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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY
Social media are characterized as web 2.0 resources that emphasize active participation, connectivity, collaboration and sharing of knowledge and ideas among users. Social media resources can e divided into three distinct categories, while one category emphasizes content sharing and organizing sites like Delicious, Digg, Flicks, YouTube and RSS reader, the second category encompasses content, creation and editing websites such as Blogger, Google, Docs, Wikipedia and Word Process. The third category includes social network site (SNS) like Facebook, Ning, Myspace and, Onkut, that sense as online communications that enable users to connect with old and new friends and share ideas and resources (McLough Lin and Led 2017).
Social media are internal social networking sites that connect people together for different purposes (Eannyanwu, 2017) describe them "as the ninth wonder of the word because such media platforms are becoming increasing connected interactive participating, integrative, community based, ubiquitous and digital. Some literature suggest that social media networks came on board in 1995 with the establishment of Asian Avenue and classroom.com separately, as social networks. However, (Mitu, 2018) attempted to trace the history of social network sites thus: The first social network site was sixdegree.com launched in 1997. It was the first site, which combined to classmates.com that allowed to connect with high school or college classmate but the users could not create profiles or have friends' list.
The explosion of social sites came following the establishment of Facebook in 2004. Social media sites were meant to socially connect community of friends together. Members of this community of friends maybe people of like minds and interests that could be continents aspect.
Social network have metamorphosed into social media, which perform roles a kin to those of the conventional media. Social media play significant roles in societal interconnectivity. They bring the users together for mutual supply and utilization of information thereby providing a platform for social interaction between the audience and the users (Picard, 2019 et. al.). However, unlike the conversational media, there are no control, no code of ethics and no gatekeeping. These shortcomings have created room for vices such as falsification, incredibility, lack of professionalism, falsehood, sedition, blackmail, pornography, invasion of privacy, and other unacceptable media practices. They have also been used to promote prostitution.
The prostitution is an act of engaging in sexual intercourse in exchange for money. Prostitution is a common practice found among students of higher institution of learning all over the world. According to Stokes (2018) increasing portions of students in the United Kingdom who are looking for a way to pay for tuitions are turning to prostitution. Some even consider prostitution as the only choice for paying for their education.
Dixon (2019) points to a study of about 300 British University students, in which 6 percent reported knowing a student who had worked as a prostitute or Excort in 2010, that is up from about 6 percent in 2006 and 4 percent in 2000.
Dixon explains that the ride coincided with an increase in college tuition fees. McCaskey (2012) corroborates the findings of Dixon by pointing out that the use of social media could promote prostitution among students.
This situation may also be applicable to student of higher institutions of learning in Kwara State Polytechnic, Ilorin, Nigeria. For instance, Abati (2009) repots that case of a female university student who turned into prostitution after armed robbers raped her. She was reported to be have used social media to promote her prostitution.
Oladinjoye (2000) also reports a significant level of prostitution among students of higher institutions in Nigeria. Umeh and Umeh (2003) disclose that there is high incidence of Nigerian female students practicing prostitution stealing, and other vices to support themselves and maintain their dependent relatives. In a related study, Okunbor and Agwubike (2009) also found a high rate of prostitution among female students in Nigerian universities.
1.2 STATEMENT OF THE PROBLEM
The Advent and widespread adoption of social media platforms have revolutionized the way higher institution students communicate, share information and engage with the digital world. While these platforms offer numerous benefits, they also raise concerns about their potential involvement in facilitating and propagating illegal activities such as prostitution among students. There is a growing concern that social media may contributes to the normalization of prostitution among higher institution students. The accessibility and anonymity provided by these platforms could potentially encourage or facilitates such activities. A lot of academics have looked at the issue of prostitution among Nigerians and the rest of the globe. For instance, Brown, Keller and Stem (2009) investigated on sex, sexuality, sexting and sexed adolescents among female students, the phenomenal increase in social problems across the globe and especially in developing countries in worrisome. The situation becomes serious when the problem is multidimensional in nature. In Nigeria, prostitution as in other parts of the world has continued to flourish in tertiary institutions.
