your friends ' important announcement.
    	The images are used on visual marketing, they are very important in business marketing for every products of the business, the image help to easy for the customer to know about the product and through Instagram,the seller should know how to provide great information according to the images instead of a plan text of information.
2.3.2 	Disadvantage of Instagram
1) Designed to be portable : the Instagram application was created as a portable system that is its design is best suited for mobile device such as smart phone and tablet. There is a web version of this social network that can be used on desktop computer, but does not offer as many service as the mobile application.
11) Not compatible with all operating system: the Instagram application is only available for iOS , android and windows operating system.
111) limited toolsfir editing images: to be a network that is based on the publication of image. it has limited tools for the editing of these filesn.
It only has a couple of dozen effects (filters) and additional options must be downloaded separately
Iv) possibility of image theft: by posting quality or professional images on a social network. It is possible for someone to access them for professional issues of which they benefits economically
V) the privacy of the images is collective not individual: you cannot configure the there are only two options that all publication are public or that all are private.
Vi) Addictive: the Instagram social network can become an addition for its user . For this reason, it must be used with user.
Vii) False advertising: many stores rely on Instagram to promote their products and services. Sometimes these accounts resort to false advertisment to attract customers . This can generate mistrust on the part of the users.
Viii) Depends on the images : the popularity of the account is largely based on the quality of the published images .if the photos are not attractive enough. Then the account will not have as many followers.
INSTAGRAM MODELS
Kendall Jenner -@ cendally Jenner
Cara Delevingne _@ Cara Delevingne
Gidi Hadid _ @gidihadid 
Bella Hadid _@bellahadid
Emily Ratajkowski _@emrata
 I. Kendall Jenner is a model and a member of the famous Kardashian family. At age 14 she signed up to while imina models modeling agency and participated was for shoot one of her early modeling campaign was for forever 21. Kendall won teen choice awards for favorite model in both 2015 and 2016.
 Even apart from her famous Kardashian _jenner family, Kendall Jenner is a house hold name on Instagram, and for good reason. The top model dominates the platform with a whooping 257 million followers. 
    	Moreover, in 2017 , Kendall was ranked the highest -paid model by Forbes magazine which is a testament to her popularity both on and off Instagram.
II. Cara Delevingne is an English fashion model and actress she began modeling in 2002,aged tem in an editorial shoot for vogue Italia. Seven years later,she signed with storm model management. Cara has since worked for many brands, including Burberry and channel, and has appeared in numerous feature spreads in magazines , including Elle and vogue. Her career continued to flourish over the 2013 _2015 period she won the " model of the year" award at the British fashion awards in both 2012 and 2014 .
III. Gidi Hadid the modeling world is not complete with out a few gidi sighting. She is the sister of another model on this list, belle Hadid. Their mother Yolanda Hadid, also once a model.Gidi gain her first modeling gig at just two  years modeling baby guess clothing.she continue to model for guess through her teenager years.As someone who have began her modeling career at a young age of only two years old.She has racked up at two awards along the way, including model of the year the 2016 fashion awards, plus , she's been an ambassador for Maybelline since 2015.
   Iv. Bella Hadid has found massive success as  a fashion model.she began modeling at age 16 in 2021 in a Flynn Skye commercial.Bella has modelled for many of the big names of fashion.she has found massive international recognition as a working model with a strong social media following.Niw with almost 55 millions followers,she has become one of Instagram most followed models despite modeling in her late teens.Moreover,she has worked with some of the biggest names in the fashion industry, including Givenchy,marcjacops and Fendi. So you are sured to be inspired by her photos and videos if you are seeking the latest fashion trends and runaway looks 
    Choose to o showcase self- presentation that are positively based (Gonzale& Hancock,2011). Argue that it is vital for polytechnic students to create a personally through the process of self identification that has psychological benefits.
2.2     	Theoretical Framework
   	The mentioned theory was proposed by festingen(2014).It stimulate that formation of assessment  of female students involve comparison with other in social setting on the characteristics deemed relevant to them.
    	The comparisons are considered to occur to people seen as more or less accomplished in a given traits(upward and downward comparison respectively).Upward comparison brings negative result while downward enhance ces female students self-esteem as higlighted by thompson heinberg (2010).
      	Positive effect are yielded when female engages in upward social comparison with target that are similar e.g peers and can serve as motivating factor.Ridoifi, Myers and cresla( 2011)noted that when individual are pursued  with the similar e.g. fashion models , it can give outcomes deemed negative as target feel misplaced .Downward social comparisons contribute to the effects that are positively experienced in cases of dissimilar andsomilar target 
      	Ridoifi(2011) stated that that body dissatisfaction is associated with target they perceive to be relevant extracted from the cultural values hat exert pressure to the end attractive physical.
     	Rodgeers, (2015) encouraged difference reference for body comparison and a result of popularity and convenience. Berry(2016) stated that social media is effective in creating a stage for social comparison 
      social media users use the platforms as a space  for creating self-presentation selectively base on the content they which to share most of the users tend to.
       	Social cognitive theory: Bandura(1986)social cognitive theory was proposed by Albert Bandura (1986).The social cognitive theory  examines psycoso component which motivated human thought and action.
        	Social cognitive theory work under the assumption that social mechanism can affect  behaviour .According to Bandura, social cognitive theory is based on modelling whicha are factors that influence an  individual's  behaviour . The three factors that made up an individual's interaction with others include personal (cognitive reasoning) behaviour( actions of others) and environment (socail content).
These factors or model defines the process by which individual observe others and create socially constructed meaningwhen it affect the behaviour of an individual .social cognitive theory has been used to examine gender differentiation welm as mecia influence .It is argued that society is responsible for defining gender, gender differences are observed a d vender relatively behaviours, characteristics in children and adults ( Bussy and Bandura 1999) team gender, media as frequently been examined within the context of social theory. 
      According to Bandura (2016) media is considered a mechanism of environment. pPeople are greatly affected by their social environment .Taught both textual and visual cueswhich affectthe cognitive process and behavioural outcomes .In relating social learning theory to dress among female undergraduates , one can rightly say these female undergraduates learn dressing pattern from fpeers and social media celebrities by observing, limitation and modelling. They learn these western value of dressing from the internet, television,magazine annd newspaper. Important theory which has been used to better understand the role of fashion orientations is the theory of symbolic interaction. 
     	The immodesty theory:The immodesty theory also known as sexual attractions theory was proposed by Western Mack and Havelock Ellis(1921) peoplefirst wore clothe in other to attract attention to private parts " dress is a powerful sexual tool" this theory popularised by Western Mack and Havelock Ellis maintain that the intent and purpose of  clothing was sulacois,design to attract attention to sexual organs and sexual function and i  general to make the wear a greater object of sexual interest  thus a doctrine that premeds the difference and that concealment increase interest .According to the body was first covered as the sexual line.
Cultivated theory: The help our social reality by giving us a theory was gggcreated by George Garbner stated that media exposure especially televisionview on the amount of violence and  risk our resent world.

