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ABSTRACT
Social Networking is the term used in reference to a series of online resources that are mostly generated and adopted to the social interactions of two or more individuals each time. With the rapid growth and wide spread of social adaptation of Facebook & WhatsApp across the globe, the younger generation who are mostly student of various area have been describe as a lager group of people who have who have easily embraced and mostly used these social media tools. The main objective of this study is to find out the audience perception of social media as platforms for promoting good health among florin east resident and it's impacts it has created amongst it's resident. Building the topic of the audience perception of Facebook and WhatsApp as platform to promote good health among resident of Ilorin. This research project will engage the public to utilize the usage of Facebook and WhatsApp as great to enhance than in managing good health issues. This research will help in possible dilution dominant of social media platform for easy interaction among the resident of Ilorin. This research will enable adequate use of Facebook and WhatsApp in order for proper feedback of the message covering health. The finding of this study will influence toward the attitude of Ilorin resident on health matters on social media most especially Facebook & WhatsApp. However, the cost of materials and stress of searching for the relevant one absolutely is one of the challenges. Time to read and source for martials as well as visiting the respondents is really stressful. The reaction of respondent is really stressful and the researchers itself is unbearable, this effort has to be made to ensure that all the drawbacks have no effect on the study. This study will cover part of communities in Ilorin east local government in Kwara state. This research will cover the scope of audience perception of Facebook and WhatsApp as platform for promoting good health among the resident that they can access health education on social media most especially Facebook and WhatsApp media. 
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CHAPTER ONE
INTRODUCTION
1.0	BACKGROUND OF THE STUDY
Social Networking is the term used in reference to a series of online resources that are mostly generated and adopted to the social interactions of two or more individuals each time. These online tools, have been developed primarily to allow individuals (otherwise referred to as users) to connect, socially, with each other in other to exchange online content, correct sheared, contact and generate knowledge (Bertolt et al,2012). The wide spread of adoption of social media tools can be attributed to the ever-growing development in technology that conventional way of transmitting and exchanging knowledge communication modes and information generation (Trivedi and vijas 2014). With the primary objective of creating an online based group of people with similar inclinations for easy interaction and information, shearing social networkingtools were developed.
According to Kilan (2013), Information sharing can simply be defined as the social process of intentionally passing on objects product and inklings from person tagged the sender to another person or the recipient tagged individuals.
Social media platforms have become an integral part of our daily lives, from Facebook to WhatsApp we use social media to connect to family and friends stay up to date with news and current event and share our experience and opinions. social media has also become a powerful tool for health promotion. By leveraging the vast reach and influence of social media, health care professionals can engage with patient and get the general public, disseminate health information and promote healthy behaviors.
Social media plays a critical role in health promotion, and health policy by raising awareness facilitating behavior change, engaging communities, gathering data and promoting advocacy and activism. Social media has become an increasing important tool for health promotion and policy changes by providing new opportunities for reaching and engaging with diverse audiences. In recent years, social media has emerged as a powerful tool for communications and information, sharing with the proliferation of social media platforms individuals and organization have an unprecedented ability to connect and shared health related messages with large audience.
As a result, social media has become an increasing important component of health promotion effort the arrival of new media technology has compressed the whole world into a single electronic to where information can be exchanged and sharedole world into a single electronic to where information can be exchanged and shared with just a click of a button. Interact being the host of many other media tagged social media like Facebook, twitter, YouTube, TikTok, Instagram, google etc, making information distribution faster, cheaper and easier. The arriver of this information and communication technology huss affected and the usual shape of every human activities ranging from education to agriculture, business, mass communication, policies, health
1.2	STATEMENT OF THE PROBLEM
With the rapid growth and wide spread of social adaptation of Facebook & WhatsApp across the globe, the younger generation who are mostly student of various area have been describe as a lager group of people who have who have easily embraced and mostly used these social media tools.
Despite the tremendous advantage of using Facebook and WhatsApp tool as the platform to promote good health among the residences of Ilorin. Nyangen et al (2015) Stated that the use of social media has become very difficult due to many irresponsibility by most young social media users, especially student and this carry a great deal for risk for the users themselves as well as their education institution and organization. This study employment focus group to explore audience experiences opinion and perceptions about their use of Facebook and WhatsApp for health-related purpose.
1.3	OBJECTIVES OF THE STUDY
The main objective of this study is to find out the audience perception of social media as platforms for promoting good health among florin east resident and it's impacts it has created amongst it's resident specifically the study intend to:
i. Find out the level of awareness social media has among florin east residents
ii. Find the challenges faced by the residents in using WhatsApp & Facebook as Platform for creating health
iii. awareness
iv. To find out the level of access resident have to social media daily/week
1.4	RESEARCH QUESTIONS
i. What is your favorite between Facebook & WhatsApp
ii. Which of this media promote god health to you?
iii. Which of these promote good health
1.5	SIGNIFICANCE OF THE STUDY
Building the topic of the audience perception of Facebook and WhatsApp as platform to promote good health among resident of Ilorin.This research project will engage the public to utilize the usage of Facebook and WhatsApp as great to enhance than in managing good health issues.
This research will help in possible dilution dominant of social media platform for easy interaction among the resident of Ilorin.
This research will enable adequate use of Facebook and WhatsApp in order for proper feedback of the message covering healthThe finding of this study will influence toward the attitude of Ilorin resident on health matters on social media most especially Facebook & WhatsApp
1.6	SCOPE OF STUDY
This study will cover part of communities in Ilorin east local government in Kwara state. This research will cover the scope of audience perception of Facebook and WhatsApp as platform for promoting good health among the resident that they can access health education on social media most especially Facebook and WhatsApp media.
1.7	LIMITATIONS OF THE STUDY
In the process of this study, study, researcher encounters some challenges, some of which include financial cost, time cost, attitude of response etc.
However, the cost of materials and stress of searching for the relevant one absolutely is one of the challenges. Time to read and source for martials as well as visiting the respondents is really stressful. The reaction of respondent is really stressful and the researchers itself is unbearable, this effort has to be made to ensure that all the drawbacks have no effect on the study


1.8	DEFINITION OF TERMS
Youth: Youth is the time of life when one is young. The youth can also mean the time between childhood and adulthood but it can also refer to one's peak in term of health or the period of life known as being a young adult.
Social media: social media is a digital technology that allows shearing of ideas and information including text and visuals through victual network and communities.
Participant: Taking part in that particular activity or event.
Mobilization: It has to do with organizing or preparing for a particular purpose.


CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
This systematic review assesses the feasibility and efficacy of social networking or enterprise social media for promoting healthy lifestyles or for occupational health and safety (OHS) prevention. Literature searches were conducted in several data indexes and databases to retrieve studies whose main objective was the promotion of healthy lifestyles or the prevention of occupational injuries by means of social media enterprise networking--either alone or in combination with other promotional interventions.Ten studies were included, resulting in a conclusion that social media may be considered a possible means of communisation for the promotion of healthy lifestyle habits to organizations However, further study is this strategy has been recommended by several authors to judge the incremental impacts of social media on the promotion of healthy lifestyles similar conclusions were drawn from studies that included the use of social media platforms for OHS prevention
Based on current evidence on an organization's use of social media to g promote a healthy lifestyle or OHS among is employees can constitute an innovative and promising means of intervention. It is important to mention that due to the scarcity and poor methodological quality of existing evidence, it is difficult atthis time to draw firm conclusions regarding its effectiveness and relevance. Social media use for a specific healthpurposes such as health intervention, health campaign, medical education and disease outbreaks surveillance. The most recent comprehensive review of social media uses for health purposes however was conducted in 2013. A systematic review that covers various health priorities is needed to create timely strategies for local agencies and journalism. During the COVID-19 pandemic, many studies focused on the concern of rapid information transmission on social media and proposed approaches to combat misinformation through social media.
2.1	CONCEPTUAL FRAMEWORK
The emergence of social media as the 21st-century communication method has greatly influenced thediffusion of information and social interaction. Social media have enjoyed medium-wide use in almost all human endeavor disciplines. There is no commonly functional and theoretically accepted definition of what social media are within communication studies (Carr& Hager, 2015). However, three scholarly definitional perspectives can be found in communication and social interaction literature (Acher and Nos-Koske, 2019).
The first definitional perspective conceptualizes social media as interactive platformas of spaces where people gather online to share information and converse. This perspective further describes social media asa means of interaction among people in which they create, share, and exchange information and ideas in Virtual communities and networks (Ahlquist, Blate-Holoner, and Hetmanen, 2005).
The second perspective refers to social media as the mediums of data exchange and agile, technology-based sites that encourage person-to-person and machine-to-person information sharing and production. This perspective further explores Web 2.0, which is the underlying communication architecture of social meditated communication ambled by mobile and web based technologies creates highly interactive platform theough which individual and communities content (Achor and Mnabuka, 2017)
The third definitional perspective conceptualizes social media from the point of promotion organization public relationship and platforms for supporting collaborations facilitating knowledge management strengthening social connections and fostering awarenss of connections activities (Smith, 2015; Achor and Nnabuka, 2019). Given the three divinations perspectives, a working or operational definition can be deprived. Whatsapp and Facebook are platforms and applications on the internet that allows people and applications on the internet that allow people, individual organizations and their public etc assemble on line to converse exchange information, opinions and share knowledge through open interaction, collaboration and ammasing collective intelligence (Anchor and Nnabuka, 2019). Having conceptualized Platforms, it is necessary to Identify and explain the typologies. 
As Communication technologies Or computer mediated Platforms, this medias comes in different forms such as magazines, Internet forums, Weblogs, social blogs, micro blogging, social networking, Poseast Photographs or Pictures, Video and Social book marking (Kaplan and Haenein, 2010, Anchor, NwaChukwu and NKwoCha 2015). The Social media Platforms that are greatly used in Nigeria Include Facebook, Whatsapp, Instagram, Twitter (X) , Google flus and blogs (Anchor 2017 - Chukawere and Engabla (2018): Other forms of social media technologies exist: the ones mentioned above are mostly used by Ordinary Citizens no take Interest in discussing issues defecting them or of national and global importance.
The audience within Facebook and Whatsapp platform domain and within confines of the paper could be described as the media users. The media platform users can be categorized into four types, namely: professionals, sharers creators, and bonders (Heamidia, 2015)
Professionals are those that use these platforms to advance health issues or business. Sharers are those who share posts or news content created by others.The creators are those that create content or messages worth sharing. Bonders include people, friends, close relations, and acquaintances that use social media (Facebook, WhatsApp, etc.) to outinely share messages of love, hope, health topics, socialization, and for bonding and dialogue (Hermida, 2015).
2.1.1	HISTORY OF SOCIAL MEDIA
The origin of social media is a fascinating journey that showcases the evolution of technology and human interaction over time. Boyd and Ellison (2007) define social media as web-based services that allow individuals to construct public or semi-public profiles within a bounded system, create a list of users they are connected to, and view and traverse those connections within the system.
Social media platforms enable users to create, store, and engage with content, as well as interact and communicate virtually. These platforms have unique features and functionalities that support content creation, dissemination, and real-time interaction, making them powerful tools for influencing public opinion, including on health-related topics.Understanding the definition and functions of social media is vital in assessing its impact- especially platforms like Facebook and WhatsApp as platforms for promoting good health among Ilorin East Residents.
2.1.2	CONCEPT OF FACEBOOK
Facebook is a social networking platform that allows users to connect with friends and family. Facebook as a a social platform was founded by Mark Zuckerberg and his co-founder Eduardo Saverin, Andrew McCollum, Dustin Moskovitz, and Chris Hughes in 2004. It was basically designed to facilitate connections, communication and context sharing among users. Initially created for Harvard University students, it quickly expanded to other universities and eventually to the general public.
Facebook became the largest social network in the world, with nearly three billion users 2021 and about half that number were using facebook every day. The company's headquarters are in MenioPark, California. Access to facebook is free of charge and the company’s headquarters are in Menio park most of its money from advertisement on the website. New users can create profile, upload photo, join a pre existingand start new group. The site has many ComPonents Including timeline, a space on each user's Profile Page where users Can Past their content and fiends Can Post massages : status which enable users to alert friends to their current location or situation.
Newsfeed, Which Inform users of Changes to their Status: Usars Can signal their approval of content on facebook with the like button a feature that also appears on many other websites. Other services that are part of media platform are Instagram, a photo and video sharing social network messenger and instant mesaing applications and whatsapp a text message and volp services
The positive outcomes of facebookis that it helps social connections, information sharing, community building and marketing.


