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ABSTRACT
This study appraises the influence of social media on Yoruba culture, with specific reference to Ilorin East Local Government Area in Kwara State, Nigeria. The proliferation of social media platforms such as Facebook, Twitter, Instagram, and TikTok has significantly transformed the ways in which cultural values are communicated, perceived, and practiced. While social media presents opportunities for cultural expression and preservation, it also poses challenges to the continuity of traditional Yoruba norms, language, and social behavior. The research adopts a mixed-method approach, utilizing both surveys and interviews to gather data from residents within the community. Findings indicate a dual impact: on one hand, social media fosters cultural awareness and visibility, especially among youths; on the other hand, it contributes to cultural dilution through the adoption of foreign lifestyles, language shifts, and weakened traditional practices. The study concludes by recommending strategic cultural education programs and the responsible use of digital platforms to reinforce Yoruba cultural identity in the digital age.
.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY
According to Ekeh (1989), culture is construct used in an attempt to analyze and integrate events and ideas in broad spectrum of areas of society. Jekayinka (502), state: that from wider perspective, culture includes the total repertoire of human action which arc socially transmitted from generation to generation. Obiora (502), says the transformation of culture is gradual and not sudden. He (502), contends that culture is a continuous process of change. It changes exactly the same way as the human being change. It is dynamic learned, acquired, transmitted or diffuse through contact or means of communication flow from generation to another. The Nigeria Culture is observed to be fading out as a result of the acceptance and adaptation of the modernist's solution on to underdevelopment. One of such theories which relates to this subtle method of assault international communication is given by Lerner (1956). Scholars have often attributed the erosion of native cultures in the third world to many factors Culture is a complex whole that includes knowledge beliefs, art morals, laws customs. Other capabilities and habits acquired by man as a member of the society.
However, one culture may be different from another; they all share one fundamental feature. They are transmitted from the old to the young through a system of symbol in form of sound, marks on the face, physical gestures, or objects created to embody a symbolic meaning. Hence man and culture are inseparable. Man receive a double inheritance at birth (social and biological), which enable him to be able to recreate his nature environment.
In every culture, current fashion governs how clothing is constructed, assembled, and worn to convey a social message. The rate of change of fashion varies, clothes and its accessories within months or days, especially in small social groups or in communications
Media-influenced modern societies. More extensive changes, requiring more time, money. And effort to effect, may span generations. When fashion changes, the message communicated by clothing change.
Social attitudes to clothing have brought about various rules and social conventions. Such as keeping the body covered, and not showing underwear in public. The backlash against these social norms has become a traditional form of rebellion. An example of rebellion of general, universal dress codes is cross dressing. Cross dressing is defined as wearing clothing typical of the opposite sex. This is a rebellion to dress codes, because it goes against most social norms of a general dress code for men and women. Also over time, western societies have gradually adopted more casual dress codes in the workplace. School and leisure. This has especially been the case since the early 1960s.
Access to these modern social media (FaceBook, films, telephone and newspapers) is linked to individual modernity. Nigeria and other third world countries have related to these findings by inventing a substantial amount of their foreign exchange earnings to import social media transmitters and sets. The social media programmer especially provides many powerful models for children and abundant opportunities for observation learning. Ajala notes, the social media encourage and ginger people to achieve the aims or goals of the society. These goals are promoted by the media, which then stimulate and foster the aspirations and activities of individuals and communities to achieve such goals [2003] Chiakaan and Ahmad observe that national development and sustenance can only be realized where the media are positively effective in their operations. Where they are not. They can rather cause underdevelopment in the society. This indeed is what they are currently causing in Nigeria, particularly in the rural societies, including failing to rouse the attention to and interest of the people in indigenous arts and cultures.
The social media is seen as well suited to the promotion of individual and group interests such as indigenous languages due to the ease and cheaper cost of joining the platform, ease of content upload and information exchange (Castell, 2001). Many indigenous languages, which had little chance of getting attention in the mainstream media. Are turning to the social media option in India, Indonesia, and South Africa (Kperogi, 2011; Lawson-Borders, 2011; Putra, 2015, McLachlan, 2016). Users particularly are examining options for promoting many indigenous languages, which some researchers have predicted might soon be extinct. (Uwechia, 2016). Castells (2001, p. 200) points out that, "the kind of communication that thrives on the internet is related to free expression in all its form...i is open source, free-posting, decentralized broadcasting, serendipitous interaction...While this basic nature of the internet has made it open to abuses, it has also create opportunity for positive uses. Chiakaan and Ahmad [2001] further note that often, the activities of the mass media in a society, especially Nigeria, are never perfect. They are characterized by sensationalism violence, crime, sectionalism, inaccurate presentation of issues, and pollution of culture and so on, which are highly anti-development. Samb (2003) refers to these roles of the press as narcotizing dysfunctional roles. For example, the media expose both adults and children to violence on television screen and cause commotion with sensational and inaccurate broadcast reports and programmes. The research intends know influence social media have on the Yoruba’s culture.

1.2 	Statement of the Research Problem
With the prevalence of the new media technologies, there is a change in the media choice of the youths globally, Nigeria inclusive. A researcher like Broddason (2006, p.105) gives credence to the above view by noting that, "there is general agreement among media and communication scholars that a monumental shift is occurring in the media and communication habits of young people." The rate at which they cling to the use of social media is quite alarming, this leaves people in doubt whether the new channels o communication would utterly displace or at least reduce the youths' patronage.
There are many studies on the applications and implications of the social media to public communication and indigenous culture. Unfortunately, a good number of the studies have been done with obvious trepidation, and with negative outcomes, because they have focused on the threats posed by the social media to journalism, the threats to Nigeria's social cohesion and stability; fears about promotion of hate speech, ethnic hatred, and the open and borderless nature of the internet (McQuail, 2005)
The influence of social media on the cultural values of Yoruba community have been said to be a serious problem facing Yoruba community. Some of these problems are:
Inadequate policy to guard the Yoruba community towards foreign forms of social media.
	•	  There is an erosion of the cultural values.
	•	  The imitation of Western cultures especially the social media cultures.
	•	  The Yoruba community are faced with brain wash
	•	  Therefore, if the above problems are not been taking care of, it will lead to a total destruction of the Yoruba culture.
1.3 	Research Questions
The research questions are arranged a question meant to be asked by the researcher and receives a feedback (answer) from a respondent. For a researcher to achieve her aim, the following question should be used
i. To what extent social media influence cultural values and belief among Yoruba communities?
ii. Does Yoruba social media users prefer foreign lifestyle on social media to local lifestyles?
iii. Does social media influence dressing habit among Yoruba’s communities?
iv. Will improvement of local programmes and adverts on social media improve Yoruba community preference for local programmes and adverts on social media?
1.4 	Objectives of the Study
The researcher's objective is to conduct an in-depth research on the influence of social media on Yoruba cultures with an insight to determine its implication to the culturai values among yoruba community are:
i. To examine the extent social media influence cultural values and belief among Yoruba communities.
ii. To assess whether yoruba’s social media users prefer foreign lifestyle on social media to local lifestyles.
iii. To examine the influence of social media on dressing habit among Yoruba’s Communities
iv. To examining whether improvement of local programmes and adverts on social media and other forms of mass media improve Yoruba community preference for local programmes and adverts on social media
1.5	 Significance of the Study
The research will help in possible dilution, domination and finally absorption of the African/Nigerian culture which until the present has been characterized with good neighborliness, respect for elders, virtuousness, community orientation and collectivism.
 It will enable the government and policy makers to put adequate measures in place tc check the movement of social media into Nigeria. It will help remove the idea of imitating Western cultures or ways of life from Nigeria. The conduct of this research will enable the government to know what role the media can play in the development of a country and therefore, harness the social media especially programmes and adverts on Facebook, instagram and other forms of social media.
Also, prospective researchers will find this work very relevant as it will serve as a	guide line in developing something more similar to this work.
1.6 	Scope of the Study
	The scope of this study is to examine the influence of social on Yoruba cultures using residents of llorin east as a case study. The community is been noted for a constan: influence of mass media on their cultural values and traditions. Hence, the need for choosing the community as a case study commenced. In the cause of the research, oral interview were consulted on both people of the community. But the research depends more on the questionnaire which were distributed to people of the community and were completed and returned. The researcher also consulted some textbooks, Newspapers anc journals which provided a lot of information pertaining to the study.
1.7 	Limitation of the Study
	Though this research work is on the influence of social media on the cultural values
Of Yoruba community; it is limited to llorin East as Yoruba community, hundred questionnaires that were distributed to them. This is because of time and resource, had it been that time and resource were available similar studies would have been done in other private University/ schools in the country so as to ensure a more embracing result.
1.8 	Operational Definitions of the Terms.
    • Youth: It is defined as youths in various Universities in Nigeria and who fall between the age of   15 -10.
i. Cultural identify: it is the self definition, self perception and self- image of a person as a member of a group exhibiting uniform culture that are consistent with the values of that group.
ii. Cultural dominance: This refers to nations of neocolonialism that uses policy and practice that have effect to dominate the culture and affairs of less developed countries.
iii. Traditional mass media: These are diversified media technologies that are intended to reach a large audience at once by mass. Also it is a communication means. Whether written, broadcasted or spoken, which is meant to satisfy the audience with rich informative events?
iv. Technology: it refers to the making, modification usage and knowledge of tools. Machines, techniques, and craft for latest advancement in the society. According to "Jonathan Abrams" the creator of friend star concocted a perfect mix of popular features from easier social networking procedures which led to this opinion on technology.
v. Social media: It refers to the making, modification usage and knowledge of tools which was implemented above to interact among people in which they create share and exchange information.