2.3    Review Of Related Literature 
       	Social media mainly  instagram, playing  a part in creating an influence on the body image of the polytechnic student. The study was conducted in kenya where majority is of the dark complexes and different body structure, they have there bown definition of beauty. The results showed and added to the knowledge that it is felt that instagram highlights the only western cultureand create different beauty standards. It was also reported that this kind of continuous feeding through content becomes the reason for depression. And it was suggested by the researchers that brands should  create advertising by adding different  body colours and structure to balance the world. (Nyambura and Ivy 2009).
      	Rassi(2016) conducted a study on women bodies as they are portrayed on instagram. The major of this body was to analyse if really instagram present a s provide space for content different from traditional media.The fact is that there were many photographers under the tags of positivity or positive body which only means the bonds under specific measurement whicg will influence on the people will be oppose to it.The trending tags change the meaning of positive body and others dissatisfied with themselves.
      	Ibrahim (2016) stated that change in clothing is inspired by fashion designer who decides to showcase their product on social media platforms, cultural events such as stage play or life performance and art exhibitions or consume exhibit is also an inspiration similarity clothing choice and practice  are an important human activity that constitutes the selection , acquisition and utilization by social reason values, goals and self- concept. Banguatdinova(2018) discussed that in various studies the effects of instagram was analysed. But this research on depth interview were conducted with 26 females to determine the effect of body dissatisfaction and selfies. The research concluded that none of the participants found fully satisfied with their bodies after watching celebrities and ideal body image. The number of likes and comments under any post was considered approve of the society were you are just you and there  is no need for change. 
      	According to kim kim(2017), social media are the emerging digital communication  which creates a  user - orientated information sharing guides provider and consumer. This activities are affected by social  reasons, values, goals and self- concept. Clothes with celebrities names and pictures are one of the examples undergraduates student imitates vthe the sense of dressing to gain some sort of psychological satisfaction. 
    	Celebrities whoa are viewed on social media, televisions, movies, satellites and newspaper are all powerful tools of commucating dress sense and clothing style  to student (Kiran,Malik, Raiz, 2018 ).
      	Dressing pattern of the  celebrities  are usually  done in a  manner form of romantic wears  colours that acing so much on them making them appear bold and sexy om stage.People will always  ahve one thing in common, they want to look nice , they want to be  aware of the ccurrent trends and their appearances to be appreciated. 
     	Instagram  is a social media  platforms that allow users to share photos and videos, follow others users , and engage with content through likes, comments, and direct messaging.It has become a significant platforms for influencers, brands and individuals  to showcase their lifestyle, creativity and fashion choices.
      	Instagram( commonly abbreviated to IG,insta or gram) is an American photo and videos sharing social networking servicescreated by kelvin systrum and milcer kringer(trica and sennifer, 2019) instagram allow users to upload media that can be edited with filter and organized by hashtag and geographical tagging.post can be shared publicly or with approved followers.