2.1.3	HISTORY OF WHATSAPP
WhatsApp is a popular messaging app founded in 2009 by Brian Acton and Jan Koum an Ukranian immigrant who had just began attending classes and San Jose State University while Acton, a Stamford educated programmes both met when action was working for internet pioneer yahoo in 1977 at Mountain View California. 
The app was It was developed to provide a simple, fast, and secure way of communication. The name "WhatsApp" sounds like the phrase" What's up?"-reflecting its informal and conversational nature. The app quickly gained popularity and had one million users by 2011. In 2014, Facebook acquired WhatsApp for $19 billion, significantly boosting its user base and infrastructure. New features introduced over the years include end-to-end encryption, voice and video calls, group chats, status updates, and the ability to send multimedia messages. As of 2021, WhatsApp boasted more than 22 billion users worldwide. Whatsapp widespread usage makes as nearly 800 million users than the next most popular messaging app competitors.
Audience perception of Facebook and Whatsapp Social media Platform has become a cost-effective way for Public health Practice to inform audiences of health issues enhance Communication during Public health emergencies or outbreaks and respond to public reporting of a particular issue. Social media Can be powerful tool to Promote eating better and moving more especially among Youth using Technology Platforms like Facebook and Whatsapp to promote School wellness activities, Physical activity and nutrition tracking more engaging activities. This audience perception study on different interpretations of social media consumption users. 
Social media have brought Great improvement in Communication and entertainment, Information, Leas, expression and interest, Where locations is not a barrier because of the global Connectivity of its impacts is beyond comprehension because of the social benefits, especially with the fact that it strengthens ties between People and notably becomes a tool for Communication among People: The favourite in the realm internet sites is facebook and Whatsapp as they are tools for social Change and fast exchange of Information. Facebook and Whatsapp as they have been emphasized on need for researchers to consider the use of social network site in terms of online information access, professionalism and their future employability. Facebook is one of the largest social media platform with over 2.4 billion users while whatsapp is more than one million users.
In a recent study done by (Oziz 2019 p.2) “He explicitly aware that 77 billion people in the world, at least 3.5 billion are online indicating that one -in-three people on the world and more than two third of all are internet users, therefore, utilization of as a result, Facebook was redefined $110 million about $122million by the European commission”.
Whatsapp is a mobile application used for instant messaging purposes to replace normal phone short messages (SMS) because of its capacity to send large volume of messages and media file. unlike SMS (Sandra &Nkemura, 2018). Whatsapp came into existence in the year 2009 and has become the most popular social media application used by the mostly young people for communication (Sandra et al., 2018). 
Brian and Jan purposely created Whatsapp in 2009 to make communication and the distributing of multimedia easily and faster as much as the application brings us to many benefits. It has also got it flaws that are currently causing harms that the good among people but the aim of this study is the usage of Whatsapp and-Facebook for promotion of good health. Facebook provide a wide range of features for users Such as updating status, updating wall, giving comments reading, Posting Photos, forming news feed, giving likes, messaging groups after that, Whatsapp Introduces end to - end encryption, through its Policies. Contin to be action left the Scrutinized by Fävaly advocates in 2017 company in neo messaging and I invested heavily Service Called Signal, which he felt would be better Prioritize the total privacy of its users. 
Whatsapp and facebook are in vogue but the question remains “is it utilized in the positive way” i.e for health information. Whatsapp is  a social media application that can let you communicate and disseminate information to peers, family, colleagues, mates etc usage of Whatsapp and Facebook can be possible through the use of a smartphone, iphone, laptop etc with a network connection in groups. Facebook and whatsapp sites which may affect them negatively in using it for finding out information about health activities. 
Which is why measuring audience perception on the impact of using facebook and whatsapp for promoting good health is a necessity to understand their various perspective in same vein people use it to communicate with friends and family on a daily basis. Facebook and Whatsapp almost share the same function except that Facebook has a like button which is now applicable in Whatsapp, Over The years, facebook and Whatsapp sites have metamorphoses from, few years based sites into the Phenomena for that has become niches billion users. The use of facebook Whatsapp by Ilorin east residents become as easy means of communication and exchange knowledge to know more about the benefit of health.

2.1.4	ESSENCE OF GOOD HEALTH
Good health is a state of complete physical, mental and social well-being, not merely the absence of disease or infirmity. It allows an individual to functions optimally, pursue life goals and enjoy a quality of life. Good health lies between a balanced relationship of mind body and social and physical environment.
The essence of health lies in achieving a balance between the physical, mental, emotional and social aspects of life. It is not merely the absent of disease but the presence of vitality, resilience and the ability to adapt to life challenges.
Essence of Good Health
1. Physical well-being –This is foundation of good health, focusing on the proper functioning of the body.
2. Mental and emotional well-being –A good mental and emotional health fosters better decision-making, creativity, and resilience.
3. Balanced nutrition –proper nutrition fuels the body boost immunity and prevents nutritional deficiency or related diseases.
4. Regular Physical activity –engaging in regular exercise or any form of physical activity to keep your body active and strong.
5. Stress management– By practicing meditation deep breathing exercise time management and settling realistics goals.
6. Environmental and Lifestyle choices–By avoiding toxins, staying  active and making informed decisions about diets and habits.

7. preventive health care: by visiting healthcare providers regularly and adopting healthy habits like food portion control, taking lots of water, avoiding processed foods support - strong relationships and community engagement.
2.1.5	Impact of Good Health
1. Improved quality of life: Good heath allows Individuals to live life to the fullest, participating in activities that enjoy and Pursuing Personal is goals without physical or mental limitations.
2. Enhanced emotional well being: Good health produces the risk of mental health Issues like anxiety anddepression, fostering emotional Stability and resilience.
3. Increased Productivity: Healthy Individuals are more focused, energetic, and efficient in their Personaland professional lives.
4. Enhanced Physical appearance: Good health often results I better skin, hair posture and overall appearance, boosting self-esteem and confidence.
5. Improve cognitive function: an healthy lifestyle including proper nutrition and exercise supports brain health, improving memory, focus and decision making.
Effect of Good health 
1. Good health provides energy to do things 
2. Good health minimize the need for frequent medical visits
3. Good health enhances the body’s ability to cope with stress and recover from illness or injuries faster.
4. Good health habit can contribute to a longer and healthier life
5. Good health improves self esteem and overall happiness