CHAPTER TWO
LITERATURE REVIEW
2.0 	INTRODUCTION
In this chapter which is the review of related literature, the conceptual framework which will be carried out because there are some fundamental and technical concepts that demand for clarifications in the way they are being used in the study. The theoretical framework will show the theories and models in line with the study, the empirical literature will contain a review of related studies related to the concept under study.

2.1 	CONCEPTUAL FRAMEWORK
2.1.1 	The Concept of Social Media
The term social media or social network site broadly is used to refer to Web sites that enable users to articulate a network of connections of people with whom they wish te share access to profile information, news, status updates, comments, photos, or other forms of content. Boyd & Ellison (2007:11) assert that SNSs have three essential components:
	1.	﻿﻿﻿A user constructed public or semi public profile,
2.	﻿﻿﻿A set of connections to other users within the system, and
3.	﻿﻿﻿The ability to view one's own list of connections, as well the connections made by others in the system.
Beyond these basic capabilities, SNSs differ in a wide variety of ways, including how profiles are constructed (e.g., what fields are provided for users to describe themselves?), how connections are made (e.g., are they reciprocal or can they be asymmetric?), what other communication features are available (e.g., support for private vs. public messaging), and how customizable the pages are from a "look and feel' another perspective, social media is a form of electronic communication which facilitates interaction based on certain interests and characteristics. Social media are media for social interaction, using highly accessible and scalable publishing techniques. Social media use web-based technologies to transform and broadcast media monologues into social dialogues. They support the democratization of knowledge and information and transform people from content consumers to content producers.
Social media are elements of the new media and according to Danny Shea in the Huffington Post accessed 20th June 2010 have become the highest activity on the internet today.
The rapid growth of social media activities that has been observed over the last two to three years is indicative of its entry into mainstream culture and its integration into the daily lives of many people.
2.1.2 	Types of Social Network sites
i. Facebook.com
Facebook started as a local social network made for the students of Harvard. It was developed by a sophomore, Mark Zuckerberg. Facebook was actually made by hacking Harvards data base containing identification images of students. The initial idea was actually to compare the faces of students with images of animals, for entertainmen: purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down before it caught the attention of school authorities. (www.wikipedia.com/facebook)
The application was shut down, but the idea of creating an online community of students came to existence. The platform was then improved and sooner than they expected Facebook was released in campuses other than Harvard. Thereafter, high schools were already starting to get attracted to the idea of having online communities, thus opening the website to the younger population. In 2006, facebook.com ultimately offered the opportunity to the rest of the world.
As 2007 approached, the registrants reached an overwhelming digit- roughly a million dozen .Facebook has grown to become the biggest and most popular social networking site today with a population of above 500 million active users. (facebook statistics, 2012).

ii. Friendster.Com
According to Olayinka (2013:8) says Friendster.com attained a great measure of success with the launch of the then very popular friendster.com. Creator of Friendster Jonathan Abrams concocted a perfect mix of popular features from earlier socia networking predecessors. Friendster became an instant success and gathered about three million members who signed up in its early months of lunch. As years passed, Friendster reached an overwhelming hundred million users from all over the globe.
iii. X
Elon Musk completed his acquisition of Twitter in October 2022; Musk acted as CEO of Twitter until June 2023 when he was succeeded by Linda Yaccarino. Twitter was then rebranded to X.
X is an online social networking service and microblogging service that enables its users to send and read text-based messages of up to 140 characters, known as "tweets". 
X has become one of the top 10 most visited websites on the Internet, and has been described as "the SMS of the Internet." Unregistered users can read tweets, while registered users can post tweets through the website interface, SMS, or a range of apps for mobile

iv. WhatsApp
WhatsApp is a widely used messaging application owned by Meta Platforms (formerly known as Facebook). The CEO of Meta Platforms, which oversees WhatsApp, is Mark Zuckerberg. WhatsApp was founded by Jan Koum and Brian Acton in 2009 and later acquired by Facebook in 2014.
Under the leadership of Mark Zuckerberg, WhatsApp has undergone several changes. Including integration with other Meta Platforms products like Facebook and Instagram The platform has continually evolved its features, introducing end-to-end encryption for messages, voice and video calls, group chats, and business-oriented tools like WhatsApp Business.

v. MySpace.com
The conception of myspace.com opened the internet users to vast opportunities of self-expression which include wide control over a users profile content. Practically different people from all walks of life have dedicated pages in MySpace. (www.newsxplorer.com/socialmedia)
In MySpace, users experienced the best of creating unique identities to show to the online world. MySpace remained as the uncontested favorite among all social networking sites until 2005 when it met its future competitor in the market. Soon enough, MySpace created additional features like mobile applications in order to keep up with the latest trends in the online community and at the same time be at par with the growing popularity of contemporary social networking sites, more specifically the next thing in line.

2.1.3 Uses of Social Media

1 Communication
The tools that are used in the communication sectors are basically a very well-known form of social media platform. These tools include Blogs and websites where you are provided an ability to create articles and blogs to interact, communicate, inform and empower your audiences. The people who read your blogs will be able to comment on it.
Other uses also include social media sites such as Twitter, Facebook, and Instagram that further increase the chances of communication between individuals with the help of personal details, comments, image, video posts, and a lot more. With the help of these platforms, individuals are able to build strong personal relationships with each other. Businesses can communicate with their audiences in a productive manner.


2 Collaboration
Most of us use many different tools that have a social aspect attached to them and we use these tools on a regular basis as well. Let us give you an example. Have you ever heard of Wikipedia?
Well, it is a knowledge platform that provides the people with an ability o update their views. It is basically an encyclopedia that is online and can be used and updated by anyone. Also, there is another example in the form of Google Does that enables the people to edit and share documents and that too online. You will also be able to download and upload files with the help of this collaborative tool, which is known as social media as it enables multiple users to take advantage of a singular platform. Different individuals can collaborate in the most personalized and result driven manner to get the expected outcomes in a well-synchronized fashion.
(3) Opinions & Reviews
Nowadays, we provide reviews for every single thing that we see. It is almost similar to having a conversation with someone. What do you think makes this possible?
Well, it is social media of course. With the help of social media, anyone can review anything these days.
4 Brand Monitoring
Now the tools for brand monitoring are not the emes that everyone knows about, but they are very important for sure. All the consumer brands and the companies that deal: with the public make use of the brand monitoring tools in order to see what exactly is being. Talked about their brands and businesses

5 Entertainment
For those who do not know what online games are, we feel bad for you. Well, the world o gaming was never really dependant on the social media platforms but now they are. Games like Farmville and Mafia Wars are the primetime games that are played on the social media sites.
Also, the entertainment industry is all dependent on the social media platforms as well Take the example of sites that promote entertainment. There are many channels tha promote live entertainment and it is all due to the use of social media.

