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CHAPTER ONE
 INTRODUCTION
1.1	BACKGROUNDOFTHE STUDY
Accounting information is vital for the decision making of an organization. It is the information derived from the financial report and it contains necessary financial information concerning the economic activities of an organization (Okoli,2012). The exactness of decision making hangs on the operative and potent strategy of management in making decisions. Accountants play a key role in providing information for economic and financial decisions. Accounting is concerned with more than the recording phase. American Accounting Association defined Accounting as “the process of identifying, measuring, and communicating, economic information to permit informed judgments and decisions by users of the information. The sources of accounting information are internal, though there are several departments that furnish the information which depends on the type of organization. The accounts department is central and the accountants are the major suppliers of accounting information in an organization (Pete and Cardoş, 2011). Accounting information aids in profit making, budgeting and cost control. This information is mainly determined by the component of uncertainty about the future and lack of knowledge about the present. Some of the decisions are of strategic importance having a very large impact on the organization, while others are operating decisions and repetitive (Eierle and Wolfgang, 2013).
Management uses both financial and non-financial information (economic) to make potent decisions that would help attain the goals and objectives of the organization (Akanbi, 2017). Financial accounting provides information that is designed to satisfy mostly the needs of external users and is usually reported inthe form of financial statements. Managerial accounting provides information that is useful in running a company by internal users. Such reporting is usually accomplished through managerial reports. 
External users are parties outside the reporting entity or company who are interested in the accounting information. They include the stockholders, potential investors, creditors, government taxing agencies and regulators, suppliers, and customers (Diaconu, (2002). They need information to help analyze the current and future profitability of an organization. The internal users are parties inside the operating entity or company who are interested in the accounting information and they include: individual employees as well as teams, departments, regions, and top management of an organization. Each of these users of accounting information manages its relationship with the organizations at least on the basis of accounting reports. The form in which accounting information is used varies from decision to decision and from the decision maker whose choice of the course of action may be affected by his objectives, perceptions or proportion(Marriot and Marriot, 2000). 
Therefore, the accounting information used must be relevant to the purpose of decision used for (Diaconu, (2002). Accountants should ensure they provide necessary information to the right people in the right quality and also, at the right time. Organizational performance comprises the actual results of an organization measured against its intended goals or objectives. Within corporate organizations, there are three primary results analyzed; financial performance, market performance and shareholder value performance. This can be achieved effectively where the accountants make use of Accounting Information System (AIS)and this requires training(Marriot and Marriot, 2000). Managers are involved in a variety of activities, including planning, organizing, leading and controlling (Masa‟deh, Tayeh, Al-Jarrah, and Tarhini, 2015). Planning involves the development of both the short term(operational) and long term(strategic) objectives and aims of an organization and an identification of the resources needed to achieve them (Masa'deh, 2012). It involves creatinga road map that outlines each taskthe company must accomplish to meet its overall objectives. Organizing determines the distribution of resources and organizing employees according to the plan. Leading involves communicating, motivating, inspiring, and encouraging employees towards a higher level of productivity (Aon, 2015). In controlling, things rarely go exactly as planned, and management must make a concerted effort to monitor and adjust for deviations (Aon, 2015).
1.2	STATEMENTOFTHEPROBLEM
	The problem of this research is that, the management does not know the various ways of presenting financial accounting reporting, which often affects managerial decision making. There are no proper allocation of resources of the organization which leads to non-achievement of the profit maximization objective. Also the inability of the management to recruit trained and professional personnel, as a result, the quality of the decision made by this organization are very poor.
1.3	RESEARCHQUESTIONS
	Based on the objectives, the following research questions were developed:
i. Does the various ways of presenting financial accounting reporting have any effect on managerial decision making of the company?
ii. What are the attitude of management in the allocation of resources which often leads to profit maximization objective?
iii. To what extent does management recruit trained and professional personnel which leads to quality decision making?
1.4	OBJECTIVEOFTHE STUDY
	The research work covers financial report as a tool for managerial decision making in manufacturing industry.
The studies have the following objectives:
i. To know whether the various ways of presenting financial accounting reporting have any effect on managerial decision making in the company.
ii. To examine the attitude of management in the allocation of resources which often leads to achievement of profit maximization objective.
iii. To determine the level of which management recruit trained and professional personnel which leads to quality decision making.
1.5	RESEARCH HYPOTHESIS
Because of the above research questions, the following hypotheses were formulated.
H1: The various ways of presenting financial accounting reporting does not have effect on managerial decision making of the company.
H2: There are no proper allocation of management resources which often leads to profit maximization objective.
H3: Management does not recruit trained and professional personnel which leads to quality decision making.
1.6	SIGNIFICANCE OF THE STUDY
	The significance of this study is that, it shows the effect of financial reports in the operation of the organization. This research is beneficial to internal and external users of financial report. The financial of this research will help managers determine the method of financial needs that will help in realization of their corporate objectives. The study will help the management to know the experts (accountants) that will be able to prepare an annual report that will enable the management to make well-informed decision that will enhance profit maximization. It will enable the external users to know whether the organization is making profit in coder to invest more. Thi0s study will also serve us resource material for other researchers for further research in related areas.
1.7	SCOPE OF THE STUDY
	The research work covered the whole of Kwara State manufacturing companies, but due to certain constraints the research is restricted to International Tobacco Company. Thus, the research investigate the effect of using financial reports in making management decisions.
1.8	LIMITATION OF THE STUDY
The limitation of this study is the time factor. Since the researcher carried out the research of the same time with her studies, there was limited time for to cover all the necessary areas of the research study. And also lack of audience from the despondence.
1.9	DEFINITIONOFTERMS
ANNUAL REPORT: this is a comprehensive report on a company`s activities throughout the preceding year. Annual reports are intended to give shareholders and interested people information about the company`s activities and financial performance.
MANAGERIAL DECISION: This is the decision concerning the operating of the firm, such as the choice of the firm size, firm growth rate, and employment.
INFORMATION: This can be seen as data which have been processed into a form meaningful to the recipient (receiver)
ORGANIZATION: Is an organized body of people working together for the pursuit of a particular purpose (s) called organization goals.
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CHAPTERTWO
LITERATURE REVIEW
2.1	INTRODUCTION
Financial report is concerned with the recording of transaction and events after they must have occurred culminating in the preparation of the annual accounts which are conventionally required of submission to those outside the organization for their used and evaluating the entity as well as being used internally for planning and control purpose by management AICPA No 1 (New York).
In the realm of data available for meaningful analysis, financial statement are important because they portray actual events that had already happen, they are concrete in that they can be qualified and most importantly be measure. The attribute of measurability endows financial statement with another characteristics. This enable us to add and combine data and relate them to other data an to otherwise manipulate them arithmetically.
Daley et al., (2019) did a multinational research on the use of managerial accounting techniques by the 500 large companies in USA and Japan. They conducted a survey to find out attitudes of managers and controllers towards budgeting and control systems. Their study presents that, Japanese controllers and managers 1) prefer less participation, 2) have a more long-term planning horizon, 3) view budgets as more of a communication device, and 4) prefer more budget slack than their American counterparts.
Coenenberg and Schoenfeld (2017) studied on the development of managerial accounting in Germany. Germany, as an important continental European country has influences in the development of managerial accounting in Albania. Authors analyzed the development of managerial accounting in Germany in several time periods such as:
(1) the time before 1900, (2) the period of early academic efforts until mid- 1930s, (3) the period of government standardization and control until 1945, (4) the period after WWII leading up to today’s decision-oriented management accounting. In these different time periods, they found a paradigm change from production-function based cost theory, to cost volume relationship and depth cost behavior analysis.