CHAPTER THREE
Research Methodology
3.0 	Introduction
  	According to Dawson (2019),a research methodology is the primary principle that will guide your research. It becomes the general approach in conducting research on your topic and determine what research method you will use 
    	The chapter explain various methodologies that were used in gathering data and analysis which are relevant to the research. The Methodologies which includes areas such as the location of the study, research design, sampling size techniques, population of the study,validity of instrument, instrument for data collection method for data collection.
 3.1 	Research Design
According to Babbie (1990) . This research design is defined as a research method that describe the characteristics of the population that is being studded. As was used where data was collected from the respondents at one point in time. This design always focuses more on what of the research subject rather than the why of the research subject. The survey design will be employed in carrying out this study, this design is choosing because the researcher feel that it will identify and makes selection of variable which is considered relevant to this investigation (2015) Amuche defined it as a blue print which specifies how data relating to a given problems should be collected and analyze. It is involves structuring the investigation to enable the researcher identify the
relationship between independent and dependent variables
3.2 	Population Of The Study
According to Krishna swami(1998), population of the study comprised of a huge number of customers therefore getting all of them to participate in this study is not possible as a result sampling was inevitable. Sample size/sampling means is a part of the population where the study will take place
According to wimmer and Dominick (1987)is the precised aggregation of study. Population can also be defined as total number of people who live in a particular area.however ,the population of this study will be drawn from viewer and media influencers among students of kwara state polytechnic ilorin,kwara state.the sample size is 8,000 plus . The population will be bed drawn from student of kwara state polytechnic year one to year four with higher population of student.
3.3 	Sample Size And Sampling Technique 
Account to Rao (2000) determing the proper sampling method is often an arduos task theories of sampling for the notion of what constitutes a good sample, but often times guides offering sampling method are indirect or abstract regarding how, exactly,an appropriate sample can be constructed and what the sample can claim to reflect.population is the collection of elements, individual or object about what we which to make an influence.sample size is a small group of elements drawn through a definite procedure (oyedele and adejare) sampling in the selection of the part to represent the whole. So the population for the study would be staff and students, especially those in the faculty of information and communication sciences of the university of ilorin out of which a sample of one hundred and fifty would drawn on the following students _125
  	A random sampling will be select the sample the rate population will make of 150respondents from the university.
  	The simple random sampling techniques will be done to ensure that every member of the population have equal chance of being selected as a member of the samples, out of the higher population of the students will be drawn from each years one to year four making a sample of the students for the study. The researcher for the study.
3.4 	Validity Of Instrument
        	Validity, which is the accuracy and meaningful of inference which are based on the researcher results it is the degree to which result obtained from the analysis of data actually represent the phenomenon under study. To ascertain validity of this study,the questionnaire will be related to specific variable to access the respondent level inquiry competencies in the teaching of social studies. Content validity will be use to validate the instrument and accurate randomization will be done to ensure that there is no characteristics difference among the subject in study . The instrument will be accurately validated by my supervisor and other expert in measurement and evaluation from the kwara state polytechnic,jalingo and the data collection procedures standardized in other to obtain valid results.
3.5 	Instrument For Data Collection
     	The instrument which will be used together information for the study will be a questionnaire. The questionnaire will be tagged: perceived impact social media on climate change awareness and mitigation questionnaire will be divided in to two sections.
Section (a) will elicit information on the personal data of the respondent, while section (b) sought to elicit information on dropout of the students on a four point like scale.
  Strongly agree(SA) which attracts 4 point,
  Agree(A) which attracts 2 point
  Disagree (DS) which attracts 2 po
Strongly disagree (SD) which attracts 1 point
It will be twenty items questionnaire which sought to elicit information from the respondents.
  	Ellison (2014) observed that the questionnaire is commonly used to obtain important information About the population each items of the questionnaire is developed to address a specific objective, or research questions .the researcher must therefore know how information obtained from each questionnaire item will be analysized .the questionnaire must not confuse or discourage respondent.the study will be used both open ended and structured questionnaire in collecting data from sample population of the study. The structured questionnaire (close _ended) type of questionnaire was used to enable the respondent objectively select one fixed item in the questionnaire the describes his /her situation.
   	The closed _ended questionnaire is easy to administer, economical to used and easier to analyzed . The opened _ended ( instrument) questionnaire gives the respondent complete freedom of response to express his/ her opinion on the perceived impact social media on climate change awareness.these free response will permit an individual to respond in his / her own word . They permit an individual to response, are simpler to formulate,stimulates person to think and give an insight in to his feelings background hidden motivation, interest and decision deficiencies in the questionnaire revealed, corrected and improved
3.6 	Method For Data Collection
  	Data will be collected using the questionnaire which the researcher will be administering through face to face method. The questionnaire consisting the 15 items constructed a total of 100 copies of the questionnaire were administered to full-time . National diploma and higher national diploma students in Kware State Polytechnic, Ilorin. Out of 200 copies of the questionnaire administered ,the 180 copies were valid (the means all items in the questionnaire were answered) , the 20 copies were found invalid ( unanswered) . The researcher observed that some students were not willing to thick the questionnaire because of the fear response will be score by the administered of the questionnaire the researcher also used instructed interview with few students administered the questionnaire where students had introduced to the problems in questionnaire and expressed view as they wish , this gives the researcher opportunity to find out some attitude of the students towards use of social media which they can be able to express.





CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4-0 	INTRODUCTION
This Chapter focuses on data Presentation Observed from the distributed questionnaire " The Institutional characteristics and background of respondents to the questionnaire would be considered.
However explanation of the element under  Consideration are grouped on the basis of sex, age, marital status, occupation hellion, application usage and So on
    The analysis is based On the response of the respondents, which include
us to false together  with reliable information on Graduating  Instagram influence on the dressing patterns of female students (A case study of Kwara polytechnic female Students)
In this research project. the Study in strumpets for were administered to random. selected respondent on Kwara State Polytechnics ranging from student of leeward poly, advertise tire questionnaire administered were adequately respond to therefore, the questionnaire  link were send and received by hundred through the linker and 100 responded
were valid respond 10.
4.1 	DATA PRESENTATION
Table 1 : Age of Respoundert
	Option
	Number of Responder
	Percentage

	15-20
	12
	12%

	21-26
	80
	80%

	26and above
	8
	8%

	Total
	100
	100%


Sources: researcher field survey 2025
Tablel: Shows that 12 respondents re presenting 12% are in between the age range of 15-20, 8 respondent representing 8% are in between the age Of 26 and above 80 respondent representing 80% are in between the age range of 21 - 26.
Table 2: Gender of  respondent
	Option
	Number of Responder
	Percentage