1.3 OBJECTIVE OF THE STUDY
· To place stud in the right perspective, these four specific objectives were developed thus:
· To identify the primary purpose for which the students use the social media
· To determine the frequency of social media use among the students of Kwara State Polytechnic, Nigeria
· To assess the relationship between students' gender and use of social media for prostitution in institution of Kwara State Polytechnic, Nigeria To assess the relationship between the use of social media and prostitution among students in Kwara State Polytechnic, Nigeria
1.4 RESEARCH QUESTIONS
To support the objective of this paper, we posed two research questions as follows:
What is the frequency of social media use among the student in Kwara State Polytechnic, Nigeria?
For what primary purposes do the students in Kwara State Polytechnic, Nigeria use the social media?


1.5 SIGNIFICANCE OF THE STUDY
The significance of the study lies in potential to contributes valuable insights and knowledge to various stakeholders, addressing concerns related to the influence of social media on the propagation of prostitution among higher institution students. This study can provide educational institutions with a better understanding of how social media is perceived by students in relation to prostitution. This knowledge can inform the development of targeted education programs and initiatives aimed at promoting responsible online behaviour and digital literacy.
1.6 SCOPE OF THE STUDY
The scope of the study is defined by the boundaries and limitations that guide the research process in the context of investigating the perception of higher institution students regarding the influence of social media platforms in the propagation of prostitution the study will target students in Kwara State Polytechnic, Nigeria.
1.7 DEFINITION OF TERMS
Social media: social media refers to online platform and websites that allow users to create, share and interact with content. These platforms facilitate the creation and exchange of information, ideas and multimedia content within virtual communities.
Prostitution: Prostitution involves the exchange of sexual services for money, goods or other forms of compensation. It is generally considered an illegal or regulated activity in many jurisdictions.
Perception: Perception refers to the way individuals interpret and make sense of information from their environment. It involves the process of becoming aware of and understanding sensory information.
Digital literacy: Digital literacy is the ability to use understand and critically evaluate information in various digital forms. It encompasses skills related to navigating digital technologies evaluating online content and responsibly engaging in digital communication.
Empirical data: Empirical data consist of factual information that is collected through observation measurement, or experimentation. It is based on real world evidence and is often used to support or refute hypotheses in research. 
Cultural norms and values: Cultural norms are shared expectations and rules that guide behaviour within a particular culture or social group.
Cultural values are the beliefs and principles that are considered important by members of a culture.


CHAPTER TWO
2.0 INTRODUCTION 
Rather than strengthening development effect and social values, social media tend to pose some significant challenges to society. However, they seem to have gained much popularity among different categories of people in the society, university students fall within the group that literature suggests are heavy users of the social media. Literature also suggest that these students use the social media for varying purposes (Rutherford, 2019 et al). Shafique, Anwar and Bushra (2018) corroborate this view when they assert that social media use soams to be more popular among college and university students than any other category of people in the society.
Rutherford (2018) found that, students use social very frequently for different purposes, some of these purposes are noble while others are not.
For instance, Dedunizer found students in his research to use social media for negative purpose while some media organizations like CNN use social medias for information gathering and dissemination.
The CNN example is particularly instructive. It dedicates a programme Aireport mainly to stories sourced from social media particularly Facebook and Twitter viewers send their own reports to CNN and the anchor select from a myriad or available stories for each day's broadcast on the issues of prostitution, McCaskey (2019) explain that people use the social media to prostitution or to promote prostitution. Kake News (2019) supports this view when its asserts that there is much prostitution via social media. It cites the US examples where the police authorities were able to burst prostitutions rings through the social media. In some cites in the US Kake News explains that through some social media, activities like prostitution.
This component explores how legal consideration may influence perceptions and behaviours.
2.1 THE CONCEPTUAL FRAMEWORK
The conceptual framework provides theoretical foundation for understanding the relationships and variables involved in the study. In the context of the influence of social media on the propagation of prostitution among higher institution students, the conceptual framework may include the following the components social media platforms: Centre to the framework is the identification of specific social media platform that include platforms such as Facebook, Instagram, Twitter and others.