As a result of literature review on the use of managerial techniques in Albania, only one study has been found. In early research done by Naco, Cela and Dollani (2020), they used a sample of 150 people (Members of Certified Accountants on Albania CAA). The focus of their study was the practices related with traditional systems of cost accounting and new approaches used in cost accounting, mainly those focused on the decision making function. They investigated the recognition use and assessment of activity based costing (ABC). Also, target costing and the “costing of quality” were introduced as tools for confronting increased competition. To find out about the extent to which practitioners applied their costing system to provide more accurate cost information for decision making purposes, respondents were asked to indicate how often and how important are for them seven techniques related to costing systems. The results of the sample investigated shows lower levels of importance and usage of ABC and other full costing techniques. Budgeting for planning and control is either “important” or “moderately important” for more than 83% of companies. It was interesting that a high proportion does not flex or amend their budgets for changes in volumes or other factors, but work only with fixed budgets. “What if” analyses were fairly frequently applied. Activity based budgeting and activity based costing have higher ratings of importance than actual usage.
2.2	CONCEPTUAL FRAMEWORK
2.2.1 Concept Of Financial Report
Financial report according to Igben (2021), is the “Communication of financial information useful for making investment, credit and other business decision”. Such communication includes general purpose financial statement, balance sheet, equity reports, cash flow reports and notes to these statements. He states that financial report serves as a lot of useful purpose to different users namely, shareholders, creditors, banks government agents, employees, potential investors and management of the entity itself. He is of the view that the effectiveness and efficiency success of an enterprise has a strong link with the quality of reports available for decision making. Therefore financial reports should provide adequate information in all areas of the organization and economic activities.
In the view of wild (2022) financial report summarizes financial information to help you make decisions. He states that financial reports are formal records of a business financial activities which provides an overview of firm`s profitability and financial condition in both short and long term. This consists of four related accounting reports that summarized the financial resources, obligation, profitability and cash transaction of the firm. These four basis accounting reports are balance sheet, income statement, cash flow statement, statement of retained earnings; there are also notes to account.
2.2.2	TYPES OF FINANCIAL REPORTING
Harker (2023), maintained that in the business world, there are various types of financial reports which are prepared accounting to the standard reporting format and the prevailing legal requirements. He opined that the following types of financial reports are used in practice.
(i)	Annual Financial Reports:
One of the responsibilities imposed on a corporation is to report at least annually to the shareholders. The content of this report that are among corporations but for corporations that are publicity held, the corporate annual financial report will include:
· The profit and loss account
· The balance sheet
· The fund flow statement
· The value added statement
· The cash flow statement
(ii)	Interium Financial Report:
Those are used to provide periodic current reading on the financial position of the business to the shareholders. These reports are usually submitted to the shareholders on a quarterly basis.
(iii)	Securities and Exchange Commission Reporting;
The securities and exchange commission refers to all corporations subject to its jurisdiction to file audited annual report with the commission.
(i)	New announcements:
Where financial press releases on the financial well-being of firms which are quoted on the stock exchange. This information consists of data on sales and earnings for the quarter or year.
(ii)	Financial Service:
The interested external investors may also have recourse to one or more of the several commercial financial services that tabulate information for a large number of corporations and compile it in as  easily useable from.
 	He state that generally, financial reporting could be classified under internal and external reporting. Internal reporting is associated with the provision of information for management purpose and the external reporting is used to describe the process by which information is made available to groups other than management.
2.2.3	The Use of Financial Statements in Managerial Decision Making Financial 
Statements (FS) are being kept in the organizations. There are four compulsory financial statements, which are income statement, retained earnings, balance sheet and the cash flows. Each statement has its own important role in the financial reporting. Due to the fact that FS have the role of providing information about financial position and financial performance, they should be understandable, relevant, reliable and comparable.
It should be easy to be understood by managers or by the business people who need that information. FS is very important for owners and for managers to take a better decision which is related to the operation of the organization. It is also very important for the investors in taking the decision of the investment in that particular organization (Horngren et al., 2012).
Cash Flows Analysis
Cash Flows Analysis (CFA) is one of the most important techniques in decision making. Many managers focus only on the balance sheet and the income statement, but cash flows analysis nowadays is very important. CFA is divided in three parts. Part one is the daily operation activity which deals with the cash in from the clients and cash out to the suppliers, employees and other expenses. Second part involves the cash from investment activities, the purchase or sell of the some particular assets. Third part involves the cash from financing activities which deals with the issuing of stocks or borrowing funds. It helps you to see the ability of the cash to pay back and to collect the cash. Nowadays, many Albanian businesses are applying the clearing system (buying and selling goods with goods, there is no cash involved in this system). This is also known as the barter system.
In this case, looking only the income statement and the balance sheet will not provide the enough information for the decision making. It is nice to see the income statement with high profit, but when you see that cash in is very low, it changes all thoughts regarding that particular company. By looking at the CFA, a better picture will be seen about the cash outflows and inflows of the company. As a result of cash flows analysis, we clearly determine the solvency and liquidity of the companies (Warren et al., 2019).
Marginal Costing
Marginal Costing (MC) is a technique where only the variable costs are considered while computing the cost of a product. The fixed costs are met against the total fund arising out of excess of selling price over total variable cost. This fund is known as contribution in marginal costing. Marginal costing system is however not a system of cost finding such as job, process or operating costing, but it is a special technique concerned particularly with the effect of fixed overheads on running the business (institute of cost and works Accountants of India). MC is the cost of the last unit produced. An example of MC is that, if the company produces X units at cost of 100 Euros and X+1 units at the cost 110 Euros, the cost of the additional unit is 10 Euros, which is the marginal cost. As long as MC is the technique of presenting cost data wherein variable costs and fixed costs are shown separately for managerial decision making, it should be clearly understood that marginal costing is not a method of costing like process costing or job costing. Rather, it is simply a method or technique of the analysis of cost information for the guidance of management which tries to find out an effect on profit due to changes in the volume of output (Noreen et al., 2018).
Opportunity costing
If an asset is used for one purpose, opportunity cost of using it for that purpose is the return foregone from the best alternative use of it (Davidson et al., 2019). In addition to the accounting costs that are explicit as labor, raw materials, supplies, rent, interest and utilities, some implicit costs are also required for managerial decision making purpose.
The objective in such case is to determine the present and future costs of resources associated with various alternative courses of action. Such an objective requires that one considers the opportunities foregone whenever a resource is used in a given course of action. The implicit costs, however, consist of the opportunity costs of time and capital that the owner manager has invested in producing the given quantity of output. This technique is important in decision making because it helps managers and owners in a process which involves two or more alternatives. Each alternative rejected as an opportunity cost, so before taking the right decision, managers calculate all the forgone costs which sometimes could be not the correct decision made (Gitman & Zutter, 2020).
Activity Based Costing
Activity-based costing (ABS) is a method of assigning costs that calculates a more accurate product cost by identifying all of an organization’s major operating activities. The goal of ABC is not to allocate common costs to products, but to measure and then price out all the resources used for activities that support the production and delivery of products and services to customers. ABC is important when the organization has more than one product (Noreen et al., 2021).
Differential Costing
Usually the organizations compare two or more alternatives whether to buy this or that, to use this service or the other, to keep the same product or to produce a new one. All these decisions are made by managers. All alternatives given will have costs and benefits.