2.1.4 Advantages of Social Media
Social media platforms have revolutionized the way we communicate, connect, and interact in the digital age. There are numerous advantages associated with using social media. Here are some of the key benefits:
1. Global Connectivity: Social media allows individuals to connect with friends, family, and acquaintances from all around the world. It bridges geographical gaps, enabling people to maintain relationships regardless of distance.
2. ﻿﻿﻿Real-Time Communication: Instant messaging and live undated enable real-time communication. Whether it's a family member's birthday or a breaking news event, social media keeps us informed promptly.
3. ﻿﻿﻿Information Dissemination: Social media platforms are excellent sources of news, information, and educational content. Users can follow news outlets, experts, and institutions to stay updated on various topics.
4.   Business Promotion: Social media offers a powerful marketing and advertising platform for businesses. It allows companies to reach a wide and targeted audience, build brand awareness, and engage with customers directly.
5. ﻿﻿Networking Opportunities: Professionals can use platforms like LinkedIn to network with peers, find job opportunities, and showcase their skills and expertise. Networking on social media can be beneficial for career growth.
6.  Community Building: Social media provides a space for like-minded individuals to form communities, share interests, and discuss topics of mutual concern. It fosters
7.  Personal Expression: Users can express themselves creatively through photos, videos, and posts. Social media serves as a platform for self-expression, enabling individuals to share their thoughts, experiences, and talents.
8.	﻿﻿Educational Resources: Many educational institutions and experts share valuable content on social media, making it a convenient resource for learning. It can supplement formal education and provide access to a wealth of knowledge.
9.	﻿﻿﻿Support and Advocacy: Social media can be a powerful tool for advocacy and raising awareness about social issues, charitable causes, and important campaigns. It enables individuals and organizations to mobilize support and drive change.
10.	﻿﻿﻿﻿Entertainment and Engagement: Social media platforms offer a plethora of entertaining content, from funny memes to engaging videos. Users can also participate in challenges, quizzes, and online events to stay entertained.
11.	﻿﻿﻿﻿Instant Feedback: Businesses and individuals can receive immediate feedback from their audience. This feedback can help improve products, services, and content.
12.	﻿﻿﻿﻿Market Research: Social media platforms provide valuable insights into consumer preferences and trends. This information can be used to tailor products and marketing

Disadvantages of Social Media
	Here are some of disadvantages Social Media:
1.   Privacy Concerns: Social media platforms often collect and share user data with third parties, raising privacy concerns. Personal information can be vulnerable to misuse. Including identity theft and data breaches.
2.	﻿﻿﻿Mental Health Issues: Excessive use of social media has been linked to mental health problems such as anxiety, depression, and low self-esteem. Constant comparison to others and eyberbullying can contribute to these issues.
3.	﻿﻿﻿Addiction: The constant stream of notifications, likes, and comments can be addictive, leading to compulsive use and a decrease in productivity. Social media addiction can impact one's daily life and relationships.
4.	﻿﻿﻿Cyberbullying: Bullying and harassment occur on social media platforms, leading to emotional distress and, in extreme cases, self-harm or suicide. Cyberbullying can affect individuals of all ages.
5.	﻿﻿﻿Spread of Misinformation: Social media is notorious for spreading false information and fake news quickly. This can have serious consequences, especially during crises or elections when accurate information is crucial.
6.	﻿﻿﻿Filter Bubbles: Social media algorithms often show users content that aligns with	their existing beliefs and opinions, creating filter bubbles. This limits exposure to diverse perspectives and can contribute to polarization.
7.	Time-Wasting: Scrolling through social media feeds can be a significant time	sink. Excessive use can lead to procrastination and reduced productivity.
8.	﻿﻿﻿Security Risks: Social media accounts can be targets for hacking and phishing attacks. Malware and viruses can also be spread through malicious links and downloads.
9.	﻿﻿﻿Impact on Relationships: Overuse of social media can strain personal relationships. Couples may experience jealousy or misunderstandings due to interactions on social platforms.
10.	﻿﻿﻿﻿Erosion of Face-to-Face Communication: Excessive online interactions can lead to a decline in face-to-face communication skills and in-person relationships, particularly among younger generations.
11. FOMO (Fear of Missing Out): Social media can induce feelings of FOMO when users see others' exciting experiences and activities, leading to feelings of inadequacy or dissatisfaction with one's own life.
12	﻿﻿﻿﻿Loss of Authenticity: Some users may curate their online personas to project a certain image, leading to a loss of authenticity and genuine connections with others.
13.	﻿﻿﻿﻿Trolling and Harassment: Online trolls can engage in aggressive and hurtful behavior towards individuals or groups, causing emotional distress and harm

2.1.6 Concepts of Culture
	As culture is sustained through the media, so the latter needs cultural atmosphere to fruitfully operate. He adds that the love of one's race and culture (i.e., patriotism considered in itself, is good and necessary for the survival of both race and its culture. By the foregoing, Isa's view reflects the relationship between Nigerian media and cultures and 	to the need for cultural patriotism by the media, which can widely spread to the entire Nigerian masses, their audience, who often tend to or are very willing to absorb anything given maximum attention by the media. Yusuff thus submits that as such, for there to be any meaningful development in any society, both the electronic and print media must play fundamental roles.
2.1.6.1 Concept of Yoruba culture
        Yoruba culture consists of the folk/cultural philosophy, the autochthonous religion and folktales. They are embodied in Ifa-Ife Divination, known as the tripartite Book of Enlightenment or the Body of Knowledge in Yoruba land and in its diaspora. Other components of the Book of Knowledge or the Book of Enlightenment are psychology, sociology, mathematics, cosmogony, cosmology, and other areas of human interests.
 	   Yoruba cultural thought is a witness of two epochs. The first epoch is an epoch-making history in mythology and cosmology. This is also an epoch-making history in the oral culture during which time the divine philosopher Orunmila was the head and a preeminent diviner. He pondered the visible and invisible worlds, reminiscing about cosmogony, cosmology, and the mythological creatures in the visible and invisible worlds, this philosopher. Orunmila, epitomizes wisdom and idealism. He has been said to be more of a psychologist than a philosopher. He is the cultivator of ambitions and desires, and the interpreter of ori (head) and its destiny. The non-literate world, compelled by the need te survive, impelled by the need to unravel the mysteries of the days and nights, made Orunmila to cultivate the idea of Divination.
	The second epoch is the epoch of metaphysical discourse. This commenced in the 19th century when the land became a literate land through the diligence and pragmatism ofDr. Ajayi Crowther, the first African Anglican Bishop. He is regarded as the cultivator of modern Yoruba idealism
	The uniqueness of Yoruba thought is that it is mainly narrative in form, explicating and pointing to the knowledge of the causes and nature of things, affecting the corporea! and the spiritual universe and its wellness. Yoruba people have hundreds of aphorisms, folktales, and lores, and they believe that any lore that widens people's horizons and presents food for thought is the beginning of a philosophy.As it was in the ancient times, Yoruba people always attach philosophical and religious connotations to whatever they produced or created. Hence some of them are referred to as artist-philosophers. This is an accretion to the fact that one can find a seulptor a weaver, a carver or a potter in every household in Yoruba land.
		Despite the fact that the Yoruba cannot detail all their long pedigrees, such as Oduduwa, Obatala, Orunmila, Sange, Ogun, Osun (one of the three wives of Sango).	Olokun, Oya (one of the three wives of Sango), Esu, Ososi, Yemoja, Sopona etc., nonetheless it is a fact of truth that they had all impacted the Yoruba people and contributee to the wellness and well-being of the Yoruba society. Without their various contributions.Yoruba land could have been lost in a hay of confusion.
	AIthough religion is often first in Yoruba culture, nonetheless, it is the thought of man that actually leads spiritual consciousness (ori) to the creation and the practice of religion. Thus thought/philosophy is antecedent to religion
2.1.7 Functions of Culture
· ﻿﻿Culture provides us with design for living. It is always learned and acquired.
· Culture provides a series of pattern by which biological and socio-cultural demands of group members are met e.g. food, shelter, and reproduction and relationship with group and individuals.
· Culture provides a set of rules to ensure co-operation of the individualsof a group in	
· Culture provides individual a set of ready-made definition of situation.
· ﻿﻿Culture helps in understanding and predicting the human behavior and also it provides channels of interaction for individuals within the group.
· ﻿﻿Culture provides us a guidepost or kind of map for all our life activities. It defines the pattern of behavior for individuals so that he acts according to the behavior pattern prescribed and defined by culture.
· ﻿﻿Culture acts as a means of social control through norms, folkway, and moves laws.
· Thus culture functions to deeply influence control and direct behavior and life of the individual and of group. All these functions are controlled through norms or rules made ir society. These norms may be governed by sanctions or punishment, so the study of norms mores, folkways, laws etc. is necessary for knowing the culture of society.
2.1.8 	Factors Affecting Culture:
There are a large number of factors which affect culture; the most important of them are described below:
	RELIGION: Religion like Islam and Christianity has changed a lot of beliefs ir marriages customs and funeral rights. Religion directly impacts every aspects of life, personal life, government, economics, family and education. Muritala (2002) it has dua capacity to foster peace and instigating violence, social unit and cultural tension.
Christianity had led to fundamental shift in African societies (Ugurkah and Ohaja 2019 Christian missionaries preached against human sacrifices destruction, killing of Albinos institution of polygamy and secret societies (Uguwukah and Ohaja, 2019).
	Islam also came with several impact on African civilization, it cut across family and ethnic institutions and emphasized unity and peace.
	• MODERNIZATION: However, a loss of culture may result from modernization.
	The spread of the western culture has caused young people abandon traditional customs and values. Even language begin to disappear as urbanization encourages 	It has also brought about positive changes in our society such as gender equality in politics and also lead to economic and social development builds can improve lives of citizens and bring about new system of values.
	However, there are also negative effects western acculturation and modernization' can negatively affect traditional cultural heritage, leading to the abandonment or extinction of cultural practices.
	• MIGRATION: Migration affect culture because when people travel to other place they mix both other and learn new things, they socialize which make the value and	culture at home.	I also affect positively because those that travel to urban centers learn new skills to bring more income and when they come home, it helps in development of culture.