	Male
	16
	16%

	Femal
	84
	84%

	Total
	100
	100%


Sources: researcher field survey 2025
Table 2: show That 16 respondents representing 16%0 are male, respondent representing 84 respondent representing 84% are Female.
Table 3: Town/ city of Respondent
	Option
	Number of Responder
	Percentage

	Ilorin
	67
	67%

	Other
	33
	33%

	Total
	100
	100%


Sources: researcher field survey 2025
Table 3: Shows that 67 respondents representing 67% were from Ilorin, 33 respondent representing 33% are from Other city
Table 4: Do you use Instagram
	Option
	Number of Responder
	Percentage

	Yes
	94
	94%

	No
	6
	6%

	Total
	100
	100%


Sourcis. researcher field Survey 2025
Table 4: Straws that 94 respondents representing 94%  said I yes that they have Instagram account, 6 respondent representing 6% did not have Instagram Account.
Table 5: How Lang have you been a Instagram
	Option
	Number of Responder
	Percentage

	Less than 6 month
	12
	12%

	More than 6 month less than 1 year
	24
	24%

	More than 1 year
	64
	64%

	Total
	100
	100%


Sources: researcher field survey 2025.
Tables 5: Shows that 12 respondents representing 12% have been using Instagram less than 6 month, 24 respondent representing 24% have been using Instagram mare than 6 month and less than one Year , 64 respondent representing 64% have been using Instagram more than a year
Table 6: Instagram Influencers affect body dies-sing habits among female in Kwara state polytechnic students
	Option
	Number of Responder
	Percentage

	Strongly agree
	27
	27%

	Aggress
	62
	62%

	Disagree
	6
	6%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Sources' researcher field Survey 2025
Table 6: Shows That respondent representing strongly Agree that Instagram influencers affect body dressing habits among female in wava state polytechnic Students 62 respondent representing 62% Agree, 6 respondent representing 6% that disagree, 5 respondent representing 5% Strongly disagree: 27 respondent representing a 27% strongly Agree
Table 7: We Can Sensitize parents and guardian on social body dressing behavior concerns the finale polytechnic student
	Option
	Number of Responder
	Percentage

	Strongly agree
	33
	33%

	Aggress
	60
	60%

	Neutral
	1
	1%

	Disagree
	4
	4%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Sources researcher field Survey 2025
Table 7 : Shows That 33 respondent representing 33%  Strongly Agree that we can Sensitize the parents and Guardian's on social body dressing concerns the female Polytechnic student 60 respondent representing 60% Agree, I respondent representing 1% Neutral, 4  respondent representing 4% Disagree, 2 respondent representing 2% strongly Disagree
Table 8: Instagram Platforms add value to the Patters of female Students. 
	Option
	Number of Responder
	Percentage

	Strongly agree
	27
	27%

	Aggress
	62
	62%

	Neutral
	2
	2%

	Disagree
	5
	5%

	Strongly disagree
	3
	3%

	Total
	100
	100%


sources :researcher field Survey 2025
Table 8: Show That 27 respondent representing 27% strongly Agree that Instagram platform  add to the pattern of female students, 62 respondent representing 62% Agree, 2 respondent  representing 2% Neutral, 5 respondent representing 5% Disagree, 3 respondent representing 3% strongly disagree.
Table 9: The adoption rate of In stag ram female Kwara State polytechnic student is high
	Option
	Number of Responder
	Percentage

	Strongly agree
	38
	38%

	Aggress
	49
	49%

	Neutral
	10
	10%

	Disagree
	2
	2%

	Strongly disagree
	1
	1%

	Total
	100
	100%


source: researcher field surder 2025
Table 9: show that 38 respondent representing 38% that strongly Agree that the adoption rat of Instagram among female Kwara state polytechnic student is high, 49 respondent representing 49% Agree, 10 respondent representing 10% Neutral 2 respondent representing 2% disagree, 1 respondent representing 1% strongly disagree
Table 10: Instagram kegs focus on image and video Staring af dressing and lot more
	Option
	Number of Responder
	Percentage