The best alternative which will maximize the profit can be obtained by determining the differential costs and revenues. Differential cost (revenue) is the difference in total cost (revenue) between two alternatives (Horngren et al. 2012). This technique shows clearly that, before taking the decision, managers should take in consideration the cost of all alternatives. Choosing the lower cost and higher profit alternative clearly states the correct decision.
Target Costing
Target costing (TC) is a costing tool for decision making. In the target costing approach, management estimates how much the market will be willing to pay for the new product even before the new product has been designed (Brewer et al., 2005). Target costing continually motivates the management to reduce or not to exceed target costs.
Just in Time (JIT)
Business enterprises are now showing an effort for creating attention to reducing stock levels to a minimum by creating closer relationship with suppliers and arranging more frequent deliveries of small quantities. The objective of just-in-time (JIT) purchasing is to purchase goods so that delivery immediately precedes their use. This ensures holding of stocks as minimum as possible. With this system of purchasing, the company and the supplier work in close cooperation. The company generally guarantees for large quantity of purchases. The suppliers, on the other hand, guarantee proper quality of materials at reasonable or lower prices as and when needed. With this arrangement, there is no need to move goods received into stores because the goods are delivered direct to the shop floor. Moreover, it is unlikely that raw material stock will consist of different consignments of materials purchased at different prices. Thus, FIFO, LIFO and average cost issue prices will be the same. JIT technique has many advantages, such as reduction of cost because you do not have to keep much stock in your warehouse. By keeping stock, it is cost of keeping, cost of not to be sold because it might come in a new substitute product in the market. It is cost of freezing much cash etc. There are few companies asked from the sample which apply this technique and find very beneficial (Horngren et al. 2012).
2.3	THEORETICAL FRAMEWORK
	This section presents three theories advanced by scholars that were considered relevant to understanding the effects of book keeping on the growth of SMES these theories are the information theory the decision making theory and the measurement theory.
2.3.1	INFORMATION THEORY 
	The fundamental function of accounting and book keeping is communication. Accounting statement are used to inform manager owners of business small scale business enterprises and external users of the financial aspects of the business entities they are the main tonal bases for finance decisions since accounting system basically information system (freeman, 2018). According to Holmes and Nicholls (2019) data becomes accounting information only when it is measured and is bounded by the criteria of relevance verifiability, freedom from bias and quantifiability may be regarded as the attribute that provided internal boundary of accounting information. Under this theory information is regarded as a resource, the collection, processing and transmission of which involves a cost. Such costs accelerate with increase in the volume of information it is, therefore, important generation with the cost associated with it only this citerion can help to consider the optimal level of information supply by measuring cost of information supply on relations to its benefit to the user.
2.3.2	DECISION THEORY 
	The essence of this theory is that decision making is not an intutitive process but a conscious evaluation of the possible alternative that leads to best result or optimizes the desired goal (freeman, 2018). Decision theory on accounting with identification of the best decision to use to make decisions. Thus the use of mathematical approaches like ratio to analyze and explain the relation of the variables, like to identification of current asset to current liabilities, decision on buy or make all this will guide the SMES in decision making on daily activities. With decision theory accounting can be viewed as a discipline with practically no interaction with other operating function of the business (freeman, 2018). In fact, accounting function are intertwined with managerial analysis because, as an information system it provide. Significant meaningful information about the firm both for internal management and external financial reporting.
2.3.3	MEASUREMENT THEORY
	Measurement means assigning of numerals to objects or event according to some rules. The process of preparing financial statements in considered to be a proceeds of measurement in book keeping the first Slip is to select the object and their attributes (Holme& Nicholls, 2020). Accordingly, accounting has been defined as a measurement discipline that pertains to the quantitative description and projection of income circulation and of wealth aggregated in explicit monetary terms. Thus, although the term measurement has been typically defined as the assignment of numeral to objects or event according to rules, in relation to accounting measurement implies financial attributes of economics is event that are called accounting valuation which simply means assigning numbers to the assets and liabilities and ranking them on the priority from less liquid assets to highly liquid asset.
2.4 	EMPIRICAL REVIEW 
Existing literature offers scant evidence of the relationship between these financial accounting information and financial performance thought it is important to highlight the study made by Elena   Grande, Raquel and Clara Colomina (2024) which discovered a positive associate between also design and organizational strategy and performance. The successful implementation of ALS could save shareholders money and time. The information value generated by also to shareholders and stakeholders in making investment decision.
Recently several studies have asserted that financial accounting plays a proactive role in the strategy management acting as a mechanism that enables organizational strategy (Creve 2023).strategy has been examined used different typologies, such as Porter (2019). The latter has been extensively used in management literature.
On the aspect of value relevance a lot has been opened by various scholar Ball and Brown (2021) provide evidence of security market reaction to earn announcements. On the basis of the studies they claim that accounting information is useful to investor in estimating the expected values and risk of security return. Their result showed that earning were value relevant.
In 1967, benison worked on published corporate accounting data and stock price and claimed that published accounting reports were used by investor to evating their expectation of the corporations. He also post that changes in investors expectation caused by published accounting data should be reflected in a price of stock of the company.
Pankoff and Virgil (2021) presented an inventive and ambitions laboratory experiment in order to measure the usefulness of accounting and other information to professional security analyst who participate as subject in the laboratory stock market  usefulness of information defined as “ the extent to which information  facilitate decision making” based on this definition they propose two ways to appraise usefulness of information degree to which the item affects the subjects  decision and the extent to which the item leads to good decisions.
Furthermore, Callao and Jarne (2018), performed a comparative analysis of the value relevance of net earnings figure Saetlem (2019) found that the time trend of overall value relevance has not decline after controlling or changes in underlying economic variables.
The importance of financial accounting information can best be appreciated in stock market growth by examining how well accounting information numbers such as earning explain or impact on stock prices and return research indicated that earning is a factor that is “priced” in the securities market (Blume and Huse, 2017). The share price impact appears to subsume both earnings yield and size effects upon abnormal security return. The research also indicates that shame in price has a strong cross-sectional association with security returns.
Further studies by Ariff, loh and chew (2021) posits a relationship between earning and share prices. Their results show that unexpected earning changes are significantly associated with share price changes. They further states that the main reasons for which accounting information is generated is to facilitate decision making.
However, for financial reporting to be effective, among other requirement, it should be relevant, complete and reliable these quantitative characteristics require that information must not be unfair nor has predisposition of favouring one party over the others. Accounting information should give a decision a decision maker the capacity to predict future actions. It should also increase the user to identify similarities and difference, in two types of information.
In the same vein Malomo (2018), determined the value relevance of financial reporting in India and describe value relevance as the ability if the financial information contained in the financial statements to explain the likely impact of financial reporting by listed companies on the market prices of their shares. The result of this study reveal the value relevance of published financial statement is negligible. 
2.4.1	Research gap
The gap in literature regarding financial reports as a tool for managerial decision-making in the manufacturing industry seems to revolve around a few key areas:
· Limited focus on strategic decision-making: Research has criticized management accounting for being too focused on internal operational issues, offering little insight into strategy formulation and sustaining competitive advantage.
· Real effects of financial reporting: Recent studies have explored the feedback effects of financial reporting on firms' real activities, but more research is needed to fully understand this relationship.
· Role of non-financial information: While financial information is crucial, non-financial information also plays a significant role in decision-making, and literature could further explore its impact.
· Industry-specific studies: Most research focuses on general applications, leaving room for industry-specific studies that cater to the unique challenges and needs of the manufacturing sector.