Concept of social media 
Social media is a powerful tool for connecting with people, sharing information, an expressing opinion. It is also a dynamic and ever-changing field that requires constant learning and adaptation. Whether you are a social media user, a marketer or a business owner, you need to understand the basic social media concepts that shape this online world. In this research, we will explore five social media concepts essential for anyone who wants to succeed in this domain. We will also look at some of the latest social media in statistics and trends for 2023 that will help you stay ahead of the curve.
Types of Social Media
Social media isn't the one-size-fits all type of services. There are different types of social media services that cater to different needs and accommodate various types of content. While some have overlap features, others are more specific in their use and the kind of services offered. As a brand or marketer knowing the different types of social media is key to connecting with the right audience. It also influences the kind of content you use to connect with your audience.
i. Social networking sites: These are sites mainly used for connecting with friends and family. They focus more on person-to-person conversation. Aside from personal conversations, these platforms encourage knowledge sharing.
ii. Image-based sites: Image-based types of content have gained more prominence in recent times content like infographics, illustration and images capture the attention of users more. Social media apps like Pinterst Instagram, and Snapchat are designed to amplify the sharing of images. They say a picture is work a thousand words and using this can have lots of positive effects.
iii. Video sharing/streaming platforms: Video contents is one of the most captivating and engaging forms of content. Marketers and businesses have said that they have seen tremendous benefits inusing videos. This form of content aids assimilation and understanding, hence why it is largely preferred by users - one mater platform that reshaped how people interact with video content is YouTube with over one billion active users monthly, the platforms sometimes serve as a search engine for most users.
Functions of Social Media
Social media, primarily, is a way for users to stay in touch with friends and family, while it started like that, it branched out to networking and meeting like-minded people online, to reflet, and share perspectives and observation on different topics. There are many such platform where people tune in and interact with each other based on their interests and hobbies.
-   Social networks - Facebooks, Linkeln
-   Bookmarking sites - Pinterest, Flipboard
-   Social News - Digg
-   Media sharing - Vimeo, YouTube
-   Microblogging - Twitter
-   Social review sites - Four Square, TripAdvisor, Yep
-   Community blogs - Tumble, Medium
-   Sharing economy networks - Airbb, Kicks starter pantheon
Concepts of Perception in Media
In the last fifteen years, social media became the most used way of communication. Social networks such as Facebook, Instagram, Twitter (etc.) and applications such as WhatsApp, Vibur and Massagers are now the way that people mainly communicate with each other. Social media and social networks are also the way that companies and brands communicate with their consumers, the way that newspaper publish their stories, etc. use turns to social networks for relevant information, to communicate with friends and families and use as a society practically live a virtual life on social media beside our real lives. The term social media implies interest services that facilitate social human contact (Paquette,
2013). A social network represents a free virtual space where users can share interests, information experience, pictures discuss different topics.
Types of Perception in Media
Media perception can be categorized into various types, includes:
i. Visual perception: Involves how images and visuals are interpreted, considering factors like colour, composition and design.
ii. Cognitive perception: Focuses on the intellectual interpretation of information presented in media, encompassing understanding, reasoning and memory
iii. Emotional perception: Concerned with the way media content evoke emotions and feelings in the audience, influencing their emotional responses.
Uses of Perception in Media
Perception plays a crucial role in media by influencing how audience interpret and respond to content. Here are some key uses of perception in media: 
i. Storytelling impact: Perception shapes the way stories are told, influencing narrative structure, character development and plot twists to evoke specific emotional responses from the audience.
ii. Visual design: Media creators use visual element such as colour, framing and composition, to manipulate perception and convey mood, tone, or symbolism in movies tv shows and graphics.
iii. Cultural representation: Media reflects and shapes societal perception of various cultures, contributing to the construction of stereotypes or challenging them through diverse and authentic portrayals.