2.1.6. FACTORS AFFECTING PROMOTION OF GOOD HEALTH
There are many factors that can affect good health genetics behaviours environmental and physical influences, medical care and social factors economic stability. There are other several factors that can affect the promotion of good health.
1. Access to healthcare services including regular check-ups, preventive care and treatment for illness.
2. Education awareness about healthy behaviours such as proper nutrition, regular exercise and stress management.
3. Social support from family and communities also play a role in promoting good health supportive.
4. Relationship can provide encourage accountability and motivation to adopt a healthy habit.
5. Environmental conditions: the physical environment we live can impact out health. Factors like air and water, quality access to packs and recreational facilities and exposure to toxic or pollution can affects our well being. Creating environment that support healthy choices such as having bike lance or community.
2.2	THEORETICAL FRAMEWORK
This study will have its theoretical frameworks on cultivation theory and social media engagement theory.
2.2.1	CULTIVATION THEORY
Cultivation theory or Cultivation analysis focuses on the effects of long term television an individual perspective of the world around them. Gerbner focused specially on the Portrayal of violence in media. He theorised that People exposed to media that normalized violence would themselves become violent.Cultivation Theory first developed in the 1960's by Hungarian - American Journalism, George Gabriel while he worked in the Cultural indicators Projects.  The theory analysed the effectsof media, especially television on long term viewer's perception of the world. It was developed to seek out the Influence that television media may have on the viewers in later years.
Cultivation theory argues that the more we see the same representative on media the More We are likely to believe them. Cultivation Consist of
1. Media Institutions
2. Message productions
3. Message effect on people
Cultivation Theory Suggests that the entirevalue System made of Ideologies, assumption, beliefs (Image and perspectives is formulates to a great extent.
Cultivation theory helps to provide Insight into how Individual learn from themedia. Howmedia Shape's people's perceptions of reality and how media satisfies individual needs to certain health exposure. The audience theory under pin this study.
2.2.2	SOCIAL MEDIA ENGAGEMEMT THEORY
Social Media Engagement Theory refers to the Concert that Individuals are more likely to engage with Content that is popular or has been Share by Others they trust. This can leads to the formation of “echo chambers” where users are exposed to information that confirms their existing beliefs and perspectives. There are also several different factors that can influence individuals level of engagement on social media. These can include platform itself (e.g Facebook, Twitter) the type of content being shared (e.g Text, Images, Videos) and the users personal characteristics and motivations e.g age, gender, interest. One of the most popular ways to foster engagement on social media Is through the use of gratification. 
This involves using game like mechanic such as Points, badge and loader boards to motivate user’s to engage with contents and take certain actions such as sharing or commenting on Post. This can be a powerful way to built engagement and drive user behaviour and it's Often used by bank and businesses to Promote Products and Services
Overall, Social Media engagement theory is a rich and complex field that continues to evolve as social media engagement works in order to optimise the use of social media platforms and enhance the Positive aspects while minimize the negative effects.
There are several limitations of Social media Engagement theory that should be considered.
Limited understanding Of user behaviour: while social media engagement theory provides a framework for understanding the motivations and behaviours of social media users, there is still a lack of comprehensive understanding of how these factors influences engagement and users behaviour.
Limited applicability across Platforms & Social media engagement theory is primarily focuses on Understanding engagement on popular Platforms Such as facebook, Twitter and Whatsapp. However, It may not be as applicable to other Platforms Such as niche Social networks or messaging APPS.
Limited understanding of Cultural differences & Social media engagement theory is primarily developed and tested in Western Cultures and itapplicability to other cultures and regions may be limited.
Limited understanding on the Impact of Artificial intelligence and automation on social media engagement: with the advancement on technology, the use of AI and automation on social media platforms is increasing, and the theory lacks understanding of how it affects engagement and users behaviour.
SME (Social Media Engagement) Theory drawsfrom the idea that social media acts transparent means of Communication among users who are temporarily and geographically separated. The theory promotesa sense of belonging enhances self-esteem and provides a support network.
Research has documented the relationship of social engagement to health and mental health.
Reported beneficial effects of social engagement on health Include decreased rates of mortality. This Study draws on actually that explains the relationship between the social engagement theoryandhealth of people. That is those who continueto participate in activities on this Platformsand engage in social Interactions inspite of their Physical or mental limitations are likely to age Successful and their social Connectedness in turn Provides Other adults with a further lives grid a sense of well being, Social Media Engagement Theory research has shown that Individuals are more likely to engage with content that is Popular or has been Shared by others they trust. These include Platforms like Facebook and Whatsapp. The types of content being Shared.


2.3	RESEARCH STUDY REVIEW
The promotion of good heath are essentialaspect of Public health that encompasses efforts. to enhance well-being, Prevent diseases, and Improve. the quality of life.This review explores variousdimensions of health promotion by examining existing research studies and frameworks.(World Health Organization (WHO, 1986 Defines health promotion as the Process of enabling people to increase control over and improve their health. It Involves interventions targeting individuals, communities and systems to astressheath determinants and encourage healthier behaviours.
Thereare several aspects of health promotion, which are; raising awareness about healthy behaviours, Early detection and Immunisation, prevent illness, Encouraging Individuals to adopt healthier habits, Implementing laws and Creating environments that facilitate healthier choices. 
This research Study Summarises uses of two social media Platforms for health Purpose users were grouped into (3) three categories according to type of media users namely; health institution, health researchers and health Professionals The followingSections summarizes the uses byeach type of user and the benefits and Challenges related to each use .The two media Platform have been analyses topredict the future illness onset for individualusers. For example the language used in users’post such as life stress and anxiety can predictfuture occurrence of mental illness ana distinguish different types of mental illness. In addition special Characters when in this two media Platforms (Whatsapp and Facebook) such as emojis can also help in Identifying III Syndromes Such as facebook to detect individuals Illness is especially beneficial for people Who are at riskbut less motivated to Seek diagnosis andtreatment. 
Facebook and Whatsapp as promoting healthy tools. This two mediaprovides realtime and Indecisive data to evaluate the effectiveness of health information which allows communication Practitioners to adopt timely Communication Strategies to public needs.
Research efforts have been devotes to strategies for generating health Content on social media and increasing retransmission: The media Platforms has several advantages over other media Outlets when uses for disseminating health Information. Social mediaas the fastestis seen alertsamong available Channels to ShareSocialandupdates about diseases outbreak.
Social Media was uses to support with audience including engaging campaign audience in 2 - way Communication withProfessionalsthe Institutions andhealthand Providing Platforms for Peer Supportgroup discussion.
Researchers have also discusses Challengesand raises concerns regarding social mediabased on health Intervention, for example, researchers must rigorously evaluate social media based Interventions throughout the Stages of development and implementation involves population experiencing health disparities in the studies and address privacy concerns.



CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
Research methodology Could be Seen as a way of explaining how a researcher intends to Carry out their Systematic Plan to resolve a research Problem.
A methodology details a researcher approach to the research to ensure reliable Valid results that address their aims and objectives. This study is designed to find audience Perception of Facebook and WhatsApp as platforms for promoting good health among florin fast residents. This goal cannot be achieved unless to research work is orderly. Therefore, this Chapter Center on the research used in Carrying out the work, the Partners Pointed here is that it helps to know which method is appropriate for the Project by (Kim et al.... 2022).
3.1	RESEARCH DESIGN
Research design can be defined as the framework of research method and techniques chosen by a researcher to conduct a study (Warbuton 2022).
The design allows researcher to Sharpen the research methods Suitable for the Subject matter and Set up their Studies for Success.
According to (Shams and Short 2002) also define research design as the Strategy for answering your research question using empirical data. Creating a research design means making decisions about your overall research objectives and approach Whether you will rely on Primary research or Secondary research design can be regarded as the framework which specifies the type of information to be gathered, including the instruments of data and the procedures used in collecting them (Osiala, 2005).
Acconting to (Henry, 2003), research can be defined as an attempt to discover something. Design, however, refers to the whole method or techniques used in gathering data. Research design, therefore, details the framework or general arrangement that is used for collecting and analyzing a set of data.
Barbie (1983-1989) defines survey research as a research method used by social scientists in collecting data for describing a population with large access directly.
Osuala (1990-2022) says survey research focuses on vital factors such as people's beliefs, opinions, attitudes, motivations, and behaviors. He described it as a non-experimental descriptive method. Moreover, the analysis of the data collected is based on descriptive and inferential statistical tools for measuring data.
3.2	POPULATION OF THE STUDY
According to (Cook. 1999), population of the study can be defined as the subject of the target population from which the sample is actually selected. It's broader than the Concept Sample Frame.
It may be appropriate to say that sample frame is operationalize form of study population
Population of the study could be seen as operational definition of targeted population (Henry 1990, Biskman & Roy, 1998).
Researchers are seldom in a position to study the entire target population. The study population chosen for this research was the residents of llorin East. The people chosen were those who lived in different parts of the community. such as Iponrin, Oke-Oyi. Panda-Agba, and Yangi, with demographic and psychographic characteristics, such as sex, education level, age, etc.
3.3	SAMPLE SIZE AND SAMPLING METHOD
The sample size is defined as the number of observations used for determining the estimation of a given population (Kircaburam et al., 2018). The size of the sample is drawn from the population using sampling techniques. Sampling is the process of selecting a subset of individuals from the population to estimate the characteristics of the whole population.
The sample size, therefore, is 100 (one hundred). The sample consists of Ilorin East residents to obtain appropriate results. The respondents were selected based on sex, education level, and age group. The researcher used simple random sampling.
3.4	RESEARCH INSTRUMENT
According to Okunrin (2020), research instruments can be defined as tools used to collect, measure, and analyze data related to your research interest. According to Robson (2011), a questionnaire refers to a device for securing answers using a for that the respondent fills out personally. The research instrument used in collecting data is purely questionnaire and will be distributed as stated above.
3.5	VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT
According to Cause et al. (2020), validity and reliability of the research instrument are often defined as the extent to which an instrument measures what it is intended to measure (Blumberg et al., 2005)
Validity refers to how accurately the instrument assesses the concept it is designed to measure (Robson2011). It is the degree to which the research tool truly reflects the variable it aims to assess.
To ensure the validity and reliability of the research questionnaire, a specific research technique was adopted. This method was chosen to enable participants to express themselves freely, giving the research team a better understanding of the type of mobilization they are exposed to.
A comparison was also made between the findings generated from both quantitative and qualitative studies. This approach enhances the reliability of the data and helps ensure consistency
3.6	DATA COLLECTION METHOD
According to Pantic et al. (2021), data collection method can be defined as the techniques and procedures used to gather information for research purpose.
These methods can range from simple self-reported surveys to more complex experiments. They can involve either quantitative or qualitative approaches to data gathering.
The aim of data collection methods is to assist researchers in identifying problems, providing specifications, or offering classifications of data, this study utilized primary sources of data only.
Primary data was used in conducting the research to provide accurate and solution-oriented insights.
Respondents supplied supplementary data through interviews, which were focused on the subject of the study. Direct assessments were also made by the researcher to ensure that the data was presented in an appropriate and meaningful form.


3.7	METHOD OF DATA ANALYSIS
According to Basin (2022), the method of data analysis can be defined as the process of systematically applying statistical and logical techniques to describe, illustrate, condense, recap, and evaluate data.
Creswell (2009) also defines data analysis as a process of systematically searching and arranging data to increase understanding and to present it in a way that communicates the essence of what the data reveals. This involves organizing, coding, and interpreting data collected through various research methods in order to extract meaningful patterns, relationships, and insights.
In this study, the data analysis involved diagnostic tests, as well as conceptual and analytical models. Tables were used to present the data, and SPSS Version 21 was utilized as a statistical tool to analyze the data and test its accuracy.

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	INTRODUCTION
Data analysis is the most crucial’ part of processes used by the researcher for reducing data to tell a story and interpreting it to derive insight. In this chapter data are organised into tables so that Statistically and logical conclusion can be gotten from the collected data merit will be discussed. In this research work, the Sample percentage tabular presentation in presenting the primary by data generated from the field doing this it would enable easy, convenience, clarity and vetted comprehension. The researchers present all the questionnaire items that would provide answers the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1	DATA PRESENTATION
Data presentation is defined as the process of using various format 5 tousually represent the relationship betweentwo or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs and charts. However, the organization and Presentation of data shall items and be according to questionnaire response in the (20) questions developed from the two framed research questions, the researcher aimed at using them to provide an answer to his topic.
A total one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace, all presentations are done in sample percentage tabular mode while simple descriptive analysis techniques was used to describe what items were contained in the tables.
SECTION A: Analysis of Bio-Data Of Respondents
Table 1: Gender distribution of respondents
	Response
	No of Response
	Percentage