CHAPTER THREE
METHODOLOGY
3.1 INTRODUCTION
	This chapter provides an over view of the methods used to collect and process data, it gives the research design the sample selection methods, size, and data processing
3.2	RESEARCHDESIGN
Research design is drawing of an outline from which research is made (Chukwuemeka, 2002). It can also be described as a number of decisions which need to be taken regarding the collection of data. A research design is the overall operational pattern of framework of the research work.
The research design for this project is the survey research which enables the researcher to gather information regarding the research problem which will source as a means of provide possible solutions to the problems. It will basically be used to explain how financial accounting report affect managerial decision making.
3.3	POPULATIONOFTHE STUDY
Population refers to the totality of targeted individual that form the focus of this study. It is the collection of elements, units or individual for which information is sought. The population for this study consist of employees drawn from some vital departments or section of workers of the International Tobacco Company .
These departments were as follows:


DISTRIBUTION POPULATION FOR INTERNATIONAL TOBACCO COMPANY
	S/N
	Departments
	No. Of staff

	1
	Accounting/Auditing
	20

	2
	Administrative
	15

	3
	Production
	10

	4
	Marketing
	10

	
	Total
	55


Source: Field Survey, 2025
3.4	SAMPLE AND SAMPLING PROCEDURES
A sample refers to a small representative of a large population, while sampling involves the selection of a number of study units from a defined study population. The opinions and views were sampled from the staff of Nigeria bottling Plc. To ensure the determination of accurate sample size the statistical formula derived by Yaro Yomeni (1964) was employed. The formula states thus:
n =                          N
1+N (e)2
Where:
n=Sample Size
N=Population Size (55)
e=Level of Significance (acceptable error/limit5%) I = a constant number
For the purpose of this research works, our level of significance(e)
=5% or 0.05 that is a 95% confidence limit.
Since n=?
N =55
e=5% or 0.05

substituting the above values into the formula, we have that n =	55	
1+70(0.05)2
=	55	1+55(0.0025)
70
1+0.175
55
1. 175
n = 59.57

n = 59
The sample size of the population is 59 and the researcher issue the same questionnaire to the staff of the departments to the responses in the study.
The sampling technique used in this study is the probability sampling. Probability sampling can be simple random or stratified random. The simple random sampling allow for generalization to take place.
The researcher used Bowley‟s proportional formula to indicate the number of individual chosen for t he sample size from each department.
nh= nxNh
  			             N
Where:
nh= Number of questionnaire allocated to each department n = Total sample size
Nh= Number of employees in each section of the population N = Population size
ACCOUNTING/AUDITINGDEPARTMENT

	nh= 59 x19	=1121	= 16
		55	    55

ADMINISTRATIVE DEPARTMENT
Nh=59x17 =1003		=14
55	            	55
PRODUCTION DEPARTMENT
N h=59x 21=1239=18
	55          55
MARKETING DEPARTMENT
Nh =59x 13=767=11
55                    
TABLESHOWNBELOW
	Department
	No. of Staff
	No. of Sample

