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CHAPTER ONE
Introduction
1.1	Background to the Study
The phenomenon of police brutality is a pressing global issue, and in Nigeria, it has led to widespread public concern and social activism, particularly evident in Kwara State. Public outcry and the quest for accountability have been amplified through various media, with radio emerging as a vital platform for information dissemination and social mobilization. Radio campaigns provide an avenue to raise awareness, educate the public, and mobilize communities to demand changes in police behavior and respect for human rights. Understanding how audiences perceive these radio campaigns is crucial in determining their effectiveness in influencing public opinion, shaping attitudes, and promoting societal change (Alfred, C. & Adekunle, R., 2020).
In recent years, police brutality has increasingly captured public attention across Nigeria. Cases of human rights abuses, excessive force, and extrajudicial killings have sparked outrage and brought citizens to demand transparency and reforms. Amid this backdrop, radio has played an essential role in advocacy, serving as a medium for sharing news on police conduct and creating public awareness on citizens' rights. In Kwara State, where radio has a deep reach into urban and rural areas alike, campaigns against police brutality have become integral in rallying public sentiment and providing a platform for victims and activists.
The significance of radio as a medium in Kwara State cannot be overstated. It reaches diverse audiences across socio-economic backgrounds and educates them on various social issues. As a result, campaigns against police brutality via radio aim to inform, empower, and drive collective action within communities. Examining how these campaigns are perceived by the audience can provide insights into their impact on community awareness, attitudes toward the police, and the overall effectiveness of the campaigns in fostering civic engagement (Chukwu, O. D. & Eze, F., 2021).
1.2	Statement of the Problem
Despite increased awareness and the ongoing efforts of radio campaigns to address police brutality in Kwara State, police misconduct persists. There is a gap in understanding whether these radio campaigns effectively resonate with the public and shape perceptions and attitudes toward police reform. It remains unclear if these campaigns achieve their intended outcomes, as audience response, engagement, and understanding vary widely. This study seeks to explore how audiences perceive radio campaigns on police brutality, focusing on their influence on awareness, beliefs, and possible behavioral change among residents of Kwara State.
1.3	Research Questions
1. To what extent do these campaigns affect public awareness about police misconduct and human rights issues?
1. What factors influence the effectiveness of radio campaigns in shaping audience attitudes toward police brutality?
1. What role do audience demographics (such as age, education, and socio-economic status) play in the perception of radio campaigns on police brutality?
1.4	Aim and Objectives
The primary aim of this study is to examine the perception of radio campaigns on police brutality in Kwara State and evaluate their impact on public awareness and attitudes toward law enforcement. 
Specific objectives include:
1. To assess the role of these campaigns in increasing awareness about police brutality and human rights.
1. To identify factors that affect how audiences receive and interpret the messages in these radio campaigns.
1. To analyze how demographic characteristics influence audience perception of the campaigns.
1.5	Significance of the Study
This study holds significant value for media professionals, social activists, policymakers, and law enforcement agencies. It provides insights into the effectiveness of radio as a tool for social change and the extent to which it influences public perception and behavior. For media professionals and radio stations, the findings can inform strategies for crafting more engaging and impactful messages. Activists can leverage the results to improve campaign design and advocacy efforts. Policymakers and law enforcement agencies may benefit from understanding public perception and concerns, which could lead to improved practices, enhanced accountability, and a reduction in human rights abuses.
1.6	Scope of the Study
This study focuses on the audience perception of radio campaigns specifically addressing police brutality in Kwara State. It targets a diverse sample of radio listeners across urban and rural areas within the state, with an emphasis on evaluating their understanding, attitudes, and responses to these campaigns. The study will examine both local radio stations and national broadcasts that are accessible to Kwara State residents. It will also consider the impact of various demographic factors, including age, gender, education, and socio-economic status, on audience perception.
1.7	Definition of Terms
Audience Perception: The attitudes, opinions, and reactions of individuals who are exposed to radio campaigns on police brutality.
Police Brutality: Excessive or unnecessary force by police officers against civilians, which often violates human rights.
Radio Campaign: A series of organized and broadcasted radio messages aimed at educating the public about police brutality and encouraging civic engagement.
Public Awareness: The level of knowledge and understanding that the general population has regarding police brutality and human rights issues.
Human Rights: The fundamental rights and freedoms to which all individuals are entitled, including the right to freedom from violence and abuse.
Social Mobilization: The process of rallying and uniting communities to collectively address and advocate for social issues, such as police reform.
Law Enforcement: Agencies, primarily the police, responsible for maintaining public order, preventing crime, and protecting citizens' rights.




CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
This chapter examines relevant literature to explore the audience perception of radio campaigns on police brutality. It includes a review of key concepts, a discussion of the conceptual framework, an overview of theoretical perspectives, and an empirical review of recent scholarly studies related to this topic.
The role of radio in shaping public perception and influencing social change has been widely acknowledged in media studies. Radio campaigns addressing police brutality aim to inform, educate, and mobilize audiences to confront this social issue. Understanding audience perceptions is essential to evaluating the effectiveness of these campaigns. This section explores the concepts of audience perception, radio campaigns, and police brutality while incorporating insights from existing literature.
Audience perception refers to the ways individuals interpret, engage with, and respond to media messages. According to Baran and Davis (2015), audience perception is not a passive process but an active one shaped by personal experiences, cultural context, and prior knowledge. Audiences filter messages through their cognitive and emotional frameworks, which can enhance or distort the intended meaning.
For campaigns addressing sensitive topics such as police brutality, audience perception is critical. Ahmed and Suleiman (2020) argue that when messages align with the audience's lived experiences, they are more likely to elicit empathy and action. Conversely, when messages are perceived as biased or disconnected from reality, they may provoke resistance or indifference.
Radio remains a powerful medium for disseminating information and shaping public opinion, particularly in developing countries where access to other media is limited. Radio campaigns employ various formats—such as talk shows, public service announcements (PSAs), and interviews—to engage listeners on complex issues. The medium's reach, affordability, and immediacy make it an ideal tool for addressing societal problems like police brutality (Nkosi & Dlamini, 2022).
Research by Tufte et al. (2017) highlights the role of radio in promoting social change, emphasizing that effective campaigns are those that use culturally relevant content and interactive formats. Radio stations that facilitate call-in sessions and listener feedback provide a platform for marginalized voices, fostering dialogue and collective action.
However, challenges exist. One limitation is the oversaturation of messages, which can lead to audience fatigue and reduced impact (Jenkins & Smith, 2019). Additionally, trust in media sources plays a pivotal role in the reception of campaigns. Audiences are more likely to engage with messages delivered by credible and relatable personalities (Okonkwo, 2021).
Police brutality refers to the misuse of power by law enforcement officers, often involving excessive force, harassment, or discriminatory practices. This issue has been widely documented across various contexts, with marginalized groups bearing the brunt of such misconduct (Reiner, 2020).
Media coverage of police brutality has evolved over the years, with radio campaigns playing a central role in raising awareness and driving advocacy. According to Adeyemi and Bello (2021), radio programs that highlight real-life cases and provide legal advice have been instrumental in empowering victims to seek justice.
Despite these efforts, systemic barriers persist. A study by Ezeh (2022) found that while radio campaigns effectively raised awareness, they struggled to address the root causes of police misconduct, such as inadequate training, corruption, and weak accountability mechanisms. Moreover, public perceptions of police are influenced by broader societal factors, including historical relationships between law enforcement and specific communities (Brown & Miller, 2020).The effectiveness of radio campaigns in altering audience perception hinges on several factors, including the quality of content, frequency of broadcasts, and cultural resonance. According to Adamu et al. (2022), campaigns that incorporate local languages and relatable storytelling techniques are more likely to resonate with diverse audiences.
2.2	Conceptual Framework
The conceptual framework links the study’s key variables: audience perception, radio campaigns, and police brutality.
2.2.1	Concept of Audience Perception
Audience perception refers to how individuals interpret, process, and respond to messages in the media. Perception is influenced by personal experiences, social contexts, cultural norms, and exposure to media content. Scholars emphasize that media campaigns are effective when they align with audience expectations and resonate with their lived realities (Maré, 2019).
Audience perception refers to the process by which individuals or groups interpret, evaluate, and react to messages conveyed through media channels. It is a multi-dimensional concept influenced by psychological, cultural, social, and environmental factors. In the context of communication studies, audience perception plays a crucial role in determining how effectively media campaigns achieve their intended goals, including raising awareness, changing attitudes, and inspiring action(Taylor, 2019).
Dimensions of Audience Perception
Cognitive Perception
1. Cognitive perception involves how audiences process and understand the information presented to them. It includes awareness, knowledge acquisition, and comprehension of the message. For instance, a radio campaign about police brutality might inform listeners about the prevalence of misconduct, the rights of victims, and avenues for seeking justice. The audience’s ability to grasp these facts depends on their prior knowledge and mental engagement with the content (Baran & Davis, 2015).
Affective Perception
1. Affective perception pertains to the emotional response elicited by media messages. Strong emotional appeals, such as stories of victims of police brutality, can provoke empathy, anger, or indignation, motivating audiences to take a stand. According to Ahmed and Suleiman (2020), emotionally resonant campaigns are more likely to create lasting impressions on listeners, fostering deeper engagement.
Behavioral Perception
1. Behavioral perception refers to how media messages influence actions. For example, a radio campaign might encourage listeners to report incidents of police brutality or participate in protests. The extent to which audiences translate perception into action depends on factors such as message clarity, personal relevance, and the perceived feasibility of suggested actions (Fishbein & Ajzen, 2010).
Radio is particularly effective in shaping audience perceptions due to its broad reach, relatability, and ability to create a sense of immediacy. Nkosi and Dlamini (2022) argue that radio campaigns on social issues, including police brutality, leverage storytelling, testimonies, and expert interviews to bridge the gap between abstract ideas and everyday realities.
	Audience perception is a dynamic and complex concept that determines the effectiveness of media campaigns, particularly on sensitive issues like police brutality. By understanding the cognitive, affective, and behavioral dimensions of audience perception and the factors that influence it, campaign designers can craft messages that resonate with their target audience and achieve meaningful impact.
2.2.2	Concept of Radio Campaign
Radio is one of the most accessible and trusted mediums for reaching diverse populations. Campaigns addressing social issues, such as police brutality, often use storytelling, interviews, jingles, and news reports to educate and mobilize listeners. The success of radio campaigns largely depends on factors such as message clarity, frequency, and credibility of sources.
A radio campaign refers to the strategic use of radio as a medium to disseminate messages designed to inform, educate, influence, or mobilize a specific target audience. It typically involves the planned production and broadcast of audio content, such as announcements, jingles, interviews, talk shows, and dramas, to achieve specific communication objectives. Radio campaigns are widely used for public awareness, social change, political advocacy, and commercial advertising due to the medium's broad reach, affordability, and accessibility.
Radio campaigns are widely recognized for their role in addressing social issues, including police brutality, health awareness, and gender equality. Their effectiveness lies in the ability to combine information dissemination with audience engagement.
The concept of a radio campaign is rooted in its ability to reach diverse audiences, deliver impactful messages, and inspire action. When strategically designed and effectively executed, radio campaigns serve as powerful tools for addressing social issues, including police brutality. However, their success depends on understanding audience needs, crafting relatable content, and overcoming challenges such as competing media and resource limitations.
2.2.3	Concept of Police Brutality
Police brutality is the misuse of power by law enforcement officials, often involving the excessive use of force. It has garnered widespread attention through traditional media and social platforms, prompting campaigns to raise awareness, demand accountability, and advocate for policy changes.
Police brutality refers to the excessive, unwarranted, and often unlawful use of force by law enforcement officers in their interactions with civilians. It encompasses physical violence, psychological abuse, verbal intimidation, sexual harassment, racial profiling, unlawful detention, and even extrajudicial killings. As a form of human rights abuse, police brutality has historically been a significant concern in many societies, particularly in contexts where power dynamics are skewed, and mechanisms for accountability are weak.