	Male
	46
	46.0%

	Female
	54
	54.0%

	Total
	100
	100%


Source: Field Survey, 2025
From table 1 above, it shows that the total population of respondents of 100, 46(46%) are Male and 54 (54%) of the respondents are Female.
Table 2: Age distribution of respondents
	Response
	No of Response
	Percentage

	21-25
	31
	31%

	26-30
	27
	27%

	31 and above
	39
	39%

	Total
	100
	100%


Source: Field Survey, 2025
Table 2 above shows 31 respondents are between the age of 21-25, 27% respondents are between the age bracket of 26-30 while 39% respondents are between the age of 31 and above.
Table 3: Educational Qualification of respondents
	Response
	No of Response
	Percentage

	OND/NCE
	14.3
	14.3%

	HND/B.Sc
	82.7
	82.7%

	Total
	100
	100%


Source: Field Survey, 2025
From table 3 above, it shows that about 14.3 respondents have OND/NCE, while about 82.7% is a HND/B.Sc Holder.
[bookmark: _Hlk199083609]Table 4: Occupation Gender distribution of respondents
	Response
	No of Response
	Percentage

	Civil Servant
	13
	13%

	Student
	26
	26%

	Others
	61
	61%

	Total
	100
	100%


Source: Field Survey, 2025
Table 4: this shows that 13(13%) of the respondents are Civil servant, while 26 (26%) are Student and Others were of 61 respondents representing 61%.
[bookmark: _Hlk199083950]Table 5: Marital Status of respondents
	Response
	No of Response
	Percentage

	Single
	76
	76%

	Married
	24
	24%

	Total
	100
	100%


Source: Field Survey, 2025
Table 4: this shows that 76(76%) of the respondents are Single, while 24 (24%) are Married.
Table 6: Religion of respondents
	Response
	No of Response
	Percentage

	Muslim
	20
	20%

	Christian 
	78
	78%

	Other
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
From the table 6 above, it shows that 20% respondents are Muslim and 78% are Christianity while 2% are Others.
SECTION B
Table 7: Which of this is favourite social media platform?
	Response
	No of Response
	Percentage

	Facebook
	15
	15%

	Whatsapp
	85
	85%

	Total
	100
	100%


Source: Field Survey, 2025
Table above shows that 15(15%)of the respondents make use of Facebook as their favourite, while 85% of the respondents use Whatsapp as the favourite.
Table 8: How frequently do you use Facebook and Whatsapp
	Response
	No of Response
	Percentage

	Multiple times a day
	80
	80%

	Once in a day
	5
	5%

	A few times a week
	9
	9%

	Rarely 
	6%
	6%

	Never 
	0
	0

	Total
	100
	100%


Source: Field Survey, 2025
Table 8 aboveshows that 80(80%) of the respondents use facebookaorwhatsapp, 5% of the respondents use it once a day, 9% use is A few time a week, 6% of the respondents Rarely use it, while none of the respondent Said Never.
Table 9: How convenient do you have access to the usage of this media platforms (Whatsapp and Facebook)?
	Response
	No of Response
	Percentage

	Less than 30 minutes
	22
	22%

	30 minutes to 1 Hour
	36
	36%

	1 -2 hours
	42
	42%

	Total
	100
	100%


Source: Field Survey, 2025
[bookmark: _Hlk199091137]Table 9 above shows that 22 (22%) of the respondents are conveniently having access to social media platforms less than 30 minutes, 36% of the respondents use it for 30minutes to 1 hour, while 42 (42%) of the respondents use it for 1-2hours.
Table 10: Which of this media platforms promotes good health to you?
	Response
	No of Response
	Percentage

	Facebook
	43
	43%

	Whatsapp
	57
	57%

	Total
	100
	100%


Source: Field Survey, 2025
Table 10 above shows that 43 (43%) of the respondents believe that Facebook is used to promote good health while 57(57%) of the respondents believe Whatsapp is used to promoted good health.
Table 11: Which of this media platforms is the best?
	Response
	No of Response
	Percentage

	Facebook
	36
	36%

	Whatsapp
	64
	64%

	Total
	100
	100%


Source: Field Survey, 2025
Table 11 shows that 36% of the respondents believe that Facebook is the best while 64(64%) of the respondents believe Whatsapp is the best.
Table 12: Do you get awareness about health related matter on Facebook and Whatsapp?
	Response
	No of Response
	Percentage

	Less than once a month
	6
	6%

	Most time
	48
	48%

	About once a month
	9
	9%

	Several times a month
	21
	21%

	Several time a week
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Table 12 above shows that 6 (6%) of the respondents get information of the time, 48% of the respondents get in about once a month, 21 (21%) of the respondents get it several times a month and 15 (15%)of the respondents get information several times a week.
Table 13: How often do you come across health promotion “News on Facebook”?
	Response
	No of Response
	Percentage

	Most time
	40
	40%

	Less than a month
	12
	12%

	About once a month
	17
	17%

	Several times a month
	18
	18%

	Several time a week
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2025
Table 13 above shows that 40% of the respondents come across health promotion News on Facebook most of the time, 12% of the  respondentscome across health promotion News on Facebook Less than a month, 17% of the respondents come across health promotion News on Facebook About once a month, 18% of the respondents come across health promotion News on Facebook Several time a month, while 11% of the respondents come across health promotion Several times  a week.

SECTION C
Table 14:Whatsapp and Facebook provides a vest array of content and some users may comes across health information while using this platforms?
	Response
	No of Response
	Percentage

	Strongly Agree
	46
	46%

	Agree
	44
	44%

	Neutral
	17
	9%

	Disagree
	18
	0%

	Strongly Disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2025
Table 14 shows that 46% of the respondents strongly agree Whatsapp and Facebook provide vest array of content and some users may come across health information while using this platforms, 44% of the respondents Agree, 9% of the respondents are neutral, while 1% of the respondents strongly Disagree with the statement.
Table 15: Facebook content including challenges and viral videos can influence audience perception?
	Response
	No of Response
	Percentage

	Agree
	54
	54%

	Strongly Agree
	41
	41%

	Neutral
	5
	5%

	Disagree
	0
	0%

	Strongly Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Table 15 shows that 54% of the respondents agree Facebook content including challenge and viral videos can influence audience perception, 41% of the respondents Strongly agree, 5% of the respondents are neutral with statement.
[bookmark: _Hlk199089253]Table 16: Whatsapp and Facebook are social platforms where users seek validation and recognition through like, comments, and followers?
	Response
	No of Response
	Percentage

