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ABSTRACT
This study investigates the level of awareness and patterns of self-disclosure on Instagram among female students of Kwara State Polytechnic. With the growing influence of social media platforms on personal expression and identity formation, Instagram has become a prominent space for self-presentation, especially among youths. The research explores how female students understand the implications of sharing personal information online, the types of content they disclose, and the motivations behind their posts. A mixed-methods approach was employed, utilizing both questionnaires and in-depth interviews to gather data from a sample of female students across various departments. Findings reveal that while a significant number of respondents are aware of the potential risks associated with self-disclosure on Instagram—such as privacy breaches, cyberbullying, and reputational damage—many continue to share personal details driven by social validation, peer influence, and the desire for online popularity. The study highlights a gap between awareness and actual online behavior, suggesting the need for more targeted digital literacy and privacy education. Recommendations are made for educators, policymakers, and social media users to promote responsible online behavior and enhance digital safety awareness among young female users.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
The nature, pattern, intensity, and rapidity of communication in contemporary postmodern society have assumed a unique dimension with the emergence of social media. Not only has human communication, both at interpersonal and mass level, become much more rapid, but the interactivity that characterizes it is spectacular. Dwyer, Hiltz, and Widmeyer (2008) noted that social media have simplified communication by integrating digital communication and publishing, supporting an individual’s construction of their digital identity and providing a single-point access to various communication tools, thus enabling communication across time and space. Social media also extended human communication in terms of reasons and motives for which contemporary human beings communicate with each other. As Dwyer et al. (2008) stated, people use social media for more intensive interaction and for creating enduring relationships.
The use of social media has become very popular across the world, including developing countries, specifically on the African continent. The use of social media has continued to grow at a steady rate with countries like Nigeria, Ghana, and Uganda adopting the new technology. According to Ephraim (2014), Africa is increasingly gaining prominence in the sphere of social networking, with the rising numbers of Facebook, Twitter, and Instagram users. According to the Nigerian telecommunications regulator Nigerian Communications Commission (NCC), as of February 2016, Nigeria (Africa’s most populous country with over 170 million people) had 16 million monthly active social media users. Social media are increasingly becoming mainstream, serving as important tools for facilitating interpersonal communication, business, and educational activities. Qualitative analyses of relevant secondary data showed that youth aged between 13 and 30 years constitute Africa’s largest users of social media (2000). According to research statistics from tech talk Africa (2016), Nigeria also has the highest rate of mobile and Internet penetration in Africa. As of mid-2012, the number of mobile lines in use in Nigeria stood at 100 million. Another statistic released by the NCC in 2013 indicated that active mobile subscribers in the country increased by almost 11 million, making a total of 110.3 million
Marwick (2010) points to the complications of this strategic openness that defines digital culture, not because it has led to more publicizing of formerly private aspects of peoples’ lives but instead because that greater openness is undergirded by often unquestioned neoliberal logic and market forces. That is, people expose selective aspects of their lives on social media not solely to bond and connect with others; instead, social media is often a space where that selective exposure is more about creating status that can equate to value in the marketplace. Indeed, motivations for self-disclosure among Nigerian women, as it was found and discussed in the subsequent chapters of this study’s report, relate to their desire to gain social relevance and acceptance among their peers, creating a sort of cultural capital for them within their social networks. 
Moreover, as boyd (2014) suggested, parents and adults are now much more worried about the insidious and wild images youth post online, including immodest and indecent pictures. Although boyd (2014) believed that all these fears are just too simplistic, it is a reality that adults found it hard to believe that youth, particularly young women are prone to self-disclosure and rampant personal privacy violation (Ephraim, 2013). So, literature on self-disclosure has confirmed that women or females were found to be generally more willing to reveal personal information more often than .This is despite all the settings on social media that can enable them to keep a bit of their privacy. As previously mentioned, some young women upload their personal details on their profiles on Facebook. Such personal details include name, address, age, date of birth, and phone number. 
Self-disclosure on social media may however be subjected to what Petronio (2002) called turbulence when it gets to the unintended audience. In referring to the situation whereby information on social media is made accessible to the public or audiences that are not even intended, boyd (2010) uses the term “collapsed contexts,” which describes how multiple audiences, even unintended ones, often get to see the information of social media users. The concern is about the consequences of self-disclosure and the prevailing attitude of willful compromise of personal privacy. This phenomenon has also become a trend among Nigerians, as it is established in the findings of this study. Even though many empirical studies have confirmed that social media users generally consider protection of their privacy to be important, they rarely allow their privacy concerns to affect their online behavior (Acquisti& Gross, 2006; Barnes, 2006; boyd&Hargittai, 2010; Debatin et al., 2009; Tufekci, 2008; Yao et al., 2007; Yao & Zhang, 2008; Youn& Hall, 2008). This is what Barnes (2006) called the privacy paradox. Indeed, various studies have been conducted on self-disclosure on social media in the United States, involving a representative majority of American participants (Acquisti& Gross, 2006; Fogel, Lenhart, & Fox, 2006; Nehmad, 2009; Qian& Scott, 2007; Tufekci, 2008; Viegas, 2005). However, the findings of these studies cannot be generalized to all self-disclosing behavior on social media across cultures and nations because of the different foci and wide variance of results. 
Therefore, there is a need to limit these forms of study to a particular environment, and this is the justification for the interest in Female student  use of social media and their pattern and motivation for self-disclosure on the platforms. After all, Nigeria is the seventh most populous country in the world; as a point of comparison, the United States is the third. This study aims to provide answers to the perplexing questions of how and why Nigerian women disclose or do not disclose their private and intimate information in their use of social media. 
1.2	Statement of the Problem
	Social media website, such as Instagram Facebook, twitter and LinkedIn) are currently used by many people to connect with their friends and relative around the globe (Dale and Lewis 2013). The use of the various social media platforms has grown so fast that it has even attracted the attention of higher institution students; they are so engrossed in the site that they have almost completely forgotten about their academic work higher institution student are considered victims of social media site more than group of people as they negatively motivation for self-disclosure on student (Windham, 2007).
	Higher institution students easily get tempted to use the various social media platforms when trying to obtain learning material online. In most cases, the students end up spending almost all their times on the social media and forget about the course materials they originally intended to look for (Guffery&Almonte, 2010).
	Social media serve as a significant motivation for self-disclosure on student. Instagram, the most popular social media site, was specifically design for undergraduates and is the most popular social media site, was specifically designed for undergraduates and is the most frequently used. Therefore, time spent on social media may affect academic performance. For example time spent on instagram may directly affect and/or moderate the relationship between motivation of self-disclosure (i.e. ACT scores, high school GPA, study time, etc and college GPA vital to the lives of many college student.
	Addition of social media increase short attention spans and subverted higher – order reasoning skills such as, concentration, persistence and analytical reasoning among students frequently use social media; a tendency to overestimate one’s ability to multi-task and manage projects; and technology being seen as a substitute for the analytical reasoning process.
	The risk plays a vital role in student’s awareness of self-disclosure to various degrees and at various times.
1.3	Objectives of the Study
	The purpose of this study was to begin exploring the possible awareness for self-disclosure on instagram among female students attending in Kwara State Polytechnic. 
i. To determine the level of awareness about self-disclosure among kwara state polytechnic female students.
ii. To evaluate the volume of Instagram usage affect awareness of self-disclosure amongs kwara state polytechnic female students  
iii. To explore the factors that responsible for increased or lowered awareness of self-disclosure among female students at kwara kwara state polytechnic.
1.4	Research Questions
The goal of this study was to investigate and explain the awareness for self-disclosure on instagram among female students in their use of social media. Through focus group interviews and analysis of posts on the social media platform Instagram, Facebook, the researcher examined how, why and to what degree the participants disclosed intimate information on social media platforms. The study aimed to provide answers to three research questions:  
i. What is the effect of Instagram use on self-disclosure among female students at kwara state polytechnic? 
ii. How does the volume of Instagram usage affect awareness of self-disclosure among kwara state polytechnic female students?
iii. What factors are responsible for increased or lowered awareness of self-disclosure on Instagram among kwara state polytechnic female students?
1.5	Significance of the Study
	The study is quiet significant in considering the problem area which the study is predicated upon which is the awareness for self-disclosure on instagram among female students in Kwara State Polytechnic.
	The goal is to identify key themes, trends and/or perception that can be used as a foundation for more in-depth empirical research. The study presents the first step in examining this issue for the purpose of developing research grounded policy. While offering recommendation that can improve proper usage of the social media.
1.6	Scope and Limitation
	The research was carried out in Kwara State Polytechnic. To respond to questionnaire the student takes care on awareness for self-disclosure on instagram among female students in Kwara State Polytechnic while such impact of social media might be in existence through irregular studying online and social interaction to keep activities in schools lives.
	This study was mainly concentrated on the impact of social media on the awareness for self-disclosure on instagram among female students in Kwara State Polytechnic. It needs to be clearly and specifically stated that the study was conducted only in Kwara State polytechnic.
1.7	Definition of the Terms
	To avert the problem of confusion and misunderstanding of the research work, these are the definition of some key terms used such as social media, Awareness, self-disclosure instagram.
I. Awareness: is a concept about knowing, perceiving and being cognizant of events, in philosophy and psychology. 
II. Social media – Refer to the means of interaction among people in which they create, share and exchange information and users to virtual, commodities and networks. Andreas Kaplan (2006) define social media as “a group of internet based application that build on the ideological and technological foundation of web and that allow the creation and exchange of their generated content. In addition is a medium in which people interact, chat associate through use of internet.
III. Academic performance – This is defined as the information to student’s academic records at the institution, it also refer to the outcome or the extent to which student has achieved their educational success is measured by academic performance or how well a student meat standard set out by the institution.
IV. Self-disclosure: is a process of communication by which one person reveals information about themselves to another. The information can be descriptive or evaluative, and can include thoughts, feelings, aspirations, goals, failures, successes, fears, and dreams, as well as one's likes, dislikes, and favorites.
V. Higher institution – This is defined as a vocational programme that provides training for gainful employment and has been in existence for at least two year – it can also refer to an institution that admit as regular student only persons having a certificate of graduation from a school providing secondary education or the recognized equivalent of such a certificate, is also legally authorized within such state provide program of education beyond secondary education.
VI. Instagram: is an American photo and video sharing social networking service owned by Meta Platforms. It allows users to upload media that can be edited with filters, be organized by hashtags, and be associated with a location via geographical tagging. Posts can be shared publicly or with preapproved followers.