Police brutality is characterized by the misuse of authority and force beyond what is reasonably necessary to achieve lawful objectives. While law enforcement is tasked with maintaining public safety and order, abuse of this role leads to violations of civil liberties and undermines public trust. Reiner (2020) defines police brutality as actions by law enforcement officers that contravene established legal and ethical standards, resulting in harm or oppression of civilians.
Forms of Police Brutality
1. Physical Violence
This includes the use of batons, firearms, chokeholds, or other forms of physical force against civilians. Excessive physical violence often leads to injuries, disabilities, or fatalities, as seen in high-profile cases globally.
1. Psychological Abuse
Intimidation, threats, and humiliation fall under this category. Psychological abuse can have long-term effects on mental health, including trauma, anxiety, and depression.
1. Sexual Misconduct
This involves acts of sexual harassment, assault, or exploitation committed by officers against individuals, particularly in vulnerable situations like detentions or interrogations.
1. Racial Profiling
Racial profiling is the discriminatory targeting of individuals based on race, ethnicity, or national origin. It often leads to disproportionate harassment and violence against marginalized groups.
1. Unlawful Arrests and Detentions
Police brutality can also manifest in the form of arbitrary arrests, detention without due process, and planting of evidence to justify such actions.
1. Extrajudicial Killings
This refers to the deliberate killing of individuals by law enforcement officers without legal justification or trial. Extrajudicial actions are a severe form of brutality, often carried out under the pretext of combating crime or insurgency.
Police brutality has roots in historical and systemic inequalities. In colonial and apartheid contexts, law enforcement often functioned as an instrument of oppression, suppressing dissent and enforcing discriminatory laws. For example, during apartheid in South Africa, the police routinely used violence to enforce racial segregation (Maré, 2019).
In the United States, the history of police brutality is closely linked to systemic racism, particularly targeting African Americans. Events such as the civil rights protests of the 1960s and more recent incidents like the killing of George Floyd in 2020 have highlighted the persistence of this issue (Taylor, 2016).
2.3	Theoretical Framework
This research draws on two main theories:
2.3.1	AGENDA SETTING THEORY
This theory posits that media have the power to influence the salience of issues in the public agenda. Radio campaigns on police brutality shape how audiences prioritize this issue by consistently highlighting its importance.
Media agenda-setting is a communication theory that explains the ability of the media to influence the importance placed on topics by the public. The theory suggests that while the media may not tell people what to think, it plays a significant role in shaping what people think about. Coined by McCombs and Shaw (1972) in their seminal study of the 1968 U.S. presidential election, the agenda-setting theory highlights the relationship between media coverage and public perception of issue importance.
Agenda setting refers to the process by which media outlets select and prioritize certain topics for coverage, thereby signaling their relative importance to the audience. When the media focuses extensively on a specific issue, it becomes salient in the public's mind, influencing their perception of what matters most in society (McCombs & Shaw, 1972).
The concept of agenda setting has evolved significantly since its inception in the 1970s. McCombs and Shaw's initial study analyzed how the media's focus on certain issues during the 1968 presidential campaign shaped voters' perceptions of issue importance. Since then, the theory has been expanded and applied to various domains, including health communication, environmental advocacy, and social justice.
For example, the agenda-setting function of the media has been evident in movements like #MeToo and Black Lives Matter, where extensive media coverage amplified public discourse and action against sexual harassment and systemic racism, respectively.
The agenda-setting role of media is particularly evident in campaigns addressing police brutality. Media coverage of high-profile cases, such as the killings of Michael Brown in Ferguson or George Floyd in Minneapolis, has amplified public awareness and calls for systemic reform. The following illustrate the agenda-setting mechanisms in this context:
Media agenda-setting remains a powerful framework for understanding how media influences public priorities and perceptions. While traditional media has historically dominated agenda-setting processes, the rise of digital platforms has democratized content creation, giving audiences more agency in shaping the media landscape. Despite criticisms, the theory continues to offer valuable insights into the relationship between media, society, and public discourse, particularly in addressing critical social issues like police brutality, climate change, and public health crises.
Agenda-setting theory is a communication theory that explores how media influences public perception by prioritizing certain issues over others. Developed by Maxwell McCombs and Donald Shaw in 1972, the theory posits that the media does not tell people what to think but instead tells them what to think about. It highlights the relationship between media coverage and the importance the public assigns to specific issues, shaping societal discourse and influencing policy priorities.
The agenda-setting theory was introduced in the context of political communication during the 1968 U.S. presidential election. McCombs and Shaw conducted their seminal study in Chapel Hill, North Carolina, where they analyzed how media emphasis on particular issues during the election campaign aligned with voters' perceptions of those issues' importance. They found a strong correlation between the topics most frequently covered in the media and the issues voters deemed significant (McCombs & Shaw, 1972).
The media's agenda-setting function has been pivotal in bringing issues of police brutality to the forefront. McCombs and Shaw (1972) argue that by repeatedly highlighting specific topics, media can influence the public's perception of their importance. Radio campaigns leverage this principle by creating sustained narratives around police brutality, thereby fostering a sense of urgency and accountability.
Social identity theory also informs audience perception, as individuals tend to interpret media messages in ways that affirm their group affiliations and worldviews (Tajfel & Turner, 1986). For example, communities disproportionately affected by police brutality may be more receptive to radio campaigns highlighting systemic issues, while those with less exposure to such experiences may view the messages as exaggerated or unwarranted.
2.3.2	Uses and Gratifications Theory
This theory emphasizes the active role of audiences in seeking media content that satisfies their informational, emotional, and social needs. Audiences may engage with radio campaigns on police brutality to stay informed, express solidarity, or mobilize for change.
Uses and Gratifications Theory (UGT) is a communication theory that focuses on why and how individuals actively seek out specific media to satisfy particular needs. Unlike earlier communication theories, which often viewed audiences as passive recipients of media messages, UGT emphasizes the active role of the audience in selecting and using media based on their motivations, desires, and social or psychological needs. This theory emerged in the 1940s and was further developed by researchers like Elihu Katz, Jay Blumler, and Michael Gurevitch in the 1970s.
2.4	Empirical Review
Recent studies also emphasize the intersectionality of media campaigns and social movements. For instance, the Black Lives Matter movement has demonstrated how traditional media, including radio, can amplify grassroots advocacy efforts (Taylor, 2016). Radio programs that collaborate with activists and civil society organizations often achieve greater impact by aligning their messages with broader calls for systemic change.
Adeyemi et al. (2021): This study analyzed the role of radio in promoting awareness of human rights violations in Nigeria. It found that radio campaigns effectively increased listeners' knowledge of their rights.Ezeh and Okafor (2022), A survey of urban youth revealed that interactive radio programs significantly impacted public attitudes towards police accountability.
Smith and Brown (2023), in their research in South Africa highlighted how community radio campaigns helped bridge the gap between law enforcement agencies and marginalized groups, fostering dialogue and mutual understanding.
Adamu et al. (2022), this study on the use of radio for advocacy found that frequent and targeted messaging was crucial in altering public perceptions of systemic police misconduct.
The reviewed literature underscores the importance of radio as a tool for addressing police brutality. It highlights that audience perceptions are shaped by how effectively the campaigns engage and resonate with their lived experiences. The next chapter will detail the methodology for investigating these dynamics.