2.1.9 	Effects of Social on Cultures
	The advent of social media has brought significant changes to Nigerian culture. Social media has both positive and negative sides. Over the last week, there have been lots going on in the social media space in Nigeria.
	Social media has increased the connections between people and created ar environment in which you can share lots of stuff. Social media has improved creativity anc social awareness for our society by interacting with other people and sharing new ideas and opinions. It is also important for any business because, at some point, you need to use social media in your business. Furthermore, social media developed international business and marketing. People prefer to buy stuff online. Social media created an opportunity te widen your world and make new friends from other Countries. It is easier to learn about breaking news on social media because it has unlimited access and flexibility.
	On the other hand, social media has influenced our culture in negative ways. People can share whatever they want to on social media and some of them are things children should not be exposed to. Recently, social media was a hot zone. The popular Nobel Laureate, Prof. Wole Soyinka was in the news because a young man dared to ask him to leave his seat. The Prof was reported to have sat on the wrong seat before the young man referred to as "Bobo Fine" requested that he vacates his seat. This sparked a lot of reaction on all social media platforms. While some found it culturally unacceptable for the young man to ask the elderly man to vacate his seat, some did not find anything wrong with the action. They believe that it's the young man's right since he paid for the seat.
	The Nigerian culture is one which places so much value on the respect for elders. 	We believe that elders are always right and younger ones are in no place to question their judgment. This sometimes means silencing the young ones indirectly and allowing elders to take undue advantage of them. However, now that the young ones have platforms te speak, they have come all out to condemn this belief. Social media seems to be a convenient way of communicating, but it lessens the	quality of the connection.
Before social media, the ways in which we connected and how many people reached were limited. We depended on phone calls and face-to-face interactions to strengthen relationships. On the contrary, people now say whatever comes to mind without thinking about how the receiver will interpret their tone and intent. We miss the fact that there is a human on the other side of the screen. Ultimately, it has created more misunderstanding and miscommunication, which threatens our relationships.
	Personally, our Nigerian culture of respecting old age. In Yoruba culture, for example, the unquestionable respect for elders is a fundamental feature. Every child when horn learns and grows up with it. We consider it a mark of disrespect to referring to elders 	by their names. Contrary to some beliefs, respect for the elderly is neither slavery nor worshipping the aged. Our societal structure means to preserve respect and care for the old.	Respect for the elderly is a good Nigerian culture that we must strive to preserve, We should teach our children to repet des to preserve our culture. Eventually, the young 	get old and reap whatever they have sown.	Recently. Busola Dakolo, wife of the popular singer, Timi Dakolo granted ar interview where she narrated how she was raped by the lead Pastor of Commonwealth oi Zion Assembly (COZA), Pastor Biodun Fatoyinbo when she was just 16 years, At the release of the interview on the social media platform, there was an unprecedented revolution. Many youths who had lost their voices as victims of rape were able to come up to tell their stories, A formidable coalition has been formed which led to massive protests to the Lagos and Abuja parish of the church The African culture of relegating women or the younger generation to the background is becoming obsolete. Women are rising; the younger generations are finding their voice te speak out and resist all forms of oppression.
     Social media has influenced youth in negative ways. It reduces physical activities.	People prefer to sit all day in front of computers and chat. Kids might be affected and manipulated by some sites in which there is inappropriate information. The ugly part of social media is that there are tons of unnecessary information shared by people and alsc bullying and harassment on social media has been increased. People can make brutal anc negative comments about anything and anyone. Social media has good, bad and ugly impacts on our culture.
       There is a positive blend of African culture and Social media. The social mediz	often times has aided the eradication of native traits of the African Culture.
2.1.9.1 	Role Of Social Media In Reshaping Culture
Social media has played a significant role in shaping popular culture and trends over the past few years. With the rise of platforms like Facebook, Instagram, Twitter, and TikTok, people now can instantly share and spread information, opinions, and experiences with a massive audience.
One of the most notable ways in which social media has influenced popular culture is through the creation and spread of memes. Memes are often humorous images or videos that are shared widely across the internet and can be easily manipulated to fit different contexts and situations. The quick and widespread spread of memes on social media has made them a powerful tool for shaping popular culture and even politics.
Social media has also given rise to influencer culture. Influencers are people whe have built a large following on social media by sharing their lives and interests with others.	Brands and businesses often partner with influencers to promote their products and services to a wider audience. Influencers can have a significant impact on popular culture by promoting new fashion styles, beauty products, and lifestyle trends.
Another way in which social media has shaped popular culture is through the amplification of social and political movements. Platforms like Twitter and Instagram have provided a platform for marginalized communities to share their stories and experiences and to organize and mobilize around issues they care about. Social media has allowed movements like #MeToo and Black Lives Matter to gain widespread attention and support and has helped bring important social and political issues to the forefront of public discourse.
	Finally, social media has changed the way we consume and interact with media and entertainment. Platforms like Netflix, YouTube, and TikTok have made it easier for people to access and enjoy a wide variety of content, and social media has provided a space for fans to discuss and engage with the media they love. From fan theories to memes, social media has created a new type of fandom culture that is more interactive and connected than ever before