Roles of Perception in Meia Messages
Media as fourth pillar of state and an important agent of society serves for public by providing basic knowledge and information on all aspects of a single issues or on various issues of national and international level. It not only provides information and updates on various issues and happenings but it also gives a direction to public for making up their judgement and perceptions. Previously it was impossible to mould public opinion for certain issues through media and people living in different societies were unaware of the happenings of the world and of their concerned societies but with that advent of technological revolution and development of journalism specifically made it possible to inform general public no matter where they are living and to whom they belong.
Concepts of Prostitution: Prostitution, colloquially known as the "oldest profession in the world", has been controversial for many years. The term prostitution itself, as well as people undertaking it, are perceived rather negatively. The simplest definition of prostitution is to engage in sexual intercourse for profit. In literature, however, we often find more extensive descriptions.
Causes of Prostitution: Prostitution has become rampant in our society today among growing teens and youths. These young people see selling o their bodies as the fastest way of getting income for their keeps.
However, women involve in prostitution for different reasons including, jobs drugs, contracts and also good grades in school examinations. This is because sex consumers include politícians, bosses in offices, lecturers who find pleasure in exploiting the lower class by offering mouth watering opportunities in exchange for sex (Alufohai, 2007). She further stated that some of the causes of prostitution among students were high level of poverty, peer pressure, family expectations and other financial problem.
Types of Prostitution
I) Street prostitution: Clients solicited on the street park or other public places. Serviced inside streets vehicles or short stay premises.
II) Online prostitution: These ones are normally seen asking for service online through social network like webcam, skype, TikTok etc. They request for deposit before any service.
III) Escort prostitute: Clients contacts sex worker by phone or via hotel staff - most convert from of sex work. Relatively expensive, because of how client turnover - service provided at clients' home or hotel room. 
IV) Survival prostitute: A matter of degree, where starvation or other various deprivation is imminent particularly for dependants. Food or security may be the currency, rather than money.
Role of Social Media in Prostitution
Promiscuity can now be done online because of the status of new media, some promiscuous people are even publicising their promiscuity on social media. In reality, sexual promiscuity is quite widespread. It cites the US examples where the police authorities were able to bust prostitution rings through the - sites detectives from the Reno Country Shariff's Office were able to get information that related to prostitution. With the available information detectives conducted a sting operation at a motel in the area and arrested three women aged 30, 33 and 21 and charged them for prostitution related offences.
In Nigeria the Cynthia Osukogu Case was a celebrated case a male Facebook for business purposes. On the investigation of the "Facebook Friend" Cynthia travelled to Lagos where she was ganged raped, filmed why the despicable act lasted and later killed by her assailants (Vanguard, 2012). This is a classic example of prostitution and crime promoted through the social media. Another example is the case of the Adelaide teenager Carly Ryen who was murdered by a Myspace contact in 2017, her killer Garry Frances Newman, had been contacting Carly via Myspace in 2016. On the site he was pretending to a 20-year-old male from Victoria named Brandon Kanu, while in reality he was a 50-year-old divorced father of three who lived with his mother and had up to 200 fake online identities. It is also a common practice now to recruit young women and boys for prostitution related issues using social media (Pope, 2018). Pope cited the cause of one 26-year-old African. American Justin Strom of London also known as "J-Dint" who recruited young girls in FairFade county, Virginia, USA. She specialized in recruiting white girls, Hispanic girls, and African American girls sometimes at school in the small or on the metro. Pope (2018) explains further that after the gang members made personal contact with the girls. Furthermore, hardened promiscuous persons use social media to enhance their face-to-face promiscuity by aggressively bringing their trade right to their consumers for maximum exposure to "Chants" who would patronise them.
Impact of Social Media in Prostitution
Social media can impact prostitution by providing platforms for advertising and networking. It can facilitate truth the solicitation of services and law enforcement effects to combat illegal activities.
Additionally, social media can contribute to the visibility and safety concerns of those involved in sex industry. The impact varies, with both positive and negative aspects depending on perspectives and regulations.
2.2 THEORETICAL FRAMEWORK
The theoretical framework provides a conceptual basis for understanding the phenomena under investigation. In the context of the influence of social media on the propagation of prostitution among higher institution students, several theoretical perspectives maybe relevant. Here are a few theoretical frameworks that could inform study.