CHAPTER THREE
METHODOLOGY
3.1	Introduction
Research methodology refers to the approach by which data is extracted to be clearly understood. Wiersman (2016) states that the development of strategy for conducting research is the third step after identifying a problem and completion of the literature review. This chapter will therefore discuss the following: research design, target population, sampling size and sampling techniques, data analysis and presentation.
This chapter described the methods used for data collection. They were research design, population of the study, sampling size and technique, description of research instrument, validity of data gathering instrument, methods of data collection and method of data analysis.
3.2	Research Design 
Research design is the plan, structure and strategy of investigation concerned as to obtain answer to research question and control variance. Research design is a step-by-step approach that the research adopts to complete the study. 
In the light of this study, the research adopted the survey method of data collection. It is used to obtain the peoples opinion through questionnaire.
3.3	Population of the Study
The population of people who have gone through police brutality in Kwara State which is estimated at around 159 residents (Kwara State Police Command, 2025). 


3.4	Sample Size
In research, the sample size refers to the number of individual observations or data points selected from a larger population for analysis. 100 respondents were selected from all local government in Kwarastate. The sample size is a critical component of study design because it directly impacts the reliability, validity, and generalizability of the research findings. A well-chosen sample size ensures that the study provides accurate and meaningful results while minimizing biases and errors(Cooper and schinder 2016). 
The following are represented in tabular showing the sample size of the study
	Local government
	No of respondents