2.2	 THEORETICAL FRAMEWWORK
 I. The uses and gratification theory
 	The theory is often credited to Jay Blumler and Elihu Katz's work in 1974, the uses and gratification theory recent research explain internet usage has both extended and challenged the uses and gratification approach understand media. This theory placed more focuses on the audience or users, instead of the actual message itself by asking "what people do with media?" rather than "What media does to the people?". it assumes members of the audience are not passive but takes an active role in interpreting and integrating media into their own lives. Also, the theory holds audiences responsible for choosing media to choose its needs. This theory would then implies that the media compete against other information sources for the viewers gratification take a non-predictive and non-prescriptive on media effect, but to its suggestion that people use media to fulfill specific gratifications.
	Obviously, uses and gratification theory opines that media users play an active role in choosing and using the media. Users take an active part in the communication process and are goal oriented in their media use. The theorist say that a media user seeks out z media source that best fulfill the needs of the user "users and gratification theory assume that users has alternate choices of satisfy their needs. Interest in the gratification provided by media goes back to the beginning of empirical mass communication research, but each attempts to press towards a greater systematization of what is involved in conducting research in this field, each major pieces of uses and gratification research has yielded it own classification scheme of audience function.
	The theory is therefore relevant to the study because it describes the reasons and means by which people seek out media to meet specifie neds. The they postulates that media is a highly available product, that audiences are the consumers of the product, and that audiences choose media to satisfy given needs as well as social and psychological uses such as knowledge, relaxation, social relationships, and diversion.
	ii The Hypodermic Needle Model
	The hypodermic needle model credited to Harold Lasswell's 1927 book (known as the hypodermic-syringe model, transmission-belt model, or magic bullet theory) is claimed to have been a model of communication in which media consumers were "uniformly controlled by their biologically based instincts' and that they react more or less uniformly to whatever 'stimuli' came along".
	Although the hypodermic needle theory was studied more in depth in the early half' of the 20th century, the integration of social media platforms further tests the theory's application. The invention of the internet and popularity of social media channels makes social interaction a two-way street. Through this, influencers, leaders, politicians, brands and individuals can communicate with one another.
They suggest increasing critical thinking use, and questioning the validity anc credibility of what is on social media platforms. Similarly, contemporary researcl considers libraries and information centers as a form of media because of their influence over knowledge and source selection. The hypodermic needle theory is based purely or assumptions about human behaviors. But, contemporary research adds that these behaviors and methods are always evolving and changing.
	The theory is therefore relevant to the study because theory suggest using socia: media literacy as a tool for combating passive media consumption. This social relationship
	The theory is therefore relevant to the study because it describes the reasons and means by which people seek out media to meet specifie neds. The they postulates that media is a highly available product, that audiences are the consumers of the product, and that audiences choose media to satisfy given needs as well as social and psychological uses such as knowledge, relaxation, social relationships, and diversion.
	ii.	The Hypodermic Needle Model
	The hypodermic needle model credited to Harold Lasswell's 1927 book (known as the hypodermic-syringe model, transmission-belt model, or magic bullet theory) is claimed to have been a model of communication in which media consumers were "uniformly controlled by their biologically based instincts' and that they react more or less uniformly to whatever 'stimuli' came along".
	Although the hypodermic needle theory was studied more in depth in the early half' of the 20th century, the integration of social media platforms further tests the theory's application. The invention of the internet and popularity of social media channels makes social interaction a two-way street. Through this, influencers, leaders, politicians, brands and individuals can communicate with one another.
	They suggest increasing critical thinking use, and questioning the validity and credibility of what is on social media platforms. Similarly, contemporary research considers libraries and information centers as a form of media because of their influence over knowledge and source selection. The hypodermic needle theory is based purely or assumptions about human behaviors. But, contemporary research adds that these behaviors and methods are always evolving and changing.
	The theory is therefore relevant to the study because theory suggest using socia: media literacy as a tool for combating passive media consumption. This social relationship has led to behavior changes in the digital age, some of which alien with characteristics or
	
2.3 Empirical Review 
From the reviewed iterate, it could be deduced that the extent to which Nigeria. Youths adopt symbolic behaviors, attitude, belief and patterns that are preceded to be consistent with western culture is the extent to which western culture. Azienge (2014) states that potential of mass media reaching millions of people simultaneously and with immediacy has had profound effect on the attitude and behavior of the society citing Okiy(2007) the author believes that the radio under take functions that engender
Developmental progress and encourage social change the author opined that news is the most important single programme on both radio and television. And as such people want to know to know what happens in their immediate enrolments as well as why such things happened, when it happened, how it happened, and the consequences of that happening For  Onabanjo (2000), as cited by Azieng (2014) talk programme are elemental in social media programming the most other programmes evolve through talks, and the anc the producers of talk programmes should be led by the talk activity of its audience and the produce should attempt to exposit the divergent cultural views of his people through programming, especially in their local languages. This is to enable then harness their resources rather than alienate them. Asema (2011) concludes that mass media remains a very important tool of development in the rural areas because of its popularity, cheapnes: and can operate ease ordinary dry all batteries without electricity Again, the saliency of the message becomes more so when it is culturally administered and pula cross in a format that appeals to the target listened audience. This has created perpetual western culture in Nigeria as manifested by Nigeria Polytechnics students. Social media has increased the connections between people and created an. environment in which you can share lots of stuff. Social media has improved creativity and Social awareness for our society by interacting with other people and sharing new ideas and opinions. It is also important for any business because, at some point, you need to use Social media in your business. Furthermore, social media developed international business and marketing. People prefer to buy stuff online. Social media created an opportunity to widen your word and make new friends from other Countries. It is cashier to lean about breaking news on social media because it has unlimited access and flexibility. On the other hand, social media has influenced our culture in negative ways. People can share whatever they want to on social media and some of them are things children should not be exposed to.

Recently, social media was a hot zone the popular Nobel Laureate, Prof. Wole Soyinka was in the news because a young man dared to ask him to leave his seat. The Prof was reported to have sat on the wrong seat before the young man referred to as "Bobo Fine" requested that he vacates his seat. This sparked a lot of reaction on all social media platforms. While some found it culturally unacceptable for the young man to ask the elderly man to vacate his seat, some did not find anything wrong with the action. They believe that it's the young man's right since he paid for the seat.
The Nigerian culture is one which places so much value on the respect for elders. Yoruba believe that elders are always right and younger ones are in no place to question their judgment. This sometimes means silencing the young ones indirectly and allowing elders to take undue advantage of them. However, now that the young ones have platforms to speak, they have come all out to condemn this belief. Social media seems to be a convenient way of communicating, but it lessens the quality of the connection.	
Personally, our Nigerian culture of respecting old age. In Yoruba culture, for example, the unquestionable respect for elders is a fundamental feature. Every child when born learns and grows up with it. We consider it a mark of disrespect to referring to elders by their names. Contrary to some beliefs, respect for the elderly is neither slavery nor worshipping the aged. Our societal structure means to preserve respect and care for the old. Respect for the elderly is a good Nigerian culture that we must strive to preserve. We should teach our children to respect elders to preserve our culture. Eventually, the young get old and reap whatever they have sown. Students bring their local culture to the host countries culture to the host countries and also promote their culture through their daily practice, and sharing with their foreign friends it the same time their national and religious event. They organize functions and parties in own culture.
Social media has influenced youth in negative ways. It reduces physical activities. People prefer to sit all day in front of computers and chat. Kids might be affected and manipulated by some sites in which there is inappropriate information. The ugly part of social media is that there are tons of unnecessary information shared by people and also bullying and harassment on social media has beech increased. People can make brutal and negative comments about anything and anyone. Social media has good, bad and ugly impacts on our culture. There is a positive blend of yoruba culture and Social media.









CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This chapter discuss the methodology and this entail a description of the population sampling techniques and Methods with a view to achieving the objectives of the research
The survey method on the basis of self-administered questionnaire is the research. Used for this study, this method is appropriate since the study is based on a critical look concerning the assessing the influence of social media on Yoruba cultures.
It is also the most suitable method to gather a useful numbers of data since it makes data arrangement and computation leg cumber some to compute. It is also the most suitable research method for study.

3.1	 Research Design
The survey research method was used in the conduct of this study. Ogbuoshi. (2006) states that in survey researcher will therefore study the entire population. However, if the population is too large, the researcher can therefore draw sample from the population understudy. This means that survey studies both small and large population. On his part Osuaolac (1999) stated that survey research covers both large and small population by selecting and studying samples chosen from the population to discover the incidence. Distribution and action of sociological and psychological variables. Tuckman (2001) opines that through questionnaire and interviews, survey research makes it possible to measure what a person likes and dislikes (value and preferences) and what a person think (altitude and belief).

That questionnaire and interview can be used to discover what experiences have taking place and ongoing trends. The study is adopting survey research methods because it helps to accumulate information from individuals at relatively low cost; it permits generalization to be made wider population even when a sample is considered. It also permits the use of a variety of data collecting techniques.

[bookmark: _GoBack]3.2 	Population of the Study
Anyaegburam et al (2004), Population is a list of or collection of subjects, variables or concept in a defined environment.
According to Winner and Demine (2006) population is a group or class of subject variables, concept or phenomenal in a given study.