The uses and gratification theory, which explains reasons people use the media, served as the theoretical guide for this study. Ratz and Blumber (2018) who propounded the theory explain that the theory is concerned with who uses the media how she/he uses the media and the gratification she/he gets or intends to get from using the media. The theory suggest that the users of the media play significant and active role in the selection of the media to users, the content of the media to use and how to use them. The theory posits that the media uses seek out the media that fulfill their individuals needs, uses and gratifications theory assumes that the users have alternate chokes to satisfy their need. They theory focuses more
attention on the audience, rather that on the actual message itself by asking what people do with media rather than what media do to people.
The theory regards the audience as very active and not passive thus they have the discretion in determines their choices of the media based on their expectation. The theory is significant to this study because the work examines the use of social media by the students of institution of Kwara State Polytechnic, Nigeria.
Diffusion of Innovation Theory
Diffusion of innovation theory examines how ideas behaviours or technologies spread within a society. It categorizes individually into innovators early adopters, early majority, late majority, and laggard based on their adoption's patterns. The framework can be applied to analyse the adoption and diffusion of social media use among higher institution students considering how perceptions of social media role in prostitution may vary across different stages of adoption (Stokes 2012).
1.    Innovators: Early adopters who explore new platforms for prostitution. They might be individuals or groups quick to embrace novel online method.
2.    Early Adopters: Followed by those who observe and adopt social media for prostitution relatively early. These users contribute to the initial spread of such practices.
3.    Early Majority: As social media usage for prostitution gains acceptances the early majority joins. This phase involves a broader adoption contracting a more diverse user base.
4.    Late Majority: Those who adopt social media for prostitution later, often influenced by its increasing prevalence. This phase may involve some resistance or hesitation before widespread adoption.
Social Learning Theory
Social learning theory posits that individuals learn from observing and imitating the behaviours of others. It emphasizes the role of modelling and reinforcement in shaping behaviours the framework can be applied to understand how social media platforms serve as media for behaviour influencing higher institution students, perceptions and potential engagement in activities related to prostitution (Picard, 2019).
2.3 REVIEW OF RELATED STUDIES
Social media refer to computer mediated interactive tools that enable individuals to exchange information and ideals as well as vacations, interest and other forms of expression via virtual communities and networks. According to Fotis Buhahs & Rossidos (2011), social media is about enabling people to express and share their ideas, thoughts and viewpoints with others via various media.
Also important is enabling individuals to communicate with one another.
According to Article 8 of Juvenile Protection Act, the juvenile protection committee and each deliberative body are required to set the grade for the juveniles age to be used for both harmful contents for the youth and not yet decided contents as harmful. However, in the case of a smartphone application, except for the online game application, the youth protection committee or the related deliberation agency does not classify the age separately but follows the self-regulation, of the provider by the application open market operator. Therefore, it is difficult for the media rating system in the current youth protection act to put a realistic regulation on the random chat application (Kim, 2016). It is more challenging to detect crime scene using a standard investigations method applications in the investigation agencies. It is possible to trace prospecting brokers and sex traffickers by tracking them because of illegal use of social media. Also, considering that the chat application typically has only about a week's worth of server history, and an immediate arrest is needed such as by induction and induction. For the youth, smartphones are not about contesting or acquiring information youth are highly dependant on social media games and friendship as a window to escape reality. As the usage of smartphone increase, adolescent are often indiscriminately exposes to harmful online information. It may be natural for curious youths to become more interested in stimulating or sensational information in the flood of information often, youth fall into dangerous situation such as hookup.
Recently, in South Korea, youth use of social media linked to prostitution has become a severe issue.
According to their preferences or trends, female youth use various function of social media. Recently, mobile application for chatting have spread like a fashion among female youth. According to the Ministry of Gender Equality and Family's 2016, prostitution survey 94% of adolescents who have customers through chat applications and chat sites. The prostitution websites have been gradually evolving into a form that utilizes online such as chat applications for mobile phone. A chat application (also called random chatting application) is an application that provides the opportunity for a user to contact an unspecified person without exposing his or her identity. The user maybe connected to a nearby user by using a location-based service or randomly matched with another, user.