CHAPTER TWO
LITERATURE REVIEW
2.0	Conceptual framework
2.1	Introduction 
The role of literature review in a study is fundamental, according to Osuala (1993) a comprehensive literature review helps in developing a thorough understanding of the issue and provides a better insight for the research scholar. This chapter presents the review of relevant conceptual and theoretical frameworks. Below are the relevant literature and scholarly works that focuses the topic and defines the basic concepts of this study. They are; the conceptual review of social media, Instagram, the concept motivation, self-disclosure, existing relationship between social media and Nigerian youths, social media and its use by Nigerian women and the theoretical framework that addresses the main focus of the study.
2.1.1	 Social Media
 	A Conceptual Clarification Social media, also known as new media‖ is simply a collection of various media platforms like Facebook, Twitter, WhatsApp, Instagram etc, which help to connect people with mutual interest for the purpose of sharing information and awareness about the latest events around the globe. In supporting the notion, Kent (2010) asserts that the term Social Media‖ is a broad concept that contains interactive media channels, which allow a two-way communication and feedback. Social media is an electronic based mediated technology that facilitates the transfer of data. According to Daluba & Maxwell (2013), social media helps to effect communication between people in different demographic groups. The features of interactivity, virtual, instant delivery, file transfer and feedback are similar between the various media platforms.
Awake buttresses that;
“Social media has become hugely popular. Similarly, it took 38 years for radio to reach 50 million users, 13 years for television to attract the same number and 4 years for the Internet to do so, but it took Facebook 12 months to gain 200 million users”.  (Awake, 2011).
The development of the digital era has produced to various new social media, including Instagram, Facebook, Whatsapp, Twitter, and many more. According to Nasrulah in the book Social Media; Communication, Culture, and Society technology Perspectives (2015), social media is an internet medium that allows individuals to present themselves, interact, cooperate, share and communicate with other users and form social bonds virtually. In social media, three forms that refer to the meaning of being social are cognition, communication and cooperation Perspectives (2015).
2.1.2	Social Media: an Overview of Instagram 
Instagram is one of the social media platforms where users have the opportunity to share visual information through pictures or videos, other users referred to as followers are urged to respond with shares, comments, likes in the process of communicating with one another (Chante et al., 2014). Instagram is regarded as a new social media platform that has influenced the youth greatly in the area of pictures and video uploads among friends (Hochman & Schwartz, 2012). The study of Lup et al., (2015), revealed that the principle of bias is positive in every Instagram post, due to the nature of user's uploads, they posit that unlike other social media platforms the aspect of editing has created a perfect cultural brand amongst the users. Highlighting the importance of the image system, Scott (2015) noted that the image does the talking when it comes to the platform. Hence, there must be a sense of clarity, creativity, and relevance when uploading pictures of any kind. Picture and video goes a long way to affect the mind-set and mind of an individual faster than any other mechanism or methods. “Instagram is an ‗image machine‘ that harnesses the continuous and habitual use of mobile devices to scroll, tap and glance at a never-ending flow of images...These images being circulated on Instagram are indirectly promotional in character” (Carah & Shaul, 2016).
Despite the Instagram application being launched in 2010, the level of development it has experienced cannot be quantified. Instagram accounted for 100 million users with a total of four billion photos uploaded as of 2013 (Abbott et al., 2013). These figures have received a massive increase from that period to date. Instagram usage cannot be underestimated due to its undying reach among the younger generation and lots of societies‘ groups‘ forum. The findings of Salomon (2013) estimated that the total number of Instagram users on a daily basis is around 75 million and an estimate of 16 billion photos being uploaded and shared. The Salomon findings also reported that more of the younger generation uses Instagram more than Facebook media platforms (Salomon, 2013) and this usage is attributed to the massive drive and huge desire of the younger generation in taking pictures and showcasing of material things (Abbott et al., 2013).
Speaking to the advantages, Abbott et al., (2013) stated that Instagram has further developed many businesses in the aspect of communicating company's identities and high 16 levels of prominence in the online world. Instagram has created a channel whereby every individuals or groups can have the same access to upload pictures and perform various exercises similar to other social media platforms thereby facilitating the speed in information delivery (Chante et al., 2014). Many organizations and establishments including the government, private companies, small scale businesses, investors, churches etc., have adopted the usage of social media services into their businesses in order to reach as many people as possible, as well as, have a fast means of communication with their intended target audience. Instagram plays a massive role in all sectors of the economy including the educational sector (Salomon, 2013).
2.1.3	Social Media and the Nigerian Youth 
The advent of the internet has made the world a global village, strengthened by the advancement of communication systems of which social media plays a massive part. Kaplan & Haenlein (2010, p. 59) share the same opinion with McLuhan (1964, p. 32), they acknowledge the fact that social media has opened a great channel in strengthening the world and turning it into a global village. They listed social media to include Twitter, Blogs, Facebook, Instagram, Skype etc., believing that the usage of these platforms will help the youth to reason and have an undated plan of conducting their day to day activities.
The publication of Alhabash & Ma noted that; “Instagram users are mostly youths between the age of 18-29 years. Social media has attracted a lot of attention due to the fact that nearly all of the users are youths. This has led to scholars and researchers raising many issues surrounding social media and what it tends to produce”. (Alhabash & Ma, 2017)
The research conducted focused more on the benefit, thereby ignoring the effect of social media on self-esteem and general well-being of their users. The study conducted by Ahaotu & Amadi (2014), showed that almost all of the youths being included in the study make use of social media not only for social purposes but research, business purposes, communication with others etc., with the most used media being regarded as Facebook and others falling in line. Goffman (1959) assume that when an individual appears before others he will have many motives for trying to control the impression they receive of the situation‖. Self-expression and identity formation is one of the reasons for the close relationship between social media and the youth. Youths are being given the privilege to design their background profile on any social media account with their personal pictures, uploads of their favourite video, quotes, photos and other media files. Most youth make use of Instagram, Facebook and others as a means to disclose personal information or fake identities (Manago et al., 2008).
In the study carried out by Boyd (2000), he noted that there are many reasons why Nigerian youths make use of social media. The most popular reason is to stay in touch with current friends to further strengthen their friendships and increase their well-being (Valkenburg & Peter, 2009). Bell (2010) noted that connection with families and friends on social media have become a normal part of healthy development. Lenhart & Madden (2007) said that for every youth and young person, the act of sending messages and constant communication through social media i.e. Facebook, Instagram, Twitterare as good as placing a phone call or engaging in face to face communication. Most youths post messages on social media on a daily basis either directly on their pages, an update of their profiles, sharing of documents, pictures or video, likes and dislikes of others‘ posts and/or writing on others‘ walls (Lenhart & Madden, 2007). The act of wall postings and private chat on social media is the common form of public and private communication which is similar to public speaking and private letters (Lenhart & Madden, 2007). Apart from connecting with local friends and families, youths enjoy using social media as a means of contacting long distance friends and business associates. According to Ellison et al., (2007), they stated that 75 % of the youths in Nigeria make use of social media to relate and keep constant communication with their long-time friends either from their secondary and primary school days, higher school or their formal residential locations. Most youth adopted the usage of social media simply for the purpose of connecting with long distance relatives and other important people in their lives‖ (Dahl, 2004).
2.1.4	Self-Disclosure 
Self-disclosure is the desire of individuals to voluntarily disclose personal information about themselves to others in order to develop intimacy towards their interaction opponents. According to Devito (2011), self-disclosure in the form of information about oneself about one's feelings, thoughts, behavior, and experiences that have been experienced by oneself. Self-disclosure as expressed by Devito occurs because of openness. This openness can occur because individuals need a place to pour out their hearts and feelings in order to be heard, understood, understood, and responded to by other individuals. Self-disclosure occurs not only in direct communication and interaction, but can occur through the media, namely social media. Self-disclosure can be done through various media, one of which is social media. The context of self-disclosure on social media generally lies in how individuals share information about themselves in the form of photos / videos, status, comments, chatting, and so on
There are always dialectics or contradictions in self-disclosure decisions. As an individual tries to gain certain rewards in self-disclosing, such an individual must also be ready to take or suffer some risks (Petronio, 2002). Such risks, as established in the findings of this study, include exposure to dangers of kidnappers and diabolical people as well a total loss of control on one’s private information. Pearce and Sharp (1973) noted that one way of avoiding risks of self-disclosure and at the same time maximizing its benefits is to define a boundary of self-disclosure that is strictly controlled by certain rules, Basarova and Choi (2014) identified five basic categories of social rewards individuals hope to gain through self-disclosure: (a) social validation, (b) self-expression, (c) relational development, (d) identity clarification. Social validation and identity clarification confirm one’s position and self-concept in the society; self-expression manages one’s image; and relational development allows for growth of dyadic relationships. 
Forms/Breadth of Self-Disclosure. Cross-cultural studies have found cultural differences in topics of self-disclosure (Cahn, 1984; Gudykunst & Nishida, 1983). Jourard and Lasakow (1958) conducted a landmark study that established the main topics on which people self-disclose personal information, including attitudes and opinions; tastes and interests; work or studies; money; personality; and body. Supporting Jourard and Lasakow’s (1958) work is Wheeless and Grotz’s (1978) work that identified various dimensions of self-disclosure as mentioned earlier. According to Wheeless and Grotz, self-disclosure is revealing to others any message about self, and such messages may be about one’s family, lifestyle and/or biographical data.   
Depth of Self-Disclosure. As earlier mentioned, the growth in the technologies of communication since the 20th century has increased concern about the consequences (or risk ratio) of self-disclosure. This is because social media are intensifying what Jourard (1974) called broadcast, rather than dyadic self-disclosure. While Jourard (1974) was not talking about social media, the author’s idea about broadcast and dyadic self-disclosure relate to the phenomenon and opportunities provided by social media today. 
Social media come with a characteristic that intensifies what Marwick and boyd (2011) called “collapsed contexts,” the state in which communication on social media is often visible to audiences not intended by the source. This stems from social media allowing for data permanence, communal visibility of social information and communication, message auditability, and associations of access between individuals, as well as between a message and its creator. Self-disclosed information on social media is persistent, replicable, scalable, searchable, and shareable (boyd, 2008; Papacharissi & Gibson, 2011). Taddicken (2014) identified four different forms of self-disclosure when it comes to quality and access to understand the complication of self-disclosure on social media. The four forms are (a) self-disclosure of personal facts, (b) selfdisclosure of sensitive information, (c) self-disclosure with access to the public, and (d) selfdisclosure with access to specific groups. Personal facts refer to information such as age, gender, home address, and phone numbers. Sensitive information means expressive information relating to one’s experiences, trauma, and joy.  
2.1.5	Motivations for Self-Disclosure 
Motivations are the factors that drive or stimulate one’s actions. A study that investigated the roles of individual motivation, privacy concern, trust, and perceived risk on information disclosure behavior of online users among Malaysian youths indicated that perceived benefits and trust of social media influence users’ disclosure of personal information. While privacy risks and privacy concerns surprisingly have no association with online users’ information disclosure behaviors. For example, when users provide their real names, they will be easy to locate on social media by friends and peers and be acknowledged as a genuine person. Such self-disclosure also helped users easily to connect and interact with other users (Aditiawarman, Ahlan, Hussein, 