	Strongly agree
	24
	24%

	Aggress
	70
	70%

	Neutral
	5
	5%

	Disagree
	1
	1%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source researcher field survey 2025
Table 10: Show that 24 respondent representing 24% Strongly Agree that Instagram keys focus on Imager and Video Sharing of dressing and lot more, 70 respondent representing 70% Agree, 5 res pan dent representing 5% Neutral, 1respondent representing. 1% disagree, 0 respondent representing 0% strongly disagree
Table 11: Peer group as a group of  people of Same age or social status
	Option
	Number of Responder
	Percentage

	Strongly agree
	29
	29%

	Aggress
	59
	59%

	Neutral
	5
	5%

	Disagree
	5
	5%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source researcher field survey 2025
Table 11: Show that 29 respondent representing 29% Strongly Agree that Peer group as a group of  people of Same age or social status, 59 respondent representing 59% Agree, 5 res pan dent representing 5% Neutral, 5 respondent representing. 5% disagree, 2 respondent representing 2% strongly disagree
Table 12 : Instagram are particularly well adopted for a fashion communication.
	Option
	Number of Respondent 
	Percentage

	Strongly agree
	30
	30%

	Agree
	65
	65%

	Neutral
	3
	3%

	Disagree
	2
	2%

	Strongly Disagree
	0
	0%

	Total 
	100
	100%


Source : researcher field  survey 2025
Table 12 : show that 30 respondent  representing  30% strongly agree that Instagram  are particularly well  adopted for a fashion communication,65 respondent  representing 65% agree 3 respondent  representing 3% Neutral . 2 respondent  representing 2% disagree 0 respondent  representing 0% strongly agree
Table 13 : social media is influence your patter of  dressing because they tend  to show case quality picture to influence friends.
	Option
	Number of Respondent
	Percentage

	Strongly agree
	27
	27%

	Agree
	67
	67%

	Neutral
	3
	3%

	Disagree
	2
	2%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 13 : show that 27 respondent  representing  27% strongly agree that social media is influence your patter of  dressing because they tend  to show case quality picture to influence friencs.,67 respondent  representing 67% agree 3 respondent  representing 3% Neutral . 2 respondent  representing 2% disagree 1 respondent  representing 1% strongly agree
Table 14: Instagram offer better way of influencing the dressing patter of female student.
	Option
	Number of Respondent
	Percentage

	Strongly agree
	32
	32%

	Agree
	52
	52%

	Neutral
	7
	7%

	Disagree
	5
	5%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 14 : show that 32 respondent  representing  32% strongly agree that Instagram offer better way of influencing the dressing patter of female student. .,52 respondent  representing 52% agree 7 respondent  representing 7% Neutral . 5 respondent  representing 5% disagree 4 respondent  representing 4% strongly agree
Table 15: Spending less or more time will socialize offline since you join Instagram
	Option
	Number of Respondent
	Percentage

	Strongly agree
	18
	18%

	Agree
	68
	68%

	Neutral
	8
	8%

	Disagree
	5
	5%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 15 : show that 18 respondent  representing  18% strongly agree that Spending less or more time will socialize offline since you join Instagram, 68 respondent  representing 68% agree 8 respondent  representing 8% Neutral . 5 respondent  representing 5% disagree 3 respondent  representing 3% strongly agree
Table 16: There are faults that find Instagram regarding the dressing patterns of student
	Option
	Number of Respondent
	Percentage

	Strongly agree
	35
	35%

	Agree
	52
	52%

	Neutral
	7
	7%

	Disagree
	4
	4%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 16 : show that 35 respondent  representing  35% strongly agree that There are faults that find Instagram regarding the dressing patterns of student, 52 respondent  representing 52% agree 7 respondent  representing 7% Neutral . 4 respondent  representing 4% disagree 2 respondent  representing 2% strongly agree.
Table 17 : Instagram providing an instant democrat user generated dissemination of fashion trends particularly with younger generation,
	Option
	Number of Respondent
	Percentage