Population according to Eboruolalau (2003:15) refers to the entire subject whom the researcher is investigating or any group of persons or organization bang studied by ar investigator that constitute the population. This research work is to reach on the topic the "assessing the influence social media on Yoruba cultures" with reference to part of Ilorin east residents. It is believed that the sample population of the research is residents of llorin east, Kwara State.
The targeted populations for this study are the residents of Ilorin East, Kwara sta which comprises of four area/communities (4) namely; Sango, Eloko-Yakuba, Lajc Village and Oke Ose

Table 3.1 The population of each Area/communities respective are shown below:

	AREA/COMMUNITIES
	POPULATION

	SANGO
	200

	ELEKO- YAKUBA
	150

	LAJOLO VILLAGE
	150

	OKE OSE
	100

	TOTAL
	600


Source: Author's formulation, 2025.
3.3 	Sample Size and Sampling Techniques
Anyaegburam et al (2004) states that sampling in a research is essential becaus population tend to be large and resources and time available are limited with the result that bit is usually no possible for study each individual. For this reason, there is not to select sample from the population and from, it makes generalization regarding the entir population. A simple random technique was use to enable the member of the population! Have equal chance of selection due to a large population in the selected department.

Table 3.3.1 The simple size of each area/communities respective are shown below:
	AREA/COMMUNITIES
	POPULATION

	SANGO
	35

	ELEKO- YAKUBA
	30

	LAJOLO VILLAGE
	25

	OKE OSE
	10

	TOTAL
	100


	Source: Author's formulation, 2025.
However, (100) questionnaires were administered based on the sample size.
The questionnaires were personally served by the researcher as at the time of carrying out the research

3.4 	Research Instrument
This is a data collection instrument mostly use in normative surveys, this is s systematically prepared from with respondent of research informant for the purpose o collecting data or information
 A self-structured questionnaire developed by the researcher was used as an instrument to elicit information from the respondents which would be titled "assessing the influence social media on Yoruba cultures" with reference to part of Horin east residents.
The questionnaire would be divided into two sections A and B. Section A contains persona. Data of the respondents while section B contains 15 items that are needed to answer the research questions in this study. The questionnaire was a closed-ended type in which response was limited based on five Likert type scale which ranges as follow: Strongly Agreed, Agreed. Undecided, Disagreed and Strongly Disagreed. The items are placed on an S-point rating scale of strongly agreed (SA), agreed (A), Undecided (U), disagreed (D) and strongly disagreed (SD). The items were scored as follows: SA = (5), A = (4). U= (3) 
D = (2), SD = (1).
3.5 	Validity and Reliability of the Instrument
Validity is concerned with the ability of research instrument to measure what it has design to measure i.e how well it is suppose to measure. Does the instrument measure what is suppose to measure.

This instrument is valid because the questionnaire is presented and the given the desired result. Moreover the questions were closed checked by the supervisor to give the instrument validity. On the basis of above the instrument is therefore valid.

3.6 	 Method of Data Collection
This data research of this research work will be collected through the administration of questionnaire on the sample population within residents of florin east, Kwara State. The targeted populations for this study are the residents of llorin East, Kwara state which comprises of four area/communities (4) namely; Sango, Eloko-Yakuba, Lajole Village and Oke Ose. The instrument will be use to delicate demography data and data for specific question for the study. To ensure accurate data collection the questionnaires was distribution of resident: Sango, Eloko-Yakuba, Lajolo Village and Oke Ose. The above instrument use will helped in collecting an aggregate amount of the data used for the study.
3.7 	Method of Data Analysis
To make the analysis of the data collection sample, frequency count was used the statistical computation was done manually, furthermore, table as part of the descriptive statistic technique was used mostly to best the research questions and each respondent: were scored according to the basis or frequency distribution and sample percentage were computed from distributed.
In this study, the research use a chi-square test which is statistical hypothesis test used in the analysis of contingency table. In simpler terms, this test is primary used to examined whether two categorical variable are independent in influencing the test statics.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
 4.0 	 INTRODUCTION 
 This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administered to respondents. The questionnaires were represented in two sections, demography and basic questions which are relevant for the study. All data collected from the questionnaire are represented in table and percentage analyses were done under table. A total of 100 questionnaires were administered and 98 questionnaires were retrieved and respondents answered all research questions accordingly. 
 4.1 	 DATA PRESENTATION 
DEMOGRAPHY OF RESPONDENTS 
 Table 1 Gender of respondents 
	 Sex 
	 Frequency 
	Percentage (%) 

	 Male 
	32
	32% 

	 Female 
	68
	68% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From the table  above, it shows  that  68(68%)  of  the  respondents are Female while  32(32%)  of  the  respondents are Male. Thus female respondents are more than male respondents in this survey. 
 Table 2 Question 2: Age of respondents 
	 Age 
	 Frequency 
	Percentage (%) 

	15-24
	90
	 90% 

	 25-44
	10
	10% 

	45 and above 
	0
	0% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The table above shows that 90(90%) of respondent are 15 - 24years, 10(10%)  are  between  25-44years, 
 Table 3 Question 3: Religion of respondents 
	 Religion 
	 Frequency 
	Percentage (%) 

	Muslim
	86
	86% 

	 Christian 
	14
	14% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The  table  above  shows  that  86(86%)  respondents  are  Muslim  and  14(14%)  of  respondents  are  Christian. 
 Table 4 Question 4: community of respondents
	Occupation
	 Frequency 
	Percentage (%) 

	Sango
	40
	40% 

	Eleko –yakuba
	10
	10% 

	Lajolo village
	40
	40% 

	Others
	10
	10% 

	Total 
	100
	100%


Source: Research Survey 2025
 The  table  above  shows  that  40(40%)  of  the  respondents  choose sango,  10(10%)  choose eleko-yakuba,40(40%) of the respondents choose lajolo village, and 20(20%) of the respondent chose others. 
 Table 5 Question 5: do you use online media platforms as means of sharing information
	 Marital status 
	 Frequency 
	Percentage (%) 

	 Single 
	 73
	 73% 

	 Married 
	 27
	 27% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above  it  shows  that  73(75%)  of  respondents  are  single,  27(27%)  of  respondents  are married.
Table 6: which social media platforms do you use often
	 Respondents 
	 Frequency 
	Percentage (%) 

	Instagram
	15
	15% 

	Whatsapp	
	30
	30%

	X
	10
	10%

	Facebook
	40
	40% 

	Others
	5
	5%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
From  the  table  above,  it  shows  that  15(15%)  of  the  respondents  uses instagram,30(30%)  uses whatsapp,  10(10%)  chooseX,40(40%)  respondents  Chooses Facebook,5(5%) choose others.
 Table 7
Question 7:  have you heard about Yoruba culture on social media platforms before?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Yes 
	73
	73% 

	No 
	27
	27

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  73(73%)  of  the  respondents  choose Yes, 27(27%)  choose No.  
Table 8
How often do you hear on media?
	 Respondents 
	 Frequency 
	Percentage (%) 

	Very often
	40
	40% 

	Quite often	
	20
	20%

	Not often
	10
	10%

	Not at all
	30
	30% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  40(40%)  of  the  respondents  choose Very often,  20(20%)  also  choose Quite often,10(10%) choose Not often,30(30%) choose Not at all.
 Table 9
Question 9: Social Media platform have serve as role 80 that create awareness on Yoruba Culture among residents of Ilorin East, Kwara state
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	80
	80% 

	 Agree 
	20
	20%

	 Neutral 
	 - 
	 -

	 Disagree 
	-
	-

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The data above on table 9 shows that 80% of the respondents Strongly agreed that: Social Media platform have serve as role that create awareness on Yoruba Culture among residents of Ilorin East, Kwara state while 0% dissent with the statement. The statement is therefore accepted 
Table 10
Question  10:  Programmes on Social Media platforms Influence Yoruba youths behavior
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	40
	 65% 

	 Agree 
	20
	 25% 

	 Disagree 
	25
	10%

	 Strongly disagree 
	15
	15%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The above data shows that 60% of the respondents agreed that Programmes on. Social Media platforms Influence Yoruba youths behavior while 40% of the respondent dissent with the statement. The statement is however considered accepted, 
 Table 11
Question 11:  Social media Yoruba activist organized educational programmes to educate and sensitizing youths in Kwara State on cultural norms
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	20
	 16% 