	Ilorin East
	20

	Ilorin West
	7

	Ilorin South
	8

	Isin
	5

	Oyun
	10

	Moro
	20

	Offa
	10

	Okeero
	10

	Lafiagi
	5

	Patigi
	5

	Total
	100


Source: Field Survey, 2025		
The required and relevant information were retrieved from some selected local government (Ilorin east, Ilorin west, Ilorin south, Oyun, Isin, Moro, Offa, Okeero, Lafiagi and Patigi) from various local government in kwara state with the use of an opened – questionnaire. 
3.5	Sampling Techniques
Sampling is the process of selecting a subset of individuals, groups, or data points from a larger population to represent the entire population in research. The choice of a sampling technique is critical as it affects the accuracy, reliability, and generalizability of the research findings. Sampling techniques can be broadly classified into probability sampling and non-probability sampling methods.
For a study on Audience perception of radio campaign on police brutality in Kwara State,stratified random sampling is an ideal technique. This approach involves dividing the population into distinct subgroups, or “strata,” based on shared characteristics, ensuring that each subgroup is adequately represented (Etikan, Musa, &Alkassim, 2016).
3.6	Instrument of Data Collection
The instrument that will be used for this research work is the questionnaire. The research questionnaire, developed by the researcher consist of two sections A and B. section A will be designed to elicit personal information from the respondents such as sex, age, name of media organization, etc. Section B contain item focus on the different responses to be tested will be made known to the respondents. One hundred (100) copies of questionnaires will be distributed to analyze the data for the study.
3.7	Validity and Reliability of Research Instrument
	Validity is referred to as the degree to which empirical measure of several measure of a concept, accurately measure the concept (Orodho 2015). Validity is the degree to which results obtained from the analysis of data collected in a research question actually represents what was intended. Content validity will be ensured by matching the research questions with items in the data collection instruments. This will be done by engaging the supervisors to verify if the content of items in the questionnaire with collected information on audience perception of radio campaign on police brutality in kwara state.
The study would ensure that simple language will be adopted to make the respondents understand the question very well for them give valid answers as per the study.
3.8	Method of Data Collection 
	A survey of data collection method will be employed to collect primary data. A survey is defined by Balnaus and Caputi (2021) as a method of collecting data from people about who they are, how they think (motivations and believes) and what they do (behaviour). The subject in the survey were questioned by means of a standardized procedure for the answers to be compared and analyzed statistically (corbetta, 2013).
Questionnaire is the most effective way of data collection tool for the survey of this study. Standardized and well-structured questionnaires will help to investigate a widely distributed population. The advantage of this approach is that the researcher can collect data from a controlled number of variables. The respondents will be expected to provide answers to the open ended questions. The questionnaire will be split into two sections, the initial section asked questions concerning the general responded information. The second section established the audience perception of radio campaign on police brutality in Kwara State.


3.9	Method of Data Analysis
Data analysis is a critical process in research that involves systematically applying statistical or logical techniques to describe, summarize, and compare data. The method of analysis depends on the type of data, the research objectives, and the research design. Broadly, data analysis can be divided into qualitative analysis and quantitative analysis
The choice of data analysis method depends on the research objectives, type of data, and research design. Quantitative analysis is typically used when the goal is to test hypotheses or generalize findings to a larger population, while qualitative analysis is useful for exploring complex, context-specific phenomena. In some cases, researchers may combine both approaches (mixed methods) to achieve a more holistic understanding of the research problem. Regardless of the method, careful attention to detail, transparency, and rigor in the analysis process is essential for producing valid and reliable results.