	Strongly agree
	23
	23%

	Agree
	67
	67%

	Neutral
	5
	5%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 17 : show that 23 respondent  representing  23% strongly agree that Instagram providing an instant democrat user generated dissemination of fashion trends particularly with younger generation, 67 respondent  representing 67% agree 5 respondent  representing 5% Neutral . 3 respondent  representing 3% disagree 2 respondent  representing 2% strongly agree.
Table 18: Older method of communication can influencer the dressing patterns of female students
	Option
	Number of Respondent
	Percentage

	Strongly agree
	25
	25%

	Agree
	65
	65%

	Neutral
	7
	7%

	Disagree
	2
	2%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 18 : show that 25 respondent  representing  25% strongly agree that older method of communication can influencer the dressing patterns of female students, 65 respondent  representing 65% agree 7 respondent  representing 7% Neutral . 2 respondent  representing 2% disagree 1 respondent  representing 1% strongly agree.


Table 19: Instagram has a positive impact on student dressing.
	Option
	Number of Respondent
	Percentage

	Strongly agree
	53
	53%

	Agree
	28
	28%

	Neutral
	10
	10%

	Disagree
	6
	6%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 19 : show that 53 respondent  representing  53% strongly agree that Instagram has a positive impact on student dressing., 28 respondent  representing 28% agree 10 respondent  representing 10% Neutral . 6 respondent  representing 6% disagree 3 respondent  representing 3% strongly agree.
Table 20: most female polytechnic student in Nigeria are under a lot of pressure to keep in with celebrities they are following on Instagram 
	Option
	Number of Respondent
	Percentage

	Strongly agree
	39
	39%

	Agree
	45
	45%

	Neutral
	6
	6%

	Disagree
	6
	6%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


Source : researcher field  survey 2025
Table 20 : show that 39 respondent  representing  39% strongly agree that most female polytechnic student in Nigeria are under a lot of pressure to keep in with celebrities they are following on Instagram., 45 respondent  representing 45% agree 6 respondent  representing 6% Neutral . 6 respondent  representing 6% disagree 4 respondent  representing 4% strongly agree.
4-2 ANALYSIS OF RESEARCH QUESTLONS
This are the analysis of research question used in the research produced the expected Out come of the work done

RESEARCH QUESTION ONE
Does Instagram offer better way of influencing the dressing patterns of female students?
Table 14 answered this research question as 32 respondent  representing  32% strongly agree that Instagram offer better way of influencing the dressing patter of female student. .,52 respondent  representing 52% agree 7 respondent  representing 7% Neutral . 5 respondent  representing 5% disagree 4 respondent  representing 4% strongly agree 
RESEARCH QUETION TWO
What are the adoption rates of Instagram among Female of Kwara State Polytechnic.
Table 9 answered this research as show that 38 respondent representing 38% that strongly Agree that the adoption rat of Instagram among female Kwara State Polytechnic student is high, 49 respondent representing 49% Agree, 10 respondent representing 10% Neutral 2 respondent representing 2% disagree, 1 respondent representing 1% strongly disagree
RESEARCH QUESTION THREE 
How does Instagram Influencer's affect body dressing habit among Female in kwara state Polytechnic Students?
Table 6 answered this research question as 62 respondent representing 62% Agree, 6 respondent representing 6% that disagree, 5 respondent representing 5% Strongly disagree: 27 respondent representing a 27% strongly Agree