Mohamed, Karim &, Salleh 2012). 
Examining users’ motivation for self-disclosure, an international study among Andalusians (who live in the southern region of Spain) by Colás, González, and Pablos (2013), indicated that young people’s online privacy behavior is motivated by factors such as selfidentity, self-confidence, social compensation, and social environment. Similarly, Lee, Im, and Taylor (2008) explored bloggers’ motives in Korea and identified seven motives that influence online users’ voluntary disclosure: self-presentation, relationship management, keeping up with friends, entertainment, sharing information, information storage, and showing off. The first motivation of bloggers depicts that they use social media to present themselves in a favorable way to the public. This is also called impression management, and it is consistent with Goffman’s (1959) idea of the public self. Consequently, users voluntarily disclose personal information to build positive identity and public self. According to Acquisti, Brandimarte, and Loewenstein’s (2015) study, online users’ self-disclosure behavior is influenced by situations. For example, individuals will be more relaxed disclosing about themselves to others in the corridor of their dormitory, whereas they might be wary of saying much about themselves while in the pub or on the public platforms of social media. Lee et al. (2008) discovered further positive consequences of users’ self-disclosure acts as effective relationship management and as an opportunity to relieve stress and boredom. 
Notably, Waters and Ackerman (2011) further applied Lee et al.’s (2008) seven motives (self-presentation, relational management, keeping up with trends, information storage, information sharing, entertainment, and showing off) of blogging to Facebook users’ motivation for self-disclosure and found that only four out of the seven function as motives that influence users’ self-disclosure of private information online: for entertainment, to store meaningful personal information, to keep up with the social trends, and to show off their popularity to one another. The literature has shown the role of demographic variables (most frequently, gender) on users’ online privacy behaviors (Stutzman et al., 2010; Waters & Ackerman, 2011).  Stutzman et al. (2010) measured the roles of gender, race, and school year on users’ online privacy behaviors in Chapel Hill, North Carolina, and found gender as the most significant variable that influences users’ privacy behaviors. The result also showed that 63% of all the respondents maintain a public profile on social media while only 37% use “Friends only” privacy setting. In the same vein, many of the participants show some privacy unawareness, like not knowing how to remove tagged posts, or photographs from their profiles and how to use  privacy settings generally (Strater & Richter, 2007).  
2.1.6	Social Media and Its Use by female students 
The rise in the use of mobile phones in Nigeria has led correspondingly to an increase in internet access, which is facilitated by the emergence and popularity of smartphones. An article in United Nations Online Renewal Magazine (2010) revealed that whenever Africans go online, for the most part with their mobile phones, they spend much of their time on social media platforms. This is particularly a phenomenon in Nigeria among young adults (Nwogbo, 2012).  As Idakwo (2011) noted, a survey of social media use among Nigerian youths revealed that 58% of them use social networks for posting messages and chatting, 12% for updating their messages and statuses, 12% for posting and viewing pictures with 4% for promoting business. In a 24-hour period, 39% of Nigerian youths spend at least an hour, 33% two hours, 18% between three and five hours, and 4% spend up to nine hours on Facebook. It is believed that, out of the millions of smartphone users in the country, 65% are youths (Nwogbo, 2012). 
As illustrated by Oyewole (2012), it is no longer uncommon to see “numerous youths clinging passionately to their communications gadgets, some laughing, while some have a business-like look on their face” on the streets of Lagos, one of Africa’s most densely populated cities. Kuss and Griffiths (2011) believed that the appeal of social media is seductive to young people and that their activities on social media could be potentially addictive and dangerous. Just like in many other contemporary societies, social media provide social networking sites that enable Nigerian women to interact with their friends based on their shared interests. As Olowu and Seri (2012) noted, “Social media allow Nigerian youths to construct a public or semipublic profile within a bounded system, articulate a list of other users with whom they have a connection and view and traverse their list of connections and those made by others within the system”. Seri (2002) supported the observation that social media, as a form of new media, have the indescribable power to influence, connect, and mobilize youths in Nigeria. 
Studies have confirmed that Nigerian youths, both males and females, just like their counterparts around the world, are fond of using social media (Nwogbo, 2012; Oyewole, 2012). Unfortunately, the usage seems to have potential negative impacts on their lives. For example, Idakwo (2011) confirmed that schoolwork and social interaction have been affected by the use of social media by Nigerian youths. According to the author, undergraduates spend more time on Facebook, Twitter, and other social networks through smartphones than the time they spend on their studies. As Idakwo (2011) asserted, many youths cannot go for two to three hours without checking and updating their profiles on their social networks even when it is to the detriment of other activities, such as educational and career pursuit. The Pew Internet and American Life project in 2007 found that 79% of young adults could not tear themselves away from the use of social networks and had to update and view their profiles daily (Lenhart & Madden, 2007). Bello (2012) observes that if the “obsession” is left unchecked, it could further affect an already collapsing education system in Nigeria. Olowu and Seri’s (2012) agreed
2.2       Theoretical Framework 
2.2.1	Dependency Theory Dependency 
Theory was propounded by Sandra Ball-Rokeach and Melvin DeFleur in 1976. Dependency Theory is among the first theory to ever take the audience as an important part in the process of communication. The theory is a continuation of Uses and Gratification theory that proposes a relationship between the people and media platforms. There is a connection between social media, its users and the social communities at large (Louisa et al., 2013). The users make use of social media to get more details and information about their surroundings compared to the former mode of communication (reality or face to face interaction). The continuous use of the media will create a level of dependency between its users, further sustaining the relationship between both parties. Nevertheless, it is vital to note that the Dependency Theory focuses on fulfilling the needs of the users in order to increase the level of media consumption (dependence). While other.
This theory predicts that you depend on media information to meet certain needs and achieve certain goals, like use – and – gratification theory. But you do not depend on all media equally two factors influence the degree of media dependence. First, you will become more dependent on media that meet a number of your needs that than on media that provides just few. The second sources of dependency is social stability. When social change and conflict are high, established institutions, beliefs and practices are challenged, forcing you to re-evaluate and make new choices. At such times you reliance on the media for information will increase. At other more stable times your dependency on media may go way down.
One’s needs are not always strictly personal but may be shaped by the culture by various social conditions. In other words individual’s needs, motives and uses of media are contingent on outside factors that may not what and how media can be used on the availability of their non – media alternatives. Furthermore, the more alternative, however, is not just a matter of individual choice or even of psychological traits but is limited also by factors such as availability of certain media.
	In relating the theory to this study, the media dependency proposes that media use is basically influenced by societal relationship and as the interest has become persuasive instrument in our daily existence, the application on adoption of these in study is therefore inevitable.
2.2.2	Social Penetration Theory
Social Penetration is defined by West and Turner (2010) as a process of relationship bonding whereby individuals move from superficial communication to more intimate communication. This theory was developed by psychologists Irwin Altman and Dalmas Taylor in 1973. The theory states that relationship begins and deepens through self-disclosure. At the start, people establish relationships by disclosing many simple, harmless facts through normal conversation. Altman and Taylor (1973) note that as relationships grow, the rate of self-disclosure recedes, while the facts disclosed become increasingly intimate in nature. This means that at a stage in relationship, the rate at which sensitive information is disclosed becomes high. And at this stage, others are able to penetrate a person‟s public space and discover his or her innermost self.
[bookmark: _GoBack]According to Altman and Taylor (1973), self-disclosure could be likened to peeling back the layers of an onion, which possess both breadth and depth. Breadth refers to the various facets of person‟s life such as work, family, community and hobbies while „depth‟ means the details concerning each of the areas of life. The outer layers of the onion represent superficial information about a person, such as physical appearance. The deeper layers represent more intimate information, such as person‟s thoughts, feelings and relationships with others and as the relationship develops, the partners share more aspect of the self, providing breath as well as depth, through exchange of information feelings and activities Littlejohn and Foss (2009).
2.2.3	Social Comparison Theory 
Social Comparison Theory coined in 1954 by psychologist Leon Festinger, focuses on the idea that people have an innate drive to evaluate their own social and personal worth based on how they measure up against their peers. One of the key ways people make key judgments about themselves is through social comparison, or analysing themselves in relation to others (Kendra, 2020). Social comparison can be a medium for downward or upward social comparison. The upward comparison takes place when individuals compare themselves with those whom they believe are better-off or superior, this upward comparison can either drive people to improve their current status or it can stir up negative feeling of self-worthlessness. Downward social comparison can be a medium for self-enhancement as people compare themselves to others who are worse off or inferior, this type of comparison makes people feel better about their abilities and themselves in general. Social comparison plays a vital role in the judgments that people make about themselves, and the way that people behave. It influences behaviour by altering user‘s confidence, attitude, motivation, self-belief with a result of disfavour from the process Motivational consideration is the sole factor behind the reason why people compare themselves to others. Festinger's (1954) noted that the people have the desire to know one another and there is a need to maintain a stable and accurate self-view. From Festinger's point of view, users rely on objective standards for an evaluation, which are not always available thereby falling back on social comparisons with others (Taylor et al., 1996). 
Corcoran et al., (2011) noted that Social comparison is a remarkably ubiquitous process which influences how people think about themselves, how they feel, what they are 25 motivated to do, and how they behave‖ Social comparison consequences range across all core arenas of human psychological functioning. Not only do social comparisons influence cognition, affect, motivation, and behaviour, they are also shaped by cognitive, affective and motivational factors‖ (Corcoran et al., 2011). To date, these different influences on social comparison processes have been mostly studied in relative isolation (Buunk & Mussweiler, 2001, p. 468). This theory is in line with the major components of this dissertation, examining the level of users‘social comparison and effect on a user‘s outcome will be beneficial to this research project.
2.3	Review of Related Studies 
This Literature Review has discussed the various conceptual clarifications in the aspect of social media, Instagram, motivation self-disclosure, Nigeria youth and the accompanying theories of the main variables of the study. Nevertheless, there are still some disagreements about the impact of Instagram on the motivation self-disclosure of youths due to lack of sufficient reviews of studies by scholars in that regard. 
Meanwhile, differences in cultural values in different societies portend some forms of variations in the concern for privacy and the extent to which people of different cultural backgrounds self-disclose on social media. In other words, there is marked variations in the depth and breadth of self-disclosure among people of different societies. So, many people, in spite of privacy paradox, still exert some control on what they reveal to others through social media. As it is established in the next chapter, Nigerian women are very cautious in what and how they self-disclose on social media. This confirms that Nigerian society still greatly values privacy, and some cultural factors motivate women in the society to protect ownership of their private information and control their online self-disclosure through some rules. The immediate chapter that follows discusses the method used for the study while subsequent chapters present the findings, analysis of the findings of the study and recommendations for further study
Instagram is widely used among youths compared with other media, reasons for such was disclosed during the course of elaborating more on the theory of the study.

CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction 
This section comprises the hypotheses, research design, data collection method, data analysis method, and logical data framework.
3.1	Research Design
The study design for this research work shall be a case study. Case studies have the potential of allowing the scholar to focus on a particular community or individual in his detailed leaning on a specific phenomenon. Case study enabled researchers to do better and thorough research. Baridanm (2001), stated that research design refers to a framework or plan that guides collecting and examining the study's data. Considering the nature of the research problem, we adopted the descriptive survey method to generate the necessary and required data. Also, the questionnaire was the chief instruments of data collection.
The conduct of surveys in research is essential for describing the characteristics of a large population; which gives high reliability while presenting all subjects with a homogeneous stimulus that ensures eradication of observer subjectivity (Mugenda and Mugenda (1999). Robson (2002), stated that a survey collects information from a group of people interviewed or distributing questionnaires to a representative sample of a group; which design is preferred because large size is feasible, making the results statistically significant even with multiple variables.
3.2	Population of Study
Asika (1991) stated that the population comprises all the elements or subjects of interest and maybe finite or infinite. The full set of cases of the sample taken is called the population (Saunder et al. 1997). Therefore, this study's population sample is from Mass Communication Students in Kwara State Polytechnic Ilorin. Mugenda and Mugenda (2003), explained that the target population should have some observable characteristics to which the researchers intend to make a sweeping statement about the study results. Our definition clarifies issues about the sample of the investigation is not homogeneous. Therefore, the researchers intend to examine the sample size of selected people from Kwara State Polytechnic Ilorin.
Our target population ranges from the ages of 16 years and above that constitute the respondent. Therefore 100 respondents will be selecting using accidental and purposive sampling techniques. Our sample size comprised youths of employable age and above, both HND Level and ND level.
3.3	Sample size and Sampling Technique
	In choosing a sample population for this study. A population size was adopted to select respondents among the students in Kwara State Polytechnic as a case study.
	The required and relevant information will be retrieved from the student of the various institution in the selected higher institution with the use of an opened – questionnaire. It was assumed that the sample is a true representation of the population under the study. Thus, these are institution Kwara State Polytechnic for the purpose of the study.
3.4	Methods of Data Gathering
	The two method of data collection for this study are: primary source and secondary sources. Primary source of data collection entails the use of questionnaires in gathering information from the selected sample. It is data obtained from original source and the instrument used for the collection of primary data is mainly questionnaire. Secondary source are the available data gathered for the use of solving related problems in research work. Secondary source that were used are publication, textbooks, journal, reports, newspaper and internet.