CHAPTER FOUR
4.0	DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 	INTRODUCTION
	This chapter presents, analyzes and interpret the results on Audience perception of radio campaign on police brutality in Kwara State.
 4.2	DATA ANALYSIS AND INTERPRETATION
SECITON A
TABLE 4.1: GENDER
	Frequency 
	NO OF RESPONDENT
	PERCENTAGE (%)

	Male
	42
	42

	Female 
	58
	58

	Total
	100
	100


Source: field survey 2025
	The analysis shows that 42 respondents are male while 58 respondents are female representing 42% and 58% respectively. The table above indicates majority of them are Female.
TABLE 4.2: MARITAL STATUS
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Single
	56
	56

	Married
	34
	34

	Divorce
	10
	10

	Total
	100
	100


Source: Field survey 2025. 
	The above table shows that 56 respondents are single, 34 respondents are married, while 10 respondents are divorced representing 56%, 34% and 10% respectively. The table above indicates that majority of them are single.
TABLE 4.3: AGE
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	18 – 25 years
	44
	44

	26 – 35years
	26
	26

	36 -45 years
	17
	17

	46 and above
	13
	13

	Total
	100
	100


Source: Field survey 2025.
	The table show that 44 respondents are in the age of 18-25years, 26 respondents are in the age bracket of 26 – 35 years, 17 respondents are between 36 – 45years while the remaining 13 respondents are in the age bracket of 46 and above respectively.
TABLE 4.4:  EDUCATIONAL QUALIFICATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Olevel holder
	38
	38

	ND/NCE holder
	41
	41

	HND/B.sc holder
	21
	21

	TOTAL
	100
	100


Source: Field survey 2025
	The table above shows that 38 respondents are o’level holder, 41 respondents are ND/NCE holder, 21 respondents are HND/BS.c holder, representing 38%, 41% and 21% respectively. The table above shows that majority they are hold ND/NCE.
TABLE 4.5:  OCCUPATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Employed 
	10
	10

	Student 
	79
	79

	Unemployed
	11
	11

	Other
	0
	0

	Total
	100
	100


Source: Field survey, 2025.
This table shows that Employed constitute 10 respondent representing 10%, student has 79 respondents representing 79%, Unemployed has 11 respondents representing 11%, while none of the respondents chose Other.
SECTION B: Awareness of Radio Campaign
TABLE 4.6 Are you aware of any radio campaign about police brutality in Kwara State
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Yes
	75
	25

	No
	25
	48

	Total
	100
	100


Source: Field survey 2025.
	The table show that 75 respondents were aware of radio campaign about police brutality in Kwara State while the remaining 25% of the respondents weren’t.


TABLE 4.7: if yes, which radio station(s) did you hear it on?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Midland FM
	25
	25

	Radio Kwara
	48
	48

	Harmony FM
	13
	13

	Others
	14
	14

	Total
	100
	100


Source: Field survey 2025
	The table show that 25 respondents chose that Midland fm is the radio station they hear it from, 48 respondents said radio kwara, 13 respondents said Harmony FM while the remaining 14 respondents said other radio station(s).
TABLE 4.8: How often did you listen to the campaign messages?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Always
	25
	25

	Sometimes  
	15
	15

	Rarely
	50
	50

	Never
	10
	10

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 25% of respondents choose always on how often they listen to the campaign messages, 15% said Sometimes, 50% choose rarely, while the remaining 10% said Never.


TABLE 4.9:  How would you rate the clarity of the message in the campaign?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Very clear
	41
	41

	Clear
	10
	10

	Neutral
	13
	13

	Unclear
	30
	30

	Very unclear
	6
	6

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 41% of respondents rate the clarity of the messages in the campaign as Very clear, 10% of the respondents choose Clear, 13% choose Neutral, 30% choose unclear, while remaining 6 choose very unclear.
TABLE 4.10: Did you the campaign addresses real issues of police brutality in Kwara State?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	30
	30

	Agree 
	47
	47

	Neutral 
	14
	14

	Disagree 
	7
	7

	Strongly disagree
	2
	2

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 30% of respondents choose strongly agree, 47% chose Agree, 14% choose Neutral, 7% choose Disagree while remaining 2% of respondents Strongly Disagree.
TABLE 4.11: What aspects of police brutality were highlighted in the campaign?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Unlawful arrest
	30
	30

	Extortion
	47
	47

	Use of force
	14
	14

	Violation of rights
	7
	7

	Others
	2
	2

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 30% of respondents choose Unlawful Arrest as an aspects of police brutality that were highlighted in the campaign, 47% said Extortion, 14% said Use of force, 7% said Violation, while remaining 2% of respondents said Others.


TABLE 4.12: How relatable were the stories or testimonies shared during the campaign?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Very relatable
	20
	20

	Relatable
	56
	56

	Neutral 
	13
	13

	Not relatable
	9
	9

	Not relatable at all
	2
	2

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 20% of respondents choose very relatable, 56% chose Relatable, 13% choose Neutral, 9% choose Not relatable while remaining 2% of respondents choose Not relatable at all.
TABLE 4.13: Has the radio campaign influenced your knowledge about police brutality?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	71
	71

	No
	29
	29

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 71% of respondents agreed Yes that radio campaign influenced their knowledge about police brutality, while the remaining 29% said No. This shows that majority of respondents agreed to yes.
TABLE 4.14: Has the campaign changed your attitude toward reporting police misconduct?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	71
	71