	Accounting/Auditing
	20
	16

	Administrative
	15
	14

	Production
	10
	18

	Marketing
	10
	11

	Total
	55
	59


Source: Field Survey– 2025
ADMINISTRATIONOFRESEARCHINSTRUMENT
Questionnaires were designed and administered to the departments of International Tobacco Company. The questionnaires were administered through self and hand delivery to the selected respondents of each department. The researcher made sure that each section gets the complete number of questionnaires in each section that were systematically selected and of which questionnaire was delivered and retrieved to the researcher.
3.5	SOURCE AND METHOD OF DATA COLLECTION 
This refers to where the information originates from. In carrying out this research, the two sources of data available to the researcher are:
i. Primary data
ii. Secondary data
PRIMARYDATA
Primary data are data of originated or first routine. The advantage of this type of data is that the exact information wanted is obtained. The primary sources of data were gotten through questionnaire, personal interview and observation of the case study.
(a) Questionnaire: This is the main instrument of measurement used for the collection of primary data. It is formalized schedule for obtaining and recording specified and relevant information with tolerable accuracy and completeness. It contains series of written question on the effect of financial accounting reporting in managerial decision making in International Tobacco Company. The questions are sixteen in numbers and were administered to a statistically determined sample size. The questionnaire contain simple structure question using close-ended questions with five likert scale method of strongly agree (SA), agree (A), disagree (D), strongly disagree (SD) and undecided (U).
(b) Interview: A personal interview is a medium through which oral information is collected from an individual. It is a verbal interaction between the person seeking information (interview) and the person supplying the information (interviewee).This method served a very useful purpose in obtaining certain facts and information that could not be possible through the questionnaire method.
SECONDARY DATA
The secondary sources of data involves information gotten from already conducted research work that relates to the study. They include textbooks, journals, published and unpublished lecture notes, internet and previous research studies.
3.6	INSTRUMENT FOR DATA COLLECTION 
A research instrument is any device constructed for recording of measuring data. It is the means for generating pertinent information to be used for solving the research problems. The researcher made use of the following instruments in obtaining the needed information; questionnaire, personal interview and direct observation of financial statements.
Questionnaire was designed and administered to the employees of International Tobacco Company  in order to obtain valuable data for analysis, interpretation and appreciation of problems stated in this project. In the set of questionnaire structure question, multiple choice (close-ended) questions were used.
3.7	TECHNIQUES FOR DATA ANALYSIS
The tools used to analyzing the data include percentages and simple statement as referred to the questionnaire delivered as represented in a tabular form.
z= test method is used to test the null hypotheses formulated the formula is given below:
 (
(
SD1
)
2
+ 
(SD2)
2
)z=x1–x2     nI	 n2
Where:
z=Test Statistics
 (
_
) (
_
)x1=meanofsampled1 x2 mean of standard 2
SD1=Standarddeviationforsample1 SD2=Standarddeviationforsample2 n1 = Sample size for sample 1
n2=Samplesizeforsample2
DECISION CRITERION FOR VALIDITY OF HYPOTHESES
Reject the null hypotheses (H0) and uphold alternative hypothesis (H1) if the z calculated value exceeds the z critical value otherwise. Accept null hypothesis (H0) and reject alternative hypothesis (H1)
3.8	MODEL SPECIFICATION 
The first and most important step the econometrician has to take in attempting the study of any relationship between variables is to express this relationship in mathematical formation that is to specify the model with which the economic phenomenon will be explored empirically (koutsoyiannis 1997:12).
In the model specification below, the researcher intends to the economic investigate and appraise taxation as a source of government revenue in Nigeria using the Gross domestic Product. 
GDP= ao+a1mc+a2INT+a3INF+a4VOT+Ui
Where
GDP=Gross domestic product
MC= Market Capitalization
INT= Interest Rate
INF= Inflation Rate
VOT= Value of trade
Ui= Stochastic variable or error term 
ao= Intercept
a1, a2, a3, a4 = parameter estimates
The following criteria will be adopted in the evaluation of the regression result.
ECONOMIC CRITERIA: This is also the Apriori criteria, which describes the apriori expectation. The Apriori expectation refers to the expected economic relationship that exists between the dependent variable and the expected variable and  the explanatory variable. Possible and positive relationship is expected between the dependent variable and the explanatory variables.
STATISTICAL CRITERIA: This criterion is concerned with the size, sign and values of parameter estimates and other relevant statistic values of the model.

CHAPTERFOUR
ANALYSIS AND DISCUSSION 
4.1	INTRODUCTION
The essence of this chapter is to present and analyze the data collected for this study. This presentation and analysis of data were based on the responses gotten from the intended respondents. These respondents were individuals in different departments such as accounting/auditing, administrative, production and marketing.
However, the researcher considers it necessary to state that in making the analysis emphasis was placed much on these questions that have close relationship with the research objectives. The opinion of each question in the questionnaire would be analyzed using simple tables and percentage.
For the purpose of collection of data, the researcher distributed fiftynine (59) questionnaires to respondents and collected fiftyfive (55). The analysis of questionnaire distributed is stated below:
4.2	RESPONDENT CHARACTERISTIC CLASSIFICATION 
DISTRIBUTIONANDRETURNOFQUESTIONNAIRE
	S/N
	Staff of Nigeria
Bottling Company Plc
	No. of
Questionnaire Distributed
	Number Returned
	Percentage
%

	(a)
	Accounting/Auditing
	24
	23
	42

	(b)
	Administrative
	13
	12
	22

	(c)
	Production
	12
	11
	20

	(d)
	Marketing
	10
	9
	16

	
	Total
	59
	55
	100


SOURCE: Field Survey 2025


4.3	PRESENTATION AND ANALYSIS OF DATA
4.4	ANALYSIS OF  OTHER DATA
TABLE 4.4.1	ANALYSIS OF DATA
Question1: Sex
	RESPONSE OPTION
	NUMBER OF RESPONSE
	PERCENTAGE (%)

	(a)Male
	29
	53

	(b)Female
	26
	47

	TOTAL
	55
	100


SOURCE: Field Survey 2025
Of all the respondents 53% representing 29 in numbers were male, while 47% representing 26 in number were female.
QUESTION2: AGE
	RESPONSE OPTION
	NUMBER OF RESPONSE
	PERCENTAGE (%)

	(a)20 –30yrs
	19
	35

	(b)30 –40yrs
	27
	49

	(c)40andabove
	9
	16

	Total
	55
	100


SOURCE: Field Survey 2025
The age categories distributed as shown above ranges from 20-40 and above. 20-30 years fully completed and returned were 19 and it represents 35%, 30 – 40 years received were 27 and it represents 49%, while 40 and above were 9 and it represents 16%.
The table above shows that 27% representing 15 respondents were managers, while 73% representing 40 respondents were subordinate.