3.5	Validity and Reliability instrument for the study
Validity and reliability are important aspect of Selecting a Survey Instrument reliability refers to the extent that the Instrument yields the same result over multiple measures what it was designed to measure. For result truthfulness will be using interpersonal commission (face to face) in which people be given questions printed on pape will be Collected Instantly that will enable us to get the result right.   
Primary source; this data will be collected directly from the same population under the study through the use of questionnaire containing structural questions planed clearly the objective of the survey and the data requirements, which were prepared on standard questions with exact wording to be answered uniformly by the respondent indicating the level agreement or disagreement.

3.6	Research Instruments
	A self-structured questionnaire developed by the researcher will be used as an instrument to elicit information from the respondents which would be titled ‘Motivation for self-disclosure on Instagram among Female Students in Kwara State Polytechnic (MSDLAFS). The questionnaire would be divided into two sections A and B. Section A contains personal data of the respondents while section B contains items that are needed to answer the research questions and validate the hypotheses raised in this study. The questionnaire will be a close-ended type in which response was limited based on five Likert type scale which ranges as follow: Strongly Agreed, Agreed, Undecided, Disagreed and Strongly Disagreed. The items are placed on a 5-point rating scale of strongly agreed (SA), agreed (A), Undecided (U), disagreed (D), and strongly disagreed (SD). The items were scored as follows: SA = (5), A = (4), U= (3), D = (2), SD = (1).

3.7	Administration of instrument 
The  measuring  instrument  to  be  used  in  collecting  data  is  questionnaire.  However, the instrument will be administered to respondents via online. This process was achieved through the instrument of Google form machine. The Researcher ensure that all questions contain in the instrument are attempted by the respondents. However, the submission of attempted questionnaire was contrived within a period of 48-hours. This is to ensure adequate monitoring of data collection. More so, the researcher will ensure that a respondent attempt not more than one questionnaire in order the safeguard the quality of data collection.

3.8	Procedure of Data Analysis
	Data collected for this study were analyzed using frequency counts and percentages to analyze demographic information of the respondents and the research questions raised. The formulated hypotheses raised in this study were tested using multiple regression at 0.05 level of significance. The data were analyzed with the aid of Statistical Package for Social Sciences SPSS V21.0.



CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0 	Introduction
In this chapter, there is a brief discussion of procedure adopted in the analysis of data obtained from the field.
From the questionnaires administered, it was observed that data obtained must be put into table so that a quick look will give a better summary or conclusion of the research work. Data analysis is an initial aspect in research effort. It serves as the core of research for the fact that gives meaning to the raw data collected during the data collection stage. One Hundred (100) questionnaires were distributed among the students of Kwara State Polytechnic, Ilorin, Kwara State. All the 100 questionnaires were retrieved and were validly responded to by the students.
4.1	DATA PRESENTATION
TABLE 1: DRISTRIBUTION OF RESPONDENT BY SEX.
	OPTIONS
	RESPONSES
	PERCENTAGE 

	MALE
	47
	47%

	FEMALE
	53
	53%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
From the above table (1), 47% of the respondents are males while 53% of the respondents are females.


TABLE 2: DRISTRIBUTION OF RESPONDENT BY AGE
	OPTIONS
	RESPONSES
	PERCENTAGE

	Under 20
	24
	24%

	21 -25
	59
	59%

	26 -30
	15
	15%

	ABOVE
	2
	2%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
The table above (2), shows that 59% of the respondents are in the age range of  21- 25 years while 24% of the respondents are under 20 years of age, furthermore 15% of the respondents are from the range of age 26 – 30 years, only 2% of the respondents are above the options of the age.
TABLE 3: DISTRIBUTION OF RESPONDENTS BY ACADEMIC QUALIFICATON
	OPTIONS
	RESPONSES
	PERCENTAGE

	N D 1
	17
	17%

	N D 11
	52
	52%

	H N D 1
	15
	15%

	HND 11
	16
	16%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025. 
The table above (3) shows that 52% of the respondents are in ND 11, while 17% of the respondents are in ND 1, however, 16% of the respondents is in HND 11, while 15% of the respondents are in HND 1.


TABLE 4: DISTRIBUTION OF RESPONDENTS BY MARITAL STATUS
	OPTIONS
	RESPONSES
	PERCENTAGE

	Single
	56
	56%

	Married
	38
	38%

	Divorce
	6
	6%

	Widow
	0
	0%

	Total
	100
	100%


Source: Researcher’s field survey, 2025
The table above (4) shows the distribution of respondents by marital status that 56(56.0%) of the respondents were single, 38(38.0%) of the respondents were married and 12(6.0%) of the respondents were divorce. The result brings to the height that majority of the respondents sampled were single
TABLE 5: DISTRIBUTION OF RESPONDENTS BY RELIGION
	OPTIONS
	RESPONSES
	PERCENTAGE

	CHRISTIANITY
	44
	44%

	ISLAM
	56
	56%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
From the above table (5) 56% of the respondents are Muslims, while 44% of the respondents are Christians.
Table 6: How often do you use Instagram?
	Response
	Frequency
	Percentages%

	Several times a day
	70
	70%

	Once a day
	18
	 18%

	A few times a week
	7
	 7%

	Rarely or never
	5
	  5%

	Total
	100
	100%


Source: Field Survey, 2025
	Table 6 shows the frequently of Instagram user, this shows that 70(70.0%) of the respondents used it several times a day, 18(18.0%) of the respondents used it once a day while 7(7.0%) of them used it a few times a week and 5(5.0%) of the respondents used it rarely or never. This implies that majority of the student in kwara poly frequently use Instagram.
Table 7: How long have you been using Instagram?
	Response
	Frequency
	Percentages%

	Less than 1 Years
	6
	6%

	1-2 Years
	12
	12%

	2-3 Years
	20
	20%

	More than 3Years
	62
	62%

	Total
	100
	100%


Source: Field Survey, 2025
	Table 7 shows how long respondents have been using Instagram, this shows that 6(6.0%) of the respondents used Less than 1 years on Instagram, 12(12.0%) of the respondents used 1-2 years on Instagram while 20(20.0%) of them used 2-3 years and 62(62.0%) of the respondents used More than 3 Years on Instagram. This implies that majority of the student in kwara poly frequently use Instagram.