	No
	29
	29

	Not sure
	0
	0

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 71% of respondents agreed Yes that radio campaign changed your attitude toward reporting police misconduct influenced their knowledge about police brutality, while the remaining 29% said No. This shows that majority of respondents agreed to yes.
TABLE 4.15: Did you think radio campaign can reduce incidents of police brutality in the state?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	33
	33

	Agree 
	44
	44

	Neutral 
	14
	14

	Disagree 
	7
	7

	Strongly disagree
	2
	2

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 33% of respondents choose strongly agree, 44% chose Agree, 14% choose Neutral, 7% choose Disagree while remaining 2% of respondents Strongly Disagree.
TABLE 4.16: Have you ever reported a case of police brutality after hearing the radio campaign?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	10
	71

	No
	90
	90

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 10% of respondents said No, while the remaining 90% said No. This shows that majority of respondents said No.
4.3	Discussion of Findings
This study examined audience perception of radio campaigns addressing police brutality in Kwara State. The findings provide critical insights into the effectiveness, reach, and reception of radio campaigns as a tool for social advocacy and reform, particularly in matters concerning law enforcement practices. Several key themes emerged from the analysis, including awareness levels, trust in radio as a medium, perceived objectivity, influence on public opinion, and the role of demographic factors in shaping perception.
A significant finding from the study indicates that the majority of respondents were aware of ongoing radio campaigns about police brutality. This suggests that radio remains a powerful and far-reaching medium in Kwara State, particularly for disseminating information on social issues. The prevalence of local radio stations broadcasting in English and indigenous languages enhances the accessibility of such campaigns, cutting across educational levels and rural-urban divides.
The campaigns, often featured in news bulletins, special programs, and sponsored advocacy jingles, have evidently succeeded in drawing attention to police misconduct. This aligns with prior studies that highlight radio’s potential in shaping public discourse in Nigeria, especially in areas with limited internet penetration.
Many respondents expressed a high level of trust in radio messages compared to other forms of media. This perception of credibility is likely rooted in the local nature of the medium, which often includes voices from the community—activists, victims, and legal experts. Trustworthiness is a critical factor in message reception, and the consistent framing of police brutality as a human rights issue rather than isolated incidents has helped cement the legitimacy of the campaigns.
A majority of the audience reported that the campaigns influenced their attitudes toward the police and heightened their understanding of their rights during police encounters. Radio discussions featuring legal professionals and human rights advocates reportedly demystified legal processes and provided practical advice on what to do during unlawful arrest or harassment.
Another key finding is the role of radio in mobilizing public participation in advocacy against police brutality. Some respondents stated they had participated in town hall meetings, call-in radio shows, or even protests following radio discussions. This suggests that the medium not only informs but also galvanizes action, especially when listeners feel a shared sense of injustice.
Overall, the findings indicate that radio campaigns in Kwara State have played a significant role in raising awareness about police brutality, informing the public about their rights, and fostering a sense of collective responsibility. While the campaigns are generally well-received, there is a need for broader institutional support and continuous dialogue between media practitioners, civil society, and law enforcement agencies to translate awareness into meaningful reform. The study affirms the potential of radio as a grassroots tool for human rights advocacy in Nigeria, especially when tailored to local realities and backed by action-oriented strategies.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY OF FINDINGS
The study investigated the perception of radio campaigns on police brutality among residents of Kwara State. From the data collected and analyzed, several key findings emerged:
1. High Awareness of Radio Campaigns: A significant portion of respondents reported regular exposure to radio programs discussing police brutality. Stations such as Radio Kwara, Sobi FM, and Harmony FM were identified as major sources of these campaigns. This indicates that radio remains a relevant medium for mass communication in the state, particularly for social and human rights issues.
1. Positive Reception of Campaign Messages: Most respondents found the content of radio campaigns informative and educative. They believed that the programs helped to raise awareness about the rights of citizens and the need for reforms in the Nigeria Police Force. The language used was mostly in English and Yoruba, making it accessible to a wide audience.
1. Influence on Public Opinion and Civic Engagement: Many listeners admitted that radio discussions on police misconduct encouraged them to become more interested in human rights issues. Some even reported that they were more willing to report incidents of police abuse or participate in civil society efforts as a result of the radio campaigns.
1. Skepticism About Actual Impact:
Despite the positive perception of radio campaigns, a considerable number of respondents expressed doubt about the effectiveness of such media advocacy in bringing about real change. They cited poor government response, institutional corruption, and lack of police accountability as reasons for their skepticism.
1. Demographic Influence on Perception: Younger audiences, particularly those between ages 18–35, were more actively engaged and receptive to the radio campaigns than older age groups. Education level also played a role; those with tertiary education demonstrated a deeper understanding of the issues and greater media literacy.
1. Challenges Identified in the Campaigns: Several respondents noted that some radio programs lacked depth and were often inconsistent. Others mentioned the need for more interactive programming that allows for audience participation, such as call-ins or social media feedback integration.
5.2	Conclusion
The study concludes that radio campaigns play a crucial role in shaping public perception and raising awareness about police brutality in Kwara State. The accessibility, reach, and familiarity of radio make it an effective tool for public enlightenment and advocacy.
However, while these campaigns have successfully educated many citizens and stirred public discourse, they face limitations in driving systemic reform. The gap between awareness and actionable change remains significant due to weak institutional response, inadequate follow-up mechanisms, and lack of political will.
Therefore, while radio remains an essential platform for civic education and mobilization, its impact is constrained without corresponding support from policy-makers, security agencies, and legal frameworks.
5.3	Recommendations
1. Strengthen Radio Campaign Content:
Radio stations should collaborate with human rights organizations, legal experts, and civil society groups to develop in-depth, research-based content that goes beyond surface-level reporting. Programs should include real-life testimonies, expert analysis, and case follow-ups to increase credibility and impact.
1. Promote Interactive and Inclusive Programming:
Radio programs should encourage community participation through call-in segments, SMS polls, and integration with social media platforms. This will help reflect the voices of the people and improve the engagement and relevance of the campaigns.
1. Government and Stakeholder Involvement:
State and local governments, in collaboration with the Nigeria Police Force, should support these campaigns by addressing the issues raised, implementing reforms, and holding erring officers accountable. This would help build public trust and demonstrate that media advocacy can lead to real-world consequences.
1. Capacity Building for Journalists and Broadcasters:
Journalists and radio hosts should receive training on investigative reporting, human rights issues, and ethical broadcasting. This will help them produce more impactful programs that are both informative and responsible.
1. Monitor and Evaluate Campaign Impact: Independent bodies should be commissioned to periodically assess the effectiveness of these campaigns in changing public attitudes and influencing policy. Feedback from such evaluations can guide future programming.
1. Leverage Local Languages and Community Radio: To reach a broader audience, especially in rural areas, more content should be delivered in local dialects. Community-based radio stations can be powerful tools for grassroots mobilization and should be actively engaged in the campaigns.
1. Sustained Advocacy and Media Pressure: Media campaigns should not be one-off efforts. There should be a consistent and sustained approach to discussing police brutality and related issues. Repetition and continuity are essential for lasting impact and public consciousness.
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Department of Mass Communication 
Institute of Information 
and Communication Technology,
Kwara State Polytechnic, 
Ilorin 
Dear Sir/Ma,