	Agree
	43
	43%

	Strongly Agree
	47
	47%

	Neutral
	8
	8%

	Disagree
	1
	1%

	Strongly Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Table 16above shows that 43% of the respondents Strongly agree that Whatsapp and Facebook are social platforms where users seek validation and recognition through like, comments, and followers, 47% of the respondents agree, 8% of the respondents are Neutral, while 1% of the respondents disagree with the statement.
Table 17: Facebook often features health professional individuals showing sign and teaching healthy lifestyle?
	Response
	No of Response
	Percentage

	Strongly Agree
	34
	34%

	Agree
	53
	53%

	Neutral
	10
	10%

	Disagree
	3
	3%

	Strongly Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey, 2025
Table 17 above shows that 34% of the respondents Strongly agree that facebook often feature health professional individual showing sign and teaching healthy lifestyle, 53% agree with the statement, 10% of the respondents are neutral, while 3% of the respondents strongly Disagree.
Table 18: Whatsapp and Facebook can be a reliable platform for disseminating good health information?
	Response
	No of Response
	Percentage

	Agree
	35
	34%

	Strongly Agree
	8
	8%

	Neutral
	17
	17%

	Disagree
	6
	6%

	Strongly Disagree
	34
	34%

	Total
	100
	100%


Source: Field Survey, 2025
Table 18 above shows that 35% of the respondents agree that Whatsapp and Facebook can be a reliable platform for disseminating good health information, 8% of the respondents Strongly agree, 17% of the respondents are neutral, 6% of the respondents Disagree, while the remaining 34% of the respondents Strongly Disagreed.
Table 19: Continuous exposure to Whatsapp and Facebook platforms may influence people to monitor their health more?
	Response
	No of Response
	Percentage

	Agree
	37
	34%

	Strongly Agree
	12
	12%

	Neutral
	20
	20%

	Disagree
	7
	7%

	Strongly Disagree
	24
	24%

	Total
	100
	100%


Source: Field Survey, 2025
Table 19 above shows that 37% of the respondents agree that Continuous exposure to Whatsapp and Facebook platforms may influence people to monitor their health more, 12% strongly agree with the statement, 20% of the respondents are neutral, 7% of the respondents Disagreed, while 24% of the respondents strongly Disagree with the statement.
Table 20: Spending significant amount of time on facebook and Whatsapp can positively impact audience perception on the promotion of good health?
	Response
	No of Response
	Percentage

	Agree
	36
	36%

	Strongly Agree
	7
	7%

	Neutral
	22
	22%

	Disagree
	8
	8%

	Strongly Disagree
	27
	27%

	Total
	100
	100%


Source: Field Survey, 2025
Table 20 above shows that 36% of the respondents claimed that spending amount of time on facebook and whatsapp can positively impact audience perception on the promotion of good health, 7 (7%) of the respondents strongly agree, 22(22%) are neutral, 8% of the respondents disagree with the statement while 27% strongly disagreed.
4.2	Analysis of Research Question
Research questions 1: what I your favourite between facebook and whatsapp?
Table 7 above shows that15(15%) of the respondents make use of Facebook as their favourite, while 85% of the respondents use Whatsapp as the favourite.
Research question 2: which of this media promotes good health to you?
Table 10 above shows that 43 (43%) of the respondents believe that Facebook is used to promote good health while 57(57%) of the respondents believe Whatsapp is used to promoted good health.
Research question 3: How often do you access to the usage of social media platforms (Whatsapp, Facebook) hourly per day or week?
Table 9 above shows that 22 (22%) of the respondents are conveniently having access to social media platforms less than 30 minutes, 36% of the respondents use it for 30minutes to 1 hour, while 42 (42%) of the respondents use it for 1-2hours.
4.3	Discussion of Findings
The data collected, presented and analyzed a total of 100 copies of Questionnaires were distributed from the research, all the distributed copies were returned and comply to.
Data analysed reviews the Users between facebook and Whatsapp. In table 7, Table 7aboveShows that 15% of the respondents make use of facebook as their favourite, While85%of the respondents use Whatsapp as their favourite. This shows that majority of the respondent make of Whatsapp as their favourite Social media Platform
In table 10, This Indicate That43 (43%)of the respondents believe that facebook is used to Promote good health57 (57%) ofthe respondents believe that facebook is used to promote good health
The findingsmade it knows that the amount of respondents agree spending significance amount of time on Faceboook and Whatsapp can positively impact audience perception on the promotion of good health is positive. Findings suggest that the public has mixed perception of social climate change while many see social media as a valuable tool for about the potential for misinformation an echo chambers factors such as political ideology, environmental belief and media use patterns were found to be significant predictors of peoples willingness to engage with climate change content on social media.
This shows that majority of the respondent strongly agree the Facebook often features health professional individual showcasing and teaching healthy lifestyle 
In table 17 shows that the detection of the respondent based on question agree that 53% of the respondents agree that Whatsapp and facebook can be a reliable platform for dissemination good health, 34% of the respondents Strongly agree that facebook often feature health professional individual showing sign and teaching healthy lifestyle, 53% agree with the statement, 10%b of the respondents are neutral, while 3% of the respondents strongly Disagree with the statement.
This shows that majority of the respondents strongly agree whatsapp and facebook can be a platform for disseminating goof health.
Findings shows that respondents in table 19, this indicate that 37% of the respondents agree that Continuous exposure to Whatsapp and Facebook platforms may influence people to monitor their health more, 12% strongly agree with the statement, 20% of the respondents are neutral, 7% of the respondents Disagreed, while 24% of the respondents strongly Disagree with the statement.
In table 16 above shows that 43% of the respondents Strongly agree that Whatsapp and Facebook are social platforms where users seek validation and recognition through like, comments, and followers, 47% of the respondents agree, 8% of the respondents are Neutral, while 1% of the respondents disagree with the statement.
43%of the respondents agree Whatsapp and facebook provides a vast array of content and some users may come across healthInformation while using thisPlatforms, 24 (%)of the respondent disagreewith Statement and5% of the respondent Stronglydisagree withtheStatement.
Findings inthe tableinshows that respondenttable 14, this indicate that 46% of the respondents strongly agree Whatsapp and Facebook provides vast array of content and some users may come across health Information while using this Platforms. 44% of the respondent agree, 9% of the respondentsare neutralWhile1% strongly disagree with the Statement and0% disagree.
ThisShows that majority of the respondents agree that Whatsapp and facebook provides a vast array of Content and Someusers may come across health information while using this platforms.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0	SUMMARY	
This study explored “Audience Perception of Facebook and Whatsapp as tools for the promotion of goof health among Ilorin East”. Chapter one introduced the topic and highlighted the motivation for the research, which was to contribute to the growingbody of knowledge on the use of social media platforms in health Communication.
This study encountered some limitations particularly constraints of time and finances which affected the ability to conduct effective research
Chapter Two provided a review of relevant literature and discussed the theories that guided the study.
Chapter three described the research methodology, emphasizing how researchers selectappropriate designs based on the study's goals.For this study, the survey design method was adopted because it effectively Capturesreactions and responses to media programs and procedures.	
ChapterFour explained how the data collected was analyzes to ensure a proper understanding of the audience perception regarding the use of Facebook and Whatsapp for health promotions
Chapter five allow us to now the summary of the whole research work.
5.1	LIMITATION OF THE STUDY
While carrying out this research project the researcher encountered several challenges and constraints that may have affected the overall quality and depth of the work. Despite the obstacles, efforts were made to ensure that they did not significantly compromise the outcomes of the study.
Time constraints: the time allocated for the short. This limited the extent of data collection and analysis that could be conductedwithin the given period.
Academic Activities & The researcher had to balance this Project with other academicresponsibilities, which added stress and reducedthe amount of dedicated time ana focus available for research
Financial constraints; Inadequate funding Posed another majorchallenges
5.2	CONCLUSION
This study explored the audience perception of Facebook andWhatsapp as tools for the promotion of good health among Ilorin east residents which revealed several key Insight that bothPlatforms are widely used anddue significant Potential for health Promotionto the targetfor population and platforms for disseminatingProviding reminders for health related activities providinghealth related Information fosteringCommunity Support.
Despitetheir Potential, the study, also highlight some challenges. There is a notable concern regarding the accuracyof health information shared on theseplatforms. Many residents express the needauthoritiessourcesformere verified andto prevent thespread of misinformation. Additionally, while younger and more tech-savvy individuals and these platforms highly beneficial older residents and those less familiar with digital technology may not fully utilize these resources. 
5.4	RECOMMENDATIONS
i. Government should enhanced robust verification systems to ensure that health information shared on facebook and whatsapp comes from credible and authoritative sources. This could include partnership with health organization and the use of official verification badges for trusted sources.
ii. Health practitioner should conduct regular health education campaigns tailored to different demographic within Ilorin East. These campaigns should aim to raise awareness about the important of accessing verified information and how to identify credible sources
iii. Public should utilize theseplatforms tofoster communityengagement by creating local health groupswhere residentscan share experiences, as questions and receive support from peers and health professional. Regular online events and Q & A sessions with healthcare providers can enhance this engagement.
iv. Government should Make Sure this initiative is accessible to all ages inmotive to improve digitalliteracyamong older residentsand those less familiar with technology. Workshops tutorial and simplified user guides can help bridge the gap and ensure more inclusive access to health information.
v. Health authorities and social media handler should collaborate together to disseminate timely and accurate health information. This partnership can help in coordinating responses during health crises and ensuring consistent messaging.
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QUESTIONNAIRE
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT) 
KWARA STATE POLYTECHNIC, ILORIN