QUESTION4: DURATION OF SERVICES IN ORGANIZATION
	RESPONSE OPTION
	NUMBER OF RESPONSE
	PERCENTAGE (%)

	(a) 1–5yrs
	6
	10

	(b)6–10yrs
	19
	35

	(c)11–15yrs
	7
	13

	(d)16 –20yrs
	13
	24

	(e)21 –25yrs
	7
	13

	(f)26–30 yrs
	3
	5

	TOTAL
	55
	100


SOURCE: Field Survey 2025
The above table shows that 10% representing 6 respondents have servedfor5years, 35% representing 19 respondents have served for 10 years, 13% representing 7respondents have served for 15 years, 24% representing 13 respondents have served for 20 years, 13% representing 7 respondents have served for 25 years and 5% representing 3 respondents have served for 30 years.
QUESTION5: WHAT DEPARTMENT DO YOU BELONG TO?
	RESPONSE OPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Accounting/Auditing
	24
	44

	(b)Administrative
	3
	5

	(c)Production
	18
	33

	(d)Marketing
	10
	18

	Total
	55
	100


SOURCE: Field Survey 2025
The table above shows that 44% representing 24 respondents belong to account/audit, 5% representing 3 respondents belong to administration, 33% representing 18 respondents belong to production and 18% representing 10 respondents belong to marketing.
PARTTWO
QUESTION6:THE VARIOUS WAYS OF PRESENTING FINANCIAL ACCOUNTING REPORTING HAVE EFFECT ON MANAGERIAL DECISION MAKING.
	RESPONSEOPTION
	NUMBEROF RESPONSE
	PERCENTAGE(5)

	(a)Strongly Agree
	38
	69

	(b)Agree
	14
	25

	(c)Strongly Disagree
	1
	2

	(d)Disagree
	2
	4

	(e)Undecided
	-
	-

	Total
	55
	100


SOURCE: Field Survey 2025
The table above shows that 69% representing 38 respondents strongly agreed that the various ways of presenting financial accounting reporting have effect on managerial decision making, 25% representing 14 respondents agreed, 2% representing 1 respondent strongly disagreed, 4% representing 2 respondents disagreed and no respondent for undecided.


QUESTION7:THERE ARE NO PROPER ALLOCATION OF MANAGEMENTRESOURCES WHICH OFTEN LEADS TO PROFIT MAXIMIZATION OBJECTIVE
	RESPONSEOPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agree
	26
	47

	(b)Agree
	4
	7

	(c)Strongly Disagree
	19
	35

	(d)Disagree
	6
	11

	(e)Undecided
	-
	-

	Total
	55
	100


SOURCE: Field Survey 2025
The table above show that 47% representing 26 respondents strongly agreed that there are no proper allocation of management resources which often leads to profit maximization objective, 7% representing 4 respondents agreed, 35% representing 19 respondents strongly disagreed, 2% representing 1 respondent disagreed and 9% representing 5 respondents were undecided.
QUESTION 8: MANAGEMENT RECRUIT TRAINED AND PROFESSIONAL PERSONNEL WHICH LEADS TO QUALITY DECISION MAKING
	RESPONSEOPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	40
	73

	(b)Agreed
	13
	23

	(c)Strongly Disagreed
	1
	2

	(d)Disagreed
	1
	2

	(e)Undecided
	-
	-

	Total
	55
	100


SOURCE: Field Survey 2025
The above table shows that 73% representing 40 respondents strongly agreed that management recruit trained and professional personnel which leads to quality decision making, 23% representing 13 respondents agreed, 2% representing 1 respondent strongly disagreed, 2% representing 1 respondent disagreed and no respondent for undecided.
QUESTION9:MANAGEMENT USE FINANCIAL ACCOUNTING REPORTING SOLELY FOR DECISION MAKING
	RESPONSE OPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	16
	29

	(b)Agreed
	25
	46

	(c)Strongly Disagreed
	5
	9

	(d)Disagreed
	9
	16

	(e)Undecided
	-
	-

	Total
	55
	100


SOURCE: Field Survey 2025
The table above shows that 29% representing 16 respondents strongly agreed that management use financial accounting reporting solely for decisionmaking,46%representing25respondentsagreed,9%
representing 5 respondents strongly disagreed, 16% representing 9 respondents disagreed and no respondent for undecided.


QUESTION 10: FINANCIAL REPORT INFLUENCES THE INVESTORS TO BUY SHARES FROM THE COMPANY
	RESPONSEOPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	30
	55

	(b)Agreed
	9
	16

	(c)Strongly Disagreed
	2
	4

	(d)Disagreed
	10
	18

	(e)Undecided
	4
	-

	Total 
	55
	100


SOURCE: Field Survey 2025
     The above table shows that 55% representing 30 respondents strongly agreed that the financial reports influences the investors to buy shares from the company16% representing 9 respondents agreed, 4% representing 2 respondents strongly disagreed, 18% representing 10 respondents disagreed and 7% representing 4 respondents were undecided.
QUESTION 11: CREDITORS USES THE FINANCIAL REPORTS PROVIDED AS A CRITERIA TO LEAD TO COMPANIES
	RESPONSEOPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	18
	33

	(b)Agreed
	26
	47

	(c)Strongly Disagreed
	3
	5

	(d)Disagreed
	8
	5

	(e)Undecided
	-
	-

	Total 
	55
	100


SOURCE: Field Survey 2025
The table above shows that 33% representing 15 respondents strongly agreed that creditors uses the financial reports provided as a criteria to lend to companies, 47% representing 26 respondents agreed, 5% representing 3 respondents strongly disagreed, 15% representing 8 respondents disagreed and no respondent for undecided.
QUESTION12: PROFITABILITY IS THE END PRODUCT OF THE POLICIES AND DECISION TAKEN BY THE FIRM.
	RESPONSEOPTION
	NUMBER OF RESPONSE
	PERCENTAGE (%)