RESEARCH QUESTIONNAIRE
QUESTIONNAIRE ON AUDIENCE PERCEPTION OF RADIO CAMPAIGN ON POLICE BRUTALITY IN KWARA STATE
Dear Participant,
This questionnaire is designed to gather information about Audience perception of radio campaign on police brutality in Kwara State.
Your responses will be valuable in understanding the audience perception on police brutality in Kwara State. 
Your participation is voluntary, and all responses will be kept confidential. 
Thanks.




APPENDIX II
Please answer the following questions to the best of your knowledge and ability.
Section A: Demographic Information
1. Gender:    Male          (      )   Female (     )
1. Marital status:   Single   (      ) Married (     )   Divorce (    )
1. Age: (a) 18-25 ( ) (b) 26-35 ( ) (c) 36-45 ( )(d) 46 and above ( )
1. Educational qualification: Olevel Holder ( ) ND/NCE Holder ( ), HND/B.sc Holder ( )
1. Occupation: (a) Employed ( ) (b) Student ( ) (c) Unemployed ( ) (d) Other ( )
Section B: Awareness of Radio Campaign
1. Are you aware of any radio campaigns about police brutality in Kwara State?
Yes ( ) No (  )
1. If yes, which radio station(s) did you hear it on? Radio Kwara( ) Midland FM   ( ) Harmony FM ( ) Others (  )
1. How often do you listen to the campaign messages?
Always (  ) Sometimes ( ) Rarely (  ) Never (  )
1. How would you rate the clarity of the message in the campaign? Very clear ( )
Clear ( ) Neutral ( ) Unclear ( ) Very unclear ( )
1. Do you think the campaign addresses real issues of police brutality in Kwara State? Strongly agree ( ) Agree ( ) Neutral ( ) Disagree ( ) Strongly disagree ( )
1. What aspects of police brutality were highlighted in the campaign? Unlawful arrest ( ) Extortion ( )  Use of force ( ) Violation of rights
Others (please specify): ___________
1. How relatable were the stories or testimonies shared during the campaign? Very relatable ( ) Relatable ( ) Neutral ( ) Not relatable ( ) Not relatable at all
1. Has the radio campaign influenced your knowledge about police brutality?Yes (  ) No ( ) Not sure ( )
1. Has the campaign changed your attitude toward reporting police misconduct? Yes (  ) No ( ) Not sure ( )
1. Do you think the radio campaign can reduce incidents of police brutality in the state? Strongly agree ( ) Agree ( ) Neutral ( ) Disagree ( ) Strongly disagree ( )
1. Have you ever reported a case of police brutality after hearing the radio campaign? Yes (  )  No (  ) Not applicable (  )