Dear Respondents,
My name is Olatunji Betty I am a final year student of the above named Department currently conducting a research on Audience Perception of Facebook and Whatsapp as tools for the Promotion of good health among Ilorin east residents". 
This research work is part of the requirement for the award of a Higher NationalDiploma in Mass Communication from Kwara state Polytechnic Ilorin. This questionnaire is meant to Collect data for my study and as such will be used Strictly for academic Purpose. Rest assured that your anonymity is guaranteed.
Best Regards.



SECTION A
INSTRUCTION
Please Carefully read through the Questions Del Tick O in the appropriate Space Provided 
1. Gender : A. Male ( ) B. female ( )
2. Age: a) 16-20 [ J b) 21-25 [ ] c) 25 -30 [ ] d) 31 and above [ ]
3. Educational Qualification: OND/NCE. ( ) HND/ Bsc. ( ) O level ( )
4. Occupation: A. Civil Servant [ ] B. student [] Others | ]
5. Marital status: (a) Single [ ] b) married [ ]c) others I 1
6. Religion: (a) Muslim [ ] b) Christian [  ] (c) others [ ]
SECTION B
7. Which of this is your favourite media between? (a) Facebook [ ] (b) Whatsapp[ ]
8. How frequently do you use Facebook and Whatsapp? (a) multiple times a day [ 1
(b) Once a day [ ] (c) A few times a week [ ] (d) Rarely [ ] (e) Never [  ]
9. How Convenient do you have access to the usage of this media Platforms (Whatsapp. Facebook)? (a) less than 30 minutes [ ]b) 30 mins to 1 hour [ c) 1 to 2 hours [  ]
10. Which of this media Platforms Promotes good health to you? a) Facebook [  ] b) Whatsapp[ ]
11. Which of this media Platforms is the best? a) Facebook [ ] b) whatsapp[v]
12. Do you get awareness about heath related matter on facebook and whatsapp? a) Most time [ J b) less than once a month ( ) c) About once a month [ ] d) several times a month [ le) Several times a week [ 1
13. How often do you come across health Promotion "News on facebook? (a) Most time [ 1 () Less than once a month [ 1 (c) About once a month ( ) (d) Several times a month ( ) (e) several times a week [ ]
SECTION C
Please select appropriateoptions in thebelow listed options.
SA = Strongly Agree A= Agree N= Neutral D = Disagree SD= Strongly Disagree.
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	14
	Whatsapp and facebook Provides a vest array of content and Some users may come across health Information while using this platforms
	
	
	
	
	

	15
	Facebook Content Including Challenges and viral Videos can influence audience Perception?

	
	
	
	
	

	16
	Whatsapp and facebook are social Platforms where users Seek validation and recognition through likes, Comments and followers?
	
	
	
	
	

	17
	Facebook often features health Professionals Individuals shown, sing and teaching healthy lifestyle
	
	
	
	
	

	18
	Whatsapp and Facebook can be a reliable platform for dissemination good health
	
	
	
	
	

	19
	Continuous exposure to Whatsapp and facebook Platforms may influence People to monitor their health more?
	
	
	
	
	

	20
	Spending Significant amount of time on facebook and Whatsapp can positively Impact audience Perception on the Promotion of good health?
	
	
	
	
	