	(a)Strongly Agreed
	35
	64

	(b)Agreed
	6
	11

	(c)Strongly Disagreed
	1
	2

	(d)Disagreed
	4
	7

	(e)Undecided
	9
	16

	Total
	55
	100


SOURCE: Field Survey 2025
The table above shows that 64% representing 35 respondents strongly agreed that profitability is the end product of the policies and decision taken by the firm, 11% representing 6 respondents agreed, 2% representing 1 respondents strongly agreed, 7% representing 4 respondents disagreed, 16% representing 9 respondents were undecided.
QUESTION13: FINANCIAL REPORTING HELP MANAGEMENT IN FORMULATION FUTURE PLANS
	RESPONSE OPTION
	NUMBEROF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	25
	45

	(b)Agreed
	19
	35

	(c)Strongly Disagreed
	8
	15

	(d)Disagreed
	3
	5

	(e)Undecided
	-
	-

	Total 
	55
	100


SOURCE: Field Survey 2025
The table above shows that 45% representing 25 respondents strongly agreed that financial reporting help management in formulating future plans, 35% representing 19 respondent agreed, 15% representing 8 respondents strongly disagreed, 5% representing 3 respondents disagreed and no respondent in undecided.

QUESTION 14: FINANCIAL ACCOUNTING REPORTING PROVIDES INFORMATION ABOUT THE FIRM’S OPERATING PERFORMANCE DURING THE PERIOD
	RESPONSE OPTION
	NUMBER OF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	8
	15

	(b)Agreed
	28
	51

	(c)Strongly Disagreed
	14
	25

	(d)Disagreed
	3
	5

	(e)Undecided
	2
	4

	Total
	55
	100


SOURCE: Field Survey 2025
The table above shows that 15% representing 8 respondents strongly agreed that the financial accounting reporting provides information about the firm`s operating performance during the period, 51% representing28respondentsagreed,25%representing14respondents strongly disagreed, 5% representing 3 respondents disagreed, 4% representing 2 respondents were undecided.
QUESTION 15: A GOOD FINANCIAL REPORTS DICTOSES CORRECT AND ACCURATE INFORMATION OF THE ORGANIZATION
	RESPONSE OPTION
	NUMBER OF RESPONSE
	PERCENTAGE(%)

	(a)Strongly Agreed
	31
	56

	(b)Agreed
	7
	13

	(c)Strongly Disagreed
	3
	5

	(d)Disagreed
	-
	-

	(e)Undecided
	14
	26

	Total
	55
	100


SOURCE: Field Survey 2025
The table shows that 56% representing 31 respondents strongly agreed that a good financial reports discloses correct and accurate information of the organization, 13% representing 7 respondents agreed, 5% representing 3 respondents strongly disagreed, no respondent for disagreed and 26% representing 14 respondents were undecided.
QUESTION 16: FINANCIAL REPORTING HAVE EFFECT ON MANAGERIAL DECISION MAKING
	RESPONSEOPTION
	NUMBEROF RESPONSE
	PERCENTAGE (%)

	(a)Strongly Agreed
	34
	62

	(b)Agreed
	10
	18

	(c)Strongly Disagreed
	1
	2

	(d)Disagreed
	9
	16

	(e)Undecided
	1
	2

	Total
	55
	100


SOURCE: Field Survey 2025
The table above shows that 62% representing 34 respondents strongly agreed that financial accounting reporting have effect on managerial decision making, 18% representing 10 respondents agreed, 2% representing 1 respondent strongly disagreed, 16% representing 9 respondents disagreed and 2% representing 1 respondent was undecided.
4.5	TEST OF HYPOTHESES
For the purpose of testing the three hypothesis stated in chapter one, we shall relate each of the items in the questionnaire to the relevant hypothesis to be tested and finally use the z-test technique to test for reliability and validity.




        x1                x2
   z=  (SD1)2+(SD2)2
n1	  n2
        Where
z =Test statistics
 (
_
)x1=MeanofSample1(i.e group of respondents that agreed)
_ x2MeanofSample2 (i.e group of respondents that disagreed)
SD1=Standarddeviationforsample1 SD2=Standarddeviationforsample2 n1 = Sample Size for sample 1 n2=Samplesizeforsample2
TEST FOR HYPOTHESISONE
HO: The various ways of presenting financial accounting reporting does not have effect on managerial decision making of the company.
HI: The various ways of presenting financial accounting reporting have effect on managerial decision making of the company.
Analysing the data in table using z– test model. Thus;
x1	-	x2	
z=	(SD1)2+ (SD2)2
n1	n2
TABLE 4.2.1 QUESTION 6
	STAFF
	NUMBEROF RESPONSE
	GROUPTHAT AGREED
	NUMBERTHAT DISAGREED (X2)

	(a) Account/Audit
	23
	22
	1

	(b)Administrative
	12
	11
	1

	(c)Production
	11
	10
	1

	(d)Marketing
	9
	9
	0

	Total
	55
	52
	3



z=Test=
	x1	-	x2	
z=         (SD1)2+ (SD2)2
              n1	     n2

z=     x1	-	x2
(6.04)2+(0.24)2
4	4
z=     x1	-	x2
     36.48+0.05
         4	4
z=12.25
     9.13
z=   12.25
       9.13
z= 	4.06
NOTE:(i)Thelevelofsignificanceis0.05
(ii) Decision rule states that the HO (i.e Null hypothesis) should be accepted if the z calculated value is less than the critical value of (1.96) and the alternative hypothesis should be rejected if is greater than the critical value the   ( significance.
[image: ]
To compare the critical value and the calculated value.
Critical value=(
Computed value=4.06
Decision on the Accepted/Rejection of HO and HI since the calculated value z is greater than the critical value; we shall reject the Null hypothesis and uphold the alternative hypothesis. The various ways of presenting financial accounting reporting have effect on managerial decision making.
TEST OF HYPOTHESIS TWO
HO: There are no proper allocation of management resources which often leads to profit maximization objective.
HI: There are proper allocation of management resources which often leads to profit maximization objective.
  x1-                    x2	
  z=(SD1)2+ (SD2)2
       n1                n2

TABLE4.2.2:QUESTION7
	STAFF
	NUMBEROF RESPONSE
	GROUPTHAT AGREED(X1)
	GROUPTHAT DISAGREED
(X2)