Regardless of the original development purpose, it became a very convenient system for those who want to use it for an illegal purpose such as prostitution. In other countries, sexual misconduct of youths, such as sexting, has also become a serous social problem, as well as the problem of prostitution and pornography spreading to children and adolescents on cyberspace (Ybara & Mitchell, 2014). Online technologies, such as the internet, have attracted teenagers to the prostitution industry more efficiently. In comparison with general prostitution, online prostitution youth are prostitution survey by the Ministry of Gender Equality and Family Conducts Survey on prostitution every three years based on Article 4 of the Act on prevention of prostitution and protection of victim. A total of four surveys were conducted until the year 2016 after the first survey was conducted in 2017.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
According to a study by body and Hargittai (2010) the advent of social media has revolutionized the way people Interact, communicate, and share Information. However the increasing popularity of social media has also raised concerns about its Impact on society, particularly on vulnerable populations such as young women. one of the pressing Issues associated with social media is its role in the propagation of Prostitution. This Chapter describe the general method the researchers  employed in Conducting the Investigation it is presented under the following subheading.
Design of the study, population of the study, sample size and sampling technique, Instrumentation, validity and reliability of Instrument and method of data gatheng
3. RESEARCH DESIGN
The research design for this study is a Quantitative, Survey-based design. This design is Suitable for examining the relahonsip between variables and testing hypotheses (creswell , 2014). The research approach for this study is a positivist approach, which emphasizes the use of empirical evidence and statistical analysis to test hypotheses . This desgn is suitable for this study since the researchers Intends to survey a correlations between the use of social media by the Students of Institution of kwara state  polytechnic Nigeria 
3. 2 POPULATION OF THE STUDY
The population of this study consists of Polytechnic Female Students in kwara State polytechnic, Nigeria This populaton is Chosen because polytechnic Female Students are a vulnerable group that may be susceptible to the influences of social media and the propagation of Prostitution. According to a study by Livingston and Helsper 2007). ".
Young people's online activities all shaped by their social and economic contexts, and their online experience can have significant Implications for their offline lives” This study highlights the importance of examining the Online activities and experiences of young people, Including polytechnic female students. Therefore, the population of this  Study is polytechnic female students in kwara state polytechnic , Nigeria, who are likely to be active on social media and vulnerable to the influence of social media and the propagation of prostitution.
3.3 SAMPLE SIZE ANID SAMPLING TECHNIQUE
The sample Size for this  study Is 300-500 polytechnic female students. This  Sample Size Is sufficient to provide reliable and generalizable results (cohen,1992) According to krejcie and Morgan(1970), a sample Size of 300-500 is adequate for a population of 10,000 - 20,000, which  Is the estimated number of polytechnic female students in Kwara state polytechnic, Nigeria . The sampling technique used for this study is stratified random sampling. This technique Involves dividing the populaton Into subgroups based on relevant Chrematistics such as age, department, and level of study. Then a random sample Is selected from each stratum .
3.4 RESEARCH INSTRUMENT
The research Instrument used for this study is a structed questionnaire. The questionnaire Is designed to Collect data on the perception of polytechnic Female student regarding the influence of social media on prostitution . Since the study employed survey design questionnaire were used to collect data in order to ensure that relevant literature was consulted before the instrument for data collection was constructed . The questionnaire were divided into two parts., part ’A’ contains items Intended to collect data on demographic Characteristic of the respondent, while Part B' Contains designed to obtain data on the research topic.