	 Agree 
	40
	 53% 

	 Disagree 
	25
	 14% 

	 Strongly disagree 
	15
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
Table 11 shows that 60% of the respondents agreed that Social Media programme educate people on cultural and tradition while 40% of the respondents disagreed with the statement. The statement is therefore accepted. Table 12
Question 12: Activities of Celebrities/Influencers on Social media influence the mindset of youths towards local lifestyles
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	10
	10% 

	 Agree 
	45
	45% 

	 Disagree 
	20
	20% 

	 Strongly disagree 
	25 
	25% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
From the table 12 above, it is revealed that 55% of the respondents agreed with the statement that Activities of Celebrities/Influencers on Social media influence the mindsetof youths towards local lifestyles, while 45% of the respondents disagreed with the statement. The statement as a result of this is simply accepted
 Table 13
 Question 13Social Media expose Yoruba's Youth to other foreign culture
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	20
	20% 

	 Agree 
	40
	40% 

	 Disagree 
	10
	10% 

	 Strongly disagree 
	30
	30% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
As shown above on table 13, the total number of respondents that agreed with the statement that Social Media expose Yoruba's Youth to other Foreign culture 60% while those thai dissent with the statement are 40%. In brief, the statement is worthy of acceptance. Table 


Question 14: Yoruba youth imitate the dressing code of others culture from Social shows/programme
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	 40 
	 40% 

	 Agree 
	 20 
	 20% 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
From the table 14, it is clear that Yoruba youth imitate the dressing code of other: culture from Social shows/programme. This is because 60% of the respondents agreed witt the statement that Yoruba youth imitate the dressing code of other culture from Iv show/programme in Nigeria, while the total of 40% disagreed with the statement. Statement is therefore be accepted.
Table 15
Question 15: Improvement of local programmes, shows and adverts on social media improve Yoruba community preference for their cultures
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	30
	30% 

	 Agree 
	25
	25% 

	 Disagree 
	30
	30% 

	 Strongly disagree 
	25
	25%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
According to the above data on table 15, 55% of the respondents agreed tha Improvement of local programmes, shows and adverts on social media improve Yorub:. Community preference for their cultures. While only 45% of the respondent dissent. The: statement is however considered as true and then the statement will be accepted.
Table 16
Question 16:  People expose to fake life style through Social media platforms?
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	 30 
	 30% 

	 Agree 
	30
	30%

	 Neutral 
	20
	20%

	 Disagree 
	 20 
	20%

	 Strongly disagree 
	-
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The above data on table 16 shows that 60% of the respondents agreed with the statement that People expose to fake life style through Social media platforms, while 40% dissent with the statement. The statement is therefore considered as true and accepted.  
Table 17
 


Question 17:  Social media help Yoruba in promoting their cultural values and traditional believe
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	40
	40% 

	 Agree 	
	20
	20%

	 Disagree 
	20
	20% 

	 Strongly disagree 
	20
	20%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The table 17 above has helped in concluding that Social media help Yoruba in. promoting their cultural values and traditional believe 60% of the respondents agreed with the statement, while 40% disagreed with collaboration. The statement is therefore considered true and accepted.
Table 18
 Question 18: Reportage on Social Media about Culture and tradition encourage some people to embrace Yoruba culture
	 Respondents 
	 Frequency 
	Percentage (%) 