Table 8: What types of information do you share on Instagram?
	Response
	Frequency
	Percentages%

	Personal photos
	27
	27%

	Information about my interests/hobbies
	43
	43%

	Details about my daily
	20
	20%

	Opinions and thoughts on various topics
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
The table 8 above classifies the respondents’ types of information share on Instagram. From the data gathered, it shows that 27 of the respondents representing (27%) were of the sharing personal photos on Instagram, 86 representing (43%) were of the sharing information about my interests/hobbies, while 20 (2.0) of the respondents share details about my daily and 10 (10%) of the respondents share opinions and thoughts on various topics on Instagram.
Table 9: Do you feel that you disclose more personal information on Instagram than you would in person?
	Response
	Frequency
	Percentages%

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%


Source: Field Survey, 2025
Table 9 shows how frequently respondents disclose more personal information on Instagram than you would in person, this shows that 78(78%) of the respondents were disclose more personal information on Instagram than you would in person while 22(22%) of the respondents don’t not disclose more personal information on Instagram than you would in person other.
Table 10: How do you feel after sharing personal information on Instagram?
	Response
	Frequency
	Percentages%

	Positively
	70
	70%

	Negatively
	20
	20%

	Neutral
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
The table 10 above classifies the respondents’ opinion on social media affects your mood. From the data gathered, it shows that 70 of the respondents representing (70.0%) were of the opinion that yes, social media affects their mood positively, 20 representing (20%) were of the opinion that yes, social media affects their mood  negatively and 10 (10.0) of the respondents agreed that social neutral. 
Table 11: How motivated do you feel to use Instagram?
	Response
	Frequency
	Percentages%

	Not motivated at all
	9
	9%

	Slightly motivated
	15
	15%

	Moderately motivated
	28
	28%

	Highly motivated
	48
	48%

	Total
	100
	100%


Source: Field Survey, 2025
	Table 11 shows that 9(9.0%) of the respondents not motivated at all to use Instagram, 15(15.0%) of the respondents slightly motivated while 28(28.0%) of them moderately motivated and 48(48.0%) of the respondents highly motivated to use Instagram. This implies that majority student in kwara poly highly motivated to use Instagram.


Table 13:  The perceived reactions of my followers influence what I disclose about myself on Instagram? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 42 
	 43% 

	 Agree 
	 43 
	 44% 

	 Disagree 
	 6 
	 6% 

	 Strongly disagree 
	 9 
	 9%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
	From  the  table  above,  it  shows  that  42(43%)  of  the  respondents  strongly  agreed  that  perceived reactions of followers influence what disclose about myself on Instagram 43(44%) also agreed, 6(6%) disagreed and 9(9%) stay strongly disagree. 

Table 14: My mood at the time of posting affects my awareness of self-disclosure on Instagram? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 32 
	 33% 

	 Agree 
	 53 
	 54% 

	 Disagree 
	 11
	 11% 

	 Strongly disagree 
	 4
	 4% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From the table  above,  it shows that  32(33%)  of  the  respondents  strongly  agreed  that  mood at the time of posting affects awareness of self-disclosure on Instagram,  53(54%)  also  agreed, 11(11%) disagreed and 4(4%) of the respondents strongly disagreed. 
 
Table 14: The level of trust I have in my followers impacts my willingness to self-disclose on Instagram? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 37 
	 38% 

	 Agree 
	 41 
	 42% 

	 Disagree 
	 20
	 20% 

	 Strongly disagree 
	 2 
	 2% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  32(33%)  of  the  respondents  strongly  agreed  that  level of trust have in followers impacts their willingness to self-disclose on Instagram,  41(42%)  also  agreed, 20(20%)  disagreed  and  another  2(2%)  of  the  respondents strongly disagreed. 
Table 15: The presence of privacy settings on Instagram influences my self-disclosure habits? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 25 
	 26% 

	 Agree 
	 45 
	 46% 

	 Disagree 
	 7 
	 7% 

	 Strongly disagree 
	 23
	 23% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  25(26%)  of  the  respondents  strongly  agreed  that  presence of privacy settings on Instagram influences self-disclosure habits,  45(46%)  also  agreed, 7(7%)  disagreed and 23(23%) of the respondents strongly disagreed. 
 Table 16: Feedback received on previous disclosures affects my future self-disclosure behavior on Instagram? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 33 
	 33% 

	 Agree 
	 19 
	 19% 

	 Disagree 
	 30
	 30% 

	 Strongly disagree 
	 18 
	 18% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  33(33%) of the respondents  strongly  agreed  that  feedback received on previous disclosures affects future self-disclosure behavior on Instagram, 19(19%)  also  agreed, 30(30%) disagreed and 18(18%) of  the respondents strongly disagreed. 
Table 17: Instagram usage affects my awareness of what I disclose about myself? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 35
	 35% 

	 Agree 
	 25 
	 25% 

	 Disagree 
	 29 
	 30% 

	 Strongly disagree 
	 11 
	 11% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
The  table  above  shows  that  35(35%)  of  the  respondents  strongly  agreed  that  Instagram usage affects awareness of what I disclose about myself, 25(25%)  also  agreed, 29(30%)  disagreed  and  11(11%)  of  the respondents  strongly disagreed.  
 
Table 18:  I am conscious of the information I disclose about myself on Instagram? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 33 
	 33% 

	 Agree 
	 18 
	 18% 

	 Disagree 
	 29
	 29% 

	 Strongly disagree 
	 20 
	 20% 

	 Total 
	100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that 33(33%)  of  the  respondents  strongly  agreed  that they conscious of the information disclose about myself on Instagram,  18(18%)  also  agreed,  29(29%)  disagreed  and  20(20%)  of  the  respondents strongly disagreed. 
 Table 19: The more time spend on Instagram, the less aware I am of my self-disclosure habits? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 18 
	 18% 

	 Agree 
	 61 
	 62% 

	 Disagree 
	 16
	16% 

	 Strongly disagree 
	 5
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  18(18%)  of  the  respondents  strongly  agreed  that  The more time spend on Instagram, the less aware on self-disclosure habits,  61(62%)  also  agreed, 16(16%) disagreed and 5(5%) of the respondents strongly disagreed. 
 
Table 20: Frequent Instagram usage makes me more likely to share personal experiences without considering the consequences? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 11% 

	 Agree 
	 24 
	 24% 

	 Disagree 
	 39 
	 40% 

	 Strongly disagree 
	7
	 7% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025 
From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed  that  social media contribute to electronic commercialization,  24(24%)  also  agreed, 39(40%) disagreed and 7(7%) of the respondents strongly disagreed. 
Table 21: The volume of my Instagram usage influences my perception of privacy boundaries? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 44 
	44% 