3.5 VALIDITY AND RELIABILTY OF MSTRUMENT
The questionnaire was  tested for Validity and reliability . face validity was established through expert review, while Content Validity was confirmed through literature review Construct validity was established through factor analysis. The questionnaire demonstrated high reliability (crobach’s alpha=0.8)and test-retest reliability. The method of Instrument used in this study is concurrent method
 I. It makes the work less expensive
ii. A large volume of information is usually collected
iii. It reduces the relevant literature of the
Project work 
iv. It makes the work reliable
3.6 MENTOD OF DATA GATHERING
The data for this study was collected using a structured questionnaire. The questionnaire was administered a polytechnic female students through :
i. Online Survey (Google form)
ii. In person distribution at polytechnic campuses participants were assured of anonymity and confidentially and informed consent was Obtained before completing the questionnaire. (Creswell.j.w (2014))


3.7 METHOD Of DATA ATALYSIS
The method of data analysis refers to the systematic Process of examine, transforming, and extracting meaningful patterns, relationships, and Insights from the collected data, using various statistical and analytical techniques to answer research question and test hypotheses ( Bryman, 2016) field, A (2018) Discovering Statistics using IBM SPSS Statistics. The data collected was analyzed using descriptive and inferential statistics specifically.
  Descriptive statistics (means, frequencies, percentage) were used to summarize demographic data and social media usage patterns.
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CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This study investigated audience perception of influence of social media as platform for propagation of prostitution among polytechnic female students.
The first chapter dwells on the introduction of the topic matters. The overall motivation for conducting this study is to contribute to research on audience perception of influence of social media as platform for propagation of prostitution among polytechnic female students. The limitation of the study are due constraints of time and money and also difficulty in carrying out the research extensively due to the short of time.
Chapter two of this work also explain on various literature reviews that were consulted and also the theories adopted for the research work.
Chapter three explains the nature of individual research efforts and the targeted goal often determine which design to employ in realizing them.Researcher depending on her focus could decide to employ any of the following field survey. Survey and observational study designs or more than one at a time. Survey design method was adopted to realize this research objective since it is essentially a design that recognizes importance of people in data gathering about people's reaction to media programmes procedure.
Chapter four explains how the data was analysed for proper understanding, while the last chapter which is chapter five allow us to know the summary of the whole research work, how they recommend the work for another upcoming researcher and how they conclude the whole work.
5.2 LIMITATIONS OF THE STUDY
In writing project, there are many problems and challenges face by the researcher which may reduce the quality of a project work. Below are the constraint and limitation faced by the researcher, although, the researcher has managed not to be distracted with tis challenges in order to bring the best equality from this project.
	⁃	﻿﻿Time: Duration for the research work is relatively short.
	⁃	﻿﻿Academic activities: Stress emanated from other academic's activities is also another constrains
	⁃	﻿﻿Limited materials: Little materials are also available because the work is relatively new.
	⁃	﻿﻿Finance: Financial constrain poses another challenge to this work.
5.3 CONCLUSION
The study on the "Audience Perception of Influence of Social Media as platform for Propagation of Prostitution among Female Students in Kwara State Polytechnic, Ilorin* reveals sexual critical insights.
Firstly, it is evident that social media platforms play a significant role in the propagation of prostitution among female students. The anonymity, ease of communication, and broad reach of social media make it an attractive medium for individuals involved in this illicit activity. Secondly, the study indicates that considerable number o female students perceive social media often driven by economic hardship, peer pressure, and the desire for a luxurious life style.
Furthermore, the research highlights a concerning trend where social media is not only used for solicitation but also for the glamorization of prostitution. This normalization can have detrimental affects on the student's perception of moral and ethical values. The findings underscore the need for urgent intervention to address this growing issue.
5.4 RECOMMENDATIONS
i. Social media should be comprehensive awareness campaigns targeted at educating students about the dangers and legal implications of engaging in prostitution. These campaigns can be conducted through seminar, workshops, and social media initiatives.
ii. The institution should enhance its guidance and counselling services to provide support for students facing economic and social pressures. Counselling can help in providing alternative means of financial support and coping strategies.
iii. Social media should implement more stringent monitoring and regulation of social media platforms to curb the promotion of prostitution. Collaboration with social media companies to identify and remove content that promotes prostitution is essential. iv. Government should introduce empowerment programmes that focus on skill acquisition and entrepreneurship for female students. Providing viable economic opportunities can reduce the lure o prostitution as a means of financial gain.
v. Parents and broader community should engage in addressing the issue.
Community support and parental guidance can play a significant role in shaping the values and behaviour of student.
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