	 Strongly agree 
	40
	40% 

	 Agree 
	20
	20%

	 Disagree 
	20
	20% 

	 Strongly disagree 
	20
	20%

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The table 18 above has helped in concluding that Reportage on Social Media abou Culture and tradition encourage some people to embrace Yoruba culture, 60% of the respondents agreed with the statement, while 40% disagreed with collaboration. The statement is therefore considered true and accepted.
4.2 	 ANALYSIS OF RESEARCH QUESTIONS 
1. To what extent social media influence cultural values and belief among Yoruba communities?
Table 8 shows that out of the respondents who partook in the survey, 40(40%) of then. very often heard about Yoruba culture on social media platforms, 20(20%) of then quite often heard about Yoruba culture on social media platforms and 10(10%) of them were not often heard about Yoruba culture on social media platforms while 30(30%; of them not at all heard about Yoruba culture on social media platforms. Its implies
•- that majority of the respondents partook in this surveying were often heard about Yoruba. Culture on social media platforms
The data above on table 9 shows that 80% of the respondents Strongly agreed that Social Media platform have serve as role that create awareness on Yoruba Culture among residents of Ilorin East, Kwara state while 0% dissent with the statement. The statement is therefore accepted.
The above data shows that 60% of the respondents agreed that Programmes on Social Media platforms Influence Yoruba youths behavior while 40% of the respondent dissent: with the statement. The statement is however considered accepted.
2. Does Yoruba’s social media users prefer foreign lifestyle on social media to local lifestyles?
From the table 12 above, it is revealed that 55% of the respondents agreed with the statement that Activities of Celebrities/Influencers on Social media influence the mindset of youths towards local lifestyles, while 45% of the respondents disagreed with the statement. The statement as a result of this is simply accepted.
As shown above on table 13, the total number of respondents that agreed with the statement that Social Media expose Yoruba's Youth to other foreign culture 60% while those that dissent with the statement are 40%. In brief, the statement is worthy or acceptance.
From the table 14, it is clear that Yoruba youth imitate the dressing code of others culture from Social shows/programme. This is because 60% of the respondents agreed with the statement that Yoruba youth imitate the dressing code of other culture from Iv show/programme in Nigeria
3. Does social media influence dressing habit among Yorubas communities?
From the table 14, it is clear that Yoruba youth imitate the dressing code of others culture from Social shows/programme. This is because 60% of the respondents agreed with the statement that Yoruba youth imitate the dressing code of other culture from Tv show/programme in Nigeria, while the total of 40% disagreed with the statement. Statement is therefore be accepted.
From the table 12 above, it is revealed that 55% of the respondents agreed with the statement that Activities of Celebrities/Influencers on Social media influence the minds of youths towards local lifestyles. The above data on table 10 shows that 60% of the respondents agreed that Programmes on Social Media platforms Influence Yoruba youths behavior
4. Will improvement of local programmes and adverts on social media improve Yoruba community preference for local programmes and adverts on social media?
According to the data on table 15, 55% of the respondents agreed that Improvement o! local programmes. Shows and adverts on social media improve Yoruba community preference for their cultures. The statement is however considered as true and then the statement will be accepted.
The table 17 above has helped in concluding that Social media help Yoruba in promoting their cultural values and traditional believe 60% of the respondents agreed with the statement
4.4 Discussion of the Findings
The researcher's derived information from the data analyses above that 80% of the respondents Strongly agreed that Social Media always cater for peoples' awareness and also, the data shows that 60% of the respondents agreed that that 60% of the respondents agreed that Programme on Social Media influence Yoruba youth behavior
Information shows that 60% of the respondents agreed that Social Media programme educate people on cultural and tradition while 40% of the respondents disagreed with the statement. View of the respondents agreed with the statement that Socia Media pro pragramme have positive impact in the Nigeria society, while 55% of the respondents disagreed with the statement. The statement as a result of this is simply rejected.
With the reference to Asema (2011) concludes that Social Media remains a very important tool of development in the rural areas because of its popularity, cheapness and can operate ease ordinary dry all batteries without electricity Again, the saliency of the message becomes more so when it is culturally administered and pula cross in a format that: appeals to the target listened audience. This has created perpetual western culture in Nigeria as manifested by Nigeria Polytechnics students.
According to the above data, 55% of the respondents agreed that S it is reveal ec that 55% of the respondents agreed with the statement that Social Media propragramme have positive impact in the Yoruba’s society. While also data shows that 60% of the respondents agreed with the statement that respondents that agreed with the statement that Social Media expose Yoruba’s Youth to other Foreign culture. Moreover, above data analyses has helped in concluding that it is clear that Yoruba, youth imitate the dressing code of other culture from Tv show/programme. This is because 60% of the respondents agreed with the statement that Yoruba youth imitate the dressing code of other culture from Social media show/programme in Nigeria. According to Onabanjo (2000) Social media has influenced youth in negative ways. It reduces physical activities. People prefer to sit all day in front of computers and chat. Kids might be affected and manipulated by some sites in which there is inappropriate information. The ugly part of social media is that there are tons of unnecessary information shared by people and also bullying and harassment on social media has been increased. People can make brutal and negative comments about anything and anyone. Social media has good, bad and ugly impacts on our culture.
In conclusion, above 55% of the respondents agreed that Youth imitate the celebrity’s culture through Social Media programme. In addition, the responses receive recommend that the Social Media have great impact on educating youths on yoruba culture and tradition. As culture is sustained through the media, so the latter needs cultural atmosphere to fruitfully operate. He adds that the love of one's race and culture (i.e. patriotism) considered in itself, is good and necessary for the survival of both race and its culture. By the foregoing, Isa's view reflects the relationship between Nigerian media and cultures and points to the need for cultural patriotism by the media, which can widely spread to the entire Nigerian masses, their audience, who often tend to or are very willing to absorb anything given maximum attention by the media. Yusuf thus submits that as such, for there to be any meaningful development in any society, both the electronic anc. print media must play fundamental roles
Social media has increased the connections between people and created are environment in which you can share lots of stuff. Social media has improved creativity and social awareness for our society by interacting with other people, and sharing new ideas and opinions.
Social media has played a significant role in shaping popular culture and trends over the past few years. With the rise of platforms like Facebook, Instagram, Twitter, and TikTok, people now can instantly share and spread information, opinions, and experiences with a massive audience.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This research study is based on the Assessing the influence of social media or Yoruba culture with reference to Ilorin east residents as case study. The changing values: norms and culture of Yoruba's society is greatly affecting it and greatly accounts for its ageing underdevelopment and national issues, besides the lasting effects of Social Media we have also lost our Yoruba linguistic identity, norms and values. The so-called learned elite and families no longer speak their Mother-tongues
This research work is divided into five chapters, which the chapters' revealed step approached for easy presentation of the research content.
Chapter one focused on the background of the study, Statement of problem; Objectives of Study, Research Question, Significant of the study, Operational Definition of Terms, Scope of the Study.
Chapter two of this research work explained the conceptual frame work, the research: adopt the uses and gratification theory and hypodermic needle theory, the theory is therefore relevant to the study because theory suggest using social media literacy as a too! For combating passive media consumption. Clearly explained the empirical review (review of related studies) also explained the different individual research contain research work that are related to the study.
Chapter three of this research contains methodology adopted in the study population. of the Study (Assessing the influence of social media on Yoruba culture with reference tc Ilorin east residents as case study) Sample size which is one hundred (100) respondent and sampling technique used is Simple Random, while the research used questionnaire as the instrument, for the data collection amidst the sampling size. It also, stated. It also stated the validity and reliability of the instrument as well as it stated the method of data analysis.
Chapter four of his research work, explained haw the data gathered were analyzed for proper understanding, and it also contained how data were represented.
Chapter Five of his research, clearly summarized the chapter from Chapter one to Chapter Four, it also contain the conclusion and recommendation of the study.
5.2 CONCLUSION
On account of the research study, the journey of the Nigerian media in the. Transformation of indigenous cultures is currently nothing to write home about. They have resorted to promoting, developing and emphasizing western culture, in its entirety, relegating and dabbing ours, theirs too. It is until they change orientation and do the righ thing, promoting, developing and emphasizing our Yoruba indigenous cultures that they can be duly transformed to deserved standard with their supposed prospects and potential: harnessed.
This emerging near-general trend is a product of poor cultural orientation, confidence and consciousness, misinformation, neo-colonialism and poor socialization. It is an ageing scourge that emerged with the advent of colonialism vis-a-vis westernisation civilization, globalization and what have you. Robert and Dibie: we have also lost our African linguistic identity, norms and values. The so-called learned elite and families no longer speak their Mother-tongues. Even if from a dual linguistic home, children of suck Nigerians/Africans should be taught their either parent's language no matter what. Nc English or French child born elsewhere would be taught his/her immediate environment language to the exclusion of their Mother Tongue- French/English. But even professors now pry-up bringing-up their children and wards in/with English Language and Western culture. Only [the Hausa, who mostly believe that a Nigerian who, does not understand or cannot speak Hausa is not a Nigerian], the Yoruba, the Tiv, a [very] few Igbo, among a few others, still value their respective indigenous languages. Yoruba are even decreasing greatly in the gesture.
5.3 RECOMMENDATIONS
In view of the foregoing, the following recommendations are made: The media must change orientation. There is the dire need for attitudinal change, both on the part of the press, the government and the citizenry. Yoruba’s may borrow from foreign cultures. But we cannot swallow without discrimination whatever foreign cultures have to offer. Rather, there should be culture-blending, reformation and transformation.
There is the dire need for recruiting and training enough cultural journalists to take up this crucial task.
The media should challenge the biased and prejudiced perception and ideology of both Westerners and their like Nigerians about their indigenous cultures, while at same time criticizing the bad aspects of the indigenous culture towards betterment.
Our traditional systems and cultures must be made the foundation and center of our development process, which should be championed/shouldered by the media, their nature and forms notwithstanding.
The media, through their image-making and development functions, should develop and promote our cultures for economic development and socio-cultural liberation. Cultural journalists should always examine foreign cultural media contents, sieve ano throw the chaff.
All other agents of socialization, particularly the family (parents), the school, and peer and. religious groups must actively rise to the challenge, towards checking media excesses.
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APPENDIX
Department of Mass Communication,  
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I am student of the Department of Mass Communication studying for the Higher National Diploma (HND) at the above named Institution are conducting a research study on the topic: "Assessing the Influence of Social Media on Yoruba Culture with reference to Resident of Ilorin East"
This exercise is purely for academic purpose not for publication. Therefore your sincerely will be appreciated
INSTRUCTION: Please ( ) the answer which consider as the most appropriate.
The questionnaire will be into three parts section A, section B and section C 
SECTION A
Instruction: Please tick ( ) as appropriate
1. Age: 18-24() 25-30 ( ) 31-45 () 46-above ()
2. Gender: Male ( ) Female ( )
3: Respondents Religion: Muslim ( ) Christian ( ) Others ( )
4. Resident of the Respondents: Sango () Eleko-Yakuba ( ) Lajolo Village ( ) Oke Ose ( )
SECTION B
Instruction: Please tick ( ) as appropriate
5. Do you use online media platforms as means of sharing information? Yes ( ) No ()
6. Which of the Social media platforms do you often use? Instagram ( ) Watsapp () Facebook ( ) X () others ()
7. Have you heard about Yoruba culture on social media platforms before? Yes (
No ( )
8. How often do you hear on media? Very often ( ) Quite often ( ) Not often ( )Not at All ( )
SECTION C
Please tick in (  ) appropriate column which best expresses your choice of opinion using the indicated format:

SA = Strongly Agree, A = Agree, D = Disagree SD = Strongly Disagree.
	
	
	SA
	A
	D
	SD

	9
	Social Media plat form have serve as role that create awareness on Yoruba Culture among residents of Ilorin East, Kwara state
	
	
	
	

	10
	Programmes on Social Media platforms Influence Yoruba youths behavior
	
	
	
	

	11
	Social media Yoruba activist organized educational programmes to educate and sensitizing youths in Kwara State on cultural norms
	
	
	
	

	12
	Activities of Celebrities/Influencers on Social media influence the mindset of youths towards local lifestyles
	
	
	
	

	13
	Social Media expose Yoruba's Youth to other Foreign culture
	
	
	
	

	14
	Improvement of local programmes, shows and adverts on social media improve Yoruba community preference for their cultures
	
	
	
	

	15
	Journalists are pressured to align stories with ownership interests.
	
	
	
	

	16
	People expose to fake life style through Social media platforms.
	
	
	
	

	17
	Social media help Yoruba in promoting their cultural values and traditional believe.
	
	
	
	

	18
	Reportage on Mass media about Culture and tradition encourage some people to embrace Yoruba culture
	
	
	
	

	19
	Social media encourage youths to respect their elders as part of their culture
	
	
	
	

	20
	Social media platforms have great impact on educating youths on Yoruba culture and tradition
	
	
	
	