4. 3 	Discussion Of Findings
The study established that evaluating  Instagram influences fem de students ( on the dressing patterns of a case study of kwara state polytechnic female student) on research and creation of awareness  was determine by the level of knowledge about the exciting platforms Instagram page adopted by various company in Nigeria.
Most of the  respondents had a positive attitude to wand Instagram Influence on the dressing pattern of female student as illustrated by this various perceptions about the use of Instagram. This clearly show a position attitude toward Instagram and enhance is a good indication for evaluating Instagram influence on the dressing pattern of female student.. The finding augment the finding of  bet man (2003) Who indicated that Instagram as Parceled by the online users as a major Sources of Influencing dressing Pattern reflecting by their positive altitude in the world.
The influence of Social media, particularly Instagram on the dressing patterns of female students has been a topic of interest in various studies let’s explore some
Findings from research so coat and dressing patterns Among Female  undergraduate students
A study conducted at the university of Ilorin  Nigerian Investigated the impact of so cal modes on the dressing patterns of female and undergraduate students
Key Findings".
Dressing patterns are greatly influenced by Imitation of celebrities
Western dress styles 
Peer influence
Mass media
Fashion trends
Female student expose to:
Rape/sexual harassment
Negative perceptions (e-g, being labeled as pros iterate) academe performance.
Recommendations include joint efforts by parents school authorities, lectures, and media houses to curb indecent dressing in higher learning Institutions 
effect of Instagram on body Image Among female Kwara State polytechnic students’ 
Another study explored the consequences of Instagram use on body image among female, Kwara State polytechnic students. It examine social body comparison and the adoption rate of Instagram. Instagram influencers play a role in shaping body image perception    
Determinants of Dressing patterns of Female and graduate
A study in lat via found that female undergraduate dressing patterns were Influenced by!
Imitation of western dress styles
peer / social group pressure
Mass media
Imitation of film actresses
Fashion trends
Effect of Instagram and YouTube on dress send Of female students:
Research at the Kwara State Polytechnic in Nigeria the significance Influence of both Instagram and YouTube on the dress sense of female students, recommendations included using  Instagram to follow celebrity fashion influencers
In summary, social media platforms like Instagram have a substantial impact on how females  Students perceive and choose their clothing style. The influence extends beyond mere fashion trends and can affect body Image and Social perceptions.



CHAPTER FIVE
5.0 	SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1 	SUMMARY 
The study investigated the impact of social media, particularly Instagram on the dressing patterns of female undergraduate students at the Kwara State polytechnic Nigeria. The researcher used a structured questionnaire with a 4point scale to collect data from 100 und graduate. The findings reveled that dressing pattern were greatly influenced limitation of celebrity western dressing systems per influence, mass media and current fashion trends that study recommendations joint efforts from parents school authorities lecturer in high learning institutions in Niger. The consequences of Instagram use on body image among female polytechnic students.
 	It’s exposed the effects of Instagram on body image through social body comparison and the influence of Instagram influences, on female studies, body image a study exploring the impact of following fashion influencers on Instagram on body image 
Satisfaction of girls and middle aged women, this Study examined the impact of following fashion influences in Instagram on body image satisfaction among females aged 17-23-50 years, study of female self presentation Via dress on Instagram" in -depth Interviews were conducted with Undergraduates students to Investigate their usage of Instagram and how they used dress as a method of communication through Images ported an the social networking site active and passive Instagram use 


  5.2 	CONCLUSION
The Impact of Instagram on the dressing patters of female students is significant. Research studies have consistently show that social media platforms,
Particularly, Instagram play a crucial role in shaping how young women Perceive Fashion and style. Female Student often imitate the dressing styles of celebrities they follow On Instagram.
These Influenzas set trends and influent fashion Choices
   Peer Influence social media fosters peer -To- Peer influence. students and Influenced by what their friends and seers post and wear an Instagram Instagram
Exposes students to a wide range of fashion trends, Including western styles, This exposure Impacts their dressing preferences. Instagram keeps students updated on the latest fashion trends, encouraging them to adopt similar styles. Instagram also affects body
Image Perception Students may compare
Themselves to influencers and strive achieve Similar looks, In light of those findings, it's essential for educators, par- sent , and society to promote healthy self-perception, critical thinking, and individuality Instagram. can Inspire certainty, it's crucial  balance its Influence conch self - confidence an authenticity.




5.3 	RECOMMENDATIONS 
Based on the finding of the researcher, the following are recommended
· Instagram. influence, should encourage Female students to develop their own unique  style, rather than simply copying popular what popular on Instagram
· Instagram influencers, encourage should be mindful of cultural and societal norms. Encourage female Students to be aware of the cultural and society norms around dressing, and to respect those norms were still expressing their individuality.
· Instagram Influencer encourage female students to choose clothing that is comfortable and practical, rather than sacrificing comfort for Style.
· Instagram Influencer should help student  understand what is acceptable and what is not, and considering cultural norms and Show- Case Successful women who prioritizing intelligence , talent, and character over appearance. 
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