	 Agree 
	 45 
	 46% 

	 Disagree 
	 7 
	 7% 

	 Strongly disagree 
	 4
	 4% 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  44(44%)  of  the  respondents  strongly  agreed that  volume of my Instagram usage influences my perception of privacy boundaries,  45(46%)  also  agreed, 7(7%)  disagreed and 4(4%) of the respondents strongly disagreed.
4.2	ANALYSIS OF RESEACH QUESTION
Analysis of Research Question 1: What is the effect of Instagram use on self-disclosure among female Nigerian youths?
The data collected from the survey strongly indicates that Instagram use has a significant effect on self-disclosure among female Nigerian youths, particularly students at Kwara Polytechnic. From Table 6, a large majority (70%) use Instagram several times a day, showing frequent engagement with the platform. Additionally, Table 9 reveals that 78% of respondents admit to disclosing more personal information on Instagram than they would in person, indicating that Instagram encourages a higher level of self-disclosure. This aligns with the idea that social media platforms create an environment where users feel more comfortable sharing personal details compared to face-to-face interactions.
Further supporting this, Table 8 indicates that many users share personal photos (27%) and information about interests or hobbies (43%), both of which constitute personal self-disclosure, albeit of varying intimacy levels. The positive feelings after sharing personal information (70% positive in Table 10) suggest that Instagram use not only increases self-disclosure but may also provide emotional gratification or validation to users. The high motivation to use Instagram (48% highly motivated, Table 11) may further fuel this behavior as motivated users tend to engage more deeply with the platform.
Moreover, the influence of followers’ perceived reactions on disclosure is evident in Table 13, where 87% agree or strongly agree that such perceptions affect their self-disclosure behavior. This shows that female Nigerian youths’ disclosure habits are socially mediated by their Instagram audience. Also, mood at the time of posting affects awareness of what they disclose (87% agree/strongly agree, Table 14), suggesting emotional states influence their willingness or awareness to self-disclose on the platform.
Analysis of Research Question 2: How does the volume of Instagram usage affect awareness of self-disclosure?
Regarding the volume of Instagram usage and its impact on awareness of self-disclosure, the data provides insightful trends. Table 19 shows that 80% of respondents agree or strongly agree that the more time they spend on Instagram, the less aware they become of their self-disclosure habits. This suggests that heavy users may become desensitized or less reflective about the amount and type of personal information they share. This could be due to habituation or the normalized culture of frequent sharing on Instagram, which reduces conscious awareness of privacy boundaries over time.
Conversely, Table 18 reveals a mixed response regarding conscious awareness of disclosure information only 51% agree or strongly agree that they are conscious of what they disclose, while nearly half (49%) disagree or strongly disagree. This split indicates that while some users maintain awareness, many do not, possibly depending on how much time they spend on Instagram. Furthermore, Table 21 shows that 90% agree or strongly agree that the volume of Instagram usage influences their perception of privacy boundaries. This suggests that as users spend more time on Instagram, their understanding or concern about privacy might shift, potentially becoming either more lax or more cautious depending on their experiences.
Table 20, however, indicates a degree of caution, where 64% of respondents disagree or strongly disagree that frequent Instagram usage makes them more likely to share personal experiences without considering consequences. This could mean that despite spending much time on Instagram, users may still retain some consideration for their privacy or the potential repercussions of self-disclosure.
Analysis of Research Question 3: What factors are responsible for increased or lowered awareness of self-disclosure among Instagram users?
The data identifies several factors that influence the awareness level of self-disclosure on Instagram among female Nigerian youths. Trust in followers emerges as a major determinant; Table 15 indicates that 80% agree or strongly agree that the level of trust in their followers impacts their willingness to self-disclose. This suggests that users who feel more secure in their audience are likely to disclose more personal information, possibly with greater awareness of what they share.
Mood at the time of posting is another important factor, with 87% agreeing or strongly agreeing (Table 14) that their mood influences how aware they are of their self-disclosure. This implies that emotional states can either heighten or lower users’ consciousness about the information they reveal. Positive moods might encourage freer sharing, whereas negative moods might cause users to be more guarded or unaware.
The presence of privacy settings also plays a critical role in awareness, as seen in Table 16, where 72% agree or strongly agree that privacy settings influence their self-disclosure habits. Users may feel more protected and thus more willing to share personal content when privacy controls are enabled, increasing awareness of what they disclose. Feedback from previous disclosures influences future behavior as well (Table 17), with 52% agreeing or strongly agreeing that reactions received on prior posts affect how they disclose in the future. Positive or negative feedback may either encourage greater self-disclosure or lead to more cautious sharing.
Lastly, social motivations and perceived social consequences affect awareness. Tables 13 and 21 demonstrate that the perceived reactions of followers and the volume of usage shape how users think about their disclosures. Social validation and perceived acceptance appear to encourage self-disclosure, while concerns about privacy boundaries and feedback may prompt some users to limit or moderate their sharing.
4.3	Discussion of Findings
	Social connection and relationship building, one of the prominent motivations identified in the study is the desire for social connection and relationship building. Female students in Kwara State Polytechnic appear to use Instagram as a means to establish and maintain relationships with peers, friends, and even potential romantic partners. The platform's visual nature and interactive features provide a convenient and engaging way to share personal experiences, emotions, and daily activities, fostering a sense of connection and intimacy.
	Self-presentation and identity expression, the findings also indicate that Instagram serves as a platform for self-presentation and identity expression. Female students in the polytechnic use the platform to curate their online personas, carefully selecting and sharing content that reflects their interests, values, and lifestyle. Self-disclosure, in this context, becomes a tool for projecting a desired image to their audience, thereby shaping how they are perceived by others.
	Social support and validation, another significant motivation for self-disclosure on Instagram is the seeking of social support and validation. Female students may share personal stories, challenges, and achievements as a way to receive encouragement, empathy, and validation from their followers. The likes, comments, and supportive interactions they receive can boost their self-esteem and provide a sense of belonging within the online community.
	Entertainment and enjoyment, the study highlights that Instagram serves as a source of entertainment and enjoyment for female students. Sharing personal experiences, creative content, and humor can elicit positive reactions from their audience, leading to a sense of satisfaction and enjoyment. This motivation aligns with the platform's emphasis on visual content and its potential to generate immediate gratification through user engagement.
	Norms and peer influence, the findings suggest that social norms and peer influence play a role in motivating self-disclosure on Instagram. Female students may feel compelled to share certain types of content due to trends, popular practices, or the behaviors of their peers. The need to conform to these norms and gain acceptance within their social circle can drive them to disclose personal information.
	Privacy concerns and selective sharing, interestingly, the study indicates that while self-disclosure is a common behavior, concerns about privacy and selective sharing are also present among female students. They navigate the tension between sharing personal information and safeguarding their privacy by carefully choosing what to disclose and what to withhold.
	Platform features and user experience, the features and user experience of Instagram itself can motivate self-disclosure. The visual and interactive nature of the platform, including stories, captions, and comments, encourages users to share content in various formats. The ease of use and the ability to control who sees their content contribute to the appeal of sharing on Instagram.
	In conclusion, the motivations for self-disclosure on Instagram among female students attending Kwara State Polytechnic are multifaceted and interconnected. The desire for social connection, self-presentation, social support, entertainment, norm conformity, and the platform's features collectively shape their self-disclosure behaviors. Acknowledging these motivations provides a comprehensive understanding of why these students engage in such behaviors and offers insights for both researchers and practitioners in the fields of social media, psychology, and communication.
CHAPTER FIVE
SUMMARY, RECOMMENDATIONS AND CONCLUSIONS
5.0	Introduction 
The study sought to self-disclosure on Instagram among female students attending Kwara State Polytechnic. This chapter presents a summary of the study. The chapter further offers a summary on the data collected, analysis of data, discussions of the findings on each research question and the logical interpretation emanating from the findings. Finally the chapter makes recommendations on possible areas for further research
5.1	Summary 
This research work is on the motivations for self-disclosure on Instagram among female students attending Kwara State Polytechnic and the whole is divided into five main chapters. Chapter one is primary of background of the study on motivations for self-disclosure on Instagram which stated that social media use connects individuals to their social networks and can provide increased perceptions of social support, thus leading to reductions in self-disclosure. The current experiment includes two conditions: one which induces self-disclosure and one which does not. Participants are then given a 10-minute break on their own computer and allowed to engage in any activity they wish. The key outcome variable is whether participants choose to use Instagram during their break. 
Social media usage is still increasing, and it has been seen worldwide. New behaviours have occurred due to social media, and it is a part of people’s everyday life. Associations have been found between social media and self-disclosure, previous findings indicate that addictive behaviours on social media are related to self-disclosure. 
Research shows that today a number of events and expectations in society require individuals to be constantly connected. It is an expectation to respond, whether it is working time or not, a sense of compulsion to respond can emerge (Barley, Meyerson & Grodal, 2011). Although boyd (2014) believed that all these fears are just too simplistic, it is a reality that adults found it hard to believe that youth, particularly young women are prone to self-disclosure and rampant personal privacy violation. On the other hand, several individuals need social media at work (Barley et al., 2011). Self-disclosure on social media may however be subjected to what Petronio (2002) called turbulence when it gets to the unintended audience.
The statement of the problem is on the social media is a habit that has an impact on the individual’s health and it needs to be monitored by authorities, in order to inform about the effects of social media and make recommendations for a healthy use of social media. Research stated out research objectives, and research questions, scope of the study, significance of the study and definition of key terms used in this research work.
Chapter two center on conceptual framework, theoretical framework and literature review on related literatures use to back up research work. Media dependency theory were adequately used in this study. Thus, media dependency theory according to Oketunbi (2005) is the submission that an individual level to dependency on a medium for satisfying his need is proportional to the importance he attached to the medium. Dependency theory proposes an integral relationship among audiences, media and the larger social system.  
Dependency theory posit that one’s needs are not always strictly personal but may be shaped by the culture by various social conditions. In other words individual needs, motives and uses of media are contingent on outside factors that may not what and how media can be used on the availability of their media alternatives. The media dependency proposes that media use is basically influenced by societal relationship and as the interest has become persuasive instrument in our daily existence, the application on adoption of these in study is therefore inevitable.
Chapter three state the method of data collection instrument, it is also state on the research design and method of data collection and procedure, the descriptive method, the population of the study, sample size and sampling techniques, this show the collation of questionnaire used to gather response from the respondents on the motivations for self-disclosure on Instagram among female students attending Kwara State Polytechnic.
Chapter four is on the data collection method and how questionnaire was collected questionnaire and arrange, it shows the opinion of people about the topic and the questions is divided into sub section, the bio data of the respondents and the perception of Kwara State polytechnic students on the motivations for self-disclosure on Instagram. And chapter five conclude on the summary of the whole work/project, the conclusion and recommendations and how researcher recommends the research for further researcher. 
5.2	Conclusion
In conclusion, the investigation into the motivations for self-disclosure on Instagram among female students attending Kwara State Polytechnic sheds light on the multifaceted reasons driving these students to share personal information on the platform. The study's findings provide valuable insights into the complex interplay of psychological, social, and technological factors that influence their behaviors.
The  basic  purpose  of  doing  this  research  was  to  find  out  the possible connection between social media in self-disclosure and as well as their motivations, and self-disclosure reactivity among  Kwara State Polytechnic students.  Social networking addiction, perceived motivations, and elf-disclosure reactivity have negative motivations on the student thereby lead to negative self-image and that individuals with tendencies to addictive behaviour have less quality of life.
  The study was conducted among many department in Kwara State Polytechnic students.    Findings  revealed  that  there  is  an insignificant  relationship  between  demographics  (Gender)  with  main variables of study. However, no significant relationship was found with gender. This might be perhaps due to changing social norms of our society where a specific gender does not get marginalized under the slogan of equal rights and equal participation. Since our sample consists of Kwara State Polytechnic students (and not the marginalized section) and both genders are now facing similar situations and similar opportunities. Therefore, their access to social media and their motivations for self-disclosure on Instagram reactivity might not vary considerably. The evidence from the empirical study showed that addiction to social networking and self-disclosure can have motivations on an individual's professional life, personal life, and living standard and it can immensely affect the level of individuals. This is the reason that there should be required attention to the social networking addiction, motivations for self-disclosure on Instagram reactivity among Kwara State Polytechnic students.  
Educational organizations must promote a healthy environment for Kwara State Polytechnic students. The research will contribute to undermining different other aspects related to self-disclosure reactivity.