	(a)Account Audit
	23
	13
	10

	(b)Administrative
	12
	7
	5

	(c)Production
	11
	6
	5

	(d)Marketing
	9
	4
	5

	Total
	55
	30
	25


z=Test=
x1                     x
z=(SD1)2+(SD2)2
            n1         n2


7.5–6.25
z=   (3.8)2+(2.48)2
                 4                  4

          1.25
 (
14.44
+ 
6.15
4
4
)z=


            1.25	
 (
3.61+1.54
)z=

     1.25
 (
5.15
)z=

z=	1.252.27
z=	0.55
To compare the critical value and the computed value. Critical value (
Computed value=0.55
Decision on the Acceptance/Rejection HO and HI: since the calculated valuez is less than the critical value, we shall accept the Null hypothesis. There are no proper allocation of management resources which often leads to profit maximization objective.
TESTOFHYPOTHESIS THREE
HO: Management does not recruit trained and professional personnel which leads to quality decision making.
HI: Management recruit trained and professional personnel which leads to quality decision making.
TABLE 4.2.3: QUESTION3
	STAFF
	NUMBER OF RESPONSE
	GROUP THAT AGREED(XI)
	GROUP THAT DISAGREED (X2)

	(a) Account/Audit
	23
	22
	1

	(b)Administrative
	12
	12
	1

	(c)Production
	11
	11
	0

	(d)Marketing
	9
	8
	0

	Total
	55
	53
	2


z–Test=

x1	-x2	
     z=       (SD1)2+(SD2)2
                     n1        n2
13.25– 0.5	
z=     6.08)2+ (0.41)2
4	  4
12.75
z= 36.96 + 0.17
             4      4
 (
9.24+0.04
)z=
         12.75	


 (
9.28
)z= 12.75

z=	12.75
3.05
z=	4.18

To compare the critical value and the computed value Critical value ( Computed value=4.18
Decision on the acceptance/Rejection of HO and HI:
Since the calculated value z is greater than the critical value, we shall reject the Null hypothesis and accept the alternative hypothesis. Management recruit trained and professional personnel which leads to quality decision making.
4.6	SUMMARY OF FINDINGS 
Financial reports, such as balance sheets and income statements, offer crucial information for managerial decision-making.
Financial reports help managers make informed decisions on investments, funding, and resource allocation.
Financial reports enable managers to assess the company's performance, identify areas for improvement, and adjust strategies accordingly.
Financial reports serve as a basis for forecasting future financial performance and planning strategic initiatives.
Financial reports facilitate effective financial management, enabling managers to optimize resources and minimize costs.
Financial reports help managers identify potential risks and develop strategies to mitigate them.
Financial reports provide stakeholders with essential information, promoting transparency and trust.


CHAPTERFIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY 
This research set out to study the effect of financial accounting reporting on managerial decision making. (A case study of International Tobacco Company Ilorin Kwara State). In summary, the first section introduced the topic of the study, statement of problem, objective of the study, research hypothesis, significance of the study. The second section dwelt on the review of related literature, in section three, the researcher dwelt on the research methodology adopted in carrying out the work. Also the research design was also highlighted while the various sources data used were briefly mentioned. It also discusses the procedures used by the researcher in the analysis of the collected data. The fourth section dealt with the presentation and analysis of data.
After a careful analysis and interpretation of data generated in the course of this research work, the following findings were made in order to confirm the null or alternative hypothesis stated in this study. 
 	Results of the study revealed that the use of financial accounting techniques and information improves/enhances decision making in organizations. It   can then be conveniently conclude that there exist a strong relationship between the financial accounting and managerial efficiency. There is also a high level of awareness pertaining the role of financial accounting in the management planning, control and decision making role.
Decision making process requires information – financial and non-financial information as well. The most important financial information needed in the process of business decision comes from accounting. Therefore, we can say that accounting is a service function to management. It, basically, processes or gathers and studies “raw data” and converts them into suitable information in the process of decision making.
The findings of the research indicated that the continuous utilization and implementation of financial accounting as a management tools could lead to better decision-making by managers, it will enhance more effective internal control systems, enhancement of the quality of financial reports and facilitating financial transaction processes in the organization.
Finally, findings also reveals that, financial accounting information generated by accounts department has contribution immensely in  decision making process of the management, also it has improved effectively, the basic roles of cost minimization, proper allocation of scare resource and the  improvement of organizational productivity.
Findings also provides useful insights to policy makers on the factors that affect the effective use of financial accounting in corporate organisation. Such insights may be used in introducing further measures to improve the usefulness of financial accounting tools, techniques and information in corporate governance in different contexts, More so,  this insights offered also would be useful to banking practitioners in their attempts in improving corporate governance in banks.
5.2	CONCLUSION
Having examined in details the effect of financial accounting reporting on managerial decision making in manufacturing companies, one can conclude that financial accounting reporting is very important in every manufacturing companies in Nigeria.
Based on the findings it can be concluded that there are no proper allocation of management resources which often leads to profit maximization objective and if decisions are not made towards it, it may lead to loss rather than profit.
Based on the findings, one can also conclude that management recruit professional personnel and this leads to quality decision making.
It can also be concluded that a good financial reports discloses correct and accurate information of the organization.
Finally, even though the objectives of firm may differ from one organisation to another. Based on the statement of the problem stated in chapter one, the research  concluded that the application of financial accounting information makes the difference between failed banks, enterprises, corporate bodies on one side and the  successful one on the other side. For the improvement in the application of financial accounting information to be sustained, adequate understanding of the difficulty in the application of accounting information is very essential. If this is applied as at when due failure in business both private and public sectors will be highly minimized or eliminated.
5.3	RECOMMENDATIONS
Based on the findings of this research and as a result of the observation, the following measures are recommended with the hope that if implemented, the problems of financial reporting in manufacturing firm will be eradicated viz:
[image: ]The management of manufacturing firm should make decisions only on the basis of financial reports to ensure quality decisions.
[image: ]Manufacturing firms should employ professional accountants in keeping and maintaining records of the day-to-day activities of the firm.
[image: ]There should be regular appraisal of performance to identify training needs and areas for improvement.
[image: ]Since the primary aim of every business is maximization of profit, this financial reports should be properly utilized so as to help in profit maximization of the business.
[image: ]There should be proper allocation of management resources so as to avoid waste and increase profit maximization which is the main objective of the firm.
Finally, it is hoped that the findings of this research would be useful to organizational managers when making decisions.
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+1.96) is the critical value of 2 for the two tail test at 0.05 level of