5.3	 Recommendations
Based on research findings Self-disclosure on Instagram among female students attending Kwara State Polytechnic or any other university can be driven by various motivations. These motivations may include:
i. Self-Expression and Authenticity: Instagram provides a platform for individuals to express themselves, showcase their personality, and share their thoughts, feelings, and experiences. Female students may use Instagram as a means to express their authentic selves and showcase their unique identity to their followers.
ii. Social Connection and Networking: Female students may use Instagram to connect with friends, classmates, and other individuals within and outside the university community. Sharing personal experiences and updates on Instagram helps in building and maintaining social relationships and networks.
iii. Fulfillment of Social Expectations: In today's digital age, there is often pressure to maintain an online presence and share personal updates, especially among young adults. Female students may feel a sense of obligation to disclose certain aspects of their lives on Instagram to meet societal expectations or fit in with their peer group.
iv. Gratification and Validation: Instagram offers a platform for receiving social validation through likes, comments, and shares. Female students may disclose aspects of their lives in pursuit of positive feedback, validation, and a sense of gratification from their social network.
v. Promotion of Personal Branding or Image: Students, particularly those looking to establish a personal brand or professional image, may use Instagram as a tool for self-promotion. Sharing achievements, experiences, hobbies, and aspirations on Instagram can help shape a positive image and further their personal or career goals.
vi. Documenting Life Events and Milestones: Instagram serves as a visual diary where female students can document significant life events, academic achievements, travel experiences, and other milestones. Sharing these moments helps in preserving memories and allows others to share in their joy and success.
vii. Influencing and Social Impact: Some female students may aspire to be influencers or advocates for various causes. Self-disclosure on Instagram can be a means to influence and educate their audience about important social, cultural, or environmental issues.
Recommendations for Effective and Responsible Self-Disclosure on Instagram among Female Students:
i. Privacy Awareness: Encourage female students to be mindful of their privacy settings and to limit the amount of personal information shared to protect themselves from potential risks associated with oversharing.
ii. Digital Literacy and Online Etiquette: Provide education on responsible social media use, emphasizing the importance of respectful communication, critical thinking, and fact-checking before sharing any information.
iii. Empowerment through Education: Offer workshops or seminars on how to use Instagram as a tool for personal and professional growth, emphasizing the importance of building a positive online presence and leveraging the platform to achieve their goals.
iv. Mindfulness and Intentionality: Encourage students to reflect on their motivations for self-disclosure, reminding them to share content that aligns with their personal values and aspirations, rather than succumbing to societal pressures.
v. Mental Health Support and Awareness: Promote mental health awareness and provide resources for seeking help when needed, reminding students that it's okay to take breaks from social media and prioritize their mental well-being.
vi. Cyber security and Safety: Educate students about cyber security measures to protect their online presence, including strong passwords, secure logins, and how to identify and report any suspicious or harmful activities.
vii. Promotion of Positivity and Inclusivity: Encourage female students to use their platform for spreading positivity, inclusivity, and supporting causes that matter to them, fostering a healthy and supportive online community.
By promoting responsible self-disclosure and providing education on social media use, students can utilize platforms like Instagram in a meaningful and beneficial manner.
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APPENDIX
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I am a final year student of the above mentioned institution conducting a research on topic titled “AWARENESS FOR SELF SELF-DISCLOSURE ON INSTAGRAM AMONG STUDENTS (A CASE STUDY OF KWARA STATE POLYTECHNIC)
.”Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.
Yours faithfully,
SECTION A
i. Sex:    Male        (a) (      )   (b) Female (     )
ii. Age: 	(a) Under  20 years old (   )   (b) 21-25 years old (     ) (c) 26-30 years old (    ) (d) 31  years and above (   )
iii. Marital status:   (a) Single   (      ) (b) Married (     )  (c)  divorce (    )
iv. Current year of study:  (a) ND1  (    )  (b) ND 2    (     )  (c) HND1  (      )  (d) HND2 (     )
v. Religion : (a) Muslim  (    )  (b) Christian (    ) 



SECTION B
1. How often do you use Instagram? a. Several times a day (    ) b. Once a day (    ) c. A few times a week (   ) d. Rarely or never (    )
2. How long have you been using Instagram? a. Less than a year (    ) b. 1-2 years (    ) c. 2-3 years (    ) d. More than 3 years (    )
3. What types of information do you share on Instagram? a. Personal photos (    ) b. Information about my interests/hobbies (    ) c. Details about my daily life (    ) d. Opinions and thoughts on various topics (    )
4. Do you feel that you disclose more personal information on Instagram than you would in person? a. Yes (    ) b. No (    )
5. How do you feel after sharing personal information on Instagram? a. Positive (    ) b. Negative (    ) c. Neutral (    )
6. How awareness do you feel to use Instagram? a. Not aware at all (    ) b. slightly aware (    ) c. moderately aware (    ) d. highly aware
	RQ1
	Statement 
	Strongly Agree
	Agree
	Disagree
	Strongly Disagree

	7
	Instagram usage affects my awareness of what I disclose about myself.
	
	
	
	

	8
	I am conscious of the information I disclose about myself on Instagram
	
	
	
	

	9
	The more time I spend on Instagram, the less aware I am of my self-disclosure habits.
	
	
	
	

	10
	Frequent Instagram usage makes me more likely to share personal experiences without considering the consequences.
	
	
	
	

	11
	The volume of my Instagram usage influences my perception of privacy boundaries.
	
	
	
	



	
	Statement
	Strongly Agree
	Agree
	Disagree
	Strongly Disagree

	12
	The perceived reactions of my followers influence what I disclose about myself on Instagram.
	
	
	
	

	13
	My mood at the time of posting affects my awareness of self-disclosure on Instagram
	
	
	
	

	14
	The level of trust I have in my followers impacts my willingness to self-disclose on Instagram
	
	
	
	

	15
	The presence of privacy settings on Instagram influences my self-disclosure habits
	
	
	
	

	16
	Feedback received on previous disclosures affects my future self-disclosure behavior on Instagram.
	
	
	
	




